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AN IMPACT OF CONTRIBUTION OF INDIAN TOURISM INDUSTRY IN FOREIGN
EXCHANGE EARNINGS

Dr. Prasanna G. Deshmukh
Principal and Head, Anantrao Thopte College &Research Centre Bhor Dist. Pune
Academic Council Member SP Pune University

Introduction: Tourism industry plays a major role in any country's economic development. It helps
significantly to the country for creating the employment opportunities to the large number of people.
Moreover, it is also one of the important engines to attract more foreign exchanges with its potential.
Tourism in India is important for the country's economy and is growing rapidly. The World Travel
and Tourism Council calculated that tourism generated ¥16.91 lakh crore (US$240 billion) or 9.2%
of India's GDP in 2018 and supported 42.673 million jobs, 8.1% of its total employment.
Tourists contribute to sales, profits, jobs, tax revenues, and income in an area. ... Through secondary
effects, tourism affects most sectors of the economy. An economic impact analysis of tourism activity
normally focuses on changes in sales, income, and employment in a region resulting
from tourism activity. Tourism promotes international connections which can increase business
opportunities. With this background an attempt has been made in this paper to study an impact of
contribution of Indian Tourism Industry in Foreign Exchange Earnings.”
Scenario of Indian Tourism Industry: India is a large market for travel and tourism. It offers a
diverse portfolio of niche tourism products - cruises, adventure, medical, wellness, sports, MICE, eco-
tourism, film, rural and religious tourism. India has been recognized as a destination for spiritual
tourism for domestic and international tourists. In his Independence speech from Red Fort, Prime
Minister Narendra Modi urged people to visit 15 domestic tourist destinations in India by 2022 to
promote tourism. India ranked 34 in the Travel & Tourism Competitiveness Report 2019 published by
the World Economic Forum. It indicates that this is a market for travel and tourism in India.

The total contribution by travel and tourism sector to India’s GDP is expected to increase from
Rs 15.24 lakh crore (US$ 234.03 billion) in 2017 to Rs 32.05 lakh crore (US$ 492.21 billion) in 2028.
Total earning from the sector in India is targeted to reach US$ 50 billion by 2022.
As of 2019, 4.2 crore jobs were created in the tourism sector in India, which was 8.1 per cent of the
total employment in the country. International Tourists arrival is expected to reach 30.5 billion by
2028. e-Visa facility was offered to 169 countries as of December 2019.
During 2019, foreign tourist arrivals (FTAs) in India stood at 10.89 million, achieving a growth rate
of 3.20 per cent y-0-y. During 2019, FEEs from tourism increased 4.8 per cent y-0-y to Rs 1,94,881
crore (US$ 29.96 billion). In 2019, arrivals through e-Tourist Visa increased by 23.6 per cent y-0-y to
2.9 million.
It was found that there are different schemes planned for attraction of tourists. These schemes are as
follows.
a)Swadesh Darshan scheme: Under the Swadesh Darshan scheme, 77 projects have been sanctioned
of worth Rs 6,035.70 crore (US$ 863.60 million). In Union Budget 2020-21, the Government has
allotted Rs 1,200 crore (US$ 171.70 million) for the development of tourist circuits under Swadesh
Darshan for Northeast.
b) Branding and marketing initiatives: The launch of several branding and marketing initiatives by
the Government of India such as ‘Incredible India!” and ‘Athiti Devo Bhava’ has provided a focused
impetus to growth.
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c¢) Fresh category of visa: The Indian Government has also released a fresh category of visa - the
medical visa or M-visa, to encourage medical tourism in the country. The Government is working to
achieve one per cent share in world's international tourist arrivals by 2020 and two per cent share by
2025.

d) Boost investment: The Government is also making serious efforts to boost investment in the
tourism sector. In the hotel and tourism sector, 100 per cent FDI (Foreign Direct Investment) is
allowed through the automatic route. A five-year tax holiday has been offered for 2-, 3- and 4-star
category hotels located around UNESCO World Heritage sites (except Delhi and Mumbai).Hotel and
Tourism sector received cumulative FDI inflow of US$ 15.28 billion between April 2000 and
March2020.

e) Tax Refund Scheme: In Union Budget 2019-20, the Government introduced a Tax Refund for
Tourists (TRT) scheme in line with countries like Singapore to encourage tourists to spend more in
India and boost tourism. The Government of India also announced to develop 17 iconic tourist sites in
India into world-class destinations as per Union Budget 2019-20.

f) Dekho Apna Desh webinar: Ministry of Tourism launched DekhoApnaDesh webinar in April
2020 to provide information on the many destinations and the sheer depth and expanse of the culture
and heritage of Incredible India. Till July 20, 2020, 42 webinars were conducted under the series.
Analysis of Tourism in India: The number of Foreign Tourist Arrivals (FTAS) in India during 2018
increased to 10.56 million as compared to 10.04 million in 2017. The growth rate in FTAs during
2018 over 2017 was 5.2% as compared to 14.0% during 2017 over 2016. The share of India in
international tourist arrivals in 2018 was 1.2%. India accounted for 5.0% of international tourist
arrivals in Asia Pacific Region in 2018, with the rank of 7th.

About 79.6% of the Foreign Tourist arrived in India through air routes followed by 19.6% by land
routes and 0.8% by sea routes. Delhi and Mumbai airports accounted for about 44.5% of the total
FTAs in India. The top 15 source markets for FTAs in India in 2018 were Bangladesh followed by
United States, United Kingdom, Sri Lanka, Canada, Australia, Malaysia, China, Germany, Russia
Federation, France, Japan, Singapore, Nepal and Thailand. The top 15 countries accounted for about
75.33% of total FTAs in India in 2018.

Tourism continues to play an important role as a foreign exchange earner for the country. In 2018,
foreign exchange earnings (FEE) from tourism were US$ 28.59 billion as compared to US$ 27.31
billion in 2017, registering a growth of 4.7%.

Number of domestic tourist visits in India during 2018 was1854 million (revise) as compared to 1657
million in 2017, with a growth rate of 11.9 %. ¢« Number of Indian national departures from India
during 2018 was 26.29 million as compared to 23.94 million in 2017, registering a growth rate of
9.8%.

Data on varied aspects of Inbound Tourism are presented. The Foreign Tourist Arrivals (FTAS) in
India continued to grow from 1.28 million in 1981 to 1.68 million in 1991, 2.54 million in 2001, to
reach 10.56 million in 2018. During the year 2018, FTAs in India registered a growth of 5.2% over
2017. The Compound Annual Growth Rate (CAGR) in FTAs in India during 2001 to 2018 was
8.75%. Ministry has also initiated compilation and dissemination of arrivals of Non-Resident Indians
(NRIs) and the International Tourist Arrivals (ITAS) since 2014.

The following table gives the number of FTAs, NRIs Arrivals and ITAs in India along with the
corresponding growth rate over previous year. The table is constructed by considering the span of
three years. Since the 1991 when Indian Economy has changed its direction to the Liberalization,
Privatization and Globalization. Because of this the data in the table is considered since 1997.

JAN-FEB, 2020, V-7/58 Page 2



SCHOLARY RESEARCH JOURNAL FOR INTERDISCIPLINARY STUDIES ISSN: 2278-8808

Table No. 1

Foreign Tourists Arrival in India (1997 — 2018)
Year Arrival(millions) | % Change | Year Arrival(millions) | % Change
1997 2.37 3.8 2008 5.28 4.00
1998 2.36 -0.7 5009 5.17 -2.2
1999 2.48 5.2 5010 5.78 11.8
2000 2.65 6.7 2011 6.31 09.2
2001 2.54 -4.2 2012 6.58 04.3
2002 2.38 -6.0 2013 6.97 05.9
2003 2.76 14.3 2014 7.68 10.2
2004 3.46 26.8 2015 8.03 04.5
2005 3.92 13.3 2016 8.80 09.7
2006 4.45 135 2017 10.04 14.00
2007 5.08 14.3 2018 10.56 5.2

The above table no.1 shows that the tourists were arrived in the year 1997 only 2.7 millions which
increased more than five times i.e. 10.56 millions in the year 2018. The yearly percentage of arriving
tourists is not increased continuously because the absolute number of arrival tourists is not changed
with higher number. Within a span of twenty years the actual number of arriving tourists is increased
five times i.e.2.7 million to 10.56 millions.

Foreign Exchange earnings fromTourism in India

If we considered the increased number of foreign tourists towards India it will be more interesting to
see what the impact on foreign exchange is earning of India. By taking into account this relationship it
has shown that how much of foreign exchange is earned during the period i.e.1997 to 2018. The Table
no.2 denotes that as the foreign tourist’s arrival is increased the foreign exchange inflow is increased
in India. It means tourism industry has contributed much more to India”s foreign exchange earnings
activity. The foreign exchange earnings is shown in the Dollar as well as in INR i.e.in Indian rupees.
The earning rate of foreign exchange is not changing in a continues increasing manner but in some
years it is increased and another some years it is negative.

If we see the foreign exchange earnings in the Dollar form it has seen that in the years 1997,1998
and 1999 the earning was increased by two per cent. It means in the years 1997,1998,1999 theforeign
exchange was earned $2889, $2948, and $ 3009 million. The increasing rate was very low i.e.2%. The
table also shows that in the year 2000 the foreign exchange earnings is increased by 15 per cent
because the number of foreign visitors is increased.It has seen that 43 per cent which is the highest
increase in the foreign exchange earnings in the year 2003 which it was negative in the previous
year. After 2003 the percentage of increase in foreign exchange earnings in the Dollar form is
decreased as 38 %,21 % and 15% in the year 2004,2005 and 2006. In the year 2007 the parentage of
change in foreign exchange earnings increased by 24% then again it is decreased up to 10.3 per cent.

Table no.2
Foreign Exchange earnings from Tourism in India
(1997 — 2018)

Year Earnings in | % change Earning in % change
(US$ million) Rs (crores)

1997 2889 2.0 10,511 4.6

1998 2948 2.0 12,150 15.6

1999 3009 21 12,951 6.6

2000 3460 15 12625 20.7

2001 3198 -7.6 15,083 -3.5

2002 3103 -3.0 15064 -0.1
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2003 4463 43.8 20729 37.6
2004 6170 38.2 27,944 34.8
2005 7493 214 33,123 18.5
2006 8634 15.2 39025 17.8
2007 10729 24.3 44362 13.7
2008 11832 10.3 51294 15.6
2009 11136 -5.9 53754 4.8

2010 14193 27.5 66172 23.1
2011 16564 16.11 83036 255
2012 17737 07.1 95607 15.1
2013 18445 04.0 107563 12.5
2014 20236 09.7 120367 11.9
2015 21071 04.1 134844 12

2016 22923 09.1 154146 14.3
2017 27310 19.1 177874 154
2018 28585 04.7 194882 9.6

In the year 2010 the foreign exchange earnings increased by 27.5 per cent while it was negative in the

previous year and it again decreased as 16.11%,7.1%,4.0%,in the years 2011,2012,2013, but again

increased by 9.7 per cent in the year 2014. The percentage of change in foreign exchange earnings

was 4.1%,9.1 %,19.1% and 4.7 percent in the years i.e. 2015,2016,2017 and 2018. The above analysis

indicates that, though the rate of foreign exchange earnings has been fluctuating throughout the years,

the earning in Dollars is increased from $2889 million in 1997 to $28585 million in 2018.

If we see this earning in the form of INR it will come to know that the income earned from tourism is

increased from Rs.10511 crores in the year1997 to Rs.194882 crores in the year 2018. This earning is

only from visits and tours by foreign tourists.

Conclusion: The number of tourists from all over the world are contributed to India through foreign

exchange. The share of tourism income in National Income was considerable. The tourism industry

has not only contributed to national income, but it has contributed to employment generation activities

by different ways. Therefore, it is worthwhile to say that the tourism industry has made sizable impact

in supporting to economy stimulates economic development activities of the nation.
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INDIAN GOVERNMENT POLICIES AND DEVELOPMENT OF TOURISM INDUSTRY

Dr. Amol Pandurang Mohite
Asst. Prof., Sau.Nirmalatai Thopte College Of Education,Bhor.

Introduction: Development of tourism industry requires tourism planning. Tourism Planning leads
to tourism development. Tourism Planning is the process for tourism development. Planning refers
to methods and means used in making decisions about the future. Tourism Planning helps in
problem solving and arriving at decisions which help planner in achieving desired objectives.
Planning for tourism is very crucial. Several Countries of the world, especially the developing
countries have lately realized the importance of tourism and benefits which it brings out. The use of
macroeconomic planning techniques for tourism sector are relatively new .The use of
macroeconomic planning methods for national economic development which have been largely
utilized since the end of world war second, did not always cover tourism development as a particular
field. The increasing significance of tourism as a source of income, employment generation, regional
development, foreign exchange and major factor in balance of payment for many countries has been
attracting the attention of many government as well as others with an interest in economic
development .

Definition of Tourism: In the early 1980s, Gantzer and Gantzer, wrote about an increasing awareness
among government officials of the need to redefine tourism in order to make a clear distinction
between... 'the functional business of travel and the essential escapism of tourism' (1983:125).
Regretfully, this increasing awareness didn't lead to a change in definitions. Both on an international
and national level, relatively straightforward all-travel-inclusive definitions have become the general
norm The U.N. World Tourism Organization (WTQO) and the World Travel and Tourism Council
(WTTC) define tourists as people who 'travel to and stay in places outside their usual environment for
more than twenty-four hours and not more than one consecutive year for leisure, business and other
purposes not related to the exercise of an activity remunerated from within the place visited'. The
Indian Department of Tourism's definition is almost the same. It explicitly includes people traveling
for the following reasons: leisure - recreation, holiday, health, study, religion, sport, business, family
mission and meeting (GOI, 2008:257-260).

VARIOUS TOURISM POLICIES IN INDIA

1. The First Tourism policy 1982: The First Tourism policy was announced by the Government of
India on November 1982. The mission of First Tourism Policy was to promote sustainable tourism as
means of economic growth, social integration and to promote the image of India abroad as a country
with a glorious past, a vibrant present and a bright future. Policies to achieve this will be evolved
around six broad areas such as Welcome, Information, Facilitation, Safety, Cooperation and
Infrastructure Development. This policy also gives importance to conservation of heritage, natural
environment, development and promotion of tourist products.

The objectives of tourism development are to foster understanding between people, to create
employment opportunities and bring about socio-economic benefits to the community, particularly in
the interior and remote areas. It also strives towards balance, sustainable development and preserve,
enrich and promote India“s cultural heritage. One of the major objectives is the preservation and
protection of natural resources and environment to achieve sustainable development.
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Inclusion Of Tourism Sector In The Concurrent List Of The Constitution Of India: Tourism
was recognized as an industry by the Planning commission of India in June, 1982.Tourism as a
separate subject does not find a place in the Seventh Schedule of the Constitution of India even
though a number of its components are either in the Union List, State List or in the Concurrent List.
Under the new Policy, Tourism will be placed in the Concurrent List as such a step will provide a
Constitutional recognition to the tourism sector and help in channelizing development of tourism in a
systematic manner by enabling the Central Government to bring in legislation governing the
activities of various service providers in the tourism sector. Inclusion of Tourism sector in the
Concurrent List of the Constitution of India is very important mile stone of the first tourism policy.
2. National Committee On Tourism: In June 1986, the planning Commission of India set up the
National Committee on Tourism to prepare perspective plan for tourism sector. The Committee
headed by Mr. Mohammed Yunus, submitted its recommendation in November 1987.Mr.Mohammed
Yunus report recommended that the existing Department of Tourism would be replaced by a National
Tourism Board and create separate cadre on Indian Tourism Service to look after the functioning of
the National Tourism Board. It also submitted proposal for partial privatization of the two airlines
owned by Government of India.
3. Tourism policy Under Seventh five year plan: (1985-1989)
Indian tourism planning increased with the seventh five year plan (1985-1989).The various
polices advocated by the seventh five year plan for tourism planning in India are:

1. To promote aggressively domestic tourism.

2. It laid stress on creating more beach resorts.

3.To conduct conferences, trekking conventions and winter sports so that various options are

available to the foreign tourists.

These policies of the seventh five year plan in India gave a boost to the tourism planning in India.
4. Tourism policy Under Eight five year plan: (1992-1997): To encourage tourism planning in
India, Eighth Five year plan emphasized that the private sector should increase its participation in the
tourism sector. Union government had provided various facilities for the development of tourism
sector, which included the announcement of the National action plan for the tourism in 1992.National
Action plan for Tourism was announced in May, 1992. In April 1993, the Government announced
further measures aimed at export promotion. The existing Export Promotion of Capital Goods Scheme
(EPCG) was extended to tourism and related services. The first ever Indian Tourism Day was
celebrated on January 25, 1998.
5. National Tourism policy 2002: Announcement of National tourism policy 2002 by the
Government of India is a mile stone in tourism planning in India. This tourism policy 2002 is based
on a multi faced approach, which includes faster or speedy implementation of tourism project
development of integrated tourism circuits, capacity building in the hospitality sector and new
marketing strategies. Main aim of National tourism policy 2002 is to position tourism as a major
driver of economic growth. Government tries to achieve this aim by promoting domestic and
international inbound tourism, developing tourist infrastructure, developing new destinations,
promoting of agro rural tourism, new tourist circuits, and public private partnership
6.Tenth five plan initiatives for tourism (2002-2007): Tenth five year plan working within the
National Tourism Policy 2002, promoted skill building by promoting training programmes in hotel
and food industries. Tenth five year plan promoted adventure tourism in the Himalayas, beach
tourism in costal line. Wellness tourism included traditional health practice like Ayurveda, shopping
centre®s for traditional crafts and pilgrimage spots.

JAN-FEB, 2020, V-7/58 Page 6



SCHOLARY RESEARCH JOURNAL FOR INTERDISCIPLINARY STUDIES ISSN: 2278-8808

7. Eleventh five year plan initiatives for tourism (2007-12): The Eleventh five year plan has
allotted more funds for tourism development. With the extension of national tourism policy 2002,
eleventh five year plan tries to promote partnership between the central, state government and private
sectors. There are some of the areas selected for funding which includes Srirangam, Vellore fort
(heritage destination), the beach at Pudacherry and Chenni (sea tourism),Wayanad in Kerala, the
Udhagamandalam, Madumalai, Anaimalai circuits in Tamil Nadu (Eco-tourism), Jammu and Kashmir
and North eastern states have given special attention and also tries to diversify the sources of tourism
marketing.
Government initiatives: The Ministry tourism undertakes various initiatives to promote tourism in
the country. This includes:
Infrastructure Development:
. Infrastructure development schemes for tourism in India are:

1. Tourism product or infrastructure and destination development.

2. Integrated development of tourist circuits.

3. Assistance for large revenue generating project.

4, Capacity building for rural tourism.

5. Public private partnership in infrastructure development.

6. Tourism market development for domestic tourism.
Marketing and promotion initiatives: Government of India initiated number of measures to
promote tourism marketing and promotions. The important marketing and promotion initiatives are:-
Incredible India Campaign: Incredible India Campaign was introduced by the Government of India
in 2002 to promote India as an ultimate tourist destination on the world tourism map. Incredible India
campaign was conducted globally to attract tourists to the country. It projected India as an attractive
tourist destination by showcasing Indian culture, history, spirituality and yoga.
Atithi Devo Bhavah: Atithi Devo Bhavah is a programme conducted by the Government of India to
complement the Incredible India Campaign. Main aim is to create awareness about the effect of
tourism and sensitize people about our country™s rich heritage, culture, cleanliness and warm
hospitality. Atithi Devo Bhavah is a seven point™s programme of hospitality and training.
Visit India 2009: The main vision of Visit India 2009 campaign was to boost the inflow of visitors
and tourists after the terror attacks in Mumbai in 2008 as well as global economic crises. The
programme was jointly announced by the Ministry of Tourism and World Travel and Tourism
Council. This scheme was valid from April to December 2009 and had the support of the hospitality
sector, tour operators, and travel and airlines companies.
Different tourism products: Government of India introduced several tourism products such as rural
tourism, cruise tourism, adventure tourism, medical tourism, open sky policy etc.
Foreign direct Investment: Government of India allowed 100% Foreign Direct Investment in hotels
and tourism industry. Hotels refer to restaurants, beach resorts and other tourist complexes providing
accommodation and catering facilities to the tourists. Tourism industry includes travel agencies, tour
operating agencies, tourist transport operating agencies and facilities for cultural, adventure and wild
life experience, surface, air and water transport facilities, leisure, entertainment, sports, health and
convention etc.
8.Plan schemes during the Eleventh Five Year Plan: (2007-2012): Several plan schemes were
introduced during the eleventh five year plan period to achieve the targets. To accomplish the targets
set forth in the 11th FYP the Ministry of tourism implemented the following schemes during 2007-
2012.
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< Product Infrastructure Development for Destination and Circuits (PIDDC)
“Overseas Promotion and Publicity Including Market Development Assistance
< Domestic Promotion and Publicity

% Assistance to Large Revenue Generating Projects

< Incentives to Accommodation Infrastructure

< Assistance to Central Agencies

% Market Research including Twenty Years Perspective Plan.
“Computerization and Information Technology

9. Tourism policy under 12'" Five year plan: (2012-2017)

12th five year plan introduced a new dimension to the contribution of tourism. The plan

highlights the need to adopt a ,,pro-poor tourism™ approach aimed at increasing the net benefits to
the poor from tourism and ensure that tourism growth contributes to poverty reduction. The
approach paper also underpins the need to develop a comprehensive set of strategies for a diverse
set of actions, from macro to micro level, including product and infrastructure development,
marketing, branding and promotion, planning, policy and investment.

10. Various Targets for Tourism Sector in 12th Five Year Plan:

As Tourism Sector is one of the major component of the service sector in India, its growth
targets have to be linked to the targeted growth of service sector during the 12th Five Year Plan.
Indian economy is expected to grow at the rate of 9%. To achieve this, services sector as well as
the tourism sector have to grow at the rate of 12% per annum..

Challenges In Tourism Industris:
1.Lack of proper infrastructure
2.Access and Connectivity
3.Amenities
4.Human Resources
5.Service Level
6.Marketing and Promotion
7.Taxation
8.Security
9.Regularity Issues
Serving Tourism Industry:
1.Accomendation For Visitors
2.Food And Beverage Serving Activities
3.Railway Passenger Transport
4.Road Passenger Transport
5.water Passenger Transport
6.Air Passenger Transport
7.Transport Equipment Rental
8.Travel Agencies And Other Reservation Services
9.Cultural Activities
10.Sports And Recreation Activities
11.Retail Trade Of Country-specific Tourism Characteristics Goods
12.0ther Country-specific Tourism Characteristics Activities

®,
*
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Benefits Of Tourism Industry In Indian Economy

-Growth and Boost in Economic Activity

-Infrastructure Development

-Generating Income and Employment

-Prevention Of National Heritage

-Source Of Foreign Exchange

-Source Of Employment Generation

-Boost Wide Scale Industry Revenues

-Tourism Contributes in Medicine Sector

-Contribute to Development Of GDP

-Development of Various Serving Tourism Industries

-Visas For India

-Build up Social Bonding within Country And Foreign Country
Conclusion: India's tourism sector ranks 7th in the world in terms of its total contribution to the
country”s GDP, according to a new report of the World Travel and Tourism Council (WTTC)..
Tourism is very sensitive to economic, environmental, and socio-political events affecting tourists*
willingness to travel. In the absence of insurance cover and social security, the poor can be
particularly vulnerable to sudden downswings in demand. However, tourism demand often bounces
back quickly when circumstances change. If the Indian government is continue to adopt policies that
encourage travellers, such as the new visa regime, enable investment in vital infrastructure, and allow
companies to do business. India is a beautiful and diverse tourism destination, with the right policies
in place it will no doubt continue to grow towards ranking even higher in terms of its tourism
economy.”
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PROMOTION OF PEACE EDUCATION THROUGH TOURISM

Kamble Vishal Dnyaneshwar
Asst. Prof. Research Scholar, Sou. Nirmalatai Thopte College of Education, Bhor

Abstract

People travel frequently all over the world, it helps them get to know new people, culture, values etc. That
experience is capable of increasing mutual understanding among people who have been living in diverse
cultural backgrounds. Tourism provides an effective tool for promoting peace which in turn leads to cross-
cultural interaction resulting in tolerance, national integration, compassion, goodwill, educational standards,
justice and mutual respect for each other. The tourism could further bring desired level of closeness among the
people and may go a long way in creating peaceful environment. Tourism doesn’t involve any borders or hatred
and offers positive experiences to the tourists. .The paper argues that the tourism scenario in India is ideal for
formulating effective tourism strategies for promoting peace.
Introduction:

Travel has become one of the great forces for peace and

understanding in our time. As people move throughout the world

and learn to know each other, to understand each other’s

customs and to appreciate the qualities of individuals of each

nation, we are building a level of international understanding

which can sharply improve the atmosphere for world peace.

John F. Kennedy
I have watched the cultures of all lands blow around my house
and other winds have blown the seeds of peace, for travel is the language of peace.
Mahatma Gandhi

Mahatma Gandhi described travel as ‘The Language of Peace.” Gandhiji realized the
importance of attaining freedom through non —violence and travelled all over India to develop a sense
of personal touch among the populace and succeeded in achieving freedom through peace. With the
development of civilization people started sharing their contentment, sorrows, inventions and
accomplishments. Human instinct for curiosity and search led to the birth of tourism which removed
differences between cultures, ethnic groups, religious groups, values and lifestyles, and languages.
Tourism and travel industry helps in bridging the gap amongst communities, religions and different
cultures. Tourism truly acts as a vehicle for mutual understanding through cultural exchange and
promotes peace at national and international levels. Tourism as a peace tool intends to reduce root
causes that create situations where violence has been perceived as inevitable. Most of the countries
are in the process of promoting peace and establishing brotherhood with neighboring countries with
the view of exchanging ideas and values. The role of tourism as an Ambassador and means of
understanding and peace between people has been recognized by many international bodies such as
the United Nations. The major assumption behind the notion of peace tourism is that when people
travel frequently all over the world, it helps them get to know new people, culture, values etc. That
experience is capable of increasing mutual understanding among people who have been living in
diverse cultural backgrounds. Tourism provides an effective tool for promoting peace which in turn
leads to cross-cultural interaction resulting in tolerance, national integration, compassion, goodwill,
educational standards, justice and mutual respect for each other. The tourism could further bring
desired level of closeness among the people and may go a long way in creating peaceful environment.
Tourism doesn’t involve any borders or hatred and offers positive experiences to the tourists.

Concept of Peace through Tourism: To begin with the analysis it is necessary to clarify the concept.
Peace through Tourism refers to the reduction and hopeful elimination of conditions that lead to

violence (Kelly, 2006a). This concept stands of the belief that these conditions can be avoided through
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the channel of tourism (Kelly, 2006a). When talking about tourism as channel it refers to the virtue of
traveling promoting international understanding.

Relevance of peace in tourism : Tourism is playing a prominent role in developing and promoting
peace in the world.In 2012, 1 billion tourists are expected to travel the world; that number has been
consistently growing over the years and is forecasted to still grow. For example travel and tourism has
been instrumental in softening the relations between India and Pakistan leading to peace. This way
tourism is a means of world peace and dialogue. Taken seriously tourism can play a vital role in
bringing peace. Tourism promotes peace through cultural exchange. Most peace efforts take place
after the conflict. The peace promoting aspirants focus on reconciliation. This reconciliation takes
place usually between victim, perpetrators and hostile communities. It also involves reintegration of
ex-combatants. Tourism also reconstructs the social, political and economic environment. Tourism
can be seen as a link of commercial and cultural exchange between two countries. Now a days people
want to know the world and find out a place in people’s heart which becomes possible only through
tourism. Tourism helps in exploring the rich and varied cuisine, colorful dress, monuments and
palaces, hospitality, diversity etc of various places. At a time when tourism initiatives have gained
momentum in India, the situation is ripe for popularizing the concept of "Peace through Tourism" in a
big way through strong advocacy and practical action. Tourism as a strategy to promote peace by
solving the problems of poverty, unemployment, etc. can succeed if effective inter-linkages are
established between "tourism initiatives" and "peace", and appropriate action plans are devised
accordingly. India has strong community and democratic ethos. Community-based initiatives based on
people's participation have been quite effective in India in solving the socio-economic problems of the
people. They have also been successful in building up strong collaborations based on people's efforts
which have led to creation of a peaceful and cordial atmosphere. In fact, the peaceful under-currents
of Indian democracy are evident in the working of community-based ventures. Limitations of the
centralized form of planning have compelled the policy-makers to pin their faiths on such people-
based ventures. The paper argues that if the tourism strategies are geared towards involving the
community-based organizations, they can promote peace in a real way.

Become an Ambassador for Peace when you travel: 1IPT (International institute for Peace through
Tourism) International invites all travel agents, tour operators, hotel companies, airlines, cruise lines
and travel publications to become members of the Travel for Peace Campaign. The movement
encourages travelers around the world to become Ambassadors for Peace by practicing the IIPT
Credo of the Peaceful Traveler and the travel ethic inherent in the belief that we are ‘One Earth One
Family’. In April 2016, IIPT Founder and President, Louis D’ Amore, announced the campaign and
World Expeditions concurrently became the first charter member. The campaign aims to create
awareness that the privilege of travelling provides a unique opportunity to learn more about Earth, the
wonder of its natural beauty, and its many diverse peoples, cultures and heritage while fostering
mutual respect, understanding and appreciation with each person we encounter in the process. World
Expeditions is honored to be a part of an industry that is recognized for its ability to foster peace,
security, and mutual understanding. We urge you to put the IIPT Credo of the Peaceful Traveler into
practice during your next adventure.

IIPT Credo of the Peaceful Traveler: Grateful for the opportunity to travel and experience the
world, and because peace begins with the individual, 1 affirm my personal responsibility and
commitment to:

= Journey with an open mind and gentle heart

= Accept with grace and gratitude the diversity | encounter

» Revere and protect the natural environment which sustains all life
= Appreciate all cultures I discover
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= Respect and thank my hosts for their welcome
= Offer my hand in friendship to everyone | meet
= Support travel services that share these views and act upon them and,
= By my spirit, words and actions, encourage others to travel the world in peace
Government Tourism policy for peace: Tourism emerged as the largest global industry of the 20th

century and is projected to grow even faster in the 21th century. India has immense possibilities of
growth in the tourism sector with vast culture and religious heritage, varied natural attractions, but a
comparatively small role in the world tourism scene. Tourism policy strengthens the tourism sector
and envisages new initiatives towards making tourism the catalyst in employment generation,
environmental regeneration, development of remote areas, development of women and other
disadvantaged groups and developing and promoting peace in the country. It would lead to larger
foreign exchange earnings and create conditions for more foreign direct investment.

Boost to Tourism: The economic liberalization in India has given a big push to Indian tourism.
Tourism is today projected as an engine of economic growth and an instrument for eliminating
poverty, curbing unemployment problems, opening up new fields of activity and the upliftment of
downtrodden sections of society. New opportunities are being tapped to promote eco, adventure, rural,
postage, wildlife and health and herbal including medical tourism. With the increasing number of
foreign tourists coming to India every year and domestic tourism gaining popularity, public and
private sector bodies are actively involved in promoting tourism in the country. The international and
regional dimensions of tourism are also getting due recognition. For example, travel links leading to
establishing people-to-people contacts between India and Pakistan are given prime importance. As a
result of this, tourism has been instrumental in softening the relations between India and Pakistan
leading to peace.

Conclusion: Peace tourism becomes a recognized aspect of cultural & heritage tourism. In the recent
years India has emerged as a major global power. India's economic reforms have made the Indian
economy as vibrant as ever. A conducive climate for foreign investment has been created. Indian
democracy despite its contradictions has given the nation political stability which has no doubt
strengthened the country's developmental plank. However, despite all this India has been straggling
with peace as the problems of poverty, unemployment, environmental degradation, social inequalities,
insurgency, etc. continue to plague the nation. The strategies formulated to tackle these problems have
not paid full dividends. Tourism as an effective strategy to promote peace has not been discussed or
debated despite tourism sector remaining in prominence in the recent years.
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WOMEN ENTREPRENEURSHIP AND TOURISM

Dr. Golhar Anuradha Sandip
S.N.T College of education, Bhor.

Abstract

Women are generally called home makers. But today. In modern society, they have moved out of the house and
are taking part in all areas of life. Today, the entrepreneurial world is open to the womenfolk. Thailand tops the
list with 18.5% of women as entrepreneurs followed by India by India with 14.1 % women entrepreneurs. Japan
hasa the lowest rate of women entrepreneurs with just 0.6 % women as entrepreneurs. Women entrepreneur
may be defined as a women or a group of women who initiate, organize and operate a business enterprise. The
government of india has defined a women entrepreneurship as “an enterprise owned and controlled by a women
having a minimum financial interest of 51 % of the capital and giving at least 51 % of the employment
generated in the enterprise to women” . Kerala Government defined women industrial units owned/ organized
by women and engages in small scale and cottage industries with not less than 80% of the total workers as
women.

The Concept of Women Entrepreneurship: According to the general concept, women entrepreneur
may be defined as a women or a group of women who initiate, organize and operate a business
enterprise. Has defined a women entrepreneurship as “an enterprise owned and controlled by a
women having a minimum financial interest of 51 % of the capital and giving at least 51 % of the
employment generated in the enterprise to women. Kerala Government defined women industrial
units as units owned/ organized by women and engages in small scale and cottage industries with not
less than 80 % of the total workers as women. With effect from 6" Feb. 1992, the definition of
‘Women entrepreneurs’ Enterprises in as follows: “ A small scale industrial units/ industrially related
services of business enterprise managed by one or more women entrepreneurs in proprietary concerns
in which she/they will individually or jointly have shere capital of not less than 51 % as partners/
shareholders/ directors of private limited company, members of co — operative society”.

Reasons for the Slow Growth of Women Entrepreneurship

In spite of the initiatives taken by the government, the growth of women entrepreneurship is very
slow, the reasons are outlined as below :

Unfavourable family backgrourd.

Lack of business education.

Dual role of Women

Lack of aptitudes and training.

Absence of individualistic spirit.

Lack of freedom to choose a job according to ability, influence of sex, custom etc.

Inadequate infrastructure facilities.

Shortage of capital and technical knowhow.

Lack of adequate transport and communication facilities.

Shortage of power.

Lack of security.

Absence of ideal market conditions.

Corruption in administration.

Problems of Women Entrepreneurs: The basic problem of a women entrepreneur is that she is a
women. Women entrepreneurs face two sets of problems specific to women entrepreneurs. These are
summarized as follows. Shorgate of Finance: Women and small entrepreneurs always suffer from
inadequate fixed and working capital. Owing to lack of confidence in women’s ability, male members
in th family do not like to risk their capital in ventures run by women. Banks have also taken negative
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attitude while leading to women entrepreneurs. Thus women entrepreneurs rely often on personal

saving and loans from family and friends.

Shortage of Raw Material: Women entrepreneurs find it difficult to procure material and other

necessary inputs. The prices of many raw materials are quite hign.

Inadequate Marketing Facilities : Most of the women entrepreneurs depend on intermediaries for

marketing their products. It is very difficult for the women entrepreneurs to explore th market and to

make their product popular. For women, market is a chakravyuh.

Keen Competition: Women entrepreneurs face tough competition from male entrepreneurs and also

from organized industries. They cannot afford to spend large sums of advertisement.

High cost of Production: High prices of material, low productivity. Under utilization of capacity etc.

account for high cost of production. The government assistance dn subsidies would not be sufficient

for the survival.

Family Responsibilities: Management of family may be more complicated than the management of

the business. Hence she cannot put her full involvement in the business Occupational backgrounds of

the family and education level of husband has a direct impact on the entrepreneurs ship development :

85 development of women entrepreneurship\

Low Mobility: one of the biggest handicaps for women entrepreneur is her inability to travel form

one place to another for business purposes. A single women asking for room is looked upon with

suspicion. Sometimes licensing authorities, labour officials and sales tax officials may harass them.

Lack of education: About 60 % of women are still illiterate in india. There exists a belief thet

investing in women’s education is a liability, not an asset. Lack of knowledge and experience creates

further problems in the setting up and operation of business.

Low Capacity to Bear Risks: Women lead a protected life dominated by the family members. She is

not economically independent. She may not have confidence to bear the risk alone. If she faces

discrimination. The male ego stands in the way of success of women entrepreneurs. Thus the rigid

social attitudes prevent a women form becoming a successful entrepreneur.

Low Need For achievement: Generally, a women will not have strong need for achievement. Every

women suffers from the painful feeling that she is forced to depend on others in her life. Her pre-

conceived notions about her role in life inhibit achievement and independence.

Lack of Training: A women entrepreneur from middle class starts her first entrepreneurial venture in

her late thirties or early forties due to her commitments towards children. Her biggest problem is the

lack of sufficient business training.

Lack of information: Women entrepreneurs sometimes are not aware of technological developments

and other information on subsidies and concessions available to them. They may not know how to get

loans, industrial estates, raw materials etc.

Remedies to Solve the Problems of Women Entrepreneurs

The following measures may be taken to solve the problems faced women entrepreneurs in india.

» In banks nad public financial institutions, special cells may be opened for providing easy ficanace
to women entrepreneurs. Finance may be provided at concessional rates of interest.

» Women entrepreneurs’ should be encouraged and assisted to set up co-operatives with a priority
basis.

» Scarce and imported raw materials may be made available to women entrepreneurs on priority
basis.

» Steps may be taken to make family members aware of the potential of girls and their due role in
society.
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» Honest and sincere attempts should be undertaken by the government and social organization to
increase literacy among females.

> Inrural areas self employment opportunities should be developed for helping women.

» Marketing facilities for the purpose of buying and selling of both raw and finished goods should
be provided in easy reach.

> Facilities for training and development must be made available to women entrepreneurs. Family
members do not like women to go to distant place for training. There fore mobile training centres
should be arranged. Additional facilities like stipend, good hygienic chreches, transport facilities
etc,. should be offered to attract more women to training centres.

Measures taken for the development of women entrepreneurship in India: Women empowerment

should be one of the primary goals of society. Women should be given equality, right of decision-

making and entitlements in terms of dignity. They should attain economic independence. The most

important step to achieve women empowerment is to create awareness among women the selves.

Development of women can be achieved through health, education and economic independence.

Realizing the importance of women entrepreneurs, Govt. of india has taken a number of measures to

assist them. Some of the important measures are outlined as follows.

TRYSEM : Training of rural youth for self employment was launched of 15" august 1979 which is

still continuing. The objective of TRYSEM s to provide technical skills to rural youth between 18

and 35 years of age from families below the poverty line to enable them to take up self employment in

agriculture and allied activities, industries, services and business activities. This ia a sub scheme of

IRDP. Training given through ITls, Polytechnics, Krishi Vigyan Kendra, Nehru Yuva Kendras etc

has helped many rural women set up their own micro entreprises with IRDP assistance.

BANKS : Banks particularly commercial banks have formulated several schemes to benefit women

entrepreneurs. These includes rural entrepreneurship development programmes and other training

programmes, promotion of rural non — farm enterprise, women ventures etc.

NABARD : NABARD as an apex institution guides and assists commercial banks in paying special

attention to women beneficiaries while financing. It has also been providing refinance to commercial

banks so as to help latter institutions to supplement their resources which could be deployed for the

purpose of financing women beneficiaries.

INDUSTRIAL POLICY: The new industrial policy of government has specially highlighted the

need for conduction special entrepreneurship programme for women.

NATIONAL POLICY FOR TH EMPOWERMENT OF WOMEN,2001: As to the commitments

made by india during the fourth world conference on women held in Beijing during September, 1995,

the department of women and children has drafted a national policy for the empowerment of women.

This is meant to enhance the status of women in all walks of life at par with men.

Assistance to women entrepreneurs: Entrepreneurs does not differentiate the sex. A number of

facilities and assistance are offered to the entrepreneurs. However, certain additional incentives or

facilities offered to women entrepreneurs are discussed as follws.

Small Industrial Development Organisation (SIDO): SIDO through a network of SISI conduct the

EDPS exclusively for women entrepreneurs. The aim is to develop entrepreneurial traits and qualities

among women and enable them to identify entrepreneurial opportunities etc.

National Small industries corporation (NSIC): The H.P scheme of NSIC provides preferential

treatment to women etrepreneurs. It also conducts entrepreneurs and enterprise building programmes

for women.
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Industrial development bank of india (IDBI): The schemes of IDBI for women entrepreneurs are
summarized as follows.

Promoter’s Contribution: The IDBI set up the mahila udyan nidhi (MUN) and mabhila vikas nidhi
(MVN) schemes to help women entrepreneurs. IDBI conduct programmes of training and extension
services through designated approved agencies and association with other development agencies like
EDII, TCos, KVIC etc

Mall Industries Development Bank of India (SIDBI): SIDBI has special schemes for financial
assistance to women entrepreneurs. It provides training and extension services it gives financial
assistance at concessional terms in setting up tiny and small units.

Commercial Banks: The sthree Shakti Package Scheme of SBI provides a package of assistance to
women entrepreneurs. The consultancy wings of SBI give guidance on project identification and
project viability. Th program of assistance such as repair and servicing photo copying dry cleaning
retail trade business enterprises, poultry farming, tailoring etc. the bank of india has introduced a
scheme known ass ‘Priyadarshini Yojana’ to help women entrepreneurs.
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Abstract

India is a land of rich history, cultural and geographical diversity. Being the home of one of the Seven Wonders
of the World, India also has huge plethora of flora and fauna spread across its national territories. Such
appealing features about the Indian culture and its diversity make India one of the best international tourist
destinations. India presents heritage and cultural tourism along with medical, business and sports tourism.
Tourism is expanding the fastest and is the most rewarding industry of the modern world. International tourism
constitutes the invisible export trade. No wonder then that some more enterprising countries have turned this
flourishing industry into a means of spinning money. In recent years, India too has woken up to this great reality
and concerted efforts are being made to develop and promote this foreign exchange earning industry in a big
way. India, with her rich cultural heritage, ancient monuments, world famous temples, architectural
masterpieces, wild animal sanctuaries and scenic spots, holds a great attraction for the tourists on the move.
This paper tries to know the problems and prospects of tourism industry in India and government initiative for
the development of tourism industry.

Keywords: Tourism, problems, prospects, foreign exchange and Tourist.

Introduction: Tourism industry is the largest service industry prevailing in the Indian economy and

contributes as high as 6.4% to the national GDP. Apart from this, the industry plays a huge role in the
employment of the people of India and contributes almost 8.1% to the total employment in India.
Revenue generated from the industry we see that the country generated as high as 200 billion US
dollars in 2008 from the industry, which is expected to increase to 375.5 billion US dollars by the end
of year 2018. This expectation would result in a growth of almost 9.5% annually for the industry.
According to World Travel and Tourism Council, India will be the one of the most hot-spot for
tourism from the year 2009 to 2018, having the highest 10-year growth potential. Tourism revenue is
expected to surge by almost 42% by the end of 2017 as compared to the year 2007 irrespective of the
fact that the industry faces major setbacks during peak times due to the shortage of hotel rooms and
infrastructure. In current time, when the world economy is becoming more globalized with every
passing day, it is still a long way to go for the Indian economy to achieve sustainable tourism.
In India, the travel and tourism industry has really come of age. But India’s share in world’s tourism
earnings of $ 3.5 trillion is just 0.37 per cent and receipts are 0.51 per cent of the world receipts.
Tourism is presently India’s third largest export industry after gem and jeweler and ready-made
garments. The foreign exchange earnings from tourism during 1997-98 were about Rs. 300 crore. In
1995-96, India received 2.1 million foreign tourists.
Obijectives of the study:

e Torole of tourism industry in Indian economy.

e To assess the problems faced by tourism industry

e To know the tourism industry in Indian scenario

e To evaluate the future opportunities of prospects of tourism industry

e Suggestions and government initiative for development of tourism industry
Research Methodology: The data and information has been collected through secondary sources such
as published articles, magazines, periodicals and books and e-sources etc. The research is completely
based on descriptive in nature and theoretical one.
Problems of India’s Tourism Industry: Some of the major road blocks or hurdles for the proper
development of the industry are:

1. Lack of proper infrastructure which includes non-availability of good roads and poor

connectivity to the tourist destinations.
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2.

Lack of aggressive online and other marketing strategies to promote India as a must-visit
location

Too many points of differentiation available but not cashed upon (such as rare animal
sanctuaries, religious pilgrimage tours and extreme Himalaya tours)

Lack of funds due to which a long list of heritage monuments that are still sitting in squalid
environments etc.

On the other hand, India is at the threshold of looming opportunities. Tourism in India is one of those
sectors which are currently witnessing widespread growth. Thanks to the increasing inbound tourism
by the burgeoning Indian middle class. Rising inflow of foreign tourists into the Indian Territory
along with successful government campaigns for promoting ‘Incredible India’ stature has done a lot to
develop the Indian tourism industry.

Another problem of recent origin is that Indian tourists have started travelling abroad rather
than travelling within the country. In 2004, as many as 6.2 million Indian tourists went abroad
in contrast to only 2.9 million foreign tourists visiting India.

The main cause of outflow of Indian tourists is high aviation cost in the domestic sector.
When a tourist in North India can get cheaper return tickets to Sri Lanka or Thailand than to
Goa or Kerala, he will obviously go abroad.

Our foreign exchange earnings from tourism is getting neutralized because of large number of
Indians going abroad. It is estimated that by 2007-08, as many as 8 million Indian tourists will
be going abroad. Majority of them will be visiting Cambodia (15%), Hong Kong (15%),
Australia (13%), Malaysia (13%), Singapore, and Pakistan.

The” unplanned and unrestricted growth of tourism has a detrimental effect on environment.
The origin and growth of tourism in India as elsewhere in the world, is distinctly urban
oriented rather than being spread over the countryside. This is due to the fact that urban
centers provide the necessary infrastructure and wider choice of facilities and price ranges for
accommodation, food, entertainment, etc.

There is lack of appreciation of the holistic approach to tourism development which takes into
account the linkages between environment and pressure of tourists. The result is that, almost
all the popular tourist centers are groaning under the pressure of annual visitors and quite
often facing difficult situation.

The unplanned and unchecked growth of tourist centers deprives them of their original charm
and ultimately proves disastrous. This is what is happening to some of the famous tourist
centers like Shimlla, Mussoorie, Darjeeling, etc. where sometimes even drinking water is not
available to cater to the needs of the tourists.

Prospects of Tourism Industry:

India is gifted with massive diversity in culture, geography, and art which pull in a colossal
measure of voyagers to the nation. Different new forms of tourism that are being introduced
in recent years are also helping to build up the country’s tourism industry. Medical tourism,
eco-tourism, adventure tourism, and cruise tourism have also gained a lot of popularity and
attention among foreigners now and have the potential for high growth in the near future. The
Himalayas are the greatest assets of India in adventure tourism.

Tourism industry for India is a beautifully prospering and promising field. Taking sufficient
measures to confront the difficulties presented and further enhancing the prospects can
guarantee unlimited chances and development of the nation
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Government Initiative for development of tourism industry:

With a view to improve tourism and at the same time taking care of the environment, the
central and state governments are coming forward with new development plans. Although
tourism is the responsibility of the state governments, the Central Government lends all help
to develop tourism. India Tourism Development Corporation (ITDC) was established in
October 1966.

The central Department of Tourism is extending financial assistance for improving tourism
infrastructural facilities like yatriniwas, tourist lodges, wayside facilities, restaurants,
cafeterias, tourist bungalows, etc. It also extends financial assistance for adventure sports
activities, tourist transport, tented accommaodation, etc.

Travel Trade and Tourist Service Division of the Department of Tourism is helping the travel
trade, both national and international. Department of Tourism has simplified and streamlined
the rules from April 1992, regarding the grant of approval to travel agents, tour operators and
tourist transport operators so that their services are standardized and are made broad-based,
both for domestic and foreign tourists.

The main thrust during the Eighth Five Year Plan had been, (i) development of selected
tourist places/areas, (ii) diversification from culture-oriented tourism to holiday and leisure
tourism, (iii) development of trekking, winter sports, wildlife and beach resort tourism, (iv)
exploring new source markets in regions and countries having cultural affinity, (v) restoration
of national heritage projects, (vi) launching of national image building and marketing plans in
key markets, (vii) providing inexpensive accommodation in different tourist centers, (viii)
improving service efficiency in public sector corporations and (ix) streamlining of facilitation
procedures of airports.

Indian railways have also recognized its role in tourism development. The launching of
Rajdhani and Shatabdi trains is a step in the right direction. ‘Palace on Wheels’ is already
operational in Rajasthan. Another special tourist train ‘Orient Express’ has been introduced in
Gujarat and one more covering temple towns of Tamil Nadu will become operational soon.
Five more such luxury tourist trains with private sector participation connecting major tourist
centers will soon be on the rails. Lane for about 100 hotels at various railway stations has
been set apart to augment accommaodation for travellers. Considering the recent development,
it is hoped that India will get her due share of tourism and at the same time steps will be taken
to preserve the physical and social environment of the country.

Government as well as private organizations should jointly adventure some plans to attract
foreign tourists. Heritage Hotel scheme is one of them. Railways play a crucial role in the
development and promotion of tourism. The scheme of Palace on Wheels is a tourism
promotion project of Indian Railways. This is a joint venture of Indian Railways with
Rajasthan Tourism Development Corporation.

Govt. Initiative for improving the tourism industry:

It is needless to say that development in Infrastructure holds the key to success for any
industry and the economy as a whole.

Infrastructure has a major role to play in the Indian Tourism industry. Ministry of
Tourism has made consistent efforts to develop quality tourism infrastructure at tourist
destinations and circuits. The Government has allowed 100 per cent foreign investment under
the automatic route in the Hotel and Tourism related industry, to improve the quality of
tourism and help the industry grow at rapid pace.
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e Tourism Industry in India has grown at rapid pace but in order to achieve a sustained growth a
lot needs to be done and there exists plenty of ideas, plethora of opportunities for one to make
the most of it.

e Government as well as private organizations should jointly adventure some plans to attract
foreign tourists. Heritage Hotel scheme is one of them. Railways play a crucial role in the
development and promotion of tourism. The scheme of Palace on Wheels is a tourism
promotion project of Indian Railways. This is a joint venture of Indian Railways with
Rajasthan Tourism Development Corporation.

Conclusion: Tourism industry is acts as a powerful agent of both economic and social change. It
stimulates employment, investment and modifies economic structure and makes positive contributions
to the India economy and GDP. The Government has already made a good start in this regard by
easing visa processes. The Government must also focus on making India more accessible to the world.
There is need to develop linkage between air transportation as well as better rail and road connectivity
within the country. The Government also needs to think out-of-the-box to make the most of India’s
tourism potential. For example, there is a lot that can be done to make religious tourism more
attractive. Need to be developed and marketed aggressively. Also, given India's huge coast line,
tourism on cruise ship can be promoted. Medical tourism is also a growing sector and is expected to
grow in coming future.
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Abstract

The Indian tourism industry is playing a crucial role in the economic development of many sectors of the
economy through the employment generation for skilled as well as unskilled population, improving the standard
of living especially of remote and rural areas, earning of foreign exchange, development of infrastructure and
importantly promotion of world famous Indian arts and handicraft industry. From the last two decades tourism
has become an important tool of development of the world economy. Socio-economic development of both rural
and urban areas has been achieved in the last two decades due to increase in tourism services. Due to the
availability of infrastructure facilities, communication facilities, globalization and raised standard of living of
the world, the tourism sector has got many opportunities to grow. Tourism industry has potential to achieve
inclusive economic development as well as sustainable development. It is a limitless industry which will achieve
both socio-economic development of the Indian economy and having a growth potential. In this research paper
researcher attempt to check the economic viability of the Indian tourism industry by using the secondary data
published in various national and international reports, books, magazines, journals and other relevant
literature.

Keywords: Tourism industry, economic development, foreign exchange, employment, standard of living.
INTRODUCTION: This research is an attempt to analyze the impact of the tourism industry on

different economic aspects such as, employment, foreign exchange and reserves, standard of living,
development of arts and handicraft industry of rural sector as well as to understand the performance of
Indian tourism industry. From the last two decades tourism has become one of the important
industries for achieving faster socio-economic development of rural as well as urban areas of Indian
economy. Tourism sector is an important instrument for generating employment opportunities in the
economy. Therefore, it is considered amongst the top export sectors. The recently state as well as
central governments are trying to attract domestic and foreign tourists through advertising, guidance,
developing tourist places and providing security to foreign tourists. For this present research, required
data is collected from the secondary sources such as published research papers, journals, books,
official publications of the government, internet, etc. the data required to understand the importance of
Indian tourism industry for achieving inclusive economic development have taken from various
documents like books, newspapers, reports, journals, magazines, as well as from existing literature.
Collected quantitative data is used to examine the impact of the tourism industry on different
economic variables such as employment, foreign exchange, export, infrastructure development and
rural development in India. Also, for understanding performance and future perspectives of the Indian
tourism industry.

OBJECTIVES
1. To examine the impact of the tourismindustry on different economic variables of Indian
economy.

2. To analyze the performance and future perspective of Indian tourism industry.
3. To understand the importance of the tourism industry for the inclusive economic development
of Indian economy.
A. Participants in Tourism Industry:
Tourism is known as multifaceted activity, as it touches nearly all sectors of the economy. Many
sectors directly or indirectly associated with satisfying needs of travelers. Importantly it is considered
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a smokeless industry as it does not require plants, machinery and chimney but earns large amounts of
foreign exchange for the county as compared to other exporting industries.
Table: 1.1: Participants in Tourism Industry

. Promoters of Tourism Service External
Core of Tourism . - ;
Tourism Suppliers Environments
Travel Operator Accommodation Economical
Travel Agents Destination Political
Tourist Boards Food & Beverages Social & Cultural
Travelers Direct Marketing Entertainment

. ) Environmental
Meeting Planners Attraction

Tourism industry is a complementary industry of service providers like travel agents,
operators, travel and tour guides, hotels, guest house owners and workers, entertainment organizers,
government departments, retail shop owners, immigration & customer service providers are engaged
in exchanging goods or services, which helps in deriving economic development of the nation.

B. Role of Tourism Industry in Inclusive Economic Development of India
Tourism industry is having a diversified role in attaining overall economic development of the nation.
This sector is contributing to socio-economic development in various ways and strengthening
interconnected processes. This sector reveals as a solution for many problems of the economy such as
unemployment, low standard of living, low national income, low level of foreign reserves, inclusive
growth, etc. therefore it is known as one of the dynamic industries in the world economy. According
to the World Travel & Tourism Council (WTTC), contribution of travel and tourism industry was 9%
of total world’s GDP. Whereas it has generated employment opportunities for more than 235 million
workforces by representing 8% of global employment.
Table No. 1.2: Contribution of Travel & Tourism Sector in India

2011 2021
INR, bn % of Total Grﬁ""t INR,bn % of Total Growth
Direct Contributionto 4 574 g 1.9 87 34148 2.0 8.1
GDP

Total contribution to GDP  3,680.4 4.5 8.7 8,523.1 49 8.8

Direct contribution to 24,931 50 24 30,439 59 20
employment

Total contribution 37,655 75 24 47480 8.1 23
employment

Visitor exports 678.6 3.8 5.7 1,344.7 2.1 7.1

Domestic spending 509.6 4.3 9.1 7,758.3 4.4 8.3

Leisure spending 3,003.0 3.7 75 6,332.8 3.6 7.7

Business spending 1,196.6 15 11.1 2,791.8 1.6 8.1

Capital Investment 12,330 4.7 12.2 2,527.5 4.8 8.7

Source: World Travel & Tourism Council (WTTC)

Above table no. 1.2 represents the contribution of travel & tourism sector in India. Many
efforts have been made by the Indian government to promote the tourism industry by attracting
foreign tourists. ‘Incredible India’ is one of the major efforts by the government amongst all, in which
the government has introduced the Visa-on-Arrival scheme for tourists coming from five countries
namely Finland, New Zealand, Singapore, Luxembourg, and Japan from 1% January 2010. Due to
which during January to December 2010 around 6,5,49 visas were issued by the government to
foreign visitors. Considering the response of this scheme, the government has extended this to few
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other countries like Cambodia, Vietnam, Philippines, Laos, Indonesia and Myanmar from January
2011.
C. Foreign Tourist Arrivals in India
Many factors influence the arrival of foreign tourists such as government schemes for attracting
tourists in India and some security measures by the government. For the last two decades the
government of India has been trying to attract foreign tourists. The foreign tourist arrivals (FTAS)
continued to grow from the last two decades. FTAs have increased from 2.28 million in 1981 to 1.68
million in 1991 and further in has increased by 2.54 million in 201 and 10.04 million in 2017.
Graph No. 1.1: Foreign Tourist Arrivals in India
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Source: Bureau of Immigration, Government of India

The Ministry of Tourism in India has also been initiated a compilation and dissemination of
data related to arrivals of Non-Residential Indians (NRIs) from 2014. Growth rate of FTAs does not
follow any constant pattern during the last three decades. In 2017, due to serious efforts of the
government of India, achievement in growth rate of FTAs was 10.2% in 2017.

D. Foreign Exchange Earning Through Tourism in India

All the efforts taken by the Indian government are having intention to increase the foreign
reserves of the economy which may be utilized for spending on essential imports such as advanced
technologies, technical know-how, food and crude oil from different countries. With the serious
efforts of the government it could possibly generate a handsome amount of foreign exchange reserves
during the last two decades.
Graph No. 1.2: Foreign Exchange Earning in Crores Rupees
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Source: Ministry of Tourism, Open Government Data (OGD), India
From the above graph it is clear that, the FEE shows an increasing trend in India as the trend line is
positive. Irrespective of small variations FEE is continuously increasing which is a good sign of
development of Indian tourism industry.

E. Employment Opportunities Created by Indian Tourism Industry

Considering the total population and its growth rate, Indian government has been trying to
generate employment opportunities to additional workforce through promoting different sectors of the
economy. Indian tourism industry is one of the important industries for generating employment
opportunities. This industry is having diversified positive effects on different industries of the
economy as it promotes FMCG industry, transportation industry, hotel industry, retail industry, rural
cottage and handicraft industry etc. which further increases employment opportunities.

The role of Indian travel and tourism industry in generation of employment opportunities can
be seen below table no. 1.3. In reality, as we can see there is no such significant growth in
contributing to providing employment by the Indian tourism industry. But looking at the contribution
of the tourism industry in total employment in the country is very significant. It can be predicted from
the given data that, around 9 to 10 percent of total employment opportunities are provided by Indian
tourism industry.

Table No. 1.3: Contribution of Travel & Tourism in Employment
Share in total

Year Number in ‘000’ Real Growth (%) Employment
2000 48313.3 0.5 11.2
2001 40300.3 -16.5 9.6
2002 45272.6 12.3 10.6
2003 48163.3 6.3 11
2004 48874.2 1.4 11
2005 42439.0 -13.1 9.3
2006 43256.7 1.9 9.3
2007 47770.9 10.4 10.1
2008 39928.5 -16.4 8.3
2009 38145.8 -4.4 7.8
2010 33931.0 -0.8 7.8
2011 34854.0 3.8 7.8
2012 35255.0 0.5 7.9
2013 35736.0 -0.2 7.6
2014 36693.0 1.3 9.4
2015 37315.0 1.7 8.7

Source: World Travel & Tourism Report

According to UNWTO studies, tourism volumes and related receipts such as employment, GDP and
export earnings are expected to transfer from the developed economies and towards the less
developed economies as a result of favorable economic, promotional, technologies and policy factors.
Table no. 1.3 shows that, in 2000 there were around 48313.3 thousand people employed in the travel
and tourism industry. Its real growth rate was 0.5 percent and 11.8 percent was the contribution in
total employment of the country. But in 2015, the number of people employed was 37315 thousand
and the real growth rate was 1.7 percent. Contribution in total employment was 8.7 percent. Thus, this
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fast-growing tourism industry helps to increase employment of the nation. But still looking at the real
growth rate in employment generation data is not showing satisfactory results.

F. Performance of Tourism Industry in India
Performance of the tourism industry can be explained with help of its growth rate. Growth rate of the
tourism industry shows how significantly different direct services related to tourism are increasing.
Real growth rate is one of the important measurements for understanding the performance of Indian
tourism industry.
Graph No. 1.3 Real Growth of Indian Tourism Industry
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Table no. 1.3 shows that, there is no such constant movement in the real growth rate of India’s
tourism industry. It fluctuates frequently every year. In 2000 the growth rate of the tourism industry
was 8.6 percent and in 2002 it was at highest i.e. 18.6 percent. In 2005 this growth rate lowest at -12.5
percent and further it increased in the year of 2006 at 11.6 percent. During the last decade this was
sustained to be constant in terms of fluctuations in it. It means from 2006 as we can see there are no
such high fluctuations in it. It was 5.8 percent in 2008 and it became -1.2 percent in 2009 again. But
afterword it was in-between 3.9 percent to 9.8 percent. On average we can state that irrespective of
major fluctuations in the real growth rate of India’s tourism industry, it shows a significant increase in
it which helps Indian economy for achieving inclusive economic development.
G. Contribution of Tourism Industry in Indian Economic Development

Contribution to Gross Domestic Product (GDP) is the amount of money spent directly and
indirectly by the travel and tourism industry. Below graph no. 1.4 shows the contribution of the
tourism industry to the gross domestic product of India for the period of 2000 to 2015.
Graph No. 1.4: Contribution of Tourism industry in India’s GDP
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Source: World Travel & Tourism Report

The share of India’s tourism industry in the GDP has been significant over the period of 2000 to 2016.

But looking at its trend, it is downward sloping which indicates that there is further need of boosting

Indian tourism industry. In initial period contribution in GDP was 9.2 percent which is just 7 percent

in 2016.

CONCLUSION: Tourism sector acts as one of the powerful instruments for faster economic growth.

In fact it is a fast-growing sector of the service sector in the world. India is having a wide variety of

flora, fauna, historical places, health and wellness centers, eco-tourist places, adventures activities,

diversified culture, educational institutions, heritage, etc. which attract both foreign as well as

domestic tourists. Though the growth rate of Indian tourism sector is not satisfactory, it resulted in

foreign exchange earnings, employment generation, expansion of infrastructure, capital investment,

increasing contribution to GDP, positive socio-economic changes and so on. Thus, Indian tourism

industry helps to achieve sustainable economic development.
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Abstract

Tourism has emerged as a driver not only for economic progress but also for social development. The tourism
sector has deep roots in national economies, producing economic and employment benefits in related services,
manufacturing and agriculture sectors, thereby promoting economic diversification and strengthening
developing country’s economy. Tourism contributes substantially to reducing poverty and empowering women,
youth and migrant workers with new employment opportunities. It also helps revive declining urban areas, open
up and develop remote rural areas, and promote the conservation of countries’ environmental endowments and
cultural heritages. However, developing countries encounter significant economic, social and environmental
challenges in maximizing the gains from their national tourism industries, including the need to strengthen weak
inter sectoral linkages and reduce excessive revenue leakage from their national economies.

Introduction— Tourism means people travelling for fun. It includes activities such

as sightseeing and camping. People who travel for fun are called "tourists". Places where many
tourists stay are called "resorts". Places that people go to for tourism are called tourist destinations.
There are a lot of reason for travel. Some people travel to learn about the history or culture of a city
or country, or learn about the people who live there, or their ancestors. People from cold places
sometimes like to relax in the sun. Many people from the north of Europe or North America travel to
warmer places and visit beaches. Some people travel to do an activity which they cannot do at home.
There are lots ofski resortsin the mountains of Switzerland and Austria, and seaside
resorts in Greece and other warm countries. People sometimes visit friends and family in another city
or country. Finally, some people enjoy a change in scenery. City people go to forests or deserts, and
vice versa.

Key words — Tourism, Travel ,Tourist, Heritage , Vintage , Foreign Currency, infrastructural
development.

Hypothesis :- “Impact of Tourism on Indian Economy”

Objectives of the Study

1. To take review of tourism .

2. To study the Indian government policy for tourism industry in India

3. To study the trend of foreign tourist arrival in India

Methodology --- The present research paper is mostly based on secondary data sources.

Importance of Tourism: Tourism helps you to explore new cities and countries and also allows to
explore yourself more and more . It helps you in releasing your stress and it changes your mindset and
also makes you relax.. It makes you forget all about your tensions for a week or more than that.. It
helps you in increasing your knowledge more and more as you get to know more such new things
which you have never wandered off. It also lets you know about nature and you feel like how different
the world is from your home city. So, | would suggest you to travel more and more as it is just like a
positive activity for your brain.

Tourism san integral part of human life. It is a situation where person from one country, .India has a
greate heritage of historical place like the Taj Mahal, Various Forts, Natural sites etc. Since 2000
tourism industry has been giving number of benefits to India. The number of foreign tourists visited to
India which has given foreign exchange earning to the Country. Here, we have focused the growth
and performance of the Indian tourism industry.
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Tourism is an important tool for employment generation, economic development and rural
tranformation in India

To increase the foreign earnings through export of tourism services

To promote understanding, peace and to contribute national unity and regional stability

To develop shopping centers for revenue generation and other rural tourism products

The Ministry of Tourism is the nodal agency to formulate national policies and programmes for the
development and promotion of tourism. Tourism is a major engine of economic growth and an
important source of foreign exchange earnings in many countries including India. It has a great
capacity to create large scale employment of diverse kind — from the most specialized to the unskilled
and hence can play a major role in creation of additional employment opportunities. It can also play
an important role in achieving growth with equity. It has the main objective of increasing and
facilitating tourism in India. Augmenting tourism infrastructure, easing of visa regime, assurance of
quality standards in services of tourism service providers, etc. are some of the responsibilities of the
Ministry.

TOURISM STATISTICS: Foreign Tourist Arrivals , during the period January-November 2018
were 93, 67, 424 as compared to 88, 67, 963 in January-November 2017 registering a growth of 5.6%
over the same period. During January- November 2018, a total of 20,61,511 tourists arrived on e-
Tourist Visa as compared to 14,56,615 during January- November 2017, registering a growth of
41.5% over the same period. Foreign Exchange Earnings , during the period January- October 2018
were Rs. 1,58,846 Crore as compared to Rs. 1,41,965 Crore in January- October 2017 registering a
growth of 11.9% over the same period. During 2017, the number of Domestic Tourist Visits to the
States/UTs was 1652.5 million as compared to 1615.4 million in 2016 showing growth of 2.3% in
2017 over 2016.

DEVELOPMENT OF TOURISM INFRASTRUCTURE: Development of tourism infrastructure
is being given priority to provide a better tourism experience to the tourists. Theme based circuits are
being developed under the Swadesh Darshan Scheme spanning the entire country. A total number of
07 projects have been sanctioned during 2018-19 for a total amount of Rs.384.67 Crore. With this, a
total number of 73 projects have been sanctioned till date for an amount of Rs.5873.99 Crore under
this Scheme covering 30 States and Union Territories in the country. Nine projects under the Swadesh
Darshan Scheme have been inaugurated between August to December 2018 in the States of Manipur,
Arunachal Pradesh, Andhra Pradesh, Nagaland, Chhattisgarh and Madhya Pradesh. Facilities like
Tourist Facilitation Centers, Eco Log Huts, Sound and Light Show, Helipads, Cafeteria, Wayside
Amenities, Nature Trails, Jetties, Boat club, Adventure Zones, Interpretation Centers, Water Sports,
Craft Villages, Tribal Thematic Villages, lllumination etc. have been developed as part of the above
projects. Integrated development of identified pilgrimage destinations is being undertaken under the
‘National Mission on Pilgrimage Rejuvenation and Spiritual, Heritage Augmentation Drive’
(PRASHAD) Scheme. One project has been sanctioned during 2018-19 for a total amount of Rs.39.24
Crore. A total number of 24 projects have been sanctioned till date for an amount of Rs.727.16 Crore
under this Scheme. Ministry of Tourism provided Central Financial Assistance for infrastructure
development during 2018-19 to Cochin Port Trust and Mormugaon Port Trust.

ADOPT A HERITAGE’ PROJECT: Ministry of Tourism in close collaboration with Ministry of
Culture and Archaeological Survey of India (ASI) launched “Adopt a Heritage Project” to provide
world class tourist facilities at the various natural/cultural heritage sites, monuments and other tourist
sites. The project plans to entrust heritage sites/monuments and other tourist sites to private sector
companies, public sector companies and individuals for the development of various tourist amenities.
MoUs have been signed for developing tourist amenities at the following sites:
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Area surrounding Gangotri Temple & Trail to Gaumukh, Uttarakhand

Mt. Stok Kangri Trek, Ladakh, Jammu and Kashmir

Red Fort, New Delhi Gandikota Fort, Andhra PradeshSurajkund, HaryanaJantar Mantar, Delhi

Qutub Minar, Delhi Ajanta Caves, MaharashtraLeh Palace, Jammu & Kashmir

Hampi (Hazara Rama Temple), Karnataka Badami caves ,aivli ,pattadkall, Vijapur golghumut.
DEVELOPMENT OF ICONIC TOURIST SITES: Ministry of Tourism has identified 17 Sites in
12 Clusters for Development as Iconic Tourist Sites. The names of the sites identified for
development as Iconic Tourist Sites are - Taj Mahal, Fathepur Sikri. Ajanta, Ellora, Humayun’s
Tomb, Qutub Minar, Red Fort, Colva Beach, Amer Fort, Somnath, Dholavira, Khajuraho, Hampi,
Mahablipuram, Kaziranga, Kumarakom and Mahabodhi Temple. Master Plans are at the final stages
of preparation.

BHARAT PARV: Ministry of Tourism organized Bharat Parv at Red Fort, Delhi from 26" to
31% January 2018, as part of the Republic Day Celebrations. The prime objective of organizing the
event is to generate a patriotic mood, promote the rich cultural diversity of the country, to ensure
wider participation of the general public and to popularize the concept of ‘Ek Bharat Shreshtha
Bharat’, ‘Dekho Apna Desh’ and ‘Tourism for AIl’. The major attractions at Bharat Parv were
Republic Day Tableaux, Cultural Performances, Armed Forces Bands, Food and Craft stalls.
PARYATAN PARV: Ministry of Tourism in association with Central Ministries, State
Governments/Union Territory Administrations etc. celebrated Paryatan Parv, 2018 at National Level.
The Parv was celebrated from 16™ to 27" September, 2018 during which more than 3200 activities in
32 States/UTs were organized to create awareness about the importance of Tourism. The objective of
Paryatan Parv, 2018 was to propagate the message of ‘Dekho Apna Desh’, with the aim to encourage
Indians to visit various tourist destinations in the country and also to spread the message of ‘Tourism
for All’. State pavilions, craft stalls, food stalls, cultural programmes, cookery demonstrations etc.
were major attractions for visitors during the Parv.

INDIA TOURISM MART 2018: The First edition of the India Tourism Mart 2018 was organized
by the Federation of Associations in Indian Tourism and Hospitality (FAITH) with the support of the
Ministry of Tourism and State Governments/Union Territory Administrations from 16" to
18" September, 2018 at Hotel Ashok, Chanakyapuri, New Delhi. India Tourism Mart provided a
platform to different tourism stakeholders for interacting and conducting

INCREDIBLE INDIA WEBSITE: Ministry of Tourism launched the new Incredible India website
on 14" June 2018. The website showcases India as a holistic destination, revolving around major
experiences, such as, spirituality, heritage, adventure, culture, yoga, wellness and more. The website
has many useful features to make it more interactive and to provide a deeper engagement to the
travellers visiting the website.

ONLINE LEARNING MANAGEMENT SYSTEM: Ministry of Tourism launched an Online
Learning Management System for creating skilled manpower to work as tourist facilitators. The
initiative will enable the youth living in remotest part of the country to skill themselves and facilitate
tourists on Pan India basis. The Online Learning Programme will also lead to creation of jobs and
providing facilitators to tourists at reasonable cost.

INCREDIBLE INDIA MOBILE APP: Ministry of Tourism launched Incredible India Mobile App
on 27" September, 2018. . The mobile app has been designed keeping in mind the preferences of the
modern traveler and follows the trends and technologies of international standards. The app has been
equipped with features to assist the traveller in each phase of their journey to India.

PROMOTION & PUBLICITY: Ministry of Tourism released Global Media Campaigns in
overseas markets covering leading as well as potential source markets for Indian tourism. The
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campaigns were released in the electronic, online and print media, with greater focus on digital and
social media and on use of thematic creatives to cater to different consumer preferences. 5 Thematic
promotional films were produced on Yoga, Wellness, Wildlife, Luxury and Cuisine and these were
aired globally on television, social media and online portals. Destination promotional films were also
produced on Delhi, Mumbai and Chennai. The 5 films and the Land of Buddha Film on social media
received over 189 million views. All the films have been produced in English with voice — overs in 9
international languages . The films are also being aired on global television channels/Indian diaspora
channels across the world including the language feeds of the channels. Domestic Campaigns were
released on different media including television, online portals and websites, outdoor digital, cinema
houses, radio, airline boarding passes, railway tickets, etc. to promote the North East Region, Jammu
& Kashmir, Swachhta at Tourist Sites, Yoga., Iconic Sites, Statue of Unity as well as events organised
by the Ministry like Bharat Parv and Paryatan Parv. Active promotions were undertaken on the Social
Media accounts of the Ministry of Tourism. Further, keeping in mind the importance of Social Media
as an effective tool for destination branding and marketing, the Ministry organized a Social Media
Key Influencers’ Campaign “The Great Indian Blog Train” in February 2018, involving bloggers
from across the world, who were invited to travel to destinations in the country on the Luxury Trains
operating in different States. A total of 57 Bloggers from 23 countries including India travelled for a
week on four luxury trains, i.e Palace on Wheels, Maharaja Express, Deccan Odyssey and Golden
Chariot. The campaign generated widespread publicity for the luxury trains as well as the destination
visited, by way of blogs, videos and photos published by the Bloggers on their experiences of their
journey.

E-VISA: e-Visa has 5sub-categories i.e. e-Tourist visa, e-Business visa, e-Medical visa, e-Medical
Attendant visa and e-Conference visa. At present the e-Visa Scheme is available to nationals of 166
countries.

LEGACY VINTAGE HOTEL: Ministry of Tourism has introduced the concept of Legacy Vintage
Hotels to cover hotels constructed/built with materials from heritage properties/buildings ,provided
that at least 50% of the material used to construct/build the hotel is sourced from heritage properties
or buildings. Such hotels will help recreate the ambience and atmosphere of the bygone era. Such
hotels will be classified under 3 sub- categories namely Legacy Vintage (Basic), Legacy Vintage
(Classic) and Legacy Vintage (Grand). During 2018-19, a total of 5,759 students of B.Sc.
Programme, 121 students of M.Sc. Programme and 3,735 students of Diplomas and Craft Courses in
Hospitality and Hotel Administration passed out from Institutes of Hotel Management and Food Craft
Institutes affiliated with NCHMCT. During 2018-19, a total of 330 students of MBA in Travel and
Tourism Management passed out from the Indian |Institute of Travel and Tourism
Management. Ministry of Tourism observed ‘Swachhta Hi Sewa’ Campaign from 15" September,
2018 to 2" October, 2018. Cleanliness activities were undertaken at various tourism sites across the
country with active participation from local communities, stakeholders, regional offices of
Indiatourism under the Ministry of Tourism and the State/UT Governments. Ministry of Tourism also
celebrated ‘Swachhta Pakhwada’ on daily basis from 16" to 30" September, 2018.
Conclusion---Indian tourism has vast potential for generating employment and foreign exchange
earnings. Indian government is giving attention on the development of the tourism and linked almost
all the known spots by rail ,road , water and civilization Tourism also contributes to the economy as
tax revenue .The foreign exchange earnings of the country increased, it proves that the economical,
political and social amity has positive impact on the arrival and receipt of the tourist industry in
country. But some negative reaction ,ecological damage , changes in natural processes, pollution,
overcrowding, may have adverse impact on the economy and Tourism of our country.
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THE CONTRIBUTION OF TOURISM INDUSTRY TO BUSINESS OPPORTUNITIES IN
INDIA

Dr. L. A. Awaghade
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Introduction: Tourism is that type of activity which generates different types of social, cultural and
economical relations among the visitors and citizens of that particular tourist places If we considered
the different Indian industrial and business sectors we come to know that Tourism is the largest
service sector in India. India is a country known for its lavish treatment to all visitors, no matter where
they come from. The tourists from different countries having more attraction about India because
India is having its visitor-friendly traditions, varied life styles, cultural heritage, colorful fairs and
festivals, beautiful beaches, forests and wild life and landscapes for eco-tourism; snow, river and
mountain peaks for adventure tourism; technological parks and science museums for science tourism;
centres of pilgrimage for spiritual tourism; heritage, trains and hotels for heritage tourism. Yoga,
ayurveda , natural health resorts and hill stations also attract tourists for health tourism.
The travel industry has grown exponentially over the past few years. One of the many factors
responsible for the growth within this industry is the increase in the purchasing power of consumers.
Advancements in technology have proven to be the most important factor that has improved the
experience a traveler seeks.
Objectives of the research article
The following objectives which were undermined to fulfill the present research paper.
1) To understand the contribution of Tourism industry in Indian Economy.
2) To focus the importance of Tourism industry,
3) To look forward impact of Tourism industry on different businesses and employment
opportunities,
4) To evaluate the correlation between Tourism industry and other socio-economic activities.
With the consideration of the above objectives the present article is prepared with taking into
account the key words which are relating to tourism activities like agro-tourism, health tourism,
spiritual tourism, business tourism, cultural tourism etc.
This article is constructed with the consideration of different types of business opportunities. The
Tourism Industry is helpful to generate following business opportunities in India.
Travel Services: The travel industry has grown exponentially over the past few years. One of the
many factors responsible for the growth within this industry is the increase in the purchasing power of
consumers. Advancements in technology have proven to be the most important factor that has
improved the experience a traveler seeks.
Lodging: With the rise of free market hospitality services the demand for non-traditional lodging has
created a streamlined method for landowners to generate additional streams of revenue. Most
travelers, prefer secure place to sleep when arriving in a new location. Sometimes a hotel room just
won’t due; especially in regards to traveling with families or large parties. Landowners thus have the
unique opportunity to offer up short-term leasing on homes, apartments, even small rooms good
facilities may be provided and can be earned money.
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Luggage Delivery Service: A luggage delivery service is a income generating business into the
tourism industry and offers several entry points.. Managing a luggage delivery service usually entails
picking up luggage at baggage claim and delivering it to the client, saving them the time and hassle of
having to wait around for it or even worse, having to return for a bag the airport delayed. Tourists are
in need to carry the luggage from one place to another by paying amount of money. If one can
prepared a good vehicle chain may earn money from that services.
Event Organizer: This is the more best business opportunity to the person who has a capability of
create new ideas relating to different events. The potential entrepreneur can create groups, forums,
and content geared to connecting travelers with locals and the promotion of events geared towards
familiarizing tourist with the area they’ve traveled too .
Online Booking Services: The other one more business opportunity is online booking services. The
tourists who are willing to go any tourist places they can consult to the online booking service
provider for booking of air ticket, rail ticket, bus, car and lodging. This industry might be beneficial if
it is known how to find target audience and generate leads. Most important thing is that to understand
what the future holds for the travel industry.
Rental Booking Marketplace: In rental booking, property owners list their apartments/condos/flats
for rent. Travelers can search for rental places in their desired areas and choose the one that best suits
them in terms of size, cost, location, etc. Renting property is advantageous for people traveling with
families for a longer duration.
Tourist Guide: A person who has having full information and knowledge of historical places, places
of pilgrims, scientific centers, etc. can work as a guide to the tourists. The tourists may pay him.Those
willing to start small can create a website and blog around a central theme like food or art and offer a
guided tour around their city visiting central locations based on their chosen niche.
Ride-sharing: When touring a new or unfamiliar region, being able to get around swiftly and
comfortably is essential. The rise of ride-sharing benefits not only the general public but also
individuals looking to earn additional income. Even further, because ride-sharing is such an
interpersonal experience, one can use your knowledge and understanding of your environment to
function as a buffer or tour guide, creating an additional stream of income.
Online Travel Adventures Booking Site: The essence of traveling has changed as compared to a
few years back. Travelling has not just been restricted to sightseeing, trying different cuisines and
discovering museums. People nowadays have a different approach to traveling i.e. they are
into experiential traveling they love to undertake new adventures. With the increasing interest of
people in adventures, adventure booking websites are at the peak of the business.

Making mixing pot of travelers: The mixing pot has created opportunities for individuals from all
walks of life with a plethora of different ideas to cash in on the ever-expanding market. Even further,
the current push to integrate locality by larger brands and organizations has given an edge to local
businesses as foreign and domestic consumers alike seek a more authentic experience in all forms of
entertainment, service, and hospitality.

Online Travel Discussion Platform: This platform makes it easy for travelers to decide whether they
should undertake the trip or not and if yes, what is the best option while traveling. These platforms
provide advisory to help people know the best places to travel and notify about nearby tourist places
of the destination through user-generated content (UGC).

Work as a Translator: There are many opportunities available to those looking to profit in the
tourism industry including translation work. A linguist can either place their services on the open
market and work as private translators for tourist visiting foreign nations or seek employment with
businesses trying to interface with international markets.
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Travel agencies.

Travel agencies are the 1 stop shop for everything involved with visiting a place, including
transportation, accommodations and attractions. As of now, there are endless job opportunities for the
youth in travel agencies, tour operators, ticketing officers, transport officers, logistics, hotel
management, airlines, and cruises.

Accommodations:. These include hotels, motels, bed and breakfasts, hostels, rental houses, condos
and any other place tourists may stay while travelling.

The Restaurant Business: The restaurant market has also emerged as competitive with growing
tourism. For restaurant brands to become successful, they have to promote themselves exceptionally
well along with offering good food at the best prices. Restaurants have to work on the menu value,
quality, right managers, and the qualified staff for projecting agile business growth. Jobs like
restaurant managers, chefs, and executive managers are in great trend

Opportunities in Medical tourism: . Medial tourism in India emerges as a huge money generator.
India has been promoting its healthcare tourism by giving the tourists with personal healthcare
Services.

Opportunities in Spiritual Tourism: India is spotted with a number of spiritual destinations. A visit
to them is important as one of the corridors of spiritual self-discovery. In fact, divine tours of India
allow one to care for the spirituality within oneself by delving deep into the rich religious history of
the country. Spiritual tours of India take one to quite a few spiritual destinations in the country which
are famous for their religious and spiritual significance. While number of tourists do visit to the
spiritual places the different types of shops and supportive businesses are automatically carried out.
Opportunities in Rural Tourism: Rural India has much to present to humanity. As a historic
civilization rich in arts, crafts and culture, rural India can come forward with significant tourist spots.
Without any promotional movement for rural tourism, thousands of overseas tourists visit rural areas.
This is evidence of feasibility on the idea of rural tourism. The government has realized what rural
India can offer to the world

Opportunities in Adventure tourism: The continuous scale of adventure tourism in India is mainly
because of its different geography and climate. On land and water, underwater and in the air, you can
enjoy whatever form of adventure in India you want. The hilly regions present many opportunities for
mountaineering, rock climbing, trekking, skiing, skating, mountain biking and safaris, while the
flowing riversfrom these mountains are ideal for river rafting, canoeing and kayaking. The oceans are
not far behind as well. The huge and profound area of water provides many chances for adventure
sports in the form of diving and snorkeling.

Opportunities in MICE (Meetings, Incentives, Conferencec & Exibitions) tourism: The latest
type of business tourism is the fastest growing part of the international tourism market. It caters to a
variety of forms of trade meetings, international conferences and conventions, events and exhibitions
and is gradually but progressively capturing the interests of every major hotel. Being a hot favorite
traveler target, India is also very much into the business. The ministry of tourism has initiated the
expansion of mega destinations and circuits with huge investments for each mega destination.
Opportunities in Ecotourism: Ecotourism has measured the highest growing market in the tourism
industry. Primarily, ecotourism means creating as small an environmental impact as possible and
serving to maintain the original nature, so encouraging the conservation of wildlife and habitats when
visiting a place. This is a responsible form of tourism and tourism expansion, which encourages going
back to normal products in each part of life. All types of above business opportunities are emerge in
tourism industry. There is no a fixed number of businesses but different types of businesses are start
along with each other.
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Conclusion: The industry gives the major support to Indian business activities. Tourism industry has
an importance in India because: ... Heritage, Culture and uniqueness of the country is made known to
the foreign tourists and the domestic tourists of other parts of India. Hospitality, Finance, Recreation,
Health and Adventure sectors attract additional investments to cater to the demand of the day. India is
having with varied cultural and traditional places attract different groups of tourists from rest of the
world. Commercial enterprise business in India has large potential for generating employment and
earning great amount of interchange besides giving a positive stimulus to the country’s overall
economic and social development.
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Abstract

Tourism industry has emerged as one of the fastest growing industries contributing significantly to a country’s
socio-economic growth and development. According to Bora (2011), “Tourism has several multiplier effects
and has the potential to benefit all sections of society.” (p. 13).Tourism industry is widely spreading all over the
world in era of ICT and globalization. India has richest culture and biggest democracy in the world. Tourists
from ancient times to the present have been attracted to the Indian tourist places in India. Effective
communication skills in the International language are necessary to increase employment opportunities and
growing industry. Nowadays world has become the global village. English language has played vital role to
communicate people while travelling in the world. There are various courses related to the Tourism English
language which will prepare skilled human resource for the tourism industry. The present paper is a
conceptual and it deals with English communication skills for tourism industry personnel.

Keywords: Communication Skills, Tourism Industry, Employment Opportunity, Economic growth and
development, International Understanding, National Integration, Cultural transmission

1. Introduction: Communication means to share your ideas, thoughts and feelings with someone else.

Communication skills mean the abilities you apply when giving and receiving different kinds of information.
Some examples are communicating new ideas, feelings or even an update on your project. Communication
skills include listening, speaking, observing and empathizing. It helps to understand the differences in how to
communicate through face-to-face interactions, phone conversations and digital communications like email
and social media. Communication skills through English language are helpful to grow tourism industry.
It also provides employment opportunities for youths.

2.Tourism in India:

Tourism in India causes important for the country's economy and is increasing rapidly. The World
Travel and Tourism Council assessed that tourism generated 216.91 lakh crore (US$240 billion) or
9.2% ofIndia's GDP in 2018 and contributed 42.673 million jobs, 8.1% of its total
employment.[2 The sector is impended to grow at an annual rate of 6.9% to %32.05 lakh
crore (US$450 billion) by 2028 (9.9% of GDP).E! In October 2015, India's medical tourism sector was
estimated to be worth US$3 billion, and it is projected to grow to US$7-8 billion by 2020. In 2014,
184,298 foreign patients traveled to India to seek medical treatment.

3. Tourism in Maharashtra: Maharashtra Tourism Development Corporation (MTDC) has been
established under the Companies Act, 1956, (fully owned by Govt. of Maharashtra) for systematic
development of tourism on commercial lines, with an authorized share capital of Rs. 25 crore. The
paid up share capital of the Corporation as on 31st March 2013 is Rs. 1538.88 lakhs. The Corporation
receives from the State Government financial assistance in the form of share capital and grants. The
State Government has entrusted all commercial and promotional tourism activities to this Corporation.
MTDC has, since its inception, been involved in the development and maintenance of the various
tourist locations of Maharashtra. MTDC owns and maintains resorts at all key tourist centers and
having more resorts is on the plan. In Maharashtra, we have rich culture and incredible tourist places
such as Ajanta and Ellora Caves, Elephanta Caves, clean beaches like Murud, Guhaghar, Religious
places like ShirdiSaibaba Temple, Sidhhivinak Temple, VitthalMandir at Pandharpur, Mahalaxmi
Temple Kolhapur, BhorRajwada, Rajgad Fort, Riagad Fort and Sinhagad Fort. Etc. Foreigner visits in
Maharashtra is a highest rank in India. So we require English communicators with local language and
culture known peoples.
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4. Importance of English Communication Skills in Tourism Industry: English is now a global
lingua franca. It is an official language of almost 60 sovereign states and the most commonly spoken
language in sovereign states including the United Kingdom, the United States, Canada, Australia,
Ireland, New Zealand and a number of Caribbean nations. It is the third-most-common native
language in the world, after Mandarin and Spanish. It is widely learned as a second language and is an
official language of the European Union and of the United Nations, as well as of many world
organizations or group. After this, owes to the assimilation of the words from many other languages
always from the history, modern English is consists of a very large of the vocabulary, with complex
and irregular spelling, specifically of vowels. For the modern English has a not only assimilation word
from other European languages, but from all over the world. The Oxford English Dictionary lists
more than 250,000 of not the same words, not include the many technically, scientific, and slang
period. Why the teenagers in the tourism industry are unable to communicate of well in English, what
is the communication? The communications is the giving or receive the information, message or the
data from other person. The communication is the something we are doing in the life of the everyday.
In this way, why the communication from us is very important for other people. The communication
also can separate the two types of communication for the example is the verbal communication and
the non-verbal communication. The good communication is very important in the tourism industry
this is because it is prevent of the misconception and the error or the mistake. English is important for
us is easily to communication with different kind of guest. This is because the English is a important
language in the world and English also is a international and official language for us. If the teen staff
in tourism industry or in hotel can communicate well in English, the guest will feel the staff in hotel
have good polite and give the good service to different kind of guest. So, English is very important for
teen staff in tourism industry or in hotel.

5. Conclusion: To sum up, India is a developing country and has bright future in Tourism industry.
English communication skills will be helpful for the next aspiring generation to get job opportunities
in the ever growing field. So universities and colleges should start some short term courses or some
bridge courses for students. Hence, they can get early jobs or create self-employment opportunities for
themselves. The current paper successfully discussed about the role of English communication skills
for Tourism industry in India.
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TOURISM IN INDIA: GROWTH AND CHALLENGES

Prof. Dr. Rajendra A. Rasal
Associate professor and Head, Department of Economics, CSM’s Arts and Commerce College
Chakan, Dist. Pune.

India is a large market for tourism. Indian tourism is playing vital role in the development
of the country. It contributes significantly to India’s Gross Domestic Product and provides large
extent employment to the people in the country directly and indirectly.

The main objective of this study is to review the growth and challenges of tourism in
India. Accordingly the paper is divided into three parts. In the first part introduction is given. The
second part is devoted to the growth of tourism in India. The third part deals with challenges of
tourism in India. This study is depending on secondary data.

I. Introduction: The travel and tourism industry has emerged as one of the largest and fastest
growing economic sectors globally. According to the UNWTO (2019) International tourist arrivals
grew by 5 per cent in 2018 to reach the 1.4 billion mark and export earnings generated by tourism
grown to USD 1.7 trillion. Tourism sector is growing in India. It contributes to gross domestic product
and employment generation in India. Tourism in India offers a different range of niche tourism
products - cruises, adventure, medical, wellness, sports, Meetings, incentives, conferences and
exhibitions (MICE), eco-tourism, film, rural and religious tourism. India has been recognized as a
destination for spiritual tourism for domestic and international tourists. India Tourism Development
Corporation a Public Sector Undertaking under administrative control of the Ministry of Tourism is
playing a key role in the development of tourism infrastructure in the country. The Corporation is
running hotels, restaurants at various places for tourists, besides providing transport facilities. In
addition, the Corporation is engaged in production, distribution and sale of tourist publicity literature
and providing entertainment and duty-free shopping facilities to the tourists.
I1. Growth of Tourism in India: Tourism sector in India achieved considerable growth during recent
years. Tourism sector is contributing to gross domestic product and employment generation in India.
1. Contribution to Gross Domestic Product: Tourism sector in India is contributing to gross
domestic product of the country. Tourism Satellite Account (TSA) of any country comprises of a set
of 10 standard tables which are key to estimating the economic contribution of tourism in the
economy. The Report of 3rd Tourism Satellite Account for India (TSAI) prepared in 2018 given the
estimates of contribution of tourism to GDP in India.

Table 1: Contribution of tourism to GDP in India

2013-14 2014-15 2015-16
Share in GDP 5.68 5.81 5.20
(in %)
Direct (%) 3.06 3.14 2.70
Indirect (%) 2.62 2.67 2.50

Source: Annual Report January, 2018 -March, 2019, Ministry of Tourism Government of India,
P-90
Table 1 shows the recent trend in contribution of tourism to GDP in India. The contribution of
tourism sector to India’s GDP in 2013-14 was 5.68 per cent. Out of this5.68 per cent 3.06 per cent
was direct and 2.62 per cent was indirect. There was improvement in contribution of tourism sector to
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India’s GDP in 2014-15 to 5.81 per cent. Out of this5.81 per cent 3.14 per cent was direct and 2.67
per cent was indirect.

In 2015-16 there is fall in contribution of tourism sector to India’s GDP to 5.20 per cent. Out
of this 5.20 per cent 2.70 per cent was direct and 2.50 per cent was indirect. The World Travel and
Tourism Council calculated that tourism generated 16.91 lakh crore or 9.2% of India's GDP in 2018.
2. Employment Generation:

Tourism Satellite Account (TSA) provides the direct and indirect contribution of tourism in
the employment of the country. According to 3rd TSA, the estimates of jobs generated in the
economy due to tourism during the year 2013-14 to 2017-18 is provided in the following table:

Table 2 shows the recent trend in contribution of tourism to employment generation in India.
Share of tourism in total employment in India was 11.90 per cent in 2013-14. It increased to 12.09 per
cent in 2014-15 and 12.38 per cent in 2015-16. It slightly declined to 12.19 per cent in 2016-17 and
again increased to 12.38 per cent in 2017-18. There is a continuous increase in employment in
tourism from 67.2 million in 2013-14 to 81.1 million in 2017-18.

Table 2: Contribution of tourism to employment generation in India
2013-14 2014-15 2015-16 2016-17 2017-18

Share in Employment 11.90 12.09 12.38 12.19 12.38
(in %)
Direct (%) 5.19 5.27 5.40 5.32 5.40
Indirect (%) 6.71 6.82 6.98 6.87 6.38
Employment/Job 67.2 69.6 72.3 75.9 81.1
(million)
Source: Annual Report January, 2018 -March, 2019, Ministry of Tourism Government of India,
P-90

Tourism sector contribute directly as well as indirectly to employment generation. In 2013-14

direct contribution of tourism was 5.19 per cent. It increased to 5.27 per cent in 2014-15 and 5.40 per
cent in 2015-16. In 2016-17 it slightly declined to 5.32 per cent and increased to 5.40 per cent in
2017-18. In 2013-14 indirect contribution of tourism was 6.71 per cent. It increased to 6.82 per cent in
2014-15 and 6.98 per cent in 2015-16. It declined to 6.87 per cent in 2016-17 and 6.38 per cent in
2017-18.
3. Foreign Tourist Arrivals (FTAs): Foreign Tourist Arrivals refer to the number of arrivals of
tourists/visitors. An individual who makes multiple trips to the country is counted each time as a new
arrival. Ministry of Tourism compiles monthly Foreign Tourist Arrivals (FTAs) on the basis of
information received from Bureau of Immigration (BOI). Foreign Tourist Arrivals (FTAS) in India
during 2001 to 2018 is given in Table 3.
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Table 3: Foreign Tourist Arrivals (FTASs) in India, 2001-2018

Percentage (%) change over

Year FTAs in India (in millions) :
previous year
2001 2.54 -4.2
2002 2.38 -6.0
2003 2.73 14.3
2004 3.46 26.8
2005 3.92 13.3
2006 4.45 135
2007 5.08 14.3
2008 5.28 4.0
2009 5.17 -2.2
2010 5.78 11.8
2011 6.31 9.2
2012 6.58 4.3
2013 6.97 5.9
2014 7.68 10.2
2015 8.03 4.5
2016 8.80 9.7
2017 10.04 14.0
2018(P) 10.56 5.2

(P) Provisional, Figures updated as in August, 2019.

Source: India Tourism Statistics at a Glance, 2019, Ministry of Tourism,

Foreign Tourist Arrivals was highest in 2004 with 26.8 per cent increase over previous year.
4. Share of India in International Tourist Arrivals (ITAs) in World:

Government of India, Tablel

Table 3 gives information about Foreign Tourist Arrivals (FTAS) in India during 2001-
2018.There is a fluctuating trend in Foreign Tourist Arrivals (FTAS) during 2001-2018. Except the
year 2009, there is continuous increase in Foreign Tourist Arrivals during, 2002-2018. In the year
2001, 2002 and 2009 negative growth in terms Foreign Tourist Arrivals is registered. The growth of

The Share of India in International Tourist Arrivals (ITAs) in World is increasing recently. Share of

India in International Tourist Arrivals (ITAs) in World during 2001-2018 is given in Table 4.

Table 4: Share of India in International Tourist Arrivals (ITAs) in World, 2001 — 2018

ITAs (in millions)

Percentage (%) share and

rank of India in World

Year
World India % Share Rank

2001 683.4 2.54 0.37 51
2002 703.2 2.38 0.34 54
2003 691.0 2.73 0.40 51
2004 762.0 3.46 0.45 44
2005 803.4 3.92 0.49 43
2006 846.0 4.45 0.53 44
2007 894.0 5.08 0.57 41
2008 917.0 5.28 0.58 41
2009 883.0 5.17 0.59 41
2010 948.0 5.78 0.61 42
2011 994.0 6.31 0.63 38
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2012 1039.0 6.58 0.63 41
2013 1087.0 6.97 0.64 41
2014 1137.0 13.11 1.15 24
2015 1195.0 13.77 1.15 24
2016 1241.0 15.02 1.21 26
2017 1328.0 16.81 1.27 26
2018(P) 1203.0 17.42 1.24 25

(P) Provisional
Source: India Tourism Statistics at a Glance, 2019, Ministry of Tourism, Government of
India, Table-3.

Table 4 shows that there is increasing trend in share of India in International Tourist Arrivals
during 2001-2018 with some exception. There is a continuous increase in share of India in
International Tourist Arrivals during 2002 to 2018 from 0.34 per cent to 1.24 per cent. There is a
fluctuating trend in Rank of India in world in terms of share in International Tourist Arrivals during
2001-2018. The Rank was 54" in 2002 and 25" in 2018.

5. Exchange Earnings (FEEs) from Tourism in India: Foreign Exchange Earnings from tourism
are the receipts of the country as a result of consumption expenditure, i.e. payments made for goods
and services acquired, by foreign visitors in the economy out of the foreign currency brought by them.
Tourism sector in India contributed to Foreign Exchange Earnings.
Table 5: Estimates of Foreign Exchange Earnings (FEEs), in US$ million from
Tourism in India, 2001-2018

Year FEE from Tourism in Percentage(%o) change over the
India(in US$ million) previous year
2001 3198 -7.8
2002 3103 -3.0
2003 4463 43.8
2004 6170 38.2
2005 7493 21.4
2006 8634 15.2
2007 10729 24.3
2008 11832 10.3
2009 11136 -5.9
2010 14490 30.1
2011 17707 22.2
2012 17971 15
2013 18397 2.4
2014 19700 7.1
2015 21013 6.7
2016* 22923 9.1
2017+ 27310 19.1
2018(P)* 285855 4.7

*Revised Estimates
Source: India Tourism Statistics at a Glance, 2019, Ministry of Tourism, Government of India, Table-
9.

Table 5 gives figures about Foreign Exchange Earnings in India during 2001-2018. There is a
fluctuating trend in Foreign Exchange Earnings during 2001-2018. Except the year 2009, there is
continuous increase in Foreign Exchange Earnings during, 2002-2018. In the year 2001, 2002 and
2009 negative growth in terms Foreign Exchange Earnings is registered. The growth of Foreign
Exchange Earnings was highest in 2003 with 43.8 per cent increase over previous year.
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6. Travel and Tourism Competitiveness Index: According to the World Economic Forum’s Travel
and Tourism Competitiveness Report 2019, India ranks 34™ globally out of 140 economies ranked on
travel and tourism Competitiveness Index. There is improvement from 52™ out of 141 economies in
2015 and 40th out of 136 in 2017 ranked on travel and tourism Competitiveness Index. India has been
witnessing steady growth in tourism sector over the past few years.
I11. Challenges of Indian Tourism

Indian tourism sector is facing various challenges which are affecting growth of the sector.
1. Lack of proper infrastructure: A well-established framework of infrastructure which includes
proper transportation facilities, health facilities, steady, and continuous connectivity and other human
resources are obligatory for stable and secure tourism. India positioned 105" out of 140 in the ICT
readiness component and also in the health and hygiene components of the World Economic Forum’s
Travel and Tourism Competitiveness Index, 2019. This highlights the poor quality infrastructure in
our country. One of the important reasons for this is the inappropriate allocation of financial resources
for the tourism sector.
2. Human resources: Highly skilled manpower holds an unavoidable part of the tourism sector.
Availability of skilled manpower is a main challenge faced by the tourism industry in India. To
sustain the growth of Indian tourism industry a large number of skilled manpower or workforce is
required at different levels. At present there is a enormous demand for the workforce in tourism sector
in India. Therefore efforts should make to increase sufficient availability of skilled manpower
required for tourism sector.
3. Security & safety: India is very much lacking on this aspect of competitiveness. Internal
community riots and the terrorist attacks faced from time to time is the main reason for this. The
country is unsafe for females and there is poor discipline as well as political instability in the country.
Security is one of the major challenges faced by Indian tourism. The increasing rate of sexual abuse of
women, theft, credit card fraud, identity theft, food poisoning, terrorism, and public violence is
affecting Indian tourism to a high degree.
4. Access and connectivity: The facilities such as air, road connectivity and hospitality services at
these destination and the connecting cities are not adequate in the country. This remains a major
obstacle for the development of tourism in India. Improvement in access and connectivity is also one
of the important challenges for Indian tourism.
5. Basic amenities: Basic amenities such as safe and clean drinking water, clean waiting rooms,
toilets, first aid etc. are crucial for tourism development. Lack of sufficient availability of these
amenities is adversely affecting tourism sector in the country. Therefore it is necessary to provide the
basic amenities in tourist places and on route for the growth tourism sector in the country.
6. Lack of publicity, promotion and marketing: Huge promotion and enough marketing drive are
very crucial for a tourism development in the country. Publicity of good tourist destination is also
important. Lack of publicity, promotion and marketing is one of the obstacles in the growth of tourism
sector in the country.
7. Banking facilities: Banking facilities in the country are not sufficient. In many part of the county
and especially in many tourist places there are no bank and ATM facilities. It is challenge to spread
banking and ATM facilities in all tourist palaces in the country.
8. Cleanliness and Hygiene: Cleanliness is considered as one of the pillars of tourism, as a clean
tourist place is more sustainable in the longer run, which attracts tourism as well as investment. This
also results in good health and a sense of pride amongst the local residents and a feeling of
satisfaction amongst the tourists. Considering this there is a need to take necessary steps towards
cleanliness.
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Conclusion: Tourism contributes significantly to India’s Gross Domestic Product and provides large
extent employment to the people in the country directly and indirectly.

Although India has progressed a lot during the last two three decades with respect to tourism, she is
still way behind the developed or even the developing countries. India’s share in the tourist arrival has
been growing gradually from 0.23 per cent in 1975 to 0.28 per cent in 1980 and 1.24 per cent in 2018.
Indian tourism sector is facing various challenges like lack of proper infrastructure, availability of
skilled manpower, which affected the growth of the sector.
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Abstract
Tourism is a dynamic and competitive industry that requires the ability to adapt constantly to customers’
changing needs and desires, as the customer’s satisfaction, safety and enjoyment are particularly the focus of
tourism businesses.
Tourism, the act and process of spending time away from home in pursuit of recreation, relaxation, and
pleasure, while making use of the commercial provision of services. As such, tourism is a product of modern
social arrangements, beginning in western Europe in the 17th century, although it has antecedents in Classical
antiquity. It is distinguished from exploration in that tourists follow a “beaten path,” benefit from established
systems of provision, and, as befits pleasure-seekers, are generally insulated from difficulty, danger, and
embarrassment. Tourism, however, overlaps with other activities, interests, and processes, including, for
example, pilgrimage. This gives rise to shared categories, such as “business tourism,” “sports tourism,” and
“medical tourism” In India Tourism need to be developed properly.
Tourism as a modem term is applicable to both international and domestic tourists. It is the temporary
movement of people to destinations outside their normal place of work and residence. Such a pleasure-seeking
tourist is a traveler moving from place to place or visiting the same place time and again.
Educational Institutes can be Backbone of Tourism Industry. If properly planned and implemented.
Keywords: Tourism, Business tourism, pleasure-seekers, services, modern social arrangements
1.1 Introduction: Tourism, the act and process of spending time away from home in pursuit of
recreation, relaxation, and pleasure, while making use of the commercial provision of services. As
such, tourism is a product of modern social arrangements, beginning in western Europe in the 17th
century, although it has antecedents in Classical antiquity. It is distinguished from exploration in that
tourists follow a “beaten path,” benefit from established systems of provision, and, as befits pleasure-
seekers, are generally insulated from difficulty, danger, and embarrassment. Tourism, however,
overlaps with other activities, interests, and processes, including, for example, pilgrimage. This gives
rise to shared categories, such as “business tourism,” “sports tourism,” and “medical tourism”
(international travel undertaken for the purpose of receiving medical care).
1.2 Objectives:1. To study role of tourism in employment generating activity.

2. To study the participation of educational Institutes in tourism activity.

3. To study role of self-help groups in tourism.

4. To find out effective Model of Tourism by self-help groups.

1.3Hypothesis: “Tourism plays important role in employment generating activities, to reduce
unemployment in India.”

1.4 Research Methodology: This paper is totally depend on secondary data.

1.5 Scope: This research paper is depend upon information available in Books and website.

1.6 The Origins of Tourism- By the early 21st century, international tourism had become one of the
world’s most important economic activities, and its impact was becoming increasingly apparent from
the Arctic to Antarctica. The history of tourism is therefore of great interest and importance. That
history begins long before the coinage of the word tourist at the end of the 18th century. In the
Western tradition, organized travel with supporting infrastructure, sightseeing, and an emphasis on
essential destinations and experiences can be found in ancient Greece and Rome, which can lay claim
to the origins of both “heritage tourism” (aimed at the celebration and appreciation of historic sites of
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recognized cultural importance) and beach resorts. The Seven Wonders of the World became tourist
sites for Greeks and Romans.

1.7 Definitions: Defining what tourism actually is can be difficult. Tourism is the activities of people
traveling to and staying in places outside their usual environment for leisure, business or other
purposes for not more than one consecutive year.

Tourism is a dynamic and competitive industry that requires the ability to adapt constantly to
customers’ changing needs and desires, as the customer’s satisfaction, safety and enjoyment are
particularly the focus of tourism businesses.

In Latin the original word ‘Tornos’ stands close to it. ‘Tomos’ was a kind of round wheel-like tool
hinting at the idea of a travel circuit or a package tour. In Sanskrit, ‘Paryatan’ means leaving one’s
residence to travel for the sake of rest and for seeking knowledge.

Deshatan’ is another word which means travelling for economic benefits. ‘Tirthatan’ is the third
equivalent which means travelling for religious purposes. All the three words convey the meaning and
concept of tourism much more appropriately, as well as comprehensively.

Tourism as a modem term is applicable to both international and domestic tourists. It is the temporary
movement of people to destinations outside their normal place of work and residence. Such a
pleasure-seeking tourist is a traveller moving from place to place or visiting the same place time and
again.

1.8 Importance of Tourism: The advanced economies of the west and the emerging economies of
south-east Asia underline the linkage between tourism and growth. In any area where a place of
tourist attraction is located, there exists a tourist economy besides the domestic area economy. It also
lends a helping hand to local handicrafts and cultural activities. Tourism as an industry has been
travelling with the wild pace of technological advancements and aboard are people from different
places and cultures interacting with increasing ease....since, the globe had been shrunk into a village.
Unlike our predecessors, we can affordably and in a shorter time travel across the world in large
numbers comparatively safe. Tourism being one of the biggest and fastest growing industries globally,
its benefits and the challenges, keenly observed by governments affects the economic, socio-cultural,
environmental and educational resources of nations. The positive effects of tourism on a country’s
economy include the growth and development of various industries directly linked with a healthy
tourism industry, such as transportation, accommodation, wildlife, arts and entertainment. This brings
about the creation of new jobs and revenue generated from foreign exchange, investments and
payments of goods and services provided. Though improvements in the standard of living of locals in
heavily visited tourist destinations is usually little or non-existent, inflation of the prices of basic
commodities, due to visiting tourists, is a constant feature of these areas. The nature of the world
economy dictates that it’s mostly people from developed nations who travel as tourist to the
developing ones, much more than do people from developing nations visit as tourist the developed
ones. This results in a downward stream of cultural influences that in cases have proven to be
detrimental, as they were not in cohesion with the environment, economy and culture of these hosts,
who cannot in that same capacity exchange influences. For example, it is common knowledge that
most tourist destinations are plagued with prostitution; this has had dire consequences for the culture,
economy and health of these tourist coveted nations, but is reported to be a major boost for tourism.
The environment can be greatly affected by tourism in cases where the attraction is a vista of nature’s
beauty, visits of people in large numbers could mean huge amounts of treading and pollution of
materials such as plastic waste, bottles, which in the long run could be disruptive to the habitats of
both faunal and floral life. Assessments into the capacity of people an area can safely bear
environmentally, security and facility-wise are important in the protection and preservation of these
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vistas beaming with nature’s beauty. The responsibility falls on hosts, who must make it a point to
inform and educate visitors on acceptable behaviours and dangers posed by going against the advised
codes of conduct, such as disposing waste haphazardly.

In the quest to provide facilities for tourists the environment has been affected in other ways, large
hotels and other facilities for tourists and likes consume large amounts of power in their quest to
provide a long list of patrons with all the ‘hip’ electronic comforts.

1.9 TOURISM ENCOMPASSES:

Outbound Tourism: Outbound tourism is what you may be most familiar with. It involves the people
going from British Columbia to other provinces, territories or countries. For example, going to Hawaii
for a holiday is considered outbound tourism.

Inbound Tourism: The tourists coming to BC from other places are called inbound tourists. BC
competes in a global market to attract tourists from the United States, Japan, Germany and many other
countries. The industry also implements marketing campaigns aimed at attracting travellers from other
parts of Canada, as well as from within British Columbia.

1.10Tourism Sectors- There are different ways to measure the size of the tourism industry, as
tourism does not conform to the usual ways that industries are defined, such as manufacturing,
forestry and other industries. Tourism constitutes a wide variety of sectors that provide diverse
products and services to visitors. However, these businesses also provide products and services to
local residents. The tourism and hospitality industry in British Columbia employs 302,700 people on a
full year equivalent basis, in diverse sectors such as transportation, travel services, recreation and
entertainment, accommodation and food and beverage services. The industry represents
approximately 12% of the total BC workforce. Of these 302,700 workers, approximately half
(137,000) are employed directly as the result of the $18.4 billion in tourism revenue in the province
each year. When describing the “tourism industry,” go 2HR includes all 302,700 workers, because
this is the number of people who need to be recruited and trained to support the businesses that serve
both tourists and local residents. Economic reports may focus more on the 137,000 jobs created by
direct tourism spending for different purposes.

1.11 Types of Tourism:

Tourism
|
! |
International Tourism Domestic Tourism
|
\J
On the basis of ! 1
distance covered !} v
. Local Regional National
" ] excursion trip level travels
Long-haul Short-haul
\\\ /
~_
Y
On the basis of purpose
[ 1 '
. | y
Common Holiday Business
interest tourism tounsm

tourism

Types of Tourism
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Important Types of Tourism: International and Domestic Tourism!
Different types of tourism can be recognized depending on length of stay, mode of transport used,
distance travelled, purpose of trip and price paid by tourists. Broadly speaking, there are four major
types of tourism namely: (i) international tourism, (ii) domestic tourism, (iii) long distance tourism,
and (v) short distance tourism.
(i) International Tourism: An international tourist crosses the boundaries of many countries, uses
different currencies, faces different languages and meets different types of people. Usually
international tourism involves longer distances although crossing small countries or travelling in the
neighborhood of international borders may involve short distances.
On the basis of distance- a) Long-distance tourism b) Short distance tourism.
On the Basis Of Purpose a) Common Interest b) Holiday c) Business
i) Domestic Tourism- Approximately half of the tourists in BC each year are actually from within
the province. BC Stats and Destination BC consider those travelling beyond their usual environment
(typically more than 80 km from home) for business or for pleasure to be tourists.

a) Local b) Regional c) National Level
1.12 Analysis and Interpretation: Tourism in India is important for the country's economy and is
growing rapidly. The World Travel and Tourism Council calculated that tourism generated 16.91 lakh
crore (US$240 billion) or 9.2% of India's GDP in 2018 and supported 42.673 million jobs, 8.1% of its
total employment. The sector is predicted to grow at an annual rate of 6.9% t0%32.05 lakh
crore (US$450 billion) by 2028 (9.9% of GDP). In October 2015, India's medical tourism sector was
estimated to be worth US$3 billion, and it is projected to grow to US$7-8 billion by 2020. In 2014,
184,298 foreign patients traveled to India to seek medical treatment. Over 10 million foreign tourists
arrived in India in 2017 compared to 8.89 million in 2016, representing a growth of 15.6%. Domestic
tourist visits to all states and union territories numbered 1,036.35 million in 2012, an increase of
16.5% from 2011. In 2014, Tamil Nadu, Maharashtra and Uttar Pradesh were the most popular states
for tourists. Delhi, Mumbai, Chennai, Agra and Jaipur were the five most visited cities of India by
foreign tourists during the year 2015. Worldwide, Delhi is ranked 28th by the number of foreign
tourist arrivals, while Mumbai is ranked 30th, Chennai 43rd, Agra45th, Jaipur 52nd and Kolkata 90th.
The Travel and Tourism Competitiveness Report 2019 ranked India 34th out of 140 countries overall.
India improved its ranking by 6 places over the 2017 report which was the greatest improvement
among the top 25% of countries ranked. The report ranks the price competitiveness of India's tourism
sector 13th out of 140 countries. It mentions that India has quite good air transport infrastructure
(ranked 33rd), particularly given the country's stage of development, and reasonable ground and port
infrastructure (ranked 28th). The country also scores high on natural resources (ranked 14th), and
cultural resources and business travel (ranked 8th). However, some other aspects of its tourism
infrastructure remain somewhat underdeveloped. The nation has many hotel rooms per capita by
international comparison and low ATM penetration. The World Tourism Organization reported that
India's receipts from tourism during 2012 ranked 16th in the world, and 7th among Asian and
Pacific countries. The Ministry of Tourism designs national policies for the development and
promotion of tourism. In the process, the Ministry consults and collaborates with other stakeholders in
the sector including various central ministries/agencies, state governments, union territories and
private sector representatives. Concerted efforts are being made to promote niche tourism products
such as rural, cruise, medical and eco-tourism. The Ministry of Tourism maintains the Incredible India
campaign focused on promoting the tourism in India.
The above information gives brief information about what exactly the tourism is in India.
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1.13 Findings:

Tourism area is the biggest area for employment generating activity.

It creates income generating activity amongst society .

Worldwide and in India, Tourism is the best option for improvement of income.

Proper Planning required for better development of Tourism.

Educational Institutes and Self help Groups are having scope in tourism based employment
generating activities.

akrowbdPE

6. Proper Syllabus can be introduce in curriculum of the Universities.

7. Tourism education can be introduce in school curriculum also.

8. Participation of Self help groups is not found in Tourism area.

9. Small Packages or affordable Packages are required to be introduced in tourism.

10. In Educational Area College level practicals of Tourism trips can be Introduce.

1.14 Suggestions :

1. Tourism can be part of income generating activity for India as developing Country

2.In Educational Syllabus Tourism can be compulsory subject from Primary to Post Graduation.

3.Self help groups can be motivated for tourism at affordable cost which will be benefited by

maximum number of our population.

4. Awareness of Tourism at Ministry level is required to be made , so that tourism will be main source

of Income , which will help to reduce unemployment n India.

5. Conferences, Seminars, Group Discussions, Presentations, Role plays, Mock drills, Essay

Competitions, Elocution Competitions, Books Publications these are the areas by which Tourism can

be successful in Educational Institutes.

1.15 Conclusion: Tourism is the best method for educational Institutes’ for motivating students for

self employment activities. If proper planning is made for tourism it will be successful employment

generating way for young generation. It has been proved that Tourism plays important role in

employment generating activities, to reduce unemployment .Educational Institutes can be Backbone

of Tourism Industry. If properly planned and implemented.
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ROLE OF TOURISM DEVELOPMENT CORPORATION (TDS) IN TOURISM SECTOR
THROUGH 10 AREAS

Dr.Atul Arun Gaikwad
Principal Ira College of Educatio Arvi., Maharashtra

Abstract

Today’s world is full of competition hence profession required in each filed. As per Marshal’s theory
professionalism and systimaticness are required in every business for economic development. In this paper
writer suggest 10 Sectors for Tourism Development Corporation (T.D.C) to play a vital role in developing
Tourism business. They are (1) Economical Sector (2) Educational Sector (3) Environmental Sector (4)
Historical Sector (5) Employment Sector (6) Marketing Sector (7) Law and order Sector (8) Travelling Sector
(9) Management Sector (10) Skill oriented training Sector.

Introduction  ---- Now a days world is full of competition hence all secto a rs should be

systematically develop. As like other sector Tourism sector also plays a vital role in development of
economical area in India. .Tourism Development Corporation (T D S) a institute now working for
developing such sector. Writer suggest 10 sectorial programme for T D S when they are going to
construct a developmental plan belongs to Tourism. With the become professional

1) Back Ground of the study - India is developing country population of India is also very
high and government jobs are very less as per this situation self business is the best option for
earning sources. Tourism also a part of self-business if we apply this sector professionally
then it will become a best source of income ,It is not only beneficial for increase but also
useful for National Income.

2) Theoretical Base for paper Marshal’ s Economical Development Theoryis the base for this
paper, this theory says that professionalism, systimaticness are impotent in every business for
developing economy. Evat this thought is use in this paper writer suggest 10 sector
programme for being construct profession and systematic to this tourism sector.

3) Need and Significance of the thoughtThis thought hasfollowing importance

(D This 10 sectors are related to tourism process.

(if) This thought provides a technique to develop economical position

(iii) This thought improve the perception about profession as well as systematises in
particular business.

(iv) This thought is focused on function and planof TD C

(v) This thought is gives importance to skill oriented activities like painting,Photography,
Object making etc.

10 Sectors Programme for Develop Tourism

1) Economical Sector We know that India is developing country hence economical sector is
not so develop for developing it, personal income should be develop , for increasing
individual income we should focus on self-employment.. In India Tourism is the best sector
for self-employment if institute like TDC prepare a well plan through tourism profession then
eslf employment will develop, Source of individual income should increase and National
Income also be increased.

2) Educational Sector At the time of planning TDC should consider educational sector ,
Educational sector should develop through Tourism ,A newly construct syllabus containing
tourism business on secondary level as well as higher education commerce area should be run
on regular basis. A vocational course , A Professional course should be involved in regular
education that youth generation will choose this tourism sector as their career. In Commerce
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3)

4)

5)

6)

7)

8)

9)

area TDC should arrange a project based on this business and professional skills should
inculcate among student .i.e How to attract tourist, What is tourist’s basic needs, How income
source increase through this sector. etc.

Environmental SectorNow we have to focus on environment sector means at the time of
developing this tourism business TDC should consider harmful factors for environment like
increasing carbon monoxide, X - ray shows , Increasing plastic garbage, Hunting of wild
animals , Cutting trees , Water pollution etc.This harmful factors should be control by TDC
through their management. If Tourist place is clean and pollution free then it should get
impotence and this tourism business get vital contribution in developing India.

Historical Sector Every event and every place has a history, i.e Historic heritage |,
Geographical attraction, Religious status, Attractive Building , Attractive Zoo , Attraction of
plants trees ,Attraction of experiment, Pleasant Environment etc . This things are the cause of
tourism, TDC should focus on such areas for develop this tourism business, TDC should
select such historical rural place and develop as tourism spot that it should be famous as
tourist place and several employment should create at there, Income source should be
increased and economical sector should be develop of India .

Employment SectorEverything should related to money and sources of income. Government
jobs are limited it is very less numbered then population hence crating a self-employment is
the best option on it and for self-employment., Best sector is tourism. We can start there food
stall, Restaurant , Photography , Indoor and Outdoor Games, Any short term course like
Training of recipe , Training of photography, Training of Motor driving , Training of
Plumbing , Training of Painting, Training of Object making , Training of Cloth stitching , etc
TDC should provide scope for such small trading course as well as small skill full profession.
Marketing Sector Now this modern world is belongs to profession and every professions is
related to marketing. Theme is Every Tourism places has a specific characteristic but
requirement about marketing. This role of marketing should be complete by TDC.TDC
should catch the historic or geographic place as a tourist place and highlight their
characteristic for marketing. It should be advertise in proper manner through Newspaper,
Magazine, YouTube, Facebook, What’s —App, etc. Marketing is not only related to one
Country but also for whole world.

Law and Order Sector Tourism Sector must have some rules and regulation, some strict
laws about proper behaviour. Sometime some tourist may misbehave, They hunt any wild
animal, They can harm for rarest plant, They can stole any ornament from another tourist. For
control such thing some law and order are required so preparation and implementation of such
laws should be related to TDC.

Travelling SectorTourism business directly related to travelling .Tourist should visit for
particular place by Bus , Train , Aeroplane , Ship or Own Vehicle so this travelling facility
must develop at the tourist spot. It is required that TDC should prepare a proper plan to
develop such travelling. If luxurious travel are available then large numbers of tourist are
attract for that particular place and tourism business will developed.

Management SectorManagement skill are required in every field so it is require in this
tourism sector also. It is require for distribute the work , It require for being a peaceful
atmosphere at tourist place, It is require for providing facilities to Tourist, It is require to
control on crime at tourist place. It is require for arrangement of accommodation for tourist.
Such management should manage by TDC with proper manner for the developing this sector.
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10) ) Skill Oriented Training SectorTourist place is the best place for all type of profession.
Like Driving , Painting , Cooking ,Tailoring ,Drawing ,Singing , Dancing , Acting ,
Swimming , Cloth Pressing , Typing , Any Object making and Selling. etc.. TDC has to focus
on it for developing Tourism sector. TDC should provide opportunity for every skilful person
as legally.

Closure -- Finally it is conclude that Tourism is the best profession for increasing economical sector
in India and TDC plays vital role in this business.
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SCOPE AND OPPORTUNITIES OF AGRO TOURISM IN MAHARASHTRA

Dr. Salve Jaganath Motiram
Vice Principal & Head of Department Economics, M.S.Kakade College Someshwarnagar,
Tal-Baramati,Dist-Pune.

Abstract

Tourism is one of the fastest growing industries in the world. In India, Maharashtra has the rich natural or
geographical and Agri-cultural background. Tourism activity has been divided in various separate specialized
segments. Which ranges from historical to adventure sport, from cultural visits to nightlife etc. among them
Agro tourism is very significant and widely gaining recognition round the world. Today the concept of
traditional tourism has been changed. Some new areas of the tourism have been emerged like Agro-Tourism.
Promotion of tourism would bring many direct and indirect benefits to the people. The concept of Agro-tourism
is an innovative agricultural activity related to tourism and agriculture both. It has a great capacity to create
additional source of income and employment opportunities to the farmers. Maharashtra is one of the major
tourist centers in the India and there is large scope and great potential to develop agro-tourism. The main
objective of present research paper is to study scope and Opportunities of Agro-Tourism in Maharashtra,
examine the importance of agro-tourism for rural development in Maharashtra and to identify the problems of
the agro-tourism and make suggestions for more development of this industry. This research paper provides
proper way for development of agro tourism in rural area of Maharashtra.

Keywords:- Tourism, Innovative, Agriculture, Employment, importance, Development etc

INTRODUCTION: Tourism is one of the fastest growing industries in the world. Various countries

have transformed their economies by developing their tourism potential. Tourism has great capability
to generate large-scale employment and other income sources to the skilled and unskilled. Today the
concept of traditional tourism has been changed. Some new areas of the tourism have been emerged
like Agro-Tourism. Agro-tourism is a way of sustainable tourist development and multi-activity in
rural areas through which the visitor has the opportunity to get aware with agricultural areas,
agricultural occupations, local products, traditional food and the daily life of the rural people, as well
as the cultural elements and traditions. Agro-Tourism is helpful to the both farmers and urban
peoples. It has provided an additional income source to the farmers and employment opportunity to
the family members and rural youth. But, there are some problems in the procedure of the
development of such centers. Hence, the government and other related establishment should try to
support these activities in Maharashtra for the rural development and increase income level of the
farmers. The farmers should also try to establish their co-operative society for the development of
agro-tourism centers. The agro-tourism may become a cash crop for the farmers in Maharashtra and
also development for rural area. Maharashtra is one of the major tourist centers in the India and there
is large scope and great potential to develop agro-tourism in rural area.

OBJECTIVES:-

The objectives of this research paper are follows:

1. To study Scope and Opportunities of Agro-Tourism in Maharashtra.

2. To examine the Benefits of agro-tourism for rural development in Maharashtra.

3. To identify the problems of the agro-tourism and make suggestions for more development of this
industry.

DATABASE AND METHODOLOGY:- The present research paper is based on secondary data.
The data has been furnished from the related articles, research papers, reports and 11th plan document
of the government of India. Some data has furnished from the websites of the government of India
and Maharashtra, as well as ministry of agriculture. Some ideas have been taken from the Tourism
Development Corporation of Maharashtra for this research paper.
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THE CONCEPT OF AGRO-TOURISM:- Agro-tourism is a way of sustainable tourist
development and multi-activity in rural areas. A term Agro-Tourism’s a new face of tourism. An
agro-tourism is farm based business that is open to the public. These specialized agro-tourism
destinations generally offer things to see, things to do, and produce or gifts to buy, and are open to the
public. Agri-tourism is defined as ‘Travel that combines agricultural or rural settings with products of
agricultural operations—all within a tourism experience’.

SCOPE AND OPPORTUNITIES OF AGRO TOURISM IN MAHARASHTRA:- Maharashtra is
one of the major tourist centers in the India and there is large scope and great potential to develop
agro-tourism in rural area. The Potential of Agro-tourism in particular area depends on human skill.
Maharashtra is the third largest state of India, both in area and population. Maharashtra has a total
22368 thousand hacter area under the agriculture and 36122 thousands of livestock (cow, beffelows,
goats etc.). The state has huge areas, under fruit cultivation of which mangoes, bananas, grapes, and
oranges etc. Principal crops include rice, Jowar, Bajra, wheat, pulses, turmeric, onions, cotton,
sugarcane and several oil seeds including groundnut, sunflower and soyabean. About 25 more such
locations have been identified in Maharashtra as rural agro-tourist destinations. Thus all the districts
of Maharashtra have a tourism potential. Some following notable factors are helpful to the agro-
tourism.

1. Maharashtra is already established as one of the top tourist destination in the world.

2. There are an increasing number of tourists preferring non-urban tourist spots.

3. Good communication and transport facilities.

4. Maharashtra has major producer of fruit, spices, medicinal and aromatic plant allowed under
horticulture in India.

5. Green house cultivation of long stem cut flowers, vegetables, fruits etc.

6. Maharashtra has diverse Agro-climatic conditions, diverse crops, people, deserts, mountains, which
provide scope for promotion of all season, multi-location agro-tourism Some of the popular folk
dances in rural Maharashtra are Lavni, Dhangari Gaja, Povadas, Koli dance and Tamasha.

THE BENIFITS OF AGRO-TOURISM FOR RURAL DEVELOPMENT IN
MAHARASHTRA.

1. Rural areas may get extra revenues as local businesses and local servicemen also get benefits from
agro tourism.

2. Infrastructural facilities in rural areas may increase.

3. Conservation of natural resources, traditions and culture will increase as they are the major sources
of attractions.

4. Sustainability in rural areas will be increased in terms.

5. Migration from rural areas to urban areas will decrease as employability in rural areas will
increase.

6. Interaction between rural and urban areas will increase understanding of problems and awareness.
PROBLEMS OF AGRO TOURISM DEVELOPMENT IN MAHATRASHTRA:-

1. The requirements to built and run agro tourism centre are ambiguous in Maharashtra.

2. Most of the rural areas have less transportation facilities so it became hurdle in development of
agro tourism.

3. Financial support from institutions is very less due to limited development.

4. There is confusion in tourist also because they are also not fully aware about the rural areas and
geographical limitations in area.

5. Some rural areas have water scarcity and problems of power cuts it is also a major issue in
development of agro tourism.
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6. For single farmer or for few it is not possible to built infrastructure and advertisement of center.

SUGGESSIONS FOR DEVELOPMENT OF AGRO TOURISM IN MAHATRASHTRA:-

. Develop website and update time to time for attract foreign tourist

. Develop a good relationship with the tourist for future business and chain publicity

. Small farmers can develop their agro-tourism centre‘s on the basis of cooperative society.

. Give a wide publicity of your tourism centre by new papers, television, advertisement ect.

. Train your staff or family members for reception and hospitality

. Develop different agro-tour packages of for different type of tourist and their expectations.

. Develop contacts with the schools, colleges, NGOs, clubs, unions, organizations etc.

. Preserve address book and comments of the visited tourists for future tourism business

. Charge optimum rent and charges for the facilities/services on the commercial base

10. Take their feedback and comments about the service and suggestions to more

Development and modification.

CONCLUSION:-This research paper is fruitful for the rural people to start the agro tourism

industries in rural area as well this paper is also provide the direction and also various opportunities to

enjoy rural life for the tourist. Modern life is the product of diversify thinking and diversified

activities. Every human being attempts to work more, in different directions to earn more money to

benefit from modern comforts. Modern way of life has made the life stressful and average life span

has come down. Hence, people are in constant search of pro-nature ways and means to make life more

peaceful. Tourism is the means for searching peaceful location. Peace and tranquility are inherent in

Agri-tourism as it is away from urban areas and close to nature. Cities are growing at the cost of

villages. Villagers are migrating to cities in search of jobs and seeking comforts of modern life.

Hence, yesterday’s villagers are today’s urbanites. Deep in the heart of urbanites lies the love and

respect for their associates and villages. Hence, visit to villages satisfy their desire. This is also

expressed through the heartedness of urbanites to flat culture and love for farmhouses located in the

outskirts of cities. Any opportunity to visit villages and spend time with family is dream of any

urbanite. But, minimum decent facilities are always problem.
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TOURISM; EMPLOYMENT OPPORTUNITIES AND AGRO TOURISM

Dr. Sanjay Baban Deokar
Sou. Nirmalatai Thopte College of Education, Bhor.

Introduction -The field of travel and tourism primarily deals with taking care of tourists, hospitality
management, travel management, tour management etc. It offers diverse job opportunities. India is a
well-known tourist destination. Heritage, cultural and medical tourists throng
Indian tourist destinations each year. Tourism creates and generates jobs directly through hotels,
restaurants, nightclubs, taxis, and souvenir sales, and indirectly through the supply of goods and
services needed by tourism-related businesses.

Travel and Tourism sector is growing at a good pace in India. The Government is giving much
importance to tourism sector. Various plans and initiatives have been designed and developed by the
Government, keeping tourism sector in mind. This is a good sign. Tourism sector will employ many
Indian nationals and help generate more revenue.

Required Skills to Make a Career in the Travel & Tourism Sector

Leadership, good teamwork, good communication skills, ability to research, strong customer focus,
presentation skills, up-to-date news on current rules and regulations and documentation required,
ticketing & passports, visas etc, interpersonal skills, a broad knowledge of India and world geography,
working long hours. Skills required could include the knowledge of computer reservation system
Airfares & ticketing skills, Language skills, Selling skills, experience of handling money & foreign
currencies, Customer service, Travel agency management, and travel & tourism geography
knowledge are required Skills to make a Career in the Travel & Tourism Sector

Jobs directly related to Tourism Sector

Exciting 09 careers opportunities in Tourism & Hospitality.

1) Travel Agent- Travel Agents research, plan, and book trips for individuals and groups. Although
people are starting to research and book their travel plans online, it’s often easier to use a Travel
Agent, as they have years of experience and knowledge. They are able to help with flight bookings,
hotel selection, transfer arrangements, and holiday activities.

2) Hotel Manager-Hotel Manager oversee all aspects of running a hotel-from housekeeping and
general maintenance to budget management and marketing of the Hotel. If you are considering a
career as a Hotel Manager, you will need excellent interpersonal skills, experience in the hospitality
industry and a number of years’ experience in managing employees.

3) Spa Manager- Spa Managers are responsible for the day-to-day running of health and/or beauty
spas. They manage a spa’s finances, employees, and services. Many of the tasks are business-related
and can include recordkeeping, getting involved in promotional campaigns, maintaining stock
inventories, and payroll management.

4) Tour Operator- A Tour Operator typically combines tour and travel components to create holiday
packages. He or she will deal with various service providers, including bus operators, airlines and
hoteliers.

5) Event and Conference Organizer — Organizing any event or conference is time consuming, so
Event and Conference Organizer will help with the finer details of planning an event. The role is
hand- on and often involves working as a part of bigger team. Event and Conference Organizers co-
ordinate every detail of meetings and conferences from the speakers and meeting locations to the
printed materials and audio-visual equipment.
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6) Tour Guide- Tour Guides work in the travel industry and give guided tours to groups of visitors /
tourists. Tour Guides must have expert knowledge of specific areas, including natural features,
historic sites, museums and other tourist destinations .Guides may give walking tours, bus tours or
even boat tours.

7) Executive Chef — The Executive Chef is in charge of a restaurant’s kitchen and is responsible for
managing the kitchen staff, planning the menu, sourcing the freshest ingredients and making sure that
food hygiene is maintained throughout the restaurant. An Executive Chef must be able to spot
problems and resolve them quickly and efficiently.

8) PR Manager - A PR Manager manages a brand’s reputation, and will plan, develop, and implement
specific strategies to build and maintain the overall brand and reputation. Often, the PR Manger will
also act as the company’s spokesperson. In the Tourism and Hospitality environment, a PR Manager
might work for a hotel chain, a cruise company, or a game reserve.

9) Leisure Activity Co-coordinators - Leisure Activity Co-coordinators usually work for resorts and
hotel chains. They’re the people on the ground that makes sure that any planned activities run
smoothly. They’re also responsible for every aspect of the day-to-day management of a leisure centre,
organizing health and fitness programmers, promoting and marketing the business, and interacting
with guests.

(Posted by Oxbridge Academy | Mar 26, 2015 | Career Tips and Advice, Tourism and Hospitality )
Agro — Rural Tourism- Avenues for Employment

01 Involvement of Agriculture Travel Agents - Tour Operators to promote the eco — agro — rural
tourism destination Agro travel agents and tour operators play a vital role in promoting the eco — agro
— rural tourism destinations among the visitor. These tour operators are private players. The offer
different types of packages to the tourist which varies across sites. The visitors are taken to various
places of attraction within surrounding of the rural tourism sites. These agro tour operators create
awareness among them about the places of interests. Young are getting employment opportunities
through these agro tour operators.

02 Village Internal Road Transportation- Rural entrepreneurs arrange the different modes of
transportation such as Bullock Cart rides, horse car rides, tractor rides for local sightseeing, temples,
historical monuments and buildings. The rural entrepreneurs get income and revenue through this
mode of road transport.

03 Rural Accommodation- It is a new business opportunities in rural area. Due to increasing
congestion, pollution, pressures and tension of urban cities, people enjoy rural accommodation in
pollution free natural surroundings. The average price for one night accommodation including the
breakfast in a rural house is affordable to even budget tourist having lower income. Due to lower
investments, the rural community is benefited and gets employment through rural accommodation.

04 Tour Guides - The employment of local youths as tour guides has given gainful employment to a
large number of unemployment in the village. Since these youths are well acquainted with local
surroundings it is a worth experience for tourists who enjoy sight of domes, temples, historical
buildings and monuments, farms, forts, working of grampanchayat, bhajanmandal, youth clubs.

05 Artists Eco — agro — rural tourism provides ideal platforms for local artists such as traditional
dancers, performers, musicians, dholki players, harmonium players, tal and mridinga performers, flute
players, tribal dancers, musicians, rural folklore, harvesting dance and songs, mythological plays and
drama, actors with music entertainment and dances to exhibit their talent and get employment.

06 Craftsman Eco — Agro — Rural Tourism provides ideal platform for local craftsman to exhibit and
sell their indigenous products which showcase culture, traditions and heritage to the tourists. Local
craftsman such as weavers, potters, earthenware makers, wood carving, metal statue makers, leather
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jogis, chappals, painters, embroidery makers, bamboo basket makers, various handicraftsman,
handloom makers, produce handicrafts and handlooms. All these products produced by craftsman are
eco-friendly. Eco — agro

07 Entertainment - Rural folklore, music, cultural activities provide unique entertainment for the
urban tourists. Entertainment activities such as puppet shows, street theater and entertainment with
animals like i) Snake Charmers ii) Monkey Tricks, Dogs iii) Parrot Astrologers, Cock Fight, Goat
Fight and iv) Songs of Vasudeo. From all entertainment activities above traditional rural entertainers
get employment.

08 Rural Cuisine -Mouthwatering local, rural dishes are offered to the tourists, who relish them.
Delicious dishes like Amba Poli, Zunka Bhakar, Thecha, Vanga Bharit different types of chatnis,
papad, pickles etc. Eco — agro — rural tourism helps promoting rural cuisine and which provide large
scale employment to the rural women’s, men’s in the village.

09 Rural Adventure Sports- Rural sports such as mountain trekking, surparambya, swimming in
well, canal, river, jungle safari, fishing, boating. Above sports provide employment to local youth as
coach trainers.

10 Fairs and Festivals - India is a country known for its various fairs and festivals. The handicrafts
and rural art products have been marketed by participation in various exhibitions, known as fairs and
mela’s, local fairs and festivals like Devi Mahotsavas, dassera, ganesh festival attract lot of visitors.
The customers obtain the products at fairs rate and since there are no middle man involved, artisans
get more profits. Sales of rural products created out of our cultural heritage receive a great boost. This
also sustains the livelihood of our traditional artisans and weavers.

11 Role of Panchayati Raj Institution (PRI) in Employment in Eco - Agro — Rural Tourism One of
the key stakeholders of the agro rural tourism is the members of the Panchayati Raj Institution, the
positive social impacts occur only when strong leadership and repeated and new training opportunities
are offered. These PRI play a vital role in implementing government schemes. They also ensure that
there is proper participation of all and more ownership taken by the community. Through
participation, contribution and monitoring by villagers rural economy is improved by providing
employment for villagers.

12 Employment Opportunities to Women One of the most important aspects of Agro — Rural
Tourism is that is recognizes the role of women in civil society. Empowering the rural women and
providing them with employment opportunities, so that they can become productive citizens of the
global economy is the primary aim of rural tourism. Rural tourism offers various opportunities for
independent income generation for women. Women get employment opportunities through training
on cuisine preparation, crafts forms, hospitality management, institution building, self-help group.
Bachatgat also provide credit facilities. Activities such as papad, pickle making, chalk production,
stationary preparation, post cards, shopping bags, imitation jewelery, mehandi, embroidery, designing,
provide large scale employment to rural women.

13 Employment as Waste Disposers Protections of environment is the primary aim of eco — agro —
rural tourism in villages. Primary aim of the villagers towards the cleanliness, hygiene and
sensitiveness towards environment. Villagers are employed as waste disposers, sweepers to collect
paper bags, cloth bags, non-degradable litter such as empty bottles, tins, plastic bags for which they
are paid regular monthly wages.

14 Employment for Rural Vendors Rural tourism has a multiplier effect on rural economy. Apart
from tourism products, employment opportunities for common people are created as follows; i) Large
number of tea stalls ii) Small restaurants iii) Pan shops iv) Florist, garland makers v) STD, PCO
booths vi) Internet Café vii) Paper stall viii) Cold drink, juices
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15 Employment through Hardware Structure As local resources (labor and material) have been
used to construct the hardware structure like toilet, parking lot under the rural tourism sites, a number
of people get employment. Many of them are employed to maintain the facilities and utilities being
created in the villages like sweepers, receptionists, watchmen, cook etc.

16 Employment through Selling of Agricultural Products Villagers get various employment
benefits through selling of agricultural products like sale of food grains, pulses, oilseeds, fibers,
vegetables, fruits, farm fresh vegetables and animal byproducts sericulture products, apiculture
products, milk products, fruit preservative products, chatnis, pickles, papad, eggs, poultry products.
Since villagers are selling these products without any middle men or mediators, so that they can get
direct profit through selling of these products. Eco — agro — rural tourism supports direct or indirect
employment opportunities in rural areas without adversely affecting agriculture workforce.

Sum up - There are tremendous employment opportunities for skilled, unskilled rural people, local
farmers, and women, disadvantaged groups of rural areas and people who are living below poverty
line. It has been observed that eco — agro — rural tourism has become a source of income for rural
communities and reduces migration and assists in it restructuring rural entrepreneurial system. Hence
some farmers from Aurangabad sites have already started eco — agro — rural tourism and consequently
some farmer’s local entrepreneurs are willing to start eco — agro — rural tourism in rest of Maharashtra
and out of Maharashtra. But as eco agro rural tourism gains momentum it is important that
development should be planned. If planned development is not conducted there are ecological
imbalances. Hence sustainable growth of rural tourism is important.
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EFFECTS OF TOURISM ON SOCIO-ECONOMIC DEVELOPMENT IN INDIA SPECIAL
REFERENCE TO MAHARASHTRA - A GEOGRAPHICAL PERSPECTIVE

Prof. Jawahar Chaudhari
Asso. Professor and H.O.D., Department of Geography, M. S. Kakade College, Someshwarnagar.

Abstract
Travel and tourism is one of the largest, relatively great size industries in India, India a place of rich cultural
and heritage and tourism sector to source of income for many it has having the capacity to develop into
something in the future economic growth thus it can be improve it by. This is expected to reach total
contribution over 600 billion U.S. dollars by 2025.The essential foundation and basic causes of this rapid
growth of demand for tourism in the highly developed industrialized countries in the course of recent decades
are economic, social and technological in the basic or inherent features. Increasing per capita incomes leading
to higher purchasing power and a growth in discretionary incomes have made tourism able to be reached to a
large majority of people. India a place of rich cultural and heritage and tourism sector to source of income for
many it has latent qualities and abilities that may be developed and usefulness economic growth thus it can be
improve, also socio- economic development because increases source of income, become a tourism industry
which was concern a national strongest economy.
Tourism industry Provide the direct and indirect Jobs contribution of tourism the employment of the country.
The tourism industry job created in the economy. This year direct job in 5.40% and indirect in 6.38% created in
tourism sector.
Keywords —Tourism industry, economic growth, employment, development
Introduction: The basic causes of this at a great rate growth of demand for tourism in the high degree
level developed industrialized countries in the course to the present decades are economic, social and
technological in the basic or inherent features. Increasing per capita incomes most important to higher
purchasing power and an increase, growth in available for use at the discretion of the user incomes
have made tourism able to be reached to a large majority of people. In this course of this present day,
in modern and recently developed advanced countries, a relatively great size majority of people can
have enough money to pay for an annual holiday. In proved to be true many can even a have enough
money or time to pay for to take second holiday of longer or shorter the time during which something
continues. The social causes of the happening in a short time or at a great rate growth of tourism are a
relationship between two things with new attitudes towards travel and opportunity afforded by free
time to do something leisure. In a way that is based on a particular tradition considered a luxury both
are now held to be a conforming to a standard, usual, nearly almost absolutely necessary part of the
life style and the action of using up a resource, reduce their energy consumption pattern of all but the
lowest income groups of the population. The whole entire concept of pleasure travel has changed
quite in a way that is likely to have a strong or far reaching effect. Foreign travel in this days was
reserved for the more a having a great deal of money and wealthy, leisured who enjoyed travel for its
own sake and who were content to enjoy scenery works of arts and threats in foreign places. This an
idea has now changed with change in a settled way of thinking or feeling about something towards
travel. The present day tourist has a different a group of people or things having similar characteristics
of background, and his a thought about travel are very different. The impact of the modern transport
technology, for a special purpose in the flying of aircraft field has brought about a completely new
meaning to tourism. Travel to even remote destinations the place to which someone has now become
a state of things as they actually exist. During the last twenty years there has been a worthy of
attention increase in the number of long distance journeys undertaken by tourists. The technological
developments in transport have made it possible, able to be done or achieved for millions of people to
travel to exotic and faraway locations, places which only ancient period few generations ago were
regarded as being almost completely inaccessible. In the course of this present day holiday makers
can be transported a thousand miles or a greater or additional amount or degree of in a matter of few
hours. The newer marketing methods like the package tour are a major contributing factor to the
increased growth of tourism. By arrange or structured in a systematic way holiday trips complete with
all arrangements like transport, accommodation, sightseeing tours, package long or short tour depend
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upon available day’s and leave etc. and selling these on a large scale to the public, the number
expressing the central or typical value in a set of data, in a particular mode price per tour has been
significantly make a smaller or less amount.

The considerable or relatively great size advantage which tourism has for many countries more

especially the developing countries is the especially by offering form of reward of foreign exchange.
Objectives:

The objectives of the study are

1. To know the Socio- economic development of tourism in Maharashtra

2. To study the development and marketing of tourism in Maharashtra

3. To analysis about Tourist industry and created to employability in rural areas.

Methodology: This study is illustrative, expressive research. The data is accumulate through Primary
and secondary sources Primary sources are various survey and observations and secondary data like
Tourism Government reports, Reference books, web based journals and various articles. The
records of Tourist obtain from specified sources such as Governments reports have been tabulated for
explanation of its direction. This paper analysis and comment on the effects of fast growing tourism
industry in Maharashtra, through analysis of its having many dimensions significance effect
Discussion:

Tourism provide for both direct and indirect employment. Such as hotels, restaurants, airlines, cruise
lines and resorts provide direct employment because their employees are in agreement with tourists
and provide the tourist practice. Travel Agent research, plan and book trips for individuals and
groupFurther indirectly create employment in shops, schools, hospitals Direct and indirect
employment vary in that direct employment involves employees who physically manufacture or
produce goods, while indirect employment involves individuals who support those processes,.
Common examples of direct labor include equipment operators and employees who work on assembly
lines.

Tourism brings many benefits including but not limited to the following few.-

Tour Organizer, Hotel Manager, Spa Manager, Tour Operator, Tour Guide,
Executive chef, Event and Conference Organizer

* Boost wide scale industry revenues. * Growth and boost in economic activities
* Source of employment generation * Infrastructure development
* Country’s improved brand image. * Source of Foreign exchange earnings

Employment job Million (in percent)
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Tourist arrivals of Maharashtra (2010 to 2016)
Strength of the present marketing strategies of MTDC Widely known and well established tourism
state. The action or process of social media marketing strategies.
Opportunity:
Make greater in size in online information distribution channels
1. Make greater in size in online information distribution channels.
2. New object markets used domestic market.
3. Good and well beneficial in effective academic research.
4. Online marketing process is available market in digital India
Threats:
1. Disagreement promotions through online channels on (Safety issues of women travellers)
2. Ready or likely to attack or confront characterized by marketing by neighboring states
and countries
3. Increase a growth in outbound tourism in India.

Weakness

e Unsatisfactory, discouraging branding technology

e Insufficient, lacking off resources

e The defect, vulnerability of the official destination website

e Weaknesses, defect of the official destination website

e Failing of social media marketing strategies

e Less interest and responsibility of stakeholders in online
marketing
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Marketing helps to create new customers by way of first the being the characteristics
determining their needs and then trying to satisfy these. Customer’s satisfaction becomes a critical
part of travels sales. The first task of the travel marketer becomes identifications of the customer
needs in order to a thing that helps someone the development of the purpose or situation products and
services and the second task is to provide with a reason for doing something all the potential
customers, through various means, to purchase those products and services and the second task is to
provide with a reason for doing something all the potential customers, through various means, to
purchase those products and services. The objectives of marketing in tourism can, therefore, he clearly
expressed to be as attracting and motivating all the having or showing the capacity to develop into
something in the future customers or users of tourist services to a particular destination and not to
another. Tourism marketing therefore, beings by a detailed assessment of the existing in fact, real and
potential demand and, on this assessment, development of facilities and services for use by customers,
Tourist demand can be divided into two Parts one is Actual and second is potential. Actual demand
represent those who actually travel to a certain tourist destinations and locations while having or
showing the capacity to develop into something demand is the number of persons who fulfill the basic
an essential or characteristics of travel are, therefore, in a place where someone or something in
located to travel. The major economic benefit and economic development in promoting the tourism
industry has therefore tended to be the increasing and earnings of foreign exchange. Income from
foreign tourism in the form of foreign exchange earnings included to the national income.

Positive Impact

Positive impact on the Tourism Industry included the people, society and economy.

1. Generate, created income and employment

2. Source of foreign exchange income derived from an investment.

3. The action of Preserving of national heritage and environment

4. Growing and becoming more advanced developing infrastructure

5. Support or actively encourage peace and stability

Negative impact

1. Unpleasant and harmful social and cultural change

2. Growth and Increase tension and hostile behavior.

3. Adverse effects on environment, nature and ecology.

Conclusion: Development and larger growth of infrastructure is another important benefit. The
benefits from infrastructure investments, justified primarily for tourism airports, roads, water supply
and other public use may be widely shared by the other sectors of the economy. In addition to
development of new infrastructure, the advance and improvement in the existing infrastructure which
are undertaken in order to attract tourists is also of crucial importance. These improvements and
growth may confer benefits upon the resident population by providing them with a desirable or useful
feature which, hitherto, they had not enjoyed. Furthermore, the provision of infrastructure may
provide the basis or serve as an encouragement for greater economic diversification. A type and
different variety of secondary industries may be promoted, growth which may not serve the needs of
tourism. Thus, indirectly, tourist expenditure, increases may be responsible for stimulating other
economic activities. Major direct economic effect on related to the mainly tourism employment. The
problems of unemployment and underemployment are more unpleasant or unwelcome condition in
the developing countries. The tourist industry is a highly labor intensive service industry and hence is
a valuable very rich source of employment.
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ROLE OF TOURISM INDUSTRY IN INDIAN ECONOMY

Prof. Dr. B. S. Kadam
Head, Dept. Of Commerce, Anantrao Thopte College and Research Center, Bhor.

Abstract

The tourism industry of India is economically important and grows rapidly. The World Travel & Tourism
Council calculated that tourism generated INR6.4 trillion or 6.6% of the nation’s GDP in 2018. It
supported 39.5 million jobs, 7.7% of its total employment. The sector is predicted to grow at an average annual
rate of 7.9% from 2018 to 2028. This gives India the third rank among countries with the fastest growing
tourism industries over the next decade. India has a large medical tourism sector which is expected to grow at
an estimated rate of 30% annually to reach about 95 billion by 2020. This paper discusses how India is
emerging as a popular tourist destination in the world, driven by the focus on innovation and creating value for
tourists. It aimed change the attitude and behavior toward foreign tourists by stressing on the aspect that a
guest has been held in high esteem in India since ancient times. It also examines the impact of India’s economic
growth on tourism, Contributors to economic growth, Role of Tourism industry in India’s GDP, Foreign versus
Domestic Tourists. The paper also explores that there has been a tremendous growth in tourism in India
because of the policies of the government and support from all levels. Tourism is considered to be an economic
bonanza. It is a multi-segment industry. While gauging the positive economic effects of tourism, we study its
contribution to the generation of national income, expansion of employment opportunities, rising of tax revenue,
generation of foreign exchange .and transformation of regional economy. Travel & Tourism is an important
economic activity in most countries around the world. As well as its direct economic impact, the industry has
significant indirect and induced impacts. Indian Tourism offers a potpourri of different cultures, traditions,
festivals, and places of interest. There are a lot of options for the tourists. India is a country with rich cultural
and traditional diversity. This aspect is even reflected in its tourism. The different parts of the country offer wide
variety of interesting places to visit.

Keywords: Employment opportunities; Foreign versus domestic tourists; GDP; Tourism industry
Introduction: Throughout the world, tourism brings money to cities and countries.

Tourism also provides jobs for the local residents, further benefiting the destination. India has
realized the profits available from this sector. Thanks to its growing economy and promoting itself as
a culturally rich and diverse nation, India’s tourism industry now brings billions of dollars
into the economy each year. The growth in the tourism industry is due to the rise in the arrival of
more and more foreign tourists and the increase in the number of domestic tourists Words are few to
explain the beauty of India. India is a country with diversified culture and traditions. The natural
beauty of India, festivals, dresses, heritage sites of India are very popular among tourists.
These things fascinate travelers to come here. India has so many scenic blesses places like
Kerala, Darjeeling, Goa, Kashmir, Shimla and Manali. These places are very popular. These
places are prime attraction of travelers from across the world .There are also so many other
places worth visiting like Delhi Kutub Minar /Agra Tajmahal/Hyderabad Charminar and Salarjung
museum /Chennai a city of fine arts / Bangalore., Known as the Garden City for its lush landscape,
lakes and temperate climate, it aptly represents India’s marriage of past and present,/ kerala
known as god’s own country/ Kolkata was arguably second only to London in administrative
importance in the British Empire. Home of luminaries like Rabindranath Tagore, Amartya Sen,
Mother Teresa, and Satyajit Ray, the city is often referred to as the “cultural capital of India” etc. The
Government of India has established the Ministry of Tourism in order to boost Tourism in India. The
Ministry of Tourism has undertaken many projects to showcase India as a perfect Tourist
destination and create a visitor-friendly image of the country. The major steps taken by the
Government were the ““ Atithi Devo Bhavah” Campaign whichgave a widespread message of
“honor your Guest as he is always equivalent to God” and the Incredible India Campaign
which was incredibly successful in creating a colorful and a gorgeous image of our country as a
perfect holiday destination. Dr. K. Chiranjeevi, Hon’ble Minister for State for Tourism (IC)
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launched the Ministry of Tourism’s Incredible India 2013 Calendar. The attractive Calendar is based
on the theme “Find What You Seek” as part of Phase II of the Incredible India campaign, which was
launched during World .Travel Mart (WTM), London 2012. This was mainly because of extensive
Publicity Campaigns in which the IT industry played a remarkable role.

Methodology: The present study is based on the secondary data published by various agencies
and organizations. The present study makes use of data and information provided by, UNWTO,
Ministry of Tourism, Ministry of Statistics and Programme Implementation, Newspapers,
Magazines, Books, Economic journals and Internet etc.

Initiatives by the government for tourism promotion:

Hunar se rozgar’ programme: A special initiative was launched in 2009-10 for the create ion of
employable skills among youth belonging to economically weaker sections of the society in the age
group of 18-25 years (upper age limit raised to 28 years in November, 2010) with the basic
objective to reduce the skill gap affecting the hospitality and tourism sector and to ensure the spread
of economic benefit of tourism to the poor. The programme offers short duration courses of 6
to 8 weeks which are fully funded by the Ministry of Tourism

Visa on arrival: Considering the importance of Visa facilities in enhancing tourist inflow, the
facility of “Long Term Tourist Visas “ of five years duration with multiple entries, carrying a
stipulation of 90 days for each visit, has been introduced on a pilot basis for the nationals of
the 18 selected countries. The findings of an evaluation study conducted by this Ministry has
reinforced the belief that the presence of the facility of “Visa on Arrival” (VoA) significantly
influences the tourists™ travel plans to any country. During 2018, a total number of 21,084 VoAs
(Visa on Arrival) were issued as compared to 12,761 VVoAs during the corresponding period of 2011,
thereby showing a growth of 65%. Efforts are on to extend the VoA facility for the nationals of more
countries

Types of tourism in India: India is a country which witnesses a lot of diversity pertaining to
its ecology, mythology, history, its geographical diversity in terms of mountains, planes and
plateaus and also the medicinal diversity teaching us the Science of Life (Ayurveda). India
showcases a variety of tourism options which includes Ecological Tourism, Pilgrimage
Tourism, Historical Tourism, Adventure Tourism, Medical Tourism and an upcoming
Ayurveda Tourism. So Tourism in India could be broadly classified on the basis of above mentioned
categories.

Leisure tourism: Leisure time can be defined as “free time”, not doing any work. It is that time to do
things that you normally have no time for in your daily life. Leisure tourism includes a holiday with
the following: Relaxation Sleep, relax, reading, walk on the beach, taking a scenic drive o Sport
activities: hiking, swimming, surfing, running Visit places of interest and local attractions Visiting
friends and relatives Shopping for goods that will be used by the tourist.

Business tourism: Business tourism can be defined as “travel for the purpose of business”. Business
Tourism can be divided into three sections:- (a) Trading for goods to be resold on a wholesale basis.
(b) Conduct business transactions. visiting a client, contract negotiations.(c) Attending a conference,
exhibition or event associated with their business.

Ecological tourism: The rich diversity in the flora and fauna with a blessing of the beautiful natural
attractions has encouraged Ecological Tourism in India. The forests cover on the Andaman and
Nicobar islands, Orissa, Meghalaya and the Malabar Coast; the Kaziranga and Jim Corbette
wildlife sanctuaries; the mountain ranges in North India and the Hill Stations such as Shimla, Kulu,
Manali, Ooty; the Paradise on Earth, Kashmir, the beautiful beaches at Goa and the backwaters of
Kerala and much more is nothing but a feast for all nature lovers
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Pilgrimage tourism: India has a very strong mythological background and is also
known asthe LAND OF GODS AND GODDESS. India being the most culturally developed
country and the birthplace of many saints, poets and philosophers has marked growth in Pilgrimage
Tourism since ancient times itself. Kedarnath, Badrinath, Amarnath, the Golden Temple at Amritsar,
Dwarka, Dargahs and Masjids at Delhi and Ajmer, churches and temples at Goa are some of the
common tourists’ attractions pertaining to Pilgrimage tourism

Historical tourism: India is a land which gave birth to many legendary rulers and
warriorscreating a glorious historical background. Every city or place in India has a story to tell
about its history. The common tourists’ attractions for the same include the Taj Mahal at
Agra, the beautifully carved Ajanta Ellora and Khajuraho caves, the forts at Delhi, Rajasthan
and Maharashtra, one of the oldest and historical cities of India “Madurai” and many more.
Medical tourism: Medical Tourism is an upcoming kind of tourism in India. Due to low
costand efficient medication facilities more number of people all over the world considers India to
be a better option for medication purpose. The later part of the paper studies Medical Tourism.
Ayurveda and yoga tourism: Ayurveda may be regarded as the “Science of Life”’which was
developed long ago in 600 BC. India has witnessed an overall growth in tourist arrivals due
to the upcoming; Ayurveda Tourism. The state of Kerala in South India is the popular
destination of Ayurveda Tourism. The main focus of Indian Yoga is nothing but simple
‘yogasanas’and meditation which rejuvenates one’s mind, body and soul. There are many Ashrams
in India encouraging Yoga Tourism. The mountain ranges of the Himalayas, Rishikesh,
Kedarnath, Gangotri of northern India are some of the places where one can get eternal
peace and satisfy their spiritual quest and are the prefect destinations for Yoga Tourism.
Adventure tourism: Due to its geographical diversity India is one of the finest places for Adventure
Tourism. Mountaineering, skiing, trekking in the ranges of Himalayas, Camel safaris in Rajasthan,
River rafting in the Ganges near Rishikesh, Rock climbing, Wind rafting and much more of an
adventure for every adventure lover is bestowed by India upon its Tourists.

Sports tourism: Sports tourism refers to international travel either for viewing or participating in a
sporting event. Examples include international sporting events such as the Olympics, world cup
(soccer, rugby, and cricket), tennis, golf and Formula 1 Grand Prix.

Wildlife tourism: Wildlife tourism is the observation of wild (hon-domestic) animals in their natural
environment or in captivity. It includes activities such as photography, viewing and feeding of
animals. This form of tourism offer tourists customized tour packages and safaris and is closely
associated with eco-tourism and sustainable-tourism. Other minor forms of tourism include Slum
tourism, Luxury tourism, Agritourism, Geo-tourism, culinary tourism and many more. Tourism is also
a profitable industry for the following sectors: accommodation venues, tour guides, recreation,
attractions, events and conferences, food and beverage, transportation and the travel trade.

Tourist attractions in India: India is a country known for its lavish treatment to all visitors, no
matter where they come from. Its visitor-friendly traditions, varied life styles and cultural heritage and
colorful fairs and festivals held abiding attractions for the tourists. The other attractions include
beautiful beaches, forests and wild life and landscapes for eco-tourism; snow, river and
mountain peaks for adventure tourism; technological parks and science museums for science
tourism; centers of pilgrimage for spiritual tourism; heritage, trains and hotels for heritage
tourism. Yoga, Ayurveda and natural health resorts and hill stations also attract tourists. The Indian
handicrafts particularly, jewelry, carpets, leather goods, ivory and brass work are the main shopping
items of foreign tourists. It is estimated through survey that nearly forty per cent of the tourist
expenditure on shopping is spent on such items. Despite the economic slowdown, medical tourism
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in India is the fastest growing segment of tourism industry, according to the market research report
“Booming Medical Tourism in India”. The report adds that India offers a great potential in the
medical tourism industry. Factors such as low cost, scale and range of treatments provided in the
country add to its attractiveness as a medical tourism destination.

Domestic tourism flows in India: Domestic tourism continued to grow at a double-digit rate in
2018. The growth was driven by rising numbers of people travelling across the country for
pilgrimage, wildlife, sightseeing, photography and adventure sports holidays. Some of the other
factors also include wider economic growth of the country, rising disposable incomes, formal
employment with leave entitlement etc. Domestic tourism also witnessed growth due to
increased marketing efforts through television commercials, tour operators and agents of
various states highlighting the best tourism experiences on offer. Domestic tourism is expected
to grow at a CAGR of 11% in the forecast period in terms of number of trips. The number of
holiday takers overall is expected to increase at a CAGR of 5%, boosting domestic tourism.
Additionally, disposable incomes will rise, enabling locals to take more trips annually. Furthermore,
the weakness of the Indian rupee against the dollar and other currencies will encourage locals to take
trips within the country, where their purchasing power will be stronger. (Over 30% Indian tourists are
Gujarat’s: Tourism ministry) Gujarat comes in ninth place when it comes to attracting tourists
from other Indian states and it is nowhere among the top 10 with regards to foreign tourist visits.
However, the state takes the top slot when it comes to travelling outside, be it within the country or to
international locations, followed closely by Maharashtra. Both, Gujarat and Maharashtra are front
runners for offering tourists to domestic and international circuits. Of the overall tourists from India
visiting domestic as well as international destinations, nearly 30-40 per cent are from Guijarat.
Considering this penchant of Guajarati’s for travel, Gujarat Chief Minister Narendra Modi had
said during his visit to West Bengal, “Gujarat was never a tourist destination, but Guajarati’s
are the best tourists.” Apart from Gujarat and Maharashtra, Delhi and West Bengal send the
highest number of tourists to various outside destinations. According to tourism ministry data,
the number of outbound tourists from India to international destinations increased by 6.7 per cent
to 14.92 million in 2018 over the previous year. The ministry data also states that the total
number of domestic tourist visits in 2018 was 1.036 billion, that is to say over 1.036 billion domestic
tourists travelled to different parts of the country during 2018, up from 850 million travelers in 2017.
Travel and tourism’s growth :Tourism is not only a growth engine but also an employment
generator. According to the Economic Survey 2017-18, the sector has the capacity to create large
scale employment both direct and indirect, for diverse sections in society, from the most
specialized to unskilled workforce. It provides 6-7 per cent of the world“ s total jobs directly
and millions more indirectly through the multiplier effect as per the UN®“s World Tourism
Organization (UNWTO).Completely skipping India because of so many incidents of rape and
molestation that came to light last year,” he said. The travel companies were hoping that because of
the rupee depreciation, inbound tourism would get a major boost in 2018. It shows the Plummeting
growth of Foreign Tourist Travels. However, as challenges persist, most are now pinning their hopes
on 2019. “In the last one year, inbound tourism has not grown to our expectations due to
sluggish economic climate in source markets. We believe this will change and Indian tour operators
will reap the benefits of this revival. Another factor that will help India is the depreciation of the
rupee by 13 per cent, which will boost inbound tourism in the 2018-19 seasons,” said Arup Sen,
director (special projects), Cox & Kings. The decreasing trend of GDP as compared to2015-
16.Foreign exchange earnings from tourism in 2018 grew 2.3 per cent to $18.1 billion,
compared to a growth of seven percent in the previous years.
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Travel and tourism’s contribution to GDP: Travel and tourism play an important role in
India’s economy; compared with other nations, India ranks 14th in the world in terms of its tourism
sector’s contribution to the GDP. At time of publication, the World Travel and Tourism Council
predict India will sustain the fifth largest amount of growth in the tourism sector of any country.
Tourism can offer direct and indirect aid to a nation’s economy. Direct benefits include economic
support for hotels, retail shops, transportation services, entertainment venues and attractions, while
indirect benefits include government spending on related infrastructure, plus the domestic
spending of Indians employed in the tourism sector. The share of Travel & Tourism spending or
employment in the equivalent economy-wide concept in the published national income accounts
or labour market statistics. Travel & Tourism Total Contribution to GDP in 2014.0f  India.
Visitor exports are compared with exports of all goods and services Domestic Travel &
Tourism spending is compared with GDP Government individual Travel & Tourism spending
is compared with total government spending Internal Travel & Tourism consumption is compared
with total internal consumption (i.e. Total domestic spending plus total export). The Travel &
Tourism Total Contribution to GDP in local currency units in 2014 in India. Leisure Travel &
Tourism contribution to GDP is compared with total GDP Business Travel & Tourism contribution
to GDP is compared with total GDP Travel & Tourism capital investment spending is
compared with all fixed investment spending

Impacts of tourism on the economy: Tourism can bring many economic and social benefits,
particularly in rural areas and developing countries, but mass tourism is also associated with
negative effects. Tourism can only be sustainable if it is carefully managed so that potential
negative effects on the host community and the environment are not permitted to outweigh
the financial benefits. Tourism industry in India has several positive and negative impacts on
the economy and society. These impacts are highlighted below.

Positive impacts:

1. Generating Income and Employment: Tourism in India has emerged as an instrument of
income and employment generation, poverty alleviation and sustainable human development. It
contributes 6.23% to the national GDP and 8.78% of the total employment in India. Almost 20
million people are now working in the India’s tourism industry.

2. Source of Foreign Exchange Earnings: Tourism is an important source of foreign exchange
earnings in India. This has favorable impact on the balance of payment of the country. The tourism
industry in India generated about US$100 billion in 2008 and that is expected to increase to
US$275.5 billion by 2018 at a 9.4% annual growth rate.

3. Preservation of National Heritage and Environment: Tourism helps preserve several places
which are of historical importance by declaring them as heritage sites. For instance, the Taj
Mahal, the Qutab Minar, Ajanta and Ellora temples, etc. Would have been decayed and destroyed
had it not been for the efforts taken by Tourism Department to preserve them. Likewise, tourism also
helps in conserving the natural habitats of many endangered species.

4. Developing Infrastructure: Tourism tends to encourage the development of multiple-use
infrastructure that benefits the host community, including various means of transports, health care
facilities, and sports centers, in addition to the hotels and high-end restaurants that cater to foreign
visitors. The development of infrastructure has in turn induced the development of other directly
productive activities.

5. Promoting Peace and Stability: Honey and Gilpin suggests that the tourism industry can also help
promote peace and stability in developing country like India by providing jobs, generating income
diversifying the economy, protecting the environment, and promoting cross-cultural awareness.
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However, key challenges like adoption of regulatory frameworks, mechanisms to reduce crime
and corruption, etc., must be addressed if peace-enhancing benefits from this industry are to be
realized.

Negative impacts:

1. Undesirable Social and Cultural Change: Tourism sometimes led to the destruction of the social
fabric of a community. The more tourists coming into a place, the more the perceived risk of that
place losing its identity. A good example is Goa. From the late 60’s to the early 80’s when the
Hippy culture was at its height, Goa was a haven for such hippies. Here they came in thousands
and changed the whole culture of the state leading to a rise in the use of drugs, prostitution and human
trafficking. This had a ripple effect on the country.

2. Increase Tension and Hostility: Tourism can increase tension, hostility, and suspicion between
the tourists and the local communities when there is no respect and understanding for each
other’s culture and way of life. This may further lead to violence and other crimes
committed against the tourists. The recent crime committed against Russian tourist in Goa is a case
in point.

3. Creating a Sense of Antipathy: Tourism brought little benefit to the local community. In most
all-inclusive package tours more than 80% of travelers’ fees go to the airlines, hotels and other
international companies, not to local businessmen and workers. Moreover, large hotel chain
restaurants often import food to satisfy foreign visitors and rarely employ local staff for senior
management positions, preventing local farmers and workers from reaping the benefit of their
presence. This has often created a sense of antipathy towards the tourists and the government.

4. Adverse Effects on Environment and Ecology: One of the most important adverse effects of
tourism on the environment is increased pressure on the carrying capacity of the ecosystem in
each tourist locality. Increased transport and construction activities led to large scale
deforestation and destabilization of natural landforms, while increased tourist flow led to increase
in solid waste dumping as well as depletion of water and fuel resources. Flow of tourists to
ecologically sensitive areas resulted in destruction of rare and endangered species due to
trampling, Killing, disturbance of breeding habitats. Noise pollution from vehicles and public
address systems, water pollution, vehicular emissions, untreated sewage, etc. Also have direct
effects on bio-diversity, ambient environment and general profile of tourist spots.

Results and Discussion:

Environmental degradation, (Pollution) due to tourism should be taken into consideration while
promoting tourism. Eco-friendly tourism should be promoted. Wildlife environment should be taken
into consideration while promoting tourism. Because Wildlife viewing puts stress on animals and has
changed their behavioral patterns. Noise and commotion created by tourists have adverse effect on
their behavioral pattern. Litter, impact on tourism should be taken into consideration while
promoting tourism. Because the most common impact of tourism is litter, and its effect is almost
instant. By employing local people to help clean it up, making their lives slightly easier and
more comfortable. Aggressive advertisement campaigns on the tourist destinations should be made to
attract more and more tourist. Airport procedures should be simplified. In nutshell if one wants to
enjoy nature one must preserve it, otherwise all the exotic destinations will become extinct and
the world will not be a beautiful place to live in. Eco friendly tourism should be promoted all
over the world and if marvels of nature should be preserved, tourism should take into account the
principle and process of sustainable consumption.

Conclusion: India could be a country with varied culture and traditions. The natural fantastic thing
about India, festivals, dresses, heritage sites of India area unit extremely popular among tourists.
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Kerala, Darjeeling, Goa, Kashmir, Shimla (I am simply having few names) and Manali area
unit best scenic places in India. Commercial enterprise business in India has large potential
for generating employment and earning great amount of interchange besides giving a positive
stimulus to the country’s overall economic and social development. Promotion of touristy
ought to be done in order that commercial enterprise in India helps in protective and sustaining the
variety of the India’s natural and cultural environments. commercial enterprise in India ought to
be developed in such means how some way the way the simplest way} that it accommodates and
entertains guests in an exceedingly way that’s minimally intrusive or harmful to the setting and
sustains & supports the native cultures within the locations it’s operational in. commercial enterprise
could be a multi-dimensional activity, and essentially an industry. All wings of the Central and
State governments, non-public sector and voluntary organizations ought to become active partners
within the endeavor to realize property growth in commercialenterprise if India is to become
a world player within the commercial enterprise business.
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HUMAN RESOURCE MANAGEMENT AND TOURISM

Dr. Golhar Sandip Bhonjiba
S.N.T College of Education, Bhor.

Abstract
The art of managing the organization’s relationship with the customers refer to customer relationship
management. Customer relationship management includes various strategies and techniques to maintain
healthy relationship with the organization’s existence as well as potential customers. Organizations must ensure
that customers are satisfied customer brings ten new customers with him where as one dissatisfied customer
takes away ten new customers with him where as one dissatisfied customer takes away ten customers along with
him.
Concept of CRM: Every business emphasizes on long term relationship with customers to nurture its
stability in today’s booming market. Customer’s expectations are now not only limited to get best
products and services, but they also need a one or face business in which they want to receive exactly
what they demand and in a quick time. Customer Relationship Management is an upright concept or
strategy set relations with customer and at the same time minimizing cost and enhancing productivity
and profitability in business. An ideal CKM system is a centralized collection all data sources under
an organization and provides an atomistic real time vision of customer information. A CRM system is
not only used to deal with the existing customers but is also useful in
Acquiring new customers
Need for Customer Relationship Management
e Customer Relationship management leads to satisfied customers and eventually higher

business every time.

Customer relationship management goes a long way in retaining existing customers.

Customer relationship management ensures customers return back to take services again with

a smile.

e Customer relationship management enhances the relationship between the organization and

customers.
Steps to Customer Relationship Management
It is essential for the sales representatives to understand the needs, interest as well as budget of the
customers.
Never lies or give false information to the customers.
Convey them only what your product offers. Don’t tell fake stories or ever try to fool them.
Do not make customers waiting
Sales professionals should reach meetings on or before time. Make sure you are there at the venue
before the customer reaches.
Think form the customer’s perspective don’t only think about your own targets and incentives but
think about customers also. Only suggest customers what is right for the customer. Don’t sell an
expensive product to a customer having low income. He would never come back to you and your
organization would lose one of its esteemed customers.
Don’t oversell.
Don’t push customers t buy forcefully if a customer needs something, he will definitely purchase the
same. Never irritate the customer or make his life hell. Don’t call him more than twice in a single day.
An individual needs time to develop trust in you and your product
Give your customer time to think and decide to buy your product or take your service
Never be rude to customers.
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Handle customer patiently and care. Never lose temper on the customers.

Attend sales meeting with a cool mind.

Greet the customers with a smile and try to solve their queries at the earliest.

Keep in touch with the customers even after the deal

Devise customer loyalty programs for them to return to your organization. Give them bonus points or
gifts on every second purchase.

The sales team should be very well trained to how to interact with the customers.

Remember customers are the assets of every business and it is important to keep them happy and
satisfied for successful functioning of organization.

Customers to keep the business going under and good relationship by fulfilling mutual needs of
buying and selling

The concept of customer lifetime value, the money value of a customer relationship over time, has
evolved to enable confidence of direct marketers the opportunity to differentiate the profit potential
for each of the various market segments that they serve. Loyalty marketing has always focused on the
fact that retaining and improving business with current consumers costs less than acquiring new
customers. Customer retention, as a strategy, is founded on the ability to segment an differentially
target current users to improve the value of the relationship for both seller and buyer.

Trust: Trust means confidence and security in any relationship and can be said as the biggest
investment in building long term relationships. Trust is developed between the two parties when they
experience satisfied relations between each other. As a result of knowing more about each other, all
the doubts and risks are minimized and leads to unavoidably smooth business. Lack of trust on the
other hand will make the relationship foundation weak and chances of uncertainty and conflicts
increases.

Commitment: Commitment is yet another reason that should be achieved to set a long term mutual
relationship commitment can only be gained when there is mutual trust and the two parties com e
together to share their values. In a committed relationship both suppliers and customers try to stronger
and stronger. Relationship is always mutual or reciprocal so it is important for both supplier and
customers to stick to common aim to have better relationship among each other. There is lots of
investment of cost, efforts and time in developed relationship between the two parties but the outcome
is always exacted.

Features of CRM: Customer relationship management is a strategy which is modified by an
organization to manage and look for its customers in an efficient manner for achieving excellent
business. It is primarily associated with following features.

Customer’s needs: An organization can never assume what actually a customer needs hence it is
extremely important to know a customer about all the likes and dislikes so that the actual needs can be
known. Without knowing the actual needs it is difficult to serve the customer effectively and maintain
a long-term transaction.

Customer’s response: Customer response is the response given by the organization to the queries
and activities of the customer. Dealing with these queries cleverly is very important as small
misunderstandings could convey unalike perceptions. Success totally depends on the understanding
and interpreting these queries and then working out to provide the best solution. During this situation
if the supplier wins to satisfy the customer by properly answering to his queries he succeeds in
developing a professional and emotional relationship with him

Customer satisfaction

Customer satisfaction is evaluation of how the needs and responses are collaborated and delivered to
achieve customer expectation. In today’s competitive business marketplace, customer satisfaction is
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an important performance example and basic differentiator of business strategies. Hence the more is
customer satisfaction the more is the business and the bonding with customer.

Customer loyalty: Customer loyalty is the tendency of the customer to remain in business are
collaborated and by the products on regular basis this is usually seen when a customer is very much
satisfied by the supplier and visits again the organization for business deals, or when he is tends
towards repurchasing a particular product or brand over times by that supplier. To continue the
customer loyalty the most important aspect an organization should focus on is customer satisfaction.
Hence customer loyalty is an influencing aspect of crm and is always crucial for business success.
Customer retention: Customer retention is a strategic process to maintain or retain the existing
customers and not letting them to deviate or defect to other suppliers or organization for business.
Usually a loyal customer tends towards sticking to a particular brand or product as far as h8is basic
needs continue to be properly fulfilled. He does not take a risk in going for a new product. More is the
possibility to retain customers the more is the probability of net growth of business.

Customer complaints: Always there has a challenge for suppliers to deal with complaints by
customers normally raising a complaint indicates the act of dissatisfaction of the customer there can
be several reasons for a customer to launch a complaint. A genuine reason can also exist due to which
the customer is dissatisfied but sometimes complaints are launched due to some sort of
misunderstanding in knowing and interpreting the conditions of the deal provided by the supplier
regarding any product or service. Handling these complaints to ultimate satisfaction of the customer is
substantial for any organization and hence it is essential for them to have predefined set of process In
CRM to deal with these complaints and efficiently resolve within time

Customer service: In an organization customer service is the process of delivering information and
services regarding all the products. Customer satisfaction depends on quality of service provided to
him by the supplier provided to him by the supplier the organization has not only to elaborate and
clarify the detail of the services to be provided to the customer but also to follow with the conditions
as well. If the quality of service go beyond customer’s expectation, the organization is supposed to
have a good business with customers.

Let it be a newly brought up enterprise or a well-established organization the above aspects prove to
be of prime importance in dealing with a genuine customer through a well-organized CRM system
Importance of CRM: Customer relationship management is the strongest and the most efficient
approach in maintaining and creating relationships with customers. Customer relationship
management is not only pure business but also strong personal bonding within people. Development
of this type of bonding drives the business to new levels of success.

Once this personal and emotional relation is built, it is very easy for any organization to more the
sophisticated strategies involved in implementing the customer relationship management, the more
strong and fruitful is the business.

Marketing and CRM: CRM leverages and amplifies customer base of an organization through
effective and efficient marketing in fact CRM has brought up new scope in the field of marketing by
significantly improving marketing functioning and execution CRM associate marketing strategies like
direct marketing web marketing e-mail marketing etc. have been matured during the recent past.
These marketing strategies are more promising as compared to the traditional ways on marketing as
they help delivering higher up performance business.

The various kinds of CRM oriented marketing are discussed below.

Web marketing: With the growing popularity and dependability of web customers are opting
towards web marketing or web shopping this helps both customers and suppliers for easy transaction
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in real time environment form their own locations. Some of the major advantages of web marketing

are listed below.

Web marketing is relatively very less costly as it reduces the cost for physically reaching to the

targeted customers for interaction.

In web marketing suppliers can reach to more number of customers in lesser amount of time the

online marketing advertisement can be easily traced, calculated and tested.

The selection of any product or brand by a customer is simplified due to proven online marketing

Champaign are more promotional as compared to manual campaigns.

Email Marketing: Marketing through email has turned out to be more effective and inexpensive as

compared to mail or phone based marketing strategies. Email marketing id direct marketing which is

data driven and leads to more accurate customer response and effective fulfillment of customer needs.

More attractive ways include newsletters, sending of a coupons, e cards provision of saving events

into calendars etc.

Knowing customers buying behavior online: A CRM system provides a base to analyze the

customers buying behavior online this interactive strategy provides great accuracy with high speed

which includes profiling services finishing elaborated information regarding customers purchasing

habits or behavior. Individualized analysis of this behavior also helps to identify to which product or

brand the customers are more tended

Forecasting future marketing strategies: Marketing strategies keeps on changing according to the

demand and behavioral change of customers. CRM market forecasting techniques help to understand

this change through failure and statistical analysis of customer behavior online. These are some

complex but more accurate analysis techniques provided by CRM system which are proved to be one

of best marketing strategies. This innovative approach is carried out with greater risks but is believed

to outturn amazing rewards.

Summary: thus tourism management is essential part of country economic development.
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INDIA IS AN EMERGING TOURIST COUNTRY
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Abstract

Present Situation and Features of Tourism in India

Today tourism is the largest service industry in India, with a contribution of 6.23% to the national GDP and
providing 8.78% of the total employment. India witnesses more than 5 million annual foreign tourist arrivals
and 562 million domestic tourist Visits. The tourism industry in India generated about US$ 100 billion in 2008
and that is expected to increase to US$275.5 billion by 2018 at a 9.4 annual growth rate. The Ministry of
Tourism is the nodal agency for the development and promotion of tourism in India and maintains the
"Incredible India' campaign.

According to World Travel and Tourism Council, India will be a tourism hotspot from 2010-2020, having the
highest 10-year growth potential. As per the Travel and Tourism competitiveness Report 2009 by the World
Economic forum, India is ranked 11th in the Asia Pacific region and 62nd overall, Moving up three places on
the list of the world's attractive cultural resources, with many world Heritage sites, both natural and cultural,
rich fauna, and The India travel and tourism industry ranked 5th in the long-term (10 year) growth and is
expected to be the second largest employer in the world by 2019.

Moreover, India has been ranked the "best country brand for value-for-money" in the Country Brand

Index (CBI) survey conducted by Future Brand, a leading global brand consultancy. India also
claimed the second place in CBI, s "best country brand for history" as well as appears among the top 5
in the best country brand for authenticity and art & culture, as well as appears among the top 5 in the
best country brand for authenticity and art & culture, and the fourth best new country for business.
India made it to the list of "rising starts" or the countries that are likely to become major tourist
destinations in the next five years, led by the United Arab Emirates, China, and Vietnam.
[www.ibef.org/industry/tourismhospitality.aspx]

Tourist Attraction in India: India is a country known for its lavish treatment to all visitors, no
matter where they come from. Its visitor-friendly traditions, verified life style and cultural heritage
and colorful fairs and festivals held abiding attraction for the tourists. The other attractions include
beautiful beaches, forests and wild life and landscape for eco-tourism; snow, river and mountain
peaks for adventure tourism; technological parks and science museums for science tourism; centers of
pilgrimage for spiritual tourism; heritage, trains and hotels for heritage tourism. Yoga, ayurveda and
natural health resorts and hill stations also attract tourists.

The Indian handicrafts particularly, jewellery, carpets, leather goods, ivory and brass work are the
main shopping items of foreign tourists. It is estimated through survey that nearly forty per cent of the
tourist expenditure on shopping is spent on such items.

Despite the economic slowdown, Medical tourism in India is the fastest growing segment of tourism
industry, according to the market research report "Booming Medical Tourism in India" low cost scale
and range of treatments provided in the country add to its attractiveness as a medical tourism
destination.

Growth of Tourism in India: The growth of tourism in India can be discussed on the following
grounds:

Foreign Tourist Arrivals: The large number of tourists is visiting India from various countries as are
shown with help of following table 1.1. It is clear from the table that since 1991 the number of foreign
tourist arrivals in India is constantly on rise. Though there was a little drop in the year 2009 as foreign
tourist arrivals were 5.11 million as against 5.28 million in 2008 but again in the year 2010 the
number of foreign tourist arrivals picked momentum and were noted as 5.78 million and 6.29 in the
year 2011.
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Table 1.1 Arrivals of foreign Tourists Arrivals in India

Year Arrivals (in millions)
1991 1.68
1992 1.87
1993 1.76
1994 1.89
1995 2.12
1996 2.29
1997 2.37
1998 2.36
1999 2.47
2000 2.62
2001 2.54
2002 2.38
2003 241
2004 3.36
2005 3.92
2006 4.45
2007 58.08
2008 5.28
2009 5.11
2010 5.78
2011 6.29

Sources:

1) Department of Tourism Annual Report and tourism Highlights UNWTO.

2) Bureau of Immigration, Govt. of India for 1997-2008.

3) Ministry of Tourism, Govt. of India for 2009 and 2011.
Foreign Exchange Earnings: Tourism in India has emerged as the largest net foreign exchange
earner. The 1.2 indicates the data regarding foreign earnings of India during last 15 years. The table
indicates that in India the contribution of foreign exchange earnings from tourism have increased
manifold since 1997 and have reached 14.27 US billion dollars in 2011.

Table 1.2 Foreign Exchange Earnings in India from Tourism

Earning of Foreign Exchange (US

Year Billion Dollar)
1997 2.89
1998 2.95
1999 3.01
2000 3.46
2001 3.19
2002 3.10
2003 4.46
2004 6.17
2005 7.49
2006 8.63
2007 10.72
2008 11.83
2009 11.52
2010 13.54
2011 14.27
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Source:
1) Department of tourism annual report and tourism highlights UNWTO.
2) Bureau of Immigration, Govt. Of India for 1997 - 2008.
3) Ministry of Tourism, Govt. of India for 2009 and 2010.
Seasons for Tourists Arrival in India:
The table 3.3 below shows the peak season of foreign tourist arrivals in India. It clearly indicates that
India's fairs and festivals attract tourists from various corners of the world and the period from
October to March is the peak season of foreign tourists' arrivals in India.
Table 1.3 Peak Seasons for Tourists Arrival in India

Months Reasons
Maximum festivals Dusshers, Durga
Pooja, Diwali, pushkar fair (in Rajastan)

October-November

December Christmas
January Republic Day, Lohri
march Holi
References:
Kohli, M.S. (2002): Mountains of India: Tourism, Adventure & Pilgrimage, Indus Publishing Company, New
Delhi. (E).

Ministry of Tourism (2010): India Tourism Statistics Ministry of Tourism, Government of India, New Delhi, (E).

Nakatani, T. (1996): Present Condition of Tourism in India. Nara Prefectural Commerce University Seasonal
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MATHEMATICAL ABILITY ENHANCED HUMAN RESOURCE FOR TOURISM
INDUSTRY IN INDIA

Sujata Uttamrao Kuldipake
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Abstract

Tourism industry is the fastest growing industry in the world. This sector provides lot of employments and
foreign currency in India. The sector needs skill based human resources. There are various employments
specialized areas such as human resource management, hotels and hospitality, traveling agency and financial
management, mathematical and statistical data analysis etc. The researcher has focused only mathematical
ability enhanced human resource. The present research paper deals with conceptual aspects of employment
opportunities.

Keywords: Mathematical Ability, Human Resource, Tourism Industry in India, Requirement of Employees in
Tourism Industry.

1. Introduction: Looking at the mathematical ability currently required in this sector, and at how they

have evolved in the last decade, it is clear that, for the foreseeable future, many jobs will continue to
demand little in the way of intermediate, let alone advanced, mathematical ability. The study intends
to explore the human resource managers’ perceptions of the tourism and Educational Research
International.

2. Mathematical Ability

a. Mathematical Ability defined as the ability to obtain, process, and retain mathematical information.
(Krutet skill 1976; Vilkomir and O Donoghue 2009)

b. The capacity to learn and master new mathematical ideas and skill. (Koshy et al. 2009)
Mathematical ability means the ability to recognize number, identify their relative values and
understand how to flexible apply them in various way, such as counting, mental computation,
measuring or estimating. Calculating and monitoring quantifiable variables (of a hotel’s performance)
Modelling (designing and maintaining models for room rates) Identifying trends statistically
Appreciating and using (informal) concepts of risk and probability Design and costing of capital
investments Rapid mental calculation and approximation

3. Human Resource: William R. Tracey, in "The Human Resources Glossary," defines Human
Resources as: "The people that staff and operate an organization," as contrasted with the financial and
material resources of an organization. A human resource refer a single person or employee within
your organization. Human resource is more people you employ. Human Resources are also the
function in an organization that deals with the people and issues regarding to people such as
compensation and benefits, recruiting and hiring employees, onboarding employees, performance
management, training, and organization development and culture.

4. Tourism Industry in India: Tourism means a social, cultural and economic phenomenon which
entails the movement of people to countries or places outside their usual environment for personal or
business/ professional purposes. These people said visitors (which may be either tourists or
excursionists; residents or non-residents) and tourism has to do with their activities, some of which
imply  tourism expenditure (United Nations World Tourism Organization, 2008).
In simple words, travel and tourism mean basically the opposite sides of the same coin, as travel gives
us lifelong memories filled with adventure, on the other hand, tourism delivers us the platform to
fulfil our career goals in the field of Hospitality industry. India has the largest democracy in the world.
It is gifted with rich cultural heritage, splendid geographical location and wide variety of flora and
fauna which makes it one of the finest destinations in the world to explore. In recent years, travel and
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tourism has become one of the largest service industries in India "Athithidevo Bhava" these are not
only the two words but the complete gesture of hospitality in itself for the tourists of any place.
The hospitality industry is a broad category of fields within the service industry that involves lodging,
event planning, theme parks, transportation, cruise line, and additional fields within the tourism
industry.

5. Requirement of Employees in Tourism Industry: There are jobs as Reservation and counter
staff, Sales and marketing staff, Tour Planners and Tour guides. There is also the requirement of
Information assistants at the office of the Tourism departments who are selected through competitive
examinations held by the Staff Selection Commission. The option of working as a Guide is also listed
under the tourism department as the Ministry of Tourism recognizes three types of guides; regional,
state and local.

6. Conclusion: The most significant outcome of the research paper is to make aware the young
generation about tourism and tourism industry. It is considered as a vital mathematical ability which
the tourism and hospitality graduates in the industry. Eventually, it needs to be given serious attention
by the education institutions in the planning and designing of the curriculum. Putting the
mathematical ability in specific courses would significantly assist in producing graduates who are
qualified to perform within the industry environment. a continuous lifelong learning process for all
stakeholders in the industry as to produce more quality and qualified employees. It can be concluded
that the tourism and hospitality graduates need to prepare themselves in advance with specific
mathematical abilities before entering the industry

Reference

https://link.springer.com/referenceworkentry/10.1007%2F978-94-007-4978-8 94
https://mywestford.com/blog/significance-of-human-resource-management-in-travel-business/
https://www.thebalancecareers.com/what-is-a-human-resource-1918144
https://en.wikipedia.org/wiki/Tourism_in_India

https://en.wikipedia.org/wiki/Tourism
http://employmentnews.gov.in/NewEmp/MoreContentNew.aspx?n=InDepthJobs&k=168

JAN-FEB, 2020, V-7/58 Page 79


https://link.springer.com/referenceworkentry/10.1007%2F978-94-007-4978-8_94
https://mywestford.com/blog/significance-of-human-resource-management-in-travel-business/
https://www.thebalancecareers.com/what-is-a-human-resource-1918144
https://en.wikipedia.org/wiki/Tourism_in_India
https://en.wikipedia.org/wiki/Tourism
http://employmentnews.gov.in/NewEmp/MoreContentNew.aspx?n=InDepthJobs&k=168

SCHOLARY RESEARCH JOURNAL FOR INTERDISCIPLINARY STUDIES ISSN: 2278-8808

GANDHARPALE CAVES: A PLACE OF HERITAGE TOURISM IN RAIGAD DISTRICT
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Abstract

Tourism today is not only an entertainment activity it has been an integral part of Indian Culture and
Tradition. Tourism in Maharashtra has grown over the years, with each region of Maharashtra contributing
something to its splendour and exuberance. There are many famous tourist places in Maharashtra like hill
stations, religious places. To study heritage tourism at Gandhar Pale is the main objective of this paper. This
paper is entirely based on secondary sources data which was collected from books, Journals, websites etc.
Caves at Gandhar Pale near Mahad Town are selected as a study region for this paper which attracts tourists
as place of heritage.

Keywords: Tourism, Traveller, Caves.

Preface: Heritage tourism is one of the tourism branches that have long contributed to appeal the

tourist destination and acts as important marketing tool to attract tourist especially with special
interests in heritage and arts. Indian tourism industry has been growing at rapid pace.! It
occupies prominent place in the state agenda as a crucial engine for income and employment.
Heritage tourism is a strong motivation for the tourist to visit India. Tourism also promotes
communal harmony and national unity? Heritage tourism is travelling to experience the places
and activities that authentically represent the stories and people of the past and present, which
include historic, cultural and natural attractions®. Konkan attracts thousands of tourists from across
the world every year. It offers natural attractions in the form of forts, caves, palaces, lakes, beaches,
hill stations, wild life sanctuaries and rock cut architecture etc

Tourism: A Historical Perspective: Tourism is as old as mankind. In olden times, people travelled
by for pilgrimages or government massagers or as traders or as a marching army. Peoples stayed at
Sarais or Dharmshalas. Very little have changed in the form of needs of travellers, Sarais
were replaced by Hotels and Traditional transport by Air, Trains, Buses and The guides, Priests,
Leaders of Caravans by travel agents. Early travels were due to trade and Commerce. India attracted
not only invaders like Alexander, Sultan Mohammad and others but also travellers like Huen-Tsang,
Marco polo, Vasco-da-Gama etc. In the past the travel was undertaken not for the purpose of
pleasure but with the intensions like Trade, Pilgrimages. Some also travelled for knowledge and
motivated by the desire to explore new lands*. Thereafter, during the 18™  Century, a new
concept emerged in the form of Annual Holidays. Industrial revolution provided impetus to
Tourism. Long distance travel became comfortable, attractive, safer and faster by the growth of
Railroads and Airways

Raigad District: Raigad District in the state of Maharashtra, India, was renamed after Raigad
fort which was the capital of the Maratha king Shivaji Maharaj. Raigad District is well connected by
road and rail. It is also well connected with Mumbai by sea e.g.Uran-Mora, Alibaug- Rewas. Soon a
new Airport at Panvel will connect it by air to rest of the world. Tourism in Raigad District in
Maharashtra is replete with tourist spots like Matheran, Jagadishwar temple, Jijamata Palace
Birla Ganesh Temple, Hari-Hareshwar beach, Karnala Bird Sanctuary, Raigad Museum, Raigad
Fort, Varad Vinayak Ganpati Mandwa, Kihim Beach, Karnala Bird Sanctuary and many other
spots. The best heritage Tourist sites in Raigad district can attract large number of people with
similar or different interests like fort of Raigad, Kolaba, janjira, Korlai etc. or like ancient caves at

Kuda and Gandhar Pale5

JAN-FEB, 2020, V-7/58 Page 80


https://en.wikipedia.org/wiki/Maharashtra
https://en.wikipedia.org/wiki/Maharashtra
https://en.wikipedia.org/wiki/Raigad_fort
https://en.wikipedia.org/wiki/Raigad_fort
https://en.wikipedia.org/wiki/Maratha
https://en.wikipedia.org/wiki/Shivaji_Maharaj
http://www.indianetzone.com/72/raigad_district.htm
http://www.indianetzone.com/72/raigad_district.htm
http://www.indianetzone.com/13/maharashtra.htm

SCHOLARY RESEARCH JOURNAL FOR INTERDISCIPLINARY STUDIES ISSN: 2278-8808

Buddhist Architecture: Three types of structures are associated with the religious architecture of
early Buddhism: monasteries (Viharas), places to venerate relics (stupas), and shrines or prayer
halls (Chaityas, also called chaitya grihas), which later came to be called temples in some places.
Stupa is a dome shaped building erected as Biddhist Shrine. The shape of Stupa represns the Biddha,
crowned and sitting in meditation posture on a lion throne. At its simplest, a stupais a dirt
burial mound faced with stone. In Buddhism, the earliest stupas contained portions of the
Buddha's ashes, and as a result, the stupa began to be associated with the body of the Buddha.
Adding the Buddha's ashes to the mound of dirt activated it with the energy of the Buddha
himself Viharas were for the purpose of living, Chaityas were assemblies for the purpose of
discussions. Both early Chaityas and Viharas were made by woods and later stone-cut
Chaityas and  Viharas were made. Chaitya was a rectangular prayer hall with a Stupa placed in
the centre, the purpose was prayer

Buddhist Gandhar Pale Caves: Often the oldest Buddhist rock-cut caves were made near port cities
and on ancient trade routes. It seems that Gandhar Pale Caves were not an exception to this. These
caves are quite close to Mahad Town that provide the dual pleasure of beautiful and natural
surroundings and of academic interest in terms of their architectural design. The town lies on the right
bank of the SavitriRiver thirty-four miles east of Bankot, just above its meeting with the Gandhari.
Mahad is said to have been once known by the name of Mahikavati. Its situation at the head of
the main channel of the Savitri, and the group of early (about A.D. 100) Buddhist Caves
in Pale hill about two miles to the north-west of the Mahad which mark Mahad as an early trade
centre. The caves are considered to date from the first to the third century after Christ, and the town,
or more properly the suburb, of Pale, seems to be mentioned in Ptolemy (A.D. 150) as Balipatna,
and in the Periplus, about a hundred years later, as Palaipatmai In 1588 De Castro mentioned it as a
large town with a great trade in wheat. The Savitri was also called the river of honey; because honey
was a great article of trade during the latter part of the seventeenth century its nearness to Raigad,

Shivaji's capital, increased the importance of Mahad. Shivaji often lived at Mahad. 6 Mahad has
still a large export and import trade. The Name Pale appears as Valipavana or Palipattana, in a
copperplate of Anantdev, the fourteenth prince of the northern Silahara family (A.D. 1094) where it
is mentioned as the native place of the chief minister. No further mention of Pale has been traced till
1774, when Forbes wrote: "The excavated mountain is about a mile from the town of Marre (Mahad),
of great height and difficult ascent. Like the excavations at Salsette and Elephanta there are temples
and habitations hewn out of the solid rock. The principal temple is sixty feet long, thirty broad, and
ten in height; the roof and sides are not ornamented, but at the termination is a large image, seated
on a throne with a smaller figure on each side, and two mutilated animals under his feet; the
light is admitted through a range of pillars forming a grand entrance The caves are cut in the
almost perpendicular scarp of the hill and face east. The first twenty are in the upper scarp and the
remaining eight about thirty feet lower.

CAVES: Pale Caves are rock-cut 24 caves. All caves are located in compact groups which are cut in
the almost perpendicular scarp of the hill and face east. The first twenty are in the upper scarp
and the remaining eight about thirty feet lower. Beginning from the south end of the series, Cave |

.7is the largest and perhaps one of the latest of the group. Its veranda, fifty-three feet by eight, is
supported by six pillars and two end pilasters. Of these only the south pilaster and the next pillar
have been finished; the others are merely blocked out square masse. The finished pilaster has a
narrow band of leaf ornament at the top, and another similar band about three feet from the bottom,
with a line of beads or flowers over the lower band. The finished pillar is square at the base to a
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height of three feet; above this, is an eight-sided band six inches broad, then three feet two inches
of the shaft is sixteen-sided, returning through another eight-sided back to the square form.
Three doors and two windows in the back wall of the veranda open into a large hall fifty- seven feet
wide along the front wall and sixty-two feet at the back, by about thirty-four feet deep, with an
average height of ten feet four inches. Round all four sides of the hall runs a low bench. In the
south wall four cells have been begun but none of them are finished. In the back wall, at each end,
are the beginnings of four more cells; while in the Centre is the entrance to the shrine, with a
window at each side. The shrine measures twenty feet by seventeen and has a square mass of rock in
the Centre rising to the roof. On the front of this mass of rock is sculptured an image of Buddha
seated with wheel and deer beneath, fly-whisk bearers at his side, and demigods or vidyadharas
above. On the south and north faces are other fly-whisk bearers and on the back face is roughly
blocked out the form of a sitting Buddha. Everything about this cave shows that it was left
unfinished. In front of cave I. at a lower level are three reservoirs, each about fourteen or fifteen feet
square. Two have small square entrances; the third is perhaps partly broken. Cave Il. is close to
the north above cave I. It has two pillars in front of a small veranda, Cave Ill. is close to cave Il. It
has been very carefully finished, and is the most perfect of the series. In front is a raised veranda,
beyond the front of which the rock projects a good deal giving ample shade. In the veranda are two
pillars with square bases and eight-sided shafts. At the right end of the veranda is an irregular recess
containing a seat beaded and with pilasters. There are beaded seats also inside the veranda curtain.
The wall of the veranda has been plastered and panelled in the Muhammadan window pattern. From
the right side of the court of this cave, in front, stairs led to cave IV and to the reservoirs in front of
cave |. These stairs are now broken away. Caves IV & V are at a considerably lower level. Cave IV
has two broken pillars in front of the veranda. A door in the back wall, with sockets for posts in the
floor and ceiling, leads into a small room. Cave V. consists of a veranda and a hall. It has two eight-
sided columns and two square pilasters with the usual double-horn ornament. The veranda wall has,
been hewn very smooth and there is a curtain between the pillars and pilasters with bench inside. A

door in the back wall of the veranda with sockets leads to a rough clay-plastered haII.8 Cave VI.
is a recess in the rock, perhaps an unfinished cave, on about the same level as the cisterns in front
of cave I. Cave VII. is a larger roughly finished cell with veranda and Cave VIII. is a larger irregular
excavation with a veranda. Cave IX. is a chaitya which consists of a veranda, a middle hall with
cells in the side walls, and a shrine with a daghoba behind. The two pillars in front of the
veranda are destroyed, but part of the capital of one still attached to the ceiling and portions of the
bases, show that they were of the old pot or lota shape like the pillars in Nasik cave X. and in some
of the Junnar caves. The shrine once contained a relic-shrine, or daghoba of which the only traces
are the umbrella left in the roof and the rough surface of the floor. On the back wall is an inscription
of four lines and two letters which from the form of the Cave X is south from and above the level
of cave IX. The Cave Xl is like cave IX, but, between the pillars and pilasters, is a low curtain
carved on the outside with the rail pattern, but much destroyed. Caves XII. & XIII have each two
eight-sided pillars and two, pilasters in front of the veranda and inside an oblong hall with a stone
bench. Cave XIV is similar in plan to cave X. Cave XV and Cave XVI is a recess relic-shrine or
daghoba in half relief. The plinth of the relic-shrine is surrounded at the upper edge by a plain rail
pattern, and the tee is crowned by five thin slabs or plates, the top plate touching the roof. Cave XVII
consists of a veranda with two broken eight-sided pillars. Cave XVIII. Is unfinished, Cave XIX. Is
similar to caves IV and XIV and Cave XX is in the same style and Cave XXI is only the beginning of
a cave. In the lower scarp, about thirty feet below caves I-XXI, is a group of eight caves. Cave
XXII at the south end of the group, is a small room. The Round the upper edge of the plinth of the
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relic-shrine is a band of rail pattern. On the north wall is carved a figure of Buddha, seated with
dangling legs with attendant fly-whisk bearers, and demigods, the latter holding a crown or mitre
over his head. Over the demigods, a flower wreath or torana comes out of the mouths of alligator on
either side. These images are a later addition, the work of Mahayana Buddhists of about the fifth or

sixth century. In the south wall is a cell with a stone bench.9 Cave XXIII is a plain veranda with a cell
containing a stone bench. Cave XXIV it is a copy of cave XI with the rail pattern on the outer side of
the veranda curtain. Cave XXV was a chamber of which the front has fallen. There are two cells in
the back wall of the chamber. Cave XXVI. is a cell with a square window. Cave XXVII is a room
with a window on each side of the door and a cell at the back with stone benches in both. Cave
XXVIII consists of a veranda on the north, is an inscription in six lines. As the latter part of each
line has peeled off the full meaning of the inscription cannot be made out. It seems to record the
dedication of a cave and of a Chetiya Kodhi together with an endowment of land for the worship of
Buddha. The giver's name may be Vadasiri. In the first line are the names of the householder and
Seth Sangharakshita and the first syllable of his son's name Vi and Vadasiri was probably
his wife. Cave XXIX. is a room with a window to the south of the door and a cell in the back wall.
Near the bottom of the hill are two small and plain relic-shrines or daghobas hewn out of
single blocks, severed from their bases.

Historical Importance: These caves have a history dating back to 15t Century B.C. The record
shows that Pale was one of the seats of learning. In the beginning, the simple unadorned caves were
probably meant to shelter wandering ascetics during the rains, but with time, a monastic settlement
began taking shape. Archaeologists believe that caves were inhabited round the first century

A.D.loseveral factors have made the Pale caves area ripe for a monastic settlement. The forest area
was well suited to a life of ascetics and study. Pale caves existed near to Ancient trade route like
Kuda Caves, Rajapuri, Cheul. The area received heavy rain fall and water was

Easily available throughout the year. The earliest cells were simple with the barest minimum
facilities, like shelves carve in the rock to sleep on and few tanks to store water. However, the latter
caves had images of the Buddha and Bodhisatvas.

The Present day state of the Caves: The site of Pale Caves is a government property. At present it is
an attraction for Buddhist Pilgrimages, tourists as well as students. It is a national heritage site under
the Archaeology survey of India. However, there is need to develop this site by providing
accommodation facilities in the vicinity. Thus the two thousand year old caves with their distinct
characteristics bring back the glory of our past that was India.
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Abstract

Tourism is now well recognised as an engine of growth in the various economies in the world. Several
countries have transformed their economies by developing their tourism potential. Tourism has great capacity
to generate large-scale employment and additional income sources to the skilled and unskilled. Today the
concept of traditional tourism has been changed. Some new areas of the tourism have been emerged like
Agro-Tourism. Promotion of tourism would bring many direct and indirect benefits to the people.
Keywords: Employment, Income, Rural development

& Introduction of Topic :- As per the census of 2011 data , population of India is 1.21 billion

It means 870 million population increase after the independence of India. The Agricultural land is
getting divided and subdivided per generation which has increased the number of marginal farmers
and low land holders. Rising input costs, decreased yields, low price of agricultural product,
changing climate are becoming responsible for declining agriculture and profit. The impact of
LPG is threatening the existence of agriculture. This is forcing farmers to look for additional
income from job, business so as to sustain their household income. In today’s era of liberalization and
globalization travel and tourism is extensively recognized as an important civil industry
worldwide which provides major potential for economic growth and development . In over 150
countries tourism is one of the five top export earners, and in 60 it is the number one export category.

The 12" Five Year Plan prepared by the Planning Commission highlight the need to adopt °
Pro — poor tourism” for increasing net benefits to the poor and ensuring that tourism growth
contributes to poverty reduction . Agro tourism play vital role in socio — economic progress
through creation of job, enterprise, infrastructure development and revenue earnings. Tourism is the
second largest sector in the country in providing employment opportunities for low skilled
workers, farmers. As per Maharashtra’s Agro industrial policy Report 2010, Maharashtra is a bio —
diverse state with nine Agro — climatic zones and varying soil types suitable for agricultural
development. Agriculture and allied activities contribute nearly 12% to the State’s income,
although 55% of the population is dependent on agriculture. Maharashtra is among the leading
producers of a variety of agricultural products enjoyed by residents in the state and beyond. Rural
families are mainly engaged in farming and to some extent in agro —related businesses. Because of
many affecting factors such as unpredictable crop, fluctuating market rates for agricultural goods,
unawareness of technology, government rules and regulations etc. farmers income is not consistent
.In Maharashtra farmers are embracing the death through suicide due to their disappointing
earnings. Urbanization is increasing day by day all over India and also in Maharashtra .
Mabharashtra is the third most urbanized state in the country. The state has 45.23% urban
population, which is much higher than the national average of 31.16%. Out of total population of
11,23,72,972 in the state , rural and urban distribution is 6,15,45,441 and 5,08,27,531
respectively . (Census Data 2011). The pace of innovation and technology advances is getting faster
and faster and is forcing everybody to compete severely to survive and grow in the city area.
People from city areas are unhappy to face traffic chaos and tress, pollution. They are helpless.
Their routine life is revolving around job place to home ande free time is restricted to manmade
entertainment place like theatres, hotels, pub etc. For excursion, tress most the city people like
to visit and experience villages. They can satisfy their desire to learn about agriculture, taste the
bucolic cuisine and enjoy rural life at economical prices. It naturally tends to give ipportunity to the
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farmers and villagers to start and develop Agro tourism centers so as to add one sure Source of
income.

& Objectives:

The objectives of this paper are follows:

1. To examine the importance of agro-tourism development in Maharashtra.

2. To define a suitable framework for the of agro- tourism centres in the view of

marginal and small farmers.
3. To identify the problems of the agro-tourism and make suggestions to establishment and operations
of agro-tourism.

& Concept of Agro-Tourism: A term ‘Agro-Tourism’ is a new face of tourism. An agro-
tourism is farm based business that is open to the public. These specialized agro-tourism destinations
generally offer things to see, things to do, and produce or gifts to buy, and are open to the public.
Agritourist is defined as “Travel that combines agricultural or rural settings with products of
agricultural operations — all within a tourism experience”. According to Mr. Pandurang Tavare
(ATDC, Pune) - “Agro-Tourism is that Agri-Business activity, when a native farmers or person of the
area offers tours to their agriculture farm to allow a person to view them growing, harvesting, and
processing locally grown foods, such as coconuts, pineapple, sugar cane, corn, or any agriculture
produce the person would not encounter in their city or home country. Often the farmers would
provide a home-stay opportunity and education”. Agro-Tourism and Eco-Tourism are closely related
to each other. Eco- Tourism provided by the tour companies but, in the agro-tourism farmers offer
tours to their agriculture farm and providing entertainment, education and fun-filled experiences for
the urban people.

& Benefits of Agro-Tourism Centers
Agro-Tourism has the potential to change the economic face of traditional agriculture. The benefits of
agro-tourism development are manifold. It would bring many direct and indirect benefits to the
farmers and rural people. Some of the benefits are following:-

—  Employment opportunities to the farmers including farm family members and youth
Additional income source for the farmers to protest against income fluctuation.
Cultural transformation between urban and rural people including social moral
values Farmers can improve their standard of living due to the contacts with urban
people. Benefits to the urban people, they can understand about the rural life and
know about the agricultural activities.

It support for rural and agricultural development process.

T Help to the reduce burden on the other traditional tourist centres.

& LOCATION FOR THE AGRO-TOURISM CENTRE: Location is most the important
factor for success in the agro-tourism. The location of the Centre must easy to arrive and have a good
natural background. Urban tourists are interested in to enjoying the nature and rural life. So, farmers
should develop their Centre in the rural areas only which have a beautiful natural background to
attract urban tourist in your farm. The place of agro-tourism Centre must be easy accessible by
roads and railways. Tourists want to enjoy some historical and natural tourist places along with the
agro-tourism. Hence, the Centre should be developed near of these tourist places. It is more
beneficial to both tourist and farmers. The places which are already tourist centres like
Mahbaleswara, Panchgani, Nashik, Jotiba, Narshinghvadi, Pandharpur, Akkalkot, Konkan etc. These
are the better places for the development of agro-tourism. Other than these places farmer can
develop their centres in any affordable places.

(A A B

[
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BENEFITS OF AGRO-TOURISM CENTRES: Agro-Tourism has the potential to change the
economic face of traditional agriculture. The benefits of agro-tourism development are manifold. It
would bring many direct and indirect benefits to the farmers and rural people. Some of the benefits
are following:-

Employment opportunities to the farmers including farm family members and youth
Additional income source for the farmers to protest against income fluctuation.
Cultural transformation between urban and rural people including social moral values
Farmers can improve their standard of living due to the contacts with urban people.

Benefits to the urban people, they can understand about the rural life and know

about the agricultural activities.

It support for rural and agricultural development process.

Help to the reduce burden on the other traditional tourist centres.

o AGRO-TOURISM AND TRADITIONAL TOURISM: Agro-tourism also a tourism
business but it is different from the traditional tourism because it has a base of agriculture and rural
lifestyle. Generally tourism has provided to see and enjoy the natural places as well as some
heritages. But, agro-tourism has a tourism with includes experience, education and cultural
transformation. It varies special from general tourism in the
Following manner:

e It provides pollution and noise free sites for travel and tourism at rural
background.

e The cost of food, accommodation, recreation and travel is minimum in agro tourism

e Agro-tourism can satisfy the curiosity of urban peoples about sources of food,
plants, animals, and industrial agro-raw materials.

e It provides information about the rural handicrafts, languages, culture, tradition,
dresses and lifestyle.

e A family environment at the tourist place, is one of the most important
characteristics in the agro-tourism

e Inthe agro-tour, tourists not only see and watch agriculture farms but they can
also participate in the agricultural activities and experience the farming.

e It provides natural situations for watching birds, animals, water bodies etc.

e Agro-tourism creates awareness about rural life and knowledge about agriculture
It also provides opportunity for education through experience of farming and
knowledge about the rural life including entertainment. Agro-tourism is an
instrument of urban-rural connectivity through the tours.

&  WHY TO PROMOTE AGRO-TOURISM IN MAHARASHTRA: Agriculture business
is becoming more unsecured in Maharashtra due to the irregular mansoon, unsecured product prices.
Many farmers cannot afford it and have a problem of indebtedness. Due to the agricultural problems

some farmers are committing to suicide in various districts of the Maharashtra. More than 29,000
farmers committed suicide between 1997 and 2005 in the Maharashtra, official data show, no other
state comes close to that total. Hence, there is need of start any of allied agri-business to support their
farming and create allied income source from farm. In order to encourage farmers to establish small
and viable agro-business activity, like agro-tourism. It offers several potential benefits to farm
operators. It can help supplement income generation activity while providing an opportunity to more
fully employ assets, including farm household members. Maharashtra has a great potential of agro-
tourism due to the beautiful natural site and basic infrastructures.
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AGRO-TOURISM POTENTIAL IN MAHARASHTRA: Maharashtra is the third largest state of
India, both in area and population. It is located on the west coast of India with a 720 km long coastline
along the green Konkan region. Nestled in the Western Ghats and the Sahyadri mountain ranges have
several hill stations and water reservoirs with semi-evergreen and deciduous forests. There are many
tourist centres in Maharashtra which are the supporting natural environment for the agro tourism
centres in Maharashtra. Although, Maharashtra has a total 22368 thousand hacter area under the
agriculture and 36122 thosaunds of livestock (cow, beffelows, goats etc.). Principal crops include rice,
Jowar, Bajra, wheat, pulses, turmeric, onions, cotton, sugarcane and several oil seeds including
groundnut, sunflower and soyabean. The state has huge areas, under fruit cultivation of which
mangoes, bananas, grapes, and oranges etc. Maharashtra is blessed with a rich and diversified cultural
heritage. The state has several communities belonging to different religions, and a number of
festivities colours the culture of Maharashtra with the spirit of exuberance. Some of the popular
festivals that are celebrated in Maharashtra are Diwali, Ganesh Chaturthi, Gudhi Padwa, Dasara, Nag
Panchami, Gokul Ashtmi, Narali Pournima, Pola, Makar Sankranti, Banganga Festival and Holi etc.
More than 4.11 core (43 percent of total) population is living in the urban areas of the Maharashtra,
which will become a customer of the agro-tourist centres located in the rural areas. Other than nature
and culture there is an enough road and rail connectivity in urban rural areas to travel in rural
Maharashtra. Maharashtra abounds in numerous tourist attractions ranging from ancient cave temples,
unspoiled beaches, ancient forts and monuments, forests and wildlife, unique hill stations, pilgrimage,
centres, and a rich tradition of festivals, art and culture. About 25 such locations have been identified
by ATDC in Maharashtra as rural agro-tourist destinations. Thus all the districts in Maharashtra have
a tourism potential. Some following notable factors are helpful to the agro-tourism in Maharashtra.
Tourist places are already exist to support Agro-Tourism
Good communication and transport facilities
Green house cultivation of long stem cut flowers, vegetables, fruits etc.
State has 13 lakh hectares area under horticulture Maharashtra now is a major
horticulture state.
Mabharashtra is already established as one of the top tourist destination in the World
Mabharashtra is major producer of fruit, spices, medicinal and aromatic plant
allowed under horticulture in India.
e There are an increasing number of tourists preferring non-urban tourist spots
Maharashtra has diverse Agro-climatic conditions, diverse crops, people, deserts,
mountains, which provide scope for promotion of all season, multi-location agrotourism
e Some of the popular folk dances in rural Maharashtra are Lavni, Dhangari Gaja,

Povadas, Koli dance and Tamasha. and Dindi are the religious folk dances.

Culture of Maharashtra is very glorious with a great variety. It gives a unique

identity to the rural Maharashtra.

& SUPPORTS TO THE AGRO-TOURISM IN MAHARASHTRA: Promotion of Agro-
Tourism involves some more important stakeholders namely Ministry of Agriculture and rural
development ministry of the state and central governments. To promote domestic tourism, thrust areas
identified by the government of India for the development of infrastructure, product development and
diversification, development of eco-adventure sports, cultural presentations, providing inexpensive
accommodation etc. The government has also realized the importance of agro-tourism. The Planning
Commission of India had constituted a Working Group for the formulation of Tenth Five Year Plan
on Tourism. It has accorded high priority to tourism as an instrument of employment generation and
poverty alleviation in rural and backward areas by developing the potential of agro tourism to
supplement farm incomes, and heritage tourism to promote village development. AGRICULTURE
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TOURISM DEVELOPMENT CORPORATION -ATDC is the main promoter of this activity in the
Maharashtra. ATDC is promoting agriculture tourism for achieving income, employment and
economic stability in rural areas. It help to boosting a range of activities, services and amenities,
provided by farmers and rural people to attract urban tourists to their area thus providing opportunity
to urban people to get back to the rural roots”. ATDC is now providing following facilities to the
farmers of Maharashtra;

e Prepares agri tourism project report and business plan of the each applicant
agriculture farm.

e Helps to the financial support by the nationalised banks, institutes and government
agencies to build agro and rural tourism facilities and infrastructure like accommodation,
sanitation, approach road etc.

e Conducts agro tourism business training program.

e« Conducts seminars and conferences on agro tourism business Conduct lectures of
the successful national and international farmers in agro tourism business

e Provides sales and marketing support.

e Conducts and coordinate tours from urban areas to the farms.

e Arranges national as well as international agro tourism center study tours. ATDC has

entertained national as well as international visitors etc.
s, CONCLUSIONS AND POLICY IMPLICATIONS: Maharashtra has a great potential to

0
the dévelopment of agro-tourism, because of natural conditions and different types of agro products as
well as variety of rural traditions, festivals. More than 45 percent of population live in the urban areas
and they want enjoy rural life and to know about the rural life. It is a good opportunity to develop an
agro-tourism business in Maharashtra. But there is a problem of low awareness about this business in
the farmer and problem of the finance and proper view in the farmers of the Maharashtra. Hence, the
agriculture departments of the districts, Agriculture Universities should try to give orientation about it
and provide some innovative ideas regarding to the Agro- Tourism. The government should try to
provide optimum financial aids to the agro tourism activities in Maharashtra by the grants and
institutional finance. Bank should provide optimum financial help for the agro-tourism activities in the
Mabharashtra. Union of the agro-tourism service providers is also another need of these farmers which
helps the agricultural tourism network in the India including Maharashtra.
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IMPACT OF TOURISM ON INDIAN ECONOMY

Prof. Salve Sarika Kantilal
L. T. D. Pathare Arts, Commerce & Science College, Chandannagar, Pune-14

Abstract

The tourism Industry of India is economically important and grows rapidly. The world Travel and
Tourism Council calculated that tourism generated INR 6.4 trillion or 6.6% of the nation’s GDP in
2012. It supported 39.5 million Jobs, 7.7% of its total employment. The sector annual rate of 7.9%
from 2013 to 2023. Countries with the fastest growing India has a large medical Tourism sector
which is expected to grow at an estimated rate of 30% annually to reach about 95 billion by 2015.
This paper discusses how India is emerging as a popular Tourist destination in the world, driven by
the Focus innovation and creating value for tourists. It aimed change the attitude and behavior
towards foreign tourists by stressing on the aspect that a guest has been held in high esteem in India
since ancient times.

& INTRODUCTION : Tourism has become the world's largest industry, generating

wealth and employment, opening the minds of both visitors and the visited to different ways of
life. India has strong signs of becoming one of the emerging giants in world tourism. The most
imperative factors for successful tourism development include product enhancement,
marketing, regulations and human resource development. India’s tourism is one of the
flourishing sectors in terms of its scope. Tourism in India is growing continuously to generate
employment and earn large amount of foreign exchange in order to stabilise the country’s economic
and social development. It also helps in preserving and sustaining the diversity of the India's
natural and cultural environments. We should develop tourism industry with government
supports, new initiations, actions and plans to influence foreigners to sustain our position
strongly. This paper explains the impact of tourism in Indian economy. Today tourism is the largest
service industry in India, with a contribution of 6.23% to the national GDP and providing 8.78% of
the total employment. India witnesses more than 5 million annual foreign tourist arrivals and 562
million domestic tourism visits. The tourism industry in India generated about US$100 billion in
2008 and that is expected to increase to US$275.5 billion by 2018 at a 9.4% annual growth
rate. The Ministry of Tourism is the nodal agency for the development and promotion of
tourism in India and maintains the "'Incredible India™ campaign.

According to World Travel and Tourism Council, India will be a tourism hotspot from
2009-2018, having the highest 10-year growth potential. Asper the Travel and Tourism
Competitiveness Report 2009 by the World Economic Forum, India is ranked 11th in the Asia
Pacific region and 62nd overall, moving up three places on the list of the world's attractive
destinations. It is ranked the 14th best tourist destination for its natural resources and 24th for its
cultural resources, with many World Heritage Sites, both natural and cultural, rich fauna, and
strong creative industries in the country. India also bagged 37th rank for its air transport network.
The India travel and tourism industry ranked 5th in the long-term (10-year) growth and is
expected to be the second largest employer in the world by 2019. The 2010 Commonwealth Games
in Delhi are expected to significantly boost tourism in India further.

Moreover, India has been ranked the "best country brand for value-for-money" in the
Country Brand Index (CBI) survey conducted by Future Brand, a leading global brand
consultancy. India also claimed the second place in CBIl's "best country brand for history"”, as
well as appears among the top 5 in the best country brand for authenticity and art & culture, and
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the fourth best new country for business. India made it to the list of "rising stars" or the countries
that are likely to become major tourist destinations in the next five years, led by the United Arab
Emirates, China, and Vietnam.
& Objectives of the Study:

1. To understand the opportunities in tourism industry

2. To know the Positive impacts of Tourism in India

3. To know the Negative impacts of Tourism in India

& RESEARCH METHODOLOGY: The entire study secondary data are collected from
various Research Papers, Journals, & Publications, websites and many others. Books have also
been referred for theoretical information on the topic as required.

& Opportunities in Tourism industry: India’s size and massive natural, geographic, cultural
and artistic diversity offers enormous opportunities for the travel and tourism industry. The
promotion and aggressive marketing measures undertaken by the government is expected to aid
influx of tourists. The industry would also benefit from introduction of new forms of tourism and
development. Medical tourism in India has gained considerable popularity in recent years. India has
a major cost advantage in this field compared with other countries. In addition to cost advantages,
Indian healthcare industry offers state-of-the art equipment, technological advancement, qualified and
experienced medical personnel and a blend of modern and traditional medicines. Thus, medical
tourism has immense potential in India. Opportunities also exist in ecotourism, adventure tourism,
and cruise tourism. Eco-tourism is increasing in popularity, evident in the development of eco-
friendly hotels and tour packages. With increasing environment awareness and consciousness
among tourists and given efforts undertaken by the government and private players, the
ecotourism segment is expected to record handsome growth in the coming years. India holds
immense potential in adventure and cruise tourism. India’s greatest adventure tourism assets are
Himalayas and its mighty rivers. The peak period for adventure tourism is the “lean period” of
cultural tourism. Development of adventure tourism can make India a round-the-year tourist
destination. The cruise industry is one of the most promising industries in India. However, strong
efforts need to be made to develop this industry. Other forms of tourism such as agro tourism,
pilgrimage tourism, heritage tourism, and MICE tourism also hold enormous potential.

&  Foreigntourist arrivals and foreign exchange earnings:

Foreign tourist arrivals in India (2015-2018)

Arrivals %
Year -
(millions) change
2015 8.03 4.5
2016 8.80 9.7
2017 10.04 14.0
2018 10.56 5.2
Year  Earnings % Earnings %
(US$ million) change (Rcrores) change
2015 21,071 4.1 135,193 8.8
2016 22,923 9.1 154,146 14.3
2017 27,310 19.1 177,874 15.4
2018 28,585 4.7 194,882 9.6
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(Source- “India Tourism statistics at a Glance)
&  Foreign tourist arrivals by source country :
Source countries for foreign tourist arrivals in India in 2018

Rank Country Number Share in %
1 Bangladesh 2,256,675 21.37
2 United States 1,456,678 13.80
3 United Kingdom 1,029,758 9.75
4 Sri Lanka 353,684 3.35
5 Canada 351,040 3.32
6 Australia 346,486 3.28
7 Malaysia 319,172 3.02
8 China 281,768 2.67
9 Germany 274,087 2.60
10 Russia 262,309 2.48

Total of top 10 6,931,657 65.65
Other countries 3,626,272 34.35
Grand total 10,557,929 100

(Source- “India Tourism statistics at a Glance)

IMPACT OF TOURISM ON ECONOMY::

POSITIVE

IMPACTS:

1. Generating Income and Employment: Tourism in India has emerged as an instrument of
income, employment generation, poverty alleviation and sustainable human development. It
contributes 6.23% to the national GDP and 8.78% of the total employment in India. Almost 20
million people are now working in the India’s tourism industry.

2.Source of Foreign Exchange Earnings: Tourism is an important source of foreign
exchange earnings in India. This has favorable impact on the balance of payment of the
country. The tourism industry in India generated about US $100 billion in 2008 and that is
expected to increase to US $275.5 billion by 2018 at a 9.4% annual growth rate.
3. Developing Infrastructure: Tourism tends to encourage the development of multiple-use
infrastructure that benefits the host community, including various means of transports, health
care facilities, and sports centers, in addition to the hotels and high-end restaurants that cater to
foreign visitors. The development of infrastructure has in turn induced the development of other
directly productive activities.

4. Preservation of National Heritage and Environment: Tourism helps preserve several places
which are of historical importance by declaring them as heritage sites. For instance, the Taj
Mabhal, the Qutab Minar, Ajanta and Ellora temples, etc, would have been decayed and destroyed
had it not been for the efforts taken by Tourism Department to preserve them. Likewise, tourism
also helps in conserving the natural habitats of many endangered species.
5. Promoting Peace and Stability: Tourism industry can also help promote peace and stability
in developing country likelndia by providing jobs, generating income & diversifying the economy.
6. The Multiplier Effect: The flow of money generated by tourist spending multiplies as it passes
through various sections of the economy.

7. Regional Development: The underdeveloped regions of the country can greatly
benefit from tourism development. Many of the economically backward regions contain areas
of high scenic beauty and cultural attractions.
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8. Economic Value of Cultural Resources: Tourism provides monetary incentives for the
development of many local crafts and
culture, thus it has an effect on the income of the local artisans and artists.

9. Promotion of International Understanding: Tourism can also become an effective tool to
develop a better understanding and interaction amongst people of different countries.
NEGATIVE IMPACTS:

1. Undesirable Social and Cultural Change: Tourism sometimes led to the destruction of the
social fabric of a community, the more tourists coming into a place, the more the perceived risk of
that place losing its identity.

2. Increase Tension and Hostility: Tourism can increase tension, hostility, and suspicion between
the tourists and the local communities when there is no respect and understanding for each other’s
culture and way of life.

3. Creating a Sense of Antipathy: Tourism brought little benefit to the local community. In most
all inclusive package tours more than 80% of travelers’ fees go to the airlines, hotels and other
international companies, not to local businessmen and workers.

4. Adverse Effects on Environment and Ecology: One of the most important adverse effects of
tourism on the environment is increased pressure on the carrying capacity of the ecosystem in each
tourist locality.

5. Import Leakage: This commonly occurs when tourists demand standards of equipment, food,
drinks, and other products that the host country cannot supply, especially developing countries.

6. Seasonal Character of Job: The job opportunities related to tourism industry are seasonal in
nature as they are available only during the tourist season.

7. Increase in Prices: Increasing demand for basic services and goods from tourists will often cause
price hikes that negatively affect local residents whose income does not increase proportionately.

& CONCLUSION: Tourism is a major driver of economic growth globally. India's tourism
industry is experiencing a strong period of growth, driven by the burgeoning Indian middle class,
growth in high spending foreign tourist and coordinated government campaigns to promote '
incredible India’. For a developing country like India which is on the path of modern economic
growth through structural transformation of the economy, tourism is the right vehicle.With its
forward and backward linkages with a host of sectors like transport, hospitality, education,
health, banking etc. India is all set to reap full potential of this vibrant sector. Tourism sector is not
only a major contributor to the growth of the economy but a generator of employments
opportunities as well. Various initiative have also been taken by the Tourism Ministry of India, the
tourism minister's of various states and the private players to transform India into a lucrative tourist
destination in the world. Let us hope that Indian tourism will have massive impact and will be a
global leader by the year 2020.
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IMPACT OF GOVERNMENT POLICIES ON GROWTH STRATEGY OF TOUR
OPERATORS

Dr. Asha Jadhav
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Abstract

The different policies of the union government as well as state government influence directly and indirectly the
working and performance of tour operators and travel agencies. The ministry of tourism is responsible for
formulation and implementation of policies and programmes for the development of tourism both within the
country and outside country by attracting foreign tourist .The government’s tourism policy has given a huge
impetus to the growth and creation of many more hotels, tourist resorts, beach resort as well as promotion of
new avenues such as adventure tourism, medical tourism, holistic tourism, sports tourism and cultural tourism.
Policies which directly influence the tour operator’s performance are railway budget, aviation ministry policies,
licensing of travel agencies service tax rules etc. The policies which indirectly influence are development of
tourism infrastructure, publicity marketing and manpower development.

Tourism policies of countries such as Singapore, Thailand, Malaysia, Australia have proved that the role of the
government in developing tourism definitely contributed to increase in gross domestic production, employment,
and increase in foreign exchange. In India some of the states such as Kerala, Gujarat, Rajasthan, Goa and
Madhya Pradesh with their innovative policies have become successful in increasing the number of tourist and
providing maximum satisfaction to tourists. In this research paper an attempt has been made to study impact of
government policies on growth strategies of Tour operators in Pune city.

Key words: Government policies, tourism development, impact on growth strategy of tour operators
Introduction

Main policies studied in this research paper are
1. Policies regarding incentives to hospitality sector

Incentives are given in the form of tax holiday, finance at relaxed norms and reduced rates,
relaxing norms of external borrowing, exemption from luxury tax and capital subsidy
programme .As per Maharashtra government policy tax incentives in the form exemption of
luxury tax, entertainment tax, exemption from stamp duty, electricity concession, concession
from payment of permit charges for sigh t seeing buses having minimum capacity of 25 seats.
Total exemption from luxury taxes for a period of 7 and 10 years depending upon location of
project in B and C zone. Total exemption from entertainment tax for the period of 5, 7 and 10
years depending on location of the project. Total exemption from stamp duty. Five Year tax
holiday for 2, 3 and 4 star category hotels located in UNESCO declared World Heritage sites.
An investment linked deductions under sec. 35 of Income tax Act for establishing new hotels
of 2 star category and above allowing 100% deduction in respect of expenditure of capital
goods.

In 2011 Hospitality Development and Promotion Board was established to monitor and
facilitate hotel projects clearances and approvals and approved projects worth rs.18600 crores.

2. Development of Tourism circuit

The focus of destination development is to improve existing product and to develop new
product to international standard. The Ministry of tourism has identified 53 mega destinations
for the development .For each identified destination Ministry of Tourism is providing
financial assistance to the extent of Rs. 25.00 cr. to 50.00 cr. In Maharashtra Sindhudurg
district has been included in the development of tourism circuit. In 2002 six new circuits were
developed. such as Buddhist circuit ,Bihar circuit ,Heritage circuit, South Indian circuit,
Kerala circuit.29 projects have been identified and 21 projects have been sanctioned.
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3.

5.

Transportation

The government is investing heavily on modernisation of highways, airports, irrigation
railways, and telecom and power projects. Central government has given approval for setting
up of 16 Greenfield airports in various locations .Privatisations of four major airports under
Public Private Participation model. Railway ministry approved 9 high speed trains. Diamond
Quadrilateral is a project of Indian railways to establish high speed network and connect four
major cities, Indian railways work with Goa government to boost tourism. Indian railways
introduced Devi circuit, Sufi circuit, Sikh circuit, Sikh circuit, Buddhist circuit and Jyotirling
circuit,. Indian railways have introduced Super Ac Coach train.to provide maximum
satisfaction to those tourist travelling by trains.

Sales promotion and publicity

In 2002 tourism department unveiled new campaign Incredible India to promote Indian
tourism globally. Indian tourism offices in New York, Frankfurt, Tokyo Beijing, are
arranging road shows and participating in international festival. The government is also
providing financial support for participation in trade fairs to the extent of Rs. 20 cr. In 2012
two campaigns were launched Find What You Seek for international and Go Beyond a
domestic campaign. In 2013 Ministry of Tourism Launched 777 days of Indian Himalayas. In
2015 Ministry of tourism launched new T.V. advertisement campaign through which four
films have been made on theme of Atithi Devo Bhav.

Human Resource development

1. Providing financial assistance to Indian Institute of Tourism and travel Management,
and state level institute of hotel management.

2. Hunar se Rozgar tak a skill development programme undertaken by Ministry of
tourism to reduce the skill gap in tourism sector and to focus on creation of
employable skills among youth from weaker sections of society.

3. Earn while Learn Programme collaboration between Ministry of Tourism and Indian
Institute of Tourism and Travel Management targeted at college going students to
develop tourism traits and knowledge among the trainees.21 days programme covers
modules on Indian Society and culture overview of tourism industry and behavioural
and managerial skills.

4. The National Council for Hotel Management and Catering Technology regulate
academics in the field of Hospitality education and training. It imparts training
through 21central government sponsored institute of Hotel Management15 private
institute 21 state sponsored institute. Indian Institute of Tourism and Travel
Management with the objective of developing and promoting education, training,
research in the field of travel and tourism. The main center is in Gwalior other centers
are New Delhi, Bhubaneshwar, Nellore and Goa.

Other policies of Ministry of Tourism

1.

Visa on Arrival for tourists from 150 countries. New travellers can register for visa online and
collect on landing at international airports at India.

New scheme prasad and Swadesh were launched. In Prasad scheme twelve cities were
identified for development and a sum of Rs.100 crores was allocated for beautification and
improvement of amenities.

Swadesh Darshan Integrated development of five tourist circuits namely Buddhist circuit,
Himalayan circuit, Coastal circuit, Krishna circuit, and North east Circuit

Safety of domestic and foreign tourist including women travellers.
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Tourism policy of Maharashtra government 2006
1. Development of infrastructure at tourist centers. Involving private sector in the development
of infrastructure.
2. Proper approach roads to increase accessibility to tourism destination with air and rail
linkage.
3. Strengthening of bed and breakfast scheme in remote areas where hotel accommodation is not
available.
Developing projects under public private partnership.
Identification of New world Heritage sites.
To promote rural tourism, agriculture tourism, medical tourism.
Information Kioasks to set up at entrance terminals of airport, railway station, bus terminals.
Providing tourism police and other safety and security measures at important tourism centers
Training and capacity building of service providers
10 Single window clearance for new projects
Growth strategies of Tour operators
Strategic planning is the process of developing and maintaining viable fit between
organisations objectives, resources, and its changing market opportunities.
Growth strategies
Business growth means increase in scale of operation like use of resources, volume of output,
entry into new product line, entry into new market, productivity, managerial efficiency etc. Growth
strategy is a strategy that involves organisational expansion along some major dimension. It allows
firm to grow in a scientific rational and phased manner. It helps in effective implementation of firms
growth projects. It helps in exploiting environmental opportunities and matching it with firm’s
internal strength and weaknesses. It helps firms in forecasting change and adjusting present structure
to change.
Types of growth strategies
1) Market penetration Increase in volume of sales of existing product in respect of old and new
customers in existing market.
2) Market development Increase in volume of sales by entering into new market
3) Product development Increase in volume of sales by selling new products in existing market.
4) Diversification —
Diversification implies framing a strategy to achieve growth by adding new product to the
firms existing line of product or selling in new market.
a) Internal diversification - Firms use their own resources to add new products to
existing line of products.
b) External diversification - When new products and services are added through
acquisitions and mergers.
c) Concentric diversification - Introduce new product in existing line of product to
serve similar customers in similar markets
d) Introducing new products in their existing line of products that use technology
similar to that applicable to existing products.
e) Conglomerate Diversification -Adding dissimilar products or services to existing
line of products.

© oo N O
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5) Backward integration firm integrate backward to produce their own input or raw material.

Rather than buying their input from outside sources firms manufacture their own input.

6) Forward integration Entry of firms into distribution outlet to maintain contacts with
customers.
7) External growth strategies

a) Merger through acquisition - It is a combination of two or more firms where one
acquires assets and liabilities of others in exchange for shares.

b) Merger through consolidation or amalgamation - When two or more existing
firms dissolve their operation and a new firm takes over assets and liabilities
against issue of new shares and debentures.

Objectives
1) To study tourism policies of the central government and state government.
2) To study tour operator’s opinions about different government policies to promote tourism.
3) To study growth strategies of tour operators.
4) To study the impact of government policies on the growth strategies of tour operators.
Scope of Research
1. In this research paper impact of government policies on marketing strategy is studied but
there is lot of scope to study impact of government policies on medical tourism and
agriculture tourism.
Research Methodology
Primary Data
Primary data was collected by conducting survey of tour operators with the help of questionnaire
using Likert scale. Government policies were mentioned and tour operators were asked to give their
opinion as agree, strongly agree, disagree, strongly disagree. Information about nature of business
change in nature of business, their policies about branding, customer relationship and advertising
policies was collected.
Secondary data was collected from
a. Reference books on Tourism, Service marketing, Research Methodology and Strategic
Management
b. Reports of India brand Equity foundation.
Website of Maharashtra Tourism Development Corporation
d. Report of National Skill Development Corporation on Human Resource and Skill Development
in Travel ,Tourism and Hospitality sector
e. Research Articles on different issues relating to tourism sector
f.  Web site of Ministry of Tourism Government of India
Sampling and Population (Stratified Sampling Method)

Data was collected from members of Travel Agents Association of India, Indian Association
of tour operators and agents registered with Maharashtra Tourism Development Corporation. Primary
data was collected by adopting method of stratified random sampling. Tour operators are divided into
three categories.

o

Turnover Frequency
Below Rs. 5 lakh 40

Rs.20 lakh -Rs.50 lakh 41

More than Rs.50 lakh 19
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10.

11.

Major Findings

Survey revealed that 38% tour operators have diversified into new market from local to national
43% have diversified into domestic to International business 10% from Group tours to customised
tours which indicates that tour operators are trying to diversify from local to national and from
national to international which indicates that they are entering new market.

Some tour operators are providing services relating to travel services such as passport, visa,
travel insurance, which is similar to their line of business. Some are providing car rental, bus
rental which is not similar to their present line of business
As far as diversification policy of tour operators into international tours and arrangement which
they are doing Very small percent 3% are having separate branch in foreign countries.65% say
that agents are appointed and 12% are having tie up with hotels and travel agents in abroad.
Media used for advertising are Print media 16% T.v.22% Social Media is used by 41% and
interactive website is used by 21% which indicates that many tour operators are using social
media to advertise tour packages.

61% are using interactive website for customer relationship arrangement and arrangement about
complaints of customers 47%said that they are using customer’s feedback to deal with customers
complaints.

Training given to employees they said on the job training is given by 53% respondents are using
on the job training method 27% said that training is given to employees by sending them to
government sponsored organisation and 20% said that they are sending their employees to private
training institute.

.82 % of tour operators agreed about .the fact that multiplicity of taxes results in increase in prices
for tourists.

Tourism policies of government such as Visa on Arrival competition among airlines developed
airports bed and breakfast scheme creates significant impact on growth strategies of tour
operators.

Incredible India campaign and Incredible Maharashtra has resulted in creating awareness and
strong desire among foreign tourist and domestic tourist.

Maharashtra Tourism Development Corporation has contributed significantly to the development
of tourism.

Competition from online travel company has affected growth policies of tour operators.

Conclusions

1. Policies of government create significant impact on growth policies of tour operators. Policies
such as visa on Arrival, international airlines and airports, incredible India campaign has
created more demand for international tourism. Measures such as bed and breakfast, Tourism
Development Corporation road transport incredible campaign has created demand for
domestic tourism.

2. Tour operators can also play the role of contributing to the development of tourism by
Professional marketing policies, adopting different innovative strategies .But they
Expressed Dissatisfaction for implementation of government policies.

2. Tour operators have expressed opinion that M.T.D.C. has significantly contributed to the
development of tourism in Maharashtra.

3. Competition from online companies has affected the growth strategies of tour operators
because reputed and well established tour operators have established strong network of agents
and franchises and well established supply chain management, a good brand image.
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4. Multiplicity of taxes creates impact on tour operators package tour cost.
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i drg fawraren #ed B, fafw areqe wreElEn fafd Sriem, i W areom, e g
AR foIR FRUR @il Yo $% N JERGART <aorar §e il gl aud gl AR
AT QI e dd. Qe e bl ¥4 YaRa aeqd Al Hedrd WM 3. e
GRS dRd ForTilerd] fAhRd SfTelell @dd qed aeqd e $RIEM d T S¥el! Wigol. ST
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T
13 eI T

17T fiem 23/l fAeR 3389 WFal 4 IFTRI Vel e RICEIR
T 6:3cd famierd ared 7. 30T qTed T e
2¥K TR

I FEME 230 WM 3.orest A 43R foreer A 50T ¥%d

ST ¥ dRq@e o, e, AR, SGRverdl fdere 8iqT i faerarer #ed ot .
R a5d% W4 WSl Sawal aRUeYl Wisell el fed. SiRysdl fIaRe ST I fbad
AU 7ea el AT AT o) I SIeTdI@rd drgd SO I SiTel 3T,
3.57c1 qEqP

Il 720 A, @dEn Ao WYE GIR AWM AR aRgalel AURR SEH Fgd 3.
TeAdIEq® — W5, TGN ST Plefd FRARIGN ell Wl a5 — UIC g¥e 9, =Ial ¥l I TaTevellel 1% Ul
4TS TP

G A o | 1 e A AR Ao | o O e R R A G
CBVGR] ATeqd GiaETdn JeH FRIEH Wead aIR e HoHieid] [ Siolell @adl 3t ol
 IRUHORE G Ao,

i

gea, 44T, (1991) FATeTT I : T T

gt} S, (2009) FIT e ATAIE, TG - [ET TR

FE S, TAT G, [T SR, Fe A, (2006) AT FeTaeer g - [ g
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e : Tgwd , TOR 9 A@H

GET JE9E T ST (G4 95, TG 75 Fell T A Tl
-l [ TS, 98 13arie der

Tyarr

SAF T TIeT Gl 3 q6T e ev JgvREY TICT Gy, 7 Seleaveldel Agee g g JHT, e
Fafera R 7 1@ Asel, G TRAIGR Fledld GaaT b FcTgE 7 fled SEvAE FTae ST Aer, e
TIcT el FaeaT 9w, R G S 7T FeT SATE G [ Ae) Fi [Awe FAva qa g
TIAg 7Y JeI@i e, ez g1hE A, TRhG, @8 7 FcTd JA €T dd. §IT [T drande dided
vF I G &7 1990 T TIHRT GEAATT T T AT ST FAT AT ET o6 7T TOT GICAT e
W] JICPTE GVl 1997 JIEqE T & SIETe] et

fomen 4 vafmTer T TR WRIeR AROM TeqT MR U6 Feayut e far wEur
WeT B, RGP 9 GRAARGR O Vb WS el fTe. QI Qi F, Aegpedl, Wi (el qaeia affeiey it
STell. ITTeiIet HIURATE] aeell e el @ et & Vol QUG clldil gl Sl aa U 3Te. e
TR TC TGN I ded e, drec! e, SN Geamo TR I evid aiedl T4, 3IC A,
Iec g T ARY, FHRDII I TSI HICATR Gad i I1 Faigr AR fasidl, oo g waRem
feBquarerel Jar @ wied @l O, e Mofdel Wl e A0 W Wied v S Ped.
¥ic ML g gararean e Jifdfed R wed, S U6 Jwie e A o Ja @éid Tl A
W U U arel A e ZrE MR o wed dled did Wed YR Tl o e
TRl el ell 3T,

ST

1) T WheuT FA Hl

2) T sifeaweiial wEw A,

3) Wier fafdy yerR faweryor ol

4) RIeT fOFMRd A T T,
e TR

Hyol Sefey g wed g Wedid dewIse a1 SR IR SN e, T Jid, e [, W
Wt [RIaedT—

Rrofl 311 (2016) 19SS Vol.5-issue-1 I @I MU “Economics impact of tourism in India’
31 oI %eel P, R 7 AT TTH & Wi Waid AleT ISAM 3ATe. & A AT ATIRIUD! TR SFdctq
SR, STIRH TG Qe SeuraHId 10% INGH <. Seferaredl Jefadrd @ Il o), Wl Ferdl e
2 1 e 1 5 R S G 1 G e 4 B o o o 23 oG AR s e A
IR A ARANIA Gehar E URM HGvAEl 9 A0 Wedal 9 GeEdEl add bl IR
Yrlear 9 Tdg died (2016) AT “The problems of Costal Tourism, Environment and Local
Sustainable Development along sindhudurg District, Coastal Maharashtra India’ I oI ®ed 9,
HERTSTA 720 fb Al & 95 féTRuce) e Riggd feeard wqs (R, dc, dak, WMe degl, Aerath
ey, Wiafdfayar 2 faoar amen R, el e ol Sex(aieraTel SHIReH Wl Heard! e, 3o
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AR AU &% FRIGROT 71 Hiflidel, WoRl f8. WIT (2017) IRIG, ¥ERTS, IR |y qHad
‘A SWOT analysis of tourism industry in Nashik district, Maharashtra state’ 3T G QA e
AN | ARG fcgariiel §ed, Ha@auun wel @ eiqr fecler dol. I a1, e, e
IR, ey, UETG 38 Wied YoR faweia Sl e, WihT, AFGeAraT Wi, gaT dIeqardl ruer)
EWE IREE, Wed foFmE O aRedl g R desedl. MTDC, aqd 9w, ®I1ME IRH, 1
uRaE T RIeART AT <A, T Sovadl HAIIS AN 3TRgel! Tife
e k-

Tornus M ¢ifc I/ HUR Tourn (= Journey) 3T ST, IR Tourn (FAT) o1& Il
QR Tourism (TeH) & ST UM 1811 H&d Wied ¥ 9 1840 A& WICH I ARl .
FARGIG! 3 uTdlel Yeroiiy vores UTgvarirl, et wiiedl QJevariTs] drvard AUIRT Jarg %ol Tied 81,
TeTdl WM WA AR, P e ANURNG Y $6 dfld. aeH 18 & Iddi SeINTA
fPrTRIER Wed q@ el G T Aide ed woed (UNWTO) o arer— Rl s,
A T SR DRG!SI NG U quaTe] cared] ATy URERTIRY. SRTeledl fSarol Jard axor=an g
RV I (GAThTIral A ol el e, TeTel U dIqed], Feudlei gel 3. ol HIvrerel
UG I e e o e O R e o | G | R e M e B A o B I
faeeial SUGH 3e. 1 Mequara] 3eee Rl SR FRVTIG YA dol odl, TeAre feaurd wafer
AT FGY B, TeATd iy e 9 Rer Ty, dimifors, VfeTie, Aivglis 4 e @oy IS
feqifead Riearan el a6 217 oM. 1980 e AMT 27 TR B foaw ‘WMfas wed T wv it
el
e e

URieE e A1 <o AT H, S IeT |4 @l Ug Sedrd 9 Yahel Tleeda] R dl U Seld
3R TR, IR ST | LA Vsl ol gl WreVIR TR

1) W Fo Tl — 2017 e ARG TS GAR 2 3l Sleival FTg dbetl. 2020 TId 100 3Fe
S o7 AR, R FAE B, WA UETEl WG 3R, 2014 HEY 9RAN ¥ fooledn el wieard g 17.8
ARG BI 2017 F 14 PO SCA. WCHAT A W TS da WA 06 bedrd QU Wb
Fora] M e,

2) AR AR — wewia HioM, A, QT AFTCY, a8 @ ARG, ARG 3. @R Uh RCHHN
9 QI ISR U B, e o fedl. ded, R, dars, R, gen, @, ges, I e R
QUi TCATR JfAcAq JMTed. TR@AR, ORI, M, TaTere, fRArd ed, Saras Rl derd ol
JeleyRAE TCAIER RITR U] W 3ffe. WA T ARG FHRIT0 9% IGAR Tied
e ol 2020 TG A S 10 G AR (A0 SR SUe SR, WS 74 qTed Afeell Iuec.

3) qrT WeeE MR — Te a1l IR Sreferawediel T, ST, TviiREa], wieur argd wvar
A 3. 1 e s,

4) FRACNT FAIR — R Aol 30em, A, ATeR e Renf 99 W
ST IR ¥ I, T Ao d1ed.

5) WERiE o9 Wa- e Fer iRRed T, Weie geard afed, o fwd. aRom
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6) Wt yqwRIEr fOdTE — Wearw o6 awE A ded. gRbe, AYSeANT ae Fed

TCTHGE AGH g FREM Al (96 rll. S, g Rigel (), 2ell, el (A Yow)) S1eaT, T o
(FEACrTeR)

7) WER N Y — IR A IR, [AFIeY, WISl 7 PRGN Fevel Mol delaraee
ReR gIvar 7ed &l

8) e fadm — FAFRE corded Hfad Sud Weran ARG U dadel W, RieAr=l
YA e, S, STEAR, TI1aT JIoardl Il SiTell. ARadel Wie STereiaR diie ararar o) 14% Hiaider o
TS RN (8%) @ ARAE WK (7.7%) U6l WG 37T, TSR Sca~ed A1 &31d IFeH 7% 8. 2019
R 3546 DI, . Tl IelleIct AT & UM BIell,
e JoR -

1 TR Ret— Tow Heell e $a@ areRyl Jeavardiel 9 AR
ECIRICRIRCIN
2 Gfd We— ol R VT Sl SRRl aavarE Seee SR,
3 F TeT- A YFRE WSTE WS <0, WK G Al o 31 9gaY
o,
4, RO Qe — YUV HT ga1 YISl Wed §H (S YA A,
G0 SR e 1 G G B M B 29 G B
e &l Ga%ﬂ a7l
6. R Te- Tere oRwy, FRIRIEY, R19 @ TRI% g qvard R R0, §H |
Iy, T Sy, A Welled [HIA He, Tiaw TERY, TR YR o, ol wEdl B
IO 56 JOOTIIGI] G U e RO o] Felriial ATl el
7. TP Wed- WRY, IR I N RIS S <T@ Bg, HTerd
RGBT, fapel QRN SR Rich ged I, AR, I TR, SUfss Tebarame!
AR AT, FR ARG JIRFI a1 IR 30% 1 W e,
8. WiEHlod Wed- SR dldial A, defl WU HUITHIe] Yar ol o,
9. qifie TeT - aifie Few SRl Sal, aife did TR UISTIRIG! aReH
I R Rie T JTUR Uael .
0. WeRe wed - qduten arfd W 97 eRed foam, AR, fom weren, fed
1M, RORS Wed — afsarmiod ScHn, e qafcaml FHMid SvaMIC), icfed
SREEN) o SRVITETS] 3 T del Wi,
2. oS wet- wwia e woar 35 § Ted ol Wi, aifeifie, wicT,
g1, <, Gedld, fbbe ARG AHAThs @l SN glard d Jarg Hvar.
31 Rrar Ao Wi, g wed, #el B aclel Wied, Yeckia Wed 8 JaR o,
YRelldtel Ted —
FIR T GUGAR], IV Fod o ORI T AT SA1Uell o] FPes Aeged], TRURT G s qv]
IR, NG ARG 9 Y¥, IO AR TR dde, T-seYaaRe] e, feri 9 Savyd ST, 3fedm
g PR 9, Tdd UOR . TQiId ey ReH e deard. WRAd e, SaRyeyl, Sicd, 3

TERTE® I XIS U 632% ool Bl WYl WedieR Jaite Wed SR FeRTE 8 o 3.

ToMed, ST, IR, BV, o1t fveel, foeel a1 Y@ W0 Tied T aRam feward. s IRa Uieel
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TR U aTeRelel e @ Ugel @dl e WY A BIR o gbcm SR T AEed WA,

QA TS T $90 W o Modvard U6 e el &) AGR ARSI AHore d Wear, Jhad
Tiadr A1 M Wi WA B% ThaT. 1990 UG Hawil R ARA Tied e fapr ured .
201117 T HIBIT 185 SN HHANRKI SRIRGA TNIND Yare g RIcd BIiel 2018 T FZeld ARG TS
ARG TR JTe™ —
1. H A — THCHT SRS, NodRela, Y 3RA% SRIcr Joee fog 3.
2. THCH SIS o — afceicara: A el Ria WOREl B Bl S Far UIg & udi
SAGHM A W, ol SRl Faeld A ed. deih, AGHG, SHIFER @ o Hafdd
Aplg Yarddl BHaUD, ofc, AN, ARe AR Rl Yol fowd. Tl gge oavad e,
TRIEd 9 TATed qrieYrEE] S e,
3. THCHA TRETN ST — TETAE TG WIS THR IR, WA 3 IouTd Gedarg el
. ] PIRR 7fiel Riee awr 9 A Sd Refl Sgerarera Jeme Sed Jlle. d¥d M, Yod
UM, 2013 A ScRIGE  WiId [AR 3P WCh T o, Udel. I FROGS Wcd JvIE Gy
ST,

4, JGA fAare Gl — o, ARMER), Wi, oo 9 WG] (A wawen AR, gcerdl HHaR
et g (= <, HewTe! W, IMw Rich FET olad ©ived $eRI dIg Ygu aTed 3.

5. WISER 9 TN Q@ WA 9gd — TIeai T Hvvaral RE TS Rawiere , T <2
cll. WRAT (oI, e = Ay qfodr fsd el e gl 41 3l Yed 9 for Harean geaar
3T, JaRA AN dTe SFET SFevie 3.

R IS FFA Ted 0w 8 TR, Wedl Wed whmEae. d gl &l JH

YT B TR,

FHRIT—

e ARG AR 7 oiE fodm T dIevard! YRAKd R HEdyy R, Wied &
Ahaelic ST 3T, TG Foadd AIFI Weddal qqud d aievarEl TRl 3. Al TeH foM,
WERY e FEMes, WA, GoriSearad, A= oiFdl A Al Tedr avad AR, vd HRA
i‘zldSN'I q %‘thdl SRIE IS \’:HH"IH qicel.
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TS Ul T4 AAEEEAN 76d, IS 7T § ST S

g. . PR gae R
(T [F9T J7@), U1 EH FelEedicsd, aas, 7. a3, /+. 377,

JE&G-T:

TR 3 TSI qo-d Hel Aod ¢ ST G 3R I59 RUF e@e S,
T TG ArdT FHOER S qoedt 3 e oo 3. TE ue 96 IF ¢ JH
T TEATd. I JEF eI g gt MG Ut @ SR YEIeR wReSATg 3T A
TG 3T SIS A9 A TAAATAT TS ARG 3THE AT AHTT A A ol
TRIST 3. It T Ieafer=ar AEAader e e o7 @M Terield &ut wie SEay
T IS [ SEEE AHT A Feedqul e IR Ted 3% FHl TeAr=T Aemga JEiT
forra TTA Wed Fd M IF JAF—I=AT RSTR ST FH T Se—se e omed a4
AT AR 3T o7 I B TR, oM AT AHfae AnvaEms Hul TeT aart
Ted B9 3. W TTIU AR U Ul SaMvierT 367 IMoedl SIdMT Jidie SaieT
Tt @Y 3fie@ JH0T 9Tt 37He, 9vcs TeuER STedfded &l Toel Hul 7dad 2’
T JAG  TAE—AET I 3 T G feed R SeEE wus % i wde 2

Fft T 3R

FH 7T T TRIAE T UM AN SAEHN 3R, $HLco0 AT JAEME FHH &ATvR Fafdd
T4 ® TREd &0 TS eld.d9d SeM Jidl STHUN Jqed Ii=ar |13l 333 2340 d L]0
=T gaEm gt Wrgd AigAT TSR el WM # gMS Tt AR Ut wieer gHdt g
FH T i 9 . ]9 W Bed=l el JfaR § Aaer @ o feamime g
WA 3TRASH &0 o, IRAME §728¢4 O ¢%%0 =T Tasdl THalus A=A Hleld T
AT 3TAT F AT Toll <odTd 3T FeNedle Wdeie Jqed & STIHed Jar). Fit
AT JeR Aavayol FHH TAM F FOMET Fo. Jadd el wEe &E Al 5] B 6o,
TeNdie ¥t Wed " SHe TRUH FHUrun FgveR qEhEe i+ "o dne o7 I,
Rooo TRA HUT Tad FET=AT Theq-1 G M@T.2004 TIT HFd 03 & Bldl HIGIAUA T
M ST 020 T 2030 I FIGEHT TEAT FERIEIG o IWF: HUl T &g & Ted ARa
st FEa FU T JRE JAR Tred AT ANCIHAEST SR 200¢ T HeNEId 59 FHul
TToT foee Tied TEdht ATESH (A1) = YA NGl IRl  HeRred Hul Yevid wauare
JNE TAR TR Wior AMeH 3. Ul e Aol Ay ST WEY W Sd rErer o8 o
3002 TSl TIFT T FA@ETE TR Ted 2§ H & Sdieh gt 7ded fGaq Ru[ qe/ #oaMe]
A= feet e

VAT TR

Q) “qaAF—Te Il Tk PV TR Evar T Hew a3

) ‘THfae gae & ft e e | o

ST JoQET: U i SATaHar=ar qriaed TR 37ee & el Al oA Hed carad]

gy IS For”’

JAN-FEB, 2020, V-7/58 Page 110



SCHOLARY RESEARCH JOURNAL FOR INTERDISCIPLINARY STUDIES ISSN: 2278-8808
Fht T I
IRAT BIwA SOOI 9 3eAaEr ' WA RS ¥t 3R @M a1 ¥d ol U
T AEAAE @ S ®R S9evary 7ed B
?) TMF JIaF—AT F THAT Jfagar e F&T o7
R) HU TG AHIOT IS BT Jsr et T
3. U T AR Se—4< UGS FEA <0,
%) TN § JHOTHN Ao 3Ta Ul TiaTq FH F:0T,
W) STETYHTOT JTHIUT THET qo9d T TGS F0
&) JAh—AT=AT ST ek ATeEE AT FE 2T
7 f e = Tww
INHEUETAT AR Hed: S il qdedas UF "o 0 SFadrd RoH Uee S,
YT AT FUT 39 U Hecd=l Gl 3. WA & HUl WM <97 3 gdeT &
Theq T FUel T 69E § Siedd BF 16 ool 31 37w 3vm =uE v
e 2003 AT (UG T GRUTHR IRAW HIEoo k. I RUHER il T Aeaqams]
e <37 Arear gaond faevl e dunede i &0 TSt gdt o WAt srderaeEn
FO 3TE. TMed XA SIH=AT 3 (afemed Fut W e Fecd Ul i = Ted.
) Y E AR TR - T IS Jqe—ai Jdt aieiadid el SHi T
e T U A AT R Ao 3Ted W e guifate ST SEa
A Y A, T ISAN,SHT M T, WAl § AYHEed Sedd, A@id 3CAM, HFge
3MF ST F ITAM T T FH TAm=T A i oo o,
7 ft weT =mEwa oo W=
Q FHIET M@0 Idie Jaed amel &ut Tdea TR J9 ofe aa= faesft 3 g=d
o= ST 9 @l At AT Tt Jae—aiAue i IR AR A UHh gu "iel 9nen
3.
I TOTSETEAT SISl YHIOT  WHIOT WIS S Jiast © SISO SMed e I T
JaE A=ATAG AT HAGUITT 31e THE ({07 ST A S0 SHeTedrEr 379 & "ee
Tof TR TR,
3 NISTS: TEHR STETes THIUT I JIaehdl STHEcl H0ATEl T Tad HdT foqdr e
T T FZAT ARV MISae FHARAT of Y "SI THET FUl 7T SAedrar=ar JaR 37%.
¥ T T Rd fawdia 7 fowevie 7 sEer ol T e e HaT JauEr e STe.
TRATH TRIET © USAHRE 3% Aes ifest a9 T@ T Tal JHI0T 97 Teaoedm Aerd.
& TF TS gHET Ut e e THE .
W. TSI SR TAgedt Se@ul & U Aidl THRT 378,
Fh e T TR IE S

% i v & ghew e qeaqul TR e YRG TR Ful 7T 1T qed 9 T
TERAT A HU e Tel FWeT <gd &l Ao GReial 71d. wudEl §a= ®ol S
AR, Tt T B AT FH FIOEHIG ST TAOTR ST O T 9T e
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JURIIER UM IS STITEEAT AT TAR STedT 3Ted HeRTeTdie AT e wefadfessit

JIF—IT ST, F{AT [T TR F TR HO00 IEvaS  3TE HeRTEdie Ut wHhed

EIIT=AT ATEAAT S S Johed 3RS Tifeeid & STRNIG=AT AR 3YaH HiSo
g,

AR FHATAG SUSTR TEUTMT ot e yeheumed Tafeq 29 e ATweT o
TIfES] T8 A=A AR HeRTs=t Ut Fepd! STfde TeAT=aT Tarmar STie ifest ad=
AT ATEAIGT Wel 7 ¥t e S AR g IRl I wide fafad geed
qor g ¥t Ao TaT SR JAed A UH SAEel AU TR, HaT JieEEt oew
TAGT ATS RS, qAF—FAT AT WTeUIEAT AT 3cad aSiet HaT <UArTdt Yged &
TTElST At Hut wiad Anfest a et MR Sqet weieia. ST Wi ey Fheardral
T T TER,Fg WER AT a0al a9 Tl YFvas 3. Jask—ai1 amdesdr oot
U7 FH FEAT F FH AT G Sed TEied e MU FHUT T e e
TSgd JUAMIET § T IR AT TS fhal o7 R Fdle  d @Hes ot qead
fodia 2o d @ Jd ael =T FeT e aRs.
et
Fut e el Sadie gHvaE U THeerdt I o fier @ =R oWe, fawda
FOIE G T U T SR A0 Hecd™ 38, HUT el [FFda Fuamaedt tEHaHed
T ST TS, T fRde e Tedrad Hul T STaHaTAl A Seer AHoT
A d ™ Hecd § oM T, «mT ed fFF 8o B e 2%,
el -
TG 72T BG GaF qEF TR 9T
HERT JETITFd] 37T #3TH JH9 HIEi# ‘et SHar] 9o 7o
TG TIT [FFT T TRET JU G G —002 6. T.F e T 3% AFRIE dA TG
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Wi & fiera i Wi e e 7

1. It ARl aig

a g Give PermEre gear vk
91, Y31 TG PR

al e ige Rerere e Y

e (Tourism)

T U YA TSN Hle Tourism 31 e & TR 3R, S9SN W Tourist =N Tied &
W5 Traveler Ul Yardl 31 We&Vasll 19 @1 AHIAT AR4] TRV A% ATl A6 BB Ried &1 Wb
YA A T ARG ST R R edr v A, Sl @ weamdier e ar, 3fem ukie
I, AIaTs 9 (RRRY Ra, YR Gl dg, 9 didfe, FHe Eile 9 g Yhed e ey
& RTHR @1 IRVT 37T,

YTH BB AT JARTE d SBVGRUTE] e AR S Wied ferare e Fareiel e,
FRETAFT 7 JHaid v T 9@ of dicd o, @ Wied Waimel alle, ye Slorel Wehi= g iy
SR YA PRI JHId Blal. T Biw 81 FAifed Sl oo, Iull BRIGHET 41T B Wied ad
o 11 B ot 2B A i G T R o 1 A < 1 o R G
o] fafdy WicT HeT 9 HueA 1 AT JMedd.

Wied WRIT § e Al

13CTTIA R T (L. T.A.) 81 el 1898 ITTH Sielell HEeT 3.

2T Feged B (U.T.C) AT 1949 A& WU Sl

3708 IINTTI 3% S&d ol (W.A.T.A.) & ke f@™e 1949 e TIT0S e

43c€ REM SRR (W.T.0.) & Hoc Wi 3. T Wicd §el Woeid URWING Hedr d
ReAAYIS TR JRITE AW NS TeT GaaR R d @I Ay RO R0,

59199 TR ReM ¢&d @ed (S.A.R.T.C.) I1 RN YRA &1 U6 §aw 3R a1 [l 96 <9
YT SR, 1975 AU AT RRTR HRA GocAT RG] Sielel! 3.

6.dcs SNINTTY i & ol (W.A.T.A.) & SReT T 76 1949 WTefl RO e,

7368 TREM ARSI (W.T.0.) 8 oe el 3T, T e §el Hoeid WeR §edl  Wed
Vs FHEE 3T Hew TSI Tied @R B 9 A ARE FERUT aRY SR 63 QUM
1500 HECH fire Hew aTe.

STAN Bl JATATaT SEe A YTl I, MR, €1 IS 9S8 i § WA @ oo
TGT 9 YU YA B SR, &1 YA @R AR fAfde Al e, SR O WER A@d el 3
M SAv—HaTT e

gc 1 HHCd HIE g WYL Yhed UR UScl HTed. 1964 URT WRA UCrd QU WEW TS, e g Al
39 el furfi el g 63 SuMelel 1500 WHCH o= Haw 3ed. U oWadl FHIIel il
e Fel, A1 T YA 9 Te Il e ovedl. FARGHINIG! O Sdheu B R aiei
FER)

ST Wied HaeA] RIS e U S ARG @A, T HHerd ARAME 155 Wew 3Te.
WA SRMATCIA 397 1979 Fed Seledl WIfe e Haeeal §9d 1980 URIT Waied fad |oRT drvar

fooRy vTe T,
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RICHA STd1. Td QAT A BATGER Al I T @I 8T 3T,

9, WA (el I SWH) 3Fd R ol SR e W, |V, IoAd, 3, AR, goy
I A AGET T Ve Hell 9 URUIRSG IR J9vd A1 Te JhRI HVR 3.

F.20 T (Agro Tourism) Rd & AANYYM < e, URUIRSG Ueadl Al dell W, Wy A T g
FEFY TN Feled] Gl AR PO TR (BRI dolell ed. QT T GIHE A
BT BIE] Wl qe-ardl fdfde IR Setell fally, Wil Ul Y], Ul A1 Uerared A g
G Al o FroHe B AR A S Tead S el UEEd a9 Aded ARERI I
ARG @l W, a1 2 g STGeHal FE dreddl dgel. Il Al JrolRATd AT ¥ad: SRTTHN
TRITC JAHRI o TR I e @  Wad Wieqdl BH oadl Asel AEd Wirel b=
Scllell WS, A Wl FaREl Ay YeREl AT Tede eIk YR d Afedl uee 3
AT B HRARIC PR Ugel AGTae] T Heelmed Svilaqad Sl del Wifd,

S g@l TReM SiTel SMRIRVAT, (ETTA AMaTel S Q. QMW MR Wi SRR
fafeer Sifdes fafdercran amarg oo, aieadll are, A, WO, TRV WHalel CIavaTd e, ol 3
A FIRT R TUeuTel W1l IRl e,

WD WeT WShe SReM, JTDN SUER B, AYAed fAfdeAed SR WS WG WG]
RIS e IraT R A WIS el Wil

THIEPeY Wied ({9 SWMYH) YR WERTIAl 720 fbalfe? didal GYsioaR el 3T,
GBI Sifde Sl ATel Agd UUIR 8. GYRIGT WovR iy geerer o ue 2w, 31,
[FFAIRT 3797 ST T Afeell o Al

SRaE W Feiiid TRemE Hd UvrIe) o gael foerl fhar FRERR oM uRwRIG SIwa
UWIRATG! Ted del ld.

Hlawriiel GHra

131 FGIHE ARAA Farrdl ST Qe AR 2017 § 2019 WG 2 O aTeelel! A8 O WG
o= ST e,

22010 T 2019 I FIAHMR TERRRIG 120 IS drG fafder R 4 foien ofed. € 6@ 180
BICIAT TR WSl T 3Tl 3T,
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219 9 & Freaw

EIEG)
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YRATdIel Wi AT dIed 3e Ao QT [ario Sfifies, WA fqerel RURIC reRiaxe TR A
AIGYT AR dIeVR 3. HIGdl RN dei WCUIMIel el dle. g SR ad FTel BRU ql e,
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IR qdaT : W AfeT vae

HafFTor T9rg AUl
(FINTF [F=mret)
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TIGT ST [T JEFET THeT & T AT §id TGS GHTAT §9. TGV 7w
TEST=T ATFHIGT YRAIT  THSrEr3T Iard. R 397 Grgd gucdl e Hida
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TSH=T SATAAHRT YRAIT X 2l SFEraieT qi31 FioAr [HRrel 3 374 kg 44d.
T T FAT THAIT &S FE FATH fagT 9. AG ¢o FUIT T FTHIT THT
& FFEuaT FRTEIT T RgT Id. FHIT G TRAT FTISST A I TGN
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FROT TEINT TS Bl T8 &I IUFRIGIST GG WEIId S0 &= AT
73 7. dT TH YRAIdIG EIRTSGIE FHI ST HST Sdl. W FiuIe TR Ju=r
G FHOTT 07 &4 ZFH  @H  FH IT FGSAFHERUIT TRV ARIFE  GRATAS
FIRTEEme IUFRIGI3T Iarar @g Jard. YRATdIG THIT < IEId RIT T3 aifd
FIyaes=l YRV FUFIT TS 6. ISt FEAF TG ST FEIT A9 (S Tt
3ITT) T LT THIT 2< &[T Joraeal FATNT Hoat 6. crishl HRITT 27 &0
TEUIT HERTETT © &IOS IYRTT FIOGIT JUIR 3R,
TS : HFNYLE STdga WU 3flesd  STHUM=AT IRd <9y hivaz o

I FROTMH T THek TeS=ar ATgHrgT qRArd qheATarat Sehuid ardrm
fCga Jard. SO al 98 & rd o, 3TN g 7w Jar &F qi=arq
Tt eoel faga Iq. o Jadrad sodl d] d Uhid JodrEr 3
S AUAT=T T gded AT favy Aecd UW oo fagd Id. ATfie et

aRThld AT TS Q{Qf\lcﬁ SHIA HERUD Hecd HItd Sl 3T|% T

AT T ARATdie IaT UM & THOT T ST a6 FHIOM 93k AT
STAr. THUT T 3T &.23 IF6 © ANEH Tded &F7 =R 9o sraEr fage
Id. 020 THPA T 00 AT ¢ BE IRTI TdIF dRAE Ao fagd
IATT. 0 TAT ITd d1@ g STFSUT & T&T 4 SE@Id qledd. o030
TEUH AR TASATT ATIHTGT THUT §Ro0 3755 ®IT IqATT IE B T
3T T FST S ATe.

TIM AW W " At feT demer TS otEar g udad
HEEEATE ThedaT ITAH ST, q8F A=A A=adges 2 S9 @ feaw
AU A foT TUH A &oT. dRATST AN ST STgaardr gHt U

qAahi= HITH Tl Ao GgT Id. JTHd 8Fd HITS deaHd a3, Ied

forercges, Ufdrerd  qR=Emier, AcdHE, W= ©IUNSY, Al duedid Hdl
gfouges wies 9&d a6 Mool fagd Ad. HeS IM=AT UHUT AT IcqeATd
Jo TFd dI@ AU 3. <I=AT ASHERST TSI U § Gfhd FS-r=T
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R) AR T ®Eal fGrdd Ied=n ool fGg= IJar.

Q) UHTT TS ST TR gdeATgd ISR 3T 'l A9edr
fega <.

3) FErd AT Afa SET SR 919 TR
GO el

e GYMEE S@EATRddl g 9rEd WHET aiY Rvard ST
37T ATT G&aeh JAAFIT JagTE godel A= JTIY HArd 33T 3.
IR ThA = FEe
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TR gAaATd 96 Moot fga Id. a9+ TRATe ASHES BN, =0
TATH, H{ITG SiFed, BIOMHS! arAJgRod @iedl gcarel gfaem arard urd ard
ITHCATHIONT USIBISTE, e ITEAHAT, Y= T dRYA, O Jeod, 3Taf
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eI gdedk A WH Hes! Ward " RS Fel 999Eg Sadr 87 @
& Ihd AGSATERUTH 3TRY Tias & T3l Gagmir=g &7 T qEasard gar
TEUTAT AL

3) T STH QAT GREWET AT : Fad IS SIS [Hey
gaT faga aar. 9 wifHTT SUned 31T IEdS IMHGI TS AR
STRAfgYas GEARM 9=  SiFed=t Jegsi=t T&AT TATHRONT  WHoT
NI ®IOTHAT deqR TaT fesd agear= faga aq.
ferd —
2) ARTT TASAHS T &Fd I@ Mo faga ad.
) AN THearges faeeft wfes edd ae B oTR.
3) WfFT TSN 3T Fefavard Tieq fFummeT avT A wnoe faga Iq.
%) A=A THT TG Iq-T 916 graFT faga Iaq.
W) TRUT—FSUT (T, Ble AN, a8 #Anf, goare) gauiges’ wdes d=ad o
ST 218
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a7 e s oot

. Qred WRaT <¥RY

TRATT STIaTT FHl &, JAM &F F HaT &F AT q14 e Taagd 3T9d. i, JA F Har
87 AT fA=T AT ANEHTET ST U AT ScHeATeR URUTH B STEdr. WET ST e
&3’ (Tourism Sector) @ ‘T &M (Tourism Industry) a1 S HehedT AT SHUMG 3ATT
Iq T, IRA Tfegaw <Ee YAy 9 SITAu T Gk 3Taaad oTe. U=l e
=T SRS TS Hieal YHIUNG IST=aT Tt amed 3ffed. Tded & Aecd STd 53
TR WEH I A fAEmEEdt ‘wie Waed” Td Wad G TR @oel . A
FAGATTI SIS T §AT=T G o717 Eret STom=ar wrard ioumay wiear Yoond @
T R, AT AT AT wEn, YedT <IN Sdq S faceit qded A Arner v
TR ToAiie o, facvft 9 <oft wiewiges wiocd, Taikad, 39, Jaecq 3. 4 UsTIr=Ar Heft
QT 3TMed. & a9 Heca=t a12d. <M WG Fo7 aevdrd Jed e 3T,

IS Saeh iR e #or @ T & ofH a/ed 3797 a1 &FH daid wHf
FOGE TANRT SEGST . FRO A7 AFd Yo goft foadifesy ared ome. St
TR T A T 3 T USFIR [AaU[ahAed T 02y AMEH eI A0 AT 453,
AT WIR T &7 TAF T THUT ISR F [AaUHIS AMEHE 3024

Tag ,
AFH. </ YR TFRA T IR TFRA Joage US fafem
(c00) RS [T
(000)
? == ¥¢LRE R 84038 .¢ 6.8 23R Y
Q LIRS RIYYLE K R 393242 ¢\ 34.3
3 RIRICES R¥e33 &3 AR U €8
% TfREdE %2R & ¥ 383¢ % 8.3 3R
Y IR 3¥Ec ¥ R 203¢%.0 ¢\ 2%.0
SRR e P P 38 REEX Y %.3

Source — World Travel & Tourism Council
Report — WTTC — 2016

T TRIAEEd T4 Ao [daum ag ool fGgT Id. T vRams i
eAe Taitde Iogy TR fafd eool e, e WA TmoT IsTmr=r 2.2% IR &
T eme fafd Soedr 3. 02\ ¢ aY STawWy fAREmft vdaT fa@ (International Year
of Subtainable Tourism For Development) T=U[H Hiftd Moo 3%, He@ TUST ST “TH
Rem” Q7 TS SR a1d . WRATd TR IReW, W, fRed, AiEpfie Remge T

STdte Tatd wer fafa S & Tded 9 e, S qdeArar fee R 2% ew
ST &Aa ¢ 2% TEeT AT AR,

qRar feadfeas foosht wHhew=t T ared omR. faesh THhew s aram ¥:%, ufv=m
aqrma 229, =T ama 2¢%, Td 9 ¥ AT T g 202y ISR YIS T AT &F 3.9%
FE ISR < 3T TR Is=ar /% wifierd 318 7T §9 03y T T 8T ¥ &
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Source Indian Tourism Statics at Glance — 2015 Page No- 10
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2%32 ]\ TVGHTAT AR g Ad.
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3. 2 g e e 2% 6%0
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&. HEUECIN 43 %8R
. afarorge siferan AN AN
¢. LR u¥,033
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fremf —
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Tourism comprises the activities of persons travelling to and staying in places outside

their usual environment for not more than one consecutive year for leisure, business and other
purposes. (WTO)
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Relevance of Tourism and its impact in Development in emerging economy of India with special reference to
Maharashtra — July 2017.
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FUsX 1 fheeaien HeRTSTEl orefeaee WRW FHACATEIRIEl SUAN B hal. el g
fepeeaian e faehe @ &al.
kg
TR T, G JHT, JO.
TANHBU, [T % HERTSE I8, =g JHIT, T 2099.
gIHT 7.%., SISl TenTs, e JHT, 7.
qIET 7.%., =T 390G, F&T FHIT, .
T 5.%., TETHT, Eecd JHT, JU.
qIET §.%., T I #e, e e, JU.
qIET §.%., G FellRE Jend o], wed JHET, .
e JHIE, el 4w, g, 200c.
g q.%., §9 HERrE 39, e g, go.
8] AEE, ST g HENTS, Hordi® HHIT, J5, 9964,
FISHT .., GIFHAT T, T FEIAT, .
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IR e fsmrara uded Serme e

. TSI I
INGVIT YGIY HETIAENcTd, TSTIGY

/A

TRGTT SeE RIS GeT AT qfAda qodisT I Yav T doiel 3TE. AT ST gfeT &
HIVA ] SO GeqNaT SITHIGT YT 37Te. HIRaT] Sfield] 7€ GICTrE JNIGIT 6.8 CTd 36
WIRATdIeT T TET &1 HaT &FIdIc] BICATE ] FATSIST SN TET 36, IT YIvHes TqHeT+T
T g1 qoT [FHI0T @XIIaY 4V QUATT ST STE. IR Gvghdld HTHIT BRI
GIGUITRIT SIIGVIIeIT HEaqyl VoIT 36, IT Ugavy ¥ Go UResl] GICHITd] Sl STael it
T JrTgE FEvrE JIEFTGT SRR 38, I YASTIaY HINaTsI e qieiar Sl GRUTHE, 3ifed
TIENT ETITHIR TIavY G, HIRATET Sieldiweicl gdcT Qe Y@ gvee [dwg aenaid
TdcH IraT 13FN Pl 3. GRHR] GRUTGS S Wq NG GIioar [HaTerge HIvdrd

T FAS @S e,

T ggell ¢

g oo fafdy WRem R USRI doledl W STER MUIRG SR, ITd

JUISRCI3N, TIed HATSR, WiRGH! fI9RT, qaaeuy, Aiffd, YIdd,  ATTH

fRIdadTfold  §. §RT UG dololl ST IMMOT ARl SUIRTIT 31Tl 3778,

YT

YT BB YA B Sl U AUl ST U NSWel SiTdl. Hpicid

THTHTAT M GheArd Hegd UHF BIeURIA 3. Gded SENGA S R0

DIE] DI YET IATIE RISNTR IUSTE] STelell 378, R 2015 Uhd 27 DIEI ISHIR

FEUTS] ST YUl JISHTRTAT 8.9 €ad IIGTR AT &3 SUdel Blsel 3 dehid Ad

3Me. AT ARIART d8dd d IRUEavNyd Hicdred fHed. wWg mEarier fafdy

ATeNfes TN, Hellcarad, dhl, BWIPAl, Bicd, AN, FARGHIHD GfAel, ba

Ried Wl Afed! IR s ARE fafdy a1 g diedres e, @

fafder Ja1 qAiE=ar IT=d 916 B =T MMfd, e nfor T faeraa

AT A T FIHRIT He<dqol AN 38, Gdes SeN hdes ARAIdd A8l o)

SHTRIT 3TATUY 318, Qeell  GATHIER d8qcd R o< AT FIARIRA Ul 8.

ATl §EM YR Hg@yul g fAfdy Aiea deoar  ome. Wy SIRTidd gdesra

Jord U W Selell  ATEL. ST UdeATT Wewid fAfde SmdNur aRIA geaT

Richia A&id Ry dre ATl

AT ST SR :

Te &3 fIwiia BRuar AIST Brel Ml RSl 319 . 37T MMERYT e
GTCATCTIHTOT 3118,

1. STHYYT : FaTH, e UeTie, giffie g AiRpiae W@,

2. ARME YA : Thed dgludd GdTHET Feol I ARFER—IG Jaril Gidem
SUA AT TR Uhed &Frar [Adb Siee idl. I1d areqe giaerer faRiy
ECICEERIE

3. fafdy Qe : Fam, HIoM, FFRSH, SRy, Giaem e gRedl giaem Sueer

I d) Qe el b Sl T aral.
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e SarT 9 e fAera

RicATe fddrare S el S, 1973 H& WYwh g Jueal fdhaeid
M Gie [A®BMra gRol 31T 3fgdrel Ufes defl BT, Jaod gded IR
fapaela <umd arffe maTd—ala #ed 7.6cad dIesiell 3. O¥d SHITA 6Hacw
9¢, fIpfHa <21 SIFTiae gded |Aeuril oA =T JI-Ta— i AR AT
q1e BT 3ME G TR AT HRGR TATUE TR Tei- UT Bl M2, 1995 A&l HYvf
ST 3726 Ao SfeR SO Wed &3 fwiel 8. d) 282 fSeiias drdir
e g ITUIE RISHTR U@l ST Bl UGl bl dlldh SR=T 10.7 TIb
ATHIT ISR TG FASTel, e AR 9 3fcd fadsiia <= e e
HEed Ucel.

qRarear oY fdemrd wdedrd ane ARFd ds@rd o . wieage au
IO AT ASTIRIG a1@ B4, Riay arsgerl gawen, Fad gdqen g Squr
e U IROMAT Tl S a6 8. WRed &Fdid Anieeid, BRI
EeR T o A GaEid axdfdhl, ATRER 9% [dhd, RN 99 9
JAFBR A IRORAT FHIAT I g ASHIRIG dI¢ 81, $H. 2004 &I SHIA
JARTER GATHAT F&AT 69.8 S ADIC] Bl AT 595 T.. PIc! Id ATl
g 1995 =T Jolid gUeM MR AR Srel. wRarem dewfd 2004—05 gdf16429
DIET WD FoA ARATDS IUSTH BId o 21828 PIc UId dldel R URGe GiThid
THTIT 17.35 TIDh TaS BId. FEUTo] el BRI &l Faield |l Bl WHII Tl d
302 CFD TSIl 3Te.

Ried ST VAT U af¥rsesl  YRArre! favly #gard 8fe, O /Ul Ty
THTHT M7 AFRTHh e Fpiad AR SId9 HROT IO Alhia ATHINTD
3T WGBTS SHad Fg B9 § 81 . SXAYI Qumedl FRIERISAT wiTiqe o 382
SIAenE JMfdd qeaiid wicd qurel PRIFRIGIT Jeerd JI80RAT Aldbi-T gl
PR Y f[aRA sMeMyeM axad . Wied ST 4o fafdy wReE anfor
IRAT ATTHT  Sldd ol S a9d Iy e | gRIdell AT Al g
SaUIT HEd PR, A Wed g AFdl A 9eE aqel 8fe. T e,
TITEROT GG, TR [, @fgen anfor sar dferd el w1 g wded
&3 Hecdrd 3MTe .

IRAY e SEi ¢

AR WA FaR Ha9LH 1952 He ATHAT RSAEGHd ATh e BTy
o Do, IMGR 1957 Hdhe () A T SR g Dol dBgH g
THU—aq@U HATRIITd Gded fIqRT wIud $%d gdea are T el 1965 A&l
WRicd [AHrmare! AHetedr 31 Afd=a ReReN R a3 e (fawrm)
AT Dell. AT Bicel HIANTA 3T e TReM, gruIc siskcain fofics I
FHEEY 3R, A fUrTeT wdearare! fafdy gider Raear 9 wied Wi [dard
3T fIRAR BT, TS ARARIA RICHI=IT AT SRR 18 B el
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ARarde fageh wiesir s (1981 O 2018)

Years 1981 | 1991 | 2001 | 2011 | 2012 | 2013 | 2014 | 2015 | 2016 | 2017 | 2018

In 128 | 1.68 | 254 | 6.31 | 658 | 6.97 | 7.68 | 8.03 | 8.80 | 10.04 | 9.37
Millions
InLakh | 12.8 | 16.8 | 25.4 | 63.1 | 65.8 | 69.7 | 76.8 | 80.3 | 88 100.4 | 93.7

(Source : India Tourism Statistics,2018)

Il IRUNT IR Jom=ar AN Ricahiar do deld Jal. JAid SRR GAICHhi]
AT 916 B ANA™ WK BN 1949 ) SR ¢ dF Al WRA WRARA

IAMYAT Dol g GISHTAT Mfeh IR gl I SITell. YRIT=A] UgdT¥id Jroi-dsl

T AP YU #ecd faeardees A,

facsh wiesmir d@n
120 -
100 -
80 -
60 -
40 - ——fageh
20 - gdedhrdr
0 : : : : : : : : : —EETy
1981 1991 2001 2011 2012 2013 2014 2015 2016 2017 2018

ARATNT e SEN Shedl 78 I
Years 2013 2014 2015 2016 2017 2018 2019
In 172.91 | 185.63 | 201.43 | 219.72 | 232.01 | 247.37 | 268.29
Billion
U.S.
Dollars

(Published by Statista Research Department, Feb 2020)

T QU WRATA] JaRed YW deld YT B FaAI 250 37ee] Siold
fhar Ader SUMAId SATGATAT 10 <& (SISl e <d ricdraStatista =
JBATATT FBCl 3Me. doe o@d 3 CReM hI-da (SgTIcidl) 2018 e 230 3feal

SIERTaT IENT BIVIR AT HaTS A o 18 AUel Y&l SR A e

ool 32 . UIeTd {2 dTe aTuesl oIRd aTeara favad,
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P IAIT g S m GDP Billion...
300 247.37 26829
219.77 232.01
18563 20143 :

172.91 :
200 -
100 - I

0 T T T T T T 1
2013 2014 2015 2016 2017 2018 2019

ARATT e Sermge fasefees urh

Years | 1991 | 2001 | 2011 | 2012 | 2013 2014 2015 2016 2017 2018

In 4318 | 15083 | 83036 | 95607 | 107563 | 120367 | 134844 | 154146 | 177874 | 175423
Crore
RS..

(Source : India Tourism Statistics,2018)

R FATTAT TIR Delcd] AP IATOITAR 2016 AR WRAIS UIed AR
I Mee Uil 154146 BICT SO BIA TR 2017 W& 17787474  DICI ©UI U
el f2 91e 15.4 T STell ome.

feefiaes ursht

200000 -~
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160000 -
140000 -
120000 -
100000 -
80000 -

60000 -
40000 - ¢ AU

20000 - RELLS

0 n T T T T T T T T T 1
1991 2001 2011 2012 2013 2014 2015 2016 2017 2018

iaeIqR gdeATar IR :

Wi FadrEre faea: arHer e nfer faemaela qurHed, i mfor
AHISTS BRI JATed, UG U¥ed d SR bleuiydd FaRfud del el A8 @R
THRIAG Y9G FATS IO GATROMR g, eHhdld. ARANA G SeRml
SfRTIRAT T AR 3MH AHRIHAD AT THRIAS UM Tedl. & IR Elefiet
TETOT SRl TR,
gORIHAD YHIC:

1. I AT ISR 2. R Fa=r=r ard
3. Y GRYAT 9 YR Hagq 4. [Apraeiier urama gfaen
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5. Iriddr IMfor Rerd=r TR

ThRIHD YHIC:

1. AT AHINSTD AT ARBIID qor2. qoIrg AT R e
3. UIERUTERIS Hfcieped TR

fr=py:

e QN SNide WRIR 3AMi%e e gqrg s org. wRA™ wied
QTN el g9d YT Udl SRIIdRIl RS Favd  JMfe®
fapTarT AFTaR 3TTeledT YRANIRET fAhaeel SUNTS! e & Udh JRY A
e, gRaes, anfaed, e, e, dff T s e SIS U9 a1 eFren gof
it QU IRT WRBR YA 3R, Tied &3 8 $de srfaydveral arerd
fafdg I wied /A AU wrenll Wekg, WAl ARl SR 3Ty
TeRIBI HUITR HRUATATS! [Afde IUHA ol Med. Yeid B WRAI Ted
&3 HigdT WHUTd ST THR sl
oo
TIERT HIeret © gare gdeTrd 79 U, Hear gleid”’ 17 §19¥,
g7
SeEllord - gdeT e 1371916
gerorE gdeT 137 -
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e 7 A e aern

. 7YX THEE FAR
TETEF T SPEA [F¥IT J7aerEd 99 Feneny, v

YERTET-

T FROA A Aae S e Smen 9 S e, Wi el gsad,
A ARERVIAR. W@l A dad S%d Uaodl e, WeAd Sd Ad AR 0

A SRR de qRd. ed & gin we e e B ar, WA el o wiedw
T T M eI B ARl YO SIS Q! Qe wewd! el e R S
e UMl AUEN g ARl T SHrEl 1Y AFUIEE] S-ar GrsE! G- S 3
CRTRd ferl, SAfehell MY 1o serom  [oRdimR dicied, WRG YHER dieel Tl 39U
UGS AR § T, YR SMRETRS ®d SRA see SSUl AEATE A4l AN NE0R
R e @ 991 d5EY URd Ted $AU Al AHECHT A 3AAd UTSEl hediear
Mg Jed|e STl Afed! A, @M@ o S ed e Wed s M JeARA Yol
QAT e BT I ST,

Td @ @Rl STEEd SR AR A 9RER BT U e
VT ST[H 3G PlehUr GANGR FeUH Jecet] S, AR AT AN HR J TS egrea
R amed. 1 AR e ol e gaw P dmeen e, @ opl freemien qeemei 9
AT e, TYA AE! @y I el el & Udenash [ A0 gl 3 q8= ar gHien
Tere St @ fafy frmem ¥ e o W swom fhed, steeh exdn AT
Ufteie At TB R AW e WY U Al Wed @R o TRl a1 WA SAE
IR qdeh aepila eid med, WA gun I SHaEiEAT @ JEoAT A=A |
JUCHsY Ol oA, TWed B A g W @edd o Sidid dd qeuner e g
Al @ S U g A AT et FEE edEE O @0 & i S0 R 3.
7 TMrafye a1 REde Uoetts, grite A9ffe wem g amde smeew weq @i e
GRUTATET S Hell 3.
HR AR Re
%, fret we-
R fashTTeaT g Wed WEqn e wecardl e, WeAE F@Ed d Aniid ged q
ST Tl §OQT AR e g P st P R sma e
qqr WU Hecdrd @A, dmel fraw gadArr omfle e 9 weArn mead  fadw
goErdl el wied gldE wecarar oxdl. e wedAren Gewmd! qaE e werwr
T TS TAE FIHE e S HUAEIE qeE d T S wAIfe A1 Qe e
Hrevamandt et wearr moad ST U HeeaTd . 9 IRERmE Ao Uise, fEdR
He, gagel, WG, g49EX IPE, FU gER georeq Anlle 9@y, aXy HIe, |eH
gRUTET ARG ORER B eAMIS efd T Aed. WX Al 81 aadsdl T
TR SEAHS I WHeHAl  HEia @l P GOEER W
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AT Iooi@ el ST I7 Fa @l FEtEn e 9 S wWed o1 uREHE g ey deant

AfemaTT T .

R, S e

A SR od, $9aX, A WheudT avave Sreemrd e dem demmE qm,
3@d, A9E, T AMEEGT  gfE FEGAEI A UHA U3 and A9 q9,  gel,
FHEM-ITEN 1 SRS fHar Igeamrdt wfed 7 whes fafdy e, afem wet
T TP AN, AR TRREE Sfdas (AWeER) S-eay, #iax, #iexed!, REer @@, ddsEs
SIS AR, ATaeTg aaed™, TEREEY A AT HER, WREaY HalR, RAH Sl
TIhehY TSI O, AREUGR, WS Al Al sl BT oAer #dR, uied
T YASTEY, THAAH!, SR 3@d, ST gite g v B e e wiear wét uftes
Fled. SIS HARRT Al AISA GANIG 9T Al ca@ AT T Gl SR e el
8. 30T Sgaiel WiecT & edhes fhar §er ol I,

3. ﬁﬁ%ﬁ?‘ﬂf&"ﬂ—

el T gEad AR wReRme Yo wend @ 9R sRems Yeeid e @
Tecd B, U7 UREYEY I, Aears, HaX, fhool TOWS, TWREEY, QIXOT, ARST,
FIDTS, R, TR Yoewid @@ 7 A qed. wed dgec en SO 4T Ta[ a
A e e fed. SRE g gERd wed w W ffdg sEen gl
i #Ro 23 s,

. AR TRexw weT 7 fafag glwtn d@g

Tege G-

ST ARGE AT Sr wed emme AE geRt Fel. o dledd [anEl Hedd dnerdn
TR e gRe v s A 3o wid #cedr Sf¥e oo dnes HERIT
MEAT @ 8137 Wed Tl 1 <HA aMfde aiee aear foell. @me 4R AR g
qATE EOIGR AT AT T GiAEar B B B dABEh g YR VIS & T
g™ [T GEaT [aen gerhR B, UMY el e ATaederlJHIX Al SHIgHT el
feFT 9 T ST A 7o e I GAReRT Rgd . U1 §h Secdige wie Aname
T YR G AdE P Al . AR ATIEMET e e JaTd we aee
ST Ted. <1 a1 Teflet JA-

{. YA QEEr YRadn-

@l AR SN Rl WS SWRE B4 e, qud Wedl Wed wmiwd
AledauaTE A Qe a6 e el Jled. e Al §ed d1e B e,

R. Tram eraen-

T DG TR SHER FEO-T7 AT eeaviel @id JEedEn JaEy e 7.
T Ted W@ Fae TRl [RIER BT IV U U] FEEEE qodraT diadm
e Wl IUcHed e QU (ST, T [BvAE | el

el
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3. 81 U g e Suaed:-

81 U 9 AN @R e Tewl @E TdE a TR S TEat Aau s e
3 B UF Y@ TEH T M. S IEM ST ST e e o sl w
IR Hed ATl 3778,

¥, TE SR - HARS -

T A Jae Fed qhedtd AARST wedr e Aeear fed . qud gin
AT S Sfearell Hepdl T Wi A S gHE @l IR aRawe e
fafag oie avfie S geelAmETd! e g wednll ewW. il olfed EEmH fhar 4o
HHERT W ARG AT 3MfiF FEa 81 3.

%, iy glagn-

e ARSI wede 9 AE wHer e e, IS ged e e yawmer
g A g eAme I=w R e RO wEY 8% el e, il ey
gmel Rre Ue wed Tt Wi onft wiew AmRetr Sufh gfaar gieem sw
@ IfiE goame I 3.

R, W 7 AR Fridd wem-

et B Bl 1 o i B A e ) B 7 T s e M L
HHITERISE B BTG HIST YA Hel Iuchiedl 8. A0l b, e, gl
SRR W, W@ TR FE, ARgER gEER, AR Wi, Wl FR, W T
TE-ACIETS AR 9N, RS Tl AT AR YT AT 6. FE AT AiSad
THEGTEl IR TR (A O RO 8 e e e faemwe e aed
6. AT e foar a5 39 38,

e I 7 Ao el

{. T gAm- (& g, faw, aoh)

fafqer arseraTeT Uty e Rl QAT v TR S CAHE doHl SIS
Bl Mg R Romhad 9 Ailedl e S|ian fhar gHE @ ol aigem
FX TR TS feenaeie WA ®IfFE qEuiEl S qE,

R -

giH e s IR qU9 @ SWRHEl JREEl F0 GRG edd s g $9
JIEITGT HED-T YR ATIR e [N PRl I, TR 8 Heqdl Pl H@IIRdl it
s dR 3e i ST et 3 fagt e geRr dfeeE wE

3 Om-

ToUgRIT T gRas) R0 IS aiofl e hy IHRUN HIU, AT HIGH FHIER
TR Uy Bl qed Se@amel Ioard] RS ATIAUIEidl wicdh  JeaT uvamE R
PG JTEY Sl

¥, TIBTIETR YRR T;

erfe qeu Rty wor oA @ wied  wettw geiteomdl iR s e

o0

TohaTd, ISV~ Tehr, Sigsh, arm, ferefid, s geeiy.
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K. TS T A qauE: -

SX ®E ARG SifE fEmren jaeme an ded wEd sl a3 @i [qand
FEIE WA A fid Heeen i Wodd 30, Se@ waid AR WA Heaum-ar
e AeeeaTEaR fea S8 deeT Wied W@ gifHe sRd dX ga JHT BRI |4
T e S (X, mer, ol faw, wifRT Tomd) amRer dx AmReHey
T Aol A 218 7. R SR Wed @@ 8 Ueihs sRie qX HIA e e
MRS YRdcd @iUhs 3™ AT Jcq=1 & hr=al &I SH B0 W TEA Al
IR el aTeT Ta=a ATl @< F& .

% WRGE:-

e H ARG BRI TEUhs aRdl 83T kel Yderid Alled! 31T wed woia e
T e & A IARE GAE W Iuched FEA o e WA Rl ane A
e wes Sra Sard SnftT AT SfaRad TS Een afiE @Eame .

o, T AR A

WX 9RET 81 Y Tl qaqEEr i qe. A UREIHe Wi 8 Hecdrd U Hel W,
Iofiet IgRr e, el LT swEm SR A b Scaed ddd ofd 9ded & W
VIS qraEie=al HigRad Wl S, A UEdel fGded A

i BEMR e gm0, wiew fid @ W a8E 3 gReT wvuEdl deawe
WWW%MWH@HW%WWWWW
@MY @A gEET d TEE e B Wed UaW AR HE AR HFALT A
TG G TeR fold el S 81 UE o Sam e St a3, e
SIS AN FUA T RN, T, YW IUNHEA Heard el Gy e TRl 3
EEN A wAE A FIAG. AT Ted WY, AW @i Ha. A ST G dre
IOA A6 fgd I7 T8 WA 68 geEn et westan Famw.

¢. TSN B T AT G-

@ g feame wied AafiE dxarar SuAm vl Frevo femmmen far s,
ST UREll Wew G DU AMESS d G, a0s g GET el R dwed 39
R A, O G0 T AR Gl qofle Wi A A Sy Aol e, SieEA
IR Wedw AAN T TAX UEU IUERES Y IdW. e aqeR @ wifed w@te
T e T o Aifedrl AR O AR ffdg freiveRen gwdmel #Ed @dd oady
H@ar fora I 99 ffdg afed @, AW 9 S qUR A el T JAER
BERN, AR R fRwdd. B 94 S AErdl gRaed A Wel od. Adfie
Hcige JTet JEaT &4, W10 d JeieT MER W @R Gl geET wed .

AR GRETEl ST hAdld 3 wegerd HeY-

fomrafe Brm-ar wied wwiHEd e IANE, Bled HIE, AAUEAR SIIedT @Xal dedl fhadimed
wd. foege s ffey e ofwg ol T A7 9T 3ren g wHesd fhar Sen
G A, SHA GG [FPMD TR HIES TAI Heqe fedl AT SHagRErRIsY Sl
fafqy fawmrear AT SighmEEES R Hiecd e goarl

GEhAY HHRAT Hegel (Hoodl AT Heger=al dqR ¥ Yiefieh Al wrel

YR TR el ST,
A IRERIA e 9 q@aen glagr gag
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. FRUE g

Fel Aqw g g et Haed e e AlRe B, A Ged 9 Yo o
Gl WA HE HalG Gl Al Clacdl el Iuchd SEeqe HIUCATS! SR Hare e
i WWWWWHFWWWHWWWWW
Q%HT o7 gafdt et U9 Ted. M e YT FEA] FSIN I, 9N TEuTdT HigdEr
FA-TAT ATeedT e wiar Rl e

o1 gz 1 e siie e SR weq e e,

R. ZTHT:-

STTAT, DA fFaT AERCE WEHIT @9 9 SN GeE SR i gaaedmmeia
wfedt e W fha Tod TRdl. IAXGA o9, TRl <w, iied quE FravueEdl o oRed
deTiT gy I eI PRl TEIRE! sEv A B TR SexcHe elcwdd S,
W, FF TR GRS AR Fwd. ¥, 99 e o1 memg 9% @Rar Jan. amg skl

fasramen are fred s e Ffd 2a e,

I

AR AR Wgﬁmqﬁmaﬁﬁ% mgwmﬁﬁwmww 21, Sy 3
W T AT T T AT FE A A A, e A T i e
FE. DR A IBR e A FEHE A6 %?fr I, cArEYH e e FOM T W,
facl &1 Fom-a1 W 3T dTe AN, I7 He gRame Wi e Jeu e Go gae
3B, 1 ARETHS A Hou] HRES TR HRUAT TS 36, WX 81 s gl wgcaran

gfREx R, wWeT Faem 3w, 4 S @ am A S & 309 wed goon o e T
qEg e, A% IREE e AR IUsd Al . e fEm usA I s,
Tt

T ST

5 RrErdt g ST 97 adaoh

3efa gHIarT 308,

9, 3557, JRGT GHST HFIARI
TFIGT JTDH 20§,
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“Tourism is a basic and most desirable human activity, desiring the praise and
encouragement of all government.” (The United Nations Conference of International Travel
and Tourism)
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