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AN IMPACT OF CONTRIBUTION OF INDIAN TOURISM INDUSTRY IN FOREIGN    

EXCHANGE EARNINGS 

 

Dr. Prasanna G. Deshmukh 

Principal and Head, Anantrao Thopte College &Research Centre Bhor Dist. Pune 

 Academic Council Member SP Pune University 

 

Introduction: Tourism industry plays a major role in any country's economic development. It helps 

significantly to the country for creating the employment opportunities to the large number of people. 

Moreover, it is also one of the important engines to attract more foreign exchanges with its potential. 

Tourism in India is important for the country's economy and is growing rapidly. The World Travel 

and Tourism Council calculated that tourism generated ₹16.91 lakh crore (US$240 billion) or 9.2% 

of India's GDP in 2018 and supported 42.673 million jobs, 8.1% of its total employment. 

Tourists contribute to sales, profits, jobs, tax revenues, and income in an area. ... Through secondary 

effects, tourism affects most sectors of the economy. An economic impact analysis of tourism activity 

normally focuses on changes in sales, income, and employment in a region resulting 

from tourism activity. Tourism promotes international connections which can increase business 

opportunities. With this background an attempt has been made in this paper to study an impact of 

contribution of Indian Tourism Industry in Foreign Exchange Earnings.” 

Scenario of Indian Tourism Industry: India is a large market for travel and tourism. It offers a 

diverse portfolio of niche tourism products - cruises, adventure, medical, wellness, sports, MICE, eco-

tourism, film, rural and religious tourism. India has been recognized as a destination for spiritual 

tourism for domestic and international tourists. In his Independence speech from Red Fort, Prime 

Minister Narendra Modi urged people to visit 15 domestic tourist destinations in India by 2022 to 

promote tourism. India ranked 34 in the Travel & Tourism Competitiveness Report 2019 published by 

the World Economic Forum. It indicates that this is a market for travel and tourism in India. 

          The total contribution by travel and tourism sector to India’s GDP is expected to increase from 

Rs 15.24 lakh crore (US$ 234.03 billion) in 2017 to Rs 32.05 lakh crore (US$ 492.21 billion) in 2028. 

Total earning from the sector in India is targeted to reach US$ 50 billion by 2022. 

As of 2019, 4.2 crore jobs were created in the tourism sector in India, which was 8.1 per cent of the 

total employment in the country. International Tourists arrival is expected to reach 30.5 billion by 

2028. e-Visa facility was offered to 169 countries as of December 2019. 

During 2019, foreign tourist arrivals (FTAs) in India stood at 10.89 million, achieving a growth rate 

of 3.20 per cent y-o-y. During 2019, FEEs from tourism increased 4.8 per cent y-o-y to Rs 1,94,881 

crore (US$ 29.96 billion). In 2019, arrivals through e-Tourist Visa increased by 23.6 per cent y-o-y to 

2.9 million. 

 It was found that there are different schemes planned for attraction of tourists. These schemes are as 

follows.                                                                                                             

a)Swadesh Darshan scheme: Under the Swadesh Darshan scheme, 77 projects have been sanctioned 

of worth Rs 6,035.70 crore (US$ 863.60 million). In Union Budget 2020-21, the Government has 

allotted Rs 1,200 crore (US$ 171.70 million) for the development of tourist circuits under Swadesh 

Darshan for Northeast. 

b)  Branding and marketing initiatives: The launch of several branding and marketing initiatives by 

the Government of India such as ‘Incredible India!’ and ‘Athiti Devo Bhava’ has provided a focused 

impetus to growth.  
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c) Fresh category of visa: The Indian Government has also released a fresh category of visa - the 

medical visa or M-visa, to encourage medical tourism in the country. The Government is working to 

achieve one per cent share in world's international tourist arrivals by 2020 and two per cent share by 

2025. 

d)  Boost investment: The Government is also making serious efforts to boost investment in the 

tourism sector. In the hotel and tourism sector, 100 per cent FDI (Foreign Direct Investment) is 

allowed through the automatic route. A five-year tax holiday has been offered for 2-, 3- and 4-star 

category hotels located around UNESCO World Heritage sites (except Delhi and Mumbai).Hotel and 

Tourism sector received cumulative FDI inflow of US$ 15.28 billion between April 2000 and 

March2020. 

e) Tax Refund Scheme: In Union Budget 2019-20, the Government introduced a Tax Refund for 

Tourists (TRT) scheme in line with countries like Singapore to encourage tourists to spend more in 

India and boost tourism. The Government of India also announced to develop 17 iconic tourist sites in 

India into world-class destinations as per Union Budget 2019-20. 

f) Dekho Apna Desh webinar: Ministry of Tourism launched DekhoApnaDesh webinar in April 

2020 to provide information on the many destinations and the sheer depth and expanse of the culture 

and heritage of Incredible India. Till July 20, 2020, 42 webinars were conducted under the series. 

Analysis of Tourism in India: The number of Foreign Tourist Arrivals (FTAs) in India during 2018 

increased to 10.56 million as compared to 10.04 million in 2017. The growth rate in FTAs during 

2018 over 2017 was 5.2% as compared to 14.0% during 2017 over 2016. The share of India in 

international tourist arrivals in 2018 was 1.2%. India accounted for 5.0% of international tourist 

arrivals in Asia Pacific Region in 2018, with the rank of 7th. 

About 79.6% of the Foreign Tourist arrived in India through air routes followed by 19.6% by land 

routes and 0.8% by sea routes. Delhi and Mumbai airports accounted for about 44.5% of the total 

FTAs in India. The top 15 source markets for FTAs in India in 2018 were Bangladesh followed by 

United States, United Kingdom, Sri Lanka, Canada, Australia, Malaysia, China, Germany, Russia 

Federation, France, Japan, Singapore, Nepal and Thailand. The top 15 countries accounted for about 

75.33% of total FTAs in India in 2018. 

Tourism continues to play an important role as a foreign exchange earner for the country. In 2018, 

foreign exchange earnings (FEE) from tourism were US$ 28.59 billion as compared to US$ 27.31 

billion in 2017, registering a growth of 4.7%. 

 Number of domestic tourist visits in India during 2018 was1854 million (revise) as compared to 1657 

million in 2017, with a growth rate of 11.9 %. • Number of Indian national departures from India 

during 2018 was 26.29 million as compared to 23.94 million in 2017, registering a growth rate of 

9.8%. 

Data on varied aspects of Inbound Tourism are presented. The Foreign Tourist Arrivals (FTAs) in 

India continued to grow from 1.28 million in 1981 to 1.68 million in 1991, 2.54 million in 2001, to 

reach 10.56 million in 2018. During the year 2018, FTAs in India registered a growth of 5.2% over 

2017. The Compound Annual Growth Rate (CAGR) in FTAs in India during 2001 to 2018 was 

8.75%. Ministry has also initiated compilation and dissemination of arrivals of Non-Resident Indians 

(NRIs) and the International Tourist Arrivals (ITAs) since 2014.  

The following table gives the number of FTAs, NRIs Arrivals and ITAs in India along with the 

corresponding growth rate over previous year. The table is constructed by considering the span of 

three years.  Since the 1991 when Indian Economy has changed its direction to the Liberalization, 

Privatization and Globalization. Because of this the data in the table is considered since 1997. 

 



SCHOLARY RESEARCH JOURNAL FOR INTERDISCIPLINARY STUDIES                          ISSN: 2278-8808 

 

JAN-FEB, 2020, V-7/58 Page 3 
 

Table No. 1 

Foreign Tourists Arrival in India (1997 – 2018) 

Year Arrival(millions) % Change Year Arrival(millions) % Change 

1997 2.37 3.8 2008 5.28 4.00 

1998 2.36 - 0.7 5009 5.17 - 2.2 

1999 2.48 5.2 5010 5.78 11.8 

2000 2.65 6.7 2011 6.31 09.2 

2001 2.54 - 4.2 2012 6.58 04.3 

2002 2.38 - 6.0 2013 6.97 05.9 

2003 2.76 14.3 2014 7.68 10.2 

2004 3.46 26.8 2015 8.03 04.5 

2005 3.92 13.3 2016 8.80 09.7 

2006 4.45 13.5 2017 10.04 14.00 

2007 5.08 14.3 2018 10.56 5.2 

The above table no.1 shows that the tourists were arrived in the year 1997 only 2.7 millions which 

increased more than five times i.e. 10.56 millions in the year 2018. The yearly percentage of arriving 

tourists is not increased continuously because the absolute number of arrival tourists is not changed 

with higher number. Within a span of twenty years the actual number of arriving tourists is increased 

five times i.e.2.7 million to 10.56 millions. 

 Foreign Exchange earnings fromTourism in India 

 If we considered the increased number of foreign tourists towards India it will be more interesting to 

see what the impact on foreign exchange is earning of India. By taking into account this relationship it 

has shown that how much of foreign exchange is earned during the period i.e.1997 to 2018. The Table 

no.2 denotes that as the foreign tourist’s arrival is increased the foreign exchange inflow is increased 

in India. It means tourism industry has contributed much more to India”s foreign exchange earnings 

activity. The foreign exchange earnings is shown in the Dollar as well as in INR i.e.in Indian rupees. 

The earning rate of foreign exchange is not changing in a continues increasing manner but in some 

years it is increased and another some years it is negative.  

     If we see the foreign exchange earnings in the Dollar form it has seen that in the years 1997,1998 

and 1999 the earning was increased by two per cent. It means in the years 1997,1998,1999 theforeign 

exchange was earned $2889, $2948, and $ 3009 million. The increasing rate was very low i.e.2%. The 

table also shows that in the year 2000 the foreign exchange earnings is increased by 15 per cent 

because the number of foreign visitors is increased.It has seen that 43 per cent which is the highest 

increase   in the foreign exchange earnings in the year 2003 which it was negative in the previous 

year. After 2003 the percentage of increase in foreign exchange earnings in the Dollar form is 

decreased as 38 %,21 % and 15% in the year 2004,2005 and 2006. In the year 2007 the parentage of 

change in foreign exchange earnings increased by 24% then again it is decreased up to 10.3 per cent. 

Table no.2 

Foreign Exchange earnings from Tourism in India 

                                                       (1997 – 2018) 

Year Earnings in 

(US$ million) 

% change Earning in  

Rs (crores) 

% change 

1997 2889 2.0 10,511 4.6 

1998 2948 2.0 12,150 15.6 

1999 3009 2.1 12,951 6.6 

2000 3460 15 12625 20.7 

2001 3198 -7.6 15,083  -3.5 

2002 3103 -3.0 15064  -0.1  
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2003 4463 43.8 20729 37.6 

2004 6170 38.2 27,944 34.8 

2005 7493 21.4 33,123 18.5 

2006 8634 15.2 39025 17.8 

2007 10729 24.3 44362 13.7 

2008 11832 10.3 51294 15.6 

2009 11136 -5.9 53754 4.8 

2010 14193 27.5 66172 23.1 

2011 16564 16.11 83036 25.5 

2012 17737 07.1 95607 15.1 

2013 18445 04.0 107563 12.5 

2014 20236 09.7 120367 11.9 

2015 21071 04.1 134844 12 

2016 22923 09.1 154146 14.3 

2017 27310 19.1 177874 15.4 

2018 28585 04.7 194882 9.6 

 

In the year 2010 the foreign exchange earnings increased by 27.5 per cent while it was negative in the 

previous year and it again decreased as 16.11%,7.1%,4.0%,in the years 2011,2012,2013, but again 

increased by 9.7 per cent in the year 2014. The percentage of change in foreign exchange earnings 

was 4.1%,9.1 %,19.1% and 4.7 percent in the years i.e. 2015,2016,2017 and 2018. The above analysis 

indicates that, though the rate of foreign exchange earnings has been fluctuating throughout the years, 

the earning in Dollars is increased from $2889 million in 1997 to $28585 million in 2018.  

If we see this earning in the form of INR it will come to know that the income earned from tourism is 

increased from Rs.10511 crores in the year1997 to Rs.194882 crores in the year 2018. This earning is 

only from visits and tours by foreign tourists. 

Conclusion:  The number of tourists from all over the world are contributed to India through foreign 

exchange. The share of tourism income in National Income was considerable. The tourism industry 

has not only contributed to national income, but it has contributed to employment generation activities 

by different ways. Therefore, it is worthwhile to say that the tourism industry has made sizable impact 

in supporting to economy stimulates economic development activities of the nation. 
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INDIAN GOVERNMENT POLICIES AND DEVELOPMENT OF TOURISM INDUSTRY  

 

Dr. Amol Pandurang Mohite 

Asst. Prof., Sau.Nirmalatai Thopte College Of Education,Bhor. 

 

Introduction: Development of tourism industry requires tourism planning. Tourism Planning leads 

to tourism development. Tourism Planning is the process for tourism development. Planning refers 

to methods and means used in making decisions about the future. Tourism Planning helps in 

problem solving and arriving at decisions which help planner in achieving desired objectives. 

Planning for tourism is very crucial. Several Countries of the world, especially the developing 

countries have lately realized the importance of tourism and benefits which it brings out. The use of 

macroeconomic planning techniques for tourism sector are relatively new .The use of 

macroeconomic planning methods for national economic development which have been largely 

utilized since the end of world war second, did not always cover tourism development as a particular 

field. The increasing significance of tourism as a source of income, employment generation, regional 

development, foreign exchange and major factor in balance of payment for many countries has been 

attracting the attention of many government as well as others with an interest in economic 

development . 

Definition of Tourism: In the early 1980s, Gantzer and Gantzer, wrote about an increasing awareness 

among government officials of the need to redefine tourism in order to make a clear distinction 

between... 'the functional business of travel and the essential escapism of tourism' (1983:125). 

Regretfully, this increasing awareness didn't lead to a change in definitions. Both on an international 

and national level, relatively straightforward all-travel-inclusive definitions have become the general 

norm The U.N. World Tourism Organization (WTO) and the World Travel and Tourism Council 

(WTTC) define tourists as people who 'travel to and stay in places outside their usual environment for 

more than twenty-four hours and not more than one consecutive year for leisure, business and other 

purposes not related to the exercise of an activity remunerated from within the place visited'. The 

Indian Department of Tourism's definition is almost the same. It explicitly includes people traveling 

for the following reasons: leisure - recreation, holiday, health, study, religion, sport, business, family 

mission and meeting (GOI, 2008:257-260). 

VARIOUS TOURISM POLICIES IN INDIA 

1. The First Tourism policy 1982: The First Tourism policy was announced by the Government of 

India on November 1982. The mission of First Tourism Policy was to promote sustainable tourism as 

means of economic growth, social integration and to promote the image of India abroad as a country 

with a glorious past, a vibrant present and a bright future. Policies to achieve this will be evolved 

around six broad areas such as Welcome, Information, Facilitation, Safety, Cooperation and 

Infrastructure Development. This policy also gives importance to conservation of heritage, natural 

environment, development and promotion of tourist products. 

The objectives of tourism development are to foster understanding between people, to create 

employment opportunities and bring about socio-economic benefits to the community, particularly in  

the interior and remote areas. It also strives towards balance, sustainable development and preserve, 

enrich and promote India‟s cultural heritage. One of the major objectives is the preservation and 

protection of natural resources and environment to achieve sustainable development. 
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Inclusion Of Tourism Sector In The Concurrent List Of The Constitution Of India: Tourism 

was recognized as an industry by the Planning commission of India in June, 1982.Tourism as a 

separate subject does not find a place in the Seventh Schedule of the Constitution of India even 

though a number of its components are either in the Union List, State List or in the Concurrent List. 

Under the new Policy, Tourism will be placed in the Concurrent List as such a step will provide a 

Constitutional recognition to the tourism sector and help in channelizing development of tourism in a 

systematic manner by enabling the Central Government to bring in legislation governing the 

activities of various service providers in the tourism sector. Inclusion of Tourism sector in the 

Concurrent List of the Constitution of India is very important mile stone of the first tourism policy. 

2. National Committee On Tourism: In June 1986, the planning Commission of India set up the 

National Committee on Tourism to prepare perspective plan for tourism sector. The Committee 

headed by Mr. Mohammed Yunus, submitted its recommendation in November 1987.Mr.Mohammed 

Yunus report recommended that the existing Department of Tourism would be replaced by a National 

Tourism Board and create separate cadre on Indian Tourism Service to look after the functioning of 

the National Tourism Board. It also submitted proposal for partial privatization of the two airlines 

owned by Government of India. 

3. Tourism policy Under Seventh five year plan: (1985-1989) 

Indian  tourism  planning  increased  with  the  seventh  five  year  plan  (1985-1989).The various 

polices advocated by the seventh five year plan for tourism planning in India are: 

1. To promote aggressively domestic tourism. 

2. It laid stress on creating more beach resorts. 

3. To conduct conferences, trekking conventions and winter sports so that various options are 

available to the foreign tourists. 

These policies of the seventh five year plan in India gave a boost to the tourism planning in India. 

4. Tourism policy Under Eight five year plan: (1992-1997): To encourage tourism planning in 

India, Eighth Five year plan emphasized that the private sector should increase its participation in the 

tourism sector. Union government had provided various facilities for the development of tourism 

sector, which included the announcement of the National action plan for the tourism in 1992.National 

Action plan for Tourism was announced in May, 1992. In April 1993, the Government announced 

further measures aimed at export promotion. The existing Export Promotion of Capital Goods Scheme 

(EPCG) was extended to tourism and related services. The first ever Indian Tourism Day was 

celebrated on January 25, 1998. 

5. National Tourism policy 2002: Announcement of National tourism policy 2002 by the 

Government of India is a mile stone in tourism planning in India. This tourism policy 2002 is based 

on a multi faced approach, which includes faster or speedy implementation of tourism project 

development of integrated tourism circuits, capacity building in the hospitality sector and new 

marketing strategies. Main aim of National tourism policy 2002 is to position tourism as a major 

driver of economic growth. Government tries to achieve this aim by promoting domestic and 

international inbound tourism, developing tourist infrastructure, developing new destinations, 

promoting of agro rural tourism, new tourist circuits, and public private partnership 

 6.Tenth five plan initiatives for tourism (2002-2007): Tenth five year plan working within the 

National Tourism Policy 2002, promoted skill building by promoting training programmes in hotel 

and food industries. Tenth five year plan promoted adventure tourism  in the Himalayas, beach 

tourism in costal line. Wellness tourism included traditional health practice like Ayurveda, shopping 

centre‟s for traditional crafts and pilgrimage spots. 
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7. Eleventh five year plan initiatives for tourism (2007-12): The Eleventh five year plan has 

allotted more funds for tourism development. With the extension of national tourism policy 2002, 

eleventh five year plan tries to promote partnership between the central, state government and private 

sectors. There are some of the areas selected for funding which includes Srirangam, Vellore fort 

(heritage destination), the beach at Pudacherry and Chenni (sea tourism),Wayanad in Kerala, the 

Udhagamandalam, Madumalai, Anaimalai circuits in Tamil Nadu (Eco-tourism), Jammu and Kashmir 

and North eastern states have given special attention and also tries to diversify the sources of tourism 

marketing. 

Government initiatives: The Ministry tourism undertakes various initiatives to promote tourism in 

the country. This includes: 

Infrastructure Development: 

. Infrastructure development schemes for tourism in India are: 

1. Tourism product or infrastructure and destination development. 

2. Integrated development of tourist circuits. 

3. Assistance for large revenue generating project. 

4. Capacity building for rural tourism. 

5. Public private partnership in infrastructure development. 

6. Tourism market development for domestic tourism. 

Marketing and promotion initiatives: Government of India initiated number of measures to 

promote tourism marketing and promotions. The important marketing and promotion initiatives are:- 

Incredible India Campaign: Incredible India Campaign was introduced by the Government of India 

in 2002 to promote India as an ultimate tourist destination on the world tourism map. Incredible India 

campaign was conducted globally to attract tourists to the country. It projected India as an attractive 

tourist destination by showcasing Indian culture, history, spirituality and yoga. 

Atithi Devo Bhavah: Atithi Devo Bhavah is a programme conducted by the Government of India to 

complement the Incredible India Campaign. Main aim is to create awareness about the effect of 

tourism and sensitize people about our country‟s rich heritage, culture, cleanliness and warm 

hospitality. Atithi Devo Bhavah is a seven point‟s programme of hospitality and training.  

Visit India 2009: The main vision of Visit India 2009 campaign was to boost the inflow of visitors 

and tourists after the terror attacks in Mumbai in 2008 as well as global economic crises. The 

programme was jointly announced by the Ministry of Tourism and World Travel and Tourism 

Council. This scheme was valid from April to December 2009 and had the support of the hospitality 

sector, tour operators, and travel and airlines companies. 

Different tourism products: Government of India introduced several tourism products such as rural 

tourism, cruise tourism, adventure tourism, medical tourism, open sky policy etc. 

Foreign direct Investment: Government of India allowed 100% Foreign Direct Investment in hotels 

and tourism industry. Hotels refer to restaurants, beach resorts and other tourist complexes providing 

accommodation and catering facilities to the tourists. Tourism industry includes travel agencies, tour 

operating agencies, tourist transport operating agencies and facilities for cultural, adventure and wild 

life experience, surface, air and water transport facilities, leisure, entertainment, sports, health and 

convention etc. 

8.Plan schemes during the Eleventh Five Year Plan: (2007-2012): Several plan schemes were 

introduced during the eleventh five year plan period to achieve the targets. To accomplish the targets 

set forth in the 11th FYP the Ministry of tourism implemented the following schemes during 2007-

2012. 
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 Product Infrastructure Development for Destination and Circuits (PIDDC) 

 Overseas Promotion and Publicity Including Market Development Assistance 

 Domestic Promotion and Publicity 

 Assistance to Large Revenue Generating Projects 

 Incentives to Accommodation Infrastructure 

 Creation of Land Banks 

 Assistance to Central Agencies 

 Market Research including Twenty Years Perspective Plan. 

 Computerization and Information Technology 

9. Tourism policy under 12th Five year plan: (2012-2017) 

12th five year plan  introduced a new dimension to the contribution of tourism. The plan 

highlights the need to adopt a „pro-poor tourism‟ approach aimed at increasing the net benefits to 

the poor from tourism and ensure that tourism growth contributes to poverty reduction. The 

approach paper also underpins the need to develop a comprehensive set of strategies for a diverse 

set of actions, from macro to micro level, including product and infrastructure development, 

marketing, branding and promotion, planning, policy and investment. 

10. Various Targets for Tourism Sector in 12th Five Year Plan: 

As Tourism Sector is one of the major component of the service sector in India, its growth 

targets have to be linked to the targeted growth of service sector during the 12th Five Year Plan. 

Indian economy is expected to grow at the rate of 9%. To achieve this, services sector as well as 

the tourism sector have to grow at the rate of 12% per annum.. 

Challenges In Tourism Industris:  

     1.Lack of proper infrastructure 

     2.Access and Connectivity 

     3.Amenities 

     4.Human Resources  

     5.Service Level 

     6.Marketing and Promotion  

     7.Taxation 

     8.Security 

     9.Regularity Issues 

Serving Tourism Industry: 

1.Accomendation For Visitors 

2.Food And Beverage Serving Activities 

3.Railway  Passenger Transport 

4.Road  Passenger Transport 

5.water Passenger Transport 

6.Air Passenger Transport 

7.Transport Equipment Rental 

8.Travel Agencies And Other Reservation Services 

9.Cultural Activities  

10.Sports And Recreation Activities 

11.Retail Trade Of Country-specific Tourism Characteristics Goods 

12.Other  Country-specific Tourism Characteristics Activities 
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Benefits Of Tourism Industry In Indian Economy  

       -Growth and  Boost  in Economic Activity  

       -Infrastructure Development 

       -Generating Income and Employment 

       -Prevention Of National Heritage 

       -Source Of Foreign Exchange 

       -Source Of Employment Generation 

       -Boost Wide Scale Industry Revenues  

       -Tourism Contributes in Medicine Sector 

       -Contribute to Development Of GDP 

       -Development of Various Serving Tourism Industries  

       -Visas For India 

       -Build up Social Bonding within Country And Foreign Country  

Conclusion:  India‟s  tourism sector ranks 7th in the world in terms of its total contribution to the 

country‟s GDP, according to a new report of the World Travel and Tourism Council (WTTC).. 

Tourism is very sensitive to economic, environmental, and socio-political events affecting tourists‟ 

willingness to travel. In the absence of insurance cover and social security, the poor can be 

particularly vulnerable to sudden downswings in demand. However, tourism demand often bounces 

back quickly when circumstances change. If the Indian government is continue to adopt policies that 

encourage travellers, such as the new visa regime, enable investment in vital infrastructure, and allow 

companies to do business. India is a beautiful and diverse tourism destination, with the right policies 

in place it will no doubt continue to grow towards ranking even higher in terms of its tourism 

economy.” 
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PROMOTION OF PEACE EDUCATION THROUGH TOURISM 

 

Kamble Vishal Dnyaneshwar 

Asst. Prof. Research Scholar, Sou. Nirmalatai Thopte College of Education, Bhor 

 

Abstract 

People travel frequently all over the world, it helps them get to know new people, culture, values etc. That 

experience is capable of increasing mutual understanding among people who have been living in diverse 

cultural backgrounds. Tourism provides an effective tool for promoting peace which in turn leads to cross-

cultural interaction resulting in tolerance, national integration, compassion, goodwill, educational standards, 

justice and mutual respect for each other. The tourism could further bring desired level of closeness among the 

people and may go a long way in creating peaceful environment. Tourism doesn’t involve any borders or hatred 

and offers positive experiences to the tourists. .The paper argues that the tourism scenario in India is ideal for 

formulating effective tourism strategies for promoting peace. 

Introduction:  

Travel has become one of the great forces for peace and 

understanding in our time. As people move throughout the world 

and learn to know each other, to understand each other’s 

customs and to appreciate the qualities of individuals of each 

nation, we are building a level of international understanding 

which can sharply improve the atmosphere for world peace. 

 

                                                                                                                  John F. Kennedy 

I have watched the cultures of all lands blow around my house 

and other winds have blown the seeds of peace, for travel is the language of peace. 

                                                                                                                  Mahatma Gandhi 

 

Mahatma Gandhi described travel as ‘The Language of Peace.’ Gandhiji realized the 

importance of attaining freedom through non –violence and travelled all over India to develop a sense 

of personal touch among the populace and succeeded in achieving freedom through peace. With the 

development of civilization people started sharing their contentment, sorrows, inventions and 

accomplishments. Human instinct for curiosity and search led to the birth of tourism which removed 

differences between cultures, ethnic groups, religious groups, values and lifestyles, and languages. 

Tourism and travel industry helps in bridging the gap amongst communities, religions and different 

cultures. Tourism truly acts as a vehicle for mutual understanding through cultural exchange and 

promotes peace at national and international levels. Tourism as a peace tool intends to reduce root 

causes that create situations where violence has been perceived as inevitable. Most of the countries 

are in the process of promoting peace and establishing brotherhood with neighboring countries with 

the view of exchanging ideas and values. The role of tourism as an Ambassador and means of 

understanding and peace between people has been recognized by many international bodies such as 

the United Nations. The major assumption behind the notion of peace tourism is that when people 

travel frequently all over the world, it helps them get to know new people, culture, values etc. That 

experience is capable of increasing mutual understanding among people who have been living in 

diverse cultural backgrounds. Tourism provides an effective tool for promoting peace which in turn 

leads to cross-cultural interaction resulting in tolerance, national integration, compassion, goodwill, 

educational standards, justice and mutual respect for each other. The tourism could further bring 

desired level of closeness among the people and may go a long way in creating peaceful environment. 

Tourism doesn’t involve any borders or hatred and offers positive experiences to the tourists. 

Concept of Peace through Tourism: To begin with the analysis it is necessary to clarify the concept. 

Peace through Tourism refers to the reduction and hopeful elimination of conditions that lead to 

violence (Kelly, 2006a). This concept stands of the belief that these conditions can be avoided through 
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the channel of tourism (Kelly, 2006a). When talking about tourism as channel it refers to the virtue of 

traveling promoting international understanding. 

Relevance of peace in tourism : Tourism is playing a prominent role in developing and promoting 

peace in the world.In 2012, 1 billion tourists are expected to travel the world; that number has been 

consistently growing over the years and is forecasted to still grow. For example travel and tourism has 

been instrumental in softening the relations between India and Pakistan leading to peace. This way 

tourism is a means of world peace and dialogue. Taken seriously tourism can play a vital role in 

bringing peace. Tourism promotes peace through cultural exchange. Most peace efforts take place 

after the conflict. The peace promoting aspirants focus on reconciliation. This reconciliation takes 

place usually between victim, perpetrators and hostile communities. It also involves reintegration of 

ex-combatants. Tourism also reconstructs the social, political and economic environment. Tourism 

can be seen as a link of commercial and cultural exchange between two countries. Now a days people 

want to know the world and find out a place in people’s heart which becomes possible only through 

tourism. Tourism helps in exploring the rich and varied cuisine, colorful dress, monuments and 

palaces, hospitality, diversity etc of various places. At a time when tourism initiatives have gained 

momentum in India, the situation is ripe for popularizing the concept of "Peace through Tourism" in a 

big way through strong advocacy and practical action. Tourism as a strategy to promote peace by 

solving the problems of poverty, unemployment, etc. can succeed if effective inter-linkages are 

established between "tourism initiatives" and "peace", and appropriate action plans are devised 

accordingly. India has strong community and democratic ethos. Community-based initiatives based on 

people's participation have been quite effective in India in solving the socio-economic problems of the 

people. They have also been successful in building up strong collaborations based on people's efforts 

which have led to creation of a peaceful and cordial atmosphere. In fact, the peaceful under-currents 

of Indian democracy are evident in the working of community-based ventures. Limitations of the 

centralized form of planning have compelled the policy-makers to pin their faiths on such people-

based ventures. The paper argues that if the tourism strategies are geared towards involving the 

community-based organizations, they can promote peace in a real way. 

Become an Ambassador for Peace when you travel: IIPT (International institute for Peace through 

Tourism) International invites all travel agents, tour operators, hotel companies, airlines, cruise lines 

and travel publications to become members of the Travel for Peace Campaign. The movement 

encourages travelers around the world to become Ambassadors for Peace by practicing the IIPT 

Credo of the Peaceful Traveler and the travel ethic inherent in the belief that we are ‘One Earth One 

Family’. In April 2016, IIPT Founder and President, Louis D’Amore, announced the campaign and 

World Expeditions concurrently became the first charter member. The campaign aims to create 

awareness that the privilege of travelling provides a unique opportunity to learn more about Earth, the 

wonder of its natural beauty, and its many diverse peoples, cultures and heritage while fostering 

mutual respect, understanding and appreciation with each person we encounter in the process. World 

Expeditions is honored to be a part of an industry that is recognized for its ability to foster peace, 

security, and mutual understanding. We urge you to put the IIPT Credo of the Peaceful Traveler into 

practice during your next adventure. 

IIPT Credo of the Peaceful Traveler: Grateful for the opportunity to travel and experience the 

world, and because peace begins with the individual, I affirm my personal responsibility and 

commitment to: 

 Journey with an open mind and gentle heart 

 Accept with grace and gratitude the diversity I encounter 

 Revere and protect the natural environment which sustains all life 

 Appreciate all cultures I discover 

http://www.iipt.org/credo.html
http://www.iipt.org/credo.html
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 Respect and thank my hosts for their welcome 

 Offer my hand in friendship to everyone I meet 

 Support travel services that share these views and act upon them and, 

 By my spirit, words and actions, encourage others to travel the world in peace 

Government Tourism policy for peace:  Tourism emerged as the largest global industry of the 20th 

century and is projected to grow even faster in the 21th century. India has immense possibilities of 

growth in the tourism sector with vast culture and religious heritage, varied natural attractions, but a 

comparatively small role in the world tourism scene. Tourism policy strengthens the tourism sector 

and envisages new initiatives towards making tourism the catalyst in employment generation, 

environmental regeneration, development of remote areas, development of women and other 

disadvantaged groups and developing and promoting peace in the country. It would lead to larger 

foreign exchange earnings and create conditions for more foreign direct investment.  

Boost to Tourism: The economic liberalization in India has given a big push to Indian tourism. 

Tourism is today projected as an engine of economic growth and an instrument for eliminating 

poverty, curbing unemployment problems, opening up new fields of activity and the upliftment of 

downtrodden sections of society. New opportunities are being tapped to promote eco, adventure, rural, 

postage, wildlife and health and herbal including medical tourism. With the increasing number of 

foreign tourists coming to India every year and domestic tourism gaining popularity, public and 

private sector bodies are actively involved in promoting tourism in the country. The international and 

regional dimensions of tourism are also getting due recognition. For example, travel links leading to 

establishing people-to-people contacts between India and Pakistan are given prime importance. As a 

result of this, tourism has been instrumental in softening the relations between India and Pakistan 

leading to peace. 

Conclusion: Peace tourism becomes a recognized aspect of cultural & heritage tourism. In the recent 

years India has emerged as a major global power. India's economic reforms have made the Indian 

economy as vibrant as ever. A conducive climate for foreign investment has been created. Indian 

democracy despite its contradictions has given the nation political stability which has no doubt 

strengthened the country's developmental plank. However, despite all this India has been straggling 

with peace as the problems of poverty, unemployment, environmental degradation, social inequalities, 

insurgency, etc. continue to plague the nation. The strategies formulated to tackle these problems have 

not paid full dividends. Tourism as an effective strategy to promote peace has not been discussed or 

debated despite tourism sector remaining in prominence in the recent years. 
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Abstract 

Women are generally called home makers. But today. In modern society, they have moved out of the house and 

are taking part in all areas of life. Today, the entrepreneurial world is open to the womenfolk. Thailand tops the 

list with 18.5% of women as entrepreneurs followed by India by India with 14.1 % women entrepreneurs. Japan 

hasa the lowest rate of women entrepreneurs with just 0.6 %  women as entrepreneurs. Women entrepreneur 

may be defined as a women or a group of women who initiate, organize and operate a business enterprise. The 

government of india has defined a women entrepreneurship as “an enterprise owned and controlled by a women 

having a minimum financial interest of 51 % of the capital and giving at least 51 % of the employment 

generated in the enterprise to women” . Kerala Government defined women industrial units owned/ organized 

by women and engages in small scale and cottage industries with not less than 80% of the total workers as 

women.  

The Concept of Women Entrepreneurship: According to the general concept, women entrepreneur 

may be defined as a women or a group of women who initiate, organize and operate a business 

enterprise. Has defined a women entrepreneurship as “an enterprise owned and controlled by a 

women having a minimum financial interest of 51 % of the capital and giving at least 51 % of the 

employment generated in the enterprise to women. Kerala Government defined women industrial 

units as units owned/ organized by women and engages in small scale and cottage industries with not 

less than 80 % of the total workers as women. With effect from 6th Feb. 1992, the definition of 

‘Women entrepreneurs’ Enterprises in as follows: “ A small scale industrial units/ industrially related 

services of business enterprise managed by one or  more women entrepreneurs in proprietary concerns 

in which she/they will individually or jointly have  shere capital of not less than 51 % as partners/ 

shareholders/ directors of private limited company, members of co – operative society”. 

Reasons for the Slow Growth of Women Entrepreneurship 

In spite of the initiatives taken by the government, the growth of women entrepreneurship is very 

slow, the reasons are outlined as below :  

 Unfavourable family backgrourd.  

 Lack of business education. 

 Dual role of Women 

 Lack of aptitudes and training. 

 Absence of individualistic spirit. 

 Lack of freedom to choose a job according to ability, influence of sex, custom etc. 

 Inadequate infrastructure facilities.  

 Shortage of capital and technical knowhow.  

 Lack of adequate transport and communication facilities.  

 Shortage of power.  

 Lack of security. 

 Absence of ideal market conditions. 

 Corruption in administration. 

Problems of Women Entrepreneurs: The basic problem of a women entrepreneur is that she is a 

women. Women entrepreneurs face two sets of problems specific to women entrepreneurs. These are 

summarized as follows. Shorgate of Finance: Women and small entrepreneurs always suffer from 

inadequate fixed and working capital. Owing to lack of confidence in women’s ability, male members 

in th family do not like to risk their capital in ventures run by women. Banks have also taken negative 
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attitude while leading to women entrepreneurs. Thus women entrepreneurs rely often on personal 

saving and loans from family and friends. 

Shortage of Raw Material: Women entrepreneurs find it difficult to procure material and other 

necessary inputs. The prices of many raw materials are quite hign. 

Inadequate Marketing Facilities : Most of the women entrepreneurs depend on intermediaries for 

marketing their products. It is very difficult for the women entrepreneurs to explore th market and to 

make their product popular. For women, market is a chakravyuh.  

Keen Competition: Women entrepreneurs face tough competition from male entrepreneurs and also 

from organized industries. They cannot afford to spend large sums of advertisement.  

High cost of Production: High prices of material, low productivity. Under utilization of capacity etc. 

account for high cost of production. The government assistance dn subsidies would not be sufficient 

for the survival.  

Family Responsibilities: Management of family may be more complicated than the management of 

the business. Hence she cannot put her full involvement in the business Occupational backgrounds of 

the family and education level of husband has a direct impact on the entrepreneurs ship development : 

85 development of women entrepreneurship\ 

Low Mobility: one of the biggest handicaps for women entrepreneur is her inability to travel form 

one place to another for business purposes.  A single women asking for room is looked upon with 

suspicion. Sometimes licensing authorities, labour officials and sales tax officials may harass them. 

Lack of education: About 60 % of women are still illiterate in india. There exists a belief thet 

investing in women’s education is a liability, not an asset. Lack of knowledge and experience creates 

further problems in the setting up and operation of business. 

Low Capacity to Bear Risks:  Women lead a protected life dominated by the family members. She is 

not economically independent. She may not have confidence to bear the risk alone. If she faces 

discrimination. The male ego stands in the way of success of women entrepreneurs. Thus the rigid 

social attitudes prevent a women form becoming a successful entrepreneur. 

Low Need For achievement: Generally, a women will not have strong need for achievement. Every 

women suffers from the painful feeling that she is forced to depend on others in her life. Her pre- 

conceived notions about her role in life inhibit achievement and independence.  

Lack of Training: A women entrepreneur from middle class starts her first entrepreneurial venture in 

her late thirties or early forties due to her commitments towards children. Her biggest problem is the 

lack of sufficient business training. 

Lack of information: Women entrepreneurs sometimes are not aware of technological developments 

and other information on subsidies and concessions available to them. They may not know how to get 

loans, industrial estates, raw materials etc. 

Remedies to Solve the Problems of Women Entrepreneurs  

The following measures may be taken to solve the problems faced women entrepreneurs in india. 

 In banks nad public financial institutions, special cells may be opened for providing easy ficanace 

to women entrepreneurs. Finance may be provided at concessional rates of interest.  

 Women entrepreneurs’ should be encouraged and assisted to set up co-operatives with a priority 

basis. 

 Scarce and imported raw materials may be made available to women entrepreneurs on priority  

basis. 

 Steps may be taken to make family members aware of the potential of girls and their due role in 

society.  
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 Honest and sincere attempts should be undertaken by the government and social organization to 

increase literacy among females.  

 In rural areas self employment opportunities should be developed for helping women. 

 Marketing facilities for the purpose of buying and selling of both raw and finished goods should 

be provided in easy reach. 

 Facilities for training and development must be made available to women entrepreneurs. Family 

members do not like women to go to distant place for training. There fore mobile training centres 

should be arranged. Additional facilities like stipend, good hygienic chreches, transport facilities 

etc,. should be offered to attract more women to training centres. 

Measures taken for the development of women entrepreneurship in India: Women empowerment 

should be one of the primary goals of society. Women should be given equality, right of decision- 

making and entitlements in terms of dignity. They should attain economic independence. The most 

important step to  achieve women empowerment is to create awareness among women the selves. 

Development of women can be achieved through health, education and economic independence. 

Realizing the importance of women entrepreneurs, Govt. of india has taken a number of measures to 

assist them. Some of the important measures are outlined as follows. 

TRYSEM : Training of rural youth for self employment was launched of 15th august 1979 which is 

still continuing. The objective of TRYSEM is to provide technical skills to rural youth between 18 

and 35 years of age from families below the poverty line to enable them to take up self employment in 

agriculture and allied activities, industries, services and business activities. This ia a sub scheme of 

IRDP. Training given through  ITIs, Polytechnics, Krishi Vigyan Kendra, Nehru Yuva Kendras etc 

has helped many rural women set up their own micro entreprises with IRDP assistance.  

BANKS :  Banks particularly commercial banks have formulated several schemes to benefit women 

entrepreneurs. These includes rural entrepreneurship development programmes and other training 

programmes, promotion of rural non – farm enterprise, women ventures etc. 

NABARD : NABARD as an apex institution guides and assists commercial banks in paying special 

attention to women beneficiaries while financing. It has also been providing refinance to commercial 

banks so as to help latter institutions to supplement their resources which could be deployed for the 

purpose of financing women beneficiaries.  

INDUSTRIAL POLICY: The new industrial policy of government has specially highlighted the 

need for conduction special entrepreneurship programme for women. 

NATIONAL POLICY FOR TH EMPOWERMENT OF WOMEN,2001: As to the commitments 

made by india during the fourth world conference on women held in Beijing during September, 1995, 

the department of women and children has drafted a  national policy for the empowerment of women. 

This is meant to enhance the status of women in all walks of life at par with men. 

Assistance to women entrepreneurs: Entrepreneurs does not differentiate the sex. A number of 

facilities and assistance are offered to the entrepreneurs. However, certain additional incentives or 

facilities offered to women entrepreneurs are discussed as follws. 

Small Industrial Development Organisation (SIDO): SIDO through a network of SISI conduct the 

EDPS exclusively for women entrepreneurs. The aim is to develop entrepreneurial traits and qualities 

among women and enable them to identify entrepreneurial opportunities etc. 

National Small industries corporation (NSIC): The H.P scheme of NSIC provides preferential 

treatment to women etrepreneurs. It also conducts entrepreneurs and enterprise building programmes 

for women. 
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Industrial development bank of india (IDBI): The schemes of IDBI for women entrepreneurs are 

summarized as follows. 

Promoter’s Contribution: The IDBI  set up the mahila udyan nidhi (MUN) and mahila vikas nidhi 

(MVN) schemes to help women entrepreneurs. IDBI conduct programmes of training and extension 

services through designated approved agencies and association with other development agencies like 

EDII, TCos, KVIC etc 

Mall Industries Development Bank of India (SIDBI): SIDBI has special schemes for financial 

assistance to women entrepreneurs. It provides training and extension services it gives financial 

assistance at concessional terms in setting up tiny and small units. 

Commercial Banks: The sthree Shakti Package Scheme of SBI provides a package of assistance to 

women entrepreneurs. The consultancy wings of SBI give guidance on project identification and 

project viability. Th program of assistance such as repair and servicing photo copying dry cleaning 

retail trade business enterprises, poultry farming, tailoring etc. the bank of india has introduced a 

scheme known ass ‘Priyadarshini Yojana’ to help women entrepreneurs.  
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Abstract 
India is a land of rich history, cultural and geographical diversity. Being the home of one of the Seven Wonders 

of the World, India also has huge plethora of flora and fauna spread across its national territories. Such 

appealing features about the Indian culture and its diversity make India one of the best international tourist 

destinations. India presents heritage and cultural tourism along with medical, business and sports tourism. 

Tourism is expanding the fastest and is the most rewarding industry of the modern world. International tourism 

constitutes the invisible export trade. No wonder then that some more enterprising countries have turned this 

flourishing industry into a means of spinning money. In recent years, India too has woken up to this great reality 

and concerted efforts are being made to develop and promote this foreign exchange earning industry in a big 

way. India, with her rich cultural heritage, ancient monuments, world famous temples, architectural 

masterpieces, wild animal sanctuaries and scenic spots, holds a great attraction for the tourists on the move. 

This paper tries to know the problems and prospects of tourism industry in India and government initiative for 

the development of tourism industry.  

Keywords: Tourism, problems, prospects, foreign exchange and Tourist.  

Introduction: Tourism industry is the largest service industry prevailing in the Indian economy and 

contributes as high as 6.4% to the national GDP. Apart from this, the industry plays a huge role in the 

employment of the people of India and contributes almost 8.1% to the total employment in India. 

Revenue generated from the industry we see that the country generated as high as 200 billion US 

dollars in 2008 from the industry, which is expected to increase to 375.5 billion US dollars by the end 

of year 2018. This expectation would result in a growth of almost 9.5% annually for the industry. 

According to World Travel and Tourism Council, India will be the one of the most hot-spot for 

tourism from the year 2009 to 2018, having the highest 10-year growth potential. Tourism revenue is 

expected to surge by almost 42% by the end of 2017 as compared to the year 2007 irrespective of the 

fact that the industry faces major setbacks during peak times due to the shortage of hotel rooms and 

infrastructure. In current time, when the world economy is becoming more globalized with every 

passing day, it is still a long way to go for the Indian economy to achieve sustainable tourism.  

In India, the travel and tourism industry has really come of age. But India’s share in world’s tourism 

earnings of $ 3.5 trillion is just 0.37 per cent and receipts are 0.51 per cent of the world receipts. 

Tourism is presently India’s third largest export industry after gem and jeweler and ready-made 

garments. The foreign exchange earnings from tourism during 1997-98 were about Rs. 300 crore. In 

1995-96, India received 2.1 million foreign tourists. 

Objectives of the study: 

 To role of tourism industry in Indian economy. 

 To assess the problems faced by tourism industry 

 To know the tourism industry in Indian scenario 

 To evaluate the future opportunities of prospects of tourism industry 

 Suggestions and government initiative for development of tourism industry 

Research Methodology: The data and information has been collected through secondary sources such 

as published articles, magazines, periodicals and books and e-sources etc. The research is completely 

based on descriptive in nature and theoretical one.  

Problems of India’s Tourism Industry: Some of the major road blocks or hurdles for the proper 

development of the industry are: 

1. Lack of proper infrastructure which includes non-availability of good roads and poor 

connectivity to the tourist destinations. 
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2. Lack of aggressive online and other marketing strategies to promote India as a must-visit 

location 

3. Too many points of differentiation available but not cashed upon (such as rare animal 

sanctuaries, religious pilgrimage tours and extreme Himalaya tours) 

4. Lack of funds due to which a long list of heritage monuments that are still sitting in squalid 

environments etc. 

On the other hand, India is at the threshold of looming opportunities. Tourism in India is one of those 

sectors which are currently witnessing widespread growth. Thanks to the increasing inbound tourism 

by the burgeoning Indian middle class. Rising inflow of foreign tourists into the Indian Territory 

along with successful government campaigns for promoting ‘Incredible India’ stature has done a lot to 

develop the Indian tourism industry. 

 Another problem of recent origin is that Indian tourists have started travelling abroad rather 

than travelling within the country. In 2004, as many as 6.2 million Indian tourists went abroad 

in contrast to only 2.9 million foreign tourists visiting India. 

 The main cause of outflow of Indian tourists is high aviation cost in the domestic sector. 

When a tourist in North India can get cheaper return tickets to Sri Lanka or Thailand than to 

Goa or Kerala, he will obviously go abroad. 

 Our foreign exchange earnings from tourism is getting neutralized because of large number of 

Indians going abroad. It is estimated that by 2007-08, as many as 8 million Indian tourists will 

be going abroad. Majority of them will be visiting Cambodia (15%), Hong Kong (15%), 

Australia (13%), Malaysia (13%), Singapore, and Pakistan. 

 The” unplanned and unrestricted growth of tourism has a detrimental effect on environment. 

The origin and growth of tourism in India as elsewhere in the world, is distinctly urban 

oriented rather than being spread over the countryside. This is due to the fact that urban 

centers provide the necessary infrastructure and wider choice of facilities and price ranges for 

accommodation, food, entertainment, etc. 

 There is lack of appreciation of the holistic approach to tourism development which takes into 

account the linkages between environment and pressure of tourists. The result is that, almost 

all the popular tourist centers are groaning under the pressure of annual visitors and quite 

often facing difficult situation. 

 The unplanned and unchecked growth of tourist centers deprives them of their original charm 

and ultimately proves disastrous. This is what is happening to some of the famous tourist 

centers like Shimlla, Mussoorie, Darjeeling, etc. where sometimes even drinking water is not 

available to cater to the needs of the tourists. 

Prospects of Tourism Industry: 

 India is gifted with massive diversity in culture, geography, and art which pull in a colossal 

measure of voyagers to the nation. Different new forms of tourism that are being introduced 

in recent years are also helping to build up the country’s tourism industry. Medical tourism, 

eco-tourism, adventure tourism, and cruise tourism have also gained a lot of popularity and 

attention among foreigners now and have the potential for high growth in the near future. The 

Himalayas are the greatest assets of India in adventure tourism. 

 Tourism industry for India is a beautifully prospering and promising field. Taking sufficient 

measures to confront the difficulties presented and further enhancing the prospects can 

guarantee unlimited chances and development of the nation 
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Government Initiative for development of tourism industry: 

 With a view to improve tourism and at the same time taking care of the environment, the 

central and state governments are coming forward with new development plans. Although 

tourism is the responsibility of the state governments, the Central Government lends all help 

to develop tourism. India Tourism Development Corporation (ITDC) was established in 

October 1966. 

 The central Department of Tourism is extending financial assistance for improving tourism 

infrastructural facilities like yatriniwas, tourist lodges, wayside facilities, restaurants, 

cafeterias, tourist bungalows, etc. It also extends financial assistance for adventure sports 

activities, tourist transport, tented accommodation, etc. 

 Travel Trade and Tourist Service Division of the Department of Tourism is helping the travel 

trade, both national and international. Department of Tourism has simplified and streamlined 

the rules from April 1992, regarding the grant of approval to travel agents, tour operators and 

tourist transport operators so that their services are standardized and are made broad-based, 

both for domestic and foreign tourists. 

 The main thrust during the Eighth Five Year Plan had been, (i) development of selected 

tourist places/areas, (ii) diversification from culture-oriented tourism to holiday and leisure 

tourism, (iii) development of trekking, winter sports, wildlife and beach resort tourism, (iv) 

exploring new source markets in regions and countries having cultural affinity, (v) restoration 

of national heritage projects, (vi) launching of national image building and marketing plans in 

key markets, (vii) providing inexpensive accommodation in different tourist centers, (viii) 

improving service efficiency in public sector corporations and (ix) streamlining of facilitation 

procedures of airports. 

 Indian railways have also recognized its role in tourism development. The launching of 

Rajdhani and Shatabdi trains is a step in the right direction. ‘Palace on Wheels’ is already 

operational in Rajasthan. Another special tourist train ‘Orient Express’ has been introduced in 

Gujarat and one more covering temple towns of Tamil Nadu will become operational soon. 

 Five more such luxury tourist trains with private sector participation connecting major tourist 

centers will soon be on the rails. Lane for about 100 hotels at various railway stations has 

been set apart to augment accommodation for travellers. Considering the recent development, 

it is hoped that India will get her due share of tourism and at the same time steps will be taken 

to preserve the physical and social environment of the country. 

 Government as well as private organizations should jointly adventure some plans to attract 

foreign tourists. Heritage Hotel scheme is one of them. Railways play a crucial role in the 

development and promotion of tourism. The scheme of Palace on Wheels is a tourism 

promotion project of Indian Railways. This is a joint venture of Indian Railways with 

Rajasthan Tourism Development Corporation. 

Govt. Initiative for improving the tourism industry: 

 It is needless to say that development in Infrastructure holds the key to success for any 

industry and the economy as a whole.  

 Infrastructure has a major role to play in the Indian Tourism industry. Ministry of 

Tourism has made consistent efforts to develop quality tourism infrastructure at tourist 

destinations and circuits. The Government has allowed 100 per cent foreign investment under 

the automatic route in the Hotel and Tourism related industry, to improve the quality of 

tourism and help the industry grow at rapid pace. 
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 Tourism Industry in India has grown at rapid pace but in order to achieve a sustained growth a 

lot needs to be done and there exists plenty of ideas, plethora of opportunities for one to make 

the most of it. 

 Government as well as private organizations should jointly adventure some plans to attract 

foreign tourists. Heritage Hotel scheme is one of them. Railways play a crucial role in the 

development and promotion of tourism. The scheme of Palace on Wheels is a tourism 

promotion project of Indian Railways. This is a joint venture of Indian Railways with 

Rajasthan Tourism Development Corporation. 

Conclusion: Tourism industry is acts as a powerful agent of both economic and social change. It 

stimulates employment, investment and modifies economic structure and makes positive contributions 

to the India economy and GDP. The Government has already made a good start in this regard by 

easing visa processes. The Government must also focus on making India more accessible to the world. 

There is need to develop linkage between air transportation as well as better rail and road connectivity 

within the country. The Government also needs to think out-of-the-box to make the most of India's 

tourism potential. For example, there is a lot that can be done to make religious tourism more 

attractive. Need to be developed and marketed aggressively. Also, given India's huge coast line, 

tourism on cruise ship can be promoted. Medical tourism is also a growing sector and is expected to 

grow in coming future.  
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Abstract 

The Indian tourism industry is playing a crucial role in the economic development of many sectors of the 

economy through the employment generation for skilled as well as unskilled population, improving the standard 

of living especially of remote and rural areas, earning of foreign exchange, development of infrastructure and 

importantly promotion of world famous Indian arts and handicraft industry. From the last two decades tourism 

has become an important tool of development of the world economy. Socio-economic development of both rural 

and urban areas has been achieved in the last two decades due to increase in tourism services. Due to the 

availability of infrastructure facilities, communication facilities, globalization and raised standard of living of 

the world, the tourism sector has got many opportunities to grow. Tourism industry has potential to achieve 

inclusive economic development as well as sustainable development. It is a limitless industry which will achieve 

both socio-economic development of the Indian economy and having a growth potential. In this research paper 

researcher attempt to check the economic viability of the Indian tourism industry by using the secondary data 

published in various national and international reports, books, magazines, journals and other relevant 

literature. 

Keywords: Tourism industry, economic development, foreign exchange, employment, standard of living. 

INTRODUCTION: This research is an attempt to analyze the impact of the tourism industry on 

different economic aspects such as, employment, foreign exchange and reserves, standard of living, 

development of arts and handicraft industry of rural sector as well as to understand the performance of 

Indian tourism industry. From the last two decades tourism has become one of the important 

industries for achieving faster socio-economic development of rural as well as urban areas of Indian 

economy. Tourism sector is an important instrument for generating employment opportunities in the 

economy. Therefore, it is considered amongst the top export sectors. The recently state as well as 

central governments are trying to attract domestic and foreign tourists through advertising, guidance, 

developing tourist places and providing security to foreign tourists. For this present research, required 

data is collected from the secondary sources such as published research papers, journals, books, 

official publications of the government, internet, etc. the data required to understand the importance of 

Indian tourism industry for achieving inclusive economic development have taken from various 

documents like books, newspapers, reports, journals, magazines, as well as from existing literature. 

Collected quantitative data is used to examine the impact of the tourism industry on different 

economic variables such as employment, foreign exchange, export, infrastructure development and 

rural development in India. Also, for understanding performance and future perspectives of the Indian 

tourism industry. 

OBJECTIVES 

1. To examine the impact of the tourismindustry on different economic variables of Indian 

economy. 

2. To analyze the performance and future perspective of Indian tourism industry. 

3. To understand the importance of the tourism industry for the inclusive economic development 

of Indian economy. 

A. Participants in Tourism Industry: 

Tourism is known as multifaceted activity, as it touches nearly all sectors of the economy. Many 

sectors directly or indirectly associated with satisfying needs of travelers. Importantly it is considered 
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a smokeless industry as it does not require plants, machinery and chimney but earns large amounts of 

foreign exchange for the county as compared to other exporting industries. 

Table: 1.1: Participants in Tourism Industry 

Core of Tourism 
Promoters of 

Tourism 

Tourism Service 

Suppliers 

External 

Environments 

 

 

Travelers 

Travel Operator Accommodation Economical 

Travel Agents Destination Political 

Tourist Boards Food & Beverages Social & Cultural 

Direct Marketing Entertainment 
Environmental 

Meeting Planners Attraction 

Tourism industry is a complementary industry of service providers like travel agents, 

operators, travel and tour guides, hotels, guest house owners and workers, entertainment organizers, 

government departments, retail shop owners, immigration & customer service providers are engaged 

in exchanging goods or services, which helps in deriving economic development of the nation. 

B. Role of Tourism Industry in Inclusive Economic Development of India 

Tourism industry is having a diversified role in attaining overall economic development of the nation. 

This sector is contributing to socio-economic development in various ways and strengthening 

interconnected processes. This sector reveals as a solution for many problems of the economy such as 

unemployment, low standard of living, low national income, low level of foreign reserves, inclusive 

growth, etc. therefore it is known as one of the dynamic industries in the world economy. According 

to the World Travel & Tourism Council (WTTC), contribution of travel and tourism industry was 9% 

of total world’s GDP. Whereas it has generated employment opportunities for more than 235 million 

workforces by representing 8% of global employment.  

Table No. 1.2: Contribution of Travel & Tourism Sector in India 

 

2011 2021 

INR, bn % of Total 
Growt

h 
INR, bn % of Total Growth 

Direct Contribution to 

GDP 
1,570.5 1.9 8.7 3,414.8 2.0 8.1 

Total contribution to GDP 3,680.4 4.5 8.7 8,523.1 4.9 8.8 

Direct contribution to 

employment 
24,931 5.0 2.4 30,439 5.2 2.0 

Total contribution 

employment 
37,655 7.5 2.4 47,480 8.1 2.3 

Visitor exports 678.6 3.8 5.7 1,344.7 2.1 7.1 

Domestic spending 509.6 4.3 9.1 7,758.3 4.4 8.3 

Leisure spending 3,003.0 3.7 7.5 6,332.8 3.6 7.7 

Business spending 1,196.6 1.5 11.1 2,791.8 1.6 8.1 

Capital Investment 12,330 4.7 12.2 2,527.5 4.8 8.7 

Source: World Travel & Tourism Council (WTTC) 

Above table no. 1.2 represents the contribution of travel & tourism sector in India. Many 

efforts have been made by the Indian government to promote the tourism industry by attracting 

foreign tourists. ‘Incredible India’ is one of the major efforts by the government amongst all, in which 

the government has introduced the Visa-on-Arrival scheme for tourists coming from five countries 

namely Finland, New Zealand, Singapore, Luxembourg, and Japan from 1st January 2010. Due to 

which during January to December 2010 around 6,5,49 visas were issued by the government to 

foreign visitors. Considering the response of this scheme, the government has extended this to few 
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other countries like Cambodia, Vietnam, Philippines, Laos, Indonesia and Myanmar from January 

2011. 

C. Foreign Tourist Arrivals in India 

Many factors influence the arrival of foreign tourists such as government schemes for attracting 

tourists in India and some security measures by the government. For the last two decades the 

government of India has been trying to attract foreign tourists. The foreign tourist arrivals (FTAs) 

continued to grow from the last two decades. FTAs have increased from 2.28 million in 1981 to 1.68 

million in 1991 and further in has increased by 2.54 million in 201 and 10.04 million in 2017. 

Graph No. 1.1: Foreign Tourist Arrivals in India 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Source: Bureau of Immigration, Government of India 

The Ministry of Tourism in India has also been initiated a compilation and dissemination of 

data related to arrivals of Non-Residential Indians (NRIs) from 2014. Growth rate of FTAs does not 

follow any constant pattern during the last three decades. In 2017, due to serious efforts of the 

government of India, achievement in growth rate of FTAs was 10.2% in 2017. 

D. Foreign Exchange Earning Through Tourism in India 

All the efforts taken by the Indian government are having intention to increase the foreign 

reserves of the economy which may be utilized for spending on essential imports such as advanced 

technologies, technical know-how, food and crude oil from different countries. With the serious 

efforts of the government it could possibly generate a handsome amount of foreign exchange reserves 

during the last two decades.  

Graph No. 1.2: Foreign Exchange Earning in Crores Rupees 
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Source: Ministry of Tourism, Open Government Data (OGD), India 

From the above graph it is clear that, the FEE shows an increasing trend in India as the trend line is 

positive. Irrespective of small variations FEE is continuously increasing which is a good sign of 

development of Indian tourism industry. 

E. Employment Opportunities Created by Indian Tourism Industry 

Considering the total population and its growth rate, Indian government has been trying to 

generate employment opportunities to additional workforce through promoting different sectors of the 

economy. Indian tourism industry is one of the important industries for generating employment 

opportunities. This industry is having diversified positive effects on different industries of the 

economy as it promotes FMCG industry, transportation industry, hotel industry, retail industry, rural 

cottage and handicraft industry etc. which further increases employment opportunities. 

The role of Indian travel and tourism industry in generation of employment opportunities can 

be seen below table no. 1.3. In reality, as we can see there is no such significant growth in 

contributing to providing employment by the Indian tourism industry. But looking at the contribution 

of the tourism industry in total employment in the country is very significant. It can be predicted from 

the given data that, around 9 to 10 percent of total employment opportunities are provided by Indian 

tourism industry. 

Table No. 1.3: Contribution of Travel & Tourism in Employment 

 

Year 

 

Number in ‘000’ 

 

Real Growth (%) 

Share in total 

Employment 

2000 48313.3 0.5 11.2 

2001 40300.3 -16.5 9.6 

2002 45272.6 12.3 10.6 

2003 48163.3 6.3 11 

2004 48874.2 1.4 11 

2005 42439.0 -13.1 9.3 

2006 43256.7 1.9 9.3 

2007 47770.9 10.4 10.1 

2008 39928.5 -16.4 8.3 

2009 38145.8 -4.4 7.8 

2010 33931.0 -0.8 7.8 

2011 34854.0 3.8 7.8 

2012 35255.0 0.5 7.9 

2013 35736.0 -0.2 7.6 

2014 36693.0 1.3 9.4 

2015 37315.0 1.7 8.7 

Source: World Travel & Tourism Report 

According to UNWTO studies, tourism volumes and related receipts such as employment, GDP and 

export earnings are expected to transfer from the developed economies and towards the less 

developed economies as a result of favorable economic, promotional, technologies and policy factors. 

Table no. 1.3 shows that, in 2000 there were around 48313.3 thousand people employed in the travel 

and tourism industry. Its real growth rate was 0.5 percent and 11.8 percent was the contribution in 

total employment of the country. But in 2015, the number of people employed was 37315 thousand 

and the real growth rate was 1.7 percent. Contribution in total employment was 8.7 percent. Thus, this 
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fast-growing tourism industry helps to increase employment of the nation. But still looking at the real 

growth rate in employment generation data is not showing satisfactory results. 

F. Performance of Tourism Industry in India 

Performance of the tourism industry can be explained with help of its growth rate. Growth rate of the 

tourism industry shows how significantly different direct services related to tourism are increasing. 

Real growth rate is one of the important measurements for understanding the performance of Indian 

tourism industry. 

Graph No. 1.3 Real Growth of Indian Tourism Industry 

 

 

 

 

 

 

 

 

 

 

 

 

Source: World Travel & Tourism Report 

Table no. 1.3 shows that, there is no such constant movement in the real growth rate of India’s 

tourism industry. It fluctuates frequently every year. In 2000 the growth rate of the tourism industry 

was 8.6 percent and in 2002 it was at highest i.e. 18.6 percent. In 2005 this growth rate lowest at -12.5 

percent and further it increased in the year of 2006 at 11.6 percent. During the last decade this was 

sustained to be constant in terms of fluctuations in it. It means from 2006 as we can see there are no 

such high fluctuations in it. It was 5.8 percent in 2008 and it became -1.2 percent in 2009 again. But 

afterword it was in-between 3.9 percent to 9.8 percent. On average we can state that irrespective of 

major fluctuations in the real growth rate of India’s tourism industry, it shows a significant increase in 

it which helps Indian economy for achieving inclusive economic development.    

G. Contribution of Tourism Industry in Indian Economic Development 

Contribution to Gross Domestic Product (GDP) is the amount of money spent directly and 

indirectly by the travel and tourism industry. Below graph no. 1.4 shows the contribution of the 

tourism industry to the gross domestic product of India for the period of 2000 to 2015. 

Graph No. 1.4: Contribution of Tourism industry in India’s GDP  
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Source: World Travel & Tourism Report 

The share of India’s tourism industry in the GDP has been significant over the period of 2000 to 2016. 

But looking at its trend, it is downward sloping which indicates that there is further need of boosting 

Indian tourism industry. In initial period contribution in GDP was 9.2 percent which is just 7 percent 

in 2016. 

CONCLUSION: Tourism sector acts as one of the powerful instruments for faster economic growth. 

In fact it is a fast-growing sector of the service sector in the world. India is having a wide variety of 

flora, fauna, historical places, health and wellness centers, eco-tourist places, adventures activities, 

diversified culture, educational institutions, heritage, etc. which attract both foreign as well as 

domestic tourists. Though the growth rate of Indian tourism sector is not satisfactory, it resulted in 

foreign exchange earnings, employment generation, expansion of infrastructure, capital investment, 

increasing contribution to GDP, positive socio-economic changes and so on. Thus, Indian tourism 

industry helps to achieve sustainable economic development. 
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Abstract 

Tourism has emerged as a driver not only for economic progress but also for social development. The tourism 

sector has deep roots in national economies, producing economic and employment benefits in related services, 

manufacturing and agriculture sectors, thereby promoting economic diversification and strengthening 

developing country’s economy. Tourism contributes substantially to reducing poverty and empowering women, 

youth and migrant workers with new employment opportunities. It also helps revive declining urban areas, open 

up and develop remote rural areas, and promote the conservation of countries’ environmental endowments and 

cultural heritages. However, developing countries encounter significant economic, social and environmental 

challenges in maximizing the gains from their national tourism industries, including the need to strengthen weak 

inter sectoral linkages and reduce excessive revenue leakage from their national economies.  

Introduction— Tourism means people travelling for fun. It includes activities such 

as sightseeing and camping. People who travel for fun are called "tourists". Places where many 

tourists stay are called "resorts". Places that people go to for tourism are called tourist destinations. 

There are a lot of reason for travel. Some people travel to learn about the history or culture of a city 

or country, or learn about the people who live there, or their ancestors. People from cold places 

sometimes like to relax in the sun. Many people from the north of Europe or North America travel to 

warmer places and visit beaches. Some people travel to do an activity which they cannot do at home. 

There are lots of ski resorts in the mountains of Switzerland and Austria, and seaside 

resorts in Greece and other warm countries. People sometimes visit friends and family in another city 

or country. Finally, some people enjoy a change in scenery. City people go to forests or deserts, and 

vice versa. 

Key words – Tourism, Travel ,Tourist, Heritage , Vintage , Foreign Currency, infrastructural 

development. 

Hypothesis :- “Impact of Tourism on Indian Economy” 

Objectives of the Study  

1. To take review of tourism  . 

2. To study the Indian government policy for  tourism industry in India  

3. To study the trend of foreign tourist arrival in India   

Methodology --- The present research paper is mostly based on secondary data sources. 

Importance of Tourism: Tourism helps you to explore new cities and countries and also allows to 

explore yourself more and more . It helps you in releasing your stress and it changes your mindset and 

also makes you relax.. It makes you forget all about your tensions for a week or more than that.. It 

helps you in increasing your knowledge more and more as you get to know more such new things 

which you have never wandered off. It also lets you know about nature and you feel like how different 

the world is from your home city. So, I would suggest you to travel more and more as it is just like a 

positive activity for your brain. 

Tourism is an integral part of human life. It is a situation where person from one country,  .India has a 

greate heritage of historical place like the Taj Mahal, Various Forts, Natural sites etc. Since 2000 

tourism industry has been giving number of benefits to India. The number of foreign tourists visited to 

India which has given foreign exchange earning to the Country. Here, we have focused the growth 

and performance of the Indian tourism industry.  

https://simple.wikipedia.org/wiki/Sightseeing
https://simple.wikipedia.org/wiki/Camping
https://simple.wikipedia.org/wiki/Travel
https://simple.wiktionary.org/wiki/destination
https://simple.wikipedia.org/wiki/History
https://simple.wikipedia.org/wiki/Culture
https://simple.wikipedia.org/wiki/Country
https://simple.wikipedia.org/wiki/Europe
https://simple.wikipedia.org/wiki/North_America
https://simple.wikipedia.org/wiki/Beach
https://simple.wikipedia.org/wiki/Ski_resort
https://simple.wikipedia.org/wiki/Switzerland
https://simple.wikipedia.org/wiki/Austria
https://simple.wikipedia.org/wiki/Seaside_resort
https://simple.wikipedia.org/wiki/Seaside_resort
https://simple.wikipedia.org/wiki/Greece
https://simple.wikipedia.org/wiki/Landscape
https://simple.wikipedia.org/wiki/Forest
https://simple.wikipedia.org/wiki/Desert
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Tourism  is  an  important  tool  for  employment  generation,  economic  development  and  rural 

tranformation in India  

 To increase the foreign earnings through export of tourism services   

To promote understanding, peace and to contribute national unity and regional stability   

To develop shopping centers for revenue generation and other rural tourism products   

The Ministry of Tourism is the nodal agency to formulate national policies and programmes for the 

development and promotion of tourism.  Tourism is a major engine of economic growth and an 

important source of foreign exchange earnings in many countries including India. It has a great 

capacity to create large scale employment of diverse kind – from the most specialized to the unskilled 

and hence can play a major role in creation of additional employment opportunities. It can also play 

an important role in achieving growth with equity. It has the main objective of increasing and 

facilitating tourism in India. Augmenting tourism infrastructure, easing of visa regime, assurance of 

quality standards in services of tourism service providers, etc. are some of the responsibilities of the 

Ministry. 

TOURISM STATISTICS:  Foreign Tourist Arrivals , during the period January-November 2018 

were 93, 67, 424 as compared to 88, 67, 963 in January-November 2017 registering a growth of 5.6% 

over the same period.  During January- November 2018, a total of 20,61,511 tourists arrived on e-

Tourist Visa as compared to 14,56,615 during January- November 2017, registering a growth of 

41.5% over the same period.  Foreign Exchange Earnings , during the period January- October 2018 

were Rs. 1,58,846 Crore as compared to Rs. 1,41,965 Crore in January- October 2017 registering a 

growth of 11.9% over the same period.  During 2017, the number of Domestic Tourist Visits to the 

States/UTs was 1652.5 million as compared to 1615.4 million in 2016 showing growth of 2.3% in 

2017 over 2016. 

 DEVELOPMENT OF TOURISM INFRASTRUCTURE: Development of tourism infrastructure 

is being given priority to provide a better tourism experience to the tourists. Theme based circuits are 

being developed under the Swadesh Darshan Scheme spanning the entire country. A total number of 

07 projects have been sanctioned during 2018-19 for a total amount of Rs.384.67 Crore. With this, a 

total number of 73 projects have been sanctioned till date for an amount of Rs.5873.99 Crore under 

this Scheme covering 30 States and Union Territories in the country. Nine projects under the Swadesh 

Darshan Scheme have been inaugurated between August to December 2018 in the States of Manipur, 

Arunachal Pradesh, Andhra Pradesh, Nagaland, Chhattisgarh and Madhya Pradesh. Facilities like 

Tourist Facilitation Centers, Eco Log Huts, Sound and Light Show, Helipads, Cafeteria, Wayside 

Amenities, Nature Trails, Jetties, Boat club, Adventure Zones, Interpretation Centers, Water Sports, 

Craft Villages, Tribal Thematic Villages, Illumination etc. have been developed as part of the above 

projects.  Integrated development of identified pilgrimage destinations is being undertaken under the 

‘National Mission on Pilgrimage Rejuvenation and Spiritual, Heritage Augmentation Drive’ 

(PRASHAD) Scheme. One project has been sanctioned during 2018-19 for a total amount of Rs.39.24 

Crore. A total number of 24 projects have been sanctioned till date for an amount of Rs.727.16 Crore 

under this Scheme. Ministry of Tourism provided Central Financial Assistance for infrastructure 

development during 2018-19 to Cochin Port Trust and Mormugaon Port Trust. 

 ADOPT A HERITAGE’ PROJECT:  Ministry of Tourism in close collaboration with Ministry of 

Culture and Archaeological Survey of India (ASI) launched “Adopt a Heritage Project” to provide 

world class tourist facilities at the various natural/cultural heritage sites, monuments and other tourist 

sites. The project plans to entrust heritage sites/monuments and other tourist sites to private sector 

companies, public sector companies and individuals for the development of various tourist amenities. 

MoUs have been signed for developing tourist amenities at the following sites: 
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 Area surrounding Gangotri Temple & Trail to Gaumukh, Uttarakhand 

Mt. Stok Kangri Trek, Ladakh, Jammu and Kashmir 

Red Fort, New Delhi Gandikota Fort, Andhra PradeshSurajkund, HaryanaJantar Mantar, Delhi 

Qutub Minar, Delhi Ajanta Caves, MaharashtraLeh Palace, Jammu & Kashmir 

Hampi (Hazara Rama Temple), Karnataka Badami caves ,aivli ,pattadkall, Vijapur golghumut. 

DEVELOPMENT OF ICONIC TOURIST SITES: Ministry of Tourism has identified 17 Sites in 

12 Clusters for Development as Iconic Tourist Sites. The names of the sites identified for 

development as Iconic Tourist Sites are - Taj Mahal, Fathepur Sikri. Ajanta, Ellora, Humayun’s 

Tomb, Qutub Minar, Red Fort, Colva Beach, Amer Fort, Somnath, Dholavira, Khajuraho, Hampi, 

Mahablipuram, Kaziranga, Kumarakom and Mahabodhi Temple. Master Plans are at the final stages 

of preparation. 

 BHARAT PARV: Ministry of Tourism organized Bharat Parv at Red Fort, Delhi from 26th to 

31st January 2018, as part of the Republic Day Celebrations. The prime objective of organizing the 

event is to generate a patriotic mood, promote the rich cultural diversity of the country, to ensure 

wider participation of the general public and to popularize the concept of ‘Ek Bharat Shreshtha 

Bharat’, ‘Dekho Apna Desh’ and ‘Tourism for All’. The major attractions at Bharat Parv were 

Republic Day Tableaux, Cultural Performances, Armed Forces Bands, Food and Craft stalls. 

 PARYATAN PARV: Ministry of Tourism in association with Central Ministries, State 

Governments/Union Territory Administrations etc. celebrated Paryatan Parv, 2018 at National Level. 

The Parv was celebrated from 16th to 27th September, 2018 during which more than 3200 activities in 

32 States/UTs were organized to create awareness about the importance of Tourism. The objective of 

Paryatan Parv, 2018 was to propagate the message of ‘Dekho Apna Desh’, with the aim to encourage 

Indians to visit various tourist destinations in the country and also to spread the message of ‘Tourism 

for All’. State pavilions, craft stalls, food stalls, cultural programmes, cookery demonstrations etc. 

were major attractions for visitors during the Parv. 

 INDIA TOURISM MART 2018: The First edition of the India Tourism Mart 2018 was organized 

by the Federation of Associations in Indian Tourism and Hospitality (FAITH) with the support of the 

Ministry of Tourism and State Governments/Union Territory Administrations from 16th to 

18th September, 2018 at Hotel Ashok, Chanakyapuri, New Delhi. India Tourism Mart provided a 

platform to different tourism stakeholders for interacting and conducting  

INCREDIBLE INDIA WEBSITE: Ministry of Tourism launched the new Incredible India website 

on 14th June 2018. The website showcases India as a holistic destination, revolving around major 

experiences, such as, spirituality, heritage, adventure, culture, yoga, wellness and more. The website 

has many useful features to make it more interactive and to provide a deeper engagement to the 

travellers visiting the website. 

ONLINE LEARNING MANAGEMENT SYSTEM:  Ministry of Tourism launched an Online 

Learning Management System for creating skilled manpower to work as tourist facilitators. The 

initiative will enable the youth living in remotest part of the country to skill themselves and facilitate 

tourists on Pan India basis. The Online Learning Programme will also lead to creation of jobs and 

providing facilitators to tourists at reasonable cost.   

INCREDIBLE INDIA MOBILE APP:  Ministry of Tourism launched Incredible India Mobile App 

on 27th September, 2018. . The mobile app has been designed keeping in mind the preferences of the 

modern traveler and follows the trends and technologies of international standards. The app has been 

equipped with features to assist the traveller in each phase of their journey to India. 

 PROMOTION & PUBLICITY: Ministry of Tourism released Global Media Campaigns in 

overseas markets covering leading as well as potential source markets for Indian tourism. The 
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campaigns were released in the electronic, online and print media, with greater focus on digital and 

social media and on use of thematic creatives to cater to different consumer preferences. 5 Thematic 

promotional films were produced on Yoga, Wellness, Wildlife, Luxury and Cuisine and these were 

aired globally on television, social media and online portals. Destination promotional films were also 

produced on Delhi, Mumbai and Chennai. The 5 films and the Land of Buddha Film on social media 

received over 189 million views. All the films   have been produced in English with voice – overs in 9 

international languages . The films are also being aired on global television channels/Indian diaspora 

channels across the world including the language feeds of the channels. Domestic Campaigns were 

released on different media including television, online portals and websites, outdoor digital, cinema 

houses, radio, airline boarding passes, railway tickets, etc. to promote the North East Region, Jammu 

& Kashmir, Swachhta at Tourist Sites, Yoga., Iconic Sites, Statue of Unity as well as events organised 

by the Ministry like Bharat Parv and Paryatan Parv. Active promotions were undertaken on the Social 

Media accounts of the Ministry of Tourism. Further, keeping in mind the importance of Social Media 

as an effective tool for destination branding and marketing, the Ministry organized a Social Media 

Key Influencers’ Campaign “The Great Indian Blog Train” in February 2018, involving bloggers 

from across the world, who were invited to travel to destinations in the country on the Luxury Trains 

operating in different States.  A total of 57 Bloggers from 23 countries including India travelled for a 

week on four luxury trains, i.e Palace on Wheels, Maharaja Express, Deccan Odyssey and Golden 

Chariot. The campaign generated widespread publicity for the luxury trains as well as the destination 

visited, by way of blogs, videos and photos published by the Bloggers on their experiences of their 

journey. 

 E-VISA:  e-Visa has 5sub-categories i.e. e-Tourist visa, e-Business visa, e-Medical visa, e-Medical 

Attendant visa and e-Conference visa. At present the e-Visa Scheme is available to nationals of 166 

countries. 

 LEGACY VINTAGE HOTEL:  Ministry of Tourism has introduced the concept of Legacy Vintage 

Hotels to cover hotels constructed/built with materials from heritage properties/buildings ,provided 

that at least 50% of the material used to construct/build the hotel is sourced from heritage properties 

or buildings. Such hotels will help recreate the ambience and atmosphere of the bygone era. Such 

hotels will be classified under 3 sub- categories namely Legacy Vintage (Basic), Legacy Vintage 

(Classic) and Legacy Vintage (Grand).  During 2018-19, a total of 5,759 students of B.Sc. 

Programme, 121 students of M.Sc. Programme and 3,735 students of Diplomas and Craft Courses in 

Hospitality and Hotel Administration passed out from Institutes of Hotel Management and Food Craft 

Institutes affiliated with NCHMCT. During 2018-19, a total of 330 students of MBA in Travel and 

Tourism Management passed out from the Indian Institute of Travel and Tourism 

Management.   Ministry of Tourism observed ‘Swachhta Hi Sewa’ Campaign from 15th September, 

2018 to 2nd October, 2018. Cleanliness activities were undertaken at various tourism sites across the 

country with active participation from local communities, stakeholders, regional offices of 

Indiatourism under the Ministry of Tourism and the State/UT Governments. Ministry of Tourism also 

celebrated ‘Swachhta Pakhwada’ on daily basis from 16th to 30th September, 2018.  

Conclusion---Indian tourism has  vast potential for  generating employment and foreign exchange 

earnings. Indian government is giving attention on the development of the tourism and linked almost 

all the known spots by rail ,road , water and civilization Tourism also contributes  to the economy as 

tax revenue .The foreign exchange earnings of the country increased, it proves that the economical, 

political and social amity has positive impact on the arrival and receipt of the tourist industry in 

country. But some negative reaction ,ecological damage , changes in natural processes, pollution, 

overcrowding, may have adverse impact on the economy and Tourism of our country. 
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Introduction: Tourism is that type of activity which generates different types of social, cultural and 

economical relations among the visitors and citizens of that particular tourist places If we considered 

the different Indian industrial and business sectors we come to know that Tourism is the largest 

service sector in India. India is a country known for its lavish treatment to all visitors, no matter where 

they come from. The tourists from different countries having more attraction about India because 

India is having its visitor-friendly traditions, varied life styles, cultural heritage, colorful fairs and 

festivals, beautiful beaches, forests and wild life and landscapes for eco-tourism; snow, river and 

mountain peaks for adventure tourism; technological parks and science museums for science tourism; 

centres of pilgrimage for spiritual tourism; heritage, trains and hotels for heritage tourism. Yoga, 

ayurveda , natural health resorts and hill stations also attract tourists for health tourism. 

The travel industry has grown exponentially over the past few years. One of the many factors 

responsible for the growth within this industry is the increase in the purchasing power of consumers. 

Advancements in technology have proven to be the most important factor that has improved the 

experience a traveler seeks. 

Objectives of the research article 

The following objectives which were undermined to fulfill the present research paper. 

1) To understand the contribution of Tourism industry in Indian Economy. 

2) To focus the importance of Tourism industry, 

3) To look forward impact of Tourism industry on different businesses and  employment 

opportunities, 

4) To evaluate the correlation between Tourism industry and other socio-economic activities. 

With the consideration of the above objectives the present article is prepared with taking into 

account the key words which are relating to tourism activities like agro-tourism, health tourism, 

spiritual tourism, business tourism, cultural tourism etc. 

This article is constructed with the consideration of different types of business opportunities. The 

Tourism Industry is helpful to generate following business opportunities in India.   

Travel Services: The travel industry has grown exponentially over the past few years. One of the 

many factors responsible for the growth within this industry is the increase in the purchasing power of 

consumers. Advancements in technology have proven to be the most important factor that has 

improved the experience a traveler seeks. 

Lodging: With the rise of free market hospitality services the demand for non-traditional lodging has 

created a streamlined method for landowners to generate additional streams of revenue. Most 

travelers, prefer secure place to sleep when arriving in a new location. Sometimes a hotel room just 

won’t due; especially in regards to traveling with families or large parties. Landowners thus have the 

unique opportunity to offer up short-term leasing on homes, apartments, even small rooms good 

facilities may be provided and can be earned money. 
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Luggage Delivery Service:  A luggage delivery service is a income generating business into the 

tourism industry and offers several entry points.. Managing a luggage delivery service usually entails 

picking up luggage at baggage claim and delivering it to the client, saving them the time and hassle of 

having to wait around for it or even worse, having to return for a bag the airport delayed. Tourists are 

in need to carry the luggage from one place to another by paying amount of money. If one can 

prepared a good vehicle chain may earn money from that services. 

Event Organizer:  This is the more best business opportunity to the person who has a capability of 

create new ideas relating to different events. The potential entrepreneur can create groups, forums, 

and content geared to connecting travelers with locals and the promotion of events geared towards 

familiarizing tourist with the area they’ve traveled too . 

Online Booking Services:  The other one more business opportunity is online booking services. The 

tourists who are willing to go any tourist places they can consult to the online booking  service 

provider for booking of air ticket, rail ticket, bus, car and lodging. This industry might be beneficial if 

it is known how to find target audience and generate leads. Most important thing is that to understand 

what the future holds for the travel industry.  

Rental Booking Marketplace: In rental booking, property owners list their apartments/condos/flats 

for rent. Travelers can search for rental places in their desired areas and choose the one that best suits 

them in terms of size, cost, location, etc. Renting property is advantageous for people traveling with 

families for a longer duration. 

Tourist Guide: A person who has having full information and knowledge of historical places, places 

of pilgrims, scientific centers, etc. can work as a guide to the tourists. The tourists may pay him.Those 

willing to start small can create a website and blog around a central theme like food or art and offer a 

guided tour around their city visiting central locations based on their chosen niche. 

Ride-sharing: When touring a new or unfamiliar region, being able to get around swiftly and 

comfortably is essential. The rise of ride-sharing benefits not only the general public but also 

individuals looking to earn additional income. Even further, because ride-sharing is such an 

interpersonal experience, one can use your knowledge and understanding of your environment to 

function as a buffer or tour guide, creating an additional stream of income. 

Online Travel  Adventures Booking Site: The essence of traveling has changed as compared to a 

few years back. Travelling has not just been restricted to sightseeing, trying different cuisines and 

discovering museums. People nowadays have a different approach to traveling i.e. they are 

into experiential traveling they love to undertake new adventures. With the increasing interest of 

people in adventures, adventure booking websites are at the peak of the business.  

 Making mixing pot of travelers: The mixing pot has created opportunities for individuals from all 

walks of life with a plethora of different ideas to cash in on the ever-expanding market. Even further, 

the current push to integrate locality by larger brands and organizations has given an edge to local 

businesses as foreign and domestic consumers alike seek a more authentic experience in all forms of 

entertainment, service, and hospitality. 

Online Travel Discussion Platform: This platform makes it easy for travelers to decide whether they 

should undertake the trip or not and if yes, what is the best option while traveling. These platforms 

provide advisory to help people know the best places to travel and notify about nearby tourist places 

of the destination through user-generated content (UGC).  

Work as a Translator: There are many opportunities available to those looking to profit in the 

tourism industry including translation work. A linguist can either place their services on the open 

market and work as private translators for tourist visiting foreign nations or seek employment with 

businesses trying to interface with international markets. 
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Travel agencies.  

Travel agencies are the 1 stop shop for everything involved with visiting a place, including 

transportation, accommodations and attractions. As of now, there are endless job opportunities for the 

youth in travel agencies, tour operators, ticketing officers, transport officers, logistics, hotel 

management, airlines, and cruises. 

Accommodations:. These include hotels, motels, bed and breakfasts, hostels, rental houses, condos 

and any other place tourists may stay while travelling. 

The Restaurant Business: The restaurant market has also emerged as competitive with growing 

tourism. For restaurant brands to become successful, they have to promote themselves exceptionally 

well along with offering good food at the best prices. Restaurants have to work on the menu value, 

quality, right managers, and the qualified staff for projecting agile business growth. Jobs like 

restaurant managers, chefs, and executive managers are in great trend  

Opportunities in Medical tourism: . Medial tourism in India emerges as a huge money generator. 

India has been promoting its   healthcare tourism by giving the tourists with personal healthcare 

services.  

 Opportunities in Spiritual Tourism: India is spotted with a number of spiritual destinations. A visit 

to them is important as one of the corridors of spiritual self-discovery. In fact, divine tours of India 

allow one to care for the spirituality within oneself by delving deep into the rich religious history of 

the country. Spiritual tours of India take one to quite a few spiritual destinations in the country which 

are famous for their religious and spiritual significance. While number of tourists do visit to the 

spiritual places the different types of shops and supportive businesses are automatically carried out.  

Opportunities in Rural Tourism: Rural India has much to present to humanity. As a historic 

civilization rich in arts, crafts and culture, rural India can come forward with significant tourist spots. 

Without any promotional movement for rural tourism, thousands of overseas tourists visit rural areas. 

This is evidence of feasibility on the idea of rural tourism. The government has realized what rural 

India can offer to the world 

Opportunities in Adventure tourism: The continuous scale of adventure tourism in India is mainly 

because of its different geography and climate. On land and water, underwater and in the air, you can 

enjoy whatever form of adventure in India you want. The hilly regions present many opportunities for 

mountaineering, rock climbing, trekking, skiing, skating, mountain biking and safaris, while the 

flowing riversfrom these mountains are ideal for river rafting, canoeing and kayaking. The oceans are 

not far behind as well. The huge and profound area of water provides many chances for adventure 

sports in the form of diving and snorkeling. 

Opportunities in MICE (Meetings, Incentives, Conferencec & Exibitions) tourism: The latest 

type of business tourism is the fastest growing part of the international tourism market. It caters to a 

variety of forms of trade meetings, international conferences and conventions, events and exhibitions 

and is gradually but progressively capturing the interests of every major hotel. Being a hot favorite 

traveler target, India is also very much into the business. The ministry of tourism has initiated the 

expansion of mega destinations and circuits with huge investments for each mega destination. 

Opportunities in Ecotourism: Ecotourism has measured the highest growing market in the tourism 

industry. Primarily, ecotourism means creating as small an environmental impact as possible and 

serving to maintain the original nature, so encouraging the conservation of wildlife and habitats when 

visiting a place. This is a responsible form of tourism and tourism expansion, which encourages going 

back to normal products in each part of life. All types of above business opportunities are emerge in 

tourism industry. There is no a fixed number of businesses but different types of businesses are start 

along with each other. 
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Conclusion: The industry gives the major support to Indian business activities. Tourism industry has 

an importance in India because: ... Heritage, Culture and uniqueness of the country is made known to 

the foreign tourists and the domestic tourists of other parts of India. Hospitality, Finance, Recreation, 

Health and Adventure sectors attract additional investments to cater to the demand of the day. India is 

having with varied cultural and traditional places attract different groups of tourists from rest of the 

world. Commercial enterprise business in India has large potential for generating employment and 

earning great amount of interchange besides giving a positive stimulus to the country’s overall 

economic and social development. 
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Abstract 

Tourism industry has emerged as one of the fastest growing industries contributing significantly to a country’s 

socio-economic growth and development. According to Bora (2011), “Tourism has several multiplier effects 

and has the potential to benefit all sections of society.” (p. 13).Tourism industry is widely spreading all over the 

world in era of ICT and globalization. India has richest culture and biggest democracy in the world. Tourists 

from ancient times to the present have been attracted to the Indian tourist places in India. Effective 

communication skills in the International language are necessary to increase employment opportunities and 

growing industry. Nowadays world has become the global village. English language has played vital role to 

communicate people while travelling in the world. There are various courses related to the Tourism English 

language which will prepare skilled human resource for the tourism industry.  The present paper is a 

conceptual and it deals with English communication skills for tourism industry personnel. 

Keywords: Communication Skills, Tourism Industry, Employment Opportunity, Economic growth and 

development, International Understanding, National Integration, Cultural transmission 

1. Introduction: Communication means to share your ideas, thoughts and feelings with someone else. 

Communication skills mean the abilities you apply when giving and receiving different kinds of information. 

Some examples are communicating new ideas, feelings or even an update on your project. Communication 

skills include listening, speaking, observing and empathizing. It helps to understand the differences in how to 

communicate through face-to-face interactions, phone conversations and digital communications like email 

and social media. Communication skills through English language are helpful to grow tourism industry. 

It also provides employment opportunities for youths. 

2.Tourism in India: 

Tourism in India causes important for the country's economy and is increasing rapidly. The World 

Travel and Tourism Council assessed that tourism generated ₹16.91 lakh crore (US$240 billion) or 

9.2% of India's GDP in 2018 and contributed 42.673 million jobs, 8.1% of its total 

employment.[2] The sector is impended to grow at an annual rate of 6.9% to ₹32.05 lakh 

crore (US$450 billion) by 2028 (9.9% of GDP).[3] In October 2015, India's medical tourism sector was 

estimated to be worth US$3 billion, and it is projected to grow to US$7–8 billion by 2020.[4] In 2014, 

184,298 foreign patients traveled to India to seek medical treatment. 

3. Tourism in Maharashtra: Maharashtra Tourism Development Corporation (MTDC) has been 

established under the Companies Act, 1956, (fully owned by Govt. of Maharashtra) for systematic 

development of tourism on commercial lines, with an authorized share capital of Rs. 25 crore. The 

paid up share capital of the Corporation as on 31st March 2013 is Rs. 1538.88 lakhs. The Corporation 

receives from the State Government financial assistance in the form of share capital and grants. The 

State Government has entrusted all commercial and promotional tourism activities to this Corporation. 

MTDC has, since its inception, been involved in the development and maintenance of the various 

tourist locations of Maharashtra. MTDC owns and maintains resorts at all key tourist centers and 

having more resorts is on the plan. In Maharashtra, we have rich culture and incredible tourist places 

such as Ajanta and Ellora Caves, Elephanta Caves, clean beaches like Murud, Guhaghar, Religious 

places like ShirdiSaibaba Temple, Sidhhivinak Temple, VitthalMandir at Pandharpur, Mahalaxmi 

Temple Kolhapur, BhorRajwada, Rajgad Fort, Riagad Fort and Sinhagad Fort. Etc. Foreigner visits in 

Maharashtra is a highest rank in India. So we require English communicators with local language and 

culture known peoples.  
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4. Importance of English Communication Skills in Tourism Industry: English is now a global 

lingua franca. It is an official language of almost 60 sovereign states and the most commonly spoken 

language in sovereign states including the United Kingdom, the United States, Canada, Australia, 

Ireland, New Zealand and a number of Caribbean nations. It is the third-most-common native 

language in the world, after Mandarin and Spanish. It is widely learned as a second language and is an 

official language of the European Union and of the United Nations, as well as of many world 

organizations or group. After this, owes to the assimilation of the words from many other languages 

always from the history, modern English is consists of a very large of the vocabulary, with complex 

and irregular spelling, specifically of vowels. For the modern English has a not only assimilation word 

from other European languages, but from all over the world. The Oxford English Dictionary lists 

more than 250,000 of not the same words, not include the many technically, scientific, and slang 

period. Why the teenagers in the tourism industry are unable to communicate of well in English, what 

is the communication? The communications is the giving or receive the information, message or the 

data from other person. The communication is the something we are doing in the life of the everyday. 

In this way, why the communication from us is very important for other people. The communication 

also can separate the two types of communication for the example is the verbal communication and 

the non-verbal communication. The good communication is very important in the tourism industry 

this is because it is prevent of the misconception and the error or the mistake. English is important for 

us is easily to communication with different kind of guest. This is because the English is a important 

language in the world and English also is a international and official language for us. If the teen staff 

in tourism industry or in hotel can communicate well in English, the guest will feel the staff in hotel 

have good polite and give the good service to different kind of guest. So, English is very important for 

teen staff in tourism industry or in hotel. 

5. Conclusion: To sum up, India is a developing country and has bright future in Tourism industry. 

English communication skills will be helpful for the next aspiring generation to get job opportunities 

in  the ever growing field. So universities and colleges should start some short term courses or some 

bridge courses for students. Hence, they can get early jobs or create self-employment opportunities for 

themselves. The current paper successfully discussed about the role of English communication skills 

for Tourism industry in India.  
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 India is a large market for tourism. Indian tourism is playing vital role in the development 

of the country. It contributes significantly to India’s Gross Domestic Product and provides large 

extent employment to the people in the country directly and indirectly. 

  The main objective of this study is to review the growth and challenges of tourism in 

India. Accordingly the paper is divided into three parts. In the first part introduction is given. The 

second part is devoted to the growth of tourism in India. The third part deals with challenges of 

tourism in India. This study is depending on secondary data. 

I.  Introduction: The travel and tourism industry has emerged as one of the largest and fastest 

growing economic sectors globally. According to the UNWTO (2019) International tourist arrivals 

grew by 5 per cent in 2018 to reach the 1.4 billion mark and export earnings generated by tourism 

grown to USD 1.7 trillion. Tourism sector is growing in India. It contributes to gross domestic product 

and employment generation in India. Tourism in India offers a different range of niche tourism 

products - cruises, adventure, medical, wellness, sports, Meetings, incentives, conferences and 

exhibitions (MICE), eco-tourism, film, rural and religious tourism. India has been recognized as a 

destination for spiritual tourism for domestic and international tourists. India Tourism Development 

Corporation a Public Sector Undertaking under administrative control of the Ministry of Tourism is 

playing a key role in the development of tourism infrastructure in the country. The Corporation is 

running hotels, restaurants at various places for tourists, besides providing transport facilities. In 

addition, the Corporation is engaged in production, distribution and sale of tourist publicity literature 

and providing entertainment and duty-free shopping facilities to the tourists. 

II. Growth of Tourism in India: Tourism sector in India achieved considerable growth during recent 

years. Tourism sector is contributing to gross domestic product and employment generation in India. 

1. Contribution to Gross Domestic Product: Tourism sector in India is contributing to gross 

domestic product of the country. Tourism Satellite Account (TSA) of any country comprises of a set 

of 10 standard tables which are key to estimating the economic contribution of tourism in the 

economy. The Report of 3rd Tourism Satellite Account for India (TSAI) prepared in 2018 given the 

estimates of contribution of tourism to GDP in India. 

Table 1: Contribution of tourism to GDP in India 

      

   

 

 

 

 

 

Source: Annual Report January,   2018 -March, 2019, Ministry of Tourism Government of India, 

P-90 

Table 1 shows the recent trend in contribution of tourism to GDP in India. The contribution of 

tourism sector to India’s GDP in 2013-14 was 5.68 per cent. Out of this5.68 per cent 3.06 per cent 

was direct and 2.62 per cent was indirect. There was improvement in contribution of tourism sector to 

 2013-14 2014-15 2015-16 

Share in GDP  

(in %) 

5.68 5.81 5.20 

Direct (%) 3.06 3.14 2.70 

Indirect (%) 2.62 2.67 2.50 
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India’s GDP in 2014-15 to 5.81 per cent. Out of this5.81 per cent 3.14 per cent was direct and 2.67 

per cent was indirect. 

 In 2015-16 there is fall in contribution of tourism sector to India’s GDP to 5.20 per cent. Out 

of this 5.20 per cent 2.70 per cent was direct and 2.50 per cent was indirect. The World Travel and 

Tourism Council calculated that tourism generated 16.91 lakh crore or 9.2% of India's GDP in 2018. 

2. Employment Generation: 

Tourism Satellite Account (TSA) provides the direct and indirect contribution of tourism in 

the employment of the country. According to 3rd TSA, the estimates of jobs generated in the 

economy due to tourism during the year 2013-14 to 2017-18 is provided in the following table:  

Table 2 shows the recent trend in contribution of tourism to employment generation in India. 

Share of tourism in total employment in India was 11.90 per cent in 2013-14. It increased to 12.09 per 

cent in 2014-15 and 12.38 per cent in 2015-16. It slightly declined to 12.19 per cent in 2016-17 and 

again increased to 12.38 per cent in 2017-18.  There is a continuous increase in employment in 

tourism from 67.2 million in 2013-14 to 81.1 million in 2017-18. 

Table 2: Contribution of tourism to employment generation in India 

 2013-14 2014-15 2015-16 2016-17 2017-18 

Share in Employment 

(in %) 

11.90 12.09 12.38 12.19 12.38 

Direct (%) 5.19 

 

5.27 5.40 5.32 5.40 

Indirect (%) 6.71 

 

6.82 6.98 6.87 6.38 

Employment/Job 

(million) 

67.2 69.6 72.3 75.9 81.1 

Source: Annual Report January,   2018 -March, 2019, Ministry of Tourism Government of India, 

 P-90 

Tourism sector contribute directly as well as indirectly to employment generation. In 2013-14 

direct contribution of tourism was 5.19 per cent. It increased to 5.27 per cent in 2014-15 and 5.40 per 

cent in 2015-16. In 2016-17 it slightly declined to 5.32 per cent and increased to 5.40 per cent in 

2017-18. In 2013-14 indirect contribution of tourism was 6.71 per cent. It increased to 6.82 per cent in 

2014-15 and 6.98 per cent in 2015-16. It declined to 6.87 per cent in 2016-17 and 6.38 per cent in 

2017-18. 

3. Foreign Tourist Arrivals (FTAs): Foreign Tourist Arrivals refer to the number of arrivals of 

tourists/visitors. An individual who makes multiple trips to the country is counted each time as a new 

arrival.  Ministry of Tourism compiles monthly Foreign Tourist Arrivals (FTAs) on the basis of 

information received from Bureau of Immigration (BOI). Foreign Tourist Arrivals (FTAs) in India 

during 2001 to 2018 is given in Table 3. 
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Table 3: Foreign Tourist Arrivals (FTAs) in India, 2001-2018 

 

Year FTAs in India (in millions) 
Percentage (%) change over 

previous year 

2001 2.54 -4.2 

2002 2.38 -6.0 

2003 2.73 14.3 

2004 3.46 26.8 

2005 3.92 13.3 

2006 4.45 13.5 

2007 5.08 14.3 

2008 5.28 4.0 

2009 5.17 -2.2 

2010 5.78 11.8 

2011 6.31 9.2 

2012 6.58 4.3 

2013 6.97 5.9 

2014 7.68 10.2 

2015 8.03 4.5 

2016 8.80 9.7 

2017 10.04 14.0 

2018(P) 10.56 5.2 

                     (P) Provisional, Figures updated as in August, 2019. 

Source: India Tourism Statistics at a Glance, 2019, Ministry of Tourism, 

Government of India, Table1 

 Table 3 gives information about Foreign Tourist Arrivals (FTAs) in India during 2001-

2018.There is a fluctuating trend in Foreign Tourist Arrivals (FTAs) during 2001-2018. Except the 

year 2009, there is continuous increase in Foreign Tourist Arrivals during, 2002-2018. In the year 

2001, 2002 and 2009 negative growth in terms Foreign Tourist Arrivals is registered. The growth of 

Foreign Tourist Arrivals was highest in 2004 with 26.8 per cent increase over previous year. 

 4. Share of India in International Tourist Arrivals (ITAs) in World: 

The Share of India in International Tourist Arrivals (ITAs) in World is increasing recently. Share of 

India in International Tourist Arrivals (ITAs) in World during 2001-2018 is given in Table 4. 

Table 4: Share of India in International Tourist Arrivals (ITAs) in World, 2001 – 2018 

 

Year 

ITAs (in millions) 
Percentage (%) share and 

rank of India in World 

World India % Share Rank 

2001 683.4 2.54 0.37 51 

2002 703.2 2.38 0.34 54 

2003 691.0 2.73 0.40 51 

2004 762.0 3.46 0.45 44 

2005 803.4 3.92 0.49 43 

2006 846.0 4.45 0.53 44 

2007 894.0 5.08 0.57 41 

2008 917.0 5.28 0.58 41 

2009 883.0 5.17 0.59 41 

2010 948.0 5.78 0.61 42 

2011 994.0 6.31 0.63 38 
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2012 1039.0 6.58 0.63 41 

2013 1087.0 6.97 0.64 41 

2014 1137.0 13.11 1.15 24 

2015 1195.0 13.77 1.15 24 

2016 1241.0 15.02 1.21 26 

2017 1328.0 16.81 1.27 26 

2018(P) 1203.0 17.42 1.24 25 

                            (P) Provisional 

Source: India Tourism Statistics at a Glance, 2019, Ministry of Tourism, Government of 

India, Table-3. 

Table 4 shows that there is increasing trend in share of India in International Tourist Arrivals 

during 2001-2018 with some exception. There is a continuous increase in share of India in 

International Tourist Arrivals during 2002 to 2018 from 0.34 per cent to 1.24 per cent. There is a 

fluctuating trend in Rank of India in world in terms of share in International Tourist Arrivals during 

2001-2018. The Rank was 54th in 2002 and 25th in 2018. 

5. Exchange Earnings (FEEs) from Tourism in India:  Foreign Exchange Earnings from tourism 

are the receipts of the country as a result of consumption expenditure, i.e. payments made for goods 

and services acquired, by foreign visitors in the economy out of the foreign currency brought by them. 

Tourism sector in India contributed to Foreign Exchange Earnings.  

Table 5: Estimates of Foreign Exchange Earnings (FEEs), in US$ million from 

Tourism in India, 2001-2018 

Year 
FEE from Tourism in 

India(in US$ million) 

Percentage(%) change over the 

previous year 

2001 3198 -7.8 

2002 3103 -3.0 

2003 4463 43.8 

2004 6170 38.2 

2005 7493 21.4 

2006 8634 15.2 

2007 10729 24.3 

2008 11832 10.3 

2009 11136 -5.9 

2010 14490 30.1 

2011 17707 22.2 

2012 17971 1.5 

2013 18397 2.4 

2014 19700 7.1 

2015 21013 6.7 

2016* 22923 9.1 

2017* 27310 19.1 

2018(P)* 285855 4.7 

*Revised Estimates 

Source: India Tourism Statistics at a Glance, 2019, Ministry of Tourism, Government of India, Table-

9. 

Table 5 gives figures about Foreign Exchange Earnings in India during 2001-2018. There is a 

fluctuating trend in Foreign Exchange Earnings during 2001-2018. Except the year 2009, there is 

continuous increase in Foreign Exchange Earnings during, 2002-2018. In the year 2001, 2002 and 

2009 negative growth in terms Foreign Exchange Earnings is registered. The growth of Foreign 

Exchange Earnings was highest in 2003 with 43.8 per cent increase over previous year. 
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6. Travel and Tourism Competitiveness Index: According to the World Economic Forum’s Travel 

and Tourism Competitiveness Report 2019, India ranks 34th globally out of 140 economies ranked on 

travel and tourism Competitiveness Index. There is improvement from 52nd out of 141 economies in 

2015 and 40th out of 136 in 2017 ranked on travel and tourism Competitiveness Index. India has been 

witnessing steady growth in tourism sector over the past few years.  

III. Challenges of Indian Tourism 

Indian tourism sector is facing various challenges which are affecting growth of the sector.   

1. Lack of proper infrastructure: A well-established framework of infrastructure which includes 

proper transportation facilities, health facilities, steady, and continuous connectivity and other human 

resources are obligatory for stable and secure tourism. India positioned 105th out of 140 in the ICT 

readiness component and also in the health and hygiene components of the World Economic Forum’s 

Travel and Tourism Competitiveness Index, 2019. This highlights the poor quality infrastructure in 

our country. One of the important reasons for this is the inappropriate allocation of financial resources 

for the tourism sector. 

2. Human resources:  Highly skilled manpower holds an unavoidable part of the tourism sector. 

Availability of skilled manpower is a main challenge faced by the tourism industry in India. To 

sustain the growth of Indian tourism industry a large number of skilled manpower or workforce is 

required at different levels. At present there is a enormous demand for the workforce in tourism sector 

in India. Therefore efforts should make to increase sufficient availability of skilled manpower 

required for tourism sector.  

3. Security & safety:  India is very much lacking on this aspect of competitiveness. Internal 

community riots and the terrorist attacks faced from time to time is the main reason for this. The 

country is unsafe for females and there is poor discipline as well as political instability in the country. 

Security is one of the major challenges faced by Indian tourism. The increasing rate of sexual abuse of 

women, theft, credit card fraud, identity theft, food poisoning, terrorism, and public violence is 

affecting Indian tourism to a high degree. 

4. Access and connectivity: The facilities such as air, road connectivity and hospitality services at 

these destination and the connecting cities are not adequate in the country. This remains a major 

obstacle for the development of tourism in India. Improvement in access and connectivity is also one 

of the important challenges for Indian tourism.  

5. Basic amenities: Basic amenities such as safe and clean drinking water, clean waiting rooms, 

toilets, first aid etc. are crucial for tourism development. Lack of sufficient availability of these 

amenities is adversely affecting tourism sector in the country. Therefore it is necessary to provide the 

basic amenities in tourist places and on route for the growth tourism sector in the country. 

6. Lack of publicity, promotion and marketing:  Huge promotion and enough marketing drive are 

very crucial for a tourism development in the country. Publicity of good tourist destination is also 

important. Lack of publicity, promotion and marketing is one of the obstacles in the growth of tourism 

sector in the country. 

7. Banking facilities: Banking facilities in the country are not sufficient. In many part of the county 

and especially in many tourist places there are no bank and ATM facilities. It is challenge to spread 

banking and ATM facilities in all tourist palaces in the country. 

8. Cleanliness and Hygiene: Cleanliness is considered as one of the pillars of tourism, as a clean 

tourist place is more sustainable in the longer run, which attracts tourism as well as investment. This 

also results in good health and a sense of pride amongst the local residents and a feeling of 

satisfaction amongst the tourists. Considering this there is a need to take necessary steps towards 

cleanliness. 
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Conclusion: Tourism contributes significantly to India’s Gross Domestic Product and provides large 

extent employment to the people in the country directly and indirectly. 

Although India has progressed a lot during the last two three decades with respect to tourism, she is 

still way behind the developed or even the developing countries. India’s share in the tourist arrival has 

been growing gradually from 0.23 per cent in 1975 to 0.28 per cent in 1980 and 1.24 per cent in 2018. 

Indian tourism sector is facing various challenges like lack of proper infrastructure, availability of 

skilled manpower, which affected the growth of the sector.   
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Abstract 

Tourism is a dynamic and competitive industry that requires the ability to adapt constantly to customers’ 

changing needs and desires, as the customer’s satisfaction, safety and enjoyment are particularly the focus of 

tourism businesses. 

Tourism, the act and process of spending time away from home in pursuit of recreation, relaxation, and 

pleasure, while making use of the commercial provision of services. As such, tourism is a product of modern 

social arrangements, beginning in western Europe in the 17th century, although it has antecedents in Classical 

antiquity. It is distinguished from exploration in that tourists follow a “beaten path,” benefit from established 

systems of provision, and, as befits pleasure-seekers, are generally insulated from difficulty, danger, and 

embarrassment. Tourism, however, overlaps with other activities, interests, and processes, including, for 

example, pilgrimage. This gives rise to shared categories, such as “business tourism,” “sports tourism,” and 

“medical tourism” In India Tourism need to be developed properly. 

Tourism as a modem term is applicable to both international and domestic tourists. It is the temporary 

movement of people to destinations outside their normal place of work and residence. Such a pleasure-seeking 

tourist is a traveler moving from place to place or visiting the same place time and again. 

Educational Institutes can be Backbone of Tourism Industry. If properly planned and implemented.  

Keywords: Tourism, Business tourism, pleasure-seekers, services, modern social arrangements 

1.1 Introduction:  Tourism, the act and process of spending time away from home in pursuit of 

recreation, relaxation, and pleasure, while making use of the commercial provision of services. As 

such, tourism is a product of modern social arrangements, beginning in western Europe in the 17th 

century, although it has antecedents in Classical antiquity. It is distinguished from exploration in that 

tourists follow a “beaten path,” benefit from established systems of provision, and, as befits pleasure-

seekers, are generally insulated from difficulty, danger, and embarrassment. Tourism, however, 

overlaps with other activities, interests, and processes, including, for example, pilgrimage. This gives 

rise to shared categories, such as “business tourism,” “sports tourism,” and “medical tourism” 

(international travel undertaken for the purpose of receiving medical care). 

1.2 Objectives:1. To study role of tourism in employment generating activity. 

2. To study the participation of educational Institutes in tourism activity. 

 3. To study role of self-help groups in tourism. 

4. To find out effective Model of Tourism by self-help groups. 

1.3Hypothesis: “Tourism plays important role in employment generating activities, to reduce 

unemployment in India.” 

1.4 Research Methodology: This paper is totally depend on secondary data. 

1.5 Scope: This research paper is depend upon information available in Books and website.  

1.6 The Origins of Tourism- By the early 21st century, international tourism had become one of the 

world’s most important economic activities, and its impact was becoming increasingly apparent from 

the Arctic to Antarctica. The history of tourism is therefore of great interest and importance. That 

history begins long before the coinage of the word tourist at the end of the 18th century. In the 

Western tradition, organized travel with supporting infrastructure, sightseeing, and an emphasis on 

essential destinations and experiences can be found in ancient Greece and Rome, which can lay claim 

to the origins of both “heritage tourism” (aimed at the celebration and appreciation of historic sites of 

https://www.merriam-webster.com/dictionary/antecedents
https://www.britannica.com/topic/pilgrimage-religion
https://www.britannica.com/science/medical-tourism
https://www.merriam-webster.com/dictionary/antecedents
https://www.britannica.com/topic/pilgrimage-religion
https://www.britannica.com/science/medical-tourism
https://www.britannica.com/place/Arctic
https://www.britannica.com/place/Antarctica
https://www.britannica.com/topic/history
https://www.merriam-webster.com/dictionary/infrastructure
https://www.britannica.com/place/ancient-Greece
https://www.britannica.com/place/ancient-Rome


SCHOLARY RESEARCH JOURNAL FOR INTERDISCIPLINARY STUDIES                          ISSN: 2278-8808 

 

JAN-FEB, 2020, V-7/58 Page 45 
 

recognized cultural importance) and beach resorts. The Seven Wonders of the World became tourist 

sites for Greeks and Romans. 

1.7 Definitions: Defining what tourism actually is can be difficult. Tourism is the activities of people 

traveling to and staying in places outside their usual environment for leisure, business or other 

purposes for not more than one consecutive year. 

Tourism is a dynamic and competitive industry that requires the ability to adapt constantly to 

customers’ changing needs and desires, as the customer’s satisfaction, safety and enjoyment are 

particularly the focus of tourism businesses. 

In Latin the original word ‘Tornos’ stands close to it. ‘Tomos’ was a kind of round wheel-like tool 

hinting at the idea of a travel circuit or a package tour. In Sanskrit, ‘Paryatan’ means leaving one’s 

residence to travel for the sake of rest and for seeking knowledge. 

Deshatan’ is another word which means travelling for economic benefits. ‘Tirthatan’ is the third 

equivalent which means travelling for religious purposes. All the three words convey the meaning and 

concept of tourism much more appropriately, as well as comprehensively. 

Tourism as a modem term is applicable to both international and domestic tourists. It is the temporary 

movement of people to destinations outside their normal place of work and residence. Such a 

pleasure-seeking tourist is a traveller moving from place to place or visiting the same place time and 

again. 

1.8 Importance of Tourism: The advanced economies of the west and the emerging economies of 

south-east Asia underline the linkage between tourism and growth. In any area where a place of 

tourist attraction is located, there exists a tourist economy besides the domestic area economy. It also 

lends a helping hand to local handicrafts and cultural activities. Tourism as an industry has been 

travelling with the wild pace of technological advancements and aboard are people from different 

places and cultures interacting with increasing ease….since, the globe had been shrunk into a village. 

Unlike our predecessors, we can affordably and in a shorter time travel across the world in large 

numbers comparatively safe. Tourism being one of the biggest and fastest growing industries globally, 

its benefits and the challenges, keenly observed by governments affects the economic, socio-cultural, 

environmental and educational resources of nations. The positive effects of tourism on a country’s 

economy include the growth and development of various industries directly linked with a healthy 

tourism industry, such as transportation, accommodation, wildlife, arts and entertainment. This brings 

about the creation of new jobs and revenue generated from foreign exchange, investments and 

payments of goods and services provided. Though improvements in the standard of living of locals in 

heavily visited tourist destinations is usually little or non-existent, inflation of the prices of basic 

commodities, due to visiting tourists, is a constant feature of these areas. The nature of the world 

economy dictates that it’s mostly people from developed nations who travel as tourist to the 

developing ones, much more than do people from developing nations visit as tourist the developed 

ones. This results in a downward stream of cultural influences that in cases have proven to be 

detrimental, as they were not in cohesion with the environment, economy and culture of these hosts, 

who cannot in that same capacity exchange influences. For example, it is common knowledge that 

most tourist destinations are plagued with prostitution; this has had dire consequences for the culture, 

economy and health of these tourist coveted nations, but is reported to be a major boost for tourism. 

The environment can be greatly affected by tourism in cases where the attraction is a vista of nature’s 

beauty, visits of people in large numbers could mean huge amounts of treading and pollution of 

materials such as plastic waste, bottles, which in the long run could be disruptive to the habitats of 

both faunal and floral life. Assessments into the capacity of people an area can safely bear 

environmentally, security and facility-wise are important in the protection and preservation of these 

https://www.britannica.com/topic/Seven-Wonders-of-the-World
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vistas beaming with nature’s beauty. The responsibility falls on hosts, who must make it a point to 

inform and educate visitors on acceptable behaviours and dangers posed by going against the advised 

codes of conduct, such as disposing waste haphazardly. 

In the quest to provide facilities for tourists the environment has been affected in other ways, large 

hotels and other facilities for tourists and likes consume large amounts of power in their quest to 

provide a long list of patrons with all the ‘hip’ electronic comforts. 

1.9 TOURISM ENCOMPASSES: 

Outbound Tourism: Outbound tourism is what you may be most familiar with. It involves the people 

going from British Columbia to other provinces, territories or countries. For example, going to Hawaii 

for a holiday is considered outbound tourism. 

Inbound Tourism: The tourists coming to BC from other places are called inbound tourists. BC 

competes in a global market to attract tourists from the United States, Japan, Germany and many other 

countries. The industry also implements marketing campaigns aimed at attracting travellers from other 

parts of Canada, as well as from within British Columbia. 

1.10Tourism Sectors- There are different ways to measure the size of the tourism industry, as 

tourism does not conform to the usual ways that industries are defined, such as manufacturing, 

forestry and other industries. Tourism constitutes a wide variety of sectors that provide diverse 

products and services to visitors. However, these businesses also provide products and services to 

local residents. The tourism and hospitality industry in British Columbia employs 302,700 people on a 

full year equivalent basis, in diverse sectors such as transportation, travel services, recreation and 

entertainment, accommodation and food and beverage services. The industry represents 

approximately 12% of the total BC workforce. Of these 302,700 workers, approximately half 

(137,000) are employed directly as the result of the $18.4 billion in tourism revenue in the province 

each year. When describing the “tourism industry,” go 2HR includes all 302,700 workers, because 

this is the number of people who need to be recruited and trained to support the businesses that serve 

both tourists and local residents. Economic reports may focus more on the 137,000 jobs created by 

direct tourism spending for different purposes. 

1.11 Types of Tourism: 
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Important Types of Tourism: International and Domestic Tourism! 

Different types of tourism can be recognized depending on length of stay, mode of transport used, 

distance travelled, purpose of trip and price paid by tourists.  Broadly speaking, there are four major 

types of tourism namely: (i) international tourism, (ii) domestic tourism, (iii) long distance tourism, 

and (v) short distance tourism. 

(i) International Tourism: An international tourist crosses the boundaries of many countries, uses 

different currencies, faces different languages and meets different types of people. Usually 

international tourism involves longer distances although crossing small countries or travelling in the 

neighborhood of international borders may involve short distances. 

On the basis of distance- a) Long-distance tourism  b) Short distance tourism. 

On the Basis Of Purpose a) Common Interest b) Holiday c) Business  

ii) Domestic Tourism-  Approximately half of the tourists in BC each year are actually from within 

the province.  BC Stats and Destination BC consider those travelling beyond their usual environment 

(typically more than 80 km from home) for business or for pleasure to be tourists. 

a) Local   b) Regional c) National Level  

1.12 Analysis and Interpretation: Tourism in India is important for the country's economy and is 

growing rapidly. The World Travel and Tourism Council calculated that tourism generated 16.91 lakh 

crore (US$240 billion) or 9.2% of India's GDP in 2018 and supported 42.673 million jobs, 8.1% of its 

total employment. The sector is predicted to grow at an annual rate of 6.9% to₹32.05 lakh 

crore (US$450 billion) by 2028 (9.9% of GDP). In October 2015, India's medical tourism sector was 

estimated to be worth US$3 billion, and it is projected to grow to US$7–8 billion by 2020. In 2014, 

184,298 foreign patients traveled to India to seek medical treatment. Over 10 million foreign tourists 

arrived in India in 2017 compared to 8.89 million in 2016, representing a growth of 15.6%. Domestic 

tourist visits to all states and union territories numbered 1,036.35 million in 2012, an increase of 

16.5% from 2011. In 2014, Tamil Nadu, Maharashtra and Uttar Pradesh were the most popular states 

for tourists. Delhi, Mumbai, Chennai, Agra and Jaipur were the five most visited cities of India by 

foreign tourists during the year 2015. Worldwide, Delhi is ranked 28th by the number of foreign 

tourist arrivals, while Mumbai is ranked 30th, Chennai 43rd, Agra45th, Jaipur 52nd and Kolkata 90th.  

The Travel and Tourism Competitiveness Report 2019 ranked India 34th out of 140 countries overall. 

India improved its ranking by 6 places over the 2017 report which was the greatest improvement 

among the top 25% of countries ranked. The report ranks the price competitiveness of India's tourism 

sector 13th out of 140 countries. It mentions that India has quite good air transport infrastructure 

(ranked 33rd), particularly given the country's stage of development, and reasonable ground and port 

infrastructure (ranked 28th). The country also scores high on natural resources (ranked 14th), and 

cultural resources and business travel (ranked 8th). However, some other aspects of its tourism 

infrastructure remain somewhat underdeveloped. The nation has many hotel rooms per capita by 

international comparison and low ATM penetration. The World Tourism Organization reported that 

India's receipts from tourism during 2012 ranked 16th in the world, and 7th among Asian and 

Pacific countries. The Ministry of Tourism designs national policies for the development and 

promotion of tourism. In the process, the Ministry consults and collaborates with other stakeholders in 

the sector including various central ministries/agencies, state governments, union territories and 

private sector representatives. Concerted efforts are being made to promote niche tourism products 

such as rural, cruise, medical and eco-tourism. The Ministry of Tourism maintains the Incredible India 

campaign focused on promoting the tourism in India. 

The above information gives brief information about what exactly the tourism is in India. 
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1.13 Findings: 

1. Tourism area is the biggest area for employment generating activity. 

2. It creates income generating activity amongst society . 

3. Worldwide and in India, Tourism is the best option for improvement of income. 

4. Proper Planning required for better development of Tourism. 

5. Educational Institutes and Self help Groups are having scope in tourism based employment 

generating activities. 

6. Proper Syllabus can be introduce in curriculum of the Universities. 

7. Tourism education can be introduce in school curriculum also. 

8.  Participation of Self help groups is not found in Tourism area. 

9. Small Packages or affordable Packages are required to be introduced in tourism. 

10. In Educational Area College level practicals of Tourism trips can be Introduce. 

1.14 Suggestions : 

1. Tourism can be part of income generating activity for India as developing Country 

2.In Educational Syllabus Tourism can be compulsory subject from Primary to Post Graduation. 

3.Self help groups can be motivated for tourism at affordable cost which will be benefited by  

maximum number of our population. 

4. Awareness of Tourism at Ministry level is required to be made , so that tourism will be main source 

of Income , which  will help to reduce unemployment n India. 

5. Conferences, Seminars, Group Discussions, Presentations, Role plays, Mock drills, Essay 

Competitions, Elocution Competitions, Books Publications these are the areas by which Tourism can 

be successful in Educational Institutes.   

1.15 Conclusion: Tourism is  the best method for educational Institutes’ for motivating students for 

self employment activities. If proper  planning is made for tourism it will be successful employment  

generating way for young generation. It has been proved that Tourism plays important role in 

employment generating activities, to reduce unemployment .Educational Institutes can be Backbone  

of  Tourism Industry. If properly planned and implemented.  
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Abstract 

Today’s world is full of competition hence profession required in each filed. As per Marshal’s theory 

professionalism and systimaticness are required in every business for economic development. In this paper 

writer suggest 10 Sectors for Tourism Development Corporation (T.D.C) to play a vital role in developing 

Tourism business. They are (1) Economical Sector (2) Educational Sector (3) Environmental Sector   (4) 

Historical Sector (5) Employment Sector (6) Marketing Sector (7) Law and order Sector (8) Travelling Sector 

(9) Management Sector (10) Skill oriented training Sector. 

Introduction   ---- Now a days world is full of competition hence all secto a rs should be 

systematically develop. As like other sector Tourism sector also plays a vital role in development of 

economical area in India. .Tourism Development Corporation (T D S) a institute now working for 

developing such sector. Writer suggest 10 sectorial programme for T D S when they are going to 

construct a developmental plan belongs to Tourism. With the become professional  

1) Back Ground of the study -  India is developing country population of India is also very 

high and government jobs are very less as per this situation self business  is the best option for 

earning sources. Tourism also a part of self-business if we apply this sector professionally 

then it will become a best source of income ,It is not only beneficial for increase but also 

useful for National Income. 

2) Theoretical Base for paper  Marshal’ s Economical Development Theoryis the base for this 

paper, this theory says that professionalism, systimaticness are impotent in every business for 

developing economy. Evat this thought is use in this paper writer suggest 10 sector 

programme for being construct profession and systematic to this tourism sector. 

3) Need and Significance of the thoughtThis thought hasfollowing importance 

 (I)This 10 sectors are related to tourism process.    

              (ii) This thought provides a technique to develop economical position 

              (iii) This thought improve the perception about profession as well as systematises in      

                     particular business.  

               (iv)This thought is focused on function and plan of T D C 

               (v) This thought is gives importance to skill oriented activities like painting,Photography,  

                    Object making etc. 

10 Sectors Programme for Develop Tourism 

1) Economical Sector  We know that India is developing country hence economical sector is 

not so develop for developing it, personal income should be develop , for increasing 

individual income we should focus on self-employment.. In India Tourism is the best sector 

for self-employment if institute like TDC prepare a well plan through tourism profession then 

eslf employment will develop, Source of individual income should increase and National 

Income also be increased. 

2) Educational Sector At the time of planning TDC should consider educational sector , 

Educational sector should develop through Tourism ,A newly construct syllabus containing 

tourism business on secondary level as well as higher education commerce area should be run 

on regular basis. A vocational course , A Professional course should be involved in regular 

education that youth generation will choose this tourism sector as their career. In Commerce 
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area TDC should arrange a project based on this business and professional skills should 

inculcate among student .i.e How to attract tourist, What is tourist’s basic needs, How income 

source increase through this sector. etc.  

3) Environmental SectorNow we have to focus on environment sector means at the time of 

developing this tourism business TDC should consider harmful factors for environment like 

increasing carbon monoxide, X - ray shows , Increasing plastic garbage, Hunting of wild 

animals , Cutting trees , Water pollution etc.This harmful factors should be control by TDC 

through their management. If Tourist place is clean and pollution free then it should get 

impotence and this tourism business get vital contribution in developing India. 

4) Historical Sector Every event and every place has a history, i.e Historic heritage , 

Geographical attraction, Religious status, Attractive Building , Attractive Zoo , Attraction of 

plants trees ,Attraction of experiment, Pleasant Environment etc . This things are the cause of 

tourism, TDC should focus on such areas for develop this tourism business, TDC should 

select such historical rural place and develop as tourism spot that it should be famous as 

tourist place and several employment should create at there, Income source should be 

increased and economical sector should be develop of India .  

5) Employment SectorEverything should related to money and sources of income. Government 

jobs are limited it is very less numbered then population hence crating a self-employment is 

the best option on it and for self-employment., Best sector is tourism. We can start there food 

stall, Restaurant , Photography , Indoor and Outdoor Games, Any short term course like 

Training of recipe , Training of photography, Training of Motor driving , Training of 

Plumbing , Training of Painting, Training of Object making , Training of Cloth stitching , etc 

TDC should provide scope for such small trading course as well as small skill full profession. 

6) Marketing Sector Now this modern world is belongs to profession and every professions is 

related to marketing. Theme is Every Tourism places has a specific characteristic but 

requirement about marketing. This role of marketing should be complete by TDC.TDC 

should catch the historic or geographic place as a tourist place and highlight their 

characteristic for marketing. It should be advertise in proper manner through Newspaper, 

Magazine, YouTube, Facebook, What’s –App, etc. Marketing is not only related to one 

Country but also for whole world. 

7) Law and Order Sector Tourism Sector must have some rules and regulation, some strict 

laws about proper behaviour. Sometime some tourist may misbehave, They hunt any wild 

animal, They can harm for rarest plant, They can stole any ornament from another tourist. For 

control such thing some law and order are required so preparation and implementation of such 

laws should be related to TDC. 

8) Travelling SectorTourism business directly related to travelling .Tourist should visit for 

particular place by Bus , Train , Aeroplane , Ship or Own Vehicle so this travelling facility 

must develop at the tourist spot. It is required that TDC should prepare a proper plan to 

develop such travelling. If luxurious travel are available then large numbers of tourist are 

attract for that particular place and tourism business will developed.  

9)  Management SectorManagement skill are required in every field so it is require in this 

tourism sector also. It is require for distribute the work , It require for being a peaceful 

atmosphere at tourist place, It is require for providing facilities to Tourist, It is require to 

control on crime at tourist place. It is require for arrangement of accommodation for tourist. 

Such management should manage by TDC with proper manner for the developing this sector. 
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10) ) Skill Oriented Training SectorTourist place is the best place for all type of profession. 

Like Driving , Painting , Cooking ,Tailoring ,Drawing ,Singing , Dancing , Acting , 

Swimming , Cloth Pressing , Typing , Any Object making and Selling. etc.. TDC has to focus 

on it for developing Tourism sector. TDC should provide opportunity for every skilful person 

as legally.  

Closure -- Finally it is conclude that Tourism is the best profession for increasing economical sector 

in India and TDC plays vital role in this business.    

Retraces 
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Abstract 

Tourism is one of the fastest growing industries in the world. In India, Maharashtra has the rich natural or 

geographical and Agri-cultural background. Tourism activity has been divided in various separate specialized 

segments. Which ranges from historical to adventure sport, from cultural visits to nightlife etc. among them 

Agro tourism is very significant and widely gaining recognition round the world.  Today the concept of 

traditional tourism has been changed. Some new areas of the tourism have been emerged like Agro-Tourism. 

Promotion of tourism would bring many direct and indirect benefits to the people. The concept of Agro-tourism 

is an innovative agricultural activity related to tourism and agriculture both. It has a great capacity to create 

additional source of income and employment opportunities to the farmers. Maharashtra is one of the major 

tourist centers in the India and there is large scope and great potential to develop agro-tourism. The main 

objective of present research paper is to study scope and Opportunities of Agro-Tourism in Maharashtra, 

examine the importance of agro-tourism for rural development in Maharashtra and to identify the problems of 

the agro-tourism and make suggestions for more development of this industry. This research paper provides 

proper way for development of agro tourism in rural area of Maharashtra. 

Keywords:- Tourism, Innovative, Agriculture, Employment, importance, Development etc 

INTRODUCTION: Tourism is one of the fastest growing industries in the world. Various countries 

have transformed their economies by developing their tourism potential. Tourism has great capability 

to generate large-scale employment and other income sources to the skilled and unskilled. Today the 

concept of traditional tourism has been changed. Some new areas of the tourism have been emerged 

like Agro-Tourism. Agro-tourism is a way of sustainable tourist development and multi-activity in 

rural areas through which the visitor has the opportunity to get aware with agricultural areas, 

agricultural occupations, local products, traditional food and the daily life of the rural people, as well 

as the cultural elements and traditions.  Agro-Tourism is helpful to the both farmers and urban 

peoples. It has provided an additional income source to the farmers and employment opportunity to 

the family members and rural youth. But, there are some problems in the procedure of the 

development of such centers. Hence, the government and other related establishment should try to 

support these activities in Maharashtra for the rural development and increase income level of the 

farmers. The farmers should also try to establish their co-operative society for the development of 

agro-tourism centers. The agro-tourism may become a cash crop for the farmers in Maharashtra and 

also development for rural area. Maharashtra is one of the major tourist centers in the India and there 

is large scope and great potential to develop agro-tourism in rural area. 

OBJECTIVES:-  

The objectives of this research paper are follows:  

 1. To study Scope and Opportunities of Agro-Tourism in Maharashtra. 

 2. To examine the Benefits of agro-tourism for rural development in Maharashtra.  

 3. To identify the problems of the agro-tourism and make suggestions for more development of this 

industry. 

 DATABASE AND METHODOLOGY:- The present research paper is based on secondary data. 

The data has been furnished from the related articles, research papers, reports and 11th plan document 

of the government of India. Some data has furnished from the websites of the government of India 

and Maharashtra, as well as ministry of agriculture. Some ideas have been taken from the Tourism 

Development Corporation of Maharashtra for this research paper.  
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THE CONCEPT OF AGRO-TOURISM:- Agro-tourism is a way of sustainable tourist 

development and multi-activity in rural areas. A term Agro-Tourism’s a new face of tourism. An 

agro-tourism is farm based business that is open to the public. These specialized agro-tourism 

destinations generally offer things to see, things to do, and produce or gifts to buy, and are open to the 

public. Agri-tourism is defined as ‘Travel that combines agricultural or rural settings with products of 

agricultural operations–all within a tourism experience’.   

SCOPE AND OPPORTUNITIES OF AGRO TOURISM IN MAHARASHTRA:- Maharashtra is 

one of the major tourist centers in the India and there is large scope and great potential to develop 

agro-tourism in rural area. The Potential of Agro-tourism in particular area depends on human skill. 

Maharashtra is the third largest state of India, both in area and population. Maharashtra has a total 

22368 thousand hacter area under the agriculture and 36122 thousands of livestock (cow, beffelows, 

goats etc.). The state has huge areas, under fruit cultivation of which mangoes, bananas, grapes, and 

oranges etc. Principal crops include rice, Jowar, Bajra, wheat, pulses, turmeric, onions, cotton, 

sugarcane and several oil seeds including groundnut, sunflower and soyabean.  About 25 more such 

locations have been identified in Maharashtra as rural agro-tourist destinations. Thus all the districts 

of Maharashtra have a tourism potential. Some following notable factors are helpful to the agro-

tourism. 

1. Maharashtra is already established as one of the top tourist destination in the world.  

2. There are an increasing number of tourists preferring non-urban tourist spots. 

3. Good communication and transport facilities. 

4. Maharashtra has major producer of fruit, spices, medicinal and aromatic plant allowed under 

horticulture in India.  

5. Green house cultivation of long stem cut flowers, vegetables, fruits etc.  

6. Maharashtra has diverse Agro-climatic conditions, diverse crops, people, deserts, mountains, which 

provide scope for promotion of all season, multi-location agro-tourism Some of the popular folk 

dances in rural Maharashtra are Lavni, Dhangari Gaja, Povadas, Koli dance and Tamasha.  

THE BENIFITS OF AGRO-TOURISM FOR RURAL DEVELOPMENT IN 

MAHARASHTRA. 

1. Rural areas may get extra revenues as local businesses and local servicemen also get benefits from 

agro tourism. 

 2. Infrastructural facilities in rural areas may increase.  

3. Conservation of natural resources, traditions and culture will increase as they are the major sources 

of attractions.  

4. Sustainability in rural areas will be increased in terms. 

 5. Migration from rural areas to urban areas will decrease as employability in rural areas will 

increase. 

 6. Interaction between rural and urban areas will increase understanding of problems and awareness. 

PROBLEMS OF AGRO TOURISM DEVELOPMENT IN MAHATRASHTRA:- 

1. The requirements to built and run agro tourism centre are ambiguous in Maharashtra.   

2. Most of the rural areas have less transportation facilities so it became hurdle in development of 

agro tourism.  

3. Financial support from institutions is very less due to limited development.   

4. There is confusion in tourist also because they are also not fully aware about the rural areas and 

geographical limitations in area. 

5. Some rural areas have water scarcity and problems of power cuts it is also a major issue in 

development of agro tourism. 
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6. For single farmer or for few it is not possible to built infrastructure and advertisement of center.  

SUGGESSIONS FOR DEVELOPMENT OF AGRO TOURISM IN MAHATRASHTRA:- 

1. Develop website and update time to time for attract foreign tourist  

2. Develop a good relationship with the tourist for future business and chain publicity   

3. Small farmers can develop their agro-tourism centre‘s on the basis of cooperative society.  

4. Give a wide publicity of your tourism centre by new papers, television, advertisement ect.  

5. Train your staff or family members for reception and hospitality 

6. Develop different agro-tour packages of for different type of tourist and their expectations.   

7. Develop contacts with the schools, colleges, NGOs, clubs, unions, organizations etc. 

8. Preserve address book and comments of the visited tourists for future tourism business 

9. Charge optimum rent and charges for the facilities/services on the commercial base 

10. Take their feedback and comments about the service and suggestions to more       

Development and modification. 

CONCLUSION:-This research paper is fruitful for the rural people to start the agro tourism 

industries in rural area as well this paper is also provide the direction and also various opportunities to 

enjoy rural life for the tourist. Modern life is the product of diversify thinking and diversified 

activities. Every human being attempts to work more, in different directions to earn more money to 

benefit from modern comforts. Modern way of life has made the life stressful and average life span 

has come down. Hence, people are in constant search of pro-nature ways and means to make life more 

peaceful. Tourism is the means for searching peaceful location. Peace and tranquility are inherent in 

Agri-tourism as it is away from urban areas and close to nature. Cities are growing at the cost of 

villages. Villagers are migrating to cities in search of jobs and seeking comforts of modern life. 

Hence, yesterday’s villagers are today’s urbanites. Deep in the heart of urbanites lies the love and 

respect for their associates and villages. Hence, visit to villages satisfy their desire. This is also 

expressed through the heartedness of urbanites to flat culture and love for farmhouses located in the 

outskirts of cities. Any opportunity to visit villages and spend time with family is dream of any 

urbanite. But, minimum decent facilities are always problem.  
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Introduction -The field of travel and tourism primarily deals with taking care of tourists, hospitality 

management, travel management, tour management etc. It offers diverse job opportunities. India is a 

well-known tourist destination. Heritage, cultural and medical tourists throng 

Indian tourist destinations each year. Tourism creates and generates jobs directly through hotels, 

restaurants, nightclubs, taxis, and souvenir sales, and indirectly through the supply of goods and 

services needed by tourism-related businesses. 

Travel and Tourism sector is growing at a good pace in India. The Government is giving much 

importance to tourism sector. Various plans and initiatives have been designed and developed by the 

Government, keeping tourism sector in mind. This is a good sign. Tourism sector will employ many 

Indian nationals and help generate more revenue. 

Required Skills to Make a Career in the Travel & Tourism Sector 

Leadership, good teamwork, good communication skills, ability to research, strong customer focus, 

presentation skills, up-to-date news on current rules and regulations and documentation required, 

ticketing & passports, visas etc, interpersonal skills, a broad knowledge of India and world geography, 

working long hours. Skills required could include the knowledge of computer reservation system 

.Airfares & ticketing skills, Language skills, Selling skills, experience of handling money & foreign 

currencies, Customer service, Travel agency management, and travel & tourism geography 

knowledge are required Skills to make a Career in the Travel & Tourism Sector 

Jobs directly related to Tourism Sector 

Exciting 09 careers opportunities in Tourism & Hospitality. 

1) Travel Agent- Travel Agents research, plan, and book trips for individuals and groups. Although 

people are starting to research and book their travel plans online, it’s often easier to use a Travel 

Agent, as they have years of experience and knowledge. They are able to help with flight bookings, 

hotel selection, transfer arrangements, and holiday activities. 

2) Hotel Manager-Hotel Manager oversee all aspects of running a hotel-from housekeeping and 

general maintenance to budget management and marketing of the Hotel. If you are considering a 

career as a Hotel Manager, you will need excellent interpersonal skills, experience in the hospitality 

industry and a number of years’ experience in managing employees. 

3) Spa Manager- Spa Managers are responsible for the day-to-day running of health and/or beauty 

spas. They manage a spa’s finances, employees, and services. Many of the tasks are business-related 

and can include recordkeeping, getting involved in promotional campaigns, maintaining stock 

inventories, and payroll management. 

4) Tour Operator- A Tour Operator typically combines tour and travel components to create holiday 

packages. He or she will deal with various service providers, including bus operators, airlines and 

hoteliers. 

5)  Event and Conference Organizer – Organizing any event or conference is time consuming, so 

Event and Conference Organizer will help with the finer details of planning an event. The role is 

hand- on and often involves working as a part of bigger team. Event and Conference Organizers co-

ordinate every detail of meetings and conferences from the speakers and meeting locations to the 

printed materials and audio-visual equipment. 

https://www.oxbridgeacademy.edu.za/courses/tourism-hospitality/travel-tourism-and-hospitality-careers/
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6) Tour Guide- Tour Guides work in the travel industry and give guided tours to groups of visitors / 

tourists. Tour Guides must have expert knowledge of specific areas, including natural features, 

historic sites, museums and other tourist destinations .Guides may give walking tours, bus tours or 

even boat tours. 

 7) Executive Chef – The Executive Chef is in charge of a restaurant’s kitchen and is responsible for 

managing the kitchen staff, planning the menu, sourcing the freshest ingredients and making sure that 

food hygiene is maintained throughout the restaurant. An Executive Chef must be able to spot 

problems and resolve them quickly and efficiently. 

8) PR Manager - A PR Manager manages a brand’s reputation, and will plan, develop, and implement 

specific strategies to build and maintain the overall brand and reputation. Often, the PR Manger will 

also act as the company’s spokesperson. In the Tourism and Hospitality environment, a PR Manager 

might work for a hotel chain, a cruise company, or a game reserve. 

9) Leisure Activity Co-coordinators - Leisure Activity Co-coordinators usually work for resorts and 

hotel chains. They’re the people on the ground that makes sure that any planned activities run 

smoothly. They’re also responsible for every aspect of the day-to-day management of a leisure centre, 

organizing health and fitness programmers, promoting and marketing the business, and interacting 

with guests. 

(Posted by Oxbridge Academy | Mar 26, 2015 | Career Tips and Advice, Tourism and Hospitality  ) 

Agro – Rural Tourism- Avenues for Employment 

01 Involvement of Agriculture Travel Agents - Tour Operators to promote the eco – agro – rural 

tourism destination Agro travel agents and tour operators play a vital role in promoting the eco – agro 

– rural tourism destinations among the visitor. These tour operators are private players. The offer 

different types of packages to the tourist which varies across sites. The visitors are taken to various 

places of attraction within surrounding of the rural tourism sites. These agro tour operators create 

awareness among them about the places of interests. Young are getting employment opportunities 

through these agro tour operators. 

02 Village Internal Road Transportation- Rural entrepreneurs arrange the different modes of 

transportation such as Bullock Cart rides, horse car rides, tractor rides for local sightseeing, temples, 

historical monuments and buildings. The rural entrepreneurs get income and revenue through this 

mode of road transport. 

03 Rural Accommodation- It is a new business opportunities in rural area. Due to increasing 

congestion, pollution, pressures and tension of urban cities, people enjoy rural accommodation in 

pollution free natural surroundings. The average price for one night accommodation including the 

breakfast in a rural house is affordable to even budget tourist having lower income. Due to lower 

investments, the rural community is benefited and gets employment through rural accommodation. 

04 Tour Guides - The employment of local youths as tour guides has given gainful employment to a 

large number of unemployment in the village. Since these youths are well acquainted with local 

surroundings it is a worth experience for tourists who enjoy sight of domes, temples, historical 

buildings and monuments, farms, forts, working of grampanchayat, bhajanmandal, youth clubs. 

05 Artists Eco – agro – rural tourism provides ideal platforms for local artists such as traditional 

dancers, performers, musicians, dholki players, harmonium players, tal and mridinga performers, flute 

players, tribal dancers, musicians, rural folklore, harvesting dance and songs, mythological plays and 

drama, actors with music entertainment and dances to exhibit their talent and get employment. 

06 Craftsman Eco – Agro – Rural Tourism provides ideal platform for local craftsman to exhibit and 

sell their indigenous products which showcase culture, traditions and heritage to the tourists. Local 

craftsman such as weavers, potters, earthenware makers, wood carving, metal statue makers, leather 

https://www.oxbridgeacademy.edu.za/blog/author/oxbridgeacademy/
https://www.oxbridgeacademy.edu.za/blog/category/career-tips-and-advice/
https://www.oxbridgeacademy.edu.za/blog/category/tourism-and-hospitality/
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jogis, chappals, painters, embroidery makers, bamboo basket makers, various handicraftsman, 

handloom makers, produce handicrafts and handlooms. All these products produced by craftsman are 

eco-friendly. Eco – agro 

07 Entertainment - Rural folklore, music, cultural activities provide unique entertainment for the 

urban tourists. Entertainment activities such as puppet shows, street theater and entertainment with 

animals like i) Snake Charmers ii) Monkey Tricks, Dogs iii) Parrot Astrologers, Cock Fight, Goat 

Fight and iv) Songs of Vasudeo. From all entertainment activities above traditional rural entertainers 

get employment. 

08 Rural Cuisine -Mouthwatering local, rural dishes are offered to the tourists, who relish them. 

Delicious dishes like Amba Poli, Zunka Bhakar, Thecha, Vanga Bharit different types of chatnis, 

papad, pickles etc. Eco – agro – rural tourism helps promoting rural cuisine and which provide large 

scale employment to the rural women’s, men’s in the village. 

09 Rural Adventure Sports- Rural sports such as mountain trekking, surparambya, swimming in 

well, canal, river, jungle safari, fishing, boating. Above sports provide employment to local youth as 

coach trainers. 

10 Fairs and Festivals - India is a country known for its various fairs and festivals. The handicrafts 

and rural art products have been marketed by participation in various exhibitions, known as fairs and 

mela’s, local fairs and festivals like Devi Mahotsavas, dassera, ganesh festival attract lot of visitors. 

The customers obtain the products at fairs rate and since there are no middle man involved, artisans 

get more profits. Sales of rural products created out of our cultural heritage receive a great boost. This 

also sustains the livelihood of our traditional artisans and weavers. 

11 Role of Panchayati Raj Institution (PRI) in Employment in Eco - Agro – Rural Tourism One of 

the key stakeholders of the agro rural tourism is the members of the Panchayati Raj Institution, the 

positive social impacts occur only when strong leadership and repeated and new training opportunities 

are offered. These PRI play a vital role in implementing government schemes. They also ensure that 

there is proper participation of all and more ownership taken by the community. Through 

participation, contribution and monitoring by villagers rural economy is improved by providing 

employment for villagers.  

12 Employment Opportunities to Women One of the most important aspects of Agro – Rural 

Tourism is that is recognizes the role of women in civil society. Empowering the rural women and 

providing them with employment opportunities, so that they can become productive citizens of the 

global economy is the primary aim of rural tourism. Rural tourism offers various opportunities for 

independent income generation for women. Women get employment opportunities through training 

on cuisine preparation, crafts forms, hospitality management, institution building, self-help group. 

Bachatgat also provide credit facilities. Activities such as papad, pickle making, chalk production, 

stationary preparation, post cards, shopping bags, imitation jewelery, mehandi, embroidery, designing, 

provide large scale employment to rural women. 

13 Employment as Waste Disposers Protections of environment is the primary aim of eco – agro – 

rural tourism in villages. Primary aim of the villagers towards the cleanliness, hygiene and 

sensitiveness towards environment. Villagers are employed as waste disposers, sweepers to collect 

paper bags, cloth bags, non-degradable litter such as empty bottles, tins, plastic bags for which they 

are paid regular monthly wages.  

14 Employment for Rural Vendors Rural tourism has a multiplier effect on rural economy. Apart 

from tourism products, employment opportunities for common people are created as follows; i) Large 

number of tea stalls ii) Small restaurants iii) Pan shops iv) Florist, garland makers v) STD, PCO 

booths vi) Internet Café vii) Paper stall viii) Cold drink, juices  
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15 Employment through Hardware Structure As local resources (labor and material) have been 

used to construct the hardware structure like toilet, parking lot under the rural tourism sites, a number 

of people get employment. Many of them are employed to maintain the facilities and utilities being 

created in the villages like sweepers, receptionists, watchmen, cook etc. 

 16 Employment through Selling of Agricultural Products Villagers get various employment 

benefits through selling of agricultural products like sale of food grains, pulses, oilseeds, fibers, 

vegetables, fruits, farm fresh vegetables and animal byproducts sericulture products, apiculture 

products, milk products, fruit preservative products, chatnis, pickles, papad, eggs, poultry products. 

Since villagers are selling these products without any middle men or mediators, so that they can get 

direct profit through selling of these products. Eco – agro – rural tourism supports direct or indirect 

employment opportunities in rural areas without adversely affecting agriculture workforce.  

Sum up - There are tremendous employment opportunities for skilled, unskilled rural people, local 

farmers, and women, disadvantaged groups of rural areas and people who are living below poverty 

line. It has been observed that eco – agro – rural tourism has become a source of income for rural 

communities and reduces migration and assists in it restructuring rural entrepreneurial system. Hence 

some farmers from Aurangabad sites have already started eco – agro – rural tourism and consequently 

some farmer’s local entrepreneurs are willing to start eco – agro – rural tourism in rest of Maharashtra 

and out of Maharashtra. But as eco agro rural tourism gains momentum it is important that 

development should be planned. If planned development is not conducted there are ecological 

imbalances. Hence sustainable growth of rural tourism is important. 
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Abstract 

Travel and tourism is one of the largest, relatively great size industries in India, India a place of rich cultural 

and heritage and tourism sector to source of income for many it has having the capacity to develop into 

something in the future economic growth thus it can be improve it by.  This is expected to reach total 

contribution over 600 billion U.S. dollars by 2025.The essential foundation and basic causes of this rapid 

growth of demand for tourism in the highly developed industrialized countries in the course of recent decades 

are economic, social and technological in the basic or inherent features. Increasing per capita incomes leading 

to higher purchasing power and a growth in discretionary incomes have made tourism able to be reached to a 

large majority of people. India a place of rich cultural and heritage and tourism sector to source of income for 

many it has latent qualities and abilities that may be developed and usefulness economic growth thus it can be 

improve, also socio- economic development because increases source of income, become a tourism industry 

which was concern a national strongest economy. 

Tourism industry Provide the direct and indirect Jobs contribution of tourism the employment of the country. 

The tourism industry job created in the economy. This year direct job in 5.40% and indirect in 6.38% created in 

tourism sector. 

Keywords –Tourism industry, economic growth, employment, development 

Introduction: The basic causes of this at a great rate growth of demand for tourism in the high degree 

level developed industrialized countries in the course to the present decades are economic, social and 

technological in the basic or inherent features. Increasing per capita incomes most important to higher 

purchasing power and an increase, growth in available for use at the discretion of the user incomes 

have made tourism able to be reached to a large majority of people. In this course of this present day, 

in modern and recently developed advanced countries, a relatively great size majority of people can 

have enough money to pay for an annual holiday. In proved to be true many can even a have enough 

money or time to pay for to take second holiday of longer or shorter the time during which something 

continues. The social causes of the happening in a short time or at a great rate growth of tourism are a 

relationship between two things with new attitudes towards travel and opportunity afforded by free 

time to do something leisure. In a way that is based on a particular tradition considered a luxury both 

are now held to be a conforming to a standard, usual, nearly almost absolutely necessary part of the 

life style and the action of using up a resource, reduce their energy consumption pattern of all but the 

lowest income groups of the population. The whole entire concept of pleasure travel has changed 

quite in a way that is likely to have a strong or far reaching effect. Foreign travel in this days was 

reserved for the more a having a great deal of money and wealthy, leisured who enjoyed travel for its 

own sake and who were content to enjoy scenery works of arts and threats in foreign places. This an 

idea has now changed with change in a settled way of thinking or feeling about something towards 

travel. The present day tourist has a different a group of people or things having similar characteristics 

of background, and his a thought about travel are very different. The impact of the modern transport 

technology, for a special purpose in the flying of aircraft field has brought about a completely new 

meaning to tourism. Travel to even remote destinations the place to which someone has now become 

a state of things as they actually exist. During the last twenty years there has been a worthy of 

attention increase in the number of long distance journeys undertaken by tourists. The technological 

developments in transport have made it possible, able to be done or achieved for millions of people to 

travel to exotic and faraway locations, places which only ancient period few generations ago were 

regarded as being almost completely inaccessible. In the course of this present day holiday makers 

can be transported a thousand miles or a greater or additional amount or degree of in a matter of few 

hours. The newer marketing methods like the package tour are a major contributing factor to the 

increased growth of tourism. By arrange or structured in a systematic way holiday trips complete with 

all arrangements like transport, accommodation, sightseeing tours, package long or short tour depend 
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upon available day’s and leave etc. and selling these on a large scale to the public, the number 

expressing the central or typical value in a set of data, in a particular mode price per tour has been 

significantly make a smaller or less amount. 

The considerable or relatively great size advantage which tourism has for many countries more 

especially the developing countries is the especially by offering form of reward of foreign exchange. 

Objectives: 

The objectives of the study are 

1. To know the Socio- economic development of tourism in Maharashtra 

2. To study the development and marketing of tourism in Maharashtra 

3. To analysis about Tourist industry and created to employability in rural areas.  

Methodology: This study is illustrative, expressive research. The data is accumulate through  Primary 

and secondary sources  Primary sources are various survey and observations and secondary data like 

Tourism Government  reports,  Reference books,  web based journals and various articles. The 

records of Tourist obtain from specified sources such as Governments reports have been tabulated for 

explanation of its direction. This paper analysis and comment on the effects of fast growing tourism 

industry in Maharashtra, through analysis of its having many dimensions significance effect 

Discussion: 

Tourism provide for both direct and indirect employment. Such as hotels, restaurants, airlines, cruise 

lines and resorts provide direct employment because their employees are in agreement with tourists 

and provide the tourist practice. Travel Agent research, plan and book trips for individuals and 

groupFurther indirectly create employment in shops, schools, hospitals Direct and indirect 

employment vary in that direct employment involves employees who physically manufacture or 

produce goods, while indirect employment involves individuals who support those processes,. 

Common examples of direct labor include equipment operators and employees who work on assembly 

lines. 

Tourism brings many benefits including but not limited to the following few.- 

 

 

 

 

 

 

 

 

 

 

 

Employment job Million (in percent) 

Tour Organizer, Hotel Manager, Spa Manager, Tour Operator, Tour Guide, 

Executive chef, Event and Conference Organizer 

* Boost wide scale industry revenues.               * Growth and boost in economic activities          

* Source of employment generation                   * Infrastructure development                               

* Country’s improved brand image.                  * Source of Foreign exchange earnings 

 



SCHOLARY RESEARCH JOURNAL FOR INTERDISCIPLINARY STUDIES                          ISSN: 2278-8808 

 

JAN-FEB, 2020, V-7/58 Page 61 
 

 
(Source – Annual report 2018-19 Ministry of Tourism, Govt. of India) 

 

 
Tourist arrivals of Maharashtra (2010 to 2016) 

Strength of the present marketing strategies of MTDC Widely known and well established tourism 

state. The action or process of social media marketing strategies. 

Opportunity: 

Make greater in size in online information distribution channels       

1. Make greater in size in online information distribution channels. 

2. New object markets used domestic market. 

3. Good and well beneficial in effective academic research. 

4. Online marketing process is available market in digital India 

Threats: 

1. Disagreement promotions through online channels on (Safety issues of women travellers) 

2. Ready or likely to attack or confront characterized by marketing by neighboring states 

and   countries 

3. Increase a growth in outbound tourism in India.   
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Weakness 

 Unsatisfactory, discouraging branding technology 

 Insufficient, lacking off resources 

 The defect, vulnerability of the official destination website 

 Weaknesses, defect of the official destination website 

 Failing of social media marketing strategies 

 Less interest and responsibility of stakeholders in online 

marketing 

 Overlooked the need for an productive, efficient website app 

 Unawareness of the efficient use of the internal for market 

research 
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Marketing helps to create new customers by way of first the being the characteristics 

determining their needs and then trying to satisfy these. Customer’s satisfaction becomes a critical 

part of travels sales. The first task of the travel marketer becomes identifications of the customer 

needs in order to a thing that helps someone the development of the purpose or situation products and 

services and the second task is to provide with a reason for doing something all the potential 

customers, through various means, to purchase those products and services and the second task is to 

provide with a reason for doing something all the potential customers, through various means, to 

purchase those products and services. The objectives of marketing in tourism can, therefore, he clearly 

expressed to be as attracting and motivating all the having or showing the capacity to develop into 

something in the future customers or users of tourist services to a particular destination and not to 

another. Tourism marketing therefore, beings by a detailed assessment of the existing in fact, real and 

potential demand and, on this assessment, development of facilities and services for use by customers, 

Tourist demand can be divided into two Parts one is Actual and second is potential. Actual demand 

represent those who actually travel to a certain tourist destinations and locations while having or 

showing the capacity to develop into something demand is the number of persons who fulfill the basic 

an essential or characteristics of travel are, therefore, in a  place where someone or something in 

located  to travel. The major economic benefit and economic development in promoting the tourism 

industry has therefore tended to be the increasing and earnings of foreign exchange. Income from 

foreign tourism in the form of foreign exchange earnings included to the national income. 

Positive Impact 

Positive impact on the Tourism Industry included the people, society and economy. 

1. Generate, created income and employment 

2. Source of foreign exchange income derived from an investment. 

3. The action of Preserving of national heritage and environment 

4. Growing and becoming more advanced developing infrastructure  

5. Support or actively encourage peace and stability 

Negative impact  

1. Unpleasant and harmful social and cultural change 

2. Growth and Increase tension and hostile behavior. 

3. Adverse effects on environment, nature and ecology. 

Conclusion: Development and larger growth of infrastructure is another important benefit. The 

benefits from infrastructure investments, justified primarily for tourism airports, roads, water supply 

and other public use may be widely shared by the other sectors of the economy. In addition to 

development of new infrastructure, the advance and improvement in the existing infrastructure which 

are undertaken in order to attract tourists is also of crucial importance. These improvements and 

growth may confer benefits upon the resident population by providing them with a desirable or useful 

feature which, hitherto, they had not enjoyed. Furthermore, the provision of infrastructure may 

provide the basis or serve as an encouragement for greater economic diversification. A type and 

different variety of secondary industries may be promoted, growth which may not serve the needs of 

tourism. Thus, indirectly, tourist expenditure, increases may be responsible for stimulating other 

economic activities. Major direct economic effect on related to the mainly tourism employment. The 

problems of unemployment and underemployment are more unpleasant or unwelcome condition in 

the developing countries. The tourist industry is a highly labor intensive service industry and hence is 

a valuable very rich source of employment. 
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Abstract 

The tourism industry of India is economically important and grows rapidly. The World Travel & Tourism 

Council calculated  that  tourism  generated  INR6.4  trillion  or  6.6%  of  the  nation’s  GDP  in  2018.  It 

supported 39.5 million jobs, 7.7% of its total employment. The sector is predicted to grow at an average annual 

rate of 7.9% from 2018 to 2028. This gives India the third rank among countries with the fastest growing 

tourism industries over the next decade. India has a large medical tourism sector which is expected to grow at 

an estimated rate of 30% annually to reach about 95 billion by 2020. This paper discusses how India is 

emerging as a popular tourist destination in the world, driven by the focus on innovation and creating value for 

tourists. It aimed change the attitude and behavior toward foreign tourists by stressing on the aspect that a 

guest has been held in high esteem in India since ancient times. It also examines the impact of India’s economic 

growth on tourism, Contributors to economic growth, Role of Tourism industry in India’s GDP, Foreign versus 

Domestic Tourists. The paper also explores that there has been a tremendous growth in tourism in India 

because of the policies of the government and support from all levels. Tourism is considered to be an economic 

bonanza. It is a multi-segment industry. While gauging the positive economic effects of tourism, we study its 

contribution to the generation of national income, expansion of employment opportunities, rising of tax revenue, 

generation of foreign exchange .and transformation of regional economy. Travel & Tourism is an important 

economic activity in most countries around the world. As well as its direct economic impact, the industry has 

significant indirect and induced impacts.  Indian Tourism offers a potpourri of different cultures, traditions, 

festivals, and places of interest. There are a lot of options for the tourists. India is a country with rich cultural 

and traditional diversity. This aspect is even reflected in its tourism. The different parts of the country offer wide 

variety of interesting places to visit. 

Keywords: Employment opportunities; Foreign versus domestic tourists; GDP; Tourism industry 

Introduction: Throughout   the   world,   tourism   brings   money   to   cities   and   countries.  

Tourism  also  provides  jobs  for  the  local  residents,  further  benefiting  the  destination.  India has 

realized the profits available from this sector. Thanks to its growing economy and promoting itself as  

a  culturally  rich  and  diverse  nation,  India’s  tourism  industry  now  brings  billions  of  dollars  

into  the  economy  each  year.  The  growth  in  the tourism industry is due to the rise in the arrival of 

more and more foreign tourists and the increase in the number of domestic tourists Words  are  few  to  

explain  the  beauty  of  India.  India is a country with diversified culture and traditions.  The  natural  

beauty  of  India,  festivals,  dresses,  heritage  sites  of  India  are  very  popular  among  tourists.  

These things fascinate travelers to come here.  India  has  so  many  scenic  blesses  places  like  

Kerala,  Darjeeling,  Goa,  Kashmir,  Shimla  and  Manali.  These places are very popular.  These  

places  are  prime  attraction  of  travelers  from  across  the  world  .There  are  also  so  many  other  

places  worth  visiting  like Delhi Kutub Minar /Agra Tajmahal/Hyderabad Charminar and Salarjung 

museum /Chennai a city of fine arts / Bangalore., Known as the Garden City for its lush landscape, 

lakes and temperate climate, it aptly  represents  India’s  marriage  of  past  and  present,/  kerala  

known  as god’s own country/ Kolkata was arguably second only to London in administrative 

importance in the British Empire. Home of luminaries like Rabindranath Tagore, Amartya Sen, 

Mother Teresa, and Satyajit Ray, the city is often referred to as the “cultural capital of India” etc. The 

Government of India has established the Ministry of Tourism in order to boost Tourism in India.  The  

Ministry  of  Tourism  has  undertaken  many  projects  to  showcase  India  as  a  perfect  Tourist  

destination  and  create  a  visitor-friendly  image  of  the  country.  The  major  steps  taken  by  the  

Government  were  the “ Atithi  Devo  Bhavah”  Campaign  whichgave  a  widespread  message  of  

“honor  your  Guest  as  he  is  always  equivalent  to  God”  and  the  Incredible  India  Campaign  

which  was  incredibly successful in creating a colorful and a gorgeous image of our country  as  a  

perfect  holiday  destination.  Dr.  K.  Chiranjeevi, Hon’ble Minister for State for Tourism (IC) 
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launched the Ministry of Tourism’s Incredible India 2013 Calendar. The attractive Calendar is based 

on the theme “Find What You Seek” as part of Phase II of the Incredible India campaign, which was 

launched during World .Travel Mart (WTM), London 2012.  This  was  mainly  because  of  extensive  

Publicity  Campaigns  in  which  the  IT  industry  played  a  remarkable role. 

Methodology: The  present  study  is  based  on  the  secondary  data  published  by  various  agencies  

and  organizations.  The  present  study  makes  use  of  data and  information provided by, UNWTO, 

Ministry  of  Tourism,  Ministry  of  Statistics  and  Programme  Implementation,  Newspapers, 

Magazines, Books, Economic journals and Internet etc. 

Initiatives by the government for tourism promotion: 

Hunar se rozgar’ programme: A special initiative was launched in 2009-10 for the create ion of 

employable skills among youth belonging to economically weaker sections of the society in the age 

group of 18-25  years  (upper  age  limit  raised  to  28  years  in  November,  2010)  with  the basic 

objective to reduce the skill gap affecting the hospitality and tourism sector and to ensure the spread 

of economic benefit of tourism to  the  poor.  The  programme  offers  short  duration  courses  of  6  

to  8  weeks which are fully funded by the Ministry of Tourism 

Visa  on  arrival:  Considering  the  importance  of  Visa  facilities  in  enhancing  tourist  inflow,  the  

facility  of  “Long  Term  Tourist  Visas “ of  five  years  duration  with  multiple  entries,  carrying  a  

stipulation  of  90  days  for  each  visit,  has  been  introduced  on  a  pilot  basis  for  the  nationals  of  

the  18  selected  countries.  The  findings  of  an  evaluation  study conducted by this Ministry  has  

reinforced  the  belief  that  the  presence  of  the  facility  of “Visa on Arrival” (VoA) significantly 

influences the tourists‟ travel plans  to  any  country.  During 2018, a total number of 21,084 VoAs  

(Visa on Arrival) were issued as compared to 12,761 VoAs during the corresponding period of 2011, 

thereby showing a growth of 65%. Efforts are on to extend the VoA facility for the nationals of more 

countries 

Types of tourism in India: India  is  a  country  which  witnesses  a  lot  of  diversity  pertaining  to  

its  ecology,  mythology,  history,  its  geographical  diversity  in  terms  of  mountains,  planes  and  

plateaus  and  also  the  medicinal  diversity  teaching  us  the  Science  of  Life  (Ayurveda).  India  

showcases  a  variety  of  tourism  options  which  includes  Ecological  Tourism,  Pilgrimage  

Tourism,  Historical  Tourism,  Adventure  Tourism,  Medical  Tourism  and  an  upcoming  

Ayurveda  Tourism.  So Tourism in India could be broadly classified on the basis of above mentioned 

categories.  

Leisure tourism:  Leisure time can be defined as “free time”, not doing any work. It is that time to do 

things that you normally have no time for in your daily life. Leisure tourism includes a holiday with 

the following: Relaxation Sleep, relax, reading, walk on the beach, taking a scenic drive o Sport 

activities: hiking, swimming, surfing, running Visit places of interest and local attractions Visiting 

friends and relatives Shopping for goods that will be used by the tourist. 

Business tourism:  Business tourism can be defined as “travel for the purpose of business”. Business 

Tourism can be divided into three sections:-  (a) Trading for goods to be resold on a wholesale basis.  

(b) Conduct business transactions. visiting a client, contract negotiations.(c)  Attending  a  conference,  

exhibition  or  event  associated  with  their business. 

Ecological tourism: The rich diversity in the flora and fauna with a blessing of the beautiful natural 

attractions has encouraged Ecological Tourism in India.  The  forests  cover  on  the  Andaman  and  

Nicobar  islands,  Orissa,  Meghalaya  and  the  Malabar  Coast; the  Kaziranga  and  Jim Corbette 

wildlife sanctuaries; the mountain ranges in North India and the Hill Stations such as Shimla, Kulu, 

Manali, Ooty; the Paradise on Earth, Kashmir, the beautiful beaches at Goa and the backwaters of 

Kerala and much more is nothing but a feast for all nature lovers 
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Pilgrimage   tourism: India   has   a   very   strong   mythological   background   and   is   also   

known   asthe   LAND   OF   GODS   AND   GODDESS. India being the most culturally developed 

country and the birthplace of many saints, poets and philosophers has marked growth in Pilgrimage 

Tourism since ancient times itself. Kedarnath, Badrinath, Amarnath, the Golden Temple at Amritsar, 

Dwarka, Dargahs and Masjids at Delhi and Ajmer, churches and temples at Goa are some of the 

common tourists’ attractions pertaining to Pilgrimage tourism  

Historical  tourism:  India  is  a  land  which  gave  birth  to  many  legendary rulers and 

warriorscreating a glorious historical background. Every  city  or  place  in  India  has  a  story  to  tell  

about  its  history.  The  common  tourists’  attractions  for  the  same  include  the  Taj  Mahal  at  

Agra,  the  beautifully  carved  Ajanta  Ellora  and  Khajuraho  caves,  the  forts  at  Delhi,  Rajasthan  

and  Maharashtra,  one  of  the  oldest  and  historical cities of India “Madurai” and many more.  

Medical   tourism:   Medical   Tourism   is   an   upcoming   kind   of   tourism in India.  Due  to  low  

costand  efficient  medication  facilities  more number of people all over the world considers India to 

be a better option  for  medication  purpose.  The later part of the paper studies Medical Tourism. 

Ayurveda  and  yoga  tourism:  Ayurveda  may  be  regarded  as  the  “Science  of  Life”which  was  

developed  long  ago  in  600  BC.  India  has  witnessed  an  overall  growth  in  tourist  arrivals  due  

to  the  upcoming;  Ayurveda  Tourism.  The  state  of  Kerala  in  South  India  is  the  popular  

destination  of  Ayurveda  Tourism.  The  main  focus  of  Indian  Yoga  is  nothing but simple 

‘yogasanas’and meditation which rejuvenates one’s mind,  body  and  soul.  There are many Ashrams 

in India encouraging Yoga Tourism.  The  mountain  ranges  of  the  Himalayas,  Rishikesh,  

Kedarnath,  Gangotri  of  northern  India  are  some  of  the  places  where  one  can  get  eternal  

peace  and  satisfy  their  spiritual  quest  and  are  the  prefect destinations for Yoga Tourism. 

Adventure tourism: Due to its geographical diversity India is one of the finest places for Adventure 

Tourism.  Mountaineering,  skiing,  trekking in the ranges of Himalayas, Camel safaris in Rajasthan, 

River rafting in the Ganges near Rishikesh, Rock climbing, Wind rafting and much more of an 

adventure for every adventure lover is bestowed by India upon its Tourists. 

Sports tourism: Sports tourism refers to international travel either for viewing or participating in a 

sporting event.  Examples include international sporting events such as the Olympics, world cup 

(soccer, rugby, and cricket), tennis, golf and Formula 1 Grand Prix. 

Wildlife tourism: Wildlife tourism is the observation of wild (non-domestic) animals in their natural 

environment or in captivity. It includes activities such as photography, viewing and feeding of 

animals. This form of tourism offer tourists customized tour packages and safaris and is closely 

associated with eco-tourism and sustainable-tourism.  Other minor forms of tourism include Slum 

tourism, Luxury tourism, Agritourism, Geo-tourism, culinary tourism and many more. Tourism is also 

a profitable industry for the following sectors: accommodation venues, tour guides, recreation, 

attractions, events and conferences, food and beverage, transportation and the travel trade. 

Tourist attractions in India: India is a country known for its lavish treatment to all visitors, no 

matter where they come from. Its visitor-friendly traditions, varied life styles and cultural heritage and 

colorful fairs and festivals held abiding attractions for the tourists.  The  other  attractions  include  

beautiful beaches,  forests  and  wild  life  and  landscapes  for  eco-tourism;  snow,  river  and  

mountain  peaks  for  adventure  tourism;  technological  parks  and  science  museums  for  science  

tourism;  centers  of  pilgrimage  for  spiritual  tourism;  heritage,  trains  and  hotels  for  heritage  

tourism.  Yoga, Ayurveda and natural health resorts and hill stations also attract tourists. The Indian 

handicrafts particularly, jewelry, carpets, leather goods, ivory and brass work are the main shopping 

items of foreign tourists. It is estimated through survey that nearly forty per cent of the tourist 

expenditure on shopping is spent on such items. Despite  the  economic  slowdown,  medical  tourism  
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in  India  is  the  fastest growing segment of tourism industry, according to the market research report 

“Booming Medical Tourism in India”. The  report  adds  that  India  offers  a  great  potential  in  the  

medical  tourism industry. Factors such as low cost, scale and range of treatments provided in the 

country add to its attractiveness as a medical tourism destination. 

Domestic tourism flows in India: Domestic  tourism  continued  to  grow  at  a  double-digit  rate  in  

2018.  The  growth  was  driven  by  rising  numbers  of  people  travelling  across  the  country  for  

pilgrimage,  wildlife,  sightseeing,  photography  and  adventure  sports  holidays. Some  of  the  other  

factors  also  include  wider  economic  growth  of  the  country,  rising  disposable  incomes,  formal  

employment  with  leave  entitlement  etc.  Domestic  tourism  also  witnessed  growth  due  to  

increased  marketing  efforts  through  television  commercials,  tour  operators  and  agents  of  

various  states  highlighting  the  best  tourism  experiences  on  offer.  Domestic tourism is expected 

to grow at a CAGR of 11% in the forecast period in terms of number of trips.  The  number  of  

holiday  takers  overall  is  expected  to  increase  at  a  CAGR  of  5%,  boosting  domestic  tourism.  

Additionally, disposable incomes will rise, enabling locals to take more trips annually. Furthermore, 

the weakness of the Indian rupee against the dollar and other currencies will encourage locals to take 

trips within the country, where their purchasing power will be stronger.  (Over 30% Indian tourists are 

Gujarat’s:  Tourism ministry)  Gujarat  comes  in  ninth  place  when  it  comes  to  attracting tourists  

from  other  Indian states and it is nowhere among the top 10 with regards to foreign tourist visits. 

However, the state takes the top slot when it comes to travelling outside, be it within the country or to 

international locations, followed closely by Maharashtra.  Both, Gujarat and Maharashtra are front 

runners for offering tourists to domestic and international circuits. Of the overall tourists from India 

visiting domestic as well as international destinations, nearly 30-40 per cent are from Gujarat. 

Considering this penchant  of  Guajarati’s  for  travel,  Gujarat  Chief  Minister  Narendra Modi  had  

said  during  his  visit  to  West  Bengal,  “Gujarat  was  never  a  tourist  destination,  but  Guajarati’s  

are  the  best  tourists.”  Apart  from  Gujarat  and  Maharashtra,  Delhi  and  West  Bengal  send  the  

highest  number  of  tourists  to  various  outside  destinations.  According  to  tourism ministry data, 

the number of outbound tourists from India to international  destinations  increased  by  6.7  per  cent  

to  14.92  million  in  2018   over  the  previous  year.  The  ministry  data  also  states  that  the  total 

number of domestic tourist visits in 2018 was 1.036 billion, that is to say over 1.036 billion domestic 

tourists travelled to different parts of the country during 2018, up from 850 million travelers in 2017. 

Travel and tourism’s growth :Tourism  is  not  only  a  growth  engine  but  also  an  employment  

generator. According to the Economic Survey 2017-18, the sector has the capacity to create large 

scale employment both direct and indirect, for  diverse  sections  in  society,  from  the  most  

specialized  to  unskilled  workforce.  It  provides  6-7  per  cent  of  the  world‟  s  total  jobs  directly  

and  millions  more  indirectly  through  the  multiplier  effect  as  per  the  UN‟s World Tourism 

Organization (UNWTO).Completely skipping India because of so many incidents of rape and 

molestation that came to light last year,” he said. The travel companies were hoping that because of 

the rupee depreciation, inbound tourism would get a major boost in 2018.  It shows the Plummeting 

growth of Foreign Tourist Travels. However, as challenges persist, most are now pinning their hopes 

on 2019.  “In  the  last  one  year,  inbound  tourism  has  not  grown  to  our  expectations  due  to  

sluggish  economic  climate in source markets. We believe this will change and Indian tour operators 

will reap the benefits of this revival. Another factor that will help  India  is  the  depreciation  of  the  

rupee  by  13  per  cent,  which  will  boost inbound tourism in the 2018-19 seasons,” said Arup Sen, 

director (special projects), Cox & Kings. The decreasing trend of GDP as compared to2015-

16.Foreign exchange earnings from tourism in  2018  grew  2.3  per  cent  to  $18.1  billion,  

compared  to  a  growth  of  seven percent in the previous years. 



SCHOLARY RESEARCH JOURNAL FOR INTERDISCIPLINARY STUDIES                          ISSN: 2278-8808 

 

JAN-FEB, 2020, V-7/58 Page 68 
 

Travel and tourism’s contribution to GDP: Travel  and  tourism  play  an  important  role  in  

India’s  economy;  compared with other nations, India ranks 14th in the world in terms of its tourism 

sector’s contribution to the GDP. At time of publication, the World Travel and Tourism Council 

predict India will sustain the fifth largest amount of growth in the tourism sector of any country. 

Tourism can offer direct and indirect aid to a nation’s economy. Direct benefits include  economic  

support  for  hotels,  retail  shops,  transportation  services, entertainment venues and attractions, while 

indirect benefits include   government   spending   on   related   infrastructure,   plus   the   domestic  

spending  of  Indians  employed  in  the  tourism  sector.  The  share of Travel & Tourism spending or 

employment in the equivalent economy-wide  concept  in  the  published  national  income  accounts  

or  labour  market  statistics.   Travel & Tourism Total Contribution to GDP in 2014.Of    India.  

Visitor  exports  are  compared  with  exports  of  all  goods  and   services   Domestic   Travel   &   

Tourism   spending   is   compared with  GDP  Government  individual  Travel  &  Tourism  spending  

is  compared with total government spending Internal Travel & Tourism consumption  is  compared  

with  total  internal  consumption  (i.e.  Total domestic spending plus total export). The Travel & 

Tourism Total  Contribution  to  GDP  in  local  currency  units  in  2014  in  India.  Leisure Travel & 

Tourism contribution to GDP is compared with total GDP  Business  Travel  &  Tourism  contribution  

to  GDP  is  compared  with  total  GDP  Travel  &  Tourism  capital  investment  spending  is  

compared with all fixed investment spending 

Impacts of tourism on the economy: Tourism can bring many economic and social benefits, 

particularly in  rural  areas  and  developing  countries,  but  mass  tourism  is  also  associated  with  

negative  effects.  Tourism  can  only  be  sustainable  if  it  is  carefully  managed  so  that  potential  

negative  effects  on  the  host  community  and  the  environment  are  not  permitted  to  outweigh  

the  financial  benefits.  Tourism  industry  in  India  has  several  positive  and  negative  impacts  on  

the  economy  and  society.  These impacts are highlighted below. 

Positive impacts: 

1. Generating  Income  and  Employment:  Tourism  in  India  has  emerged  as  an  instrument  of 

income  and  employment  generation, poverty alleviation and sustainable human development. It 

contributes 6.23% to the national GDP and 8.78% of the total employment in India. Almost  20  

million  people  are  now  working  in  the  India’s  tourism  industry. 

2. Source of Foreign Exchange Earnings: Tourism is an important source of foreign exchange 

earnings in India. This has favorable impact on the balance of payment of the country.  The  tourism  

industry  in  India  generated  about  US$100  billion  in  2008  and  that  is  expected  to  increase to 

US$275.5 billion by 2018 at a 9.4% annual growth rate. 

3. Preservation of National Heritage and Environment: Tourism helps  preserve  several  places 

which  are  of  historical  importance  by  declaring them as heritage sites. For instance, the Taj 

Mahal, the Qutab Minar, Ajanta and Ellora temples, etc.  Would have been decayed and destroyed 

had it not been for the efforts taken by Tourism Department to preserve them. Likewise, tourism also 

helps in conserving the natural habitats of many endangered species.  

4. Developing  Infrastructure:  Tourism  tends  to  encourage  the  development  of  multiple-use 

infrastructure  that  benefits  the  host  community, including various means of transports, health care 

facilities, and sports centers, in addition to the hotels and high-end restaurants that cater to foreign 

visitors. The development of infrastructure has in turn induced the development of other directly 

productive activities.  

5. Promoting Peace and Stability: Honey and Gilpin suggests that the tourism industry can also help 

promote peace and stability in developing country like India by providing jobs, generating income 

diversifying the economy, protecting the environment, and promoting cross-cultural awareness.  
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However,  key  challenges  like  adoption  of  regulatory  frameworks,  mechanisms  to  reduce  crime  

and  corruption,  etc., must be addressed if peace-enhancing benefits from this industry are to be 

realized. 

 Negative impacts: 

1. Undesirable Social and Cultural Change: Tourism sometimes led to the destruction of the social 

fabric of a community.  The more tourists coming into a place, the more the perceived risk of that 

place losing its identity. A good example is Goa. From the late 60’s to the early 80’s  when  the  

Hippy  culture  was  at  its  height ,  Goa  was  a  haven  for such hippies. Here they came in thousands 

and changed the whole culture of the state leading to a rise in the use of drugs, prostitution and human 

trafficking. This had a ripple effect on the country. 

2. Increase Tension and Hostility: Tourism can increase tension, hostility, and suspicion between 

the tourists and the local communities when  there  is  no  respect  and  understanding  for  each  

other’s  culture  and  way  of  life.  This  may  further  lead  to  violence  and  other  crimes  

committed  against  the  tourists.  The recent crime committed against Russian tourist in Goa is a case 

in point.  

3. Creating a Sense of Antipathy:  Tourism brought little benefit to the local community. In most 

all-inclusive package tours more than 80% of travelers’ fees go to the airlines, hotels and other 

international companies, not to local businessmen and workers.  Moreover,  large  hotel chain 

restaurants often import food to satisfy foreign visitors and rarely employ local staff for senior 

management positions, preventing local  farmers  and  workers  from  reaping  the  benefit  of  their  

presence.  This has often created a sense of antipathy towards the tourists and the government. 

4. Adverse Effects on Environment and Ecology: One of the most important adverse effects of 

tourism on the environment is increased pressure  on  the  carrying  capacity  of  the  ecosystem  in  

each  tourist  locality.  Increased  transport  and  construction  activities  led  to  large  scale  

deforestation  and  destabilization  of  natural  landforms,  while  increased tourist flow led to increase 

in solid waste dumping as well as depletion  of  water  and  fuel  resources.  Flow  of  tourists  to  

ecologically  sensitive  areas  resulted  in  destruction  of  rare  and  endangered  species  due  to  

trampling,  killing,  disturbance  of  breeding  habitats.  Noise  pollution  from  vehicles  and  public  

address  systems,  water  pollution,  vehicular  emissions,  untreated  sewage,  etc.  Also have direct 

effects on bio-diversity, ambient environment and general profile of tourist spots. 

Results and Discussion: 

Environmental  degradation,  (Pollution)  due  to  tourism  should  be  taken  into  consideration  while  

promoting  tourism.  Eco-friendly tourism should be promoted.  Wildlife environment should be taken 

into consideration while promoting tourism. Because Wildlife viewing puts stress on animals and has 

changed their behavioral patterns.  Noise and commotion created by tourists have adverse effect on 

their behavioral pattern.  Litter,  impact  on  tourism  should  be  taken  into  consideration  while  

promoting  tourism.  Because the most common impact of tourism is litter, and its effect is almost 

instant. By employing local  people  to  help  clean  it  up,  making  their  lives  slightly  easier  and  

more comfortable. Aggressive advertisement campaigns on the tourist destinations should be made to 

attract more and more tourist. Airport procedures should be simplified. In nutshell if one wants to 

enjoy nature one must preserve  it,  otherwise  all  the  exotic  destinations  will  become  extinct  and  

the  world  will  not  be  a  beautiful  place  to  live  in.  Eco  friendly  tourism should be promoted all 

over the world and if marvels of nature should  be  preserved,  tourism  should  take  into  account  the  

principle  and process of sustainable consumption. 

Conclusion: India could be a country with varied culture and traditions.  The  natural  fantastic  thing  

about  India,  festivals,  dresses,  heritage  sites  of  India area unit extremely popular among tourists. 
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Kerala, Darjeeling, Goa,  Kashmir,  Shimla  (I  am  simply  having  few  names)  and  Manali  area  

unit  best  scenic  places  in  India.  Commercial  enterprise  business  in  India  has  large  potential  

for  generating  employment  and  earning  great  amount  of  interchange  besides  giving  a  positive  

stimulus  to  the  country’s  overall  economic  and  social  development.  Promotion  of  touristy 

ought to be done in order that commercial enterprise in India helps in protective and sustaining the 

variety of the India’s natural and cultural  environments.  commercial  enterprise  in  India  ought  to  

be  developed in such means how some way the way the simplest way} that it  accommodates  and  

entertains  guests  in  an  exceedingly  way  that’s  minimally intrusive or harmful to the setting and 

sustains & supports the native cultures within the locations it’s operational in. commercial enterprise  

could  be  a  multi-dimensional  activity,  and  essentially  an  industry. All wings of the Central and 

State governments, non-public sector and voluntary organizations ought to become active partners 

within   the   endeavor   to   realize   property   growth   in   commercialenterprise if India is to become 

a world player within the commercial enterprise business. 
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Abstract 

The art of managing the organization’s relationship with the customers refer to customer relationship 

management. Customer relationship management includes various strategies and techniques to maintain 

healthy relationship with the organization’s existence as well as potential customers. Organizations must ensure 

that customers are satisfied customer brings ten new customers with him where as one dissatisfied customer 

takes away ten new customers with him where as one dissatisfied customer takes away ten customers along with 

him. 

Concept of CRM: Every business emphasizes on long term relationship with customers to nurture its 

stability in today’s booming market. Customer’s expectations are now not only limited to get best 

products and services, but they also need a one or face business in which they want to receive exactly 

what they demand and in a quick time. Customer Relationship Management is an upright concept or 

strategy set relations with customer and at the same time minimizing cost and enhancing productivity 

and profitability in business. An ideal CKM system is a centralized collection all data sources under 

an organization and provides an atomistic real time vision of customer information. A CRM system is 

not only used to deal with the existing customers but is also useful in  

Acquiring new customers 

Need for Customer Relationship Management  

● Customer Relationship management leads to satisfied customers and eventually higher 

business every time.  

● Customer relationship management goes a long way in retaining existing customers.  

● Customer relationship management ensures customers return back to take services again with 

a smile. 

● Customer relationship management enhances the relationship between the organization and 

customers. 

Steps to Customer Relationship Management  

It is essential for the sales representatives to understand the needs, interest as well as budget of the 

customers.  

Never lies or give false information to the customers. 

Convey them only what your product offers. Don’t tell fake stories or ever try to fool them. 

Do not make customers waiting  

Sales professionals should reach meetings on or before time. Make sure you are there at the venue 

before the customer reaches.  

Think form the customer’s perspective don’t only think about your own targets and incentives but 

think about customers also. Only suggest customers what is right for the customer. Don’t sell an 

expensive product to a customer having low income. He would never come back to you and your 

organization would lose one of its esteemed customers.  

Don’t oversell.  

Don’t push customers t buy forcefully if a customer needs something, he will definitely purchase the 

same. Never irritate the customer or make his life hell. Don’t call him more than twice in a single day. 

An individual needs time to develop trust in you and your product 

Give your customer time to think and decide to buy your product or take your service 

Never be rude to customers.  
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Handle customer patiently and care. Never lose temper on the customers. 

Attend sales meeting with a cool mind.  

Greet the customers with a smile and try to solve their queries at the earliest. 

Keep in touch with the customers even after the deal 

Devise customer loyalty programs for them to return to your organization. Give them bonus points or 

gifts on every second purchase.  

The sales team should be very well trained to how to interact with the customers.  

Remember customers are the assets of every business and it is important to keep them happy and 

satisfied for successful functioning of organization.  

Customers to keep the business going under and good relationship by fulfilling mutual needs of 

buying and selling  

The concept of customer lifetime value, the money value of a customer relationship over time, has 

evolved to enable confidence of direct marketers the opportunity to differentiate the profit potential 

for each of the various market segments that they serve. Loyalty marketing has always focused on the 

fact that retaining and improving business with current consumers costs less than acquiring new 

customers. Customer retention, as a strategy, is founded on the ability to segment an differentially 

target current users to improve the value of the relationship for both seller and buyer. 

Trust: Trust means confidence and security in any relationship and can be said as the biggest 

investment in building long term relationships. Trust is developed between the two parties when they 

experience satisfied relations between each other. As a result of knowing more about each other, all 

the doubts and risks are minimized and leads to unavoidably smooth business. Lack of trust on the 

other hand will make the relationship foundation weak and chances of uncertainty and conflicts 

increases. 

Commitment: Commitment is yet another reason that should be achieved to set a long term mutual 

relationship commitment can only be gained when there is mutual trust and the two parties com e 

together to share their values. In a committed relationship both suppliers and customers try to stronger 

and stronger. Relationship is always mutual or reciprocal so it is important for both supplier and 

customers to stick to common aim to have better relationship among each other. There is lots of 

investment of cost, efforts and time in developed relationship between the two parties but the outcome 

is always exacted. 

Features of CRM: Customer relationship management is a strategy which is modified by an 

organization to manage and look for its customers in an efficient manner for achieving excellent 

business. It is primarily associated with following features. 

Customer’s needs: An organization can never assume what actually a customer needs hence it is 

extremely important to know a customer about all the likes and dislikes so that the actual needs can be 

known. Without knowing the actual needs it is difficult to serve the customer effectively and maintain 

a long-term transaction. 

Customer’s response: Customer response is the response given by the organization to the queries 

and activities of the customer. Dealing with these queries cleverly is very important as small 

misunderstandings could convey unalike perceptions. Success totally depends on the understanding 

and interpreting these queries and then working out to provide the best solution. During this situation 

if the supplier wins to satisfy the customer by properly answering to his queries he succeeds in 

developing a professional and emotional relationship with him 

Customer satisfaction  

Customer satisfaction is evaluation of how the needs and responses are collaborated and delivered to 

achieve customer expectation. In today’s competitive business marketplace, customer satisfaction is 
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an important performance example and basic differentiator of business strategies. Hence the more  is 

customer satisfaction the more is the business and the bonding with customer. 

Customer loyalty: Customer loyalty is the tendency of the customer to remain in business are 

collaborated and by the products on regular basis this is usually seen when a customer is very much 

satisfied by the supplier and visits again the organization for business deals, or when he is tends 

towards repurchasing a particular product or brand over times by that supplier. To continue the 

customer loyalty the most important aspect an organization should focus on is customer satisfaction. 

Hence customer loyalty is an influencing aspect of crm and is always crucial for business success. 

Customer retention: Customer retention is a strategic process to maintain or retain the existing 

customers and not letting them to deviate or defect to other suppliers or organization for business. 

Usually a loyal customer tends towards sticking to a particular brand or product as far as h8is basic 

needs continue to be properly fulfilled. He does not take a risk in going for a new product. More is the 

possibility to retain customers the more is the probability of net growth of business. 

Customer complaints: Always there has a challenge for suppliers to deal with complaints by 

customers normally raising a complaint indicates the act of dissatisfaction of the customer there can 

be several reasons for a customer to launch a complaint. A genuine reason can also exist due to which 

the customer is dissatisfied but sometimes complaints are launched due to some sort of 

misunderstanding in knowing and interpreting the conditions of the deal provided by the supplier 

regarding any product or service. Handling these complaints to ultimate satisfaction of the customer is 

substantial for any organization and hence it is essential for them to have predefined set of process In 

CRM to deal with these complaints and efficiently resolve within time   

Customer service: In an organization customer service is the process of delivering information and 

services regarding all the products. Customer satisfaction depends on quality of service provided to 

him by the supplier provided to him by the supplier the organization has not only to elaborate and 

clarify the detail of the services to be provided to the customer but also to follow with the conditions 

as well. If the quality of service go beyond customer’s expectation, the organization is supposed to 

have a good business with customers. 

Let it be a newly brought up enterprise or a well-established organization the above aspects prove to 

be of prime importance in dealing with a genuine customer through a well-organized CRM system 

Importance of CRM: Customer relationship management is the strongest and the most efficient 

approach in maintaining and creating relationships with customers. Customer relationship 

management is not only pure business but also strong personal bonding within people. Development 

of this type of bonding drives the business to new levels of success.  

Once this personal and emotional relation is built, it is very easy for any organization to more the 

sophisticated strategies involved in implementing the customer relationship management, the more 

strong and fruitful is the business. 

Marketing and CRM: CRM leverages and amplifies customer base of an organization through 

effective and efficient marketing in fact CRM has brought up new scope in the field of marketing by 

significantly improving marketing functioning and execution CRM associate marketing strategies like 

direct marketing web marketing e-mail marketing etc. have been matured during the recent past. 

These marketing strategies are more promising as compared to the traditional ways on marketing as 

they help delivering higher up performance business.  

The various kinds of CRM oriented marketing are discussed below. 

Web marketing: With the growing popularity and dependability of web customers are opting 

towards web marketing or web shopping this helps both customers and suppliers for easy transaction 
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in real time environment form their own locations. Some of the major advantages of web marketing 

are listed below. 

Web marketing is relatively very less costly as it reduces the cost for physically reaching to the 

targeted customers for interaction.  

In web marketing suppliers can reach to more number of customers in lesser amount of time the 

online marketing advertisement can be easily traced, calculated and tested.  

The selection of any product or brand by a customer is simplified due to proven online marketing 

Champaign are more promotional as compared to manual campaigns.  

Email Marketing: Marketing through email has turned out to be more effective and inexpensive as 

compared to mail or phone based marketing strategies. Email marketing id direct marketing which is 

data driven and leads to more accurate customer response and effective fulfillment of customer needs. 

More attractive ways include newsletters, sending of a coupons, e cards provision of saving events 

into calendars etc. 

Knowing customers buying behavior online: A CRM system provides a base to analyze the 

customers buying behavior online this interactive strategy provides great accuracy with high speed 

which includes profiling services finishing elaborated information regarding customers purchasing 

habits or behavior. Individualized analysis of this behavior also helps to identify to which product or 

brand the customers are more tended 

Forecasting future marketing strategies: Marketing strategies keeps on changing according to the 

demand and behavioral change of customers. CRM market forecasting techniques help to understand 

this change through failure and statistical analysis of customer behavior online. These are some 

complex but more accurate analysis techniques provided by CRM system which are proved to be one 

of best marketing strategies. This innovative approach is carried out with greater risks but is believed 

to outturn amazing rewards. 

Summary: thus tourism management is essential part of country economic development. 
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Abstract 

Present Situation and Features of Tourism in India  

Today tourism is the largest service industry in India, with a contribution of 6.23% to the national GDP and 

providing 8.78% of the total employment. India witnesses more than 5 million annual foreign tourist arrivals 

and 562 million domestic tourist Visits. The tourism industry in India generated about US$ 100 billion in 2008 

and that is expected to increase to US$275.5 billion by 2018 at a 9.4 annual growth rate. The Ministry of 

Tourism is the nodal agency for the development and promotion of tourism in India and maintains the 

''Incredible India'' campaign. 

According to World Travel and Tourism Council, India will be a tourism hotspot from 2010-2020, having the 

highest 10-year growth potential. As per the Travel and Tourism competitiveness Report 2009 by the World 

Economic forum, India is ranked 11th in the Asia Pacific region and 62nd overall, Moving up three places on 

the list of the world's attractive cultural resources, with many world Heritage sites, both natural and cultural, 

rich fauna, and The India travel and tourism industry ranked 5th in the long-term (10 year) growth and is 

expected to be the second largest employer in the world by 2019. 

Moreover, India has been ranked the ''best country brand for value-for-money'' in the Country Brand 

Index (CBI) survey conducted by Future Brand, a leading global brand consultancy. India also 

claimed the second place in CBI, s ''best country brand for history'' as well as appears among the top 5 

in the best country brand for authenticity and art & culture, as well as appears among the top 5 in the 

best country brand for authenticity and art & culture, and the fourth best new country for business. 

India made it to the list of ''rising starts'' or the countries that are likely to become major tourist 

destinations in the next five years, led by the United Arab Emirates, China, and Vietnam. 

[www.ibef.org/industry/tourismhospitality.aspx] 

Tourist Attraction in India: India is a country known for its lavish treatment to all visitors, no 

matter where they come from. Its visitor-friendly traditions, verified life style and cultural heritage 

and colorful fairs and festivals held abiding attraction for the tourists. The other attractions include 

beautiful beaches, forests and wild life and landscape for eco-tourism; snow, river and mountain 

peaks for adventure tourism; technological parks and science museums for science tourism; centers of 

pilgrimage for spiritual tourism; heritage, trains and hotels for heritage tourism. Yoga, ayurveda and 

natural health resorts and hill stations also attract tourists.  

The Indian handicrafts particularly, jewellery, carpets, leather goods, ivory and brass work are the 

main shopping items of foreign tourists. It is estimated through survey that nearly forty per cent of the 

tourist expenditure on shopping is spent on such items. 

Despite the economic slowdown, Medical tourism in India is the fastest growing segment of tourism 

industry, according to the market research report ''Booming Medical Tourism in India'' low cost scale 

and range of treatments provided in the country add to its attractiveness as a medical tourism 

destination. 

Growth of Tourism in India: The growth of tourism in India can be discussed on the following 

grounds: 

Foreign Tourist Arrivals: The large number of tourists is visiting India from various countries as are 

shown with help of following table 1.1. It is clear from the table that since 1991 the number of foreign 

tourist arrivals in India is constantly on rise. Though there was a little drop in the year 2009 as foreign 

tourist arrivals were 5.11 million as against 5.28 million in 2008 but again in the year 2010 the 

number of foreign tourist arrivals picked momentum and were noted as 5.78 million and 6.29 in the 

year 2011. 
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Table 1.1 Arrivals of foreign Tourists Arrivals in India 

Year Arrivals (in millions) 

1991 1.68 

1992 1.87 

1993 1.76 

1994 1.89 

1995 2.12 

1996 2.29 

1997 2.37 

1998 2.36 

1999 2.47 

2000 2.62 

2001 2.54 

2002 2.38 

2003 2.41 

2004 3.36 

2005 3.92 

2006 4.45 

2007 58.08 

2008 5.28 

2009 5.11 

2010 5.78 

2011 6.29 

Sources: 

1) Department of Tourism Annual Report and tourism Highlights UNWTO. 

2) Bureau of Immigration, Govt. of India for 1997-2008. 

3) Ministry of Tourism, Govt. of India for 2009 and 2011. 

Foreign Exchange Earnings: Tourism in India has emerged as the largest net foreign exchange 

earner. The 1.2 indicates the data regarding foreign earnings of India during last 15 years. The table 

indicates that in India the contribution of foreign exchange earnings from tourism have increased 

manifold since 1997 and have reached 14.27 US billion dollars in 2011. 

Table 1.2 Foreign Exchange Earnings in India from Tourism 

Year 
Earning of Foreign Exchange (US 

Billion Dollar) 

1997 2.89 

1998 2.95 

1999 3.01 

2000 3.46 

2001 3.19 

2002 3.10 

2003 4.46 

2004 6.17 

2005 7.49 

2006 8.63 

2007 10.72 

2008 11.83 

2009 11.52 

2010 13.54 

2011 14.27 
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Source:  

1) Department of tourism annual report and tourism highlights UNWTO. 

2) Bureau of Immigration, Govt. Of India for 1997 - 2008. 

3) Ministry of Tourism, Govt. of India for 2009 and 2010. 

Seasons for Tourists Arrival in India: 

The table 3.3 below shows the peak season of foreign tourist arrivals in India. It clearly indicates that 

India's fairs and festivals attract tourists from various corners of the world and the period from 

October to March is the peak season of foreign tourists' arrivals in India. 

Table 1.3 Peak Seasons for Tourists Arrival in India 

Months Reasons 

October-November 
Maximum festivals Dusshers, Durga 

Pooja, Diwali, pushkar fair (in Rajastan) 

December Christmas 

January Republic Day, Lohri 

march Holi 
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Abstract 

Tourism industry is the fastest growing industry in the world. This sector provides lot of employments and 

foreign currency in India. The sector needs skill based human resources. There are various employments 

specialized areas such as human resource management, hotels and hospitality, traveling agency and financial 

management, mathematical and statistical data analysis etc. The researcher has focused only mathematical 

ability enhanced human resource. The present research paper deals with conceptual aspects of employment 

opportunities. 

Keywords: Mathematical Ability, Human Resource, Tourism Industry in India, Requirement of Employees in 

Tourism Industry. 

1. Introduction: Looking at the mathematical ability currently required in this sector, and at how they 

have evolved in the last decade, it is clear that, for the foreseeable future, many jobs will continue to 

demand little in the way of intermediate, let alone advanced, mathematical ability.  The study intends 

to explore the human resource managers’ perceptions of the tourism and Educational Research 

International. 

2. Mathematical Ability  

a. Mathematical Ability defined as the ability to obtain, process, and retain mathematical information. 

(Krutet skill 1976; Vilkomir and O Donoghue 2009) 

b. The capacity to learn and master new mathematical ideas and skill.   (Koshy et al. 2009) 

Mathematical ability means the ability to recognize number, identify their relative values and 

understand how to flexible apply them in various way, such as counting, mental computation, 

measuring or estimating. Calculating and monitoring quantifiable variables (of a hotel’s performance) 

Modelling (designing and maintaining models for room rates) Identifying trends statistically 

Appreciating and using (informal) concepts of risk and probability Design and costing of capital 

investments Rapid mental calculation and approximation 

3. Human Resource: William R. Tracey, in "The Human Resources Glossary," defines Human 

Resources as: "The people that staff and operate an organization," as contrasted with the financial and 

material resources of an organization. A human resource refer a single person or employee within 

your organization. Human resource is more people you employ. Human Resources are also the 

function in an organization that deals with the people and issues regarding  to people such as 

compensation and benefits, recruiting and hiring employees, onboarding employees, performance 

management, training, and organization development and culture. 

4. Tourism Industry in India: Tourism means a social, cultural and economic phenomenon which 

entails the movement of people to countries or places outside their usual environment for personal or 

business/ professional purposes. These people said visitors (which may be either tourists or 

excursionists; residents or non-residents) and tourism has to do with their activities, some of which 

imply tourism expenditure (United Nations World Tourism Organization, 2008). 

In simple words, travel and tourism mean basically the opposite sides of the same coin, as travel gives 

us lifelong memories filled with adventure, on the other hand, tourism delivers us the platform to 

fulfil our career goals in the field of Hospitality industry. India has the largest democracy in the world. 

It is gifted with rich cultural heritage, splendid geographical location and wide variety of flora and 

fauna which makes it one of the finest destinations in the world to explore. In recent years, travel and 

https://www.thebalancecareers.com/compensation-definition-and-inclusions-1918085
https://www.thebalancecareers.com/compensation-definition-and-inclusions-1918085
https://www.thebalancecareers.com/top-ideas-for-recruiting-great-candidates-1916798
https://www.thebalancecareers.com/overhaul-employee-onboarding-process-with-software-4169954
https://www.thebalancecareers.com/performance-management-1918226
https://www.thebalancecareers.com/performance-management-1918226
https://www.thebalancecareers.com/how-to-understand-your-current-culture-1918811
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tourism has become one of the largest service industries in India "Athithidevo Bhava" these are not 

only the two words but the complete gesture of hospitality in itself for the tourists of any place. 

The hospitality industry is a broad category of fields within the service industry that involves lodging, 

event planning, theme parks, transportation, cruise line, and additional fields within the tourism 

industry. 

5. Requirement of Employees in Tourism Industry: There are jobs as Reservation and counter 

staff, Sales and marketing staff, Tour Planners and Tour guides. There is also the requirement of 

Information assistants at the office of the Tourism departments who are selected through competitive 

examinations held by the Staff Selection Commission. The option of working as a Guide is also listed 

under the tourism department as the Ministry of Tourism recognizes three types of guides; regional, 

state and local. 

6. Conclusion: The most significant outcome of the research paper is to make aware the young 

generation about tourism and tourism industry. It is considered as a vital mathematical ability which 

the tourism and hospitality graduates in the industry. Eventually, it needs to be given serious attention 

by the education institutions in the planning and designing of the curriculum. Putting the 

mathematical ability in specific courses would significantly assist in producing graduates who are 

qualified to perform within the industry environment. a continuous lifelong learning process for all 

stakeholders in the industry as to produce more quality and qualified employees. It can be concluded 

that the tourism and hospitality graduates need to prepare themselves in advance with specific 

mathematical abilities before entering the industry 
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Abstract 

Tourism today is not only an entertainment activity it has been an integral part of Indian Culture and 

Tradition. Tourism in Maharashtra has grown over the years, with each region of Maharashtra contributing 

something to its splendour and exuberance. There are many famous tourist places in Maharashtra like hill 

stations, religious places. To study heritage tourism at Gandhar Pale is the main objective of this paper. This 

paper is entirely based on secondary sources data which was collected from books, Journals, websites etc. 

Caves at Gandhar Pale near Mahad Town are selected as a study region for this paper which attracts tourists 

as place of heritage. 

Keywords: Tourism, Traveller, Caves. 

Preface: Heritage tourism is one of the tourism branches that have long contributed to appeal the 

tourist destination and acts as important marketing tool to attract tourist especially with special 

interests in heritage and arts.  Indian tourism industry has been growing at rapid pace.1 It 

occupies prominent place in the state agenda as a crucial engine for income and employment. 

Heritage tourism is a strong motivation for the tourist to visit India. Tourism also  promotes  

communal  harmony  and  national  unity2  Heritage  tourism  is  travelling  to experience the places 

and activities that authentically represent the stories and people of the past and present, which 

include historic, cultural and natural attractions3.
 
Konkan attracts thousands of tourists from across 

the world every year. It offers natural attractions in the form of forts, caves, palaces, lakes, beaches, 

hill stations, wild life sanctuaries and rock cut architecture etc 

Tourism: A Historical Perspective: Tourism is as old as mankind. In olden times, people travelled 

by for pilgrimages or government massagers or as traders or as a marching army. Peoples stayed at 

Sarais or Dharmshalas.  Very  little  have  changed  in  the  form  of  needs  of  travellers,  Sarais  

were replaced by Hotels and Traditional transport by Air, Trains, Buses and The guides, Priests, 

Leaders of Caravans by travel agents. Early travels were due to trade and Commerce. India attracted 

not only invaders like Alexander, Sultan Mohammad and others but also travellers like Huen-Tsang, 

Marco polo, Vasco-da-Gama etc. In the past the travel was undertaken not for the purpose of 

pleasure but with the intensions like Trade, Pilgrimages.  Some also travelled for knowledge and 

motivated by the desire to explore new lands4.
 
Thereafter, during the  18TH   

Century,  a  new  

concept  emerged  in  the  form  of  Annual  Holidays.  Industrial revolution provided impetus to 

Tourism. Long distance travel became comfortable, attractive, safer and faster by the growth of 

Railroads and Airways 

Raigad District: Raigad  District  in  the  state  of Maharashtra, India,  was  renamed  after Raigad  

fort which was the capital of the Maratha king Shivaji Maharaj. Raigad District is well connected by 

road and rail. It is also well connected with Mumbai by sea e.g.Uran-Mora, Alibaug- Rewas. Soon a 

new Airport at Panvel will connect it by air to rest of the world. Tourism in Raigad District in 

Maharashtra is  replete with tourist spots like Matheran, Jagadishwar temple,  Jijamata  Palace  

Birla  Ganesh  Temple,  Hari-Hareshwar  beach,  Karnala  Bird Sanctuary, Raigad Museum, Raigad 

Fort, Varad Vinayak Ganpati Mandwa, Kihim Beach, Karnala Bird Sanctuary and many other 

spots. The best heritage Tourist sites in Raigad district can attract large number of people with 

similar or different interests like fort of Raigad, Kolaba, janjira, Korlai etc. or like ancient caves at 

Kuda and Gandhar Pale
5
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Buddhist Architecture: Three types of structures are associated with the religious architecture of 

early Buddhism: monasteries (Viharas), places to venerate relics (stupas), and shrines or prayer 

halls (Chaityas, also called chaitya grihas), which later came to be called temples in some places. 

Stupa is a dome shaped building erected as Biddhist Shrine. The shape of Stupa represns the Biddha, 

crowned and sitting in meditation posture on a lion throne. At its simplest,   a stupa is   a   dirt   

burial   mound   faced   with   stone.   In   Buddhism,   the earliest stupas contained portions of the 

Buddha's ashes, and as a result, the stupa began to be associated with the body of the Buddha. 

Adding the Buddha's ashes to the mound of dirt activated  it  with  the  energy  of  the  Buddha  

himself  Viharas  were  for  the  purpose  of living, Chaityas were assemblies for the purpose of 

discussions.   Both early Chaityas and Viharas    were    made    by    woods    and    later    stone-cut 

Chaityas and    Viharas    were made. Chaitya was a rectangular prayer hall with a Stupa placed in 

the centre, the purpose was prayer 

Buddhist Gandhar Pale Caves: Often the oldest Buddhist rock-cut caves were made near port cities 

and on ancient trade routes.  It seems that Gandhar Pale Caves were not an exception to this. These 

caves are quite close to Mahad Town that provide the dual pleasure of beautiful and natural 

surroundings and of academic interest in terms of their architectural design. The town lies on the right 

bank of the SavitriRiver thirty-four miles east of Bankot, just above its meeting with the Gandhari. 

Mahad is said to have been once known by the name of Mahikavati.  Its situation  at  the  head  of  

the  main  channel  of  the  Savitri,  and  the  group  of  early (about A.D. 100) Buddhist  Caves 

in Pale hill about two miles to the north-west of the Mahad which mark Mahad as an early trade 

centre. The caves are considered to date from the first to the third century after Christ, and the town, 

or more properly the suburb, of Pale, seems to be mentioned in Ptolemy (A.D. 150) as Balipatna, 

and in the Periplus, about a hundred years later, as Palaipatmai In 1588 De Castro mentioned it as a 

large town with a great trade in wheat. The Savitri was also called the river of honey; because honey 

was a great article of trade during the latter part of the seventeenth century its nearness to Raigad, 

Shivaji's capital, increased the importance of Mahad. Shivaji often lived at Mahad. 
6 

Mahad has 

still a large export and import trade. The Name Pale appears as Valipavana or Palipattana, in a 

copperplate of Anantdev, the fourteenth prince of the northern Silahara family (A.D. 1094) where it 

is mentioned as the native place of the chief minister. No further mention of Pale has been traced till 

1774, when Forbes wrote: "The excavated mountain is about a mile from the town of Marre (Mahad), 

of great height and difficult ascent. Like the excavations at Salsette and Elephanta there are temples 

and habitations hewn out of the solid rock. The principal temple is sixty feet long, thirty broad, and 

ten in height; the roof and sides are not ornamented, but at the termination is a large image, seated 

on a throne with a smaller figure on each side, and two mutilated animals under his feet; the 

light is admitted through a range of pillars forming a grand entrance The caves are cut in the 

almost perpendicular scarp of the hill and face east. The first twenty are in the upper scarp and the 

remaining eight about thirty feet lower. 

CAVES: Pale Caves are rock-cut 24 caves. All caves are located in compact groups which are cut in 

the almost perpendicular scarp of the hill and face east. The first twenty are in the upper scarp 

and the remaining eight about thirty feet lower. Beginning from the south end of the series, Cave I 

.
7

is the largest and perhaps one of the latest of the group. Its veranda, fifty-three feet by eight, is 

supported by six pillars and two end pilasters. Of these only the south pilaster and the next pillar 

have been finished; the others are merely blocked out square masse. The finished pilaster has a 

narrow band of leaf ornament at the top, and another similar band about three feet from the bottom, 

with a line of beads or flowers over the lower band. The finished pillar is square at the base to a 
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height of three feet; above this, is an eight-sided band six inches broad, then three feet two inches 

of the shaft is sixteen-sided, returning through another eight-sided back to the square form. 

Three doors and two windows in the back wall of the veranda open into a large hall fifty- seven feet 

wide along the front wall and sixty-two feet at the back, by about thirty-four feet deep, with an 

average height of ten feet four inches. Round all four sides of the hall runs a low bench. In the 

south wall four cells have been begun but none of them are finished. In the back wall, at each end, 

are the beginnings of four more cells; while in the Centre is the entrance to the shrine, with a 

window at each side. The shrine measures twenty feet by seventeen and has a square mass of rock in 

the Centre rising to the roof. On the front of this mass of rock is sculptured an image of Buddha 

seated with wheel and deer beneath, fly-whisk bearers at his side, and demigods or vidyadharas 

above. On the south and north faces are other fly-whisk bearers and on the back face is roughly 

blocked out the form of a sitting Buddha. Everything about this cave shows that it was left 

unfinished. In front of cave I. at a lower level are three reservoirs, each about fourteen or fifteen feet 

square. Two have small square entrances; the third is perhaps partly broken. Cave II. is close to 

the north above cave I. It has two pillars in front of a small veranda, Cave III. is close to cave II. It 

has been very carefully finished, and is the most perfect of the series. In front is a raised veranda, 

beyond the front of which the rock projects a good deal giving ample shade. In the veranda are two 

pillars with square bases and eight-sided shafts. At the right end of the veranda is an irregular recess 

containing a seat beaded and with pilasters. There are beaded seats also inside the veranda curtain. 

The wall of the veranda has been plastered and panelled in the Muhammadan window pattern. From 

the right side of the court of this cave, in front, stairs led to cave IV and to the reservoirs in front of 

cave I. These stairs are now broken away. Caves IV & V are at a considerably lower level. Cave IV 

has two broken pillars in front of the veranda. A door in the back wall, with sockets for posts in the 

floor and ceiling, leads into a small room. Cave V. consists of a veranda and a hall. It has two eight-

sided columns and two square pilasters with the usual double-horn ornament. The veranda wall has, 

been hewn very smooth and there is a curtain between the pillars and pilasters with bench inside. A 

door in the back wall of the veranda with sockets leads to a rough clay-plastered hall.
8 

Cave VI. 

is a recess in the rock, perhaps an unfinished cave, on about the same level as the cisterns in front 

of cave I. Cave VII. is a larger roughly finished cell with veranda and Cave  VIII. is a larger irregular 

excavation with a veranda. Cave IX. is a chaitya which consists of a veranda, a middle hall with 

cells in the side walls,  and  a shrine  with  a daghoba behind.  The two pillars in front of the 

veranda are destroyed, but part of the capital of one still attached to the ceiling and portions of the 

bases, show that they were of the old pot or lota shape like the pillars in Nasik cave X. and in some 

of the Junnar caves. The shrine once contained a relic-shrine, or daghoba of which the only traces 

are the umbrella left in the roof and the rough surface of the floor. On the back wall is an inscription 

of four lines and two letters which from the form of the Cave X is south from and above the level 

of cave IX.  The Cave XI is like cave IX, but, between the pillars and pilasters, is a low curtain 

carved on the outside with the rail pattern, but much destroyed. Caves XII. & XIII have each two 

eight-sided pillars and two, pilasters in front of the veranda and inside an oblong hall with a stone 

bench.  Cave XIV is similar in plan to cave X. Cave XV and Cave XVI is a recess relic-shrine or 

daghoba in half relief.   The plinth of the relic-shrine is surrounded at the upper edge by a plain rail 

pattern, and the tee is crowned by five thin slabs or plates, the top plate touching the roof. Cave XVII 

consists of a veranda with two broken eight-sided pillars. Cave XVIII. Is unfinished, C a v e  XIX. Is 

similar to caves IV and XIV and Cave XX is in the same style and Cave XXI is only the beginning of 

a cave. In the lower scarp, about thirty feet below caves I-XXI, is a group of eight caves. Cave 

XXII at the south end of the group, is a small room. The Round the upper edge of the plinth of the 
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relic-shrine is a band of rail pattern. On the north wall is carved a figure of Buddha, seated with 

dangling legs with attendant fly-whisk bearers, and demigods, the latter holding a crown or mitre 

over his head. Over the demigods, a flower wreath or torana comes out of the mouths of alligator on 

either side. These images are a later addition, the work of Mahayana Buddhists of about the fifth or 

sixth century. In the south wall is a cell with a stone bench.
9 

Cave XXIII is a plain veranda with a cell 

containing a stone bench. Cave XXIV it is a copy of cave XI with the rail pattern on the outer side of 

the veranda curtain. Cave XXV was a chamber of which the front has fallen. There are two cells in 

the back wall of the chamber. Cave XXVI. is a cell with a square window. Cave XXVII is a room 

with a window on each side of the door and a cell at the back with stone benches in both. Cave 

XXVIII consists of a veranda on the north, is an inscription in six lines. As the latter part of each 

line has peeled off the full meaning of the inscription cannot be made out. It seems to record the 

dedication of a cave and of a Chetiya Kodhi together with an endowment of land for the worship of 

Buddha. The giver's name may be Vadasiri. In the first line are the names of the householder and 

Seth Sangharakshita and the first syllable  of his son's name Vi   and  Vadasiri was probably 

his wife. Cave XXIX. is a room with a window to the south of the door and a cell in the  back  wall.  

Near  the  bottom  of  the  hill  are  two  small  and  plain  relic-shrines or daghobas hewn out of 

single blocks, severed from their bases. 

Historical Importance: These caves have a history dating back to 1
st 

Century B.C. The record 

shows that Pale was one of the seats of learning. In the beginning, the simple unadorned caves were 

probably meant to shelter wandering ascetics during the rains, but with time, a monastic settlement 

began taking shape. Archaeologists believe that caves were inhabited round the first century 

A.D.
10

several factors have made the Pale caves area ripe for a monastic settlement. The forest area 

was well suited to a life of ascetics and study. Pale caves existed near to Ancient trade route like 

Kuda Caves, Rajapuri,  Cheul.  The area received heavy rain fall and water was 

Easily available throughout the year.  The earliest cells were simple with the barest minimum 

facilities, like shelves carve in the rock to sleep on and few tanks to store water. However, the latter 

caves had images of the Buddha and Bodhisatvas. 

The Present day state of the Caves: The site of Pale Caves is a government property. At present it is 

an attraction for Buddhist Pilgrimages, tourists as well as students. It is a national heritage site under 

the Archaeology survey of India.  However, there is need to develop this site by providing 

accommodation facilities in the vicinity. Thus the two thousand year old caves with their distinct 

characteristics bring back the glory of our past that was India. 
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Abstract 

Tourism is now well recognised as an engine of growth in the various economies in the world. Several 

countries have transformed their economies by developing their tourism potential. Tourism has great capacity 

to generate large-scale employment and additional income sources to the skilled and unskilled. Today the 

concept of traditional tourism has been changed. Some new areas of the tourism have been emerged like 

Agro-Tourism. Promotion of tourism would bring many direct and indirect benefits to the people. 

Keywords: Employment, Income, Rural development 

Introduction of Topic :- As per the census of 2011 data , population of India is 1.21 billion 

.It means 870 million population increase after the independence of India. The Agricultural land is 

getting divided and subdivided per generation which has increased the number of marginal farmers 

and low land holders.   Rising input costs, decreased yields,  low price of agricultural product, 

changing climate are becoming responsible for declining   agriculture and profit. The impact of 

LPG is threatening the existence of agriculture. This is forcing farmers to look for additional 

income from job, business so as to sustain their household income. In today’s era of liberalization and 

globalization travel and tourism is extensively recognized  as  an  important  civil  industry  

worldwide  which  provides  major  potential  for economic growth  and development . In over 150 

countries tourism is one of the five top export earners, and in 60 it is the number one export category. 

The 12th  Five Year Plan prepared by the Planning Commission highlight the need to adopt ‘ 

Pro – poor tourism” for increasing net benefits to the poor and ensuring that tourism growth 

contributes to poverty reduction . Agro tourism play vital role in socio – economic progress 

through creation of job, enterprise, infrastructure development and revenue earnings. Tourism is the 

second largest sector in the country in providing employment opportunities for low skilled 

workers, farmers. As per Maharashtra’s Agro industrial policy Report 2010, Maharashtra is a bio –

diverse state with nine Agro – climatic zones and varying soil types suitable for agricultural 

development. Agriculture and allied activities contribute nearly 12% to the State’s income, 

although 55% of the population is dependent on agriculture. Maharashtra is among the leading 

producers of a variety of agricultural products enjoyed by residents in the state and beyond. Rural 

families are mainly engaged in farming and to some extent in agro –related businesses. Because of 

many affecting factors such as unpredictable crop, fluctuating market rates for agricultural goods, 

unawareness of technology, government rules and regulations etc. farmers income is not consistent 

.In Maharashtra farmers are embracing the death through suicide due to their disappointing 

earnings. Urbanization  is  increasing  day  by  day  all  over  India  and  also  in  Maharashtra  . 

Maharashtra is the third most urbanized state in the country.  The state has 45.23% urban 

population, which is much higher than the national average of 31.16%. Out of total population of   

11,23,72,972  in the  state ,  rural and  urban  distribution  is 6,15,45,441  and  5,08,27,531 

respectively . (Census Data 2011). The pace of innovation and technology advances is getting faster 

and faster and is forcing everybody to compete severely to survive and grow in the city area. 

People from city areas are unhappy to face traffic chaos and tress, pollution. They are helpless. 

Their routine life is revolving around job place to home ande free time is restricted to manmade 

entertainment place like theatres, hotels,  pub etc.  For excursion,  tress most the city people like 

to visit and experience villages. They can satisfy their desire to learn about agriculture, taste the 

bucolic cuisine and enjoy rural life at economical prices. It naturally tends to give ipportunity to the 
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farmers and villagers to start and develop Agro tourism centers so as to add one sure Source of 

income. 

Objectives: 

The objectives of this paper are follows: 

1. To examine the importance of agro-tourism development in Maharashtra. 

2. To define a suitable framework for the of agro- tourism centres in the view of 

marginal and small farmers. 

3. To identify the problems of the agro-tourism and make suggestions to establishment and operations 

of agro-tourism. 

Concept of Agro-Tourism: A term ‘Agro-Tourism’ is a new face of tourism. An agro-

tourism is farm based business that is open to the public. These specialized agro-tourism destinations 

generally offer things to see, things to do, and produce or gifts to buy, and are open to the public. 

Agritourist is defined as “Travel that combines agricultural or rural settings with products of 

agricultural operations – all within a tourism experience”. According to Mr. Pandurang Tavare 

(ATDC, Pune) - “Agro-Tourism is that Agri-Business activity, when a native farmers or person of the 

area offers tours to their agriculture farm to allow a person to view them growing, harvesting, and 

processing locally grown foods, such as coconuts, pineapple, sugar cane, corn, or any agriculture 

produce the person would not encounter in their city or home country. Often the farmers would 

provide a home-stay opportunity and education”. Agro-Tourism and Eco-Tourism are closely related 

to each other. Eco- Tourism provided by the tour companies but, in the agro-tourism farmers offer 

tours to their agriculture farm and providing entertainment, education and fun-filled experiences for 

the urban people. 

Benefits of Agro-Tourism Centers 

Agro-Tourism has the potential to change the economic face of traditional agriculture. The benefits of 

agro-tourism development are manifold. It would bring many direct and indirect benefits to the 

farmers and rural people. Some of the benefits are following:- 

Employment opportunities to the farmers including farm family members and youth 

Additional income source for the farmers to protest against income fluctuation. 

Cultural transformation between urban and rural people including social moral 

values Farmers can improve their standard of living due to the contacts with urban 

people. Benefits to the urban people, they can understand about the rural life and 

know about the agricultural activities. 

It support for rural and agricultural development process. 

Help to the reduce burden on the other traditional tourist centres. 

LOCATION FOR THE AGRO-TOURISM CENTRE: Location is most the important 

factor for success in the agro-tourism. The location of the Centre must easy to arrive and have a good 

natural background. Urban tourists are interested in to enjoying the nature and rural life. So, farmers 

should develop their Centre in the rural areas only which have a beautiful natural background to 

attract urban tourist in your farm. The place of agro-tourism Centre must be easy accessible by 

roads and railways. Tourists want to enjoy some historical and natural tourist places along with the 

agro-tourism. Hence, the Centre should be developed near of these tourist places. It is more 

beneficial to both tourist and farmers. The places which are already tourist centres like 

Mahbaleswara, Panchgani, Nashik, Jotiba, Narshinghvadi, Pandharpur, Akkalkot, Konkan etc. These 

are the better places for the development of agro-tourism. Other than these places farmer can 

develop their centres in any affordable places. 
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BENEFITS OF AGRO-TOURISM CENTRES: Agro-Tourism has the potential to change the 

economic face of traditional agriculture. The benefits of agro-tourism development are manifold. It 

would bring many direct and indirect benefits to the farmers and rural people. Some of the benefits 

are following:- 

Employment opportunities to the farmers including farm family members and youth 

Additional income source for the farmers to protest against income fluctuation. 

Cultural transformation between urban and rural people including social moral values 

Farmers can improve their standard of living due to the contacts with urban people. 

Benefits to the urban people, they can understand about the rural life and know 

about the agricultural activities. 

It support for rural and agricultural development process. 

Help to the reduce burden on the other traditional tourist centres. 

AGRO-TOURISM AND TRADITIONAL TOURISM: Agro-tourism also a tourism 

business but it is different from the traditional tourism because it has a base of agriculture and rural 

lifestyle. Generally tourism has provided to see and enjoy the natural places as well as some 

heritages. But, agro-tourism has a tourism with includes experience, education and cultural 

transformation. It varies special from general tourism in the 

Following manner: 

It provides pollution and noise free sites for travel and tourism at rural 

background. 

The cost of food, accommodation, recreation and travel is minimum in agro tourism 

Agro-tourism can satisfy the curiosity of urban peoples about sources of food, 

plants, animals, and industrial agro-raw materials. 

It provides information about the rural handicrafts, languages, culture, tradition, 

dresses and lifestyle. 

A family environment at the tourist place, is one of the most important 

characteristics in the agro-tourism 

In the agro-tour, tourists not only see and watch agriculture farms but they can 

also participate in the agricultural activities and experience the farming. 

It provides natural situations for watching birds, animals, water bodies etc. 

Agro-tourism creates awareness about rural life and knowledge about agriculture 

It also provides opportunity for education through experience of farming and 

knowledge about the rural life including entertainment. Agro-tourism is an 

instrument of urban-rural connectivity through the tours. 

WHY TO PROMOTE AGRO-TOURISM IN MAHARASHTRA: Agriculture business 

is becoming more unsecured in Maharashtra due to the irregular mansoon, unsecured product prices. 

Many farmers cannot afford it and have a problem of indebtedness. Due to the agricultural problems 

some farmers are committing to suicide in various districts of the Maharashtra. More than 29,000 

farmers committed suicide between 1997 and 2005 in the Maharashtra, official data show, no other 

state comes close to that total. Hence, there is need of start any of allied agri-business to support their 

farming and create allied income source from farm. In order to encourage farmers to establish small 

and viable agro-business activity, like agro-tourism. It offers several potential benefits to farm 

operators. It can help supplement income generation activity while providing an opportunity to more 

fully employ assets, including farm household members. Maharashtra has a great potential of agro-

tourism due to the beautiful natural site and basic infrastructures. 
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AGRO-TOURISM POTENTIAL IN MAHARASHTRA: Maharashtra is the third largest state of 

India, both in area and population. It is located on the west coast of India with a 720 km long coastline 

along the green Konkan region. Nestled in the Western Ghats and the Sahyadri mountain ranges have 

several hill stations and water reservoirs with semi-evergreen and deciduous forests. There are many 

tourist centres in Maharashtra which are the supporting natural environment for the agro tourism 

centres in Maharashtra. Although, Maharashtra has a total 22368 thousand hacter area under the 

agriculture and 36122 thosaunds of livestock (cow, beffelows, goats etc.). Principal crops include rice, 

Jowar, Bajra, wheat, pulses, turmeric, onions, cotton, sugarcane and several oil seeds including 

groundnut, sunflower and soyabean. The state has huge areas, under fruit cultivation of which 

mangoes, bananas, grapes, and oranges etc. Maharashtra is blessed with a rich and diversified cultural 

heritage. The state has several communities belonging to different religions, and a number of 

festivities colours the culture of Maharashtra with the spirit of exuberance. Some of the popular 

festivals that are celebrated in Maharashtra are Diwali, Ganesh Chaturthi, Gudhi Padwa, Dasara, Nag 

Panchami, Gokul Ashtmi, Narali Pournima, Pola, Makar Sankranti, Banganga Festival and Holi etc. 

More than 4.11 core (43 percent of total) population is living in the urban areas of the Maharashtra, 

which will become a customer of the agro-tourist centres located in the rural areas. Other than nature 

and culture there is an enough road and rail connectivity in urban rural areas to travel in rural 

Maharashtra. Maharashtra abounds in numerous tourist attractions ranging from ancient cave temples, 

unspoiled beaches, ancient forts and monuments, forests and wildlife, unique hill stations, pilgrimage, 

centres, and a rich tradition of festivals, art and culture. About 25 such locations have been identified 

by ATDC in Maharashtra as rural agro-tourist destinations. Thus all the districts in Maharashtra have 

a tourism potential. Some following notable factors are helpful to the agro-tourism in Maharashtra. 

Tourist places are already exist to support Agro-Tourism 

Good communication and transport facilities 

Green house cultivation of long stem cut flowers, vegetables, fruits etc. 

State has 13 lakh hectares area under horticulture Maharashtra now is a major 

horticulture state. 

Maharashtra is already established as one of the top tourist destination in the World 

Maharashtra is major producer of fruit, spices, medicinal and aromatic plant 

allowed under horticulture in India. 

There are an increasing number of tourists preferring non-urban tourist spots 

Maharashtra has diverse Agro-climatic conditions, diverse crops, people, deserts, 

mountains, which provide scope for promotion of all season, multi-location agrotourism 

Some of the popular folk dances in rural Maharashtra are Lavni, Dhangari Gaja, 

Povadas, Koli dance and Tamasha. and Dindi are the religious folk dances. 

Culture of Maharashtra is very glorious with a great variety. It gives a unique 

identity to the rural Maharashtra. 

SUPPORTS TO THE AGRO-TOURISM IN MAHARASHTRA: Promotion of Agro-

Tourism involves some more important stakeholders namely Ministry of Agriculture and rural 

development ministry of the state and central governments. To promote domestic tourism, thrust areas 

identified by the government of India for the development of infrastructure, product development and 

diversification, development of eco-adventure sports, cultural presentations, providing inexpensive 

accommodation etc. The government has also realized the importance of agro-tourism. The Planning 

Commission of India had constituted a Working Group for the formulation of Tenth Five Year Plan 

on Tourism. It has accorded high priority to tourism as an instrument of employment generation and 

poverty alleviation in rural and backward areas by developing the potential of agro tourism to 

supplement farm incomes, and heritage tourism to promote village development. AGRICULTURE 
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TOURISM DEVELOPMENT CORPORATION –ATDC is the main promoter of this activity in the 

Maharashtra. ATDC is promoting agriculture tourism for achieving income, employment and 

economic stability in rural areas. It help to boosting a range of activities, services and amenities, 

provided by farmers and rural people to attract urban tourists to their area thus providing opportunity 

to urban people to get back to the rural roots”. ATDC is now providing following facilities to the 

farmers of Maharashtra; 

Prepares agri tourism project report and business plan of the each applicant 

agriculture farm. 

Helps to the financial support by the nationalised banks, institutes and government 

agencies to build agro and rural tourism facilities and infrastructure like accommodation, 

sanitation, approach road etc. 

Conducts agro tourism business training program. 

Conducts seminars and conferences on agro tourism business Conduct lectures of 

the successful national and international farmers in agro tourism business 

Provides sales and marketing support. 

Conducts and coordinate tours from urban areas to the farms. 

                Arranges national as well as international agro tourism center study tours. ATDC has 

entertained national as well as international visitors etc. 

CONCLUSIONS AND POLICY IMPLICATIONS: Maharashtra has a great potential to 

the development of agro-tourism, because of natural conditions and different types of agro products as 

well as variety of rural traditions, festivals. More than 45 percent of population live in the urban areas 

and they want enjoy rural life and to know about the rural life. It is a good opportunity to develop an 

agro-tourism business in Maharashtra. But there is a problem of low awareness about this business in 

the farmer and problem of the finance and proper view in the farmers of the Maharashtra. Hence, the 

agriculture departments of the districts, Agriculture Universities should try to give orientation about it 

and provide some innovative ideas regarding to the Agro- Tourism. The government should try to 

provide optimum financial aids to the agro tourism activities in Maharashtra by the grants and 

institutional finance. Bank should provide optimum financial help for the agro-tourism activities in the 

Maharashtra. Union of the agro-tourism service providers is also another need of these farmers which 

helps the agricultural tourism network in the India including Maharashtra. 
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Abstract 

The tourism Industry of India is economically important and grows rapidly. The world Travel and 

Tourism Council calculated that tourism generated INR 6.4 trillion or 6.6% of the nation’s GDP in 

2012. It supported 39.5 million Jobs, 7.7% of its total employment. The sector annual rate of 7.9% 

from 2013 to 2023. Countries with the fastest growing India has a large medical Tourism sector 

which is expected to grow at an estimated rate of 30% annually to reach about 95 billion by 2015. 

This paper discusses how India is emerging as a popular Tourist destination in the world, driven by 

the Focus innovation and creating value for tourists. It aimed change the attitude and behavior 

towards foreign tourists by stressing on the aspect that a guest has been held in high esteem in India 

since ancient times. 

INTRODUCTION : Tourism  has  become  the  world's  largest  industry,  generating  

wealth  and  employment, opening the minds of both visitors and the visited to different ways of 

life. India has strong signs of becoming one of the emerging giants in world tourism. The most 

imperative factors for successful tourism development  i n c l u d e  p r o du c t  e n h a n c e me n t , 

ma r k e t i n g , r e g u l a t i o n s  a n d  human resource development. India’s tourism is one of the 

flourishing sectors in terms of its scope. Tourism in India is growing continuously to generate 

employment and earn large amount of foreign exchange in order to stabilise the country’s economic 

and social development. It also helps in preserving and sustaining the diversity of the India's 

natural and cultural environments. We should develop tourism industry with government 

supports, new initiations, actions and plans to influence foreigners to sustain our position 

strongly. This paper explains the impact of tourism in Indian economy. Today tourism is the largest 

service industry in India, with a contribution of 6.23% to the national GDP and providing 8.78% of 

the total employment. India witnesses more than 5 million annual foreign tourist arrivals and 562 

million domestic tourism visits. The tourism industry in India generated about US$100 billion in 

2008 and that is expected to increase to US$275.5 billion by 2018 at a 9.4% annual growth 

rate. The Ministry of Tourism is the nodal agency for the    development    and    promotion    of   

tourism    in India and    maintains    the "Incredible India" campaign. 

According to World Travel and Tourism Council, India will be a tourism hotspot from 

2009-2018, having the highest  10-year growth potential.  As per the Travel  and Tourism 

Competitiveness Report 2009 by the World Economic Forum, India is ranked 11th in the Asia 

Pacific region and 62nd overall, moving up three places on the list of the world's attractive 

destinations. It is ranked the 14th best tourist destination for its natural resources and 24th for its 

cultural resources, with many World Heritage Sites, both natural and cultural, rich fauna, and 

strong creative industries in the country. India also bagged 37th rank for its air transport network. 

The India travel and tourism industry ranked 5th in the long-term (10-year) growth and is 

expected to be the second largest employer in the world by 2019. The 2010 Commonwealth Games 

in Delhi are expected to significantly boost tourism in India further. 

Moreover, India has  been  ranked  the  "best  country  brand  for  value-for-money"  in  the 

Country  Brand  Index  (CBI)  survey  conducted  by Future  Brand,  a  leading  global  brand 

consultancy. India also claimed the second place in CBI's "best country brand for history", as 

well as appears among the top 5 in the best country brand for authenticity and art & culture, and 



SCHOLARY RESEARCH JOURNAL FOR INTERDISCIPLINARY STUDIES                          ISSN: 2278-8808 

 

JAN-FEB, 2020, V-7/58 Page 90 
 

the fourth best new country for business. India made it to the list of "rising stars" or the countries 

that are likely to become major tourist destinations in the next five years, led by the United Arab 

Emirates, China, and Vietnam. 

Objectives of the Study: 

1. To understand the opportunities in tourism industry 

2. To know the Positive impacts of Tourism in India 

3. To know the Negative impacts of Tourism in India 

RESEARCH METHODOLOGY: The entire study secondary data are collected from 

various Research Papers, Journals, & Publications, websites and many others.  Books have also 

been referred for theoretical information on the topic as required. 

Opportunities in Tourism industry: India’s size and massive natural, geographic, cultural 

and artistic diversity offers enormous opportunities for the travel and tourism industry.  The 

promotion and aggressive marketing measures undertaken by the government is expected to aid 

influx of tourists. The industry would also benefit from introduction of new forms of tourism and 

development. Medical tourism in India has gained considerable popularity in recent years. India has 

a major cost advantage in this field compared with other countries. In addition to cost advantages, 

Indian healthcare industry offers state-of-the art equipment, technological advancement, qualified and 

experienced medical personnel and a blend of modern and traditional medicines. Thus, medical 

tourism has immense potential in India. Opportunities also exist in ecotourism, adventure tourism, 

and cruise tourism. Eco-tourism is increasing in popularity, evident in the development of eco-

friendly hotels and tour packages. With increasing environment awareness and consciousness 

among tourists and given efforts undertaken by the government and private players, the 

ecotourism segment is expected to record handsome growth in the coming years. India holds 

immense potential in adventure and cruise tourism. India’s greatest adventure tourism assets are 

Himalayas and its mighty rivers. The peak period for adventure tourism is the “lean period” of 

cultural tourism. Development of adventure tourism can make India a round-the-year tourist 

destination. The cruise industry is one of the most promising industries in India. However, strong 

efforts need to be made to develop this industry. Other forms of tourism such as agro tourism, 

pilgrimage tourism, heritage tourism, and MICE tourism also hold enormous potential.  

Foreign tourist arrivals and foreign exchange earnings: 

Foreign tourist arrivals in India (2015–2018) 

 

 

 

 

 

 

 

 

 

Year 
Arrivals 

(millions) 

% 

change 

2015 8.03 4.5 

2016 8.80 9.7 

2017 10.04 14.0 

2018 10.56 5.2 

Year Earnings 

(US$ million) 

% 

change 

Earnings 

(₹crores) 

% 

change 

2015 21,071 4.1 135,193 8.8 

2016 22,923 9.1 154,146 14.3 

2017 27,310 19.1 177,874 15.4 

2018 28,585 4.7 194,882 9.6 
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(Source- “India Tourism statistics at a Glance) 

Foreign tourist arrivals by source country : 

Source countries for foreign tourist arrivals in India in 2018 

Rank Country Number Share in % 

1 Bangladesh 2,256,675 21.37 

2 United States 1,456,678 13.80 

3 United Kingdom 1,029,758 9.75 

4 Sri Lanka 353,684 3.35 

5 Canada 351,040 3.32 

6 Australia 346,486 3.28 

7 Malaysia 319,172 3.02 

8 China 281,768 2.67 

9 Germany 274,087 2.60 

10 Russia 262,309 2.48 

 Total of top 10 6,931,657 65.65 

 Other countries 3,626,272 34.35 

 Grand total 10,557,929 100 

(Source- “India Tourism statistics at a Glance) 

IMPACT OF TOURISM ON ECONOMY: 

POSITIVE 

IMPACTS: 

1. Generating Income and Employment: Tourism in India has emerged as an instrument of 

income, employment  generation, poverty alleviation and sustainable human development. It 

contributes 6.23% to the national GDP and 8.78% of the total employment in India. Almost 20 

million people are now working in the India’s tourism industry. 

2.Source of Foreign Exchange Earnings: Tourism  is  an  important  source  of  foreign  

exchange  earnings  in  India.  This h a s  favorable impact on the balance of payment of the 

country. The tourism industry in India generated about US $100 billion in 2008 and that is 

expected to increase to US $275.5 billion by 2018 at a 9.4% annual growth rate. 

3. Developing Infrastructure: Tourism tends to encourage the development of multiple-use 

infrastructure that benefits the host community, including various means of transports, health 

care facilities, and sports centers, in addition to the hotels and high-end restaurants that cater to 

foreign visitors. The development of infrastructure has in turn induced the development of other 

directly productive activities. 

4. Preservation of National Heritage and Environment: Tourism helps preserve several places 

which are of historical importance by declaring them as heritage sites. For instance, the Taj 

Mahal, the Qutab Minar, Ajanta and Ellora temples, etc, would have been decayed and destroyed 

had it not been for the efforts taken by Tourism Department to preserve them. Likewise, tourism 

also helps in conserving the natural habitats of many endangered species.  

5. Promoting Peace and Stability: Tourism industry can also help promote peace and stability 

in developing country likeIndia by providing jobs, generating income & diversifying the economy. 

6. The Multiplier Effect: The flow of money generated by tourist spending multiplies as it passes 

through various sections of the economy. 

7. Regional Development: The   underdeveloped   regions   of   the   country   can   greatly   

benefit   from   tourism development. Many of the economically backward regions contain areas 

of high scenic beauty and cultural attractions. 

https://en.wikipedia.org/wiki/Bangladesh
https://en.wikipedia.org/wiki/United_States
https://en.wikipedia.org/wiki/United_Kingdom
https://en.wikipedia.org/wiki/Sri_Lanka
https://en.wikipedia.org/wiki/Canada
https://en.wikipedia.org/wiki/Australia
https://en.wikipedia.org/wiki/Malaysia
https://en.wikipedia.org/wiki/China
https://en.wikipedia.org/wiki/Germany
https://en.wikipedia.org/wiki/Russia
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8. Economic Value of Cultural Resources: Tourism provides monetary incentives for the 

development of many local crafts and 

culture, thus it has an effect on the income of the local artisans and artists. 

9. Promotion of International Understanding: Tourism  can  also  become  an  effective  tool  to  

develop  a  better  understanding  and interaction amongst people of different countries. 

NEGATIVE IMPACTS: 

1. Undesirable Social and Cultural Change: Tourism sometimes led to the destruction of the 

social fabric of a community, the more tourists coming into a place, the more the perceived risk of 

that place losing its identity. 

2. Increase Tension and Hostility: Tourism can increase tension, hostility, and suspicion between 

the tourists and the local communities when there is no respect and understanding for each other’s 

culture and way of life. 

3. Creating a Sense of Antipathy: Tourism brought little benefit to the local community. In most 

all inclusive package tours more than 80% of travelers’ fees go to the airlines, hotels and other 

international companies, not to local businessmen and workers. 

4. Adverse Effects on Environment and Ecology: One of the most important adverse effects of 

tourism on the environment is increased pressure on the carrying capacity of the ecosystem in each 

tourist locality. 

5. Import Leakage: This commonly occurs when tourists demand standards of equipment, food, 

drinks, and other products that the host country cannot supply, especially developing countries. 

6. Seasonal Character of Job: The job opportunities related to tourism industry are seasonal in 

nature as they are available only during the tourist season. 

7. Increase in Prices: Increasing demand for basic services and goods from tourists will often cause 

price hikes that negatively affect local residents whose income does not increase proportionately. 

CONCLUSION: Tourism is a major driver of economic growth globally.  India's  tourism  

industry  is experiencing a strong period of growth, driven by the burgeoning Indian middle class, 

growth in high spending foreign tourist and coordinated government campaigns to promote ' 

incredible India'. For a developing country like India which is on the path of modern economic 

growth through structural transformation of the economy, tourism is the right vehicle.With its 

forward and  backward  linkages  with  a  host  of sectors  like  transport,  hospitality,  education,  

health, banking etc. India is all set to reap full potential of this vibrant sector. Tourism sector is not 

only a major contributor to the growth of the economy but a generator of employments 

opportunities as well. Various initiative have also been taken by the Tourism Ministry of India, the 

tourism minister's of various states and the private players to transform India into a lucrative tourist 

destination in the world. Let us hope that Indian tourism will have massive impact and will be a 

global leader by the year 2020. 
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Abstract 

The different policies of the union government as well as state government influence directly and indirectly the 

working and performance of tour operators and travel agencies. The ministry of tourism is responsible for 

formulation and implementation of policies and programmes for the development of tourism both within the 

country and outside country by attracting foreign tourist .The government’s tourism policy has given a huge 

impetus to the growth and creation of many more hotels, tourist resorts, beach resort as well as promotion of 

new avenues such as adventure tourism, medical tourism, holistic tourism, sports tourism and cultural tourism. 

Policies which directly influence the tour operator’s performance are railway budget, aviation ministry policies, 

licensing of travel agencies service tax rules etc. The policies which indirectly influence are development of 

tourism infrastructure, publicity marketing and manpower development. 

Tourism policies of countries such as Singapore, Thailand, Malaysia, Australia have proved that the role of the 

government in developing tourism definitely contributed to increase in gross domestic production, employment, 

and increase in foreign exchange. In India some of the states such as Kerala, Gujarat, Rajasthan, Goa and 

Madhya Pradesh with their innovative policies have become successful in increasing the number of tourist and 

providing maximum satisfaction to tourists. In this research paper an attempt has been made to study impact of 

government policies on growth strategies of Tour operators in Pune city. 

Key words:  Government policies, tourism development, impact on growth strategy of tour operators  

Introduction          

Main policies studied in this research paper are 

1. Policies regarding incentives to hospitality sector 

Incentives are given in the form of tax holiday, finance at relaxed norms and reduced rates, 

relaxing norms of external borrowing, exemption from luxury tax and capital subsidy 

programme .As per Maharashtra government policy tax incentives in the form exemption of 

luxury tax, entertainment tax, exemption from stamp duty, electricity concession, concession 

from payment of permit charges for sigh t seeing buses having minimum capacity of 25 seats. 

Total exemption from luxury taxes for a period of 7 and 10 years depending upon location of 

project in B and C zone. Total exemption from entertainment tax for the period of 5, 7 and 10 

years depending on location of the project. Total exemption from stamp duty. Five Year tax 

holiday for 2, 3 and 4 star category hotels located in UNESCO declared World Heritage sites. 

An investment linked deductions under sec. 35 of Income tax Act for establishing new hotels 

of 2 star category and above allowing 100% deduction in respect of expenditure of capital 

goods. 

In 2011 Hospitality Development and Promotion Board was established to monitor and 

facilitate hotel projects clearances and approvals and approved projects worth rs.18600 crores. 

2.  Development of Tourism circuit 

The focus of destination development is to improve existing product and to develop new 

product to international standard. The Ministry of tourism has identified 53 mega destinations 

for the development .For each identified destination Ministry of Tourism is providing 

financial assistance to the extent of Rs. 25.00 cr. to 50.00 cr. In Maharashtra Sindhudurg 

district has been included in the development of tourism circuit. In 2002 six new circuits were 

developed. such as Buddhist circuit ,Bihar circuit ,Heritage circuit, South Indian circuit, 

Kerala circuit.29 projects have been identified and 21 projects have been sanctioned. 
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3. Transportation  

The government is investing heavily on modernisation of highways, airports, irrigation 

railways, and telecom and power projects. Central government has given approval for setting 

up of 16 Greenfield airports in various locations .Privatisations of four major airports under 

Public Private Participation model. Railway ministry approved 9 high speed trains. Diamond 

Quadrilateral is a project of Indian railways to establish high speed network and connect four 

major cities, Indian railways work with Goa government to boost tourism. Indian railways 

introduced Devi circuit, Sufi circuit, Sikh circuit, Sikh circuit, Buddhist circuit and Jyotirling 

circuit,. Indian railways have introduced Super Ac Coach train.to provide maximum 

satisfaction to those tourist travelling by trains. 

4. Sales promotion and publicity  

In 2002 tourism department unveiled new campaign Incredible India to promote Indian 

tourism globally. Indian tourism offices in New York, Frankfurt, Tokyo Beijing, are 

arranging road shows and participating in international festival. The government is also 

providing financial support for participation in trade fairs to the extent of Rs. 20 cr. In 2012 

two campaigns were launched Find What You Seek for international and Go Beyond a 

domestic campaign. In 2013 Ministry of Tourism Launched 777 days of Indian Himalayas. In 

2015 Ministry of tourism launched new T.V. advertisement campaign through which four 

films have been made on theme of Atithi Devo Bhav. 

5.  Human Resource development  

1. Providing financial assistance to Indian Institute of Tourism and travel Management, 

and state level institute of hotel management. 

2. Hunar se Rozgar tak a skill development programme undertaken by Ministry of 

tourism to reduce the skill gap in tourism sector and to focus on creation of 

employable skills among youth from weaker sections of society. 

3. Earn while Learn Programme collaboration between Ministry of Tourism and Indian 

Institute of Tourism and Travel Management targeted at college going students to 

develop tourism traits and knowledge among the trainees.21 days programme covers 

modules on Indian Society and culture overview of tourism industry and behavioural 

and managerial skills. 

4. The National Council for Hotel Management and Catering Technology regulate 

academics in the field of Hospitality education and training. It imparts training 

through 21central government sponsored institute of Hotel Management15 private 

institute 21 state sponsored institute. Indian Institute of Tourism and Travel 

Management with the objective of developing and promoting education, training, 

research in the field of travel and tourism. The main center is in Gwalior other centers 

are New Delhi, Bhubaneshwar, Nellore and Goa. 

Other policies of Ministry of Tourism 

1. Visa on Arrival for tourists from 150 countries. New travellers can register for visa online and 

collect on landing at international airports at India. 

2. New scheme prasad and Swadesh were launched. In Prasad scheme twelve cities were 

identified for development and a sum of Rs.100 crores was allocated for beautification and 

improvement of amenities. 

3. Swadesh Darshan Integrated development of five tourist circuits namely Buddhist circuit, 

Himalayan circuit, Coastal circuit, Krishna circuit, and North east Circuit 

4. Safety of domestic and foreign tourist including women travellers. 
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Tourism policy of Maharashtra government 2006  

1. Development of infrastructure at tourist centers. Involving private sector in the development 

of infrastructure. 

2. Proper approach roads to increase accessibility to tourism destination with air and rail 

linkage. 

3. Strengthening of bed and breakfast scheme in remote areas where hotel accommodation is not 

available. 

4. Developing projects under public private partnership. 

5. Identification of New world Heritage sites. 

6. To promote rural tourism, agriculture tourism, medical tourism. 

7. Information Kioasks to set up at entrance terminals of airport, railway station, bus terminals. 

8. Providing tourism police and other safety and security measures at important tourism centers 

9. Training and capacity building of service providers 

10. Single window clearance for new projects 

Growth strategies of Tour operators 

Strategic planning is the process of developing and maintaining viable fit between 

organisations objectives, resources, and its changing market opportunities. 

Growth strategies 

Business growth means increase in scale of operation like use of resources, volume of output, 

entry into new product line, entry into new market, productivity, managerial efficiency etc. Growth 

strategy is a strategy that involves organisational expansion along some major dimension. It allows 

firm to grow in a scientific rational and phased manner. It helps in effective implementation of firms 

growth projects. It helps in exploiting environmental opportunities and matching it with firm’s 

internal strength and weaknesses. It helps firms in forecasting change and adjusting present structure 

to change. 

Types of growth strategies 

1) Market penetration Increase in volume of sales of existing product in respect of old and new 

customers in existing market. 

2) Market development Increase in volume of sales by entering into new market 

3) Product development Increase in volume of sales by selling new products in existing market. 

4) Diversification – 

Diversification implies framing a strategy to achieve growth by adding new product to the 

firms existing line of product or selling in new market. 

a) Internal diversification - Firms use their own resources to add new products to 

existing line of products. 

b) External diversification - When new products and services are added through 

acquisitions and mergers. 

c) Concentric diversification - Introduce new product in existing line of product to 

serve similar customers in similar markets 

d) Introducing new products in their existing line of products that use technology 

similar to that applicable to existing products. 

e) Conglomerate Diversification -Adding dissimilar products or services to existing 

line of products. 
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5) Backward integration firm integrate backward to produce their own input or raw material. 

Rather than buying their input from outside sources firms manufacture their own input. 

6) Forward integration Entry of firms into distribution outlet to maintain contacts with 

customers. 

7) External growth strategies  

a) Merger through acquisition - It is a combination of two or more firms where one 

acquires assets and liabilities of others in exchange for shares. 

b) Merger through consolidation or amalgamation - When two or more existing 

firms dissolve their operation and a new firm takes over assets and liabilities 

against issue of new shares and debentures. 

Objectives 

1) To study tourism policies of the central government and state government. 

2) To study tour operator’s opinions about different government policies to promote tourism. 

3) To study growth strategies of tour operators. 

4) To study the impact of government policies on the growth strategies of tour operators.   

Scope of Research 

1. In this research paper impact of government policies on marketing strategy is studied but 

there is lot of scope to study impact of government policies on medical tourism and 

agriculture tourism. 

Research Methodology 

Primary Data 

Primary data was collected by conducting survey of tour operators with the help of questionnaire 

using Likert scale. Government policies were mentioned and tour operators were asked to give their 

opinion as agree, strongly agree, disagree, strongly disagree. Information about nature of business 

change in nature of business, their policies about branding, customer relationship and advertising 

policies was collected. 

Secondary data was collected from  

a. Reference books on Tourism, Service marketing, Research Methodology and Strategic 

Management 

b. Reports of India brand Equity foundation. 

c. Website of Maharashtra Tourism Development Corporation 

d. Report of National Skill Development Corporation on Human Resource and Skill Development 

in Travel ,Tourism and Hospitality sector 

e. Research Articles on different issues relating to tourism sector 

f. Web site of Ministry of Tourism Government of India   

Sampling and Population (Stratified Sampling Method) 

Data was collected from members of Travel Agents Association of India, Indian Association 

of tour operators and agents registered with Maharashtra Tourism Development Corporation. Primary 

data was collected by adopting method of stratified random sampling. Tour operators are divided into 

three categories. 

Turnover   Frequency 

Below Rs. 5 lakh  40 

Rs.20 lakh -Rs.50 lakh 41 

More than Rs.50 lakh  19 
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Major Findings  

1.  Survey revealed that 38% tour operators have diversified into new market from local to national 

43% have diversified into domestic to International business 10% from Group tours to customised 

tours which indicates that tour operators are trying to diversify from local to national and from 

national to international which indicates that they are entering new market. 

2.  Some tour operators are providing services relating to travel services such as passport, visa, 

travel insurance, which is similar to their line of business. Some are providing car rental, bus 

rental which is not similar to their present line of business 

3. As far as diversification policy of tour operators into international tours and arrangement which 

they are doing Very small percent 3% are having separate branch in foreign countries.65% say 

that agents are appointed and 12% are   having tie up with  hotels and travel agents in abroad. 

4. Media used for advertising are Print media 16% T.v.22% Social Media is used by 41% and 

interactive website is used by 21% which indicates that many tour operators are using social 

media to advertise tour packages. 

5.   61% are using interactive website for customer relationship arrangement and arrangement about 

complaints of customers 47%said that they are using customer’s feedback to deal with customers 

complaints. 

6. Training  given to employees they said on the job training is given by 53% respondents are using 

on the job training method 27% said that training is given to employees by sending them to 

government sponsored organisation and  20% said that they are sending their employees to private 

training institute. 

7. .82 % of tour operators agreed about .the fact that multiplicity of taxes results in increase in prices 

for tourists. 

8. Tourism policies of government such as Visa on Arrival competition among airlines developed 

airports bed and breakfast scheme creates significant impact on growth strategies of tour 

operators. 

9. Incredible India campaign and Incredible Maharashtra has resulted in creating awareness and 

strong desire among foreign tourist and domestic tourist. 

10. Maharashtra Tourism Development Corporation has contributed significantly to the development 

of tourism.  

11.  Competition from online travel company has affected growth policies of tour operators. 

Conclusions 

1. Policies of government create significant impact on growth policies of tour operators. Policies 

such as visa on Arrival, international airlines and airports, incredible India campaign has 

created more demand for international tourism. Measures such as bed and breakfast, Tourism 

Development Corporation road transport incredible campaign has created demand for 

domestic tourism.  

       2. Tour operators can also play the role of contributing to the development of tourism by  

            Professional marketing policies, adopting different innovative strategies .But they  

            Expressed Dissatisfaction for implementation of government policies. 

2. Tour operators have expressed opinion that M.T.D.C. has significantly contributed to the 

development of tourism in Maharashtra.  

3. Competition from online companies has affected the growth strategies of tour operators 

because reputed and well established tour operators have established strong network of agents 

and franchises and well established supply chain management, a good brand image. 
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4. Multiplicity of taxes creates impact on tour operators package tour cost. 
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i;ZVu m|ksx vkf.k uksdjhP;k la/kh  

 

MkW- jktsanz iksiVjko pOgk.k 

lgk¸;d izk/;kid] lkS-fueZykrkbZ FkksiVs f’k{k.k’kkL+= egkfo|ky;] Hkksj 

 

1-izLrkouk 

 i;ZVu m|ksx gk txkrhy fodflr o egRokpk m|ksx >kyk vkgs- gk m|ksx >kyk rjh ;krwu eksykps mRiknu gksr 

ukgh- ;k lsok o jkstxkj miyC/k gksr vlrks- Eg.kwu gk brj m|ksxkis{kk ,d oSf’k”V;iw.kZ m|ksx >kyk vkgs- ;kr i;ZVd gk 

,d izeq[k ?kVd vlrks- i;ZVdkf’kok; i;ZVukyk pkyuk feGw ‘kdr ukgh gs fufoZokn lR; vkgs- 

 i;ZVd gs baxzthrhy Tourist ;k ‘kCnkps #ikarj vkgs- rks ‘kCn Tour iklwu cuyk vkgs- vkWDlQMZP;k 

‘kCndks’kulqkj i;ZVd Eg.kts *tks mRdaBsiksVh vkuan] ekSt o fulxZ lkSan;Z ikg.;klkBh izokl d#u Hkzearh djrks R;kl i;ZVd 

Eg.krkr-* v’kk i;ZVdkr fons’kh o Lons’kh i;ZVdkapk lekos’k gksrks- fons’kh i;ZVd ijns’kh ijokus ?ksÅ ;srkr- i;ZVu m|ksxk’kh 

izR;sd jk”VªkP;k /kkfeZd] ,sfrgkfld] lkaLd`frd vkf.k lkekftd fodklkP;k vkarjfØ;k tksMysY;k vkgsr- i;ZVukpk fujarj 

fodkl Eg.kts ,dk vFkkZus v/kkjHkwr lajpuk fodkl i;kZ;kus ik;kHkwr lqfo/kkapk fodkl vlrks- i;ZVukOnkjs jk”Vªh; /kulaiRrh 

dks”kkr ijns’kh pyukph Hkj iMwu rks cGdV gksrks- R;kpcjkscj jkstxkjkP;k ufou la/kh fuekZ.k gksÅu csjkstxkjkauk mnjfuokZgkps 

lk/ku izkIr d#u ns.kkjs gs {ks= vkgs- vkiY;k Hkkjrh; laLd̀rhr izkphu dkGkiklwu *vfrFkh nsoks Hko* gh iajijk ekuyh tkrs- 

iqohZP;k dkGkr vkiY;k ns’kkrhy i;ZVu /kkfeZd LFkGkaiqjrsp e;kZfnr gksrs- /kekZP;k ukokoj dsY;k tk.kkÚ;k ;k izokl ;k=kae/;s 

izfrdqy ifjfLFkrh vkf.k ladVkauk lkeksjs tk.ks gh ckc vko’;drk Eg.kwu fLodkjyh tkr gksrh- vk/kqfud i;ZVukr fuokl] 

vkgkj] izokl ;ke/;s vkjkenk;drk vkf.k lek/kku feG.ks ;k xk”Vh dsanzLFkkuh ekuY;k tkr vkgsr- 

2-i;ZVu m|ksxkaps Lo#i 

 vfydMPk dkGkr i;ZVukP;k ikjaikfjd dyIukae/;s vewykxz ifjorZu >kysys vkgs- vk/kqfud tyn vkf.k vkjkenk;h 

okgrqd lqfo/kseqGs i;ZVdkaph fulxZ lkSn;Z ikgk;ph izoR̀rh o dYiuk rlsp i;ZVukps lkekftd] lkaLd`frd thoukrhy egRo 

;keqGs i;ZVukps Lo#i ifjorZu’khy >kyss vkgs- R;kapk [kkyhy ?kVdkaoj iMysyk izHkko ;sFks Li”V djrk ;sbZy- 

1-i;ZVukps ukukfo/k Lo#i %  

eksVkj] jsYos] foeku] tgkt ;kOnkjs i;ZVu gksr vlY;kus VªWOgy ,taV i;ZVdkauk ,dk fBdk.kkgwu nqljhdMs us.;kph 

O;oLFkk djrkr- xkbZM ekxZn’kZu djrkr- i;ZVuLFkGh cktkjisB r;kj gksowu i;ZVdkaP;k xjtkaph iwrhZ gksrs- 

2-gaxkeh Lo#ikps i;ZVu %  

 o”kkZP;k rhugh _rwr i;ZVd osxosxG;k fBdk.kh tkÅu i;ZVukpk vkuan ?ksrkr- FkaM gosps fBdk.kh cQkZPNkfnr 

izns’k] jsrhe; izns’k] leqnz fdukjs] ikolkGh /kc/kcs ;k fBdk.kh v’kk izdkjs i;ZVu gksr- 

3-HkkSxksfyd i;ZVu % 

 fofo/k fBdk.kP;k Hkwi”̀B jpuk] leqnz fdukjs] leqnz rG] csVs] nÚ;k bR;knh i;ZVdkaps vkd”kZ.kkps dsanzfcanw vlrkr- 

4-,sfrgkfld] /kkfeZd lkaLd`frd i;ZVu % 

 fdYys] Lekjds] okLrw ;kaP;k HksVh] frFkZLFkkus n’kZu] fofo/k l.k o mRlo ;k fufeRrkus fons’kh o ns’kh i;ZVd i;ZVu 

djrkr- 

5-euksjatukRed Lo#ikps i;ZVu % 

 dyk] fØMk] fp=iV fufeZrh] izpkj] izlkj] Li/kkZ ;kOnkjs gs i;ZVu ?kMrs- 

6-vuq mRiknd Lo#i % 

 ;ke/;s izoklklkBh ykx.kkÚ;k oLrwapk laca/k ;srks- oLrwP;k mRiknukpk dks.krkgh i;ZVuk’kh ulrks- 

2-i;ZVukpk vkfFkZd n”̀Vhdksu 

 i;ZVu {ks=kpk fodkl >kY;keqGs eksB;k izek.kkr jkstxkjkph fufeZrh gksr vlrs- ;k=k] ifjogu] gkWVsYl] jsLVkWjaVl~] 

vfrFkh x`gs] izokl ekxZn’kZd] izok’kh daiU;k] LFkkfud O;olk;] gLrf’kYi] oL= m|ksx v’kk izdkjP;k vusd {ks=kr jkstxkjkP;k 
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uO;k la/kh miyC/k gksr vkgsr- R;kf’kok; i;ZVdkaph vko’;drk vkf.k vkoM ;kaP;k’kh lacaf/kr uO;k uksdÚ;k miyC/k gksÅu 

R;klkBh izf’kf{kr euq”;cG fuekZ.k djkos ykx.kkj vkgs- ,dk losZ{k.kkuqlkj i;ZVu {ks=kr 10 yk[k #i;kaph xqaro.kwd dsyh rj 

R;kr jkstxkjP;k 78 uO;k la/kh izkIr gksrkr- rj mRiknu {ks=kr frrD;kp jdesph xqaro.kwd dsyh rj R;kOnkjs uO;k jkstxkjkP;k 

dsoG 45 la/kh feGw ‘kdrkr- i;ZVukpk alaca/k vizR;{ki.ks ns’kkP;k vFkZO;oLFks’kh fuxMhr vkgs- txkrhy 150 ns’kkae/;s ijdh; 

pyu feGowu ns.kkÚ;k izeq[k 5 {ks=kr i;ZVukpk leksos’k gksr vkgs- ;ko#u i;ZVukps egRo v/kksjsf[kr djrk ;srs- vkiY;k 

ns’kkrhy ?kjxqrh mRiknukr i;ZVukph fgLlsnkjh vFkok lgHkkx toG toG 6 VDds vkgs vkf.k ns’kkrhy vankts 5 dksVh yksd 

izR;{k vkf.k vizR;{k Lo#ikr i;ZVu {ks=krhy jkstxkjkyk tksMys xsysys vkgsr- v/kZf’kf{kr Jfedkauk jkstxkj ns.kkjs vkf.k deh 

n{krk ?;kos ykx.kkjs {ks= Eg.kwu i;ZVu m|ksxkpk fopkj dsyk rj ;k m|ksxkpk nqljk Øekad ykxrks- ;k m|ksx {ks=kr dke 

dj.kkÚ;ke/;s 70 VDds efgyk vkgsr- Eg.ktsp efgykaps lcyhdj.k vkf.k lkekftd ntkZ mapko.;kps egRokps dk;Z ;k 

ek/;ekrwu ?kMr vkgs- tkxfrd Lrjkojns[khy vU; {ks=kaP;k rqyusr i;ZVu {ks=kr toG toG nqIiV la[;sus efgyk dk;Zjr 

vkgsr- ;k n”̀Vhdksukrwu i;ZVu {ks= gs lektke/;s lekurk vkf.k lkekftd U;k;kyk leFkZu ns.;kps lk/ku cuysys vkgs- 

i;ZVukrwu feG.kkÚ;k ijdh; pyukrwu ns’kkP;k vFkZO;oLDFksyk eksykph enr feGr vkgs- Hkkjrkpk vktpk i;ZVu m|ksx 

vkiY;k ikjaikfjd pkSdVhrwu ckgsj iMwu fpfdRlk] oSn;d’kkL= vkf.k ;ksx v’kk {ks=krgh il#u vkiys LFkku cGdV djr 

vkgs- ijarq i;ZVukP;k v’kk izdkjP;k uohu {ks=klanHkkZr nwjxkeh /kksj.kkpk vHkko vlY;kps tk.kors- Lokra«; izkIrhuarj i;ZVukps 

egRo ljdkjus y{kkr ?ksÅu Bksl /kksj.kkaph vaeyctko.kh vkf.k foLr̀r ;kstukaph fufeZrh dsY;kus i;ZVu O;kikjkr ò/nh vkf.k 

fodkl ?kMwu ;sr vkgs- 

3-i;ZVu m|ksx % orZeku vkf.k Hkfo”; 

 i;ZVu m|ksx gk fo’okrhy tyn xrhus ok<.kkjk m|ksx vkgs- R;kP;k fodklkps Kku iq<hy ?kVusOnkjs lkaxrk ;sbZy- 

vkarjjk”Vªh; Lrjkoj i;ZVdkaph la[;k 1960 e/;s 7 dksVh gksrh- rh ok<wu 2000 e/;s 10 dksVhi;Zr iksgpyh gksrh- Eg.ktsp 40 

o”kkZr vkarjjk”Vªh; Lrjkoj i;ZVdkaph la[;k 10 iVhus ok<yh vkgs- l/;kP;k i;ZVu m|ksx {ks=kP;k fodklkph l|fLFkrh ikfgyh 

rj fo’o i;ZVu la?kVu ¼MCY;q-Vh-vks-½ P;k dMhy izkIr ekfgrh fopkjkr ?ksrk fdR;sd iVhus ;kr o`/nh >kysyh vkgs- vkxkeh 

nksu n’kdkr i;ZVdkaph la[;k 50 dksVh gksbZy vlk izkFkfed vankt vkgs- 2010 P;k miyC/k ekfgrho#u Hkkjrkr vankts 60 

yk[k i;ZVd ;sÅu 1400 dksVh #i;kaps okf”kZd mRiUu izkIr >kys vkgs- Hkkjrkr vkysY;k i;ZVdkapk ri’khy lu~-2015  

v-Ø- ns’k i;ZVd la[;k ‘ksdMk izek.k 

1 ;w-,l~-,- 12]13]624 15-12 

2 caxky ns’k 11]38]679 14-13 

3 ;w-ds- 8]67]601 10-81 

4 Jhyadk 2]99]513 3-73 

5 dWuMk 2]81]306 3-50 

6 eysf’k;k 2]72]941 3-40 

7 vkWLVªsfy;k 2]63]101 3-28 

8 teZuh 2]48]314 3-09 

9 Ýkal 2]30]854 2-88 

10 tiku 2]07]415 2-58 

11 ckdh 10 ns’k 50]18]548 62-52 

12 vU; ns’k 30]08]585 37-48 

 ,dw.k la[;k 13]04]568 100-00 

 Hkkjrh; i;ZVu m|ksxkr lu~-2008 e/;s fons’kh i;ZVdkaph la[;k 5-28 gksrh rj lu~-2018 e/;s fons’kh i;ZVdkadMwu 

feGkysys ijdh; pyu 22]923 fefy;u brds gksrs- lu~-2016 ;k vkfFkZd o”kkZr Hkkjrkr oS|dh; mipkjklkBh vkysY;k 4]60]000 

fons’kh i;ZVdkadMwu rhu vCt MkWyjps mRiUu feGkys vkgs- 

Hkkjr ns’kkrhy varxZr i;ZVdkapk ri’khy lu~-2015 
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v-Ø- jkT;@la?k{ks= i;ZVd la[;k ‘ksdMk izek.k 

1 rkehGukMw 33]34]55]047 23-3 

2 mRrjizns’k 20]88]88]457 14-3 

3 vka/kzizns’k 12]15]91]054 8-5 

4 dukZVd 11]98]63]942 8-4 

5 Egkjk”Vª 10]34]03]934 7-2 

6 rsyax.kk 6]45]16]316 6-6 

7 e/;izns’k 7]79]75]738 5-4 

8 if'pe caxky 70]19]3450 4-9 

9 xqtjkr 3]62]88]463 2-5 

10 jktLFkku 3]51]85]773 2-5 

11 vU; 10 jkT;s 1197367974 83-6 

12 brj jkT;s 23]46]05]820 16-4 

 ,dw.k la[;k 143]19]73]794 100-00 

 ns'kkP;k 12 O;k iapokf”kZd ;kstusr i;ZVu {ks=kr dehr deh 12 VDds o`/nh dj.;kps y{k Bso.;kr vkysys gksrs- ;k 

;kstusr 2-49 djksM #i;kaps uo jkstxkj fufeZrhps /;s; fuf’pr dsys gksrs- R;ke/;s i;ZVu m|ksxkoj fo’ks”k Hkj ns.;kr vkyk 

gksrk- ns’kkP;k i;ZVukpk fopkj djrk 26 fojklr LFkGs] 25 tSo fofo/krk fBdk.ks] 3 izoklh LFkGs] 6 gtkj fd-eh-pk leqnz 

fdukjk] /kkfeZd] lkaLd̀frd] d̀”kh vkf.k xzkeh.k i;ZVu LFkGka’kh lacaf/kr ,frgkfld bekjrh] euksjatu dsanz] ifjogu lk/kus ;kaP;k 

fodklkdMs y{k nsÅu vkfFkZd myk<kyhOnkjs vFkZO;oLFkk etcqr dj.;kps /kksj.k vk[k.;kr vkys vkgs- 

4-i;ZVu O;olk;krhy uksdjhP;k la/kh 

 i;ZVu m|ksxkph O;ogkjhd cktq r#.k csjkstxkjkauk uksdjh fdaok O;olk;kph la/kh feGowu nsrs- ;k m|ksxkrhy 

dkedkt izR;sd VII;kVII;kus iw.kZ gksr vlrs- mnk-izokl ;k=k] fuokl O;oLFkk] Hkkstu O;oLFkk] ‘kkWihax] fQj.;kph okgu lqfo/kk] 

euksjatu ;k loZp ckchae/;s izf’kf{kr lsokFkhZaph xjt vlrs- 

i;ZVu {ks=k’kh lacaf/kr lsok o O;olk; {ks=s vkf.k la/kh 

v-Ø- ri'khy ¼{ks=½ uksdjhps@jkstxkjkps Lo#i 

1 gokbZ okgrwd] ty 

vkf.k jLrk] jsYos] 

Hkwì”B okgrwd 

¶ykbZV vVsaMaV] ,vj gksLVsl] ik;yV] ¶ykbZV baftfuvj] ,vjØk¶V esdWfuDl] fj>OhsZ’ku ,taV] 

esaVsuUl LVkQ] cWxst gW.MylZ] ,vj ykbZu QwM lfOgZl lsok,] dkWEI;qVj izksQs’kuYl] Vªsfuax LVkQ] 

vkWQhl vflLVaVl] fyihd ¼;kpizek.ks ty vkf.k Hkwì”B okgrwdhP;k lsok vkf.k foØh {ks=kr 

euq”;cGkph vko’;drk vlrs-½ 

2 gkWVsYl vkf.k 

fjlkWVZl 

lkekU; izca/kd] izf’kf{kr izca/kd] ilZuy fjlpZ foØh izca/kd] tulaidZ O;oLFkkid] fj’ksIlfuLV] 

gkÅl fdij] vk;’ksQ] LVksvj fdij] osVj] dqDl] fdpu vflLVaV] ,lh esaVsuUl LVkQ] baftfuvj] 

bysfDVªf’k;u] Iyacj] dkjisUVj] isaUVj] LikVZl bULVªDVj] the O;oLFkkid] bOgsaV eWustj] euksjatu 

deZpkjh 

3 [kk| inkFkZ lsok dWIVu] gsVosVlZ] jsLVkWjaV O;oLFkkid] [kjnh vf/kdkjh 

4 VªWOgy ,tUlh@Vwj 

vkWijsVj 

VªWOgy dULyVaV] tkfgjkr izfrfu/kh] fjlpZ LVkQ] dWf’kvj] cdhax ,tUV] Vwj ,LdkWVZl] Vwj IyWuj] 

gkWVsy leUo;d] lqij Ogk;>j] eWustj 

5 euksjatu vWDVhfOgVh eWustj] ;ksx] esMhVs’ku vkf.k vk;qosZfnd dULyVaV] ukV;dehZ] u`R; dykdkj] u`R; rK] 

fo’ks”k f’kchj ekxZn’kZd 

6 d`”kh i;ZVu i'kqikyu dsanz lapkyd] fofo/k d`”kh m|ksx izorZd] ok;ujh m|ksx O;oLFkkid] dkexkj] lgk¸;d] 

xkojku ‘ksreky foØh] tqU;k [ksGkaps vk;kstd b- d`”kh i;ZVu dsanz O;oLFkkid 

5-i;ZVu m|ksxk’kh lacaf/kr izf’k{k.k lqfo/kk 

 vkiY;k ns’kkr vkf.k egkjk”Vªkr i;ZVuklaca/kh izf’k{k.k ns.kkjs fofo/k vH;klØe miyC/k vkgsr- VªWOgy vW.M Vwfj>e 

gk O;olkf;d vH;klØe Lohdk#u ckjkohph ijh{kk nsrk ;srs- vusd dfu”B egkfo|ky;kr gk vH;klØe pkyfoyk tkrks- 

1983 lkyh LFkkiu >kysyh *bafM;u bfULVV;qV vkWQ Vwfj>e vW.M VªWOgy eWustesaV* gh laLFkk i;ZVu izf’k{k.k {ks=krhy egRokph 

laLFkk vkgs- e/; izns’kkrhy XokYgsj ;sFkhy ;k laLFksP;k fnYyh] y[kukS] dksydRrk] fr#vuariwje ;sFks ‘kk[kk vlwu rsFks i;ZVu 

fo”k;d iq<hy vH;klØe vkgsr- Vwj vkWijs’ku lfOgZl eWustesaV] Vwfj>e ekdsZfVax] gkÅ Vw vksiu vW.M vkWijsV v VªWOgy ,tUlh] 

fMIyksek bu Vwfj>e eWustesaV ¼inoh/kjkalkBh½ i;ZVu {ks=krhy dkgh miyC/k vH;klØekaph ukos iq<hy izek.ks vkgsr- 1-cWpyj 

vkWQ Vwfj>e vW.M vWMfeuhLVªs’ku 2-cWpyj vkWQ Vwfj>e vWMfeuhLVªs’ku 3-cWpyj vkWQ Vwfj>e LVMht 4-ekLVj vkWQ 
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vWMfeuhLVªs’ku bu Vwfj>e vW.M gkWfLiVWfyVh eWustesaV 5-ekLVj bu Vwfj>e eWustesaV] dkgh infodk vH;klØe iq<hyizek.ks 

,vj ykbZu VhdsVhax] ,vj ykbZu xzkÅaM vkWijs’kUl] xzkÅaM liksVZ vW.M ,vjiksVZ eWustesaV] xkbZMhax vW.M ,LdkWVhZax] dkxksZ 

eWustesaV] ,vjiksVZ ykWftfLVdeWustesaV- Hkkjr i;ZVu fodkl fuxe ;k ‘kkldh; laLFksdMwu i;ZVu vkf.k vfrF; {ks=krhy 

izf’k{k.k oxkZps vk;kstu dsys tkrs- iariz/kku dkS’kY; fodkl ;kstusvarxZr izf’k{k.k dk;ZØe vk;ksftr dsysyk vlwu lgk 

efgU;kaP;k dkyko/khr laHkk”k.k dkS’kY;] Liksdu bafXy’k] ilZuWfyVh MsOgyiesaV] i;ZVu izdkj] oYMZ gsfjVst] i;ZVu LFkGs] vfrF; 

O;oLFkk] Vqfj>e xkbZM o lsok {ks= ;kapk vH;klØekr lekos’k vkgs- 

6-lekjksi 

 i;ZVu {ks=kr dfjvj d# bfPN.kkÚ;k O;Drhauh oj mYYs[k dsysys vH;klØe fopkjkr ?ks.ks vko’;d vkgs-p i.k v’kk 

O;Drhauh bfrgkl] Hkwxksy ;k fo”k;kaps mRre Kku izkIr dsysys vlkos- vk/kqfud ;qx gs lax.kdkps vlY;kus lax.kd okijkoj 

izHkqRo vl.ks gs ;k fBdk.kh egRokps Bjrs- eqGkr eksdGk LoHkko] fgaM.;k fQj.;kph bPNk] izoklkph vkoM vkf.k loZ izdkjP;k 

yksdka’kh teowu ?ks.;kph r;kjh ;k {ks=kr ;’kLoh gks.;klkBh vko’;d vlrs- 

 vkiY;k ns’kkr dsanz ljdkjus i;ZVu O;olk;kps egRo vksG[kwu xsY;k dkgh o”kkZr tk.khoiqoZd i;ZVu LFkGkapk 

fodkl dj.;kps /kksj.k Lohdkjys vkgs- i;ZVu LFkGh mRre ntkZph gkWVsy lq# >kysyh vkgsr- map fdYY;kaoj] fBdk.kkaoj FksV 

oji;Zr tkÅ ‘kdrhy vls jLrs cka/kys vkgsr vFkok jksi os lq# dsys vkgsr- ns’kkarxZr jLR;kaps lgk injhdj.k] iariz/kku lMd 

;kstuk] esVªks] jsYos] lqijQkLV jsYos VWªd] lè/nh egkekxZ] ns’kkarxZr [kktxh foeku daiU;kauk okgrwd ijokuxh ;keqGs i;ZVu 

O;olk;kr ok< gksowu uksdjhph uoh nkyus m?kMyh tk.kj vkgsr- i;ZVu O;olk;kr [kktxh daiU;kae/;s tK vkf.k izf’kf{kr 

vuqHkoh O;Drhaph use.kwd dsyh tkrs- dkekps Lo#i vkf.k daiuhph vkfFkZd fLFkrh ;kuqlkj vkd”kZd osru feGrs- R;kf’kok; 

ljdkjP;k i;ZVu [kkR;krns[khy izf’kf{kr O;Drhauk la/kh feGw ‘kdrs- i;ZVu daiuhr uksdjhpk iqjslk vuqHko izkIr >kY;koj 

egRokdka{kh O;Drh Lor%ph i;ZVu daiuh dk<w ‘kdrs- vuqHko laiUu O;Drh fu;rdkydke/kwu ys[k fygw ‘kdrkr- 

nwjfp=ok.khojP;k okfgU;kao#u i;ZVu fo”k;d dk;ZØe lknj d# ‘kdrkr- tkxfrdhdj.kkP;k Li/ksZr fVdwu jkg.;klkBh 

vkiY;k ns’kkus Hkkjrh; ukxfjdkaph i;ZVu fo”k;d ekufldrk cny.;kps iz;Ru lq# dsys vkgsr- Hkkjrkrhy e/;e oxkZPkh 

vkfFkZd fLFkrhpk mapkor vlysyk ntkZ o jkg.kheku ;kapk fopkj djrk i;ZVu {ks=krhy fofo/k uksdÚ;kae/;s csjkstxkjkauk vkiys 

HkforO; mToy dj.;kph la/kh vkgs- R;kp n”̀Vhus fons’kh daiU;kns[khy Hkkjrh;kauk lkekowu ?ksr vkgsr gh gs Hkfo”;dkGkP;k 

n”̀Vhus vk’knk;d fp= vkgs- 

lanHkZ iqLrds 

?kSlkl oklark % izokl ra= vkf.k ea=] jktgal izdk’ku] iq.ks- 

i;ZVu Hkwxksy % MkW-ukxrksMs] izk-ikj/kh] fo|k izdk’ku] ukxiwj 

i;ZVu Hkwxksy % MkW-fcey dqekj diwj] fo’oHkkjrh ifCyds’kUl] ubZ fnYyh- 

osclkbZVl~ 
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vkfFkZd fodklkrhy okgrwd O;olk;kps egRo fodluklkBh oSKkfud ltZu’khy f’k{kdkaph Hkwfedk  

 

MkW- fLerk ,l~- dkGs                      

ekxZn’kZd] vf/k”Bkrk f’k{k.k’kkL= fo|k’kk[kk] lkfo=hckbZ Qqys iq.ks fo|kihB] iq.ks- eksckbZy uacj  

izk- Kkus’oj  ,u~- f’kans 

la’kks/kd] lkS-fueZykrkbZ FkksiVs f’k{k.k’kkL= egkfo|ky;] Hkksj] ft-iq.ks- eksckbZy uacj  

    

izLrkouk 

 dks.kR;kgh izns’kkpk fdaok jkT;kP;k vkfFkZd fodklklkBh uSlfxZd o ekuoh lk/ku laiRrhyk egRokps LFkku vlrs- 

vkfFkZd fodklkP;k ǹ”Vhus ik;kHkwr lqfo/kkauk vfr’k; egRokps LFkku vkgs- ik;kHkwr lqfo/kkae/;s tyflapu] okgrwd o nG.koG.k 

vkf.k ohy fufeZrh ;k rhu lqfo/kkauk egRokps LFkku vkgs- v’kk izdkjP;k lqfo/kk T;k jkT;kr] T;k Hkkxkr fdaok ns’kkr iqjs’kk 

izek.kkr miyC/k vlrkr R;k jkT;kpk fdaok ns’kkpk tyn xrhus fodkl gks.;kl enr gksrs- oSKkfud ltZu’khyrk fodflr 

>kysY;k f’k{kdkph Hkwfedkns[khy gk fodkl ?kMowu vk.k.;klkBh mi;qDr Bjr vlrs- f’k{kdkdMs dks.kR;kgh leL;soj mik; 

Eg.kwu ,dkis{kk tkLr i;kZ; r;kj vlrkr- oSKkfud ltZUk’khyrk fodflr >kysyh O;Drh vkiY;krhy derjrk VkGwu tkLrhr 

tkLr lq/kkj.kk Lor%e/;s OgkO;kr ;klkBh iz;Ru djk;yk r;kj vlrks- 

vkfFkZd fodklkr okgrwd O;olk;kps egRo o oSKkfud ltZu’khy f’k{kdkph Hkwfedk 

 jkT;kP;k vkfFkZd fodklke/;s jsYos okgrqd] tyokgrwd vkf.k gokbZ okgrwd ;klkj[;k ik;kHkwr lqfo/kkauk egRo izkIr 

>kysys vkgs- R;kph dkj.ks iq<hy izek.ks &  

 

 

 

 

 

 

 

 

 

 

1-tyn vkS|ksfxdhdj.k 

 vkS|ksfxd mRiknuke/;s lkrR; jk[k.;klkBh m|ksxkauk fu;fer ohtiqjoBk gks.k vko’;d vkgs- oht fufeZrhlkBh 

ykx.kkjk dksG;k okgwu vk.k.;klkBh jsYos okgrwd mi;qDr vkgs- oht fufeZrhlkBh ik.kh vkMok@ik.kh ftjok tyla/kkj.k /kj.ks] 

dksYgkiwj i/nrhps ca/kkjs cka/k.ks vko’;d vkgs- oSKkfud ltZUk’khyrk fodflr >kysyh O;Drh ;kapk lq;ksX; i/nrhus fufeZrh o 

okij d# ‘kd.kkj vkgs-  

2-‘ksrh fodklkyk enr 

 ‘ksrh {ks=kr mRikfnr >kysY;k mRiknuke/;s nqX/kO;olk;] dqDdqVikyu] nqX/ktU; inkFkZ] vaMh ;klkj[kk ¼nq/k] ngh] 

rkd] rqi] iuhj] [kok½ uk’koar oLrwaph rkRdkG o tyn okgrwd gks.ks vko’;d vlrs- oSKkfud ltZUk’khyrk fodflr >kysyk 

f’k{kd uk’koar eky cktkjisBsr lqjf{kr i/nrhus vaMh&dWjsV] osLVu&rwi] iWdhax&iuhj d#u yodjkr yodj ikBosy- 

R;kpcjkscj ‘ksrhlkBh ykx.kkjh votkjs & dqGo.kh ;a=] Qokj.kh ;a=] ukaxj.kh] jksVj] frQu] NksVk VªWDVj] nzk{k] vkack fidkaoj 

Qokj.kh dj.;klkBh ;kaph okgrwd osGsoj gksÅu mRiknu ok<.;kl enr gksbZy- 
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3-uSlfxZd vkiRrh fuokj.k 

 uSlfxZd ifjfLFkrh vuqdwy ulY;kus jkT;kr usgehp nq”dkGklkj[;k vkiRrhyk rksaM n;kos ykxrs- vksyk nq”dkG] 

dksjMk nq”dkG] Hkwdai] lkFkhps jksx ;klkj[;k ifjfLFkrhr lkiMysY;k yksdkauk vUu/kkU; o brj vR;ko’;d oLrwapk iqjoBk mnk-

dksYgkiwje/khy iwjfLFkrh fu;a=.kkr vk.k.;klkBh vyeV~Vh /kj.kkrhy folxZ ok<fo.ks] vkiRrhiwoZ o vkiRrhuarjns[khy FksV xjtw 

yksdkai;Zr rsFks tkowu enr iksgpfo.ks gh dkes oSKkfud ltZu’khyrk fodflr >kysyh O;Drh vf/kd ifj.kkedkjd i/nrhus d# 

‘kdrs- 

4-cktkjisBspk fodkl 

 LFkkfud ikrGhojhy eky gk ijns’kkr dlk iksgpsy] ykdkaP;k xjtk d’kk Hkkxrhy] xq.koRrkiw.kZ eky izrokjh d#u 

cktkjisB ikBowu pkaxyk Hkko ‘ksrdÚ;kyk dlk feGsy ;kpk fopkj dsyk ikfgts- gh ckc oSKkfud ltZu’khyrsf’kok; ‘kD; 

ukgh- cktkjisBspk fodkl >kY;kl vkfFZkd fodklkyk enr gksrs- 

5-lk/kulkeqxzhpk i;kZIr okij 

 lk/ku lkexzhpk i;kZIr okij gks.;klkBh okgrqdhph lk/kus miyC/k vlyh ikfgtsr- cSyxkMh & VWªDVj] Vªd] VsEiks] 

jsYos] jsYous iq.ks & ykrwj ik.kh iqjoBk] vUu/kkU; iqjoBk] flesaV] dPpk eky] ijns’kkr nzk{k] vkack] elkY;kps inkFk Z] vkS”k/ks 

ikBfoyh tkrkr- 

6-miHkksDR;kaP;k xjtkaph iwrZrk 

 miHkksDR;kauk fofo/k izdkjP;k oLrqapk miHkksx ?ksrk ;srks- ;klkBh miHkksX; oLrwapk iqjoBk fu;feri.ks gks.ks vko’;d 

vkgs- okgrwdhP;k lk/kukaeqGs ‘ksrh {ks=kr r;kj >kysyk Hkkthikyk] QGs] vUu/kkU;] nw/k] vaMh bR;knh oLrw ‘kgjh Hkkxkrhy 

miHkksDR;kauk feGw ‘kdrkr- R;kpizek.ks vkS|ksfxd {ks=kr r;kj >kysY;k oLrw] diMs] [kk|rsy] vkS|ksfxd oLrw bR;knh 

miHkksDR;kauk okgrwd O;oLFkk lqjGhr vlsy rj fu;feri.ks miyC/k gksrkr- dkghosGk okgrwd ;a=.ksr fc?kkM >kY;kl oLrwph 

VapkbZ fuekZ.k gksrs- ijarq oSKkfud ltZu’khyrk fodflr >kysyh vlsy rj rh O;Drh miHkksDR;kauk miHkksX; oLrwapk iqjoBk 

dj.;klkBh vkysY;k vMp.khaoj ekr d#u okgrwd O;oLFkk tyn o lqjGhr djrs- 

7-ns’kkP;k laj{k.kkP;k ǹ”Vhus egRo 

 jk”VªkP;k laj{k.kkP;k ǹ”Vhus okgrwd O;oLFkk xfreku vlyh ikfgts- ;q/nklkj[;k ifjfLFkrhr lSU;ny] ‘kL=kL=s] 

y<kÅ lk/kkulkexzh] vUu/kkU;] nk#xksGk brj lkexzhph miyC/krrk] tyn okgrwd gks.ks vko’;d vlrs- R;klkBh gokbZ 

okgrwd o tyokgrwdhcjkscj MksaxjkG Hkkxkr jsYos okgrwdhyk egRo vlrs- oSKkfud ltZu’khyrk fodflr >kysyh O;Rdh R;kr 

lq/kkj.kk ?kMowu vk.kw ‘kdrs gs ns’kkP;k laj{k.kkP;k n”̀Vhus R;kaph fuxk jk[k.ks] lq;ksX; fjrhus okij gks.ks egRokps vkgs- 

8-xzkeh.k Hkkxkpk fodkl 

 Hkkjrkr vktgh 65 rs 70 VDds yksd xzkeh.k Hkkxkr jkgrkr- R;kaP;k fopkjkr o vkpkjkr cny gks.;klkBh [ksMh] 

cktkjisBk] ekB;k ‘kgjks’kh ¼iq.ks] eqacbZ] ukxiwj] vkSjaxkckn] ukf’kd½ tksMyh xsyh ikfgtsr- xzkeh.k Hkkxkr mRikfnr >kysy;k 

oLrw cktkjisBsr ;ksX; fdaerhyk fodrk ;sÅu xzkeh.k yksdakP;k mRiUukr ok< gksbZy- 

 mRiknu ok<Y;kus xzkeh.k Hkkxkrhy yksd ‘kgjh yksdakP;k mPp jkg.khekukps vuqdj.k d# ykxrhy- R;keqGs yksdkaph 

xfrekurk ok<wu fodklkyk enr gksrs- fofo/k okgrwd lk/kukaOnkjs fofo/k tkrh/kekZPks] fofo/k Hkk”kk cksy.kkjs] osxGh laLd̀rh o 

mipkj fopkj dj.kkjs yksd izokl d# ykxY;kl vkpkjfopkjkph nsok.k?ksok.k gksÅu yksdkapk n”̀Vhdksu O;kid curks- R;krwup 

jk”Vªh; ,dkRerk ok<hl ykxrs- ns’kkP;k vkfFkZd fodklke/;s loZ izdkjP;k okgrwd O;oLFksyk egRokps LFkku vkgs- vkfFkZd 

fodklklkBh oSKkfud ltZu’khyrk fodflr >kysyh O;Drh rlsp okgrwd O;oLFkk dk;Z{ke o xfreku vlyh ikfgts- T;kizek.ks 

ekuoh ‘kjhjke/;s jDrokfgU;kauk egRo vlrs R;kpizek.ks ns’kkP;k vFkZO;oLFkse/;s okgrwd ;a=.ksyk egRo vlrs- 
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okgrwdph lk/kus 

 

 

 

 

 

 

 

1-jsYos okgrqdhP;k leL;k 

 1-e;kZfnr fodkl  2-vlerksy fodkl 3-ba/ku leL;k 4-miuxjh jsYos okgrwd 5-ekyokgrqd 

leL;k  6-jsYos frdhVkps ok<rs nj  7-vi?kkrkps ok<rs izek.k   8-izpaM 

xqaro.kwd 

 

2-jLrs okgrwd 

 1-jk”Vªh; egkekxZ 2-jkT; egkekxZ 3-ftYgk ekxZ 4-brj ftYgk ekxZ  5-xzkeh.k jLrs 

 jkT;krhy jLrs okgrwdheqGs ‘ksrh] m|ksx] O;kikj] cktkjisBkapk fodkl gksowu vkfFkZd fodklkyk enr Bjyh vkgs- 

jkT;krhy cgqrsd loZ [ksMh toGP;k cktkjisBka’kh tksMyh xsyh vkgsr- cktkjisBkaP;k fodklkeqGs mRiknukl ;ksX; fdaer 

feG.;kl enr >kyh- xzkeh.k Hkkxkrhy ‘ksrh mRiknu vYidkGkr okgwu vk.k.ks ‘kD; >kys vkgs- 

3-ty okgrwd 

 jkT;kyk 720 fd-eh- ykachpk eksBk leqnz fdukjk ykHkY;kus lkxjh okgrqdhyk O;kikjkP;k n”̀Vhus egRo vkgs- 

tyokgrwd & leqnz] un;k vkf.k dkyos bR;knhOnkjs dsyh tkrs- eqacbZ & iksVZ VªLV canj] Ugkok ‘ksok ;sFks tokgjyky usg# iksVZ 

VªLV gh ekBh canjs- ;kf’kok; dksd.kkr vusd canjs vkgsr- lkxjh okgrwdhOnkjs eklGh] ehB] vUu/kkU; bR;knh okgrwd gksrs- 

4-gokbZ okgrwd 

 eqacbZ gh ns’kkph vkfFkZd jkt/kkuh vlY;kus eqacbZ ;sFks vkarjjk”Vªh; foekurG mHkkj.;kr vkys vkgs- ;k loZ 

nG.koG.kkP;k okgrqd lqfo/kkapk vf/kd dk;Z{ke i/nrhus okij oSKkfud ltZu’khyrk fodflr >kysyh O;Drh vf/kd izHkohi.ks 

o ifj.kkedkjd d# ‘kdsy- 

lanHkZ  

dqaMys] ea-ck-] ¼1991½- ltZu’khyrk] iq.ks % uwru izdk’ku- 

dqyd.khZ] Mh-vkj-] ¼2009½- izxr ‘kS{kf.kd ekul’kkL=] ukxiwj % fo|k izdk’ku- 

dne] Mh-vkj-] nkrhj] vkj-ds-] fparke.kh] vkj-,e~-] yksVs] th-ts-] ¼2006½- Hkkjrh; vFkZO;oLFkk] iq.ks % fujkyh izdk’ku- 
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Ik;ZVu % egRRo ] izdkj o vkOgkus 

 

MkW- e/kqdj jkepanz osnikBd 

Lkg;ksxh izk/;kid rFkk vFkZ’kkL= foHkkx izeq[k-, Oklarjko ukbZd dyk o okf.kT; egkfon;ky;] 

Ekq:M&taftjk] ft- jk;xM] eqacbZ fon;kihB lyXu]  

 

Xkks”kokjk 

vk/kqfud txke/;s Ik;ZVu mn;ksx osxkus ok<r vkgs- lnj isije/;s Ik;ZVu ladYiuk] rhps vFkZO;oLFksrhy egRRo] Ik;ZVukps fofo/k izdkj] Hkkjrkrhy 

izpfyr fLFkrh o vkOgkus ekaMyh- nq¸;e lk/kukOnkjs ekfgrhps ladyu dsys- Ik;ZVukeqGs txkps lkSan;Z ‘kks/k.;kph ekuokyk vuqerh feGkyh- Ik;ZVugh 

izoklkph Hkkouk vkgs- Ik;ZVu fodklkeqGs ns’kkyk ijdh; pyu izkIrh] jkstxkj fufeZrh] vkarjjk”Vªh; lgdk;Z] vfodlhr ns’kkauk fodklkph la/kh] 

Ik;ZVu laca/kh O;olk;kapk fodkl] fLFkj vFkZO;oLFkk vkf.k ,dq.kp Ik;ZVu {ks=keqGs ns’kkP;k fodklkyk eksBh pkyuk feGrs- euksjatu] laxhr] Ik;kZoj.k] 

oU;tho] d`”kh] oSn;dh;] lkglh] ,sfrgklhd] /kkfeZd] lkaLd`frd] ikjaikfjd] [ksG o Ik;ZVukps izdkj Li”V dsys- Ik;ZVu fodklkl Hkkjrkrhy oSfo/; 

,d eksBh la/kh gks;- 1990 P;k n’kdkP;k lq:okrhuarj Ik;ZVu mn;ksx Hkkjrkr eksB;k izek.kkr fodflr gksr vkgs- R;kp cjkscj Ik;ZVukl vkfrF;] 

LoPNrk] Ik;ZVdkaph lqj{kk] fuokl] okgrwd lk/k.ks b- vkOgkusgh vkgsr- 

folkO;k o ,dfolkO;k ‘krdkr vkarjjk”Vªh; Lrjkoj ifj.kke ?kMowu vk.k.kkjh ,d egRoiw.kZ vkfFkZd fdz;k Eg.kts 

Ik;ZVu gks;- okgrwd o nwjlapkjOnkjs tx ,d [ksMs cuys vkgs- nksu ns’kkrhy Kku] laLd̀rh] HkkSfrd oLrwaph nso?kso vf/kd lksih 

>kyh- txkrhy ek.klkph ok<rh vkfFkZd ‘kDrh o dqrqgy gs ,dk ns’kkrhy yksdkauk nqlªÚ;k ns’kkP;k toG vk.kr vkgs- R;keqGs 

txHkj Ik;ZVu mn;ksx osxkus ok<r vkgs- ok<rh Li/kkZ] mn;ksx /kan;keqGs jkstxkj izkIrhlkBh ‘kgjkr ok<rh xnhZ] nkV yksdoLrh] 

dksnaV o jksxV okrkoj.k] /kdk/kdhps o ?kM;kGkP;k dkV;koj /kkors thou ;k lokZaiklwu FkksMh’kh foJkarh] fojaxqGk o euksjatu 

feGo.;klkBh izokl o Ik;ZVu dsys tkrs- vkuan feGfoyk tkrks- Ik;ZVukeqGs vki.kkl txkps lkSan;Z ‘kks/k.;kph vuqerh feGrs- 

lsaV vkWx”Vhu ;kauh izoklkP;k Hkkousyk izfrfcafcr djrkuk EgVys] ^tx ,d iqLrd vkgs vkf.k ts izokl djhr ukghr R;kauk 

QDr ,d iku okprk ;srs*- vk/kqfud ;qxkph fufeZrh Eg.kts Ik;ZVu vkgsp rlsp Ik;ZVu izlkjkph xrh ns[khy vk/kqfudrsP;k 

xrh’kh tksMyh xsyh vkgs- 

mn~ns’k%& 

1½ Ik;ZVu ladYiuk letwu ?ks.ks- 

2½ Ik;ZVukps vFkZO;oLFksrhy egRo tk.k.ks- 

3½ Ik;ZVukps fofo/k izdkj fo’ys”k.k dj.ks-  

4½ Ik;ZVu fodklkrhy vkOgkus letwu ?ks.ks- 

Lka’kks/ku i/nrh%&  

laiw.kZ ‘kks/kfuca/k gk Ik;ZVu o laca/khr osclkbZV ;k nq̧ ;e lk/kukoj vk/kkjhr vkgs- tls iqLrds] lanHkZ iqLrds] la’kks/ku 

ys[k] vkWuykbZu tjuYl] ‘kkldh; vgoky- 

lkfgR; iquZjkoyksdu%&  

f’kth vks ¼2016½ IJSS Vol.5-issue-I ;k ys[kdkaus vkiY;k ‘Economics impact of tourism in India’ 

;k ys[kkr EgVys dh] /kqj u djrk Ik;ZVu gk txkrhy lokZr eksBk mn;ksx vkgs- gs uÅ tkxfrd jkstxkjkaiSdh ,dkoj voyacwu 

vlrks- txkrhy ,dw.k ns’kkarxZr mRiknukr 10% ;ksxnku nsrs- vFkZO;oLFkspk mPpfodkl o izxrh nj] ijdh; pyukph Ik;kZIr 

izek.kkr ok<] ik;kHkwr lqfo/kk foLrkj o uohu O;oLFkkiu o ‘kS{kf.kd vuqHkokaP;k ek/;ekarwu gs brj {ks=koj ifj.kke djrs- 

;kisij e/;s Hkkjrkrhy Ik;ZVdkapk vkfFkZd ifj.kke ekst.;kpk o R;klkBh Ik;ZVdkapk [kpZ i/nrhpk voyac dsyk- ;ksxs’k 

ihlksydj o uosaMw pkS/kjh ¼2016½ ;kaP;k ‘The problems of Costal Tourism, Environment and Local 

Sustainable Development along sindhudurg District, Coastal Maharashtra India’ ;k ys[kkr EgVys dh] 

egkjk”Vªkyk 720 fd-eh- ph leqnz fdukjiV~Vh vkgs- fla/kqnqxZ ftYg;kl leqnz fdukjk] csV] canjs] LFkkuhd laLd̀rh] ekyo.kh 

[kkn;] tSofofo/krk fg fo’ks”krk ykHkyh vkgs- ;sFkhy LFkkfud yksdkaP;k mnjfuokZgklkBh bdksflfLVe lsok egRokph vkgs- ;sFkhy 
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leL;kaph ekaM.kh d:u fujkdj.kkps ekxZ lkafxrys- lat; fM- ijkx ¼2017½ IRJG, egkjk”Vª Hkqxksy’kkL= la’kks/kd i=hdsrhy 

‘A SWOT analysis of tourism industry in Nashik district, Maharashtra state’ ;k ys[kkr R;kauh Ik;ZVu 

mn;ksxkP;k lanHkkZr ukf’kd ftYg;krhy lkeF;Z] dedqori.kk la/kh o /kksD;kps fo’ys”k.k dsys- ;sFks okbZu] lkglh] Ik;kZoj.k] 

vkjksX;] okWVj] ,sfrgkfld vls Ik;ZVu izdkj fodlhr djrk ;srhy- ikfdZax] ekxZn’kZukpk vkHkko] gokbZ okgrqdhph vuqifLFkrh] 

jkg.;kph xSjlks;] Ik;ZVu fBdk.kkaph deh izfl/nh b- leL;k vk<GY;k- MTDC] okgrqd laLFkk] LFkkfud ’kklu] jkT; 

ifjogu ;kauh Ik;ZVukl pkyuk n;koh- Ik;ZVukP;k mTToy Hkfo”;klkBh ;kstuk vk[kyh ikfgts-  

Ik;ZVukpk vFkZ%&  

Tornus ;k yWfVu ‘kCnkps :ikarj Tourn (= Journey) vlk >kyk- R;kiklwu Tourn ¼izokl½ ‘kCn cuyk- 

R;kiklwu Tourism ¼Ik;ZVu½ ‘kCn cuyk- bjk.ke/;s 1811 e/;s Ik;ZVu ‘kCn o 1840 e/;s Ik;ZVd ‘kCn okijyk xsyk- 

euksjatuklkBh vU; ns’kkrhy izs{k.kh; LFkGs ikg.;klkBh] fulxZ lkSan;Z yqV.;klkBh dj.;kr ;s.kkjk izokl Eg.kts Ik;ZVu gks;- 

Ik;ZVugh izoklkph Hkkouk vkgs- dkgh yksd O;kikjklkBh izokl d: ykxys- baXyaMe/;s 18 O;k ‘krdkr mn;ksxkP;k 

fodklkcjkscj Ik;ZVu lw: >kys- la;qDr jk”Vª tkxfrd Ik;ZVu la?kVuk (UNWTO) ph O;k[;k%& ^Ik;ZVuke/;s foJkarh] 

O;olk; o brj dkj.kkalkBh tkLrhr tkLr ,d o”kkZlkBh R;kaP;k lkekU; ifjljkckgsj vlysY;k fBdk.kh izokl dj.kkÚ;k o 

jkg.kkÚ;k O;DrhaP;k fdz;kdykIkkapk lekos’k dsyk xsyk vkgs-* Ik;ZVugh ,d rkRiqjrh] vYidkyhu ?kVuk vkgs- rh dks.kR;kgh 

ns’kkrhy fdaok ns’kkckgsjhy O;Drhph gkypky vkgs- rh ,d ?kjkP;k okrkoj.kk ckgsjph pGoG vkgs- Ik;ZVu gk yksdkauh 

fuoMysyk midze vkgs- dekbZ feGo.;kP;k mn~ns’kk f’kok; brj dkj.kklkBh izokl dsyk tkrks- Ik;ZVukyk fnolkph e;kZnk 

ukgh- ekuoklkBh vkuan] fojaxqGk o euksjatu] Kkukr Hkj ;klkBh xjtspk vkgs- v’kh Ik;ZVukph oSf’k”V;s vkgs- Ik;ZVuke/;s vusd 

xks”Vhapk lekos’k gksrks- Ik;ZVukps vusdfo/k xfr’khy o fLFkj Lo:i] HkkSxksfyd] ,sfrgkfld] lkaLd`frd o /kkfeZd Lo:Ik ;keqGs 

fnolsafnol Ik;ZVukP;k O;kIrhe/;s ok< gksr vkgs- 1980 e/;s ;quksuh 27 lIVsacj gk fnol ^tkxfrd Ik;ZVu fnu* Eg.kwu ?kksf”kr 

dsyk-  

Ik;ZVukps egRo%&  

izfl/n O;Drh ekdZ V~osu ;kaP;k ers] ^T;k Hkwehyk loZ yksd ikgw bfPNrkr o ,dnk ikfgY;kuarj tjh rh ,d >yd 

vlsy rjhgh] moZjhr txkP;k loZ n’̀;kaP;k ,soth rh >yd lksM.kkj ukgh-  

1½ ijdh; pyu izkIrh & 2017 e/;s Hkkjrkus Ik;ZVuke/kwu lqekjs 2 vCt MkWyjph dekbZ dsyh- 2020 Ik;Zar 100 vCt 

MkWylZps y{k vkgs- fg dekbZ QzkUl] Lisu is{kkgh tkLr vkgs- 2014 e/;s Hkkjrkl HksV fnysY;k fons’kh Ik;ZVdkaph la[;k 17-8 

yk[k gksrh rh 2017 e/;s 1-4 dksVh >kyh- Ik;ZVdkaP;k ilarhph LFkGs Ik;ZVu dsanzs Eg.kwu fodlhr dsY;kl ns’kkyk ijdh; 

pyukpk ykHk feGrks-  

2½ jkstxkj fufeZrh & Ik;ZVdkaps Hkkstu] fuokl] R;kauk ekxZn’kZu] okgu o okgrwd] euksjatu b- Onkjs ,dk Ik;ZVdkekxs 

9 yksdkauk jkstxkj izkIr gksrks- LFkkfudkauk ykHk feGrks- yaMu] iWjhl] cWdkWd] flaxkiwj] gkWadkWax] U;w;kZdZ] nqcbZ] jkse ’kgj] fg 

iw.kZr% Ik;ZVukoj voyacwu vkgsr- tEewdk’ehj] jktLFkku] vklke] xqokgkVh] fgekpy izns’k] mRrjk[kaM v’kh iwosZdMhy jkT;kph 

vFkZO;oLFkkae/;s Ik;ZVukOnkjs jkstxkj miyC/krk tkLr vkgs- HkkjrkP;k ,dw.k jkstxkjkiSdh lkekU;i.ks 9% jkstxkj Ik;ZVu 

{ks=krwu feGrks- 2029 Ik;Zar ;k {ks=kr 10 yk[k jkstxkj fuekZ.k gks.;kph vis{kk vkgs- Ik;ZVukps uos nkyu efgykauk m?kMys- 

tkxfrd ikrGhpk fopkj djrk brj {ks=kP;k rqyusr Ik;ZVu {ks=kr efgykaph la[;k toGtoG nqIiV vkgs-  

3½ eqyHkwr lajpusph fufeZrh & Ik;ZVu ok<h cjkscj vFkZO;oLFksrhy jLRks] nqdkus] ik.khiqjoBk] lkaMik.kh okgwu us.;kP;k 

;kstuk b- uk pkyuk feGrs-  

4½ vkarjjk”Vªh; lketL; & Ik;ZVukeqGs laLd̀rh] bfrgkl] lkekftd] jktdh; o vkfFkZd fLFkrhps Kku Ik;ZVdkauk 

>kY;kus xSjlet nwj gksrkr- R;kaP;kr lkeatL; ok<rs- 

5½ ,sfrgkfld Kku izkIr& bfrgkl dkGkph ifjfLFkrh letrs] ,sfrgkfld ?kVukaph ekfgrh] Kku feGrs- ifj.kkeh 

,sfrgkfld okLrwaps lao/kZu dsys tkrs-  
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6½ lacaf/kr O;olk;kapk fodkl & Ik;ZVukeqGs d`”kh oLrwaph ekx.kh ok<rs- gLrdyk] y?kqmn;ksxkauk pkyuk feGrs o 

Ik;ZVulaca/kh O;olk; o dkj[kkus ;kapk fodkl gksrks- mnk- ‘ka[k f’kaiys ¼xksok½] ‘kkyh] xkyhpk ¼fgekpy izns’k½ dkB;k] rkx oLrw 

¼egkcys’oj½- 

7½ ljdkjyk dj eglwy & ljdkjyk O;olk; dj] fodzhdj] LVWiM;wVh o djkOnkjs eglwy feGkY;kus vFkZO;oLFkk 

fLFkj gks.;kl enr gksrs-  

8½ vkfFkZd fodkl & fodflr ns’kkdMwu vfodlhr ns’kkr Ik;ZVukP;k ek/;ekrwu laiRrh oGoyh tkrs- Ik;ZVukP;k 

ek/;ekrwu dsjG] tEew dk’ehj] xksok jkT;kaph izxrh >kyh- Hkkjrkrhy Ik;ZVu vk?kkMhoj okf”kZd ok<hpk nj 14% uksanfoyk tks 

tkxfrd ljkljh ¼8%½ o vf’k;k;h ljkljh ¼7-7%½ is{kk tkLr vkgs- jk”Vªh; mRiUuke/;s ;k {ks=kps ;ksxnku 7% gksrs- 2019 

v[ksj 35-46 dks- :- Ik;Zar myk<ky ;k {ks=kr visf{kr gksrh-  

Ik;ZVukps izdkj &  

1- euksjatukRed Ik;ZVu& iWdst lgyh vk;kstu dsoG okrkoj.k cny.;klkBh o vkjkeklkBh 

izokl dsyk tkrks-  

2- laxhr Ik;ZVu& xk.kh] lafxr ,sdw.k thou vkuank;h cuo.;kpk mn~ns’k vlrks-  

3- d`”kh Ik;ZVUk& ;k izdkjkr [ksMsxkokar HksVh ns.ks] ‘ksrh O;olk;kph ekfgrh ?ks.ks vlk mn~ns’k 

vlrks- 

4- Ik;kZoj.k Ik;ZVu & iznq”k.k eqDr gok ?ks.;klkBh Ik;ZVd nqxZe fBdk.kh izokl djrkr-  

5- oU;tho Ik;ZVu& Ik;kZoj.k o izk.kh laca/kh Ik;ZVu vlrs- oU; izk.;kauk R;kP;k oLrhr tkowu 

ikg.ks gk mn~ns’k vlrks-  

6- lkglh Ik;ZVu& ?kunkV vj.;s] fx;kZjksg.k] jksi o rjkQs cka/kwu ik.;kr lQj dj.ks] nqxZe Hkkx 

vksykaM.ks] unh vksykaM.ks] tfeuh [kkyhy xqQkauk HksV] cQkZo:u ?klj.ks] [kkMh iksgwu tk.ks] v’kh lkglh d̀R;s 

dj.;klkBh ǹ< bPNk’kDrh o r.kko lgu dj.kkÚ;k r:.k izok’kkapk lekos’k gksrks-  

7- oSn;dh; Ik;ZVu& LokLFk] vkjksX; lsospk ykHk ?ks.;klkBh uSlfxZd ns[kHkky dsanz] :X.kky;kr 

nk[ky gksrkr- fodlhr ns’kkrhy vusd Ik;ZVd ân; ‘kL=fdz;k] vfLFk] ;dr̀ izR;kjksi.k] vkWFkksZisfMd ‘kL=fdz;klkBh 

Hkkjrkr ;srkr- dkj.k Hkkjrkr vkjksX; lsok mipkj 30% uh LoLr vkgs-  

8- lkaLd̀frd Ik;ZVu& brj yksdkaph laLd̀rh] dyk tk.kwu ?ks.;klkBh izokl dsyk tkrks-  

9- /kkfeZd Ik;ZVu & /kkfeZd egRo vl.kkÚ;k fBdk.kh] /kkfeZd drZO; ikj ikM.;klkBh pkj/kke 

;k=k lkj[;k Ik;ZVu iWdstpk vk/kkj ?ksryk tkrks-  

10- ,sfrgkfld Ik;ZVu & iwoZtkaP;k dk;kZr jl ?ksowu gsfjVst fBdk.ks] eafnjs] fp= laxzgky;] fdYys 

;kauk HksV nsowu izokl dsyk tkrks-  

11- Ikjaikfjd Ik;ZVu & ofMyksikftZr tUefBdk.kh] vkiY;k eqGfBdk.kh lkehy gks.;klkBh] dkSVwafcd 

tckcnkjh iw.kZ dj.;klkBh vls Ik;ZVu dsys tkrs-  

12- fdzMk Ik;ZVu& [ksGkapk fodkl dj.;kP;k mn~ns’kkus gs Ik;ZVu dsys tkrs- vkWyafEid] LdsfVax] 

gkWdh] Vsful] QqVckWy] fdzdsV lkj[;k lkeU;kdMs yksd vkdf”kZr gksrkr o izokl djrkr-  

;k f’kok; HkkSxksfyd Ik;ZVu] vH;kl Ik;ZVu] HksVh fizR;FkZ dsysys Ik;ZVu] lqV~Vhrhy Ik;ZVu fg izdkj vkgsr-  

Hkkjrkrhy Ik;ZVu &  

dkf’ej rs dU;kdqekjh] v:.kkpy izns’k rs xqtjkr izR;sd Hkkxkph vkiyh osxGh lè/n laLd`rh] ijaijk o osxGsi.kk 

vkgs- yMk[k lkj[kk FkaM izns’k] jktLFkku lkj[ks xje okGoaV] xaxk&czEgiq=klkj[;k un;k] fuyxhjh o mRrjiwoZ taxy] vaneku 

o fudksckj csVs] ioZr iBkj b- uSlfxZd oSf’k”V;s Ik;ZVdkl vkdf”kZr djrkr- Hkkjrkr rkfeGukMw] mRrjizns’k] dukZVd] vka/kz o 

egkjk”Vª ;k jkT;kae/;s ns’kkP;k 63-2% lgyh gksrkr- ijns’kh Ik;ZVdkaOnkjs lokZf/kd ikfgys tk.kkjs egkjk”Vª gs jkT; vkgs- 

rktegy] vkxzk] lw;Zeafnj] dks.kkdZ] yky fdYyk] fnYyh ;k LFkGkauk tk.ks Ik;ZVd ilar djrkuk fnlrkr- Lora= Hkkjrkps ifgys 
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iariz/kku iafMr tokgjyky usg: fg ifgyh O;Drh vkgs th.ks R;k dkGkr ns’kkP;k ǹ”Vhus vl.kkjs Ik;ZVukps egRo tk.kys- 

R;kaP;kers Ik;ZVu gs dsoG ijdh; pyu feGo.;kps ,d lk/ku ukgh rj R;kOnkjs vkarjjk”Vªh; lkeatL; o lgdk;Z] tkxfrd 

‘kkarrk ;k xks”Vh ns[khy lk/; gksÅ ‘kdrkr- 1990 n’kdkP;k lq:okrh uarj Hkkjrkr Ik;ZVu mn;ksx fodkl ikor vkgs- 

2011&17 ;k dkGkr 185 ns’kkaph dkefxjh vH;klwu tkxfrd izokl o Ik;ZVu dkWUlhy 2018 P;k vgokykr Hkkjr Ik;ZVukP;k 

ckcrhr frlÚ;k dzekadkoj vkgs-  

Hkkjrkrhy Ik;ZVukleksjhy vkOgkus & 

1- ?kk.khps lkezkT; & Ik;ZVdkl clLFkkuds] jsYosLFkkuds] jLrs vLoPN vlY;kps izFken’kZuh fnlwu ;srs-  

2- i;ZVdka’kh vizekf.kd orZu & vfrFkhnsoksHko% ;k vkiY;k laLd`rhr ijaijspk Úgkl gksr vkgs-izoklh ikgq.k gk iwohZ 

nsokleku ekuyk tkbZ- vkt v’kh Dophr okx.kwd feGrs- pkyd] O;kolkf;d] nqdkunkj o vU; lacaf/kr 

yksdkadMwu izok’kkaph Qlo.kwd] ywV] pksjh ] efgyk vR;kpkj v’kh izoR̀rh fnlrs- rh cny.ks vko’;d vkgs- 

izf’k{khr o pkaxY;k ekxZn’kZdkapkgh vHkko vkgs-  

3- Ik;ZVdkaP;k lqj{kspk vHkko & ng’krokn ,d tkxfrd leL;k vkgs- Hkkjrkr vusd jkT;kr ng’krokn leL;k 

fnlrs- tEew dkf’ej e/khy Ik;ZVu O;olk; o jkT;kph vkfFkZd fLFkrh ng’kroknkP;k iz’ukeqGs <klGkr vkgs- rlsp foeku] jsYos 

vi?kkr] 2013 e/khy mRrjk[kaM  e/khy iqjke/;s vusd Ik;ZVd vMdwu èR;w ikoys- ;k dkj.kkaeqGs Ik;ZVd ;s.;kl uk[kw”k 

vlrkr-  

4- viwjh fuokl lqfo/kk & LoLr] vkjkenk;h] ‘kkar] LoPN o lks;hLdj fuokl O;oLFkk ukgh- gkWVsyph derjrk 

rsfFky lqfo/kkapk fuEu ntkZ] egkxMh lsok] ;keqGs Ik;ZVd la[;k jksBkors IYkWfLVd dpjk okgwu iznq”k.k ok<r vkgs-  

5- lksbZLdj o osxoku okgrwd lk/kukapk vuqHko & Ik;ZVdkauk larq”V dj.;kpk iqjsiwj iz;Ru fLoR>yWaM ] tiku ns’kkr 

dssyk- Hkkjrkr foekurG] jsYosLFkkud ;kaP;k ;ksX; lqfo/kk feGr ukgh- rhpk ntkZ deh vlrks- jsYos o foeku lsokaP;k leUo;kpk 

vHkko] izoklh HkkM;krhy ok< v’khgh vMFkGs vkgsr-  

 Okjhy vMFkGs vlY;kus Ik;ZVu fodkl gksr ukgh- ijns’kh Ik;ZVd ladksprkr- o gO;k R;k izek.kkr 

vFkZizkIrh gksr ukgh- 

Lkekjksi&  

ns’kkrhy lkaLd`frd vfLerk o vkfFkZd fodkl xrhus ok<.;klkBh Hkkjrkrhy Ik;ZVu egRoiw.kZ vkgs- Ik;ZVu gk 

fodlu’khy mn;ksx vkgs- olq/kSo dqVwacde~ ek/;ekrwu laLdwrhph nso?kso osxkus ok<.;kph xjt vkgs- ;klkBh Ik;ZVu foHkkx] 

ljdkjps Ik;ZVu egkeaMG] Lo;alsohlaLFkk] [kktxhmn;kstd] lkekU; turk ;kaps eksykps lgdk;Z vko’;d vkgs- rjp Hkkjrh; 

bfrgkl o laLd̀rh txkiq<s ekaMrkuk vfHkeku okVsy-  

lanHkZ %&  

https://hi.wikipedia.org/wiki 

www.dhyeyaias.in 

https://hindi.iasbrook.com 

https://www.lokhindi.com 
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7.cqVkyk] MkW- lehj ,- ¼2017½ Ik;kZoj.k vH;kl & 2] VspeWDl izdk’ku] iq.ks  
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Pisolkar, Yogesh & Chudhary, Navendu (2016) ‘The Problems of Costal Tourism, Environment and Local 
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Parag, Sanjay D. (2017) ‘A SOWT analysis of Tourism Industry in Nashik District, Maharashtra State, 

Peer revived International Research Journal of Geography, Maharashtra Bhugolshastra 

Sanshodhan Patrika Vol.34 No. 2. 
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egkjk"Vªkrhy d`Ykh Ik;ZVu O;kolk;kps egRo]R;kleksjhy leL;k o mik; ;kstuk 

 

l- izk- fd’kksj lq[knso fHkls  

¼okf.kT; foHkkx izew[k½] ,-lh-fnosdj egkfon;ky;]ojoaM]rk-nkSM]ft-iq.ks-  

 

izLrkouk% 

Hkkjrke/;s vusd jkT;kaP;k rwyusr egkjkYV/ jkT; gs vkS|ksfxd fodklkr vxzslj jkT; Eg.kwu vksG[kys tkrs- 

rlsp jkT;kr eksB;k izek.kkoj vkS|ksfxd olkgrh o Skgjhdj.k >kysys vkgs- rjhgh 58 VDds yksd gs xzkeh.k 

Hkkxkr jkgrkr- R;kapk eq[; O;kolk; gk Sksrh vkgs-ijarq Sksrh gh tkLr izek.kkoj dksjMokgw vkgs-ik;kHkwr 

lfo/kkapk vHkko HkkaMoykpk vkHkko]uohu ra=Kkukpk vHkko]cktkjisVkapk vHkko];kewGs xzkeh.k Hkkx ekxklysyk 

jkghyk vkgs- Sksrh gs mnjfuokZgkP;k lk/kukcjkscj fodklkps lk/ku vkgs-R;kewGs egkjkYV/kr d`Ykh Ik;ZVu O;kolk; 

gk Sksrhyk iwjd O;kolk; xzkeh.k Hkkxke/;s egRoiw.kZ Hkwfedk ikj ikMr vkgs-d`Ykh Ik;ZVukP;k ek/;ekrwu xzkeh.k 

fodkl gks.;kl enr gksr vkgs-vusd Sksrd&;kaP;k csjkstxkj ewykauk dke o tksM&/kans feGr vkgsr-rlsp 

xzkeh.k HkkxkcÌy vkd”kZ.k fuekZ.k gksr vkgs- vkf.k R;krwu xzkefodkl lk/k.;kle/;s d`Ykh Ik;ZVu O;kolk;ph 

enr gksr vkgs- ekVZ laLFkk]iw.ks ;kaP;k ers ^^Skgjh thou’kSyhpk mcx vkysY;k yksdkauk Sksrhrhy vkiY;k 

laLd`rhph [kjh vksG[k]xzkeh.k Hkkxkrhy vkuaan]l’kwYd ikgw.kpkj vknjkfrF; dj.ks Eg.kts d`Ykh Ik;ZVu gks;**-

xzkeh.k Hkkxkrhy ‘ksrd&;kauk izfr”Bk o lkeF;Z feGowu ns.kkjk O;kolk; Eg.kts d`”kh Ik;ZVu gks; 

d`Ykh Ik;ZVukpk bfrgkl % 

d`Ykh Ik;ZVu gk ikjaijhd Ik;ZVu is{kk osxGk O;kolk; vkgs- b-l-1800 P;k Skrdke/;s d`Ykh {ks=k’kh lacf/kr 

Ik;ZVu gs vesfjdsr dsys xsys gksrs-rlsp ygku Sksrh vl.kkjs Sksrdjh ;kaP;k lkBh bVyhe/;s 1950 rs 1970 

P;k Skrdke/;s Sksrh lksMwu eksB;k izek.kkoj Skgjh Hkkxkr dkes Skks/kyh xsyh uarj d`Ykh Ik;ZVukyk ialrh nsowu 

d`Ykh Ik;ZVukph ekx.khr ok< >kyh- 1971 e/;s yaMuP;k lsdzsVjh Skfuokj o jfookj ;k nksu fnolkae/;s d`Ykh 

Ik;ZVukps vk;kstu dsys gksrs- Hkkjrke/;s lu-1985 rs 1990 P;k lkrO;k iapokfYkZd ;kstusP;k dkGkr Ik;ZVu 

{ks=kyk mn;ksx o O;kolk;kph ntkZ ns.;kr vkyk-egkjk"Vªkrhy  izxrh’khy Sksrdjh Lo-vkIkklkgsc iokj ;kauh 

vkiY;k Sksrkoj ukfo.;iw.kZ d`Ykh iz;ksx o la’kks/ku dsys- Sksrdjh oxkZyk Qk;nk Ogkok ;k gsrwus dke dsys- 

egkjk"Vªkrhy d`Ykh Ik;ZVu {ks=kps tud  Eg.kwu d`YkhHkwYk.k panz’ks[kj HkMlkcGs ;kaps eksykps ;ksxnku vkgs-lu-

2000 iklwu d`Ykh Ik;ZVu dsanzkP;k ladYiuspk fodkl >kyk-2005 Ik;Zar QDRk 02 dsanzs gksrh dkykarjkus R;kyk 

osx vkyk 2010 rs 2020 ;k dkyko/khr l/;k egkjk"Vªkr 250 vf/kd d`Ykh Ik;ZVu dsanzs lw: vkgsr-Hkkjrkps 

ekth dsanzh; d`Ykh Eka=h Skjn iokj lkgsc ;kaP;k ekxZn’kZuk[kyh fMlascj 2008 e/;s egkjk"Vªkr jkT; d`Ykh o 

xzkeh.k fodkl Ik;ZVu lgdkjh ekgla?k ¼ekVZ½ ph LFkkiuk >kyh- ckjkerh rs egkjk"Vªkr d`Ykh izn’kZu Hkjo.;ke/;s 

Skjn iokj lkgsckaps eksykps ;ksxnku vkgs- d`Ykh Ik;ZVu {ks=kyk vkarjk”V/h; Lo:Ik izkIr Ogkos R;klkBh 16 es 

2011 jksth la;qDr jk”V/O;kolk; ifj”knsus  16 es gk tkxrhd d`Ykh Ik;ZVu fnol Eg.kwu lktjk dj.;klkBh 

ekU;rk fnyh vkgs- 

vkH;klkph x`ghrds%  

1½^^Sksrd&;kaph Sksrh iwjd dkS’kY;s fodlhr gks.;kl d`Ykh Ik;ZVukps egRokps ;ksxnku vkgs** 

2½ ^^xzkefodkl lw/kkj.ksl d`”kh Ik;ZVu O;kolk;ke/;s oko vkgs** 

vkH;kpk mnn~s’k% ^^d`Ykh Ik;ZVu O;kolk;kP;k ekxkZe/;s vl.kjh vkOgkus o leL;k ;kaps vkdyu d:u R;kojrh 

;ksX; mik;;kstuk dj.ks** 
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d`Ykh Ik;ZVukps mnn~s’k% 

 Hkkjrh; yksdkaps tx.;kps o mnjfuokZgkps eq[; lk/ku Eg.kts d`Ykh vkgs R;kewGs ;k loZ yksdkauk d`Ykh 

i;ZVukP;k ek/;ekrwu R;kaps ftoueku LFkj mapo.;kl enr gksrs- 

1½ LFkkfud Sksrd&;kauk d`Ykh Ik;ZVukrwu izfrSVk izkIr d:u ns.ks 

2½ d`Ykh Ik;ZVukrwu xzkeh.k Hkkxkrhy yksdkauk jkstxkj fuehZrh dj.ks  

3- d`Ykh Ik;ZVukP;k ek/;ekrqu tksM&/kans miyaC/k d:u ns.ks- 

4½ SkgjhHkkx o xzkeh.kHkkx ;krhy varj d`Ykh Ik;ZVukrwu deh dj.ks- 

5½ Skgjkizek.ks xzkeh.k Hkkxke/;s ewyHkwr lqfo/kk miyaC/k dj.ks  

6½ Sksrd&;kaP;k Sksrhyk iqjd O;kolk; fuekZ.k d:u ns.ks- 

d`”kh Ik;ZVu O;kolk;kps egRo % 

v½O;kolk;kP;k ek/;ekrwu egRo% tkxfrd ikrGhoj i;ZVukdMs ,d egRo iw.kZ O;olk; Eg.kwu ikghys tkrs-

ns’kkP;k vkFkZO;oLFkse/;s d`Ykh mRiUu gs ,d egRokph ladYiuk vkgs- Hkkjr gk d`Ykh iz/kku ns’k vkgs-Ik;ZVu gh 

ladYiuk d`Ykhyk iwjd O;kolk; o tksM/kank Eg.kwu iw<s vkysyh vkgs-vkfFkZd fodklkps baftu Eg.kwu Ik;ZVukps 

egROk 2002 P;k jkYVh; Ik;ZVu /kksj.kke/;s Hkkjrkus ekaMysys vkgs- ;k /kksj.kkuwlkj d`Ykh Ik;ZVu O;kolk;kyk 

izkslkgu nsmu eksB;k izek.kkr fons’kh Ik;ZVdkauk ns’kkdMs vkdfYkZr dsys ikfgts-d`Ykh gk Hkkjrh; vFkZO;oLFkspk 

d.kk vkgs- R;kewGs Hkkjrh; yksdkaP;k mnj fuokZgke/;s d`Ykh Ik;ZVu O;kolk; egRo iw.kZ Hkwfedk ikj ikMrs- 

c½ ‘ksrh iwjd O;kolk;kps egRo % xzkeh.k Hkkxkrhy Sksrd&;kauk Sksrh cjkscjkscdjp Sksrhyk vl.kkjs iwjd 

O;kolk; gs d`Ykh Ik;ZVukP;k ek/;ekrwu fuekZ.k >kysys vkgsr-d`Ykh O;kolk;ke/;s lekfoYV vl.kkjs O;kolk; 

R;ke/;s nqX/k O;kolk;]ulZjh mn;ksx]tlhZ xk; ikyu] e/kek’kh o e/kladyu O;kolk;] nkGhac mn;ksx]dqDdqV 

ikyu]Ik’kwikyu]gjhr Sksrh O;kolk;] Hkkth ikyk Sksrh ]Qqy Sksrh O;kolk;] vkSYk/kh ouLirh O;kolk;]vls 

vusd tksM&/kans o mn;ksx gs ;k d`Ykh Ik;ZVukP;k ek/;sekrwu fodlhr >kysys vkgsr- 

d`”kh Ik;ZVu O;kol;k iwf<y leL;ka % 

1-Kkukpk vHkko%xzkeh.k Hkkxkrhy Sksrdjh oxkZyk dYkh Ik;ZVukps viqjs Kku vkgs rlsp fons’kh o Skgjh 

Ik;ZVdkaP;k xjtk o vkoMh fuoMh ;kaP;k foYk;h Sksrd&;kaaue/;s cjsp vKku vkgs-gh ,d [kwi eksBh leL;k 

vkgs- 

2-laHkk”k.k%KkukP;k vHkkok izek.ks  xzkeh.k Hkkxkrhy vusd Sksrdjh gs vkMk.kh vkgsr R;kewGs Ik;ZVd vkf.k 

Sksrdjh ;kaP;krhy ;ksX; laHkkYk.kke/;s vusd leL;k fuekZ.k gksrkr-lw;ksX; laHkkYk.k dkS’kY;kpk vHkko gh egRo 

iw.kZ leL;k vkgs- 

3-HkkaMoy% lkodkjh tkpkewGs xzkeh.k Hkkxke/;s Sksrdjh vkRegR;k dj.;kpk iz;Ru lrr djrkuk fnlrks-R;kewGs 

d`Ykh Ik;ZVu dsanzkP;k mHkkj.khe/;s HkkaMoy derjrk gh [kwi eksBh leL;k d̀Ykh Ik;ZVu O;kolk;kP;k leksj vkgs- 

4-lsok lwfo/kk%Hkkjr fodlhr o fodla’khy ns’k vlyk rjh xzkeh.k Hkkxke/;s vusd lsok lwfo/kkapk vHkko vkgs-

Hkkjrkps nkjhnz; gs [ksM;ke/;sp vkgs R;kewGs ikfgts r’kk lw[k lwfo/kk vtwugh xzkeh.k Hkkxkr iksgpysY;k ukghr-

gh ,d eksBh leL;k dỲkh Ik;ZVu O;kolk;kP;k leksj vkgs- 

5- lektkrY;k yksdkaPkh eukso`Rrh  cny.ks gh ,d eksBh leL;k vkgs- 

d`Ykh Ik;ZVu O;kolk; leL;kaoj mik; ;kstuk % 

      d`”kh Ik;ZVu gh LkadYiuk [kwi egRoiw.kZ vkgs R;kewGs Hkkjr ljdkj]d`Ykh ea=ky;]Ik;ZVu ea=ky; o jkT; 

ljdkjP;k ek/;ekrwu d̀Ykh Ik;ZVukyk izkslkgu nsowu R;k {ks=krhy leL;kaoj ekr dj.;kpk iz;Uu dsyk tkr 

vkgs- d`Ykh Ik;ZVu gk O;kolk; deh dkyko/khr tkLRk izek.kkoj yksdfiz; gksrkuk fnlwu ;srks; R;kewGs 
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leL;kaoj mik; ;kstuk vkH;klkP;k ek/;ekrwu leksj vkY;k vkgsr egkjk"Vªkrhy xzkeh.k Hkkxke/;s Ik;ZVufoYk;h 

Sksrd&;kae/;s tutkx`rh]d`Ykh Ik;ZVukpk izpkj o izlkj dj.ks vko’;d vkgs-egkjk"Vªkrhy d`Ykh Ik;ZVu 

O;kolk;kP;k ek/;ekrwu tkLrhr tkLr izdYi mHkkjys ikfgtsr o tkghjkrhP;k ek/;ekrwu midze ekaMys 

ikfgtsr- 

           ’ksrdjh dqaVwckrhy csjktxkj r:.kkauh d`Ykh Ik;ZVu izdYike/;s la?kfVr gksowu R;kps ekdsZfVax dsys 

ikfgts-rlsp ekdsZfVaxP;k ek/;ekrwu egkjkYV/kph d`Ykh laLd`rh tkxfrd Ik;ZVukP;k udk’kkoj vk.kyh ikfgts-rlsp 

osxosG;k ek/;ekrwu egkjk”V/kps d`Ykh Ik;ZVu txke/;s izfl/n dsys ikghts-xzkeh.k Hkkxkrhy fofo/k lgdkjh 

laLFkk o d`Ykh Ik;ZVukyk lsok ns.kkjs Sksrdjh ;kauk ,dk Nrk[kkyh vk.kys ikghts- lsok lwfo/kkoaj osxosGh 

ppkZsl=s ?ksryh ikghts- Sksrd&;kauk ;ksX; izf’k{k.kkP;k ek/;sekrwu mRre ntkZph lsok ns.;klkBh izo`Rr dsys 

ikghts-R;klkBh d`Ykh Ik;ZVu ekxZn’kZu o izf’k{k.k f’kfcjs ?ksryh ikghtsr- d`Ykh Ik;ZVu O;kolk;kP;k izdYiklkBh 

cWad]jkT; ljdkj]dsanz ljdkj];kaP;k  cjkscj leUOk; lk/k.ks vko’;d vkgs- Sksrd&;kauh osxosG;k fBdk.kh 

vl.kk&;k d`Ykh dsanzkauk o d`Ykh Ik;ZVukyk HksVh nhY;k ikghtsr R;kewGs vkiY;k d`Ykh i/nrhr osxosxGs cny 

?kMowu vk.;klkBh o R;kaps vuwdj.k R;k xkokrhy fdaok vU; ‘ksrdjh djrhy  o R;kewGs ‘ksrh i/nrh 

fodlhr gksrhy-o R;krwu Sksdjh oxkZyk R;kpk pkaxyk Qk;nk gksbZy- 

fuYdSkZ%  

d`Ykh Ik;ZVu fulxkZ’kh toGhd lk/k.;kps ,d vkaunnk;h fBdk.k vkgs-d`Ykhyk iw<s U;k;ps vlsy] fodlhr 

djk;ps vlsy rj d`Ykh Ik;ZVukpk vk/kkj ?ks.ks egRokps vkgs- d`Ykh {ks=kyk fodlhr dj.;klkBh ,desdkalkscr 

ppkZ >kyh ikghts- leL;k fdrhgh eksB;k vlY;krjh d`Ykh Ik;ZVu O;kolk;kP;k ek/;ekrwu >kysyk xzkeh.k 

fodkl  o R;kps egRo gs eksykps vkgs- R;kpk vf/kdkf/kd fodkl gks.ks Qkj xjtsps vkgs- 

lanHkZlwph %  

d`Ykh Ik;ZVu ys[k ^^Sksrdjh ekfld** egkjk"Vª Skklu  

egkjk"Vª m|kstdrk fodkl dsanzkps izdk’ku eklhd ^^m|kstd** tkusokjh 2020 

d`Ykh Ik;ZVu fodkl laLFkk ckjkerh iq.ks nqljh vko`Rrh &2016-i`-dz-18 rs 34 ekxZnf’kZd rkojs ikaMwjax 

Shanlax International Journal of Commerce October 2013 ISSN: 2320-4168 

w.w.wagrotounosm.in 

ISSN 0973-8452 ejkBh vFkZ’kkL= ifjYknsps =Sekfld vFkZlaokn tkusokjh-ekpZ 2017 i`-dz-396]398 
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i;ZVu {ks=kpk fodkl vkf.k i;ZVu laLFkkaph Hkwfedk o egRo  

 

izk- osys ‘kqHkkaxh /kksaMw              

lkS-fueZykrkbZ FkksiVs f’k{k.k’kkL= egkfo|ky;] Hkksj]  

izk- iBk.k ‘kckuk vdcj 

lkS-fueZykrkbZ FkksiVs f’k{k.k’kkL= egkfo|ky;] Hkksj 

 

i;ZVu ¼Tourism½ 

 i;ZVu Eg.kts izokl baxzth Hkk”ksrhy Tourism ;k laKspk gk i;kZ; vkgs- baxzth Hkk”ksr Tourist Eg.kts i;ZVd gh 

laKk Traveler Eg.kts izoklh ;k ‘kCnk,soth 19 O;k ‘krdkP;k vkjaHkh okij.;kr ;sÅ ykxyh- vk/kqfud dkGkr i;ZVu gk ,d 

Lora= jk”Vªh; o vkrjjk”Vªh; m|ksx Eg.kwu fodflr >kY;kps fnlwu ;srs- ns’kkrhy o ijns’kkrhy iqjkru okLrw] bfrgkl izfl/n 

okLrw] jktokMs o fulxZjE; LFkGs] izkphu dykfufeZrhph dsanzs] ifo= rhFkZ{ks=s] izpaM vkS|ksfxd o brj izdYi bR;knhaps vkd”kZ.k 

gh i;ZVukekxph eq[; izsj.kk vkgs- 

 vk/kqfud dkGke/;s ;kp izlkjkph o nG.koG.kkph lk/kus fodflr >kY;kus i;ZVu fodklkyk pkyuk feGkysyh vkgs- 

fulxZfufeZr o ekuofufeZr jE; o HkO; vls lkSan;Z vkgs- gs lkSan;Z lokZalkBh vkgs- vk/kqfud dkGke/;s i;ZVdkaP;k oxkZr fofo/k 

mn~ns’kkauh izokl dj.;kpk varHkkZo gksrks- i;ZVu dkG gk e;kZfnr vlrks- lqV~V;k] jtk dk;ZØekpk Hkkx Eg.kwu i;ZVu dsys 

tkrs-  vk/kqfud vFkZ’kkL=h; Hkk”ksr i;ZVd gk miHkksDrk letyk tkrks- ns’kkrhy o ns’kkckgsjhy {ks=kpk lao/kZuklkBh o 

mRrstuklkBh fofo/k i;ZVu laLFkk o la?kVuk dk;Z djrkauk vk<Grkr- 

i;ZVu laLFkk o la?kVukph LFkkiuk 

1-baVjuW’kuy Vqfjax vyk;Ul ¼I.T.A.½ gh ftfuOgke/;s 1898 LFkkiu >kysyh la?kVuk vkgs- 

2-;qjksfi;u VWªOgy dfe’ku ¼U.T.C½ vk;ksx 1949 e/;s LFkkiu >kyk- 

3-oYMZ vlksfl,’ku vkWQ VWªOgy ,tUlh ¼W.A.T.A.½ gh laLFkk ftfuOgke/;s 1949 e/;s LFkkiu >kyh- 

4-oYMZ Vqfj>e vkWxZuk;>s’ku ¼W.T.O.½ gh la?kVuk Lisue/;s vkgs- jk”Vªh; i;ZVu laLFkk la?kVukaps ikjLikfjd lgdk;Z o 

i;ZVufo”k;d leL;kaps vH;kl lnL; jk”Vªkae/khy i;ZVu lq[kdj dj.ks o R;kr vk/kqfud lq/kkj.kk dj.ks- 

5-lkÅFk ,f’k;k fjtu VWªOgy dfe’ku ¼S.A.R.T.C.½ ;k vk;ksxkpk Hkkjr gk ,d lnL; vlwu ;k foHkkxkrhy loZ ns’k 

izfrfuf/kRo djrkr- 1975 e/;s ;k vk;ksxkph Hkkjrkr la?kVuk LFkkiuk >kysyh vkgs- 

6-oYMZ vlksfl,’ku vkWQ VWªOgy ,tUlh ¼W.A.T.A.½ gh laLFkk ftfuOgk e/;s 1949 lkyh LFkkiu >kyh- 

7-oYMZ Vqfj>e vkWxZuk;>s’ku ¼W.T.O.½ gh la?kVuk Lisue/;s vkgs- jk”Vªh; i;ZVu laLFkk la?kVukaps ijLij lgdk;Z o i;ZVu 

fo”k;d leL;kaps vH;kl lnL; jk”Vªkae/khy i;ZVu lq[kdj dj.ks o R;kr vk/kqfud lq/kkj.kk dj.ks vlwu 63 ns’kkae/khy 

1500 la?kVuk frP;k lnL; vkgs- 

 Ikzkphu dkGh izoklkpk mn~ns’k uohu izns’kkpk ‘kks/k] O;kikj] /kkfeZd LFkGkauk HksVh gk gksrk- gs izoklh O;kikjh fofo/k 

izns’k o jkT;krwu izokl djr vlr- gk izokl O;kikj ;krwu fofo/k ekuoh lewg] laLd̀rh ;kaph ijLij vksG[k >kyh- vusd 

xks”Vhaph nsok.k&?ksok.k >kyh- 

8-iWV ;k la?kVusr losZ{k.k o la’kks/ku izdYi ikj iMys vkgsr- 1964 iklwu Hkkjr iWVkpk iw.kZ lnL; vkgs- yaMu o efuyk 

;sFks iWVkph foHkkxh; dk;Zy;s vlwu 63 ns’kkae/khy 1500 la?kVuk frP;k lnL; vkgsr- ,d osxG;k lektkrhy thoukps 

vkdyu >kys- ;k ckch izokl o i;ZVu ckchalkBh vuqdwy BjY;k- euksjatuklkBh izokl ladYiuk izFke ;qjksfi; yksdkauh 

#toyh- 

 Tkxkrhy i;ZVd la?kVuk i;ZVukyk pkyuk ns.;kps n”̀Vhus ekxZn’kZu djrs- ;k la?kVusr Hkkjrklg 155 lnL; vkgs- 

Lisue/khy VksjksekWyhukst ;sFks 1979 e/;s >kysY;k tkxfrd i;ZVu la?kVusP;k lHksr 1980 iklwu i;ZVu fnu lktjk dj.;kpk 

fu.kZ; ?ks.;kr vkyk- 
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i;ZVu laLFkkaph Hkwfedk 

 egkjk”Vª i;ZVu fodkl egkeaMG ¼M.T.D.C.½ i;ZVu o i;ZVd ;kaP;kr leUo;dkph Hkwfedk ctkors- ;ke/;s 

i;ZVdkauk vko’;d vlysY;k lq[klqfo/kk] gkWVsy] okgrwd] jsLVkWjaV] vkjksX;nk;d lqfo/kk iqjfo.;kps dke egkjk”Vª jkT; i;ZVu 

fodkl egkeaMG gs egkjk”Vªkr pkaxY;k izdkjs dke djr vkgs- 

 O;Drhauk lewgkus ,dk fBdk.kko#u nqlÚ;k fBdk.kh euksjatuklkBh] vH;klklkBh] dkeklkBh dsysyk izokl Eg.kts 

i;ZVu gks;- oYMZ Vqfj>e vkWxZuk;>s’ku ;k la?kVusP;k ers ts yksd izokl d#u vkiY;k ifjljkckgsjhy tkxh tkÅu ,d 

o”kkZis{kk deh dkG euksjatuklkBh] dkeklkBh jkgrkr- i;ZVu gs Qqjlrhpk fdaok fjdkek osG euksjatuklkBh] Kkukr Hkj 

Vkd.;klkBh ,d lk/ku Eg.kwu txHkjkr vfr’k; yksdfiz; >kysyh i;ZVuklkBh fdaok fQj.;klkBh i;ZVukps osxGs dsysys 

vkiY;kyk fnlwu ;srkr- 

v-lkaLd̀frd i;ZVu ¼Heritage Cultural Tourism½ ;ke/;s dsanz ljdkjus vk[kysY;k lkaLd`frd i;ZVu Eg.kts xM] 

fdYys] okMs] tqU;k ,sfrgkfld okLrw] ys.;k] ljksojs] ,sfrgkfld ‘kgjs] bekjrh v’kk fBdk.kh HksV nsÅu bfrgklkph ekfgrh 

i;ZVdkauk Ogkoh- rlsp R;krwu yksdkauk dykdqlj laLd̀rh ;kps n’kZu Ogkos gk vlrks- 

c-;k=k] i;ZVu ¼fQys xzWe MsLVhus’ku½ vusd Hkkxkae/;s osxosxG;k fBdk.kh osxosxGh Hkk”kk] l.k] mRlo] vUu] fuokjk] iq#”k 

;k=k ;krwu yksdkapk ,dksik ,dtwV laLd̀rh o ikjaikfjd okjlkph ti.kwd ;k i;ZVu izdkjkrwu ?kM.kkj vkgs- 

d-‘ksrh i;ZVu ¼Agro Tourism½ Hkkjr gk ‘ksrhiz/kku ns’k vkgs- ikjaikfjd i/nrhus ‘ksrh dsyh tkrs- ijarq ;k uohu vk/kqfud 

dkGke/;s uouohu >kysY;k ra=Kkukpk okij d#u ‘kgjs fodflr dsysyh vkgsr- T;krwu uouohu ra=Kku vuqHko 

dYiusus dkgh izxrh’khy ‘ksrdÚ;kaph fofo/k r;kj dsysyh votkjs] ‘ksrh dj.;kP;k i/nrh] ‘ksrh ;k fidkckcr ;ksX; izdkjs 

laxksiu ekfgrh deh dkGke/;s deh Jeke/;s ‘ksrh vk/kqfud i/nrhus d’kh djk;ph ;kckcr rK ‘ksrdjh vf/kdkjh ;kaps 

ekxZn’kZu dsys tkrs- uohu ‘kks/k ykowu mRiknu{kerk d’kh ok<ork ;sbZy- ‘ksrh ekykps cktkjHkko ekdsZVhax Lor% d’kkizdkjs 

djr ;sbZy ;kckcr ekxZn’kZu dsys tkrs- R;kpizek.ks ‘ksrhlkBh vko’;d vlysY;k tksM/kank ‘ksrh] ‘ksGhikyu] dqDdqVikyu] 

i’kqikyu O;olk; d#u ?kjP;k ‘ksrhyk uSlfxZd [kr o [ksGrs HkkaMoy dls Bsork ;sbZy ;kckcr izxrh’khy ‘ksrdÚ;kpk 

‘ksrhyk HksVh] R;kpizek.ks ‘ksrh votkjkaph fofo/k izn’kZUkkauk HksVhr uouohu votkjkpas izn’kZu o ekfgrh ?ksÅu ‘ksrh 

O;olk;kph d’kh HkjHkjkV djrk ;sbZy ;kckcr ;k lgyhe/;s tk.khoiwoZd vk;kstu dsys tkrs- 

M-fulxZ bdks Vqfj>e taxy vHk;kj.;kr] fulxkZr ekuokyk vkuan nsrksp- R;kpizek.ks fulxkZrhy taxy vHk;kj.;krhy 

fofo/k tSfod fofo/krspk vH;kl izk.kh] ouLirh ok<] fodkl] laxksiu] i;kZoj.kkps lerksy Vkd.;kr ouLirh] izk.kh ;kaps 

dk;Z fulxZ Bjowu vkiY;kyk lk/; djrk ;srkr- 

 oS|dh; i;ZVu esMhdy Vqfj>e] oS|dh; mipkj dsanz] vk;qsZosfnd fpfdRlky; bR;knh HksVh loZ lektklkBh 

vkjksX;nk;d lqfo/kk ;kapk vH;kl ;k i;ZVukrwu dsyk tkrks- 

b-leqnzdkBps i;ZVu ¼chp MsLVhus’ku½ vkiY;k egkjk”Vªkyk 720 fdyksfeVj ykachpk leqnzfdukjk ykHkysyk vkgs- 

leqnzfdukÚ;kps tSfod thou eukyk eksgwu ?ks.kkjs vkgs- leqnzkiklwu feG.kkjs fofo/k ?kVdkapk vH;kl ?ksÅu O;olk;] vUu] 

fuokjk v’kk osxosxG;k xks”Vhaph ekfgrh ?ksrk ;srs- 

bZ-fgokGh i;ZVu fulxkZrhy xkjO;kpk vuqHko ?ks.;klkBh FkaM gosP;k fBdk.kh fdaok fulxZjE; v’kk ifjljkr vuqHko 

?ks.;klkBh i;ZVu dsys tkrs- 

Hkfo”;krhy laHkkouk 

1-;k dkyko/khe/;s Hkkjrkrhy izoklkph vkf.k i;ZVukph ekx.kh 2017 rs 2019 i;Zr 2 VDds ok<ysyh vkgs rs txkrhy 

frlÚ;k LFkkukoj vkgs- 

2-2010 rs 2019 ;k dkyko/khe/;s txHkjkrhy 120 dksVh yksdkauh fofo/k LFkkukauk HksVh fnysY;k vkgsr- gh la[;k 180 

dksVhP;k ?kjkr tkbZy vlk vankt vkgs- 

3-2010 rs 2019 P;k njE;ku 6 VDds okLrfod fodklkP;k njklg ikpO;k osxGs fodflr gks.kkÚ;k O;olk;kpk ns’k gks.;kpk 

vankt vkgs- 
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Hkkjrkr i;ZVukpk izHkko 

1-Hkkjrkr lkekftd vkf.k lkaLd`frd cny i;ZVukeqGs lewgkps lkekftd QWczhd u”V gksrhy- eksB;k izek.kkoj i;ZVd ekuoh 

rLdjh ;kaP;kr ok< >kysyh vkiY;kyk igk;yk feGsy- 

2-r.kko o oSj ok<rkr 

,sdesdkaP;k laLd`rhps vkf.k thou’kSyhpk vknj ulrks- rsaOgk i;ZVu vkf.k LFkkfud leqnk; ;kaP;kr r.kko] oSjHkkouk ok<hl 

ykxrs- 

fu”d”kZ 

Hkkjrkrhy i;ZVu m|ksx ok<r vkgs vkf.k ns’kkP;k lokZxh.k vkfFkZd] lkekftd fodklkyk HkjHkjkVh ;kcjkscjp jkstxkj fufeZrh 

eksB;k izek.kkoj ok<.kkj vkgs- eksB;k ijdh; pyu HksV.;klkBh {kerk vkgs- ijarq vtwu cjsp dkgh dkj.ks ckdh vkgsr- 

i;kZoj.kkrhy i;ZVukyk pkyuk ns.ks vko’;d vkgs- ts.ksd#u Hkkjrkrhy i;ZVu HkkjrkP;k uSlfxZd vkf.k lkaLd`frd 

okrkoj.kkyk fofo/krk ti.;kl vkf.k fVdwu Bso.;kl enr djrhy- 
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vkjksX; i;ZVu % ,d ufou izokg 

 

jfofdj.k uoukFk ejkBs  

¼la’kks/kd fo|kFkhZ½ 

 

xks”kokjk 

izLrqr vH;kl fo”k;kr oS|dh; i;ZVu gh uO;kus fodflr gksr vlysyh ladYiuk gks;- ijns’kh i;ZVd 

lgyhP;k ek/;ekrqu Hkkjrkr i;ZVuklkBh ;srkr- Hkkjrkrh; uSlxhZd lk/ku laiRrh LoPN eksdGs 

okrkoj.k dje.kqdhph i;ZVu LFkGs /kkehZd i;ZVu LFkGs] ekfgrh i;ZVu LFkGs] iz/kku i;ZVu LFkGs] vknh 

LFkGkauk ijns’kh i;ZVd Hkkjrkrhy i;ZVd LFkGkauk lgyhP;k ek/;ekrqu Hkzearh djrkuk fnlqu ;srkr- 

i;ZVdkaP;k vkxeukeqGsp Hkkjrh; Vqj o VªkWOgy O;olk;kyk eksBh pkyuk feGkyh vkgs vls fnlqu ;srs- 

i;ZVuk varxZr d`”kh i;ZVukr ns[khy ok< >kY;kps fnlqu ;srs- ekxhy 10 o”kkZr uO;kus oS|dh; i;ZVu 

gh ladYiuk vfLRkRokr vkY;kps fnlqu ;srs- oS|dh; {ks=kpk okjlk ykHkysyk vk;qosZn ‘kkL= o ;ksx 

‘kkL=kph izphrh i;ZVdkauk vklY;kdkj.kkus oS|dh; ykHk ?ks.;klkBh i;ZVd fons’kh i;ZVdkaph ^vkjksX; 

i;ZVd* Eg.kqu ok< gksr vlysyh fnlqu ;srs- 

Hkkjrkrhy i;ZVd O;olk;kr vkjksX; O;kolk;kl ns[khy egRRo izIr gksrkuk fnlqu ;srs- ;kps 

dkj.k ijns’kkr rsfFky gkWfLiVy e/;s :X.kkauk mipkjklkBh iSlkP;k Lo:ikr gks.kkÚ;k [kpkZP;k izek.k 

eksBs vlrs- rksp [kpZ Hkkjrkrhy gkWfLiVye/;s deh njkr dsyk tkrks- ijns’kh gkWfLiVy e/;s ;s.Ú;k 

[kpkZP;k izek.kkr 60rs 65 VDds [kpZ deh ;sr vlY;kdkj.kkus ijns’kh ukxjhd Hkkjrkrhy 

gkWfLiVye/;s mipkjklkBh ;srkuk fnlqu ;srkr- Hkkjrkrhy ,dq.k 28 ‘kgjkr vkjksX; i;ZVukvarxZr 

gkWfLiVyph mHkkj.kh dj.;kr vkyh vkgs- ;klkBh vesjhdsrhy ^tkWbZUV dfe’ku baUVjuW’kuy* ¼ts lh 

vk;½ ;k laLFksus ,dq.k 28 :X.ky; xq.koRrk izek.khr dsysyh vkgs- R;kiSdh vkjksX; i;ZVu :X.kky; 

Eg.kqu egkjk”Vªkr 7 :X.kky;kaph mHkkj.kh dj.;kr ;s.kkj vkgs- 

izLrkfod % d`”khiz/kku vFkZO;oLFkk Eg.kqu vksG[k  vl.kkÚ;k Hkkjr ns’kkl df’ej rs 

dU;kdqekjh i;Zar fulxkZph dìk n`”Vh ykxysyh vkgs- uSlfxZd d`ik n`”Vh ykHkysyh vkgs- 

;kp dkj.kkus ijns’kh i;ZVd lgyhP;k ek/;ekrqu Hkkjrkr i;ZVuklkBh vkdZ”khr gksrkuk 

fnlqu ;srkr- tkxrhdhdj.kkuarj loZ {ks=kr d`”kh] m|ksx o vkfFkZd lsok {ks= ;kaP;kr 

izxrh Ökkysyh fnlqu ;srs- i;ZVd O;olk;kr >kysyh ok< o ijdh; pyukpk vks?k 

vksGfo.;kP;k n`”Vhus i;ZVu m|ksxkl fo’ks”k egRRo izIr >kysys fnlqu ;srs- ekxhy dkgh 

n’kdkr vkjksX; i;ZVukyk ns[khy vkuU; lk/kkj.k egRRo izkIr >kysys vkgs- i;ZVu 

O;olk; gk Hkkjrkrhy lsok ns.kkjk o ,dq.k jk”Vªh; mRiUukr ok< dj.kkjk ?kVd ekuyk 

tkrks- ,dq.k jk”Vªh; mRiUukr 6-23 VDds gs ;ksxnku i;ZVu {ks=k Onkjs izIr gksrkuk fnlqu 

;srs- 2010 ilqu rs 2020 i;Zar 24 yk[k vkjksX; i;ZVd Hkkjrkr vkysys fnlqu 

;srkr- 2025 i;Zar ;kr ok< gksoqu toGikl gh la[;k 25 yk[kki;Zar iksgpsy- 2020 

v[ksjhl vkjksX; i;ZVukP;k ek/;ekrqu ,dq.k 620 vCt :Ik;s mRiUukr ok< gksbZy v’kh 

vis{kk O;Dr dsyh tkr vkgs-  

ns’kkps iariz/kku ujsanz eksnh ;kauh fczVu nkSÚ;koj xsys vlrk vkjksX; i;ZVu 

O;kolk;kph ladYiuk mn;kl vkyh- rlsp ;quksP;k ekU;rseqGs 21 tqu gk fnol 

varjk”Vªh; ;ksxk fnu Eg.kqu ?kks”khr dsyk- Hkkjrkyk ;ksxk vkf.k vk;qosZnkph Hkqeh Eg.kqu 

i;ZVdkaph dk;e ilarh vlysyh fnlqu ;srs- oS|dh; {ks=kr dq’ky oS|dh; raK] ‘kY; 

fpdRld] izf’k{kr ifjpkjhdk] enrful] LoPN :X.kky;] bR;knh oS|dh; lsok 

lqfo/kkaeqGs i;ZVd la[;sr ok< >kysyh fnlqu ;srs- R;keqGs ns’kkP;k ,dq.k jk”Vªh; mRinukr 

20 VDds ok< vis{khr vkgs-  ns’kkP;k vFkZO;oLFksyk pkyuk ns.kkjk o ijfd; pyukpk 
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vks?k oGfo.;kP;k n`”Vhus oS|dh; i;ZVu egRroiq.kZ Bjsy vlk fo’okl O;Dr dyk 

tkr vkgs-  

Ekq[;’kCn % oS|dh; :X.ky;] oS|dh; i;ZVu] vkjksX; i;ZVu] i;ZVd- 

vkjksX; i;ZVu% ladYiuk o O;k[;k %  

Hkkjr ljdkjus i;ZVu O;olk;kr vkjksX; i;ZVukyk ns[khy fo’ks”k egRRo fnys 

vkgs- fulxhZd laLd`rhd ,srhgklhd rlsp HkkSxksyhd xks”Vhapk okjlk ykHkY;kus Hkkjrkr 

i;ZVd vdZ”khr gksrkyk fnlqu ;srkr rlsp Hkkjrkrhy [kktxh o ljdkjh gkWfLiVye/;s 

loZ vkjksX; fo”k;d lsok lqfo/kk ekQd njkr ?ks.;kP;k n`”Vhus vkjksX; i;ZVu gh ns[khy 

ufou ladYiuk fodlhr >kysyh vkgs- vls fnlqu ;srs-  

O;[;k %  

^^ oS|fd; mipkjklkBh vkiY;k ns’kkrqu ijns’kh tk.ks ;kykp oS|dh; i;ZVu 

@vkjksX; i;ZVu vls Eg.krkr-** 

mn~nh”Vs %  

1½ oS|dh; {ks=kr i;ZVdkalkBh vkjksX; fo”k;d lsok lqfo/kk fo”k;h vH;kl dj.ks- 

2½ oS|dh; {ks=kr vkjksX; i;ZVu m|ksxkP;k ek/;ekrqu    ijdh; pyukpk vks?k 

oGfo.ks-  

3½ vkjksX; i;ZVukps Lo:i vH;klus- 

4½ [kktxh o ljdkjh gkWfLiVy ;kapk foLrkj dj.ks-  

x`fgrds % 

 1½ vkjksX; i;ZVukpk Qk;nk fodlhr ‘kgjkapk >kysyk fnlqu ;srks-  

2½ xzkeh.k Hkkxkrhy O;Drhauk vkjksX; i;ZVukrqu jkstxkj miyC/k gksr ulY;kps 

fnlqu ;srs-  

3½ oS|dh; {ks=kr ufou m|ksx laLFkkauk oko vkgs-  

la’kks/ku i/nrh % 

 lnj la’kks/ku ys[kukdjhrk n`¸;e lk/ku lkeqxzhpk okij dj.;kr vyk 

vlqu ;kr iqLrds orZekui= osclkbZV bR;knh ek/;ekapk okij dj.;kr vyk vkgs-  

vkjksX; i;ZVukps Qk;ns % 

1½ Ik;ZVdkaP;k la[ksr ok< gksrkuk fnlqu ;srs-  

2½ oS|dh; {ks=kr Hkkjr ns’kkps uko ySfdd gksr vkgs-  

3½ vkS”k/k mRiknd o foØsrs ;kauk vkfFkZd ykHk gksrkuk fnlqu ;srks-  

 vH;kl fo”k;kaps egRo% 

 d`”khiz/kku Hkkjrh; vFkZO;oLFkk gh d`”kh{ks=kP;k fodklklkscr m|ksx 

lsok{ks=krgh v?kkMhoj vlysyh fnlqu ;srs- tkxrhdhdj.kkuarj varjjk”Vªh; cktkjisBk 

lokZalkBh [kqY;k dj.;kr vkY;k [kqY;k vkfFkZd /kksj.kkpk fLodkj dsY;kuarj vk;kr& 

fu;kZrhyk izRlkgku feGkys nG.k oG.kkP;k lk/kukr ns[khy eksB;k izek.kkr foLrkj 

>kyk- ;kpkp ldkjkRed ifj.kke Hkkjrkrhy i;ZVu O;olk;koj >kysyk fnlqu ;srks- 

lgyhP;k ek/;ekrqu ijns’kh i;ZVd gs Hkkjrkrhy laLd`rhd tM.k&?kM.k] nso nsoky;] 

,sfrgkfld LFkG] fulZxjE; LFkGs bR;knh fBdk.kh HksV nsrkr- d`”kh i;ZVu gh ladYiuk 

xzkfe.k Hkkxkrhy vuqHkok ?ks.;klkBh egRRo iq.kZ Bjyh rlps vkjksX; i;ZVu gh ns[khy 

uO;kus vkysY;k ladYiuseqGs i;ZVu la[;sr ok< gksrkuk fnlqu ;srs-  
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vkjksX; i;ZVu m|ksx gk oS|dh; {ks=kr vkfFkZd mRiUukP;k ok<hr Hkj ?kky.kkjk 

m|ksx ekuyk tkrks- ijns’kh i;ZVd vkjksX; i;ZVukvarxZr Hkkjrkr;s.;kps dkj.k Hkkjrkrhy 

vkjksX; lsosph xq.koRr o vkjksX; lsoslkBh gks.kkjk ekQd [kpZ ;k egRRoiq.kZ dkj.kkaeqGs 

vkjksX; i;ZVukr ok< >kysyh fnlqu ;srs- rlsp Hkkjrkrhy eksBeksBhyh :X.kky;s] LoPN 

gokeku] dq’ky MkWDVj] :X.kkalkBh okrkuqdqyhr [kksY;k bR;knh lqfo/kk Hkkjrkr izkIr gksr 

vlY;kdkj.kkus ,WatksvksIykLVh] gn; ‘kL=fØ;k] xq<?;kps izR;kjksiu] lka/ks cnyus] vnh 

vkjksX;kojhy [kpZ ekQd njkr gksr vlY;keqGs i;ZVd mipkjklkBh Hkkjrkr vkdf”kZr 

gksrkuk fnlqu ;srkr- rlsp Hkkjrkr vk;qosZn ;qukuh] gksehvksiWFkh] fulxksZipkj] ;ksxk v’kk 

fofo/k mipkj i/nrhph lks; vlY;kdkj.kkus i;ZVd mipkjklkBh Hkkjrkr ;srkuk fnlqu 

;srkr- Eg.kqu ^vkjksX; i;ZVu* m|ksx fo”k; egRRoiq.kZ ok<yk- 

vkjksX; i;ZVukr ok< dj.kkjs egRRoiq.kZ ?kVd % 

 ijdh; pyukpk vks?k oGfo.;kP;k n`”Vhus vkjksX; {ks=kr Hkkjrkrhy loZtfud o 

[kktxh :X.ky; ;kaP;k O;olk;kr T;k egRRoiq.kZ ?kVdkapk lekos’k gksrks rs iq<hy 

izek.ks- 

1½ [kpkZps vYiizek.k % g~n; ‘kL=fØ;k] IykLVhd ltZjh] lka/kscny] ;k O;rhfjDr vU; 

’kL=fØ;kalkBh ijns’kkrhy [kpkZP;k ekukus Hkkjrhry :X.kky;kr gks.kkjk [kpZ vYi 

vlY;kdkj.kkus i;ZVd Hkkjrkr vdZf”kr gksrkr-  

2½ vR;k/kqfud lsok lqfo/kkapk okij % vR;k/kqfud oS|dh; midj.ks rK MkWDVj dq’ky 

ifjpkjhdk] Lora= vkWijs’ku :e] vk; lh ;q vknh oS|dh; lqfo/kk vlY;kdkj.kkus 

i;ZVukr ok< gksrkuk fnlqu ;srs-  

3½ rRij lsok % :X.kkuk 24 rkl rIrj lsok feGdr vlY;kdkj.kkus rlsp ,[kknh 

‘kL=fØ;k rkrkMhus gksr vlY;kdkj.kkus vkjksX; i;ZVukr ok< >kysyh fnlqu ;srs-  

4½ i;kZ;h vkjksX; lsok % vkjksX; lsos lkscr :X.kkauk fulxksipkj] gksfevksiWFkh] vk;qosZn] 

iapdeZ ;ksx lk/kuk vlk i;kZ;h vkjksX; lsok feGr vlY;kdkj.kkus vkjksX; Ik;ZVd 

la[;sr ok< gksrkuk fnlqu ;srs- 

5½ ljdkjh /kksj.k % Hkkjr ns’kkrhy yksd’kkgh eqY;s o vkjksX; i;ZVu ijokU;krhy 

ijn’kZdrk gh ns[khy egRRokps eqn~ns vkgsr- rlsp ik;kHkqr lqfo/kk izkFkfed LoPNrk ;ksX; 

dpjk O;oLFkkiu vlY;kdkj.kkus i;ZVd Hkkjrh; vkjksX; Ik;ZVukdMs vkd”khZr gksrkr-  

6½ HkSxksyhd okrkoj.k % ijns’kh i;ZVdkauk Hkkjrkrhy okrkoj.k Qkjp vkoMrs- Hkkjrkrhy 

df’ej rs dU;kdqekjh i;Zar fulxkZph d`ik] izlUu okrkoj.k] unh ukys] leqnz] /kkfeZd 

eanhjs] vknh i;ZVu LFkGs igkrkuk eu’kkar o vkuannk;h gksrs- ;k dkj.kkus ns[khy vkjksX; 

i;ZVukr ok< >kysyh fnlqu ;srs-  

7½ vkjksX;foE;kph lks; % vkjksX; foE;kvarxZr :X.kyk mipkjklkBh ;s.kkjk [kpZ vkjksX; 

foek iWyhlh n~okjs izIr gksoq ‘kdrks ijns’kh :X.k O;Drhus vkjksX; foek dk<yk vlY;kl 

R;kO;Drhl vkjksX; foek laj{k.k izIr gksrkuk fnlqu ;srs- Hkkjrkr ,dq.k 23 loZlk/kkj.k 

foek laLFkk vkjksX; foek lks;h nsoq djrkuk fnlqu ;srkr-  

vkjksX; i;ZVu O;olk;krhy mf.kok %  

1½ xqaro.kqdhps eksBs Lo:i % vkjksX; i;ZVuklkBh loZ lq[klks;h laiUu :X.kky; 

cka/k.khlkBh ;s.kkjk [kpZ o :X.kkyk;krhy vko’;d lqfo/kkalkBh gks.kkjk [kpZ eksBk vlyk 

dkj.kkus loZ lkekU; O;Drhl gk m|ksx dj.ks ‘kD; ukgh-  
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2½ [kfpZd lsok % ijfd; O;Drh vkjksX; i;ZVukdMs vkd”khZr gksrkr-

mipkjklkBhpk gks.kkjk [kpZ rlsp :X.kky;kps gks.kkjs fcy Hkj.;kph dqor vlY;kdkj.kkus 

ijns’kh i;ZVd rks [kpZ lgt Hkjrkr ek= Hkkjrkrhy dkgh loZlkekU; O;Drh gk [kpZ 

Hk: ‘kdr ulY;kdkj.kkus vkjksX; Ik;ZVd gh laKk loZlkekU; :X.kkauk u ijoMukjh lsok 

Eg.krk ;sbZy-  

3½ ljdkjh oS|dh; lsok lqfo/kkapk vHkko+ % QDr ‘kgjkrhy :X.ky;kapk fodkl 

gksrkuk fnlqu ;srks- ek= xzkfe.k :X.kky; rlsp ‘kgjkrhy ‘kkldh; :X.ky; ;kaP;kdMs 

vkjksX;fo”k;d lq[klks;h rlsp MkWDVjkaph rqViqathaph la[;k vlY;kdkj.kkus xzkfe.k 

Hkkxkrhy :X.kkauk rRij lsok feGr ulY;kps fnlqu ;srs-  

fu”d”kZ &  

1½ vkjksX; Ik;ZVukeqGs oS|dh; {ks=kr ok< >kysyh fnlqu ;srs-  

2½ vkjksX; Ik;ZVukeqGs fons’kh i;ZVd la[;sr ok< gksr vkgs-  

3½ ijfd; pyukpk vks?k oGfo.;kr Ik;ZVu foHkkxkyk ;’k izIr >kysys fnlqu ;srs-  

4½ HkkjrkP;k ,dq.k jk”Vªh; mRiUuk ok< gksrkuk fnlqu ;srs- 

5½ nG.k&oG.k ¼jLrs] yksg ekxZ] gokbZ ekxZ] bR;knh½ lqfo/kkaeqGs i;ZVd la[;sr ok< 

>kyh vkgs-  

6½ Ik;ZVd ikgq.;kaps Hkkstu] fuoklLFkku O;oLFkk] izokl O;oLFkk] ogkrqd exkZn’kZu 

¼xkbZM½ bR;knh dkes dj.;klkBh O;Drhaph xjt vlrs o R;krqu jkstxkj fuehZrh >kY;kps 

fnlqu ;srs-  

lanHkZ lwph %  
https://magarashtratimes.india.com 

www.esakal.com 

mrvikaspedia.in 

wekepedia.org.com 

marathi.webduniya.com 

;kstuk ekfld 2019  

yksdjkT; ekfld ,fizy 2011   

,e , nqljs o”kZ bfrgkl iqLrd ;qfuV 1@1 
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i;ZVu {ks=krhy jkstxkj la/kh  

 
çk- lkGos lafxrk n'kjFk 

vFkZ'kkL= foHkkx] ,-lh- fnosdj egkfo|ky; ojoaM] rk- nkSaM] ft- iq.ks- 

 

    Hkkjrh; vFkZO;oLFkk —"kh {ks=] m|ksx {ks= o lsok {ks= ;k rhu {ks=koj voyacwu vlrs- —"kh] m|ksx o lsok 

{ks= ;k frUgh {ks=kP;k ;ksxnkukpk ns'kkP;k ,dw.k jk"Vªh; mRiknukoj ifj.kke gksr vlrks- l/;k txkr ^i;ZVu 

{ks=* ¼Tourism Sector½ o ^i;ZVu m|ksx* ¼Tourism Industry½ ;k nksu ladYiuk eksBîkk çek.kkr mn;kl 

;sr vkgsr- Hkkjrh; vFkZO;oLFkk ns[khy çR;{k o vçR;{ki.ks i;ZVu {ks=koj voyacwu vkgs- ns'kkP;k vkfFkZd 

fodklkP;k –"Vhdksukrwu vkt eksBîkk çek.kkr jkstxkjkP;k la/kh ok<r vkgsr- i;ZVu {ks=kps egRo y{kkr ?ksÅu 

Hkkjr ljdkjus ;k {ks=kP;k fodklklkBh ßi;ZVu ea=ky;Þ ,d Lora= foHkkx r;kj dsysyk vkgs- ;k 

ea=ky;kvarxZr ns'kkrhy i;ZVu {ks=kpk fodkl vkf.k R;klkBh ykx.kkÚ;k ik;kHkwr lqfo/kkoj eksBîkk çek.kkr [kpZ 

djr vkgs- ;k {ks=kpk fodkl Ogkok] vkiY;k ns'kke/;s tkLrhr tkLr fons'kh i;ZVd ;kosr ;klkBh ns'kkps 

ljdkj ç;Ru'khy vkgs- fons'kh o ns'kh i;ZVdkaeqGs g‚VsYl] jsLV‚jaV~l] VqlZ] VªWOgYl b- {ks=kr jkstxkjkP;k la/kh 

ok<r vkgsr- gh ckc egRokph okVrs- ns'kkps ijdh; pyu ok<.;kl enr gksrs vkgs-  

 vkt tkxfrd ikrGhoj fopkj dsyk rj ^i;ZVu {ks=* osxkus ok<r vlwu ;k {ks=kus csdkjh deh 

dj.;kl gkrHkkjp ykoysyk vkgs- dkj.k ;k {ks=kr jkstxkjkP;k la/kh fnolsafnol ok<r vkgs- vkarjjk"Vªh; 

Lrjkoj i;ZVu {ks=kps çR;{k o ,dw.k jkstxkj  xqaro.kqdhe/;s lu 2015 ;ksxnku iq<hy çek.ks lkaxrk ;sbZy-  

vkarjjk"Vªh; Lrjkoj i;ZVu {ks=kps çR;{k o ,dw.k jkstxkj o xqaro.kqdhe/khy ;ksxnku 2015 

v-Ø- ns'k 

çR;{k 

jkstxkj 

¼000½ 

VDdsokjh 
,dw.k jkstxkj 

¼000½ 
VDdsokjh 

xqaro.kwd US fcfy;u 

M‚yj 

1- phu 22489-6 2-9 65096-8 26-9 132-5 

2- Hkkjr 23454-4 2-9 37315-1 8-7 35-3 

3- Fkk;yaM 2402-3 6-3 5869-7 15-4 6-6 

4- ikfdLrku 1429-6 2-4 3638-4 6-2 3-2 

5- baMksusf'k;k 3468-4 2-9 10284-0 8-7 14-0 

 tx ljkljh 845-0 3-6 2123-0 9-5 4-3 

Source – World Travel & Tourism Council 

Report – WTTC – 2016 

 ojhy rä~;ko:u i;ZVu {ks=krhy xqaro.kqdhe/;s ok< >kysyh fnlwu ;srs- vkf.k Hkkjrke/;s i;ZVu 

{ks=keqGs lokZf/kd çR;{k jkstxkj fu;kZr >kysyk vkgs- Eg.ktsp Hkkjrkr ,dw.k jkstxkjkP;k 2-9% jkstxkj gk 

i;ZVu {ks=keqGs fu;kZr >kysY;k vkgs- 2017 gs o"kZ vkarjjk"Vªh; fpjLFkk;h i;ZVu fodkl ¼International Year 

of Subtainable Tourism For Development½ Eg.kwu ?kksf"kr >kysys vkgs- egRokps Eg.kts txkr ßbdks 

Vqfj>eÞ ;k i;ZVukyk tkLr oko vkgs- Hkkjrkr bdks Vqfj>e] xzkeh.k] fQYe] lkaL—frd Vqfj>eeqGs i;ZVu 

LFkGkapk fodkl gks.;klkBh tkLr la/kh fuekZ.k gksr vkgsr-  

 txkrhy lokZr eksBk fu;kZr m|ksx gk i;ZVu {ks=kr vkgs- txkr i;ZVukpk fgLlk 12-2% vlwu 

jkstxkjkP;k {ks=kr 8-1% ,o<k okVk vkgs-  

 Hkkjrkr fnolsafnol fons'kh i;ZVdkaph la[;k ok<r vkgs- fons'kh i;ZVd mÙkj Hkkjrkr 49%] if'pe 

Hkkxkr 29%] nf{k.k Hkkxkr 18%] iwoZ Hkkxkr 4% ;k loZ Hkkxkr 2015 v[ksj i;ZVu o çokl {ks= 3-74 

dksVh jkstxkj nsr vlwu ,dw.k jkstxkjkP;k 9% Hkkxhnkjh vlsy vkf.k lu 2025 i;aZr i;ZVu {ks=kr 4-6 
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dksVh jkstxkj fuekZ.k dj.;kph {kerk vkgs- UNO P;k vkdMsokjhuqlkj txkr njo"khZ 20 dksVh yksd i;ZVu 

djrkr- lu 2013&14 e/;s egkjk"Vª jkT;kr fons'kh i;ZVdkaph la[;k 5156343 vlwu 20-8% gksrs-  

 Hkkjr ljdkjP;k i;ZVu ea=ky;kP;k vgokykuqlkj lu 2020 e/;s vankts 3-5 n'ky{k yksdkauk g‚Vsy 

O;olk; e/;s 2-73 n'ky{k jsLV‚jaVe/;s @ egkekxkZojhy <kC;kaoj 1-3 n'ky{k jkstxkj rj çoklh m|ksxkr 0-

24 n'ky{k yksdkauk jkstxkj feGw 'kdsy- 

 Hkkjrkrhy fons'kh i;ZVukph la[;k ok<rh vlyh rjh ns[khy ns'kkarxZr i;ZVdkaph la[;kgh fnolsafnol 

ok<r vkgs- lu 2010 rs 2014 e/;s i;ZVdkaph la[;k n'kZfoysyh vkgs- 

o"kZ ns'kkarxZr i;ZVd ¼n'ky{kkr½ o`)hnj % 

2010 747-70 11-8 

2011 864-53 15-6 

2012 1045-05 20-9 

2013 1142-53 9-3 

2014 1282-80 12-3 

2015 1431-97 11-6 

Source Indian Tourism Statics at Glance – 2015 Page No- 10 

             ojhy rä~;ko:u ekxhy lgk o"kkZe/;s ns'kkarxZr i;ZVdkaph la[;747-70 n'ky{kko:u 

1431-97 n'ky{kki;aZr ok<ysyh fnlwu ;srs-  

 ojhy fooapuko:u vls Li"V gksrs dh] fons'kh i;ZVd o ns'kh i;ZVdkeqGs ns'kkP;k vkfFkZd fodklkr 

ok< gksr vkgs- egkjk"Vª jkT;ke/;sgh fons'kh i;ZVdkaph la[;k ok<r vkgs-  

egkjk"Vªkrhy fons'kh i;ZVdkaph ns'kfugk; la[;k  

v-Ø- ns'k fons'kh i;ZVdkaph la[;k 

1- mÙkj vesfjdk 3]29]771 

2- nf{k.k o e/; vesfjdk 14]440 

3- if'pe ;qjksi 4]62]111 

4- iwoZ ;qjksi 25]520 

5- if'pe vkf'k;k 1]27]638 

6- nf{k.k vkf'k;k 53]462 

7- nf{k.kiwoZ vkf'k;k 85]285 

8- brj 54]033 

 ,dw.k 13]76]135 

L=ksr & nS- yksder fn- 6 uksOgsacj 2016ˆ 

 ojhy rä~;ko:u egkjk"Vªkr lokZf/kd fons'kh i;ZVd if'pe ;qjksi e/kwu ;srkr- 

fu"d"kZ & 

 tkxfrdhdj.kkP;k ;qxkr Hkkjrkrhy i;ZVu {ks=kr jkstxkjkP;k la/khr ok< gks.ks vifjgk;Z vlwu jktdh; 

o lkekftd bPNk'kähph tksM feGkY;kl ns'kkP;k fodklkyk ,d O;kid fn'kk feGsy- 

lanHkZ  

çfr;ksfxrk niZ.k Hkkjrh; vFkZO;oLFkk vfrjhäkad 2011] 2016ˆ  
vFkZlaokn & ,fçy] twu 2012 

dqyd.khZ ,l-Ogh & egkjk"VªkP;k i;ZVu m|ksxkph la/kh m|kstdrk ekfld  

orZekui=s & nS- yksder] nS- ldkG  

>k& ,l-,e- & ¼1995½ Vqfj>e ekdsZfVax] fgeky;k ifCyf'kax gkÅl] eqacbZ- 

i;ZVu ea=ky;% Hkkjr ljdkj- 
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Hkkjrkrhy i;ZVu O;olk;kP;k la/kh vkf.k vkOgkus 

 

'kqHkkaxh v'k¨d jkuoMs 

la'k¨/kd fo|kFkhZ] ckcqjkoth ?k¨yi egkfo|ky;] lkaxoh] iq.ks 27 

 

çkLrkfod 

fnolsafnol y¨dkaP;k eukr çoklkph vkoM fuekZ.k g¨r vkgs- e¨B;k çek.kkr y¨d dkgh uk dkgh 

fufeÙkkus çoklklkBh ckgsj iMrkuk vkiY;kyk fnlrkr- dkght.k daiuhP;k dkeklkBh rj dkght.k u¨djhr 

feG.kkj çoklh HkÙkk ?ksÅu l©an;Z LFkG ikg.;klkBh çoklkyk ckgsj iMrkr- vFkkZrp çokl dj.kkjh la[;k 

ok<yh rjh çoklklkBh o ?kjkckgsj iMY;kuarj jkg.;k&tso.kkP;k l¨;haph vko';drk fuekZ.k >kyh- gs dk;Z 

dj.;klkBh vusd laLFkk fuekZ.k >kY;k l/;k i;ZVu [kkR;kaekQZr y¨dkapk çoklklkBh o jkg.;klkBh osxosxG;k 

fBdk.kh l¨Ã miyC/k d#u fnY;k tkr- vkgsr- 1991&92 gs o"kZ ljdkjus “i;ZVu o"kZ" Eg.kwu lktjs dsys- ;k 

i;ZVukP;k fufeÙkkus ljdkj g‚Vsy O;olk;kykgh ç¨Rlkgu nsr vkgs- ?kjkckgsj y¨dkaph ?kjP;k lkj[kh 

jkg.;k&tso.kkph l¨; dj.;klkBh vla[; g‚VsYl  fuekZ.k >kyh vkgsr- 

Lokra«;kiwohZpk dkG vkf.k Lokra«;kuarjgh dkgh o"kZ O;olk;kP;k la/kh foiqy çek.kkr miyC/k uOgR;k- 

vkt ek= O;olk;kP;k la/kh fofo/k {ks=kr miyC/k vkgsr- g‚Vsy QDr i;ZVd] çoklh mi;¨xkr ;sr g¨rs- 

g‚Vsye/;s [kk| inkFkZ ns[khy e;kZfnr g¨rs- ijarq vkrk g‚Vsy QDr jsLV‚jaV u jkgrk tso.k vkf.k jkg.;kP;k 

l¨;h lqfo/kkauh ifjiw.kZ vkgsr- R;keqGs g‚Vsy O;kolkf;dkauk vkiyk O;olk; ok<fo.;kl enr >ysyh vkgs- 

i;ZVu m|¨x j¨txkj miyC/krsps lk/ku vlwu Hkkjrkyk e¨B;k çek.kkr ;kaP;klkBh çlaxkuq:i mi;¨xkr 

ijdh; pyu feGowu ns.kkjk gk ,d m|¨x vkgs- tsFks tsFks i;ZVdkaP;k vkd"kZ.kkP;k n"̀Vhus T;k dkgh x¨"Vh 

vklrhy R;kapk Fk¨Mk fodkl d:u i;ZVdkauk rsFks i¨g¨pfo.;klkBh okgrqdhph lk/kus] fuoklk djrk g‚VsYl] 

Hk¨tuky;s] jsLV‚jaV bR;kfn l¨Ã miyC/k dsY;kl gk m|¨x Hkkjrke/;s fodflr g¨Å 'kdr¨- 1975 e/;s 

Hkkjrkr uÅ yk[k y¨dkauk i;ZVuk}kjs j¨txkj feGkyk- g‚Vsy O;olk;keqGs ijdh; pyu rj feGrsp i.k R;kp 

cj¨cj ns'kkrhy y¨dkauk j¨txkj feGowu ns.;klkBh gh gk O;olk; vR;ar mi;qDr vkgs- 

mfí"Vs 

1- i;ZVu vkf.k gk^Vsy O;olk;krhy j¨txkjkP;k la/khapk vH;kl dj.ks- 

2. i;ZVu O;olk;krhy vkOgkukapk vH;kl dj.ks- 

la'k¨/ku i)rh 

çLrqr la'k¨/kuklkBh nq̧ ;e rF; ladyu i)rhpk okij dj.;kr vkyk vkgs- ijarq la'k¨/kuke/;s iqLrds] 

tuZy] orZekui=s] baVjusV bR;knhapk okij la'k¨/ku O;ofLFkr g¨.;klkBh dsyk vkgs- 

i;ZVu vkf.k g‚Vsy O;olk;krhy j¨txkjkP;k la/kh 

i;ZVu vkf.k g‚Vsy O;olk;krhy j¨txkjkP;k la/kh çR;{k fdaok vçR;{ki.ks r;kj dsyh tkÅ 'kdrkr- 

çR;{k vkf.k vçR;{k ;k {ks=kr FksV j¨txkj la/kh miyC/k vkgsr- mnk- g‚Vsy] jsLV‚jaV] VªWOgy ,tUlht] i;ZVu 

ekfgrh dk;kZy;s] laxzgky;s] jk"Vªh; mÌ;kus] egy] /kkfeZd LFkGs] Lekjds] fjl‚VZl] 'k‚fiax e‚y] i;ZVu Hkze.k] 

QkeZ gkÅl] 'k;u vkf.k uk'rk] ifjogu ¼jkT; ekydhP;k ,vj ykbUl vkf.k jsYos] [kktxh okgrwd lqfo/kk½ 

ekxZn'kZd bR;kfn j¨txkjkP;k la/kh vkgsr- 

i;ZVu vkf.k vkfrF; v'kk jsLV‚jaVle/;s vçR;{k j¨txkjkl leFkZu nsrs- R;ke/;s i;ZVd lqfo/kk r;kj 

dj.ks vkf.k R;kaph ns[kHkky dj.ks] foeku fuekZrs] fofo/k gLrf'kYi mRiknd] foi.ku ,tUlh] ys[kk lsok T;k 

daiU;kadMs dehr deh voyacwu vlrkr R;kaP;k dekÃlkBh FksV j¨txkj çnku djrs- 
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j¨txkjkP;k la/kh iwohZis{kk osxG;k vkgsr- brj dkj.kkaeqGs i;ZVu vkf.k vkarjjk"Vªh; çokl txHkjkr 

y¨dfç; >kyk vkgs- vfydMP;k vkdMsokjh uqlkj i;ZVu vkf.k çoklh ;kauh 216 n'ky{k u¨dÚ;k r;kj dsY;k 

vkgs- ;kf'kok; i;ZVukyk vuqdwy lkekftd j¨txkj miyC/k d#u ns.ks- i;ZVdkauk lsok iqjfo.;klkBh vf/kd 

la[;sus dk;Zç.kkyh vko';d vkgs- ;keqGs lgdkjh m|¨xkalg i;ZVu vkf.k vkfrF; {ks= fofo/k çdkjP;k j¨txkj 

la/kh fuekZ.k djrkr- 

Hkkjrkrhy i;ZVu O;olk;kph vkOgkus  

1- dq'ky deZpkÚ;kaph derjrk  

vkfrF; m|¨xkyk =kl ns.kkjh lokZr e¨Bh vkOgkus Eg.kts d©'kY; ikrGhoj xq.koÙkk] Jfedkaph 

vuqiyC/krk- vkfrF; m|¨x pkaxys O;olkf;d Bso.;kr vi;'kh Bjyk vkgs- 

2- xq.koÙkk fVdowu Bso.kkjs deZpkjh  

g‚Vsy m|¨xkr çf'k{k.k o fodkl d:u dkexkjkaps laj{k.k dj.ks gh ,d leL;k vkgs- vkf.k vi?kkr 

ikrGh [kwi tkLr vkgs- ;krhy ,d dkj.k osru leL;k gs ,d vkgs- lsok {ks=kr ok< >kyh vlyh rjh cgqrsd 

g‚Vsy eWustesaV xz¡T;q,V] fdjd¨G vkf.k foeku pkyu lkj[;k brj {ks=ke/;s lehy g¨r vkgsr- 

3- xzkgdkaph vis{kk 

tkxfrd çokl udk'kkoj Hkkjr ,d mæsd Eg.kwu mn;kl ;sr vkgs- xzkgdkaph vis{kk fnolsafnol ok<r 

vkgs- daiU;kauk xzkgd fu"Bk ok<okoh ykxsy- 

4- ekuo lalk/ku fodkl  

i;ZVu vkf.k g‚Vsy i;ZVu vkf.k g‚Vsy m|¨xkae/;s vko';d vlysY;k dkgh lsok vR;ar oS;fDrd 

vkgsr vkf.k oS;fDrd lsok çnkrk ;kalkBh d¨.krkgh Lo;apfyr vkWV¨es'kuph tkxk ?ksÅ 'kdr ukghr- CY;w d‚yj 

u¨djhis{kk Hkkjr ika<jk d‚yj u¨djkaoj vf/kd y{k dsafær djr vkgs CY;w d‚yj deZpkÚ;kaP;k derjrseqGs 

m|¨xkyk vusd /k¨D;kapk lkeuk djkok ykx.kkj vkgs- 

5- ik;kHkwr lqfo/kkaph derjrk  

Hkkjrh; i;ZVu {ks=klkBh gs ,d e¨Bs vkOgku vkgs i;ZVu lacaf/kr vkfFkZd vkf.k lkekftd ik;kHkwr 

lqfo/kk g‚Vsy dusfDVfoVh LoPNrk vkj¨X; lqfo/kk bR;knh e¨B;k çek.kkoj Hkkjrkr fodflr dsY;k tkrkr- 

2017&18 P;k vFkZladYikr ljdkjus dsoG i;ZVu {ks=klkBh 840 d¨Vh #i;s fnys vkgsr- 

6- lqjf{krrk 

i;ZVdkaP;k lqjf{krrsps vkf.k [kkld:u ijns'kh i;ZVdkaph lqj{kk i;ZVu fodklklkBh ,d çeq[k 

vMFkGk vkgs ijns'kkrhy ukxfjdkaoj fo'ks"krk efgykaoj gYys nwjP;k ns'kkrhy i;ZVdkaps Lokxr dj.;kph 

Hkkjrkrhy cÌy ç'u fuekZ.k djrkr loZs{k.k dsysY;k 130 ns'kkaiSdh Hkkjr MCY;w Ã 2017 e/;s lqj{kk vkf.k 

lqj{ksP;kn"̀Vhus 114 O;k LFkkukoj vkgs 

7- Hkkjrkrhy rhoz Li/kkZ vkf.k çfrek 

uohu O;olkf;d ;kaps vkxeu uohu mRiknus vkf.k uohu ç.kkyhaP;k vkxeukus m|¨xkr ok<fnol 

Li/kkZ fnlwu ;sr vkgs 'kstkjh ns'kkae/khy Li/kkZ vkf.k Hkkjrh; i;ZVu mRiknukP;k mRiknukcÌypk udkjkRed 

/k¨j.kkeqGs i;ZVu O;olk; ok< g¨.;kl çfrca/k g¨r¨ xfjch jktdh; vfLFkjrk] lqj{kk] fpark vkf.k j¨x ;klkj[;k 

ns'kkP;k çfrek Hkkjrkrhy i;ZVu m|¨xkyk gkuh i¨g¨prs-  

g‚Vsy lsDVj v¡ukfyfll fji¨VZ  

     i;ZVu vkrk Hkkjrkr ,d egŸoiw.kZ m|¨x cuyk vkgs- ns'kkyk ijdh; pyu feGowu ns.kkjk gk egŸokpk 

m|¨x vkgs- Hkkjrkrhy i;ZVu gs ns'kkrhy frljs e¨Bs ijdh; pyu feGowu ns.kkjs lk/ku vkgs- çokl {ks=ke/;s 

ok< >kY;keqGs i;ZVu {ks=krhy m|¨Ueq[k m|¨xkauh vknjkfrF; {ks=koj çHkko ikMyk vkgs tkxfrd çokl vkf.k 

i;ZVu ifj"knsuqlkj o"kZ 2009 iklwu Hkkjrkyk vkoMR;k i;ZVu LFkGkae/;s ,d LFkku vkgs- tkxfrd vkfFkZd 

i;ZVu vkrk Hkkjrkr ,d egRoiw.kZ m|¨x cuyk vkgs- ns'kkyk ijdh; pyu feGowu ns.kkjk gk egRRokpk m|¨x 
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vkgs- Hkkjrkrhy i;ZVu gs ns'kkrhy frljs e¨Bs ijdh; pyu feGowu ns.kkjs lk/ku vkgs- çokl {ks=ke/;s ok< 

>kY;keqGs i;ZVu {ks=krhy m|¨Ueq[k m|¨xkauh vknjkfrF; {ks=koj çHkko ikMyk vkgs tkxfrd çokl vkf.k 

i;ZVu ifj"knsuqlkj o"kZ 2009 iklwu Hkkjrkyk vkoMR;k i;ZVu LFkGkae/;s ,d LFkku vkgs- tkxfrd vkfFkZd 

eapkus çokl vkf.k i;ZVu Li/kkZRedrk vgoky Hkkjr i;ZVu vkf.k g‚fLiV^yhVhe/;s lgkO;k fBdk.kh LFkku vkgs-  

        lo®ZPp FksV fons'kh xqaro.kwd ¼,Q-Mh-vk;-½ vkdf"kZr dj.;klkBh i;ZVu vkf.k vkfrF; {ks= Hkkjrkrhy 

vk?kkMhP;k ngk {ks=kaiSdh ,d vkgs- vkS|¨fxd /k¨j.k vkf.k ç¨Rlkgu foHkkxkus tkghj dsysY;k vkdMsokjhuqlkj 

,fçy 2000 vkf.k lIVsacj 2017 njE;ku g‚Vsy vkf.k Vqfj>e {ks=kus 10-6 vCt vesfjdh M‚yj ,Q-Mh-vk;- 

vkdf"kZr dsys- Hkkjr ljdkjus tkxfrd i;ZVu dsaæ cufo.;klkBh vusd ikoys mpyyh vkgsr ljdkjus 'ç¨ts>u 

e©le' lq: dsyk vkgs- T;k varxZr R;ku lkaLÑfrd t¨M.kh LFkkiu dj.;kpk çLrko Bsoyk vkgs vkf.k Hkkjrh; 

egklkxjkaP;k ns'kkcj¨cj ,srhgkfld leqæh lkeqnkf;d vkf.k vkfFkZd laca/k iqUgk lq# dj.;kps çkLrkfor dsys 

vkgs- iq<s ,fçy 2017 iklwu Ã&VwfjLV fOglk lqfo/kk ukxfjdkauk miyC/k d#u ns.;kr vkyh vkgs- ljdkjus 

161 ns'kkalkBh Ã&VwfjLV fOglk lq: dsyk vkgs-  

Hkkjrkrhy g‚Vsy m|¨x i;ZVu vkf.k çoklkP;k ok<heqGs e¨B;k çek.kkoj ok<ys vkgs- ok<R;k fons'kh 

vkf.k ns'kh i;ZVdkalg i;ZVukr ok< >kY;keqGs g‚Vsy {ks= ok<.;kl lq:okr >kyh- Hkkjrkrhy ctsV g‚Vsy ,d 

mn; vkgs- ts y¨dla[;slkBh tkLrhr tkLr y¨dkauk miyC/k d#u ns.;kph lqfo/kk iqjors- vkarjjk"Vªh; daiU;k 

ns[khy vls g‚VsYl LFkkiu dj.;kpk fopkj djhr vkgsr- 

vkfFkZd o"kZ 2017 uqlkj vkarjjk"Vªh; çokl vkf.k i;ZVu m|¨x gs lokZr e¨B;k m|¨xka iSdh ,d 

vlwu vkfFkZd ok<hps e¨Bs baftu vkgs- ns'kkP;k vkfFkZd ok<hlkBh Hkkjrh; g‚fLiV ^yhVh baMLVªhyk egRRo vkgs 

fons'kh i;ZVdkaP;k vkf.k  ns'kkarxZr vFkZO;oLFksP;k lq/kkj.kka cj¨cjp Ã&fOglk lq: dj.;kcj¨cjp gs fo'ks"ki.ks 

pkyw jkg.;kph 'kD;rk vkgs- ijarq ns'kkarxZr çoklh ok<hps Li"V ladsr vkgsr- 

oYMZ bd‚u‚fed Q¨je ¼MCyw-Ã-,Q-½ P;k vgokyk çek.ks Hkkjr vkf'k;k {ks=kr 12 O;k LFkkukoj vkf.k 

txkP;k vkd"kZd fBdk.kkaP;k ;knhr 55 O;k LFkkukoj vkgs- Hkkjr 2016 e/;s th- Mh- ih lkBh çokl vkf.k 

i;ZVukP;k ,dw.k ;¨xnkukP;k n`f"Vus 184 ns'kkr frlÚ;k LFkkukoj vkgs- i;ZVu ea=ky;kuqlkj vkWDV¨cj 2016 

e/;s 137000 ijns'kh i;ZVdkaP;k rqyusr u¨Ogsacj 2017 e/;s 214000 ijns'kh i;ZVd Ã&i;ZVd fOglkoj 

i¨g¨pys- R;kP;kr 56-2 VDD;kus ok< >kyh-  

ns'kkarxZr çoklkP;k [kpkZrgh ok< >kyh vkgs- FksV çokl vkf.k i;ZVu th- Mh- ih- e/;s 76-8 VDds 

ok< >kyh vkgs- dsaæh; eaf=eaMGkus Hkkjr vkf.k nf{k.k vkfÝdk ;kaP;krhy lkeatL; djkjkyk ekU;rk fnyh vkgs- 

i;ZVu vkf.k vkfrF; {ks=krhy fofue; dk;ZØe vkf.k ok<rh xqaro.kwd ;keqGs ekfgrh P;k cnY;kr i;ZVu 

{ks=krhy f}i{kh; lgdk;kZps O;oLFkkiu dj.ks 'kD; >kys vkgs- 2017 yk Hkkjr vesfjdk ;k=k vkf.k i;ZVu 

Hkkxhnkjh o"kZ Eg.kwu ?k¨f"kr dsys xsys vkgs- n¨Ugh ljdkj vkf.k [kktxh {ks=kyk n¨Ugh ns'kkae/khy çokl vkf.k 

i;ZVukyk pkyuk ns.;klkBh ijokuxh ns.;kr vkyh vkgs- 

2017&18 P;k dsaæh; vFkZ ladYikr ljdkjus ikp fo'ks"k i;ZVu LFkGs LFkkiu dj.;kpk çLrko 

ekaMyk vkgs- vkf.k xzkeh.k ik;kHkwr fodklkoj y{k dsafær dsys vkgs- 2017&18 P;k vFkZladYikr ljdkjus 

Lons'k n'kZu ;¨tusP;k varxZr i;ZVu eaMGkP;k ,dfRed fodklklkBh 142-8 n'ky{k vesfjdh M‚yj okVi 

dsys- rlsp i;ZVu ea=ky;kP;k fofo/k ;¨tuk o ;¨tukapk çpkj vkf.k çfl)hlkBh 14-8 n'ky{k vesfjdu 

M‚ylZph rjrwn dj.;kr vkyh- 

        fn?kZ dkyko/khr Hkkjrke/;s ekx.kh&iqjoBk rQkor [kwip okLro vkgs vkf.k vf/kd g‚VsYlph 

vko';drk vkgs- gh derjrk ctsV g‚VsYl vkf.k feM ekdZsV g‚Vsy lsxesaV e/;s fo'ks"kr% [kjs vkgs- lqjf{kr 

vkf.k ijoMsy v'kk jfgoklkP;k 'k¨/kr vlysY;k ns'kkr ctsV vkf.k feM ekdZsV g‚Vsyph Rofjr xjt vkgs- 

fofo/k ns'kkarxZr vkf.k vkarjjk"Vªh; cz¡Mus txkr y{k.kh; egŸoiw.kZ LFkku iVdkoys vkgs- 



SCHOLARY RESEARCH JOURNAL FOR INTERDISCIPLINARY STUDIES                          ISSN: 2278-8808 

JAN-FEB, 2020, V-7/58 Page 125 
 

vk;- lh- vkj- ,- P;k vgokyk çek.ks Hkkjrh; g‚Vsy m|¨xkrhy eglwy ok<hus foÙkh; o"kZ 2008 e/;s 

6 rs 7 VDD;kai;Zar lq/kkj.kk g¨.;kph vis{kk g¨rh- ijarq l/;kP;k 8 rs 10 VDds ok<hps çek.k deh g¨r vlys 

rjh m|¨x l/;k pkyw vkgs- vkWuykbu cqfdaxe/;s ok< g¨.;kph vis{kk vkgs- g‚Vsy cqdhax gh Hkkjrkrhy 

çoklkP;k Js.khrhy lokZr deh osxkr vkgs- 

vkWuykbu Li/kZsr ok< >kY;k >kY;keqGs y¨dfç; e‚Msy vkWuykbu çoklh ,taV ¼vks- Vh- ,-½ oj ;srkr- 

T;k loZ çoklh laca/kh xjtk iw.kZ dj.;klkBh ,dkp cktkjisBspk çLrko nsrkr- ;kf'kok; cz¡MsM g‚VsYl R;kaP;k 

osclkÃV}kjs FksV cqfdax dk;Zjr vkgsr- 

Hkkjr ljdkjus i;ZVu m|¨xkrhy ns'kkP;k {kersph tk.kho d:u fnyh vkgs vkf.k Hkkjrkyk tkxfrd 

i;ZVu dsaæ vkgs vusd ikoys mpyyh vkgsr- ^Dyhu bafM;k e¨fge' vkf.k okgrwd o i;ZVu ;klkBh varnZs'kh; 

tyekxkZpk fodkl Eg.kts ekxhy o"kkZrhy xrh çkIr >kysyk ç¨tsDV- ;k O;frfjDr ^esd bu bafM;k* vkf.k 

^LekVZ flVht* miØeka lkj[;k dk;ZØekaeqGs g‚fLiV ^yhVh vkf.k Vqfj>ee/;s d©'kY; fodkl vkf.k xqaro.kwdhlkBh 

ljdkjP;k enrhoj çdk'k Vkdyk xsyk vkgs- 

mij¨Dr miØeka O;frfjDr ljdkjus phu] vesfjdk vkf.k tiku ;klkj[;k ns'kkrwu ijdh; xqaro.kwdhph 

ekx.kh dsyh vkgs- R;keqGs ns'kkrhy O;kikj laca/khrçoklkr ok< >kyh vkgs- Hkkjrkrhy i;ZVukpk ik;k vfr'k; 

deh vkgs- xsY;k dkgh o"kkZr g‚Vsy fuokl ekx.khr ok< >kyh vkgs- loZ g‚Vsy foHkkxkr vusd vkarjjk"Vªh; cz¡M 

Hkkjrh; cktkjisBsr fu;¨ftr vkgsr- ;kf'kok; g‚Vsy psu lq)k g‚VsyP;k loZ foHkkxkae/khy etcwr foLrkj vkf.k 

fodkl ;¨tukaoj dke djr vkgsr- 

Hkkjr] phu uarj txkrhy lokZr vkd"kZd g‚Vsy cktkjka iSdh ,d ekuyk tkr¨- ok<.kkjh Jhearh 

vkfFkZd ok<hph {kerk] fMLi¨tscy mRiUukr ok< >kysyh fnlwu ;srs- ;sR;k dkgh o"kkZr vkjke vkf.k O;olk; 

çokl n¨Ugh pkyo.;kph 'kD;rk vkgs- 

ekpZ 2018 e/;s Hkkjrh; g‚VsYlus 56-9 n'ky{k #- fuOoG uQk dekoyk  vkgs- nqljhdMs foØhr 11 

vCtkaph ¼61-7 VDds½ ok< >kyh vkgs- bafM;u g‚VsYl ns'kkarxZr pkaxys çn'kZu djrs- bafM;u g‚VsYle/;s 

,df=r V‚i ykbUl e/;s 5-6 VDds ok< >kyh vkgs- 

fu"d"kZ 

i;ZVu vkf.k çoklkP;k ok<heqGs Hkkjrkr g‚Vsy m|¨x e¨B;k çek.kkr ok<r vkgs ok<rk fons'kh vkf.k 

?kjxqrh i;ZVdkalg i;ZVu ok<Y;kus g‚Vsy {ks= ok<w ykxys vkgs- ijoM.kkÚ;k i;ZVdkaph la[;k ok<fo.;klkBh 

cgqrsd ctsV g‚Vsy vfLrRokr vkgsr- vkarjjk"Vªh; daiU;k ns[khy vls g‚Vsy LFkkiu dj.;kpk ç;Ru djhr 

vkgsr- Hkkjrh; frFks m|¨x ns'kkP;k vkfFkZd ok<hlkBh ;¨xnku ns.;kl egŸoiw.kZ vkgs i;ZVu {ks=krhy lokZaxh.k 

fodklklkBh ljdkjyk [kktxh {ks=kP;k lgHkkxkr ç¨Rlkgu ns.ks vko';d vkgs R;keqGs j¨txkjkP;k la/khr 

fuf'prp ok< g¨Å 'kdrs- 

lanHkZlwph 

dUuu ,l- (2005) Hkkjrkrhy g‚Vsy m|¨x nhi çdk'ku iku uacj 72, 73, 74. 
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rk.k&r.kko O;oLFkkiukr i;ZVukph Hkwfedk  

 

izk- okMdj lat; ,dukFk                                                

lkS-fueZykrkbZ FkksiVs f’k{k.k’kkL= egkfo|ky;] Hkksj]  

MkW- vkopj lhek jk?kw 

lkS-fueZykrkbZ FkksiVs f’k{k.k’kkL= egkfo|ky;] Hkksj]  

 

lkjka'k 

vktps ;qx gs rk.k&r.kkokps ;qx Eg.kwu vksG[kys tkrs- izR;sd O;Drhyk osxosxG;k dkj.kkaeqGs rk.k&r.kkokpk lkeuk djkok ykxr vkgs- rk.kkpk 

vfrjsd >kyk rj vkRegR;spk iz;Ru djrkuk O;Drh fnlwu ;srkr- Eg.kwup rk.kkyk ‘Silent Killer of Modern Age’ vls Eg.krkr-  

v’kkosGh O;Drhauk rk.k&r.kkokps O;oLFkkiu djk;yk teys ikfgts o R;klkBh i;ZVu gs vfr’k; egRokph Hkwfedk ctkorkuk fnlrs- i;ZVukeqGs 

O;Drh Hkkofudn`”V;k fLFkj gksowu] ldkjkRed curs- vkRefo’okl fuekZ.k gksowu] fujksxh vk;q”; txw ‘kdrs- 

 izLrkouk  

 vktP;k Li/ksZP;k ;qxkr O;Drh izxrhlkBh QDr /kkorkuk fnlwu ;srs- v’kkosGh rk.k&r.kkokpk lkeuk O;Drhyk djkok 

ykxrks- R;kps osxosxGs ifj.kke O;DrhP;k thoukr gksrkuk vki.k ikgrks- R;kp R;kp xks”Vh] rsp rsp okrkoj.k ;kpk dqBsrjh 

vfrjsd gksrks o ;kiklwu osxGs dkghrjh vlkos vls O;Drhyk okVrs vkf.k rsOgkp i;ZVukps egRo tk.kok;yk ykxrs- i;ZVu 

O;Drhyk vkuan ns.;klkBh] fujksxh thouklkBh egRokps Bjrs- rlsp i;ZVukeqGs uopSrU; fuekZ.k gksowu O;Drh izsfjr gksrs- Eg.kwu 

rk.k&r.kko deh dj.;klkBh i;ZVu vko’;d vlrs- 

ladYiuk 

1-rk.k  

mfn~nid ifjfLFkrhus O;DrhP;k {kerkauk fnysys vkOgku u isy.kkjs vkgs vls fryk tk.koY;keqGs fuekZ.k gks.kkjh 

nMi.k;qDr ekul] ‘kjhj voLFkk Eg.kts r.kko gks;- 

*O;DrhorZukr] dk;kZr] oSpkjhdn”̀V;k iMysyk [kaM Eg.kts rk.k-* 

 *O;Drhe/;s vlarqyu fuekZ.k dj.kkÚ;k fdaok frP;k tqGowu ?ks.;kP;k {kersoj Hkkj Vkd.kkÚ;k O;Drhus fnysY;k lkekU; 

fdoak fof’k”V izfrfØ;k Eg.kts rk.k gks;-* & ¼f>ackMksZ½ 

2-i;ZVu 

 i;ZVu gh laKk izokl ¼Tour½ ;k ‘kCnk’kh lacaf/kr vkgs- izokl ¼Tour½ gk ‘kCn yWVhu Hkk”ksrhy *Tornos* 

;k ‘kCnkiklwu >kysyk vkgs- *Tornos* ;k ‘kCnkpk ewG vFkZ *orqZG* fdaok orqZGkdkj vlk vkgs- ;kp ‘kCnkiklwu iq<s 

orqZGkdkj izokl fdaok iWdst VwlZ gk ‘kCn #< >kyk- 

 *,dk O;Drhus fdoak O;Drh lewgkus ,dk fBdk.kkgwu nqlÚ;k fBdk.kh] euksjatuklkBh] vH;klklkBh o dkeklkBh 

dsysyk izokl Eg.kts i;ZVu gks;-* 

 ,[kknh O;Drh vkiY;k okLrO;kP;k fBdk.kkiklwu nqlÚ;k LFkGh lyx ,dk o”kkZis{kk vf/kd dkG u jkgrk vkjke] 

m|ksx fdaok brj dkeklkBh Hkzearh fdaok izokl djrks R;k lokZapk varHkkZo i;ZVukr gksrks- 

 Tourism comprises the activities of persons travelling to and staying in places outside 

their usual environment for not more than one consecutive year for leisure, business and other 

purposes. (WTO) 
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3-i;ZVd 

 i;ZVukpk i;ZVd gk dsanzhHkwr ?kVd vkgs- i;ZVd gk ‘kCn baxzth Hkk”ksrhy *Tourist* ;k ‘kCnkph mRiRrh lu~-1292 

e/;s >kyh- yWVhu Hkk”ksrhy *Turnus* ;k ‘kCnkiklwu *Tour* gk ‘kCn #< >kyk- rj *Tour* ;k ‘kCnkiklwu *Tourist* 

Eg.kts i;ZVd gk ‘kCn vkysyk vkgs- 

 *th O;Drh fulxkZpk vkuan yqV.;klkBh pkaxY;k LFkGkauk HksV ns.kkjh O;Drh Eg.kts i;ZVd gks;-* 

 i;ZVd gk izkeq[;kus vkuan yqV.;klkBh] dkeklkBh] vkjksX;klkBh] /kkfeZd dk;Z] [ksG o O;olk;klkBh 24 rklkais{kk 

tkLr dkyko/khlkBh ckgsj vlrks R;kl i;ZVd vls lacks/kys tkrs- 

i;ZVukps Lo#i 

 i;ZVukps Lo#i ifjorZu’khy >kysys vlwu rs iq<hy eqn~n;ko#u Li”V djrk ;srs- 

1-i;ZVukps ukukfo/k Lo#i 

 vyhdMs i;ZVu ,d m|ksx >kyk vlwu loZ Lrjkrhy yksdkalkBh i;ZVu gk m|ksx vkoMhpk cuyk vkgs- 

2-gaxkeh Lo#i 

 gaxkekuqlkj rhu _rqekukizek.ks izR;sd gaxkekr osxosxG;k fBdk.kh tkÅu i;ZVd vkuan ?ksrkr- 

3-HkkSxksfyd Lo#i 

 Hkwxksy fo”k;kr gok] leqnz o Hkw#ikpk vH;kl gksr vlrks- HkkSxksfyd fofo/k ckchapk laca/k i;ZVuk’kh ;srks- 

4-,sfrgkfld] lkaLd`frd o /kkfeZd Lo#i 

 fujfujkGh ,sfrgkfld LFkGs] fujfujkGh laLd̀rh tk.kwu ?ks.;klkBh] osxosxG;k /kkfeZd LFkGh i;ZVd tkr vlrkr- 

5-vuqmRiknd Lo#i 

 i;ZVukr vuqmRiknd gk xq.k vlY;keqGs R;kaps Lo#i vuqmRiknd >kys vkgs- 

6-euksjatukRed Lo#i 

 ekStetk] xaer b- i;ZVdkaps dke vlY;keqGs i;ZVu gs euksjatukRed Loikps >kys vkgs- 

i;ZVukps oxhZdj.k 

 lqyHk fu;kstuklkBh i;ZVdkyk i;ZVukps oxhZdj.k mi;qDr Bjrs rs oxhZdj.k iq<hyizek.ks dsys tkrs- 

1-jktdh; fdaok iz’kkldh; lhekao#u i;ZVukps oxhZdj.k 

2-izokl dkyko/khuqlkj i;ZVukps oxhZdj.k 

3-i;ZVukP;k varjko#u i;ZVukps oxhZdj.k 

4- i;ZVdkP;k la[;so#u i;ZVukps oxhZdj.k 

5-mn~ns’kkuqlkj i;ZVukps oxhZdj.k 

 i;ZVukP;k oxhZdj.kkeqGs i;ZVdkaph vkfFkZd cpr gksrs] osG okprks] i;ZVdkyk i;ZVukpk eueqjkn vkuan ?ksrk ;srks- 

jktdh; fdaok iz’kkldh; lheso#u i;ZVukps vkarjjk”Vªh; i;ZVu] ns’kh i;ZVu] izknsf’kd i;ZVu] LFkkfud i;ZVu vls izdkj 

iMrkr- izokl dkyko/khuqlkj fn?kZdkyhu o vYidkyhu i;ZVu vls izdkj iMrkr- i;ZVukP;k varjko#u tkxfrd i;ZVu] 

jk”Vªh; i;ZVu] izknsf’kd i;ZVu] LFkkfud i;ZVu vls izdkj iMrkr- i;ZVdkaP;k la[;so#u lewg fdaok xV i;ZVu] dkSVqafcd 

i;ZVu] oS;fDrd i;ZVu vls izdkj fnlwu ;srkr- mn~ns’kkuqlkj /kkfeZd] euksjatu] okjlkLFkGkauk HksV] lkgl] fulxZ] vkjksX;] 

[ksG v’kk izdkjps oxhZdj.k fnlwu ;srs- i;ZVukP;k oxhZdj.kkeqGs i;ZVdkyk osG] vkfFkZd fu;kstu] ‘kkjhfjd {kerk] lkscrh ;k 

xks”VhaP;k fu;kstuklkBh enr gksrs- 

rk.kkph dkj.ks 

 lkekU;i.ks 80 VDds vktkj rk.kr.kkokeqGs gksrkr- T;keqGs O;Drh r.kkoxzLr cuwu vfopkj d#u Lor%ps thou 

laiq”Vkr vk.krs- R;k r.kkokph fofo/k dkj.ks vkgsr- 
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v’kk izdkjs rk.kkph fofo/k dkj.ks vlwu O;Drhyk Lo&tk.khospk vHkko vlsy rjhgh rk.k ;srks- eqyHkwr xjtk iw.kZ u 

>kY;kl Hkkofud vk/kkj ulY;kl lektkr feG.kkjh okx.kwd fu;kkstukpk vHkko] U;kwuxaM vlsy fdaok vkRefo’oklkpk vHkko 

vlY;kl O;Drhyk rk.k r.kkokpk lkeuk djkok ykxrks o R;kpk foifjr ifj.kke O;fDraoj gksÅu pwdhP;k xks”Vh O;DrhadMwu 

?kMwu ;srkr- 

 rk.kkps O;Drhoj gks.kkjs ifj.kke 

1-osxosxGs vktkj gksrkr- 

2-,dkxzrspk vHkko fnlwu ;srks- 

3-,dydksaMsi.kk tk.korks- 

4-uSjk’; fpMfpM tk.kors- 

5->ksi@Hkwd ;kapk uk’k gksrks- 

6-vLoLFkrk tk.kors- 

7-vokLro fHkrh 

8-dkekr lqlw=rk jkgr ukgh- 

9-nqf”kr ǹ”Vhdksu fuekZ.k gksrs- 

 vls osxosxGs ifj.kke O;DrhP;k thoukoj rk.keqGs >kysys fnlwu ;srkr- rs deh dj.;klkBh i;ZVu d’kh enr djrs 

rs ikgw i;ZVukeqGs iq<hy Qk;ns O;Drhyk gksrkr- 

1-vkuan feGrks- 

2-ekufld vkjksX; lq/kkjrs- 

3-rk.k&r.kko nwj gksrks- 

4-‘kkjhfjd O;k;ke gksrks- 

5-ldkjkRed Hkkoukaph fufeZrh gksrs- 

6-vktkjkiklwu eqDrrk feGrs- 

7-ltZu’khyrk ok<rs- 

8-mRiknu{kerk ok<rs- 

9-rk#.; fVdfo.kslkBh enr gksrs- 

10-‘kq/n gok feGrs- 
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11-ân;klkBh vkjksX;nk;h 

12-Hkkofud fLFkjrk fuekZ.k gksrs- 

13-cqf/n dq’kkxz curs- 

14-uopSrU; feGrs- 

15-oS;fDrd fodkl@izxrh lk/krk ;srs- 

 vls fofo/k mi;ksx fdaok Qk;ns i;ZVukeqGs gksr vlrkr- T;keqGs O;Drhph rk.k&r.kko O;oLFkkiu gksowu uO;kus 

lq#okr dj.;kph mesn yksdkae/;s fuekZ.k gksrs- 

 i;ZVukps osxosxG;k izdkjkae/;s oxhZdj.k dsys tkrs- gaxkeh] HkkSxksfyd] euksjatukRed] fofo/kkaxh] ,sfrgkfld] 

lkaLd`frd] /kkfeZd Lo#i igko;kl feGrs- l`”VhlkSan;Z ikg.ks] vkuan feGfo.ks] laLd̀rhps n’kZu vlsgh Lo#i vki.kkl igko;kl 

feGrs- 

 rk.k&r.kko O;oFkkiukr i;ZVukph Hkwfedk 

 vktP;k tkxfrdhdj.k] [kktxhdj.k] mnkjhdj.kkP;k] Li/ksZP;k ;qxkr *eh Js”B dk rq Js”B* v’kh voLFkk O;Drhaph 

>kysyh igko;kl feGrs vkf.k R;krwup rk.k&r.kko ok<rkuk fnlwu ;srks- rk.k&r.kko deh dj.;klkBh [kG[kGwu glys 

ikfgts] vkuanh jkg.;kpk iz;Ru dsyk ikfgts- gs i;ZVukeqGs ‘kD; gksrs- fulxkZP;k lkfUu/;kr jkfgY;kus rk.kkpk folj iMrks- 

thoukph ewY;s Bjowu] vkn’kZ Bsowu vkRefo’okliqoZd dke dj.;kph ufou mesn i;ZVukeqGs fuekZ.k gksrs- i;ZVukeqGs osxosxG;k 

yksdkaP;k lkfUu/;kr jkgwu fopkjkaph nsok.k?ksok.k] Hkkouk O;Dr d#u laizs”k.k ok<rs vkf.k R;keqGs O;Drh vkuanh jkg.;kl] 

O;Drhyk LQqrhZ feG.;kl enr gksrs- i;ZVukeqGs O;DrhP;k thoukr uopSrU; fuekZ.k gksowu vkRefo’okl ok<rks- ldkjkRed 

n”̀Vhdksu fuekZ.k gksowu O;Drh fujksxh vk;q”; txw ‘kdrs vkf.k Eg.kwup rk.k&r.kko deh dj.;klkBh R;kps O;oLFkkiu 

dj.;klkBh i;ZVu egRokph Hkwfedk ctkors- 

 lekjksi 

 ,danfjr lqǹ< lekt fuekZ.k dj.;klkBh Hkkofud fLFkjrk fuekZ.k gks.;klkBh i;ZVu egRokps vkgs- O;Drhyk jkstP;k 

vk;q”;krhy nq[k%pk] vMp.khapk] leL;kapk folj i;ZVukeqGs iMrks- O;Drhyk fofo/k izdkjph ekfgrh feGwu Kkulè/nrk ok<rs- 

i;ZVukeqGs O;Drhapk rk.k&r.kko deh gksrks- O;Drhpk vk’kkokn tkx̀r gksowu vMp.khaoj ekr dj.;kps lkeF;Z O;Drhe/;s fuekZ.k 

gksrs- Eg.kwu O;DrhaP;k vk;q”;kr i;ZVukps vuU; lk/kkj.k egRo vlwu rk.k&r.kko deh dj.;kr i;ZVu egRokph Hkwfedk 

ctkors- 

 lanHkZ  

vkopj] ,l~-vkj-¼2012½- fo’ks”k f’k{k.k] iq.ks % fuR;uwru izdk’ku- 

f’kans] ,l~- o f’kans ds-Mh-¼2014½- laiw.kZ vH;klØe ekxZnf’kZdk] v/;kiukps vkf.k v/;;ukps ekul’kkL=] iq.ks % Jh izdk’ku- 

ukxrksMs] ih-,e~-] ikj/kh] izk-]¼2006½- i;ZVu Hkwxksy] ukxiwj % fo|k izdk’ku- 

ikpkj.ks] ,l~-] lq;Zoa’kh] vkj-] ikVhy] ,l~-] pkS/kj] v-]¼2014½- i;ZVu Hkwxksy] iq.ks % vFkoZ izdk’ku- 

http://mr.m.wikipedia.org 

www.unishivaji.ac.in 

http://www.bbc.com.marathi 

-http://www.google.com 

shodhganga.inflibnet.ac.in 
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महत्व  ऐतिहातिक पर्यटनाचे.....! 

 

प्रा.  िुतनल  िुखदेव  लोखंडे 

टी. सी. कॉलेज, बारामती.  जज.पुणे. ४१३१०२    

          

           आज समाजामधे्य पर्यटनाची आवड जनमायन झाल्याचे जिसून रे्ते त्याला कारणे ही तशी 

आहेत, आज सवयच स्तरातील लोकाांचा आजथयकस्तर उांचावल्याचा जिसून रे्तो आहे त्यामुळे 

कष्टकरी, मध्यमवर्य, नोकरिार, भाांडवलिारवर्य आपापल्या आवडीप्रमाणे व आजथयक कुवतीनुसार 

पर्यटनाकडे वळत आहेत कोणी छां ि म्हणून तर कोणी आवड म्हणून तर कोणी एकमेकाांच्या 

साांर्ण्यावरून पर्यटनास जातात त्यामधे्य काही जणाांना समुद्र जकनारी जनसर्यरम्य जिकाणी तर 

काही जन धाजमयक जिकाणी तर काही जन अभ्यासाच्या दृष्टीने ऐजतहाजसक जिकाणे म्हणजेच लेणी, 

र्ड, जकले्ल र्ा जिकाणी पर्यटनास जातात. पर्यटनासािी आता जवजवध सुजवधा जनमायन झाल्या आहेत 

आपले खास पर्यटन करण्यासािी कां पन्ाां स्थापल्या रे्ल्या आहेत  अशा कां पन्ाांच्या माध्यमातून 

िेशात व परिेशातील वेर्वेर्ळ्या सहली ांचे आर्ोजन केले जाते त्यामुळे लोकाांना पर्यटनासािी जाणे 

सोपे झाले आहे. त्यामुळे जर्ातील पर्यटन स्थळे पर्यटकाांना खुणवत आहेत. पर्यटन स्थळावरील 

सहली बरोबरच  धाजमयक सहली ांचे सुद्धा आर्ोजन केले जाते कारण जवशेषतः महाराष्टर ातील 

लोकाांचा ओढा धाजमयक  सहलीकडे जिसून रे्तो त्यामधे्य बारा ज्योजतजलिंर्, पांढरपूर, नाजशक, पैिण, 

कोल्हापूर, िेहू, आळां िी, जेजुरी, आजण अष्टजवनार्क र्ा धाजमयक स्थळाच्या सहली धाजमयक भावाने  

केल्या जातात. त्याला धाजमयक र्ात्रा असेही म्हणतात. 

         परां तु माझ्या मते धाजमयक पर्यटन, जनसर्यरम्य पर्यटन तर महत्वाचे आहेच परां तु आपण ज्या 

महाराष्टर ात जनवास करतो ज्या  महाराष्टर ाला ऐजतहाजसक वारसा लाभला आहे जी भूमी स्वराज्यकते 

छत्रपती जशवरार्ाांच्या पिस्पशायने पावन झालेले असे अनेक जकले्ल पर्यटनासािी  आपल्याला 

खुणावत आहेत मी तर म्हणेन खुणावत नाहीत तर ते आपल्याला आपला इजतहास साांर्ण्यासािी 

बोलावत आहेत परां तु आपल्या ते लक्षातच रे्त नाही असे जिसते जकां वा आपण जाणून बुजून आपण 

त्याांच्याकडे िुलयक्ष करीत आहोत. अशा जकल्ल्यावरील पर्यटन फार सुांिर आहे तेथे इजतहासाची 

साक्ष साांर्णाऱ्र्ा खुणा आज ही उपलब्ध आहेत त्यामुळे पर्यटनासािी जकां वा अभ्यासासािी नक्की 

पर्यटकाांनी जकल्ल्याकडे वळले पाजहजेत त्यासािी कार् करता रे्ईल र्ाजवषर्ी अभ्यास करून िोस 

जनणयर् शासनाने घेतले पाजहजेत आजण जकले्ल पर्यटनाची सुजवधा उपलब्ध करून जिली पाजहजे 

आज जकल्ल्याांची स्स्थती पजहली असता काही जकले्ल अपवाि वर्ळता बहुतेक जकले्ल जबकट 

अवस्थेत असल्याचे जिसते त्यामुळे अशा जकल्ल्याांची  व त्यावरील वसू्तांची िेखभाल करण्यासािी 

काही खाजर्ी सांस्था स्थापन झाल्या आहेत तसेच महाराष्टर  पर्यटन जवकास महामांडाळाने 

पर्यटनासािी काही सवलती िेण्याचा प्रर्त्न केला आहे परां तु त्या जततक्या पुरेशा नाहीत हे लक्षात 

रे्ते. 

     ऐजतहाजसक पर्यटनाचा जवचार केला असता त्यामधे्य जकल्ल्याांना फार महत्व आहे. परां तु काही 

जकल्ल्याांची आजची अवस्था पजहली असता ते पर्यटना पासून िूर असल्याचे जाणवते र्ा जवषर्ी 

जचजकत्सा करताना खालील र्ोष्टी ांचा उहापोह करावा लारे्ल... 

 



SCHOLARY RESEARCH JOURNAL FOR INTERDISCIPLINARY STUDIES                          ISSN: 2278-8808 

JAN-FEB, 2020, V-7/58 Page 131 
 

तिवकालीन तकल्ल्ांचे महत्व : 

    छत्रपती जशवरार्ाांचा जन्म जशवनेरीवर झाला पुढे त्याांनी आपले कतुयत्व जसद्ध केले ते सुद्धा 

जकल्ल्याांच्या माध्यमातूनच त्यामधे्य अफजलखान प्रकरण प्रतापर्डाच्या साह्यानेच जनपटले जशवाजी 

राजाांची ताकत सामर्थ्य हे त्याांच्या र्डकोटाांमधे्यच होते त्यामुळेच त्याांना शतू्र वचकून असत 

जकल्याच्या आश्रर्ानेच त्याांनी लढून स्वराजाची स्थापना केली. त्यामुळेच त्याांनी काही जकल्ल्याांचे 

बाांधकाम केले. जवळ जवळ ३६० जकले्ल राजाांच्या ताब्यात होते. जेथे जेथे त्याांना िुर्यम प्रिेश 

वाटला तेथे त्याांनी जकले्ल बाांधले. काही जकल्ल्याांची पुनरयचना केली. डोांर्री, भुईकोट, व जलिुर्य असे 

त्याांच्या काळात जकल्ल्याांचे तीन प्रकार होते. महाराष्टर ात प्रामुख्याने १४५ जकले्ल बाांधली त्यामधे्य 

राजर्ड, रार्र्ड, प्रतापर्ड, जवजर्िुर्य, पद्मिुर्य, सुवणयिुर्य, जसांधुिुर्य असे जकले्ल होते. र्ाची 

सजवस्तर र्ािी र्ो. स. सरिेसाई र्ाांनी मरािी ररर्ासत खांड – १ मधे्य जिली आहे. र्ाच जकल्ल्याांनी 

१६८१ ते १७०७ पर्िंतच्या मराठ्ाांच्या स्वतांत्र्य रु्द्धात महत्वाची कामजर्री बजावलेली जिसते. 

रामचांद्रपांत अमात्याांनी जकल्ला कोिे व कसा बाांधावा र्ा जवषर्ी जववेचन केले आहे. जकल्ला 

बाांधण्याच्या तांत्रामधे्य स्थळ सांशोधन, जलसांचर् िरवाजे, सांरक्षण, बालेजकल्ला, माची, अिरा 

कारखाने र्ासारखी वैजशष्ठरे् साांजर्तली आहेत. म्हणजेच ‘सांपूणय राज्याचे सार ते िुर्य’ र्ा एका 

वाक्यात जकल्ल्याांचे महत्व स्पष्ट होते.  

  पेशवे काळातही जकल्ल्याांना महत्व प्राप्त झाले होते कारण काही जकले्ल तर मराठ्ाांची राजधानी 

म्हणून उिर्ास आले होते. उिा. सातारा कोल्हापूर रार्र्ड र्ाांचा प्रामुख्याने उले्लख करता रे्ईल 

एकूणच १८१८ पर्िंत म्हणजेच मरािी राज्याच्या अस्तापर्िंत महाराष्टर ातील जकल्ल्याांना अजतशर् 

महत्वाचे स्थान होते.  

तिवकालीन तकले्ल पर्यटनाची िमस्या :  

मरािा सते्तच्या अस्तानांतर जिटीश सते्तला प्रारांभ झाला आजण जकल्ल्याांच्या िुरवस्थेला सुरुवात 

झाली. वास्तजवक पाहता आष्टी च्या लढाईत पेशव्ाांचा पराभव करून खऱ्र्ा अथायने जिटीशाांनी 

आपली सत्ता प्रस्थाजपत केली. आपल्या हाती राज्याची सत्ता आल्या नांतर त्याांनी रे्थील प्रथम रे्थील 

भौर्ोजलक पररस्स्थतीचा बारकाईने त्याांनी अभ्यास केला आजण ज्याांनी मोर्लाांच्या बािशहाला 

म्हणजे औरांर्जेबाला नेस्तनाबूत केले त्याांचे सामर्थ्य कशात आहे र्ाचा शोध घेण्यास सुरुवात केली 

तेंव्हा त्याांच्या लक्षात आले की, मराठ्ाांची सविं शक्ती ही त्याांच्या डोांर्री जकल्ल्यात आहे. र्ाच 

जकल्ल्याांच्या आश्रर्ाने औरांर्जेबाच्या पराक्रमी सरिारास जेरीस आणले त्यामुळे मराठ्ाांची ताकत 

असलेले जकले्लच नेस्तनाबूत केले पाजहजेत असा त्याांनी जवचार केला आजण त्याांनी मराठ्ाांचे जकले्ल 

पडण्याचे आिेश जिले. पुणे जजल्ह्ह्यातील पाच व अहमिनर्र जजल्ह्ह्यातील िोन असे एकूण सात 

जकले्ल पडण्याचे आिेश जिटीशाांनी जिल्याचे स्पष्ट होते कारण तत्कालीन अहमिनर्रचा कलेक्टर 

हेनरी पॉटीजर र्ाांची र्ाबाबतची सात कार्िपते्र उपलब्ध झाली आहेत.  

  आशाच प्रकारे सातारा पररसरातील अजजांक्यतारा परळी, प्रतापर्ड, चांिन, वांिन, वासोटा, 

रु्णवांतर्ड, वधयनर्ड, बहािूरर्ड, मजहमानर्ड, वसांतर्ड, वैराटर्ड, सिाजशवर्ड, अशा २५ 

जकल्ल्याांची नासधूस जिटीशाांनी केल्याचे पेशवे िप्तरातील कार्िपत्रावरून जिसून रे्ते. िुसऱ्र्ा 

बाजीरावाने पूणय शरणार्ती पत्करल्या नांतर जनरल स्िथच्या आिेशावरून जनरल जप्रटझलरने 

जसांहर्ड ताब्यात घेतला त्यासािी त्याने जसांहर्डाच्या उत्तर, पूवय व िजक्षण बाजूस तोफा लावून 

जनरजनराळ्या जिकाणी १ माचय १८१८ पर्िंत ३६७८ तोफेचे र्ोळे टाकले. त्यामुळेच आज िेखील 
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जसांहर्डावर उजाड माळरान जिसून रे्ते. र्डाची तटबांिी िेखील जिकजिकाणी तोफा लाऊन 

पडली होती. अशाप्रकारे जिटीशाांनी आपली राजवट रे्ताच मराठ्ाांचे सामर्थ्य असलेले जकले्ल 

उधवस्त करून पुन्हा मरािे एकजत्रत रे्णार नाहीत र्ाची काळजी घेतली. त्यामुळे जकल्ल्याचे 

भग्नावशेष आज ही आपणास जिसून रे्तात. अशा जकल्ल्याांचे सांवधयन करून त्याचे नैसजर्यक 

सौांिर्ीकरण केले असता ऐतेहाजसक जकले्ल ही महत्वाची पर्यटन स्थळे बनू शकतात ज्याप्रमाणे 

उत्तरेत भुईकोट जकल्ल्याांचे सांरक्षण करून त्याकडे पर्यटन कें द्र म्हणून पजहले जाते त्याप्रमाणे 

महाराष्टर ात िेखील जे िुलयजक्षत डोांर्री जकले्ल आहेत त्याचे पर्यटन स्थळामधे्य प्रवजतयत करून 

पर्यटकाांना आकजषयत करता रे्ईल महाराष्टर ात अनेक जशवकालीन असे जकले्ल आहेत की त्याला 

फारसा खचय नकरता उतृ्कष्ट पर्यटन कें द्र ते होऊ शकते उिाहरणाथय सातारा शहराजवळ 

असणारा अजजांक्यतारा हा ऐजतहाजसक जकल्ला आहे. र्ा जकल्ल्यावर पाण्याची सात तळी आहेत 

तसेच जकल्ल्यावर मांर्ळाईचे व महािेवाचे मांजिर पे्रक्षणीर् आहे. जकल्ल्याच्या उत्तरेकडे व 

िजक्षणेकडे िोन भव् िरवाजे आहेत. त्याचबरोबर जकल्ल्याला नैसजर्यक तटबांिी आहे. 

अजजांक्यताऱ्र्ा प्रमाणे साताऱ्र्ाच्या जवळच िुसरा जकल्ला म्हणजे सज्जनर्ड आहे. र्डावर समथय 

रामिासाांची समाधी असल्यामुळे अनेक श्रद्धाळू, भाजवक र्ाांची रे्जा असते त्यामुळे तो सुद्धा 

जकल्ला पर्यटनासािी उत्तम आहे. त्याचप्रमाणे छत्रपती जशवाजी राजाांची राजधानी असलेला राजर्ड 

व रार्र्ड, जशवनेरी, प्रतापर्ड, जसांहर्ड, तोरणा, पुरांिर, जांजजरा, अजलबार्, लोहर्ड, िौलताबाि, 

अहमिनर्रचा भुईकोट जकल्ला कोल्हापूरकडील पन्हाळर्ड व जवशाळर्ड हे जकले्ल 

पाहण्यासारखे आहेत. आज सुद्धा काही प्रमाणात ऐजतहाजसक स्थळे ही पर्यटनस्थळे बनली आहेत. 

महाराष्टर ाच्या समुद्र जकनाऱ्र्ावर अजलबार्, जांजजरा, जसांधुिुर्य, जवजर्िुर्य, पद्मिुर्य हे सार्री जकले्ल 

पर्यटनाची कें दे्र आहेत. म्हणजेच महाराष्टर ातील जकल्ल्याांचे सांरक्षण व सौांिजर्यकरन केले असता 

पर्यटनाचा जवकास मोिर्ा प्रमाणात होऊ शकतो त्यासिी जकल्ल्याांचे जतन व सांवधयन करावे लारे्ल 

व त्याजवषर्ी उपार्ही शोधावे लार्तील त्यामधे्य पुढील बाबी करता रे्तील महाराष्टर ातील 

ऐजतहाजसक जकल्ल्याांची माजहती उपलब्ध करून िेणे, पर्यटकाांचा प्रवास, जनवास व भोजनाचा खचय 

वाजवी िरात उपलब्ध करून िेणे, िुलयजक्षत जकल्ल्यावरील अवशेष, वसू्त इमारती मांजिरे र्ाांची 

िुरुस्ती करणे. त्यासािी आजथयक तरतूि करणे, पर्यटकाांच्या जीजवताचे व जवत्ताचे सांरक्षण करून 

त्याांच्यामधे्य जवश्वास जनमायन करणे. अशाप्रकारच्या सुजवधा पर्यटकाांसािी उपलब्ध करून जिल्यास 

नक्कीच पर्यटनास चालना जमळेल. 

तनष्कर्य: 

महाराष्टर ात अनेक ऐजतहाजसक  जकले्ल आहेत ते इजतहासाची साक्ष िेत उभे आहेत  त्यामुळे त्याचे 

जतन व सांवधयन करून प्रते्यकाने  जकल्ला पाहण्यासािी जावे अशी त्याांची व्वस्था केली पाजहजे 

जेणे करून पर्यटकाला  वाटले पाजहजे की आपण जकल्ला पर्यटनासािी रे्ले पाजहजे त्यासािी  

पर्यटक जकल्ल्याकडे आकजषयले पाजहजेत अशा प्रकारच्या  प्रर्त्नाची र्रज खाजर्ी सांस्था व 

शासकीर् पातळीवरून झाली पाजहजे तरच पर्यटनाला चालना जमळेल इांग्रजाांनी त्याांच्या स्वाथायसािी 

त्याांनी मराठ्ाांचे  जकले्ल उध्वस्त करण्याचा प्रर्त्न करून त्याांचे सामर्थ्य खच्ची करण्याचा प्रर्त्न 

केला. परां तु आज स्वतांत्र भारतामधे्य ऐतेहाजसक पर्यटनाच्या दृष्टीने जकल्ल्याांचा जवचार केला असता 

र्ाग्य व जनर्ोजनबद्ध पर्यटनाच्या दृष्टीने जकल्ल्याांचा जवकास केला असता पर्यटनाचे खूप मोिे िालन 

खुले होईल असा आशावाि नक्कीच वाटतो मात्र त्यासािी र्रज आहे ती म्हणजे सामाजजक व 

राजकीर् इच्छाशक्तीची....! 
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i;ZVu m|ksx o jkstxkj la/kh 

 
 

MkW- eqjyh/kj iaMhr xk;dokM 

lg;ksxh izk/;kid o O;olkf;d vFkZ’kkL= izeq[k] olarjko ukbZd dyk o okf.kT; egkfo|ky;] eq:M taftjk] 

ft- jk;xM&402 401. 

izkLrkfod %& 

txkr dks.kR;kgh ns’kkph vFkZO;oLFkk] d̀”kh] mn;ksx o lsok ;k rhu {ks=kaoj vacyowu vlr-s ;k rhu {ks=kaP;k

;ksxnkukpk ns’kkP;k ldy varxZr mRinukoj ifj.kke gksr vlrks- Hkkjrh; vFkZO;oLFkse/;s lokZar tkLr fgLlk lsok {ks=kpk 

vlwu R;kuarj m|ksx o ‘ksrh {ks=kpk fgLlk vkgs- Hkkjrh; vFkZO;oLFksr LFkwy ns’kkarxZr mRiknuke/;s d”̀kh {ks=kpk fgLlk 16 

VDds vlyk rjh jkstxkj fufeZrhps izek.k lokZf/kd vkgs- vyhdMs txkr ^i;ZVu {ks=* (Tourism Sector) {ks= gh 

lda   Yiuk eksB;k izek.kkr mn;kl ;sr vkgs- txkr vusd ns’kkaP;k vFkZO;oLFkk ;k izR;{k o vizR;{k i;ZVu {ks=koj vaoycwu 

vkgsr- Hkkjrkrhy i;ZVu {k=s    ns[khy vkfFkZd fodklkps eq[; ?kVd Eg.kwu mn;kl ;sr vkgs- vkiY;k ns’kkr tkLrhr tkLr 

fons’kh i;ZVd ;kosr ;klkBh Hkkjr ljdkjrQsZ eksB;k izek.kkr iz;Ru dsys tkrkr- dkj.k fons’kh o ns’kh i;ZVdkaeqGs eksB;k 

izek.kkr jkstxkj fuekZ.k gksrks- rlsp gkWVsYl o jsLVkWjaVLk~ VqlZ o VªWOglZ b- {ks=kr eksB;k izek.kkr jkstxkj fuekZ.k gksrks- rlps  

ijdh; pyukP;k xaxktkGhe/;s ns[khy ok< gksrs- (World Travel & Tourism Council-WTTC 2020) 

vgokykuqlkj txkrhy ,dw.k jkstxkjkP;k 8-1 VDds brdk jkstxkj gk i;ZVu {ks=keqGs fuekZ.k gksrsk- Hkkjrkr 2020 e/;s 58 

n’ky{k jkstxkj gk i;ZVu {ks=kr fuek.Z k gksbZy vlk vankt vkgs- oYMZ VªsM vkWxZuk;>s’kuP;k vgokykuqlkj 21 O;k 

‘krdkrhy  lokZar >ikV;kus ok<.kkÚ;k O;olk;ke/;s vfrF;] i;ZVu gs O;olk; vkgsr- Hkkjrke/;s i;ZVu gs jkstxkj 

fufeZrh vkf.k vkfFkZd fodklkps ,d egRoiw.kZ lk/ku Bjys vkgs- 

i;ZVukpk vFkZ %& 

LFkGkauk HksVh nsrk-s 19 O;k ‘krdkr ^i;ZVd* gk ‘kCn izpfyr >kyk- i;ZVd Eg.kts vlk ,d izoklh dh tks euksjatukdjhrk 

fofo/k 20 O;k ‘krdkr i;ZVdkpk vFkZ osxGk letyk xsyk dks.krkgh vkfFkZd ykHk u ?ksrk vkLokn ?ks.;kpk iz;Ru 

euksjatu o lkaLd̀frd Kku ?ks.;kph oR̀rh T;k O;Drhe/;s vlrs frYkk ^i;ZVd* vls EgVys tkrs- ^i;ZVu*gk ‘kCn baxzthrhy 

(Tourism) ;k ‘kCnkiklwu vkyk vkgs- ;k ‘kCnkps ewG (Tour)  gk ‘kCn  vkgs-  (Tour) Eg.kts  izokl gks;- izk- 

gqa>hdsj o dzWi (1942)  ;kaP;k ers ^i;ZVu Eg.kts dk;e Lo#ikph oLrh u dj.;kP;k gsrqus vfuoklh O;DrhP;k 

lgoklkrwu vkfFkZd mRiknukf’kok; vlysyh Hkzaerh gks;- 

Hkkjrkrh; i;ZVu {ks= %& 

Hkkjrkr i;ZVu {ks= fodflr gks.;klkBh eksB;k la/kh vkgsr- rktegy] os#G o vftaBk gh i;ZVu LFkGs tkxfrd Lrjkoj 

izfl/nh vkgsr- Hkkjrh; i;ZVu foHkkxkdMwu ^vrqY; Hkkjr* ¼Incredible India) ;k ukokus czW.M d#u vf/kd i;ZVd

Hkkjrkr ;s.;klkBh izpkj o ilz  kj dsyk tkrks- 2017 gs o”kZ ^vkarjjk”Vªh; fpjLFkk;h i;ZVu fodkl* ?kksf”kr dsys vkg-s l/;k txkr 

^bdks Vqfj>e* ;k i;ZVukyk tkLr oko vkgs- bZ’kkU; Hkkjr gs rsFkhy uSlfxZd lk/ku laIkRrheqGs eksB;k izek.kkr i;ZVu LFkGkapk 

fodkl gksr vl.kkjs {ks= cuys vkgs- tkxfrd i;ZVu la?kVusP;k vkdMsokjhulq  kj 5 VDds okf”kZd o/̀nhnjkus ^bdks Vqfj>e* 

txHkjkr fodflr gksr vkgs- ;s.kkÚ;k dkGkr Hkkjrkr bdks Vqfj>e] xzkeh.k Vqfj>e] fQYe Vqfj>e] lkaLdf̀rd Vqfj>eeqGs 

i;ZVu LFkGkapk fodkl gks.;klkBh tkLr la/kh vkgs- Hkkjr ljdkjP;k i;ZVu e=a  ky;kP;k vgokykuqlkj lu 2020 e/;s vankts 

3-5 n’ky{k yksdkauk gkWVsy m|ksxkr 2-73 n’ky{k yksdkauk jsLVkWjaVl~e/;s] 1-3 n’ky{k yksdkauk egkekxZkojhy /kkC;koj rj 

izoklh m|ksxkr 0-24 n’ky{k yksdkauk jkstxkj feGw ‘kdsy vlk vankt O;Dr dsyk vkgs- (World Travel & 

Tourism Council-2016) P;k vgoykuqlkj Hkkjrkr LFkwy ns’kkaxrZxr mRiknuke/;s i;ZVu {ks=kps izR;{k ;ksxnku 

2015 e/;s 2 VDds ,o<s gksr-s rj rs 2016 e/;s 7-1 VDds vkgs- rlsp i;ZVu {ks=kpk izR;{k o vizR;{k ,dw.k (GDP) e/khy 

;ksxnku 2015 E/;s 6-3 VDds gksrs gs izek.k 2026 i;Zar 7-2 VDds jkghy vlk vankt O;Dr dsyk vkgs- 

Hkkjrkr tkLrhr tkLr fons’kh i;ZVd vkY;keqGs ;kapk izR;{k o vizR;{k ifj.kke gk HkkjrkP;k vFkZO;oLFksoj gksrks-
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vkiY;k ns’kkr vkfFkZd fodklkyk pkyuk ns.;klkBh i;ZVu LFkGkaP;k fBdk.kh iqjs’kk ik;Hkrw  lqfo/kk miyC/k d#u ns.ks vko’;d 

vkgs- ts.kds  #Uk R;k fBdk.kh fons’kh i;ZVd tkLr izek.kkr ;sÅ ‘kdrhy- Hkkjrh; vFkZO;oLFksP;k ǹ”Vhus i;ZVu gk ,d 

egRokpk O;olk; vlwu vfydMs Hkkjrkrhy fofo/k jkT;kr i;ZVu dsanzkpk fodkl ?kMwu ;sr vlY;kps fnlwu ;sr-s ^nf{k.k 

Hkkjr]* dksd.k v’kk fBdk.kh Hkkjrkl ykHkysY;k uSlfxZd ns.kX;kaeqGs vusd i;ZVu LFkGs i;ZVdkalkBh egRokph Bjr vkgsr- 

yksdkauk jkstxkj feGowu ns.kkjk i;ZVu O;olk; vkgs- i;ZVu o jkstxkj ;kpk ijLij lca /k vkgs- ;ke/;s dq’ky o vdq’ky 

dkexkj ;kapk lekos’k vlrks- i;ZVu o jkstxkj ;k  lanHkkZr fjpMZl~ vls Eg.krkr dh] ,[kkn;k m|ksxkr fuekZ.k >kysY;k 100 

jkstxkjkaiSdh 60 jkstxkj vizR;{k o izR;{kfjR;k i;ZVuk’kh lacf/kr vlrkr- i;ZVu rK Jh- ,l- eWMfyd ;kauh vkiY;k i;ZVukps 

vkfFkZd egRo (Economic Importance of Tourism) ;k xzaFkkr i;ZVu o jkstxkj ;k fo”k;h vls Eg.krkr dh] 

T;k izns’kkr lk/ku laiRrh o m|ksxkaph derjrk vkgs] rsFks yksdkauk jkstxkjkph la/kh gh i;ZVukrwu feGw ‘kdsy- baXyMa  e/;s 

brj m|ksx vlY;keqGs i;ZVu m|ksxkr 5 rs 15 VDds yksd xaqrysys vkgsr- LFkkfud yksdkauk i;ZVu O;olkr jkstxkj 

miyC/k gksÅu izknsf’kd fodklkr pkyuk feGr vlrs- Hkkjrkrhy i;ZVu {ks=kpk fopkj djrk ;k {ks=krhy dejrk nwj d#u 

tkLrhr tkLr fodkl lk/kyk rj i;ZVu {ks= HkkjrkP;k vFkZO;oLFksr eksykph Hkj ?kkysy- 

egkjk”Vªkrhy i;ZVu %& 

egkjk”Vª ‘kklukus b-l- 1975 e/;s egkjk”Vª i;ZVu fodkl egkeaMGkph LFkkiuk d#u [kÚ;k vFkZkaus i;ZVu fodklkyk 

pkyuk fnyh vkgs- egkjk”Vªkrhy brj foHkkxkiSdh dksd.k foHkkkxkr i;ZVukyk fo’ks”k pkyuk feGkyh vkgs- R;kps egRokps 

dkj.k Eg.kts ;sFks miyC/k vlysyh uSlfxZd lk/ku lkeqxzh foLrhZ.kZ leqnz fdukjk] lg;knzh ioZrkP;k fo’kky jkaxk] HkO; fnO; 

?kkV] ikolkG;kr vkslaMwu okg.kkjs /kc/kcs] fgjokxkj fulxZ o je.kh; izsf{k.kh; LFkGs] FkaM gosph fBdk.ks gs dksd.kiV~Vhrhy 

egRokph i;ZVu LFkGs vkgsr- ;k fBdk.kh HksV fnY;kl tho jeeku gksrks- ;keqGsp dksd.kkr i;ZVukyk [kwi oko vkgs-  fdYys] 

ys.kh] taxys] eafnjs] vHk;kj.; v’kk fofo/k ?kVdkaeqGs o nG.koG.kkP;k lk/kukea qGs ;sFks i;ZVukpk fodkl eksB;k izek.kkr 

>kyk vlwu LFkkfudkauk jkstxkj miyC/k >kyk vkgs- 2017 gs o”kZ ^fOgthV egkjk”Vª b;j* Eg.kwu lktjs dj.;kr vky-s 

ns’k] fons’kkrwu ;s.kkÚ;k i;ZVdkauk egkjk”Vª ljdkjus i;ZVu /kksj.k 2016 tkfgj dsys ;k /kksj.kkuqlkj jkT;krhy i;ZVuLFkGh 

ik;kHkwr fodkl dj.;kpk ekxZ eksdGk dj.;kr vkyk- 10 yk[k jkstxkj la/kh vkf.k 30 gtkj dksVhaph xqaro.kwd dj.;kps 

y{k vkgs- uO;k i;ZVu /kksj.kkr /kkfeZd] oS|fd; fulxZ o d̀”kh i;ZVukdMs fo’ks”k fo’ks”k y{k Bso.;kr vkys vkgs-  

egkjk”Vªkyk vusd {ks=kae/;s jkstxkjkP;k l/a kh fuekZ.k >kY;k vkgsr- i;ZVu m|ksx gk ,dkp osGh i;ZVdkauk vkuan ns.;kcjkscjp 

ns’kkP;k vkfFkZd fodklkyk vkf.k jkstxkj fufeZrhyk gkrHkkj ykor vkgs- vkSjaxkckn gs ‘kgj egkjk”Vªkarhy i;ZVukph jkt/kkuh 

Eg.kwu vksG[kys tkrs- egkjk”Vªkrhy vkSjaxkckn ftYgkr txizfl/n vftaBk o os:G ;sFkhy ys.;kaph x.kuk l;a qDr jk”VªkaP;k 

‘kS{kf.kd] ‘kkldh; o lkaLd̀frd la?kVusus tkfgj dys s Y;k tkxfrd okjlk ti.kkÚ;k LFkGkae/;s dsyh vkgs- R;keqGs egkjk”Vª 

jkT;kr ;k txizfl/n i;ZVuLFkGkauk fons’kh o ns’kh i;ZVdkaph la[;k eksB;k izek.kkr HksVh nsrkr- egkjk”Vªkyk larkaph Hkweh 

Eg.kwu vksG[kys tkrs- rlsp N=irh f’kokth egkjktkaps ‘ksdMks fdYys ns[khy i;ZVdkalkBh egRokph LFkGs cuwu jkfgys vkgrs - 

i;ZVukps egRo %& 

i;ZVukps egRo [kkyhyizek.ks lkaxrk ;sbZy- 

1½       i;ZVu gs vkiY;k vk;”q ;kr vkuan vkf.k vfoLej.kh; {k.k fuekZ.k djrs vkf.k lkscrp dks.kR;kgh ns’kklkBh gs 

lkekftd] lkaLd̀frd] jktuSfrd o vkfFkZd fodklkrgh egRokph Hkwfedk ctkors- 

2½       ;k {ks=kkr mPpra= vl.kkÚ;k dkexkjkiklwu rs vdq’ky dkexkjkai;rZa  jkstxkjkph la/kh vkgs- ;k {ks=kr 10 yk[kkaph 

xqaro.kwd dsY;kl 90 jkstxkj fuekZ.k gksrkr-  brj m|ksxkr ek= gs izek.k dos G 13% ,o<s vkgs- R;keqGsp txkrhy vusd 

ns’kkauh i;ZVukyk izk/kkU; fnys vkgs- nqcb]Z eysf’k;k] flaxkiwj o Jhyads lkj[;k ygku ygku ns’kkauh i;ZVukP;k cGkoj izxrh 

dsyh vkgs- i;ZVu m|ksxkrwu ;s.kkÚ;k eglwykps ns’kkP;k vFkZO;oLFksr eksykps LFkku vkgs- 

3½       i;ZVu LFkG gs ,d O;olk;kps o vkfFkZd mRiUu feGowu ns.kkjs egRokps lk/ku vkgs- R;keqGs i;ZVu m|ksx ok<r 

vkg-s 

4½       i;ZVu {ks=keqGs ijdh; i;ZVdkauk vkdf”kZr d:u fons’kh pyu feGfork ;sr-s ns’kkph o jkT;kph vFkZO;oLFkk 

cGdV dj.;kP;k ǹ”Vhus ijdh; pyukl vf/kd egRo vkgs- i;ZVukeqGs Hkkjrkr njo”khZ ljkljh 3300 dksVh ijdh; pyu 

feGrs- njo”khZ ljkljh 14 dksVh fons’kh i;ZVd Hkkjrkyk HksVh nsr vlrkr- 

5½       i;ZVukeqGs fofo/k O;olk;kauk izksRlkgu feGrs] mnk- LVkWYl] gkWVsy] ifjogu] LFkkfud m|ksx] dyk 

m|ksx b- i;ZVuLFkGkeqGs jkstxkjkP;k la/kh ok<rkr- vkt ns’kkP;k ,dw.k Je’kDrhP;k 2-4%  Eg.ktsp 78 yk[k 

yksd gkWVsy  O;olk;kr dk;Zjr vkgsr-  rlps  eksBh vkgs- xzkeh.k xkfyps] fo.kdj] HksVoLrw fodzsrs o i;ZVu laLFkke/;s dke 

dj.kkÚ;k yksdkaph la[;k  
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6½       izR;{k&vizR;{ki.ks i;ZVu m|ksxkr 2 dksVh yksd xqarys vlwu gkWVsy] foeku lsok] izoklh] la[;kae/;s efgykaph 

la[;k iq:”kkais{kk vf/kd vkgs- i;ZVu LFkG vlY;keqGs R;k ifjljkrhy LFkkfud yksdkaP;k mRiUukr ok< gksÅu R;kaps 

jkg.kheku mapko.;kl enr gksr vkgs- 

i;ZVu vkf.k jkstxkj fufeZrh %& 

i;ZVukeqGs i;ZVu {ks=kP;k fodklkcjkscjp fofo/k m+|ksx o O;kikj ok<rks- ygku O;kikjh] lsok iqjo.kkjs fdjdksG fodzsrs] 

ekxZn’kZd] gkWVsy o fuokl O;oLFkk] Hkkstu O;oLFkk] ,taV] lgy vk;kstd] okgrqd o nG.koG.k] euksjatu v’kk vusd 

{ks=kpk fodkl gksrks- ;krwu izpaM jkstxkj fufeZrh gksrs- i;ZVu gs {ks= loZ d’q ky] vdq’ky] lk{kj] fuj{kj yksdkauk 

jkstxkjkP;k la/kh miyC/k d:u nsrs- 

1-   fulxZ i;ZVu %& uSlfxZd i;ZVukeqGs vkfFkZd HkjHkjkV gksr vkgs-  deh mRiUukr o vYi dkyko/khr ns[khy 

ns’kkarxZr i;ZVd i;ZVu m|ksxkP;k yofpdres qGs fulxZ i;ZVukpk miHkksx ?ksrkr-  HkkjrkP;k ljkljh <kscG mRiUukP;k 

92 VDds vkf.k ,dw.k jkstxkj fufeZrhP;k 49-8 n’ky{k jkstxkj fufeZrhgh i;ZVu +m|ksxk}kjs gksrs- fu;kstu vk;ksxkP;k vdjkO;k 

iapokf”kZd ;kstusuqlkj nqxZe vkf.k ekxkl Hkkxke/;s jkstxkj fufeZrh vkf.k vkfFkZd fodklkdfjrk egRokps lk/ku vlysyk 

i;ZVu gk lokZr eksBk m|ksx vkgs-  ljdkj cgqvk;keh loZlekos’kd vkf.k nqjn’khZ i;ZVu ;a=.kk fodflr djhr vkgs- 

R;kuqlkj LFkkfud vkf.k fons’kh i;ZVu cktkjkph ò/nh vkf.k i;ZVu m|ksxkrhy loZ leHkkx/kkjdkauk leku Qk;nk 

feGfo.;kdfjrk iz;Ru gksr vkgsr-  Hkkjrkrhy laiUu dyk] ijia jk] [kkuiku vkf.k gLrdyk iznf’kZr dj.;kdfjrk ns’kHkjkr 

100 fBdk.kh xzkeh.k i;ZVukph lq:okr dj.;kr vkyh vkgs-  LFkkfud vkf.k ijns’kh i;ZVdkaP;k HksVheqGs xzkeh.k mRiUuke/;s 

ok< gksouw efgykaP;k vkfFkZd l{kehdj.kkr ok< gkr vkgs- 

2-   d̀”kh i;ZVu %& ekuokyk lq:okrhiklwup ‘ksrhps vkd”kZ.k vkgs-  ek= vkt m|ksx o lsok {ks=kP;k foLrkjk cjkscj 

rks ‘ksrhiklwu nwj tkr vkg-s v’kkosGh ‘ksrhe/;s i;ZVdkauk vkdf”kZd dj.kkjh fuoklLFkkus] m|kus] fofo/k ouLirhP;k ekfgrh o 

mi;ksx vkd”kZd VsdM;k] rGs o xzkeh.k [kk| laLdr̀ h fuekZ.k dsY;kus vkt i;ZVd vkdf”kZr gksr vkgsr- xzkeh.k i;ZVukyk 

izksRlkgu ns.;klkBh ljdkjus v’kk {ks=kkaph vksG[k fuekZ.k d:u R;k fBdk.kh ewyHkwr lalk/kus fuekZ.k dj.ks] oso/;iw.kZ 

laLd̀rhps izn’kZu ?kMowu vk.k.ks] rlsp vYinjkr jkg.;kph lqfo/kk fuekZ.k dj.ks ;k lkj[;k egRokP;k ckch djk;yk gO;kr- 

dkj.k ns’kkrhy ok<R;k csjkstxkjkauk d̀”kh i;ZVukeqGs jkstxkjkps lk/ku miyC/k gksowu ifj.kkeh yksdkpa nkfjnz; deh gks.;kl 

enr gksbZy- 

3-   oS|fd; i;ZVu %& Hkkjrkyk vk;qosZnkph eksBh ijaijk vkgs- oS|dh; i;ZVukyk pkyuk ns.;klkBh Hkkjr vk?kkMhoj 

vkgs] dkj.k ;sFkhy oS|dh; {ks=krhy lks;h&lfq o/k vkarjjk”Vªh; ntkZP;k vlY;keqGs deh [kpkZr miyC/k  

gkr s  kr- R;keqGs oS|dh; mipkjkapk i;ZVuk’kh lkaxM ?kkywu oS|dh; i;ZVu g;k ladYiuspk mxe >kyk-  oS|dh; 

i;ZVuklkBh ;s.kkÚ;k izok’kkaph la[;k fnM yk[kkaP;k toGikl vkgs- oS|dh; i;ZVukph cktkjisB ns[khy 30 dksVh 

MkWyjph vkgs- ,dk ikg.khuqlkj Hkkjrkrhy oS|fd; i;ZVukps {ks= njo”KhZ 30 VDdsauh ok<r vkg-s R;keqGs Hkkjrkrhy i;ZVu 

m|ksx fodklkP;k n”̀Vhdksukrwu vkÅV lksflZaxP;k uO;k iokZr izos’k djrkauk fnlwu ;srk-s txkrhy vusd fBdk.kko:u mipkj 

?ks.;kl fons’kh i;ZVd ;srkr vkf.k mipkj ?ksrkr gk O;olk; ok<r vlwu uohu jkstxkjkaps ,d lk/ku fodflr gksr vkgs- 

4-   xqaro.kwd ok< %& vFkZrKkaP;k ers] HkkaMoy gs mRiknukps egRokps vax vkgs- ,l- esMfyd ;kaP;k Economic 

Importance of Tourism ;k xzaFkkr i;ZVukrhy ,dw.k xaqro.kwdhP;k 90 VDds HkkaMoy ijr feG.;kph ‘kkLorh brj 

m|ksxkis{kk i;ZVukr vf/kd vkgs-  ;ko:u ;k O;olk;kr vf/kd xaqro.kwd gksrs vf/kd uQk izkIr gksrks- 

5-   fons’kh pyu  %& i;ZVu gs fons’kh pyu feGfo.;kps egRokps lk/ku vkgs- ns’kkr ;s.kkÚ;k fons’kh i;ZVdkadMwu gs 

fons’kh pyuk feGr-s Hkkjrkr ;s.kkÚ;k i;ZVdkaP;k la[;sr lkrR;kus ok< gksr vlY;kus fons’kh pyukP;k izkIrhr ok< gksr vkgs- 

lekjksi %& i;ZVu m|ksxkps uSlfxZd i;ZVu] oS|dh; i;ZVu] d”̀kh i;ZVu gs egRokps ?kVd vkgsr-  ns’kkyk vkfFkZd lqcRrk 

ns.;kP;k ǹ”Vhdksukrwu g;k ?kVdkyk fo’ks”k egRo vkgs- fulxZ i;ZVukeqGs LFkkfudkauk jkstxkj miyC/k gksrks-  dkjkxhj vkf.k 

fo.kdjka}kjs r;kj dsysys oL= o oLrw i;ZVdkauk [kkl vkdf”kZr djrkr- ;keqGs efgykaP;k mRiUukr ok< gksÅu R;kaps vkfFkZd 

lcyhdj.k gks.;kl enr gksrs o R;keqGs xzkeh.k Hkkxkapk ns[khy fodkl ;k i;ZVu {ks=keqGs gksr vkgs- Hkkjrkpk tyn 

xrhus fodkl dj.;klkBh i;ZVu {ks=ke/;s eksB;k izek.kkr xraq .kwd d:u mRre ntkZP;k ik;kHkwr lks;h&lqfo/kk miyC/k 

d:u ns.ks vko’;d vkgs- ts.ks d:u fons’kh i;ZVdkyk i;ZVu LFkGh dks.krkgh =kl gks.kkj ukgh-  Hkkjr ljdkjus i;ZVu 

{ks=kr vf/kd fons’kh i;ZVd ;s.;klkBh vf/kd loyrh o lqfo/kk ns.ks vko’;d vkgs-  ts.ksd:u ;k {ks=kP;k ek/;ekrwu 

HkkjrkP;k vkfFkZd fodklkyk pkyuk feGw ‘kdsy-   Hkkjrh; vFkZO;oLFkse/;s i;ZVu {ks=kps ;ksxnku lrr ok<r vkgs Eg.kwu 

HkkjrkP;k vkfFkZd fodklkr i;ZVu {ks= Hkfo”;kr ojnku B: ’kdrs- i;ZVu m|kxs kpk fodkl >kyk rj rs ns’kkrhy i;ZVu 

LFkGkacjkscj ns’kkP;k laLd̀rhph tksikluk dsY;klkj[k vkgs-  f’kok; ns’kkph vkfFkZd fLFkrh lq/kkj.;kP;k ǹ”Vhusgh egRokps vkgs- 



SCHOLARY RESEARCH JOURNAL FOR INTERDISCIPLINARY STUDIES                          ISSN: 2278-8808 

JAN-FEB, 2020, V-7/58 Page 137 
 

R;klkBh xjt vkgs rh i;ZVu {ks=kr ;ksX; izdkjs xqaro.kwd dj.;kph HkkSxksfyd] ,sfrgkfld o lkaLd̀frd fLFkrh vkf.k 

i;ZVdkaP;k vkoMh&fuoMh ikgwu okgrqd O;oLFkk] m|kus bR;kfnoj [kpZ gks.;kph xjt vkgs- 

lanHkZ lqph % 

dqyd.khZ ,l- Ogh- & egkjk”VªkP;k i;ZVu m|ksxkrhy la/kh] m|kts 

vFkZlaokn & ,fizy twu 2017 @ [kaM 41] vad & 1 

lkIrkfgd ldkG ¼i;ZVu fo’ks”kkad½ fn- 12 Qsczqokjh 2011- 

Relevance of Tourism and its impact in Development in emerging economy of India with special reference to 

Maharashtra – July 2017. 
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egkjk’Vªªªªkrhy fdYyssss % isszzssjzzj.kk o LQqqrqqrhZZnZZnk;h i;ZZVZZVu- 

 

izk- ds- ts- pOgk.k  

bfrgkl foHkkx] izeq[k vuarjko FkksiVs egkfo|ky;] Hkksj 

 

eukyk vkuan o mRlkg feGkok ;klkBh vki.k iz;Ru djr vlrks- ;kstukiwoZd Hkzearh] HkVdarh] 

fQj.ks fdaok i;ZVu gk R;krhy ,d egRokpk ekxZ vkgs- ftFks vkiY;kyk vkuan feGrks v”kk 

vkliklP;k rlsp nwjojP;k fBdk.kh i;ZVukl tkrks- rks izns”k rsFkhy fBdk.ks izR;{k ikgrks rks vkBo.khr 

lkekowu ?ksrks o iqUgk iqUgk rks Lej.kkr vk.krks- r”kh fulxkZph vks< izR;sd ek.klkyk vlrs- nSuafnu 

thoukrhy rk.kr.kko dk<wu Vkd.;klkBh rlsp nSuafnu thoukrhy rksp rks i.kk dk<wu Vkd.;klkBh vki.k 

gok ikyV dj.;kpk iz;Ru djrks- ;klkBh i;ZVu gk ,d pkaxyk ekxZ vkgs- fulxZi;ZVu] d`’khi;ZVu] /kkfeZd 

i;ZVu] lkaLd`frd i;ZVu] ,sfrgkfld i;ZVu R;krhyp nqxZ i;ZVu gh i;ZVukph fofo/k {ks= vkgsr- i;ZVu 

dsoG euksfuosnu fdaok euksjatu u jkgrk rks ,d egRoiw.kZ m|ksx Eg.kwu fodflr >kyk vkgs- vkt vusd 

O;Drh] laLFkk ;k m|ksxkr vxzslj vkgsr- ns”k&fons”kkr ;k i;ZVu m|ksxkus lkekftd o vkfFkZd {ks=koj 

vkiyk izHkko izLFkkfir dsyk vkgs- 

egkjk’Vªkrgh i;ZVu O;olk;kpk fodkl gks.;klkBh [kwi oko vkgs- 

egkjk’VªªªªkP;k i;ZZVZZVukph cyLFkkussss % 

vkpk;Z iz-ds-v=s Eg.kr vlr & ^brj jkT;kauk QDr Hkwxksy vkgs- egkjk’Vªkyk Hkwxksyk cjkscjp 

bfrgkl vkgs-* [kjks[kjp egkjk’Vªkyk le`) Hkwxksy] laiUu izkd`frd thou o oSHko”kkyh bfrgklkpk okjlk 

ykHkysyk vkgs- R;keqGsp i;ZVukP;k n`’Vhus egkjk’Vªkr izpaM {kerk vkgs- 

lgÓkfnz&lkriqMÓkP;k mÙkqax ioZr jkaxkiklwu rs foLrh.kZ laqnj lkxj fdukÚ;ki;Zr vkf.k 

fo”kky ekGjkukiklwu rs le`) ?kunkV taxyki;Zr mHkk egkjk’Vª lkSan;kZus uVysyk vkgs- cQkZPNkfnr 

f”k[kjs o okGoaV ;k nksu xks’Vh lksMwu brj loZ uSlfxZd ?kVdkauh egkjk’Vª vksrizksri.ks Hkjysyk 

vkgs-  egkjk’Vªkyk 720 fd-eh ykachph o 40 rs 60 fd-eh :anhph lkxjh fdukjiVV~h ykHkyh 

vkgs- vizfre fulxZ laiUu leqnz fdukjs] ukuk rÚgsP;k izk.kh] i{kh o o{̀kjkthauh le`) vlysyh fgjohxkj 

taxys] vHk;kj.; oSf”k’B iw.kZ vkgsr- egkcGs”oj] ikpx.kh] ekFksjku] bxriwjh] fp[kynjk] rksj.kekG] tOgkj 

v”kh fulxZ laiUu fxjhLFkkus eueksgd vkgsr- lgÓkfnz] lkriqMk] foa|kfnz ioZr jkaxkae/khy ekG”kst] bxriwjh] 

oja/kk] yks.kkoGk] [kaMkGk] ikj] <oGk]oja/kk iksQGh vkack] vkacksyh] vkacsuGh] bR;knh jksekapd ?kkV jLrs] 

nÚ;k[kksÚ;krwu okV dk<r /kko.kkÚ;k u|k o eueksgd /kc/kcs egkjk’VªkP;k  oSHkokr  Hkj ?kky.kkjs  vkgsr-  

vtaBk] os:G] /kkjkiwjh] ys.;kfnz] dkysZ Hkkts] vkxkf”kouxj bR;knh fBdk.kph ys.kh] vkf[ko] jsf[ko] 

“kksfHkoar eafnjs egRoiw.kZ vkgsr- vkGanh] ia<jiwj] nsgw] “ksxko] f”kMhZ] vDdydksV] izfl) nÙkeafnjs] lkMsrhu 

“kDrhihBs] v’Vfouk;d eafnjs] f”koky;s] okbZ] iSB.k] ukf”kd] «;acsd”oj bR;knh /keZLFkGs ;k loZ xks’Vh 

egkjk’VªkP;k i;ZVukph cyLFkkus vkgsr- ;k lokZis{kkgh egkjk’Vªkph fo”ks’k vksG[k Eg.kts bFkys xMdksV 

fdYys vkgsr- njjkst gtkjks yksd izsj.kk o LQwrhZnk;h vlysY;k egkjk’Vªkrhy fdYY;koj J)kiwoZd i;ZVu 

djr vlrkr- 

egkjk’Vªªªªkrhy fdYyssss % 

xMdksV fdYYks gs egkjk’Vªkps oSHko vkgsr- gs fdYys N=irh f”kokth egkjktkaP;k LojkT; dk;kZph LQwrhZnk;h 

eafnjs vkgsr- egkjk’Vªkps gs nqxkZyadkj ejkBh eukrhy J)kLFkGs vkgsr- “kkS;kZph] LokHkhekukph ijaijk 
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tksikl.kkÚ;k N=irhaP;k dk;Zdr`Rokus o inLi”kkZus iqfur >kysY;k fdYY;koj tkÅu ureLrd Ogkos ;k Hkkousus 

fdYyk ikg.;kph vks< vkiY;k lokZaP;k eukr lnSo vlrs- egkjk’Vª gs fdYY;kaps jkT; vkgs- tynqxZ] 

fxjhnqxZ o HkqbZdksV vls fdYY;kps rhu izeq[k izdkj vkgsr- dkgh fdYys fdukjiV~Vhojgh vkgsr- rj dkgh 

fdYys fxjh o HkqbZdksV ;k nksUghapk leUo; lk/kwu cka/kysys vkgsr- ounqxZ izdkjps fdYysgh vkgsr- lqo.kZnqxZ] 

vukZGk] [kkansjh] mansjh] fla/kqnqxZ] dqykck] dklk] tathjk bR;knh izfl) tynqxZ vkgsr- rj olbZ ekfge] 

ck.kdksV] t;xM] in~exM] jRukfxjh bR;knh fdukÚ;kojhy fdYysgh egRokps vkgsr- jktxM] jk;xM] 

jksfgMs”oj] rksj.kk] iqjanj] izrkixM] flagxM vls vusd fxjhnqxZ fnek[kkr mHks vkgsr- rlsp oklksVk] 

ujukGk] xkohyxM lkj[ks ounqxZgh izfl) vkgsr- egkjk’Vª gk fdYY;kapk ns”k vkgs- egkjk’Vªkr ukanysY;k 

vusd jktoVhauh egkjk’VªkP;k Hkwehe/;s fdYys mHkkjys vkgsr- gs fdYys lkrokgu] okdkVd] pkyqD;] f”kygkj] 

futke”kkgh] vkfny”kkgh o ejkBs ;k jktoVhP;k dkGkr cka/kys xsys- fo”ks’kr% ejkBÓkauh ;k fdYY;kauk 

vkiY;k LojkT;kph “kDrhdsanz cufoyh- N=irh f”kokth jktkauk fdYY;kapk jktk] nqxZiszeh jktk Eg.kwu 

xkSjfoys tkrs- R;kaps fdYY;ka”kh vrwV ukrs gksrs- ^N=irh f”kokth jktkaapk tUe fdYY;koj >kyk- R;kaps 

ckyi.k fdYY;kaP;k lkfu/;kr xsys- R;kaP;k LojkT;kaph lq:okr fdYY;koj >kyh- ;k LojkT;kph ok<gh 

fdYY;koj >kyh- N=irh Eg.kwu rs fdYY;kojp vfHkf”kDr >kys- R;kaps nsgkolugh fdYY;kojp >kys- vls 

gs fdYys egkjk’Vªkph LQqrhZ eafnjs vkgsr- ;k ,Sfrgkfld okj”;kps lq”kksfHkdj.k] lao/kZu o tru >kys 

ikfgts- ;keqGs egkjk’VªkP;k i;ZVu {ks=kr fuf”prp dzkarhdkjd fodkl gksbZy- 

fdYyssss i;ZZVZZVukl izzHzzHkkfor ?kVd % 

1½ Hkkofud lkn % i;ZVukP;k brj {ks=kis{kk fdYys i;VZ u Eg.ktsp nqxZi;ZVu gs vk”k;] fo’k;] Lo:i] 

J)k o egRo ;k n`’Vhdksukrwu fujkGs vkgs- fdYY;kaps ,sfrgkfld eksy] R;klanHkkZrhy J)k LokHkheku] 

cfynkukph ijaijk] R;kaP;k”kh fuxMhr fopkj/kkjk ;k Hkkofud xks’Vh v”kk i;ZVukr egRokP;k vlrkr- 

2½ LFkkiR;”kSyh % fdYY;kaph vfo”olfu; jpuk] LFkkiR;”kkL=] rRdkyhu oSf”k’Viw.kZ ckjdkos] laj{k.k ewY; 

oSHko”kkyh n`’Vhdksu v”kk vusd fo/k xks’VhaeqGs i;ZVuklkBh izHkkfor gks.kkjk nsf[ky i;ZVdkapk ,d oxZ 

vlrks- 

3½ ,sfrgkfld ?kVuk % fdYY;ka”kh fuxMhr bfrgkl gk nsf[ky fdYys i;ZVukr izksRlkfgr djr vlrks- 

f”kojk;kpas tUeLFkG Eg.kwu f”kousjh] LojkT;kph “kiFk Eg.kwu jk;js”oj] LojkT;kps rksj.k Eg.kwu rksj.kk] 

LojkT;kph 27 o’kZ jkt/kkuh vlysyk o vusd ,sfrgkfld ?kVuka”kh laca/khr vlysyk egRoiw.kZ xM T;kyk 

^xMkapk jktk jktkapk xM* jktxM vls EgVys tkrs] rks jktxM ;k fBdk.kh yksd eksBÓk la[;sus J)kiwoZd 

tkr vlrkr- R;kpcjkscj vQty[kkukoj ekr Eg.kwu izrkixM] ckthizHkqapk o f”kokth dkf”knpk ijkdze 

Eg.kwu iUgkGk&fo”kkGxM] eqjkjckthapk ijkdze o N=irh laHkkth jktkaps tUeLFkG vlysyk iqjanj] N=irh 

f”kokth egkjktkaPkk jkT;fHk’ksd Eg.kwu jk;xM v”kk fdYY;k”kh fuxMhr egRoiw.kZ ,sfrgkfld ?kMkeksMhaeqGsgh 

i;ZVd v”kk fdYY;kauk HksV ns.;klkBh eksBÓk izek.kkr ;sr vlrkr- rkukth ekyqljsapk ijkdze] N=irh 

jktkjke egkjktkaps fu/ku ;k n`’Vhus flagxM] ejkBÓkah uarjph jkt/kkuh vftaD;rkjk v”kk vusd ,sfrgkfld 

?kVukaps lk{khnkj vlysys fdYys ikg.;kph lokZaukp vks< o mRlqdRkk vlrs- 

4½ vH;kl o ftKklk % xrdkyhu xks’Vh tk.kwu ?ks.;kph ftKklk lokZaukp vlrs- bfrgklkr ?kMwu xsysY;k 

?kVuka”kh laca/khr LFkGkapk vH;kl dj.;kph vkiyh izkekf.kd bPNk vlrs- ;k n`’Vhusgh fdYys i;ZVu 

dj.kkjs ns”kkfons”kkrhy vusd yksd vkgsr- fdYY;kpk vH;kl dj.;klkBh fdaok rs letwu ?ks.;klkBh vH;kl 

lgyhaps eksBÓkizek.kkr vk;kstu dsys tkrs- rlsp vusd i;ZVd fdYY;kfo’k;h l[kksy vH;kl dj.;klkBh ;sr 
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vlrkr- la”kks/kukP;k ikrGhojgh fdYY;kapk vH;kl dj.kkjs vusd la”kks/kd vlrkr- ;k n`’Vhus fdYys i;ZVu 

izHkkfor gksr vlrs- 

5½ HkkSxfyd o uSlfxZd ifjlj % fdYY;kaP;k Hkksorkyh vlysyk ifjlj gk nsf[ky fdYys i;ZVukl izHkkfor 

djr vlrks- tynqxZ] fdUkkjiV~Vhojhy fdYys] ounqxZ] fxjhnqxZ ;k izdkjps fdYys gs fulxZ lkSan;kZus uVysY;k 

ifjljkr fnek[kkr mHks vlrkr- v”kk fdYY;koj i;ZVuklkBh tk.kkÚ;k yksdkaph la[;kgh eksBÓk izek.kkr 

vlrs- 

6½ fxjhHkze.k o fx;kZjksgu % fxjhHkze.k o fx;kZjksgu gk ns[khy fdYys i;ZVukP;k brj izHkkfor 

?kVdkaiSdh ,d egRokpk ?kVd vkgs- MksaxjnÚ;kr HkVdarh dj.kkÚ;k vusd lkglh laLFkk] O;Drh leqg 

;klkBh fdYys o ifjljkyk izk/kkU; nsrkr- egkjk’Vªkr lk/kkj.k lIVsacj rs ekpZ ;k njE;ku i;ZVu dj.kkÚ;k 

v”kk i;ZVdkaph la[;k eksBÓkizek.kkr vlrs- fx;kZjksg.kklkBh ns[khy vusd lkglh laLFkk fdYY;kauk izk/kkU; 

nsrkr- jktxM & flagxM & rksj.kk gk Vsªsd egkjk’Vªkrhy reke fxjhHkze.k dj.kkÚ;k i;ZVdkapk vkoMhpk Vªsd 

vkgs- 

7½ lqfo/kk o lqyHkrk % jkstP;k rk.kr.kkokrwu eukyk lq[kn vkuan feGkok ;klkBh yksd i;ZVu djr 

vlrkr- fdYysi;ZVu rls lksis ukgh- R;kyk ekufld o “kkjfjd l{kersph xjt vlrs- R;keqGs fdYys 

i;ZVuklkBh tk.kkÚ;k i;ZVdkaph la[;k brj {ks=krhy i;ZVukis{kk e;kZfnr vlrs- ftFks lgtlqyHk nG.koG.kkph 

lqfo/kk vkgs v”kk fBdk.kh fdYys i;ZVuklkBh tk.kkÚ;kaph la[;k vkf/kd vkgs- rlsp fdYY;koj loZ 

izdkjP;k vR;ko”;d lks;h lqfo/kk vlrhy rj i;ZVdkapk vks?k v”kk fdYY;koj i;ZVuklkBh eksBÓkizek.kkoj 

vlrks- iUgkGxM] izrkixM] jk;xM] iqjanj ;k lkj[;k fdYY;koj i;ZVukalkBh tk.kkÚ;k i;ZVdkaP;k rqyusr 

oSjkVxM] ikaMoxM ;sFks tk.kkÚ;k i;ZVdkaph la[;k Qkjp deh vkgs- FkksMD;kr gs loZ ?kVd i;ZVukl 

izHkkfor djrkr- 

fdYysss i;ZZVZZVukl izzkzzkssRssRlkgu nss.ss.kkÚ;k mik;;ksstsstuk % 

nqxZi;ZVu dj.kkjk ,d fof”k’V i;ZVdkapk oxZ vkgs- T;kauk vkiY;k bfrgklkcn~ny vkiqydh] 

ftOgkGk vkgs- ts “kkjfjd ekufldn`’VÓk l{ke vkgsr o Qkj”kk lks;h lqfo/kk ulrkukgh fdYY;kaoj  

i;ZVuklkBh tk.kkÚ;k i;ZVdkaph la[;k Qkjp e;kZfnr vkgs- ,sfrgkfld i;ZVukrhy fdYys i;ZVu gk ,d 

fo”ks’k ?kVd vkgs- egkjk’Vªkrhy fdYY;koj eksBÓkizek.kkoj i;ZVdkauh tkos] R;krwu i;ZVu O;olk;kpkgh 

fodkl Ogkok R;k n`’Vhus fdYys i;VZ  ukl mÙkstu ns.kkÚ;k mik;;kstuk dj.ks  egRokps vkgs- R;kaps Lo:i 

iq<hy izek.ks- & 

1½ fdYys nq:Lrh o lq”kksfHkdj.k d:u R;kaps oSHko ok<fo.ks- 

2½ “kD; frFks nG.koG.kkP;k lqfo/kk fuekZ.k dj.ks- 

3½ l”kqYd Hkkstu o fuoklkph O;oLFkk dj.ks- 

4½ fi.;kP;k “kq) ik.;kph pgk vYiksigkj lqfo/kk vlkoh- 

5½ i;ZVdkauk ekfgrh ns.kkÚ;k ekxZn”kZdkaph miyC/krk vlkoh- 

6½ “kD; vlsy rj i;ZVdkalkBh dkgh loyrh ns.;kpk iz;Ru djkok- 

7½ tkfgjkr ra=kpk okij d:u tkLrhr tkLr yksdkauk i;ZVuklkBh izksRlkfgr djkos- 

8½ fdYY;kP;k o fdYY;kojhy i;ZVukP;k fodklklkBh “kkldh; vkfFkZd rjrwn djkoh- 

9½ jktLFkkukrhy fdYY;kaph T;kizek.ks cMnkLr Bsoyh tkrs R;kizek.ks egkjk’Vªkrhy fdYY;kadMsgh y{k dsafnzr 

dsys tkos- 

10½ ,sfrgkfld okjlkLFkGkaps ikfo«; jk[kys tkos ;klkBh yksdkaP;kr tk.kho tkx`rh ?kMowu vk.kkoh 

bR;knh- 
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fdYyssss i;ZZVZZVukpssss egRo % 

fdYys i;ZVu gs i;ZVukrhy egRokps {ks= vkgs- fdYys vkiY;k bfrgklkps] “kkS;Z”kkyh ijaijsps lk{khnkj vkgsr- 

gh nqxZys.kh egkjk’VªkP;k oSHkokph Lekjds vkgsr- ejkBÓkaP;k bfrgklkph ;”kksxkFkk fdYY;k”kh fuxMhr vkgs- 

gs ,sfrgkfld fdYys egkjk’Vªkpk vueksy Bsok vkgs- ;k ,sfrgkfld fdYY;kps tru vkf.k lao/kZ dj.ks 

Qkj egRokps vkgs- R;klkBh R;kaP;k fodklkpk vkjk[kMk dj.ks egRokps vkgs- ns”kfons”kkrhy i;ZVdkauh 

eksBÓkizek.kkr fdYys i;ZVukpk ykHk ?;kok- bfrgklkph egrh lkax.kkjs 350 P;k oj fdYys egkjk’Vªkyk 

ykHkysys vkgsr- iqjkRo [kkR;kP;k funsZ”kkapk vknj d:u fdYys i;ZVukyk tkLRkhr tkLr fodflr dsysrj 

egkjk’VªkP;k i;ZVu fodklkyk fuf”prp eksBÓk izek.kkr xrh feGsy- jkT;kP;k i;ZVukyk txkP;k 

udk”kkoj ekukps LFkku feGowu ns.;kph {kerk fdYys i;ZVukr vkgs- egkjk’Vªkyk yykeHkwr vlysys 

fdYys gh LQwrhZLFkkus vkgsr- R;kaP;k ;”kksxkFkk vktgh vkiY;kyk jksekafpr djrkr- vk/kqfud dkGkr ;kp 

fdYY;kaP;k enrhus vkiY;kyk i;ZVukP;k vk/kkjs jkT;kP;k vkfFkZd fodklkyk fuf”prp gkrHkkj 

ykork ;sbZy- fdYys gs Lokra«;kph] ekaxY;kph izfrds vkgsr- R;kaph vki.k fu’BkiwoZd tksikl.kk dsyh 

ikfgts- Hkksj ¼iq.ks½ e/khy :nz izfr’Bku] f”ko”kkgh izfr’Bku tqUujph lgÓkfnz izfr’Bku lkj[;k dkgh 

laLFkk r”kk Lo:ikps iz;Ru djrkr- i.k R;kauk euq’;cG o vkfFkZd ckcrhr e;kZnk ;srkr- fdYY;kaP;k 

lao/kZuklkBh lkoZf=d O;kid iz;Ru gks.;kph furkar xjt vkgs- vktps fp= ikfgys rj 

egkjk’Vªkrhy fdYY;kph izpaM iM>M gksr vlysyh fnlrs- lkQlQkbZ] nq:Lrh] ns[kjs[k ;kpk vHkko vkgs- 

myV dkgh i;ZVdkdMwup IyWLVhd o brj oLrwaeqGs vLoPNrk iljysyh fnlrs- T;kauh gh laqnj 

LFkkiR;ys.kh fuekZ.k dsyh R;kauh dqBsgh Lor%ps uko fyfgys ukgh] vki.k ek= v”kk ikfo= fBdk.kh Lor%ph 

ukos fygwu R;kps fonzqihdj.k djrks- egkjk’Vªkckgsjhy brj jkT;krhy fdYys ikfgys rj djksMks i;ZVdkaph 

onZG vlwugh rsFkhy O;oLFkki.kkeqGs o yksdkaP;k ekufldrus >kysY;k cnykeqGs fdYY;kps lkSan;Z jk[kys 

tkr vkgs- cnkeh] ekaMw] ckjcV~Vh] fot;uxje] fp=nqxZ] yky fdYyk] vkxzk fdYyk rlsp jktLFkkukrhy 

fdYys ;kaph vktgh tk.khoiwoZd ns[kHkky Bsoyh tkr vkgs- egkjk’Vª lokZr tkLr fdYY;kaps jkT; vlwugh 

fdYys lao/kZukckcr ,o<h mnkflurk dk vkgs\ vkt egkjk’Vªkrhy vusd fdYys ej.k iaFkkyk ykxys vkgsr- 

vki.k mRlofiz; yksd vkgksr- t;arh] iq.;frFkhauk vki.k iwoZtkaps xq.kxk.k xkrks iqUgk lkjs fol:u tkrks- 

gh ekufldrk cnywu vki.k fdYY;klkj[kk vueksy Bsok tru dsyk ikfgts- egkjk’Vªkus fdYys i;ZVukyk 

vR;ar vH;kliw.kZ o jpukRed i)rhus fodflr dsys rj jkT;kP;k mRiUukr fuf”prp ok< gksbZy 

R;klkBh izFke fdYY;kapk fodkl dj.ks egRokps vkgs- 

fu’d’kZZ ZZ % 

izLrqr la”kks/kukrwu dkgh fu’d’kZ izR;;kl vkys rs iq<hy izek.ks lkaxrk ;srhy- 

1½ egkjk’Vª gs fdYY;kauh le`) vlysys jkT; vkgs- 

2½ ,sfrgkfld n`’VÓk fdYys vuU; lk/kkj.k egRokps vkgsr- 

3½ i;ZVu O;olk;kP;k n`’Vhdksukrwugh fdYys egRokps vkgsr- 

4½ egkjk’Vªkrhy fdYY;kaph eksBÓkizek.kkr nqjkoLFkk gksr vkgs- 

5½ fdYys lao/kZu o lja{k.k ;k lanHkkZr egkjk’Vªkph ekufldrk cny.ks vR;ar xjtsps vkgs- 

R;klkBh fdYys lao/kZu egkeaMG vlkos- 

6½ egkjk’Vªkckgsjhy jkT;kae/;s ,sfrgkfld fdYY;kaP;k ns[kHkkyhoj fo”ks’k y{k fnys tkrs- rls 

egkjk’Vªkr gh fnys tkos- 

7½ LFkkfud ikrGhoj jkstxkj miyC/k gksbZy o vkfFkZdLrj ok<sy- yksdkaps thoueku mapkosy- 
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8½ fdYys gh vkiyh LQqrhZ o iszj.kk eafnjs vkgsr- vkiY;k “kkS;Z”kkyh bfrgklkPkk rks okjlk vkgs- rks 

vki.k lokZauh eukiklwu tiyk ikfgts- gh tk.kho tkx`rh gks.ks xjtsps vkgs- 

9½ i;ZVu fodklkr fdYY;kaph Hkwfedk fuf”prp izHkkoh B: “kdrs- jk’Vªh; fodklkyk pkyuk 

ns.;kph {kerk v”kk i;ZVukr vkgs- 

10½ “kkldh; ikrGhoj fdYys fodklkP;k ;kstuk izHkkoh o l{kei.ks jkcfo.;kpk izkekf.kd iz;Ru 

gks.ks xjtsps vkgs- 

FkksMD;kr egkjk’Vªkrhy fdYys iszj.kk o LQqrhZnk;h i;ZVukP;k ek/;ekrwu egRokps vkgsrp i.k R;kp 

cjkscj ;k fdYY;kaPkk egkjk’Vªkph vFkZO;OkLFkk izxYHk dj.;klkBhgh mi;ksx gksÅ “kdrks- R;klkBh izFke 

fdYY;kapk izk/kkU;kus fodkl Ogk;yk gok- 

laanaanHkZZxZZxzzaazzFaaFk lwwpwwph % 

egkjk’Vª i;ZVu] la;e izdk”ku] iq.ks- 

yksdjkT;] fQjk;yk tkÅ egkjk’Vª ikgw] yksdjkT; izdk”ku] ,fizy 2011- 

?kk.ksdj iz-ds-] vkMokVsojpk egkjk’Vª] Lusgy izdk”ku] iq.ks- 

?kk.ksdj iz-ds-] nqxkZaP;k ns”kkr] Lusgy izdk”ku] iq.ks- 

?kk.ksdj iz-ds-] xMn”kZu] Lusgy izdk”ku] iq.ks- 

?kk.ksdj iz-ds-] xM vkf.k dksV] Lusgy izdk”ku] iq.ks- 

?kk.ksdj iz-ds-] lkn lgÓkfnzph HkVdarh fdYY;kaph] Lusgy izdk”ku] iq.ks- 

ekMs izeksn] izQqYyrk izdk”ku] iq.ks]2008- 

?kk.ksdj iz-ds-] b;s egkjk’Vª ns”kh] Lusgy izdk”ku] iq.ks- 

ikaMwjax ikV.kdj] pyk lgyhyk] Lusgy izdk”ku] iq.ks- 

xMdjh ek/ko] vlk ?kMyk egkjk’Vª] eWtsLVªhd izdk”ku] eqacbZ] 1965- 

nkaMsdj xks-uh-] nqxZHkze.k xkFkk] e`.e;h izdk”ku] iq.ks- 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 



SCHOLARY RESEARCH JOURNAL FOR INTERDISCIPLINARY STUDIES                          ISSN: 2278-8808 

JAN-FEB, 2020, V-7/58 Page 143 
 

HkkjrkP;k vkÆFkd fodklkr i;ZVu m|ksxkph Hkwfedk 

 

MkW- jktsSk xk;/kuh 

“kjnjko iokj egkfo|ky;] xMpkanwj 

 

lkjka'k 

HkkjrkP;k vkÆFkd ok<hlkBh i;ZVu {ks=kP;k Hkwfedsps ewY;kadu ;k isij eè;s dsysys vkgs- çokl vkf.k i;ZVu gk 

Hkkjrh; laL—rh vkf.k ijaijspk vfoHkkT; Hkkx vkgs- HkkjrkP;k thMhih eè;s i;ZVukps ;ksxnku   6-8 VDds vkgs- 

Hkkjrkrhy i;ZVu m|ksx gk lsok {ks=karhy dksVîoèkÈph myk<ky vl.kkjk m|ksx vkgs- ;k isijeè;s uodYiuk 

vkf.k i;ZVdkalkBh ewY; fuekZ.k dj.;koj Hkj ns.;kr vkyk vkgs- Hkkjrh; laL—rhr çkphu dkGkiklwu 

ikgq.;kP;k vknjkfrF;kyk egRoiw.kZ LFkku vkgs- ;k iSywoj Hkj nsÅu ijns'kh i;ZVdkaçrh vlysyh vkiyh òÙkh 

o okx.kwd cny.;kps ;kekxhy míh"V vkgs- ;kr i;ZVukoj HkkjrkP;k vkÆFkd ok<hpk >kysyk  ifj.kke] vkÆFkd 

ok<hl gkrHkkj yko.kkjs ?kVd] HkkjrkP;k thMhiheèkhy i;ZVu m|ksxkph Hkwfedk] ijns'kh fo:) ns'kkarxZr 

i;ZVd ;kpk fopkj dsysyk vkgs-- ljdkjP;k èkksj.kkeqGs vkf.k loZ Lrjkrwu ikÇBck feGkY;keqGs Hkkjrkr 

i;ZVukeè;s çpaM ok<>kyh vkgs- 

vH;kl i)rh %  

gk vH;kl fofoèk laLFkk }kjs  çdkf'kr dsysY;k nq¸;e MsVkoj vkèkkfjr vkgs- ;kr 

;w,uMCY;wVhvks] i;ZVu ea=ky;] lkaf[;dh foHkkx] orZekui=s] ekflds] iqLrds] vkÆFkd 

fu;rdkfyds  b- }kjk çnku dsysyk MsVk vkf.k ekfgrh mi;ksxkr vk.kyh vkgs-  

çLrkouk% 

 vkèkqfud dkGkr i;ZVu gk txkrhy ,d egRoiw.kZ m|ksx Eg.kwu vksG[kyk tkrks- lkaL—frd 

,dkRersP;k –"Vhus  i;ZVukps egRo çkphu dkGkiklwu vkgs-  i;ZVu m|ksxkrwu txkr „å 

dksVh yksdkauk çR;{k vçR;{k jkstxkj miyCèk >kysyk vkgs- rj 2015 i;±r 27 dksVh jkstxkj 

Eg.kts txkP;k ,dw.k jkstxkjkP;k 8-9 VDds jkstxkj ;k {ks=krwu miyCèk gksÃy vls rKkaps er 

vkgs-  i;ZVukP;k ekè;ekrwu okgrqd o nG.koG.kkl çksRlkgu feGrs- ijarq R;kpcjkscj fofoèk 

vkS|ksfxd laLFkk] QyksRiknu] 'ksrh] gLrdyk] g‚Vsy] O;olk;] euksjatukRed lqfoèkk] dsaæ 

i;ZVu LFkGkaph ekfgrh ns.kkjs xkÃM ;kf'kok; fofoèk lsok O;olk;kauk çksRlkgu feGrs- R;k 

fofoèk lsok O;olkf;dkaP;k mRiUukr ok< gksrs-ns'kkP;k vkÆFkd] vkS|ksfxd vkf.k —"kh fodklkr  

lsok {ks=krhy ;k O;olk;kps egÙoiw.kZ ;ksxnku vkgs- i;ZVu m|ksx dsoG Hkkjrkrp ukgh rj 

txHkjkr vxzx.; vkgs- ns'kkyk  i;ZVuk}kjs cgqewY; ijdh; pyu ;k O;olk;krwu çkIr gksrs- 

i;ZVukP;k –"Vhus Hkkjr egRoiw.kZ o fofoèk lkSUn;kZus uVysyk  vkgs- ijarq tkxfrd i;ZVukP;k 

rqyusr visf{kr çxrh >kysyh  ukgh- ns'kkr i;ZVukP;k lanHkkZr fofoèk vkd"kZ.k vlqu lqènk 

i;ZVdkaP;k la[;sr fo'ks"k ok< ukgh-  

i;ZVukps eq[; vkèkkj % 

i;ZVu {ks= fodflr dj.;k lkBh dkgh xks"VÈph xjt vlrs - v'kh vkèkkjHkwr rRos  

       [kkyhyçek.ks vkgsr- 

1- vkd"kZ.k % gokeku] l̀"VhlkSan;Z ,sfrgkfld] èkkÆed o lkaL—frd Lo#i- 

2- vkjkenk;h çokl % i;ZVu dsaæki;±r i;ZVdkauk lgt vkf.k vkjkenk;d çoklh lqfoèkk 

miyCèk vlrhy rj i;ZVu {ks=kpk fodkl tyn  gksrks- ;kr okgrwd lqfoèkkapk fo'ks"k 

çHkko iMrks- 

3- fofoèk lqfoèkk % fuokl] Hkkstu] euksjatu] vkjksX;] lqfoèkk rlsp lqj{ksph lqfoèkk miyCèk 

vlrhy rj i;ZVu dsaækpk fodkl tyn xrhus gksrks- 
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i;ZVu m|ksx o vkÆFkd fodkl 

 i;ZVukyk fodklkps baftu EgVys tkrs- 1973 eè;s la;qä jk"Vª la?kVusP;k Þfodlu'khy 

jk"Vªkrhy i;ZVu fodklkps èkksj.kÞ vlk vgoky çflèn dsyk gksrk- R;ko#u i;ZVu m|ksxkeqGs 

fodlu'khy ns'kkr okÆ"kd vk;kr&fu;kZr eè;s 7-6VDds ok<>kyh vkgs- rlsp txkrhy dsoG 

ƒˆ fodflr ns'k tkxfrd i;ZVukr lgHkkxh vlwu R;kaP;k vk;kr&fu;kZr O;kikjkr lkrR;kus 

ok< gksr vkgs o R;kiklwu R;kauk Hkjiwj çek.kkr ijdh; pyu çkIr gksr vkgs- 1995 eè;s laiw.kZ 

txkr 372-6 fcyh;u M‚yj mRiUu i;ZVu {ks=krwu feGkys gksrs- rj 282 fcyh;u yksdkauk 

çR;{k o vçR;{k jkstxkj miyCèk >kyk gksrk- Eg.kts rRdkyhu yksd la[;sP;k 10-7 VDds 

yksdkauk jkstxkj ;kiklwu feGkyk] R;keqGs ekxkl o vYi fodflr ns'kkauk i;ZVu m|ksxkaps 

egRo iVys- 

HkkjrkP;k  vkÆFkd fodklkr i;ZVukps ;ksxnku fuf'pr egRokps vkgs - i;ZVukeqGs ns'kkps 

mRiUu vkf.k jkstxkjkr ok< gksrs- f'kok; okgrqdhph O;oLFkk] fuokl O;oLFkk o tso.kkP;k 

lqfoèkk miyCèk dj.kkj+~;k O;äÈP;k mRiUukr ok< gksrs- i;ZVu {ks=krhy ekxZn'kZd] Nk;k 

fp=dkj o Nk;k fp=.kkP;k lacaèkhr oLrqfoØh] dykdqljhP;k oLrq foØsrs] ijaijkxr olz o 

vyadkj foØh dj.kkj+~;k O;ähP;k mRiUu o jkstxkjkr ok< gksrs- b-l- 2004 eè;s txkr 

vkarjjk"Vªh; i;ZVdkaph la[;k 69-8 n-y-dksVh gksrh- R;kiklwu 59-5 n-y- dksVh mRiUu feGkys 

o 1995 P;k rqyusr nqiêhus jkstxkj fuÆerh >kyh- HkkjrkP;k lanHkkZr 2004&05 iwoÊ16429 

dksVh ijdh; pyu HkkjrkdMs miyCèk gksrs rs 21828 dksVh i;±r ok<ys rj ijns'kh i;ZVdkaps 

çek.k 17-35 VDds ,o<s gksrs- Eg.kts xsY;k n'kdkrhy gh lokZèkhd la[;k gksrh- ijdh; pyukr 

30-2 VDds ok<>kyh vkgs-  

 i;ZVu m|ksxkps vk.k[kh ,d oSf'k"Vî  HkkjrklkBh fo'ks"k egRokps   vkgs] rs Eg.kts jk"Vªh; 

,dkRerk vkf.k uSlÆxd rlsp lkaL—frd okrkoj.kkps tru dj.ks vkf.k yksdkaps lkekftd 

vkf.k lkaL—frd thou le`) dj.ks gs gks; - njo"kÊ ns'kkP;k fujfujkG~;k Hkkxkarwu ;s.kk 382  

n'ky{kkagwu vfèkd ns'kkarxZr i;ZVd ns'kkP;k fujfujkG~;k çns'kkr jkg.kkj+~;k yksdkauk i;ZVukP;k 

fufeÙkkus HksVwu fopkjkaps vknkuçnku djrkr -   i;ZVu m|ksxk eqGs  fofoèk Lekjd vkf.k 

okjlk ekyeÙksps  tru dsys tkrs  rlsp fofoèk dyk ] gLrdyk vkf.k laL—rh fVdowu 

Bso.;kl enr djrs- vkt i;ZVu gs  ekuoh fodklkps lkèku cuys vkgs- xjhch fuewZyu] 

i;kZoj.k iqutZUe] jkstxkj fuÆerh]  efgyk vkf.k brj oafpr xVkaph çxrh ;k –"Vhus i;ZVu 

{ks= egRokps vkgs -  

Hkkjrh; i;ZVu m|ksx % 

 Hkkjrkr Lokra«;çkIrh uarj loZçFke 1952 eè;s 'kklukus i;ZVuklanHkkZr U;w;kdZ eè;s dk;kZy; 

lq# dsys] R;kuarj 1957 ÝSadQwV ¼teZuh½ eè;s nqljs  dk;kZy; lq# dsys- okgrqd o 

nG.k&oG.k ea=ky;karxZr i;ZVu foHkkx LFkkiu d#u i;ZVukl pkyuk fnyh- 1965 eè;s 

i;ZVu fodklklkBh useysY;k >k lferhP;k f'kQkj'kh fopkjkr ?ksÅu rhu fuxekaph ¼foHkkxkaph½ 

LFkkiuk dsyh- R;kr g‚Vsy dkiksZjs'ku vkf.k bafM;k Vwfj>e] VªkUliksVZ vaMjVsdÈx fyfeVsM ;kapk 

lekos'k vkgs- ;krhu foHkkxkus i;ZVuklkBh fofoèk lqfoèkk iqjoY;k o i;ZVu LFkGkapk fodkl 

vkf.k foLrkj dsyk- R;keqGs Hkkjrkrhy i;ZVdkaP;k la[;sr mÙkjksÙkj ok< gksr xsyh- 
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Hkkjrkrhy fons'kh i;ZVdkaph la[;k ¼ 1981 rs 2018½ 

Years 1981 1991 2001 2011 2012 2013 2014 2015 2016 2017 2018 

In 

Millions 

1.28 1.68 2.54 6.31 6.58 6.97 7.68 8.03 8.80 10.04 9.37 

In Lakh 12.8 16.8 25.4 63.1 65.8 69.7 76.8 80.3 88 100.4 93.7 

(Source : India Tourism Statistics,2018) 

ojhy lkj.khr Hkkjrkr ;s.kkÚ;k fons”kh i;ZVdkapk dy y{kkr ;srks- vFkkZr mÙkjksÙkj i;ZVdkaP;k 

la[;sr ok< gksr vlY;kps  Li’V gksrs- 1949 e/;s VqfjLV VWªfQd czWap ph Hkkjr ljdkjus 

LFkkiuk dsyh o i;ZVukyk vkfFkZd m|ksxkpk ntkZ izkIr >kyk- HkkjrkP;k iapok’khZd ;kstusrgh 

i;ZVu fodklkyk [kqi egRo fnY;kpsvk<Gqu ;srs- 

 

 

 

Hkkjrkrhy i;ZVu m|ksxkps thMhih eè;s ;ksxnku 

Years 2013 2014 2015 2016 2017 2018 2019 

In 

Billion 

U.S. 

Dollars 

172.91 185.63 201.43 219.72 232.01 247.37 268.29 

¼Published by Statista Research Department, Feb 2020) 

    i;ZVu m|ksx  HkkjrkP;k vFkZO;oLFksps çeq[k pkyd  vlwu gk O;olk; 250 vCt M‚ylZ 

Çdok ldy ns'kkarxZr mRiknukP;k 10 Vôs ¼thMhih½ ;ksxnku nsr vlY;kpsStatista P;k 

vgokykr EgVys vkgs- oYMZ VªWOgy v¡M  Vqfj>e dkSfUlyus ¼MCY;wVhVhlh½ 2018 eè;s 230 vCt 

M‚ylZpk m|ksx gks.kkj vlY;kpk vankt ykowu  gh ok< vis{ks is{kk tkLr osxoku  vlY;kps  

EgVys vkgs - çR;{kkr fg ok< R;kis{kkgh tkLr vlY;kps fnlrs- 
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Hkkjrkr i;ZVu m|ksxkeqGs fonsSkhpyu izkIrh 

Years 1991 2001 2011 2012 2013 2014 2015 2016 2017 2018 

In 

Crore 

RS.. 

4318 15083 83036 95607 107563 120367 134844 154146 177874 175423 

(Source : India Tourism Statistics,2018) 

i;ZVu ea=ky;kus r;kj dsysY;k ekfld vanktkuqlkj 2016 eè;s Hkkjrkrhy i;ZVu {ks=krhy 

fons”khpyu izkIrh 154146 dksVh :i;s gksrh rj 2017 eè;s 17787474   dksVh :i;s çkIr 

>kys- fg ok< 15-4 VDds >kyh vkgs- 

 

 
vFkZO;oLFksoj i;ZVukpk ifj.kke % 

      i;ZVu O;olk;kps  fo'ks"kr% xzkeh.k Hkkxkr vkf.k fodlu'khy ns'kkaeè;s] vkÆFkd vkf.k 

lkekftd Qk;ns vkgsr] ijarq i;ZVu rs tj dkGthiwoZd O;oLFkkfir dsys xsys ukgh rj 

udkjkRed çHkko lekt vkf.k i;kZoj.kkoj iMw 'kdrkr- Hkkjrkrhy i;ZVu m|ksxkpk 

vFkZO;oLFkk o lektkoj vusd ldkjkRed vkf.k udkjkRed çHkko iMrks- gs ifj.kke [kkyhy 

çek.ks  n'kZfoys vkgsr- 

ldkjkRed çHkko% 

1- mRiUu vkf.k jkstxkj fuÆerh2- ijdh; pyupk lzksr 

3- jk"Vªh; okjlk o i;kZoj.k laoèkZu  4- fodkl'khy ik;kHkwr lqfoèkk 
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5- 'kkarrk vkf.k fLFkjrspk çlkj 

udkjkRed çHkko% 

1- vokaNuh; lkekftd vkf.k lkaL—frd cny2- r.kko vkf.k oSj ok< 

3- i;kZoj.kkojhy çfrdwy ifj.kke 

fu"d"kZ% 

   i;ZVu m|ksx  tkxfrd Lrjkoj vkÆFkd fodklkps çeq[k baftu  vkgs- Hkkjrh; i;ZVu 

m|ksxkr  ok<hpk  vuqHko çR;;kl ;srks- vFkZO;oLFksP;k lajpukRed O;oLFksr vkÆFkd 

fodklkP;k ekxkZoj vlysY;k Hkkjrklkj[;k fodlu'khy ns'kklkBh i;ZVu gs ,d ;ksX; lkèku 

vkgs- ifjogu] vkfrF;] f'k{k.k] vkjksX;] c¡Çdx bR;knh {ks=kph  tksM ?ksÅu ;k  {ks=kyk  iw.kZ 

dk;Z{ke cufo.;kl Hkkjr ljdkj ç;Ru'khy vkgs- i;ZVu {ks= gk dsoG vFkZO;oLFksP;k ok<hpk  

eksBk okVk ukgh rj jkstxkjkP;k laèkh fuekZ.k dj.kkjk eksBk nqok vkgs- Hkkjrkps i;ZVu ea=ky;] 

fofoèk jkT;kaps i;ZVu ea=h vkf.k [kktxh [ksGkMw ;kauh Hkkjrkyk txkrhy vkd"kZd 

i;ZVuLFkGkr :ikarj dj.;klkBh fofoèk miØe ?ksrys vkgsr- iq<hy dkGkr  Hkkjrh; i;ZVu 

{ks= eksBîk Lo:ikr txk leksj ;sÃy- 

lanHkZ % 

;Skks/kjk Hkkslys % izokl i;ZVukps uos iSyq] esgrk ifCyds”ku gkml]     

iq.ks- 

?kkjiwjs foB~By % i;ZVu Hkqxksy]fiaiGkiqjs vWM daiuh ifCyds”ku] ukxiwj- 

m|kstd % i;ZVu m|kstd fo”ks’kkad 

m|kstd i;ZVu fo”ks’k& 

yksdjkT;  

Ministry of Tourism, Government of India. 

India Tourism Statistics at a Glance (2012). Market Research Division, Ministryof 

Tourism, Government of India. 

Bhatia A. K. Tourism in India, Sterling Publishers, Delhi. 
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i;ZVu o Hkksjph vkfFkZd O;oLFkk  

izk- e;qj jkenkl dqaHkkj 

lgk¸;d izk/;kid vFkZ’kkL= foHkkx vuarjkoth FkksiVs egkfo|ky;] Hkksj- 
 
 

izLRkkouk%& 

izkphu dkGkiklwu vkti;Zar ekuokP;k vkfFkZd fdz;ke/;s vkeqykxz cny >kysys vkgsr- ekuokus Lor%yk ?kMor- 

cnyR;k okrkoj.kkuqlkj Lor%gk e/;s cny d:u ?ksrysyk vkgs- Ik;ZVukrwu vusd uohu vFkZO;ogkjkps iSyw 

ekuokus vkRelkr dsys vkgsr- Ik;ZVu gh r`rh; Lo:ikph vkfFkZd fdz;k vkgs] T;krqu lsok fnyh tkrs- Ik;ZVukruw 

izokl gÓk xks”Vhph lq:okr gh >kyh- izFke vUuklkBh nkgh fn’kkauk HkVdarh Ogk;ph R;kuarj f’kdkj vkf.k 

yqV R;klkBh o.ko.k lq: >kyh- uO;k tkxspk ‘kks/k yko.;klkBh gks.kk&;k /kkMlh izoklkrwu txkyk vusd 

,DlIyksjlZ feGkys- vesfjdsyk ‘kks/kwu dk<.kkjk bVkfy;u f[kLrksQj dksyacl] Hkkjr Hkwehoj ifgyk ikÅy Bso.kkjk 

iksr`fxt okLdks n xkek] ;qjksikrhy vkf’k;kdMs dqp dfjr bZLV bafM;k pk;ukpk uok ekxZ ‘kks/k.kkjk 

Ogsfuf’k;u bVkfy;u ekdhZ iksuks] panzkoj ifgy ikÅy Bso.kkjk uhy vkWeZLVªkWx v’kk vaur /kkMlh O;DrhaP;k 

‘kks/kd o`RrheqGs txkph ekfgrh >kyh- R;keqGs rs txkps ifgys ofgys i;ZVd Bjys- vkt Ik;ZVukrwu izR;sd 

ns’kkyk vkfFkZd gkrHkkj ykxr vkgs- 

izLrqr ys[kkrhy fo”k;k’kh vuql:u vl.kkjk Hkksj rkyqD;kpk ifjlj gk iq.ks ftYgÓkrhy 

nf{k.k cktwl vlwu dksd.kps izos’k}kj Eg.kwu mYys[kyk tkrks] Hkksj rkyqD;kyk ykxwu lkrkjk o jk;xM ftYgkP;k 

flek vkgsr- ;k Hkksj Hkqehyk frUgh ftYgkpk lqo.kZ f=dksu ykHkysyk vkgs- gh Hkweh f’kojk;kaP;k inLi’kZus ikou 

>kysyh vkgs- bFkwup ekoGÓkauh LojkT; mHks dsys v’kh gh ,sfrgkfld ‘kqj fojkaph Hkweh vkgs rlsp ;k Hkwehyk 

lgÓknzhP;k Mksaxjjkaxkauh o fofo/k fulxkZP;k iSywuh ltoysys vkgs- ;sFks vlysys fdYys] cka/kysyh /kj.ks] tquh 

,sfrgkfld eafnjs ;keqGs gk Hkkx bfrgklkph lkFk ?ksÅu pkaxys i;ZVu dsanz cuw ‘kdrks- ;k ek/;ekrwu vf/kd 

vf/kd i;ZVd vkdf”kZr gksr vkgsr- i;ZVukP;k n`”Vhus ;sFkhy O;olkf;dkauk o r:.kkauk jkstxkjkP;k la/kh 

miyC/k >kysY;k vkgsr- i;ZVu gk fo”k; [kwi izXyHk vlY;kus R;k ckcrhr loZ r:.kkauk jkstxkjkP;k la/khph 

ekfgrh o vH;kl vl.ks o R;kps R;kaP;k nSuafnu vk;q”;kr O;olk;kps iSyw ns.ks o fuekZ.k dj.ks xjtsps vkgs- 

;k ‘kks/kfuca/kkr ;k ifjljkrhy ,sfrgkfld] /kkehZd] uSlfxZd i;ZVu o R;ke/khy vlysY;k i;ZVu la/khpk vkfFkZd 

ifj.kkekpk vH;kl dsyk vkgs- 

Hkksj ifjljkrhy Ik;ZVu 

1-  fulxZ i;ZVu%& 

izknsf’kd fodklkP;k ǹ”Vhus Ik;ZVu O;olk; vkf/kd egRokpk vkgs- Ik;ZVukps dkGkuq:Ik o HkkSxksfyd ?kVd o 

miyC/k vlysyh laink ;keqGs osxosxGÓk izdkjkaph fuehZrh >kyh- fulxkZe/;s jerxer fQjr vlrkuk Ik;kZoj.kh; 

larwyu jkg.ks egRokps vlrs- yksdkae/;s fulxZ lao/kZukph tk.kho gks.ks o Ik;ZVukpk ‘kk’or fodkl 

gks.;klkBh fulxZ  Ik;ZVu n`”Vhdksu egRokpk Bjrks-  fulxZ Ik;ZVukP;k fodklklkBh rlsp fulxZ Ik;ZVukyk 

pkyuk ns.;klkBh LFkkfud yksdkaph laLd`rh tru dj.;klkBh rlsp o Ik;ZVu vkf.k LFkkfud ;k nks?kkaukgh ykHk 

feG.;klkBh fulxZ Ik;ZVukps ‘kk’or /kksj.k vk[k.ks egRokps vkgs- Hkksj ifjljke/;s  usdysl ikWbZaV] f’korj 

?kG] /kc/kck] Hkksjnjk] cus’oj m|ku] fujk nso?kj /kj.kkP;k ekxhy ifjlj] oja/k ?kkV] HkkV?kj 

/kj.kkpk ekxhy ifjlj gk Ik;ZVuklkBh vkdf”kZr LFkGs vkgsr- Hkksj rkyqdk gk oujkbZph ‘kky 

iljY;klk[;k vlY;keqGs rks Ik;ZVdkauk vkdf”kZr djrks- dksd.k izos’k}kj Eg.kw 
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Hkksjpk mYys[k dsyk tkrks- ;k loZ fBdk.kh fulxkZpk vkuan o ?ks.;klkBh Ik;ZVd ;k ifjljke/;s lIVsacj rs tkusokjh 

efgU;kr xnhZ djrkr- 

2- /kkfZeZd Ik;ZVu%& 

Ekkuoh mRdzkarhiklwu nso] bZ’oj] v’kk ladYiuk osxosxGÓk dkj.kklkBh fuekZ.k dsY;k rsOgkiklwu l.k] 

mRlo] uol] ;k=k ;kek/;ekrwu /kkfeZd dk;ZdzeklkBh yksd ,d= ;sÅ ykxys ;krp uol] bPNk] 

lek/kku&vuqHkwrh ;k dkj.kklkBh fdaok mn~ns’kklkBh Hkkfod o Ik;ZVd fofo/k /kkfeZd] ifo= LFkGkauk 

HksV nsÅ ykxys- Hkksj ijhljkrhy vacoMs ¼ukxs’oj½ cus’oj] eafnj] eka<jnsoh] f’koFkj ?kG] dsrdkoGs 

ckykth eanhj] ok?ktkbZ nsoLFkku] jk;js’oj Hkokuh ekrk eanhj] Hkksjs’oj eanhj] iqjkru dkGkrhy 

Vksdsdj okMÓkrhy x.kirh] ukjk;.kiwj] HkksykoMs e/khy fujkunhdkBh vlysys fujk ekrk eanhj] ikaMo 

njk ?ksoMs’oj] jkeuoeh] tkuqckbZ mRlo] tSu /kkfeZd izkFkZuk LFkGs fg fBdk.ks /kkfeZd Ik;ZVuk lkBh izfl/n 

vkgsr- ckykth eanhjkyk Hkkfod eksBÓk izek.kkr HksVh nsrkr- R;keqGs LFkkfudkauk R;k fBdk.kh jkstxkj izkIr >kyk 

vkgs- vkf.k cgqrka’kh Ik;ZVu gs lgdqVwac fdaok leqgkus dsys tkrs- 

3- ,sfrgkfld Ik;ZVu%& 

Ik;ZVukph [kjh lq:okr Hkksj ifjljke/;s ,sfrgkfld LFkGkrwu >kyh- Hkksj ifjljke/;s ,sfrgkfld LFkGkauk [kwi 

egRo vkgs- ;k ifjljke/;s vlysys- jktokMs] eanhjs] fdYys jktxM] jk;js’oj] rksj.kk] jksfgMk] 

dsatGxM] iqja/kj] bR;knh ,sfrgklhd LFkGs ;k fBdk.kh vkgsr- Ik;ZVd dqrqgykus v’kk fBdk.kh HksV nsrkr o 

R;krwu Ik;ZVukyk pkyuk feGrs- mijksDr fofo/k izdkjps Ik;ZVu ;k ifjljkrhy fofo/k izdkjP;k lqfo/kk 

fufeZrhl dkj.k Bjr vkgsr- 

1-  Hkksj ifjljkrhy Ik;ZVu o fofo/k lqfo/kkapk laca/k 

 

Okkgrqd lqfo/kk%& 

jkT; okgrqd foHkkxkrhy mRiUukr Ik;ZVu {ks=keqGs vkfFkZd o`/nh >kyh- jkT; okgrwd foHkkxkpk eglwy ok<hpk 

Qk;nk vkfFkZd lqfo/kk iqjfo.;klkBh >kyk- ekxhy 30 o”kkZr  >kysY;k vkfFkZd mRiUu ok<heqGs egkjk”Vª 

‘kklukus n[ky gksÅu Ik;ZVu LFkGkaP;k HksVh nsÅu vkfFkZd ok<hl pkyuk fnyh- R;keqGs Hkksj lkj[;k nqxZe 

Hkkxkps :ikarj vkrk vR;k/kwfud lqfo/kkaP;k ‘kgjkr gksr vkgs- okgrwd lqfo/kk lqjGhr jkg.;klkBh jLrs o 

cka/kdke foHkkxkus lq/nk fo’ks”k iq<kdkj ?ksÅu] ;ksX; vk[k.kh d:u vko’;Drsuqlkj jLR;kaph MkxMqth dsysyh 

fnlwu ;srs rlsp varxZr jLR;kpk ntkZ lq/nk ;keqGs lq/kkjysyk fnlwu ;srks- ;k loZ cnykaeqGs LFkkfud ukxfjdke/;s 

,d izdkjs vkuankps okrkoj.k fuekZ.k >kys vkgs- R;keqGs ukxfjdke/kwu lq/nk fodklkP;k uouohu dYiuk ok<hl 

ykxY;k vkgsr- R;k dYiuk [kkyhy izek.ks& 

1-  Ikzokl lk/kukapk iqjoBk%& 

[kktxh okgukpk mi;ksx Ik;ZVdkauk  HkkMÓkus  ns.;klkBh gksr vkgs-  rlsp Ik;ZVdkuk Ik;ZVu LFkGkai;Zar 

iksgpo.;kps dke [kktxh okgus d: ykxyh vkgsr- R;keqGs  okgukaP;k laLFksr ok< gksr vkgs- 

2- fuokl O;oLFkk%& 

Ik;ZVu LFkGkaiklwu tkLr varjkoj vkl.kk&;k fuoklLFkkuki;Zar iksgpo.ks gk LFkkfud xzkeLFkkapk O;olk; >kyk vkgs- 

rlsp Ik;ZVu LFkGkaP;k toG rkRiqjR;k Lo:ikoj jkgwVÓk mH;k dj.ks vFkok dk;eLo:ih rRokoj cka/kdke 

d:u [kksY;k miyC/k d:u ns.ks ¼ykWftax] ?kjxqrh jkg.;kph lks; bR;knh½ 
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3- pgk iku o Hkkstu O;oLFkk%& 

pgk iku o Hkkstu O;oLFkk vkysY;k Ik;ZVdkauk LFkkfud pohps rkts xje vkf.k :pdj tso.k miyC/k d:u 

ns.ks gk ,d izeq[k O;olk; >kyk vkgs- R;keqGs ?kjdke dj.kk&;k L=h;kauk jkstxkj feGkyk vlwu vkfFkZd Lrj 

lq/kkj.;klkBh enr >kyh vkgs- 

4- LFkkfud yksddyk & euksjatu%& 

LFkkfud laLd`rhps izn’kZu d:u Ik;ZVdkps euksjatu >kY;kus vkfFkZd ekscnyk feGr vkgs- rlsp nqxZe 

Hkkx vlY;kus vkfnoklh laLd`rh vkf.k izkfpu ukxoa’kh; laLd`rhps izeq[k n’kZu Hkksj ifjljke/;s gksrs 

fofo/k izkphu /kkehZd laLd`rh izn’kZuklkBh vcky o`/n lgHkkxh gksrkr- vkf.k Bjkfod jDde fdaok eqY; 

vkdkjY;kus LFkkfud ukxfjdkapk vkfFkZd Qk;nk gksr vkgs- 

5- oS|fd; lqfo/kk%& 

LFkkfud ukxfjdkauk Ik;ZVdkaeqGs tks vkfFkZd Qk;nk >kyk vkgs- R;keqGs iq<hy fi<Ók f’k{k.kkP;k izoklke/;s 

vkY;k vkf.k fofo/k {ks=ke/;s mPp f’k{k.k gksÅu fLFkj LFkkoj gksÅ ykxY;k vkgsr- R;kiSdh oS|dh; 

{ks=ke/;s f’k{k.k ?ksÅu Ik;ZVu LFkGh LFkfud vkf.k Ik;ZVd ukxfjdkauk oS|fd; lqfo/kk iqjfoY;k tkrkr 

R;keqGs vkfFkZd lqcrkyk ;sr vkgs- 

2- Ik;ZVu o jkstxkj fufeZrh laca/k%& 

Ik;ZVu gk ,d vlk r`rh; Jzs.khrhy vkfFkZd O;olk; vkgs- ;k dkGkr T;kr dq’ky o mPp f’kf{kr 

dkexkjkcjkscjp vdq’ky dkexkjkukgh eksBÓk izek.kkr la/kh miyC/k gksrs- HkkstuklkBh dqd] osVj] /kksch] 

vkjksX;klkBh fte] [ksG ;klkBh dksp] okgrqdhlkBh Mªk;Ogj] okguklkBh esdsfudy] ekGh dkexkj] Ik;ZVu LFkGkP;k 

ns[k&HkkyhlkBh O;oLFkkid oxZ] xkbZM bR;knh yksdkauk jkstxkj izkIr >kyk vkgs- dehr deh HkkaMoy 

xqaro.kqdhrqugh tkLr jkstxkj fuehZrh ;k dkj.kkus  gk Ik;ZVu O;olk; vkfFkZd fodklkrhy egRokpk ?kVd 

vkgs- ;krwup vkfFkZd fodkl ?kMwu ;sr vkgs- 

 

Ik;ZVu m|ksx o jkstxkjkP;k la/kh%& 

1-  jLrs lqfo/kk%& ¼jLrs lqfo/kk] fot] ik.kh½ 

fofo/k ikÅyokVk miyC/k vlY;kus i;ZVdkph fn’kkHkwy gks.;kph ‘kD;rk vlrsp R;ke/;s osGspk viO;; 

gksrks- R;keqGs jLR;koj fn’kkdyd o ekfgrh Qyd clfo.ks fdaok izeq[k jLR;kps ntsZnkj cka/kdke 

dj.ks xjt iMY;kl fn’kkn’kZd Eg.kwu LFkfud r:.kkauh dke ikg.ks- 

2- fot%& 

nqxZe Hkkxkae/;s fotokgd rkjkapk rlsp [kkac mHkkj.khpk iqjoBk dj.ks tkLr ftdjhps vkgs- R;keqGs map 

/kc/kC;krqu dkslG.kk&;k ik.;kpk okij d:u fotfuehZrh djrk ;srs- ijarq gh dYiuk dkgh dkGkiqjrh e;kZfnr 

vlY;kus lkSj mtkZ fuehZrh midj.ks okij.ks o fodzh dj.ks lq/nk lks;hps B: ‘kdrs- 

3- ik.kh%& 

fi.;k;ksX; ik.;kpk iqjoBk dj.ks R;klkBh ik.kh ‘kq/nhdj.kkps dsanz mHkkj.kh dj.ks- R;krwup eksBÓk izek.kkoj 

jkstxkj miyC/k gksrks- eq[;%r mUgkGÓke/;s ik.;kph xjt Hkkxfo.;klkBh Ik;ZVd ‘kq/nk ik.;kpk okij 

dj.;kl izk/kkU; nsrkr- 

4- LFkGkuqlkj lq’kksfHkdj.k% 

LFkkfud r:.kkauh fofo/k dyk tksiklwu R;kapk i;ZVu LFkGkaP;k lq’kksfHkdj.kklkBh okij d: 

‘kdrkr- mnkgj.kkFkZ& jaxdke] cka/kdke] ckxdke] fp=hdj.k] Nk;kfp= izn’kZu- 
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5- LFkfud xzkeLFkkaph vkfFkZd xqaro.kwd%& 

tj LFkkfud ukjxfjdkauk vkfFkZd fodklkP;k izokgke/;s lkehy d:u ?;k;ps vlsy rj R;kauk xqaro.kwd 

djko;kl lkaxwu R;kpk vkfFkZd ekscnyk R;kauk feGowu ns.ks- T;kosGh LFkkfud ukxfjdkauk Ik;ZVukrwu feG.kk&;k 

vkfFkZd ekscnY;kloj fo’okl clsy rsOgk i;ZVu LFkG /kkfeZd vlsy rj R;kn~Okkjs tek gks.kkjk loZ 

iSlk xkoP;k fodklklkBh ¼jLrs] ‘kkGk] ik.kh] fot] ikfdZax bR;knh½ okijyk rj ukxfjdkae/;s 

lek/kkukps okrkoj.k fuekZ.k gksÅ ‘kdrs- ijarw tj Ik;ZVu LFkG gs ,sfrgkfld vlsy rj ek= R;kpk rkck 

‘kklukdMs iqjkrRo [kkR;kdMs vlsy vkf.k mRiUu gs djkP;k :ikus tek gksrs ijarq ‘kklu R;k 

mRiUukrhy dkgh okVk xkoP;k fodklklkBh [kpZ d: ‘kdrs- 

6- ekxZn’kZd%& 

LFkkfud ukxfjdkP;k ?kjkrhy r:.kkdMs okjlk gDdkus vkysyh ,sfrgklhd ekfgrh vkf.k Ik;ZVu LFkGkaps egRo 

ti.;kph dyk gh R;kauk jkstxkjkph izHkkoh la/kh miyC/k d:u nsr vkgs Ik;Zu LFkGkfo”k;h ;ksX; ekfgrh 

feGk.;kus Ik;ZVd vkuanh gksrkr vkf.k eku/kuk O;frfjDr vkxkm jDde cf{kl Lo:ike/;s nsrkr- 

7- d`”kh i;ZVukl pkyuk%& 

Hkksj ifjlj gk izkeq[;kus ‘ksrh O;olk;koj vk/kkfjr vkgs- ;k ifjljke/;s Hkkr gs egRokps fid ?ksrys tkrs- 

;sFkhy ‘ksrdjh cklerh] banzk;.kh jRuk v’kk tkrhps Hkkr ihdkps mRiknu ?ksrys tkrs-Ik;ZVd gh ‘ksrh  

ikg.;klkBh ikolkGÓkP;k efgU;kr HksVh nsrkr- ;kp ikolkGkP;k fnolkr Hkkr 

‘ksrhph fgjohxkj ‘kky fnlwu ;srs- Ik;ZVd ;sFkhy Hkkr ‘ksrh rlsp ;sFkhy gqjMk [kk.;klkBh dqVqacklghr 

vkuan ?ks.;klkBh ;srkr Hkksj ifjljkr xk;h o EgSl ;kaps xksBs eksBÓk izek.kkr Ik;ZVd ikg.;klkBh ;srkr 

R;ke/kwu feG.kk&;k nq/kkpk o rkdkpk vkuan gk Ik;ZVd ?ksrkr Hkksj e/khy nqX/kO;olk;kP;k ek/;ekrwu eksBÓk 

izek.kkr nqX/ktU; inkFkZph fu;kZr dsyh tkrs- gk ,d y?kw m|ksx LFkkfudkalkBh mnjfuokZgkps lk/ku vkgs- rlsp 

tksM m|ksx Eg.kwu ;sFks eL;’ksrh] ‘ksGhikyu] js’khe m|ksxke/kwu dqVqackps ikyu iks”k.k d: ‘kdrkr- vls 

O;olk; ;sFkhy LFkkfud yksd djhrkr- R;ke/kwu Ik;ZVd e/k] ekl [kjsnh djrkr- R;kapk mi;ksx ;sFkhy yksdkaP;k 

mRiUukr ok< fnlwu ;srs rlsp xkseq=kph fodzh lq/nk LFkkfud Ik;ZVdkauk djrkr- 

8- ouvkS”k/kh dsanz o O;olk;kph la/kh%& 

l|k /kdk/kfdP;k ftouke/;s Ik;ZVd uSlfxZd lqjokpk miHkksx ?ks.;klkBh fulxZjE; fBdk.kkP;k ‘kks/kkr vlrks- 

cjsp ijns’kh Ik;ZVd lq/nk dksd.k HkkxkdMs o nqxZ] oujkbZ c?kwu l/;k jkgksVÓkaP;k okij d:u ;sFks 

eqDdke djrkr- R;kaps tso.k o brj lqfo/kkalkBh rsFkhy LFkkfud yksdkauk O;olk;kl miyC/k >kyk vkgs- ckgs:u 

;s.kkjs Ik;ZVd eu’kkarh o brj oS|:ih mipkjklkBh ;sFks ;srkr- vkS”k/kh ouLirh ph ekfgrh LFkkfud 

oS|kauk vkgs o R;k ekfgrhpk okij rs brj fofo/k fulxhZipkjkP;k i/nrhe/;s d:u Lor%pk O;olk; 

laHkkGrkuk fnlrkr ;sFkhy oS| fofo/k vk;qZosfnd jl] eye o vkS”k/ks r;kj djrkr R;kapk mi;ksx eq=fodkj 

ân;jksx] vkfLFkjksxklkBh djrkuk fnlrkr- gs loZ vkS”k/ks us.;klkBh nqjo:u yksd HksVh nsrkr- uSlfxZd 

laiRrheqGs ;sFkhy ‘kq/nk gok] ik.kh o ;sFkhy xkojk.k Hkkthpk Lokn ?ks.;klkBh lq/nk Ik;ZVd ;srkr- 

Hkksj ifjljkrhy tfeuhP;k fdaerhr o eglwykr laca/k%& 

fodlfr gks.kk&;k Ik;ZVu LFkGkaHkksorh vusd m|kstd] gkWVsy ekyd] xqaro.kqdnkj vkiY;k [kjsnh p<Ók fdaerhe/;s 

djrkr- fp=iV dykdkj fofo/k vkf/kdkjh Jhear O;Drh] jktfd; usrs ;k v’kk Hkkxkr QkeZgkÅl fdaok caxyks 

[kjsnh djrkr- tehu [kjsnh fodzheqGs ljdkjyk eksBÓk izek.kkr eglwy feGrks ;k O;ogkjkcjkscj cka/kdkekP;k 

fofo/k foHkkxkP;k ijokuk cka/kdkeklkBh ykx.kkjs lkfgR; okgrwd bR;knh 

?kVdkae/kwu ljdkjyk eglwy feGrks ;k eglwykP;k okij LFkkfud izknsf’kd fodklklkBh dkgh 

izek.kkr okij dsyk tkrks- 

Hkksj ifjljkrhy Ik;ZVUk o nGoG.k lqfo/kk laca/k 
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1-  Hkze.k/ouh lap%& 

nqj/ouh uarjps vk/kqfud lqfo/kklg /ouh laoknkps lk/ku Eg.kts eksckbZy gks;- ;krgh nqgsjh o izR;{k osGsps 

/ouh laHkk”k.k d:u laokn lk/krk ;srks- VkWojph lqfo/kk miyC/k vlY;keqGs dks.kR;kgh fBdk.kgwu laokn lk/krk 

;srks- ;keqGs Ik;ZVd dkgh izek.kkr fp=] Ik;ZVu LFkGkaph ekfgrh] fuokl o Hkkstu ;kaph ekfgrh rlsp uksan.kh 

izfdz;k ;k lokZaph ekfgrh ?ksÅ ‘kdrks- R;keqGs Ik;ZVdkyk Hkze.k djrkuk vMp.k ;srs- v’kk Lo:ikP;k ekfgrhph 

nsoku&?ksok.k ok<Y;kus Ik;ZVu LFkGkayk izfl/nh feGrs 

;k lqfo/kseqGs ;k ifjljkrhy vkfFkZd fodkl gks.;kl enr >kyh vkgs- 

2- baVjusV%& 

baVjusV] dscy fdaok ok;jyslP;k ek/;ekrwu [kpZ loZ baftuP;k lgk¸;kus txHkjkrhy fofo/k ladsrLFkGkojhy 

ekfgrh dqBsgh ikgw fdaok lkBOkw ‘kdrks- mrjoqu Bsow ‘kdrks VsdªlZ] fx;kZjksgd rlsp fulxZizsehlkBh ;k ifjljkr 

baVjusV lqfo/kk miyC/k vlY;keqGs dks.kR;kgh izdkjph vMp.k fuekZ.k gksr ukgh- baVjusVeqGs gkWVsYlps varj] 

nj] dqM bR;knh lqfo/kaph ekfgrh feGrs- jsYos] cl frdhV ;k ek/;ekrwu cqd djrk ;srkr- R;keqGs vkfFkZd 

fodklkyk pkyuk feGr vlwu jkstxkj fuehZrh gksr vkgs- 

lkjka’k 

Hkksj ifjljkrhy okgrwd lqfo/kk e/;s ok< >kyh vkgs- ;k eqGs Ik;ZVdkph la[;k ok<yh R;keqGs ,l- Vh-] thi o 

VsEiks ;k okgu pkydkaP;k mRiukr eksBÓk izek.kkr ok< >kyh vkgs- LFkkfud yksdkalkBh jkstxkj fufeZrh >kyh 

vkgs- NksVh eksBh migkj x`gs ;kaP;k la[;se/;s ok< fnlwu ;srs- R;kpizek.ks ba/ku iqjoBk dj.kkjs isVªksy iai] 

foRrh; lsok ns.kk&;k laLFksP;k mRiukr ok< >kyh- ;k loZ lqfo/kkeqGs LFkkfud yksdkaP;k jkg.khekukpk ntkZ lq/kkjyk 

vkgs- ;k ifjljke/;s uohu dYiuk vkjk[kMs r;kj dj.;kph xjt vkgs- Hkksj gk ,sfrgkfld n`”Vhus egRokpk 

ifjlj vkgs- Ik;ZVu ea=ky; o ,e- Vh- Mh- lh- vk;- Vh- Mh- lh- ;sFkhy Ik;ZVdkauk lYyk o fu;kstuklkBh xjt 

Hkklr vkgs- Hkksj ifjljkrhy LFkkfud jkstxkj miyC/k >kysyk vkgs- vkfFkZd fodkl ?kMwu ;sr vkgs- 

lanHkZ 

Ik;ZVu Hkqxksy] 

MkW- f’kokth ikpkj.ks MkW- jktsanz l;Zoa’kh] 

vFkZo izdk’ku 2014- 

Hkksj] osYgk] iqjanj Ik;ZVu ekxZnf’kZdk] 

Pkanz’ks[kj ‘ksGds 2011- 

d`”kh Hkqxksy] 

MkW- vadq’k vkgsj 2015- 

www.torisum.gov.in 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

http://www.torisum.gov.in/
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‘kkys; fo|kF;kZe/;s ‘kS{kf.kd ewY;s o`f/naxr dj.;klkBh i;ZVukps egRo  

 

izk- la/;k olar ?kksMds 

lkS- fueZykrkbZ FkksiVs f’k{k.k’kkL= egkfo|ky; o la’kks/ku dsanz] Hkksj] ft-iq.ks- 412206- 

 

Xkks”kokjk 

 “Tourism is a basic and most desirable human activity, desiring the praise and 

encouragement of all government.” (The United Nations Conference of International Travel 

and Tourism) 
vk/kqfud dkGkrhy i;ZVu txkrhy izHkko’kkyh m|ksx ekuyk tkrks- Kkuo/kZu fdaok HkkoukRed ,dkRerslkBh i;ZVukps egRo izkphu 

dkGkiklwu vkgs- i;ZVukeqGs euksjatu ijLijkrhy HksnHkko O;kikj fofue; o lkaLd`frd ykHk gksrks- 

f’k{k.k gs lkekftd ifjorZukps izeq[k lk/ku ekuys tkrs- fo|kF;kZapk lokZaxh.k fodkl gs f’k{k.kkps vafre /;s; vkgs- fo|kF;kZe/;s ewY; 

#tfo.ks vR;ar vko’;d vkgs- 

tx ,d iqLrd vkgs vkf.k ts izokl djhr ukghr rs dsoG ,d i”̀B vkgs- & lsaV vkWxLVhu 

i;ZVukP;k ek/;ekrwu fo|kF;kZe/;s ‘kS{kf.kd ewY;s o`f/naxr dj.ks ‘kD; vkgs- 

izLrkouk 

 baxzth Tour gk ‘kCn ejkBhrhy i;ZVu ‘kCnkpk mn~xkrk vkgs- ijarq Tours gk ‘kCn Torch ;k fgczq 

‘kCnkiklwu r;kj >kysyk vkgs- ;kpk vFkZ f’kd.ks] vH;kl dj.ks] ‘kks/k ?ks.ks Eg.ktsp rqEgh T;k fBdk.kh tk.kkj vlk o R;k 

fBdk.kkaP;k lanHkkZr ‘kks/k ?ks.ks vlk gksrks- 

 rlsp Ýsap lkfgR;kr Grand Tour gh ladYiuk vfLrRokr vkgs- fofo/k ns’kkaP;k O;kid lgyh fdaok izoklkP;k 

lanHkkZr gh ‘kCn okijyk tkrks- ;kf’kok; Tour gk ‘kCn Tornus ;k yWfVu ‘kCnkiklwu fuekZ.k >kY;kps vusd rTK 

lkaxrkr- Tornus ps #ikarj Tour e/;s >kys o ;kapk vFkZ Journey izokl Hkze.k fdaok Hkzearh vlk gksrks- 

 yWVhu Hkk”ksr Tornus pk vFkZ Circle orqZG vlk vkgs- Eg.kts Tour iklwu Tourism Eg.kts i;ZVu ;kpk 

vFkZ ,dk orqZGkdkj o xksykdkj izokl gks;- 

 laLd̀rh&laØe.k gs f’k{k.kkps egRokps dk;Z vkgs- laLd̀rhpk ;FkkFkZ ifjp; d#u nsÅu lkaLd`frd lafpr 

fo|kF;kZi;Zr iksgpok;ps vkgs- lkaLd̀frd ewY;s R;kaP;k eukoj Blok;ph vkgs- 

xjt 

 ewY;f’k{k.k gh vktP;k dkGkph xjt vlwu rh thouiz.kkyh Ogkoh v’kh vis{kk vkgs- lkekftd] uSfrd vkf.k 

vk/;kfRed ewY;kapk lkrR;kus Úgkl gksr vlY;kps fnlwu ;srs- R;klkBh vktP;k dkGkr furhewY;s #tfo.;klkBh ‘kkGsus 

iq<kdkj ?ks.ks xjtsps vkgs- 

 egkjk”VªkP;k f’k{k.kfo”k;d izfØ;se/;s l|fLFkrhr izeq[k vkf.k vko’;d v’kk fuoMd ngk ewY;kapk lekos’k >kyk 

vkgs- ;k ewY;kaoj vo/kku dsafnzr djko;kps vkgs- 

 egkjk”Vª ‘kklukus ‘kkys; Lrjkoj fu/kkZfjr dsysyh ngk ewY;s 

1-jk”Vªh; ,dkRerk    2-jk”VªHkDrh    

3-oDr’khji.kk    4-uhVusVdsi.kk     

5-Jeizfr”Bk    6-oSKkfud ǹ”Vhdksu 

7-loZ/keZ lfg”.kqrk    8-L=h&iq#”k lekurk    

9-lkStU;’khyrk    10-laosnu’khyrk 

 *ewY;f’k{k.k Eg.kts uSfrd] ckSf/nd vFkok lkSan;Zfo”k;d n”̀Vhdksukrwu vkiY;kyk T;k cn~nyph ilarh tk.krs rs 

f’k{k.k gks;-* Lor%P;k iyhdMs tkÅu brjkaP;k lq[k&nq%[kkpk fopkj dj.ks] nqlÚ;kP;k lq[kkus vkuafnr gks.ks] nqlÚ;kP;k lq[kkus 

vkuanhr gks.ks] nqlÚ;kP;k nq%[kkus dGoG.ks] brjkaps thou lq[kh dj.;kpk iz;Ru dj.ks ;klkBh dkgh xks”Vh vaxh ck.kfo.ks 

Eg.ktsp ekuoh *ewY;f’k{k.k*- 
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 i`Foh vuar vuqHkokauh] peRdkjkauh vkf.k vkthou la/khauh Hkjysyh vkgs- txkdMs igk vkf.k vk/;fRed f’k{k.kkl 

foLrr̀ djk T;kph vki.k dYiukns[khy d# ‘kdr ukgh- 

i;ZVukph mfn~n”Vs 

1-vkuan feGfo.;klkBh i;ZVu 

2-f’k{k.kkpk gsrw lQy dj.;klkBh i;ZVu 

3-lkaLd̀frd gsrw lQy dj.;klkBh i;ZVu 

4-oS;fDrd ntkZ ;kr Js”BRo n’kZfo.;klkBh i;ZVu 

i;ZVukps f’k{k.kkrhy Qk;ns 

1-vki.k uohu Hkk”kk f’kdrks- 

2-uohu fBdk.kpk bfrgkl f’kdk;yk feGrks 

3-vki.k uohu vkf.k lkglh xks”Vh dj.;kl f’kdrks- 

4-txkrhy fofo/k laLd`rh vkf.k la.kkafo”k;h vki.k f’kdrks- 

5-vki.k vktP;k txkcn~ny tk.kwu ?ksrks- 

6-vki.k Lora= jgk;yk f’kdrks- 

7-laLd`rh] ijaijk] l`”VhlkSan;Z] euksjatu b- xks”Vhaph ekfgrh feGrs- 

8-vkrjjk”Vªh; ‘kkarrk] ln~Hkkouk vkf.k laLd̀rh ;kr ;keqGs ok< gksrs- 

9-jk”Vªh; ,dkRerk ok<.;kl izksRlkgu feGrs- 

10-txkrhy lkaLd̀frd] ,sfrgkfld] /kkfeZd LFkGkaps lao/kZu gksrs- 

f’k{k.kkpk gsrw lk/; dj.;klkBh i;ZVu 

1-nqlÚ;kP;k Kkukpk ykHk ?ks.;klkBh mnk-fon~oku fdaok O;DrhaP;k HksVh ?ks.ks- 

2-nqlÚ;k izns’kkr vkiY;k Kkukpk izlkj dj.ks- 

3-nqlÚ;k izns’kkrhy yksdthou] Oolk;] O;ogkj b-dk;kZPh ekfgrh ?ks.ks- 

4-‘kS{kf.k miØekr Hkkx ?ks.ks- 

5-fo’ks”k {ks=kr izfo.krk feGfo.;klkBh lanfHkZ; {ks=kr Kkukpk fodkl >kysyk vlsy R;k fBdk.kh tkÅu KkuktZu dj.ks- 

6-fof’k”V O;kolkf;d o m|kstd m|ksxkps f’k{k.k ?ks.;klkBh egRokP;k fBdk.kh tkÅu mi;qDr ekfgrh miyC/k 

dj.;klkBh i;ZVu- 

lekjksi 

 Hkkjr gk txkrhy izkphu laLd`rhpk] fofo/krk vl.kkjk loZ laiUu vlk ns’k vkgs- ;ksX; izdkj i;ZVukps fu;kstu 

dsY;kl Hkkjrkr Qkj eksB;k izek.kkoj i;ZVukpk fodkl gksow ‘kdrks- R;kpizek.ks ‘kkys; Lrjkoj i;ZVukps egRo vf/kd 

izek.kkr iVowu fnY;kl fo|kF;kZe/;s fofo/k ‘kS{kf.kd ewY;s o`/nhaxr djU;kl i;ZVukpk mi;ksx gksbZy- fofo/k fBdk.kpk 

bfrgkl laLd̀rh] #<h] ijaijk b- ph ekfgrh feGsy- 

lanHkZ lwph 

;’kks/kjk Hkkslys & izokl i;ZVukps uos iSyw] esgrk ifCyds’ku gkÅl] iq.ks- 

izk-ds-,-[kkrhu & i;ZVu Hkwxksy  

flag Vh-Ogh- & Vqfj>e vW.M VqfjLV baMfLVªt bu ;q-ih- 

m|kstd i;ZVu fo’ks”k 

cksjdj fo”.kw % ewY;f’k{k.kkph xq#fdYyh] vgenuxj xt izdk’ku 

Bksacjs fo|k % uhrhewY;s o f’k{k.k vkWDVkscj] iq.ks % uwru izdk’ku- 
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^^jkT;kP;k vkfFkZd fodklke/;s —"kh i;ZVu {ks=kph HkwfedkÞ 

çk- M‚- vfuy fot; f'krksGs 

miçkpk;Z o vFkZ'kkL= foHkkx çeq[k 

,-lh- fnosdj egkfo|ky; ojoaM 

rk- nkSaM] ft- iq.ks- 

 

çLrkouk  

 

 Hkkjr gk —f"kç/kku ns'k vkgs- 'ksrh gk Hkkjrh; vFkZO;oLFkspk d.kk letyk tkrks- dkj.k Hkkjr —"kh O;olk; 

vO;kgri.ks pkyw vl.kkjk vkfFkZd O;ogkj vkgs- R;keqGs ;k {ks=kr Qkj eksBîk çek.kkr yksdla[;sr jkstxkj feGrks- Hkkjrh; 

'ksrh JkEç/kku vlY;kus dq'ky&vdq'ky] fuedq'ky euq";cGkl jkstxkj miyC/k gksrks- Hkkjrh; dk;Zdkjh yksdla[;siSdh  

127‐3 n'ky{k 29‐7% 'ksrdjh o 106‐8 n'ky{k 25% 'ksretwj vkgsr- Eg.ktsp 54‐7% yksdla[;k fg 'ksrh {ks=koj 

voyacwu vkgs- jk"Vªh; mRiUukr —"kh {ks=kpk 'ksdMk okVk 1950&51 lkyh 56‐5% brdk gksrk- ijarq vyhdMhy dkGkr 

'ksrh {ks=kpk jk"Vªh; mRiUukrhy okVk ?kVysyk vkgs- 2013&14 lkyh 13‐9% brdk deh >kyk vkgs- R;klkBh vusd dkj.ks 

dkj.khHkwr vkgsr- mnk- nq"dkG] uSlfxZd vkiÙkh] vknkukaP;k ok<R;k fdaerh ]'ksrhrhy ?kVrs mRiknu] vk/kkjHkwr fderhpk 

vHkko bR;knh dkj.ks lkaxrk ;srkr- 

 Hkkjrh; 'ksrh {ks=kr l/;kP;k dkGkr tkxfrdhdj.k vkf.k vkS|ksfxdj.kkpk çHkko eksBîk çek.kkr ok<yk vkgs- ;ke/;s 

vusd tkxfrd ikrGhojhy laLFkk lgHkkxh vkgsr- v'kk laLFkk 'ksrdj~;kadMhy 'ksrh eky deh fderhr [kjsnh djrkr vkf.k 

rksp 'ksreky tkxfrd cktkjisBsr tkLr fdaerhyk fodwu R;kiklwu Qkj eksBîk çek.kkr uQk dekorkr- R;kykp ^^Mafiax^^ 

Eg.krkr- R;kpçek.ks 'ksrhph ?kVrh mRiknu{kerk vkf.k 'ksrh mRiknukP;k ?kVR;k fdaerh ;keqGs 'ksrh O;olk;kr uQk feGo.ks 

v'kD; >kys vkgs- R;keqGs 'ksrdj~;kaP;k LFkykarjkr ok< >kyh vkgs- 'ksrdj~;kaP;k 'ksrh O;olk; can d:u dqVqackP;k 

mnjfuokZgklkBh 'kgjkadMs tk.;kP;k vks?k ok<yk vkgs- R;keqGs [ksMh vksl iMw ykxyh vkgsr-  

 vyhdMhy dkGkr 'ksrh {ks=kr HkkaMoy xqaro.kwd d:u 'ksrh mRiknukr fHkUurk vk.k.ks] rlsp 'ksrh iwjd tksM 

O;olk; dj.;koj Hkj fnyk tkr vkgs- R;ke/;s —"kh i;ZVu gk ,d uohu tksM O;olk; lq# >kyk vkgs- egkjk"Vªkrhy 

'ksrdj~;kadMs —"kh i;ZVukr xqaro.kwd dj.;kph ,d pkaxyh la/kh miyC/k >kyh vkgs- egkjk"Vªkrhy xzkeh.k Hkkxkyk fulxZ 

lkSan;kZph veqY; v'kh ns.kxh HksVyh vkgs- mnk- nkV taxys] leqæfdukjs] VsdMîkk vkf.k R;kpcjkscj [kksy&[kksy nj~;k vkf.k 

lrr ckjekgh okg.kkj~;k u|k b- v'kk çdkjps lkSan;Z ikg.;klkBh ns'k&fons'kkrhy vusd i;ZVd egkjk"Vªkyk HksV nsr vlrkr- 

 1985&90 P;k dkGkr lkrO;k iapokf"kZd ;kstusP;k dkGkr i;ZVu {ks=kyk m|ksxkpk ntkZ ns.;kr vkyk vkgs R;keqGs 

egkjk"Vªkr i;ZVu m|ksxkyk eksBîkk çe.kkoj pkyuk feGkyh vkgs- i;ZVu O;olk;kr vusd yksdkauk jkstxkj miyC/k gksrks-  

 i;ZVukps vusd çdkj iMrkr- ijarq vyhdMhy dkGkr i;ZVukph ladYiuk cnyyh vlwu ikjaikfjd Lo:i cnywu 

i;ZVukP;k uohu ladYiuk tUe ?ksr vkgsr- R;ke/;s /kkfeZd i;ZVu] laL—rh i;ZVu] taxy i;ZVu] ,sfrgkfld i;ZVu] oukS"k/kh 

o fulxZ mipkj i;ZVu] fx;kZjksg.k i;ZVu] lkglh i;ZVu vkf.k —"kh i;ZVu v';k uohu ladYiukapk lekos'k vkgs-  
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 egkjk"Vªkrhy i;ZVukpk uohu psgjk Eg.kwu iq<s ;s.kkjs ek/;e Eg.kts —"kh i;ZVu gks;- egkjk"Vªkrhy —"kh i;ZVu {ks=kyk 

ns'k&fons'kkrhy yk[kks i;ZVd HksV nsrkr vkf.k xzkeh.k laL—rh letwu ?ks.;kpk ç;Ru djrkr- R;keqGs vkt ns'kkrhy —"kh 

i;ZVu O;olk;kr egkjk"Vªkpk ifgyk Øekad ykxrks- „åå† e/;s egkjk"Vªkr ifgys —"kh i;ZVu dsaæ LFkkiu >kys- vkf.k R;kuarj 

vkt egkjk"Vªkr 288 —"kh i;ZVu dsaæ LFkkiu >kyh vkgsr- 

 1 ,fçy 2015 rs 30 ekpZ 2016 ;k ,dk vkfFkZd o"kkZe/;s egkjk"VªkrY;k 288 —"kh i;ZVu dsaækauk 7 yk[k 68 

gtkj ¼,-Vh-Mh-lh-½ —"kh i;ZVu vgoky i;ZVdkauh HksV fnY;k R;ke/kwu 'ksrdj~;kauk 18 dksVh #i;kaps vfrfjä mRiUu ;k 

i;ZVukP;k ek/;ekrwu çkIr >kys vkgs- —"kh {ks=kyk vkarjjk"Vªh; Lo:i çkIr Ogkos ;klkBh la;qä jk"Vª O;olk; ifj"knsus 2011 

e/;s 16 es gk fnol tkxfrd —"kh i;ZVu fnol Eg.kwu lktjk dj.;kl ekU;rk fnyh-  

 egkjk"Vª ljdkjus 2013 e/;s uqdrsp tkghj dsys vkgs fd] çR;sd 'kkGsrhy ikpoh rs ngkoh i;ZrP;k fo/;kFkZ~;kauk 

fdeku o"kkZrwu ,dnk ,d fnolklkBh —"kh i;ZVu dsaækyk lgy Eg.kwu HksV ns.ks ca/kudkjd dsys vkgs- R;keqGs eqykauk 'ksrhph 

rlsp xzkeh.k Hkkxkph vksG[k gksbZy-  

—"kh i;ZVukph O;k[;k %&  

1½ —"kh i;ZVu Eg.kts 'ksrhojhy QsjQVdk] vkiY;k laL—rhph vksG[k] vkuan] 'kgjh thou'kSyhpk mcx vkysY;k yksdkauh 

   pkj fnol 'ksrdj~;kaP;k 'ksrkoj jkg.ks o 'ksrd;kZus 'kgjh yksdkapk l'kqYd ikgq.kpkj] vknjkfrF; Eg.kts —"kh i;ZVu gks;-        

                 & ekVZ laLFkk] iq.ks-      

2½ —"kh i;ZVu Eg.kts vlk çokl dh] tks xzkeh.k thoueku vkf.k 'ksrh] 'ksrhrhy fofo/k mRiknu ikg.;kP;k gsrwus dsysyk  

   çokl gks;- 

        & ikaMqjax rkojs] ¼,-Vh-Mh-lh-½ iq.ks  
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         egkjk"Vªkpk —"kh i;ZVu O;olk;kr ns'kkr ifgyk Øekad ykxrks- R;keqGs —"kh i;ZVuklkBh egkjk"Vªkr [kwi eksBk oko 

vkgs osxkus foLrkjr vlysY;k —"kh i;ZVukP;k O;olk;kps egRo y{kkr ?ksÅu ;sFkhy thou'kSyh vuqHko.;klkBh vusd i;ZVd 

—"kh i;ZVu dsaækauk HksVh ns.;klkBh ;srkr- i;ZVu gk lokZr eksBk lsok m|ksx vlwu rks vkfFkZd fodkl o jkstxkj fufeZrhps eksBs 

lk/ku vkgs- —"kh i;ZVu gk O;olk; 'ksrdj~;kauk 'ksrh layXu O;olk; djrk ;srks ;k O;olk;krwu feG.kkjs mRiknu vkf.k 

jkstxkjkr ok< gksrkuk fnlrs-  

 ;kiwohZ i;ZVu gk O;olk; gaxkeh vlY;kus fodklkyk e;kZfnr gksrk- ijarq fulxZnÙk çlUurk ,sfrgkfld okjlk o 

/kkfeZdrsph tksM ;keqGs i;ZVukpk fodkl gksr vkgs- ;k –"Vhdksukrwu egkjk"Vª jkT;krhy —"kh i;ZVu LFkGkaP;k ek/;ekrwu 

vkfFkZd o lkekftd fodkl dlk lk/krk ;sbZy ;kpk vH;kl dj.kkj vkgs-  

—"kh i;ZVukph vkfFkZd fodklkrhy Hkwfedk %& 

 —"kh i;ZVu O;olk;kr eksBîk çek.kkr jkstxkj miyC/k gksrks- —"kh i;ZVu dsaæke/;s çR;{k&vçR;{k jkstxkjkP;k eksBîk 

la/kh çkIr gksrkr- R;keqGs i;ZVu dsaækpk ekyd] 'ksretwj] ekGhdke dj.kkjk ekGh] O;oLFkkid] ekxZn'kZd bR;knh jkstxkj 

;kapk lekos'k gksrks- fnolsafnol —"kh i;ZVu dsaækyk HksVh ns.kkj~;k i;ZVdkaph la[;k ok<r pkyyh vkgs- ;k HksVh ns.kkj~;k 

i;ZVdkae/;s ns'kh fons'kh i;ZVdkaph la[;k eksBh vkgs fons'kh i;ZVdkaP;k HksVheqGs ns'kkyk fons'kh pyukrgh ok< gksr vkgs- 

 —"kh i;ZVukeqGs jk"Vªh; mRiUukr ok< gksr vkgs- —"kh i;ZVu dsaækP;k fBdk.kh g‚VsYl foo/k [kk|inkFkZ nqdkus] fofo/k 

is;s ;koj ljdkjpk dj ykoysyk vlrks- ;k djkaP;k e/;kekrwu ljdkjyk mRiUu feGrs- vFkZO;oLFkk fodflr gks.;ke/;s 

R;kapk mi;ksx gksrks-  

 i;ZVu gk vlk egRokpk m|ksx vkgs fd] T;keqGs vfodflr ns'kkr vkfFkZd fodkl gks.;kl enr gksrs- ;ke/;s —"kh 

i;ZVu gs ns[khy vkfFkZd fodklkr eksBs ;ksxnku nsr vkgs- R;keqGs jkT;kP;k vkfFkZd fodklkyk enr gksrs çknsf'kd vlerksy 

deh dj.;kps çeq[k lk/ku Eg.kts —"kh i;ZVu gks;- T;k Hkkxkae/;s 'ksrh vxj m|ksx/kans ;kauk deh la/kh vlrs brj dks.krsgh 

O;olk; ukghr lk/ku lainkaps ;kaps forj.k vleku vkgs R;k Hkkxr —"kh i;ZVu dsaækP;k ek/;ekrwu fodkl gks.;kl enr gksrs-  

 —"kh i;ZVu dsaækauk fons'kh rlsp ns'kkP;k foo/k çkarkrwu o jkT;krwu i;ZVd HksVh nsr vlrkr- R;krwu ns'kkph laL—rh fofo/k 

çkarkrhy LFkkfud dyk] rlsp 'ksrh fo"k;h laiw.kZ ekfgrh feGrs] lkeT;aL; fuekZ.k gksrs- ;krwu Hkk"kkokn] çkarokn nwj gks.;kl 

enr gksrs- ijdh; pyu feG.;kl enr gksrs-  
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egkjk"Vª jkT;krhy —"kh i;ZVu dsaæ  

v-Ø- ftYákps uko  dsaækaph la[;k  

1-  vgenuxj  15 

2-  vdksyk  1 

3- vejkorh  3 

4-  vkSjaxkckn  6 

5-  chM  2 

6- /kqGs   1 

7- tGxko  1 

8- dksYgkiwj  15 

9- ykrwj  3 

10- ukxiwj  8 

11- ukansM  1 

12‐ uanqjckj  1 

13- ukf'kd  12 

14- mLekukckn  4 

15- iky?kj  1 

16- iq.ks  88 

17- jk;xM  14 

18- jRukfxjh  13 

19- lkaxyh  4 

20- lkrkjk  43 

21- fla/kqnqxZ  10 

22- lksykiwj  16 

23 Bk.ks  22 

24- okf'ke 2 

25- o/kkZ  2 

 ,dw.k  288 

 

     egkjk"Vª jkT;kr 36 ftYgs vkgsr- 25 ftYákiSdh 25 ftYákr —"kh i;ZVu gk O;olk; pkyrks 

egkjk"Vªkrhy 25 ftYáke/;s 288 brdh —"kh i;ZVu dsaæ vlwu vgenuxj] dksYgkiwj] iq.ks] lkrkjk] lksykiwj o Bk.ks ;k 

ftYáke/;s lokZr tkLr Eg.ktsp 199 brdh —"kh i;ZVu dsaæ vkgsr ;k 6 ftYákrhy —"kh i;ZVu dsaækaph ,dw.k la[;k gh 

egkjk"Vª jkT;krhy —"kh i;ZVu dsaækP;k 69 VDds brdh vkgs-  
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lanHkZ xzaFk  

1- rkojs ikaMqjax ß—"kh i;ZVu xzkeh.k fodklÞ iq.ks i`-Ø- 10]15]20]35- 

2- rkojs ikaMqjax ßvfrFkh nsoks HkoÞ i`-Ø- 10]15]20- 

3‐ —"kh i;ZVu ßvWxzks Vqfj>e MsOgyiesaV dkiksZjs'kuÞ i`- Ø- 12] 13] 118- 

4- dkgksys johaæ ß—"kh i;ZVuÞ i`- Ø- 20] 25] 30] 37] 40‐ 

5- vkxykos çnhi] la'kks/ku i)rh 'kkL= o ra=] fo|k çdk'ku ukxiwj] i`- Ø- 2] 16] 17- 
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         vW - 'kfeZ yk v'kksd l kcGs 
l gk- izk/; kid] 
bfrgkl 'kkgw  dyk o okf. kT; ] 
egkfo|ky; ] #dMh- 
eks- ua- 97638 76889  

 

^  dk sYgki wj ftYg; kr hy  fdYy s i ;ZVu v kf. k v kf FkZd fod kl*^  dk sYgki wj ftYg; kr hy  fdYy s i ;ZVu v kf. k v kf FkZd fod kl*^  dk sYgki wj ftYg; kr hy  fdYy s i ;ZVu v kf. k v kf FkZd fod kl*^  dk sYgki wj ftYg; kr hy  fdYy s i ;ZVu v kf. k v kf FkZd fod kl*     

i zLrkou k %&i zLrkou k %&i zLrkou k %&i zLrkou k %&     

  i; Z Vu gk vR; k/kqfud o > ikV; kus fodfl r gks. kkjk ekuok pk vkfFkZ d O ; ol k;  vkgs- 

izkFkfed i; Z Vu gs eq[ ; Ros O ; kikj o O kLrw aP; k n sok. k&?ksok. kk'kh l acaf/kr gksrs- e/; ; qxhu dkGk r  uouohu 

izokl h ekxZ  'kks/k. ks R; kpcjkscj  O ; kikj ok<fo. ks o uohu izn s 'k gLrxr dj. ; kl kBh i; Z Vu djr gksr s-  

R; kuarj ifgY; k egk; q/n kuarj i; Z Vu gk ,d m |ksx Eg. kw u l eksj vkyk- i; Z Vu m |ksxkps Lo#i tjh  

ikjaikfjd  m |ksxkl kj[ ks ul ys r jh m |ksxk  e/; s jkst xkj fH keqdr k vkgs-  i; Z Vu m |ksxkr  i; Z Vdka uk fofo/k 

izdkjP; k l sok |kO ; k ykxrkr- ; k lsokps Lo#i i; Z Vd dks. kR; k i; Z Vu LFkGh ;srkr ; koj v/kkfjr 

vl rs- vkt foKkukeqGs ekuok ph eksB; k izek. kkoj izxrh > kysyh vkgs- vR; k/kqf ud ra= Kku  fodfl r 

> kysys vkgs- tyn  LoLr i; Z Vu ; keqGs vkt i; Z Vu m |ksx osxkus fodfl r gksr vkgs- txkr h y dkgh 

n s'kkaph vFkZ O ; oLFkk i; Z Vu m |ksxkaoj voyacw u vkgs- vkt iz R ; sd ns'k i; Z Vukps vkfFkZ d egRo y{kkr 

?ksÅu eqyH kw r l ks; h&l qfo/kkapk fodkl djr vkgs i zR; sd jkT;  R; kl izksRl kgu n sr  vkgs- i zLrqr 'kk s/k  

fuca/kke/; s dksYgkiw j ftYg; krhy ,sfrgkfl d fdYys o i;Z Vu vkf. k m |ksx ; koj izdk'k Vkd. kkj vkgs- 

dk sYgkiw j ,sf rgkfl i jai jk %&dk sYgkiw j ,sf rgkfl i jai jk %&dk sYgkiw j ,sf rgkfl i jai jk %&dk sYgkiw j ,sf rgkfl i jai jk %&     

  izkfpu dkGkikl w u dksYgkiw j uxjhyk ,sfrgkfl d] /kkfeZ d o l kaL—frd v'kh ijaijk  

ykH kysyh vkgs- dksYgkiw j if j l jkoj izkfpu dkGk r l krokgu f'kykgkj] e/; ; qxhu dkGk r ; kn o] 

cgkeuh] vfn y 'kgk o ejkBk ; k jktoVhauh jkT;  dsys- ; k jk toVhP; k dkGkr fodfl r > kys yh vusd 

,sfrgkfl d LFkGs dksYgkiw j ftY g; kr vkgsr- l krokgu dkyh u  egky{eh eafn jkeqGs  dksYgkiw j gs ^n f{k. k 

dk'kh* Eg. kw u l acks/kys  tkrs - e gkjk" Vª krhy l kMsrh u ihBki Sdh ,d ihB Eg. kw u dksYgkiw jps  egRo vkgs-  

,sfrgkfl d fdYys] ?kjk. ks dksYgkiw j ftYg; kr vkgsr- ,sfrgkfl d ?kVd] ?kVuk ; kcn~ n y yksdkauk  usgehp 

dqrw gy vl rs- v'kk fBdk. kkauk H ksVh n s. ks o rsFkhy bfrgkl tk. kw u ?ks. ks gh izR; sd i; Z Vdkaph bPNk 

vl rs- ; kpcjkscj uSl fxZ d l e` /n rk] oSf'k" V; iw . kZ  [ kk| laL—rh ; keqGs egkjk" Vª ke/;s dksYgkiw j ftYg; kyk 

i; Z Vu n ` " V; k egRo izkI r > kys vkgs1  i; Z Vuke/; s ,sfrgkfl d LFkGkauk egRokps LFkku  vkgs- ; k ,s frgkfl d 

i; Z Vuke/;s dksYgkiw j f tYg; krhy fdY; kauk l oZ &l k/kkj. k egR o izkI r > kys vkgs - ,dsdkGh  fdYys gh 
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jkT; kph 'kD rh gksr h- r h ; 'kk ph f'k[ kjs gks rh-  v'kk fdY; ka pk bfrgkl tk. kw u ?ks. ; kl kBh o rsFkhy 

okLrw f'kYis ikg. ; kl kBh i; Z Vd rsFks H ksVh n srkr -  

egk jk" Vª  i; Z Vu fegk jk" Vª  i; Z Vu fegk jk" Vª  i; Z Vu fegk jk" Vª  i; Z Vu f odkl eaM G %&odkl eaM G %&odkl eaM G %&odkl eaM G %&     

     egkjk" Vª ke/;s i; Z Vu fodkl kyk izksRl kgu n s. ; kl kBh o vkfFkZ d fodkl kyk pkyuk 

n s. ; kl kBh egkjk" Vª  'kkl ukus b-l - 1969 e/; s ^i; Z Vu l apkyuky; kph* LFkkiuk dsyh -2  i; Z Vu 

l apkyuky; kP; k LFkkiusua rj  'kk l ukdMhy i; Z Vu LFkGk aP; k fB dk. kh vl ysyh foJkex` gs] vfF krhx` gs ; k 

foH kkxkdMs gLrkarjhr dj. ; kr vkyh- i; Z Vu fodkl kyk xrh ns. ; kl kBh daiuh vW D V 1956 va rxZ r 20 

tkusokjh 1975 egkjk" Vª  ^i; Z Vu fodkl egkeaMGkph* LFkkiuk dj. ; kr vkyh- ; k egkeaMGkrQsZ  eqacbZ ] 

iq. ks] ukxiw j] ukf'kd] dksYgkiw j]  vejkorh] vkSja xkckn  ; k fBdk. kh foH kkxh;  dk; kZ y;s LFkkiu > kyh3 - 

i; Z Vu LF kGkap h fuoM o fod kl %&i; Z Vu LF kGkap h fuoM o fod kl %&i; Z Vu LF kGkap h fuoM o fod kl %&i; Z Vu LF kGkap h fuoM o fod kl %&     

    egkjk" Vª  'kkl ukus ukxjh o xzkeh. k H kkxke/;s /kkfeZ d] ,sfrgkfl d i; Z Vu LFkGkapk fodkl o i; Z Vu 

O ; ol k; kyk pkyuk n s. ; kP; k gsrw us 2006  e/; s i; Z Vu /kksj. k tkfgj dsys-  ; k /kksj. kka rxZ r i; Z V u LFkGkapk  

fodkl fu; kstu c/n  gks. ; kl kBh R; kaps v] c] o d] oxZ  ; k Js. khe/;s oxhZ dj. k dj. ; kr vkys-  

dksYgkiw j ftYg; ke/;s ,d l ferh LFkkiw u ; k l ferh ekQZ r ftYg; krhy fdY; kaps i; Z Vun "̀ V; k egRo 

y{kkr ?ksÅ u iU gkGkxM  ^Ck* Js. kh o xxux M] H kqn jx M] jk a x. kk] fo'kkGxM]  ikjxM  dyk fu/kh xM]  

l kekuxM ; kauk ^d* n tkZ  n s. ; kr vkyk-4  ; k oxZ okjhu ql kj 'k kl ukekQZ r fofo/k izdkjP; k ; ks tuk ; sFk s 

jkcfo. ; kr vkY; k- vkf. k fofo/k l ksbZ &l qfo/kk fuekZ . k dsY; k- 

iU gkG k fiU gkG k fiU gkG k fiU gkG k f dY; kpk fodkl &dY; kpk fodkl &dY; kpk fodkl &dY; kpk fodkl &     

        dksYgkiw j ftYg; krhy ^iU gkGk fdYyk gs egRokps o ,sfrgkfl d fBdk. k vkgs- ; sFks 

; s. kkÚ ; k i;Z Vdkauk l ksbZ l qfo/kk m iyC/k d#u n s. ; kl kBh 1 tk us okjh 1954  jkst h fx jhLFkku ux jifj" kn sph 

LFkkiuk dj. ; kr vkyh-5 ; k uxjifj" kn sps i; Z Vukps vkfFkZ d egRo y{kkr ?ksÅu rsFks fofo/k ; kstuk 

jkcfoY; k- iU gkG; koj ^i; Z Vd ekxZ n 'kZ d lqfo/kk dsaækph LFkki uk  dsyh- o ; k dsa ækrQsZ  ekxZ n 'kZ d ¼xkbZ M½ 

use. kw d dsys- R; kpcjkscj fdY; kaojhy ,sfrgkfl d LFkGs] gkW VsYl] b- l ksbZ &l qfo/kkaph ekfgrh m iyC/k 

gks. ; kl kBh 'A Swort Wote on Panhala' ukokph iqfLrdk izdkf'kr dsyh-6   

  iU gkGk fdY; koj ;s. kkÚ ; k i; Z Vdkauk foJkarhps fBdk. k Eg. kw u iU gkGk uxjifj" kn sus ^usg#  

m |ku* fodfl r dsys dkykarjk us ; k xW yjhps #ikarj gkW Vsy e/; s dj. ; kr vkys- ; kf'kok;  1954 r s 

2000 ; k dkyko/khe/;s iq#" kkal kBh 48 o fL= ; kal kBh 39 LoPNrkx` gs cka/kyh-¼ 7 ½ 
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ou foH kkxkekQZ r & iU gkGk fdY; kpk fodklou foH kkxkekQZ r & iU gkGk fdY; kpk fodklou foH kkxkekQZ r & iU gkGk fdY; kpk fodklou foH kkxkekQZ r & iU gkGk fdY; kpk fodkl     

        b- l - 1959 oufoH kkx ekQZr ou vf/kdkjh jkW Mª hD l ; kaP; k ekxZ n 'kZ uk[ kkyh m |ku 

fodfl r dsys- R; kpk vkdkj rcdkl kj[ kk vl Y; keqGs ; kps ukao ^rcd m |ku* vl s iMys- ; k rcd 

m |kuke/; s l iks|ku dsys gksrs -  iq<hy dkGkr 'kkl ukus oU ; tho izk. ; kauk cafn Lr u dj. ;kpk dk; nk 

dsY; keqGs gs l aiks|ku  can  dj . ; kr vkys- ; kpcjkscj ; sFks ygkueqykauk [ ks G. ; kl kBh > ksikGs rl sp 

[ ksG. ; kps l kfgR;  Bsoys vkgs-8  

  ,dw . kp iU gkGk fdY; kojhy i; Z VukP; k fodkl kl kBh uxjifj " kn ] oufoH kkx o egkjk" Vª 

i; Z Vu fodkl egkeaMG o egkjk" Vª  'kkl u ; kauh fodkl ; kstu k jkcfoY; keqGs ^iU gkGk* gs egkjk" Vª krhy 

izeq[ k FkaM gosps o ,sfrgkfl d i; Z Vu LFkG Eg. kw u fodfl r > kys vkf. k uxjifj" kn syk pkaxys vkfFkZ d 

m Rikn u feGkys- 

  iU gkGk fdY; kcjkscjp ikjxM] H kqn jxM] jkax. kk] fo'kkGxM]  xxuxM] dykfu/kh xM]  

l kekuxM ; k fdYY; kaph egkjk"Vª  'kkl ukus oxZ okjh d#u  R; kauk  ^d* n tkZ  fn yk- b-l - 2006 rs 2009  

n jE; ku ,dkfRed i; Z Vu fod kl ; kstusvarxZ r  'kkl uk us ik j xM] l kekuxM  o H kqn jxM  f dYY; kaP; k 

fodkl kl kBh 195-s83 y{k # - fu/kh m iyC/k d#u fn Y; keqGs fofo/k l ksbZ &l qfo/kk fuekZ . k dsY; k- 

xxuxM] fo'kkG xM] H kqn jx M] l kekuxM] ikjxM ; k ,sf rgkfl d LFkGkauk ^/kkfeZ d i; Z Vu LFk G Eg. kw u 

egRo izkI r > kys vkgs- ; sFks l q/ n k fodkl fu/kh m iyC/k > kY; keqGs i; Z Vdkauk fofo/k l ks; h&l qfo/kk fuekZ . k 

> kY; k- 

fdYy s fdYy s fdYy s fdYy s l aj {k. k % &l aj {k. k % &l aj {k. k % &l aj {k. k % &     

        foH kkxkP; k /krhZ oj egkjk" Vª  jkT;  'kkl ukus dksYgkiw j ftYg;krhy iU gkGk] fo'kkGxM] 

jkax. kk] H kqn jxM] l kekuxM] ikj xM] dykfu/khxM o ikouxM ; k fdYY; kapk l ekos'k l aj{k. k okLrwaP; k 

; kn he/;s dj. ; kr vkyk- ^iU gkGk fdYyk iqjk rRo l osZ {k. k foH kkxkP; k rkC; kr  vkY; koj 1 958 P; k  

^24 O ; k izkphu Lekjds vkf. k iqjkur Ro LFkGs o vo'ks" k vf/kf u; ekU o;s* jk" Vª h;  egkRokps Lekjds Eg. kw u 

tkghj dj. ; kr vkys-  ; k vf/kf u; ekuql kj Lekjdkph ukl/kw l vFkok oLrw auk /kksD ; kr vk. k. kkÚ ; k O ;D rhl 

3 efgU ; kpk dkjkokl o 500 #- n aM v'kh f'k{ksph r jrw n  dj . ; kr vkyh-9  

vk fFkZ d fodkl &vk fFkZ d fodkl &vk fFkZ d fodkl &vk fFkZ d fodkl &     

        i; Z Vukyk vkfFkZ d egRo izkI r > kY; kus i; Z Vu m |ksxkl ^O; kid Lo#i izkI r > kys vkgs-  

i; Z VukaeqGs dksYgkiw j  ftYg; krhy fdY; kaoj ifj. kke > kys vk gsr- i; Z VukP; k fodkl izseh apseq Gs vkfFkZ d]  

l kekftd] l kaL—frd o i; kZ oj. k bR; kn h ?kVdkaoj vuqdw y o izfrdw y ifj. kke gksr vkgsr- i; Z Vu gk 
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jkstxkjkfH kew [ k m |ksx vkgs - ; k O n kjs dq'ky o vdq' ky yks dkauk j kstxkj  feGrks - LFkkfud  yksdkauk  

jkstxkjkph l a/k h feGrs- v' kk  izdkjph jkst xkj fufeZ rh dk s Ygkiw j ftYg; krhy ikjxM] f o'kkGxM] 

iU gkGkxM] xxuxM ; k fdY; kaoj > kyh vkgs- ^iU gkGk* xMkoj rj gkW VsYl] [ kkukoG] dykdql jhP; k  

oLraw ph n qdkus jkg. ; kl kBh l qfo/kk fuekZ . k > kY; k vkgsr- rsF khy LFkkfud efgyka uh > q. kdk  o [ kjMk  

; kl kj[ ks ikjaikfjd in kFkZ  [ kk. ;kl kBh i; Z Vdkauk m iyC/k d#u fn ys vkgsr- ; keqGs efgykauk  ?kjcl Y; k 

jkstxkjkph  l a/kh m iyC/k > kyh vkgs 1 0  iUgkGk xMkoj ; s. kkÚ ; k i; Z Vdkaikl w u ; sFkhy uxjikfyds yk egl w y 

izkI r gksrks- ; k egl w ykikl w u iUgkGk uxjikfydspk vkfFkZ d fodkl gks. ; kl en r > kyh vkgs- 

  iU gkGkxMk izek. ks fo'kkGxMkoj  gh jkstxkj m iyC/k > kys  vkgsr- efyd jsgku n X ; kZeqGs 

n jo" khZ  ; sFks eksB; k izek. kkr i; Z Vd ;sr vl rkr- ; k i; Z Vdkauk rsFkhy LFkkfud uk xfjdka P ; k ekQZ r 

tso. kkph O ;oLFkk dsyh tkrs- r l sp vkl ikl P; k izn s'kkrhy yksd ;sFkhy taxykrhy l kiM. kkÚ ; k vkS" k/kh 

ouLirhaph foØ h djrkr- ; keqGs  ; sFkhy LFkkfud ukxfjdkauk j kst xkjkps l k/ku m iyC/k > kys vkgs- v'khp 

ifjfLFkrh ikjxMko j l q/n k vkgs- 

l ekj ksi %&l ekj ksi %&l ekj ksi %&l ekj ksi %&     

        fdYys i; Z VukeqGs rsFkhy LFkkf u d ukxfjdk auk jkstxk jkph l a/kh  m iyC/k > kyh vkgs- R; kpk 

ifj. kke R; kaph vkfFkZ d ifjfLFk rh l q/kkj. ; kl > kyh vkgs- ; kP; k O ; frfjD r i; Z Vukpk m |ksxkr #ikar j  

gks. ; kl kBh th ifjfLFkrh vko' ; d vkgs] ik; kH kw r l qfo/kk vko'; d vkgs- R; kpk ek= vH kko tk. korks 

vkiY; kdMs egkjk" Vª kr ,sfrgkfl d Bsok eksB; k izek. kkr vkgs-  ek= R; kph dkGth o vko'; d R; k 

l qfo/kka vH kkoh i; Z Vu m |ksxkoj ifj. kke gksrks- r hp ifjfLFkrh f tYg; kaph vkgs- R; kpk fuf'pr p vkfFkZ d 

fodkl koj ifj. kke gksrks- i; Z Vdkl l ksbZ &l qfo/kk rj m iyC/k d#u fn Y; kp ikfgtsr ek= R; k LoPN o 

l q; ksX ;  gO; kr-s vR; afrd yksdl a[ ;seqGs i; Z Vu LFkGkaps xn hZ P; k fBdk. kkr > kysys #ikarj vl s y] bR; kn h 

ckch dsoG i; Z Vu ; k m n ~ns'kkus  ; s. kkÚ; k i; Z Vdkl viqÚ ; k iMrkr-  

l an H kZ  x zaFk %&l an H kZ  x zaFk %&l an H kZ  x zaFk %&l an H kZ  x zaFk %&     

1½  pkS/kjh fd-dk- ¼l aik-½  egkjk" Vª  jkT;  xW>sfVvj dksYgkiw j f tYgk egkjk" Vª  'kkl u] n 'kZ fud foH kkx] eqacbZ ] 

1989- 

2½  n kLrkus l arks" k] egkjk" Vª  2001] n Lrkus jkepaæ vkf. k daiuh  iq. ks] 2001] i` - Ø a- 181-  

3½  egkjk" Vª  i;Z Vu fodkl egkeaMG vgoky] 1993-  
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4½  i; Z Vu frFkZ {ks= fodkl dk; Z Øe vgoky] ftYgk fu; kstu fodkl l ferh] ftYgkf/kdkjh dk; kZ y; ] 

dksYgkiw j- 

5½  iU gkGk fxjLFkku uxjifj" kn ]  bfro` Rr] 8 l I Vsacj 1962 rs 2 l I Vsacj 1965] Bjko Ø a- 34 ] i` -Ø a- 89- 

6½  Ghatage S.V. Heni, G.N. (Pub), A Short note on Panhala, 1982. 

7½  iU gkGk fxjhLFkku uxjifj" kn ]  iU gkGk fodkl ; kstuk izr-  

8½  txrki vkuan  n S- l dkG] dksYgkiw j vko` Rrh 10 Qsczqokjh 2006-  

9½  H kkjrh;  iqjkrRo l osZ {k. k foHkkx] iU gkGk] dk; kZ y; hu dkxn i= s- 

10½  eqyk[ kr & LFkkfud yksd 
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